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ABSTRACT

This academic paper has the purpose of presenting guidelines for developing factors
influencing the decision to open a securities trading account with a securities company in Bangkok
& the surrounding area that affect marketing success & operating results that allow the securities
company to receive maximum benefit, which can be applied in management. management of
securities companies & the like, where executives & people related to securities companies will
receive information in order to develop & upgrade operations to achieve efficiency & effectiveness
in a concrete way. Including using it to improve the vision & mission to increase the success of the

securities company, continue to be sustainable.

Keywords: The Decision to Open a Trading Account Securities, Securities Companies,

Guidelines for Developing Factors Influencing
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