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ABSTRACT

The objectives of this research were to study (1) level of consumer's behavior of shopping
for gems and jewelry in Bangkok (2) level of factors in the marketing mix of gems and jewelry
businesses (3) the personal factors affecting gems and jewelry purchasing behavior. (4) the
relationship between factors in the marketing mix and consumer's behavior of shopping for gym and
jewelry in Bangkok (5) the strategies for gem and jewelry businesses in Bangkok. This research was
quantitative research. The sample size was 400 samples determined by Cochran formula. Research
instrument was a questionnaire. Statistics for data analysis employed frequency, percentage, mean,
standard deviation and Multiple regression.

The findings indicated that 1) an overview and all aspects of level of consumer's behavior
of shopping for gems and jewelry showed at highest level. 2) an overview and all aspects of level
of factors in the marketing mix of gems and jewelry businesses was at highest level. 3) the
comparison of consumer's behavior classified by personal factors found that age status education
level occupation and monthly income were statistically significantly level at 0.05. 4) marketing mix
factors, promotion and physical characteristics have an influence on consumer's behavior of gems
and jewelry by 22.60 percent, with statistical significance at the .05 level. And 5) suggested
marketing strategies for gems and jewelry businesses include (1) group of real gems jewelry with
plated settings. The appropriate strategy is to expand the customer group explore the needs
according to and limitations in purchasing products. (2) Group of gems and gem jewelry with silver
settings and gems without settings, focus on designing new products to reach customers of all ages
and groups. And (3) And the jewelry group has both real silver and real gold settings, gems,
diamonds and gems, designed to order. There should be a storefront that is convenient for

choosing products and services, including focusing on maintaining the original customer base.

Keywords: Marketing mix, Consumer's behavior of shopping for gym and jewelry, Consumer in

Bangkok
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AUSNYULNIINILATN 263 .039 321 6.766 .000
2 Constant 2.806 .206 13.617 .000
AUANWULIININEATN (X7) 228 .040 2178 5714 .000
AuMIALESUMIIaNA (X)) | .120 037 158 3.252 | .001

R = .356° R Square = .226, F = 28.727, Sig. =0.000

A1 Sig Heandvisawiniu 0.05 Ha3uanA19Y WAHIA1 Sig 1A 0.05 fadnlaiuanfneiu
a: Dependent Variable: wgfinssun1staanae

NA159 5 mmmwmmaﬁwqam?':mmﬁéfﬂﬁuiaﬁ??aé’ﬁgmjLLazLﬂ%qUizﬁﬂﬁas}Nﬁﬁaﬁﬁm
yaadlaefiindulszavSanduiuswguvintu . 356 wazdanuusiuglunsneinsalfudsaiu
(nofnssumsidende) Fvhiuseray 22.60 (R = .226)
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wonsallusy azuuuduiiieldlunismeinsaliiedodriunaunianisnaniidsnarienginssunis
dnauladesuduanaiosnssdu vasuilnamnsunmamiuas 16

Y = 2.806 + 0.120 X4+ 0.228 X,
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