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ABSTRACT

This study aimed to examine the consistency of the causal relationship model of
factors affecting consumers’ intention to purchase stevia tea with empirical data. It also
investigated the influences of health benefits, perceived price, perceived quality, and
perceived value on consumers’ purchase intention of stevia tea in Thailand. Data were
collected using a questionnaire from 385 stevia tea consumers who were members of
Facebook groups. A multi-stage sampling method was employed. The data were analyzed
using descriptive statistics, confirmatory factor analysis, and path analysis.

The findings revealed that the model was consistent with the empirical data. The
relationships were as follows: (1) perceived value was directly and positively influenced most
strongly by perceived quality, followed by perceived price and health benefits. These
predictors accounted for 97.00% of the variance in perceived value. (2) Purchase intention
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toward stevia tea was directly and positively influenced by perceived value and indirectly and
positively influenced by perceived quality, perceived price, and health benefits, respectively.
Together, these predictors explained 89.00% of the variance in purchase intention toward
stevia tea.

Keywords: Causal Model, Perceived Value, Purchase Intention, Stevia Tea
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