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THE RAW MATERIAL STORAGE EFFICIENCY IMPROVEMENTS:

A CASE STUDY OF AJE THAI COMPANY LIMITED
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'AnurU3vnsgsRe antumalladine-gu
Tanayot Kulthon'
' Faculty of Business Administration, Thai-Nichi Institute of Technology
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ABSTRACT

This research aims to shorten the time required to move raw materials and increase
the efficiency of raw material storage. The research tool collects primary and secondary raw
materials' workflow and usage data to study the problem and its causes using a cause-and-
effect map for designing new work processes using the 5S principle, visual control, Kanban,
storage strategies, and theories of warehouse management. Research has shown that
implementing improvements through applying theory has reduced the time it takes to move
raw materials. The raw material storage process is as follows: storage preparation by 18.60
minutes (60.20%), raw material receiving by 18.50 minutes (50.27%), raw material dispensing
by 20.10 minutes (94.36%), and reducing the total storage time of all processes by 57.20
minutes (60.30%). Another objective of the research is to increase the efficiency of raw material
storage by improving the systematic storage process, increasing tidiness in workspaces, and

speeding up the material storage process.

Keywords: Warehouse Management, Raw material Storage, Efficiency
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8572 Pallet Plate 1200%1060%3MM 1ia VIDA 600mL1nin Cielo 1.5L,
dhdnan aun 1.250, 3.10

14822 Pallet Plate 1220*1080%3MM vhenan 465mL

14887 Pallet Plate 1150%1020%3MM ¥hdnan vun 320mL, 322mL, 465mL, 505mL
v Cedis 1.8L
VOLT ZINC 215mL

17986 Pallet Plate 900*1080*3MM vhenau vun 465mL, 1.251, 3.1L

1 VIDA unm 600 mL, 1,50
Yl Cielo 1.5 mL

v Cedis 1.8L

GREEN TEA 465 mL

23257 Pallet Plate 900%*1430*3MM ‘5’1’5@6& UM 320mL, 322mL, 505 mL,
VOLT ZINC 215 mL

23258 Pallet Plate 900*1060*3MM 1315%34 2m 1L, 311,

24336 Pallet Plate 1260*1060*3MM ‘jﬁm VIDA 1.5L

msiudeganssudinszamusesandiew unsiau-dguiey 2564 Wethurldnulugiwm
WREITUTDINUNARIAUATINGAY F9n159 2

M990 2 IUNTTUINTEATLTBIN AV OU UNTIAN-Sgune 2564

Code FoAudn 1.A.64 | AN64 | UA64 | WB.6d | WA64 | He.6d

8572 Pallet Plate 133704 58727 90042 105176 68851 78504
1200*1060*3MM

14822 Pallet Plate 140010 106395 189881 119416 122783 | 84204
1220*1080*3MM

14887 Pallet Plate 125723 62433 107787 115054 70713 60821
1150%1020*3MM

17986 Pallet Plate 73781 35165 55362 47396 44907 44365
900*1080*3MM

23257 Pallet Plate 23309 5331 16443 12940 13720 15137
900*1430*3MM

23258 Pallet Plate 10521 6596 3757 15844 5607 2652
900*1060*3MM

204336 Pallet Plate 44385 86216 83928 75628 57286 93886
1260*1060*3MM
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AIUNTEUIUNTHARANAN SENULTIUINABANNAIN T lUNITUIaTUNATY Taua Aun waneal A
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ABSTRACT

At present, Thailand has no guidelines for environmental practices and business
competitiveness. Economic growth and the manufacturing industry have a direct impact on the
environment. Therefore, the business sector should be aware the importance of production
operations with environmental measures. This research aimed to study the impact of clean
technology management on the competitive advantage of the industrial sector in Thailand. Data
were collected by questionnaires from 400 businesses in the industrial sector. Data analysis is
based on the structural equation modeling (SEM). The results showed clean technology
management in the production process has a positive impact on competitiveness in all aspects,
including eg. Images Value Added Satisfaction As for clean technology product management, it
has a positive impact on competitiveness in two side is image and satisfaction. For the performance

side, there was a causal relationship but no statistically significant.

Keywords: Clean Technology, Competitive Advantage, Entrepreneur, Green Industry

15



\@Dj/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
MSUDRL
g Vol.6 No.2 (March — April 2024)

unin

miﬁ’mmmamwgﬁa]LLazmisumsJéf’smm’ﬁwamaqqmammwﬁLﬁuqaﬁuadwqﬁaLﬁaaﬁu
neliAmmansEnudeAndeuauinnssudliususadumsiauniidetu fudu esdnsamssrni
(UN) Fslgidovindonnassamfuiinuseimeandn 180 Uszimaiilan Taedwmuaidsanemsfauniidsdu
(Sustainable Development Goals: SDGs) ot (UN Environment Programme, 2021) Wietaefuadng
owalilanifulauaestauogsdsiulae SDGs du WunmsimuedadBunaraugatulu 3 Fw Téun
fudann FulAswgia wariudanden JsnneusuiliovemansusemaisldiAnulounelunis
WanUuseSeiAsunlainssuiunsadn videsdndusiluniagnanvnssumioniunisiaund
\ASHFANIL BCG Model (nTudaiaiunanIndsuindes, 2564) kagn13ysaiuInig G ils
AR AULlENI5Ygsna 3 A laun AndoNdIANLATUSTENAUA (Environmental, Sodial
and Governance: £SG) iidudiuddfiazdeduaiunisduiugshalmavinededsd undeiu
WieiisTnnnuanunsanansudeiilusaalan

dmiudssmalnedelidanudanuvesnisiinaluladasorndrunldlunsndnliiin
UszdnSnmuazUszavisna aelul w.e. 2533 dimsiWaunveanirgaamnssy Insimuadu ulaue
Tunsduaiuliimslimelulaasernlumegaavnssusausisugnsmaninsemasenamnsad we.
2551 quiiatiagtiu Fsldfinsdaadaliinsldsunuumasmaluladlunsnaniiannsudesuafivuaz 1 fu
ﬁmeia?ﬁwmé’aﬂﬁmnﬁq@ wialulagiazoin (Clean Technology: CT) vidnedia N5l USuugavse
Wibuwaanszuunmssdaviendntasietsaies iunmsanvesdevieuafiviifintulunsyuiunis
wanliindetosfignaulsiamnsatunduusslovdlfneuilugnszuiunsinnisdely et
UszdvBnmlunssdauaznslinsnensegnsduaannisfsafiviouyvduazduandon Weoduns
ﬁ@um%mmmmmiaé”mﬂﬁmamLLazmsLLﬁdqsﬁ’ﬂumﬂqmawmﬁmﬁgﬂmaiuﬂizmmazizijﬂszmm
FsunensaimainaluladnisuaniiazoralUufialdlaglidedldinglunisamu uinafildnduan
ANU1508AAUNUNITHAALANIN (NTULTIURAAIMNTTY, 2564) N1TUTLLTURAAIUNITHMUITA
Anuanansalunswisiutlagtuiiesdnsseminasemadsinimenuiiirnuingedeuasgnlde158s
MnUszmasine 9 vhlaneg 2 aandumdn len 1) aa1dun1sdanisuunmn@ (Institute Management
Development: IMD) Tnginsziiar dnsusuain “Anuaunsavesusemelunisadisan muindeud
Beliesdnsgsinanunsoudetulfosnadsdu” way 2) anesugialan (World Economic Forum: WEF)
IWEJm'i‘tlﬁzLﬁuwaiu'gmmuﬁ%ﬁﬁ?%fﬂ A World Competitiveness Index wag Global Competitiveness
Index 4.0 (GCI 4.0 Tae WEF) n1sfiansandasevesdndrunsnenslulseme (au, finy, N, 18°) i
wangfunswanaudvialauinniivssnadu de3sdasvinlilanndndudnldimauniaade
ningnsissigauaznniearliusslovl melduunfa nineinsiudu (Endowment) vosusiay
Usenezdusiivun Tnensfiansaniunseukinanes Competitiveness Advantage Framework
ajafmunanimuanden Weduadunmsiaudamuausalunsudeiiuvesseima (Competitiveness
of Nation) n3dviuasulsrasitinssidnvasfunsiieuiieudduivg (Relative Comparison)
msdndusuiazseuraiazdugULuulnieuiieuans @rinnuaniaunmsesughauasdeeu-
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uNAnga

AT g Usrasdiflefnyuumamsiauinagnsnsnsiananandasindeanul sy
deduaSudnenmwiamiaueu sumeud sunevinsdng Smindne nisiduadsilidumaideds
AN NUTIUTINTBYEINNSIRAWINNGY (Focus group) aunnginisUgnuasgsmuieinidiem
vosiamAauruiuatonta 1uau 30 au Aiasgiidemlneldinada SWOT Analysis uaz TOWS
Matrix TntuAnw UM imLINagnEvIsIaRaRS NSl sy U aufulami
YUY FIUAIBUAT SNNOVNENT FaninanuU

NAN1SANYINUIINagNSMssIaaNAnAus T s uUsTURmINgaNAU e RNy
dumeuia Uszneuse 1) nagndidegn Ae nsaiedndnualvesdmdnsusiniaulansunay
WANA9AINEKYTY 2) NAENSITITU Ao N1TETIATEYNYATNITEUANANTEIAIVBIYLTY 3) NAENSITS
wily Ao nagnsnIsaITinyeANLaNTIvRUNEASN SN UgNInITen uae 4) nagnsidelasiu

AlD MINAILILIPNTTULALNNTIVY

ANFNALY: NAYNTNIINITAAIN, NNLTEINT, TAMRIYUTUFIUAIBUAT
ABSTRACT

This research aims to investigate the guidelines for developing marketing strategies for
processed gurmar products to promote the potential of community enterprises in Wo Kaeo
Subdistrict, Hang Chat District, Lampang Province. This research employed a qualitative
approach. Data were collected from a focus group of 30 members of the gurmar planters and
distributors of the Wo Kaeo Sub-District Community Enterprise. The data were analyzed using
content analysis techniques, incorporating SWOT analysis and TOWS Matrix techniques, to
establish guidelines for developing marketing strategies for processed gurmar products in Wo

Kaeo Subdistrict, Hang Chat District, Lampang Province.
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The findings of the study revealed that the marketing strategies for processed gurmar
products suitable for community enterprises in Wo Kaeo Subdistrict include: Proactive strategy:
Develop a unique product identity that sets it apart from competitors. Passive strategy: Establish a
network with Chiang Da vegetable farmers in the community. Remedial strategy: Implement a skills
development strategy for Chiang Da vegetable farmers. Preventive strategy: Focus on innovation

and research development.
Keywords: Marketing Strategies, Gurmar, Community Enterprises in Wo Kaeo Subdistrict

unin
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unAnga

n3ideedsiifnguszasdidio 1) Anwseduanudidyesnagnddiuyszaumanisnain
vostinlaea 2) Anvianuddyresnszuiunsdnauladentesesvinnveavesiniaten uay 3)
yedaUNAgNSEILUTEAINIINIINAIN TTiBNBHasonszUILNIdnAuludentesesWnTeaastn
Wagea nguiegme dnivmavea ludmiauunys J1uu 203 au Msgudlegearldisnisuuuy
WAM2A12A9 (Purposive Sampling) w3esdloldluns3de fe wuuaeuniy adafildlunsinsieildun
Yova Anady druidosuuinsgiu wagmsiinsizsinsanneenngal (Multiple regression Analysis)
M1138N15 Least Significant Difference (LSD) nan1533emudn nagnsaiuUszaunianisnain lu
aan eglussduinniian nszuaumsdnauladesoaimagen lunmeaw eglussduinniian way
nagydduUszanmanisnanfiaviwasensruaumsinaulateseavinrpseavesindneea e
fyduvulassaisanuduiusideanvsseninadadediuysraunanisnain danuaenadediudeya
WeUszany lnefAn F 1indu 164.78 wagfiansanannan Adjusted R? windu 0.76 wansindanlsdasy
fwifuefuneramsdinauladetesentimaven vesintinlaven lufwiauunys ¥esay 76.00

AdNALY: NagnsaInlITaun1InIInan, NsruIuNIINIAndulage, seurnnvea

ABSTRACT

The purposes of this research are 1) to study levels of importance towards marketing mix
strategies of futsal players in Nonthaburi 2) to study levels of importance making process for buying
futsal shoes of futsal players in Nonthaburi, and 3) to study marketing mix strategies and how they
affect decision making process for buying futsal shoes of futsal players in Nonthaburi. The sample
group is 203 futsal players in Nonthaburi. The sampling is done using a specific method (Purposive
Sampling). Conduction research using quantitative research methods. The data analysis was by
percentage, arithmetic mean, standard Deviation and multiple regression analysis. The results
indicated the marketing mix strategies that affect decision making process for buying futsal shoes
of futsal players in Nonthaburi, overall, was in the highest level and every aspect of marketing mix
strategies factors, therefore, affects the decision-making process for buying futsal shoes of futsal

players in Nonthaburi, which is structural equation modeling in marketing mix factors and is in
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response with empirical data. The F equals 164.78 and the Adjusted R? equals 0.76, it indicates
that the independent variables can be discussed with result of buying futsal shoes of futsal players

in Nonthaburi, which is 76.00 percent.
Keywords: Console Mix Strategy, Purchasing Decision Process, Ffutsal Shoes
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ABSTRACT
This research was a qualitative research using a case study method. The objectives were
(1) to study the concepts that lead to businesses and products related to sacred objects of spiritual
tourist attractions, (2) to study the market management of business and sacred objects of spiritual
tourism, a case study of Viharn Luang Por Samred Saksit Saraburi province selected a group of 8

specific key informants by collecting data by document study, in-depth interviews, observations
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and notes. The results of the research revealed that (1) the ideologies that resulted in businesses
and products related to sacred objects of spiritual tourist attractions were divided into 2 types: It
was a belief and faith gained from one's own direct experience resulting in doing business and
merchandise related to sacred objects and (1.2) belief and faith Luang Por Samred Saksit indirectly,
it is the belief and faith gained from the experience of others. (2) the market management of
business and sacred objects of spiritual tourism at Viharn Luang Por Samred Saksit considering the
marketing mix, it can be divided into 4 aspects: (2.1) The product aspect is the construction, design
and name, incantation, type of product and object (2.2) The price aspect was the age liking and
popularity, auspicious number, reasonable price (2.3) Distribution: storefront and online sales; and
(2.4) Marketing promotion is television media, interet media, advertisement from a monk
magazine and public relations from people, for factors that make customers to buy sacred objects

is numerology, auspicious name, place of creation, rituals and beauty of Buddhist art.
Keywords: Business Ideology, Sacred Objects, Spiritual Tourism
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(Multiple Linear Regression)
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AdnAey: w3egslunisvineu, Jadeanqulunisieu, dssaniamnisuineu

ABSTRACT

The purposes of this research were 1) to study the level of work motivation of
employees of Bang Yai Subdistrict Administrative Organization, Nonthaburi Province, 2) to study
the level of performance efficiency of employees of Bang Yai Subdistrict Administrative
Organization, Nonthaburi Province and 3) to study the factors of work motivation affecting the
performance of employees of Bang Yai Subdistrict Administrative Organization. Nonthaburi
Province. The sample group consisted of 76 people. The research tool was a questionnaire.
The statistical data were analyzed using multiple regression analysis.

The results of the research revealed that the work motivation of the Bang Yai Subdistrict
Administrative Organization, Nonthaburi Province as a whole is at a high level. Performance
efficiency of Bang Yai Subdistrict Administrative Organization, Nonthaburi Province as a whole

was at a high level. by the success factors of the work Job characteristics and advancement in
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position It affects the performance of employees of the Bang Yai Subdistrict Administrative

Organization, Nonthaburi Province.
Keywords: Work Motivation, Work Sustaining Factors, Work Efficiency
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THE ANALYSIS OF COST AND RETURN OF COCOA CULTIVATION : CASE STUDY COCOA
FARM OF SAM PHRAO SUB-DISTRICT, MUEANG DISTRICT, UDONTHANI PROVINCE
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unAnge

mideedsiiiiingusvasd 1) Wefnwinszuiunstgnlnld 2) eRnudununisugnlald
3) WleAnwinaneuununsUgnlnld @) efnw) SWOT wagn1ynsununagnsniagsna TOWS Matrix
Taedigflvidoya fo wieRans lslndngayl invasnsgfgnlnld duaaiunin suneiles fanda
gas5nil Gelivszaunisalifedinld 6 U indesdlelilunisiAusiusudeya Aouuudunwaiuuuis
1AS9E519 NANNSIYNUIN mi‘dgﬂiﬂiﬁ’mmmwmﬂiﬁﬁuamuﬁ'mm 5,650 U \fioft 219 fidua
Trl# 300 #u Tinondnldnaenist Tnssenuansausnludi 3 fneldfldsuannissmhenalnlfly
U7 3 - 5 1 usIuauEy 94,800 UM ﬁé’unuimma?aﬁa 219 31Uu7U 86,250 UM ﬁﬁﬂiqw%méa
8,550 UM §n1dULIans 9.02% SR INaNBULNIUAINNITAYU 9.91% SruzianAumu 5 U na
gsiaumsiasuunssuioantlymeiluih Andiu 55.65% uavani Andu 34.78% fensld
Toaiwad uarszuuimealumuiioanduyunisuas

AdARY: AU, namauwny, Inln, anssil

ABSTRACT

The objectives of this research were to 1) study the processes of cocoa growing 2) study
the cost of cocoa cultivation 3) study the return of cocoa cultivation 4) study the problems and
obstacles in growing cocoa. The key contributor is Mr. Pisit Chaikosittruj, a cocoa farmer, Sam Phrao
Subdistrict, Mueang District, Udon Thani Province, who has experience cocoa 6 years. The research
tool for collecting data was Semi - structured interview. Research showed that the farmers cocoa
planting has anlnitial investment of 5,650 baht, required a planting area of 2 rai, as well as date
300 cocoa trees, productivity throughout the year, they yielded crops for the first time in the third
year, It has sales income of a cocoa in the year 3 - 5 amount of money 94,800 baht The average
cost per 2 rai was 86,250 baht, average net profit was 8,550 baht, net profit ratio 9.02%, rate of

return on investment 9.91%. Payback period: 5 years, Business strategy Innovation should be added
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to reduce the problem of electricity costs accounting for 55.65% and water costs accounting for

34.78% by using solar cells. and a drip irrigation system in the garden to reduce production costs
Keywords: Cost, Return, Cocao, Udon Thani
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ABSTRACT

This study aims to study the influence of digital marketing strategies on pet-friendly

accommodation selection and customers' expectations. These participants have previously utilized

pet shelters offering services similar to those provided to pet owners, referred to as pet-friendly

accommodations. The research data was gathered from a sample of 400 individuals who are pet

owners and consider their pets as integral members of their families. The research instrument was

a questionnaire, and it was checked for content validity by 3 experts and checked for content
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reliability from the Cronbach's Alpha coefficient of the 30 pre-test sample. Hypotheses were tested
using multiple regression analysis.

This research finds that digital marketing strategies affecting pet-friendly accommodation selection
exhibit statistical significance at the 0.01 level. These strategies encompass search engine
marketing, social media marketing, and social media influencer. Additionally, digital marketing
strategies that impact customer expectations demonstrate statistical significance at the 0.01 level
for search engine marketing and social media marketing, while social media influencer shows

statistical significance at the 0.05 level.

Keywords: Digital Marketing Strategy, Pet-Friendly Accommodations Services,

Customers’ Expectations
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yaa a o o ¢ Las
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(Social Media Influencer)

- ASPANPNIULAIDINBAUNUL
Suwesidn (Search Engine
Marketing)
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(% ¥
(%

Tunseuass waziaglduimsiindmivdnidoseiiniidaiidesannsadinduidvosld (Pet-
Friendly Accommodation) Tnel#uuuaeunnueatlat] (Online Questionnaire) aslugangusndnsides
i1 9 ludessulatiddlinsuduiuidn Fsfimsimuangusnegialaglénisduanmes Cochran
(1953) Tunsdifilainsusuauvesszins nquiegaililunisideedsiisunuiomn 400 au 1y
MsAmARINNgNEeEsifeinsTngldgmsues Cochran (1953) islvmsiiudeyaduldlueg el
Uizﬁw%mwuazLﬁﬂmmu'wL%aﬁasuaﬁauua‘[,umsﬁmamaﬁﬁﬁﬁmmgﬂéfaaMﬂ%u LNEUTIYDIAIY
Aananafiasnsapanapaeulsliifuiesay 0.05 aeﬂmzﬁummﬁaﬁuﬁ%’aaaz 95 (fawn NHVEy,
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2. w3silefldlun1side
wiasdlolilun1sidunsall Ao wuuaeuniu (Questionnaire) AdasnamuringUszasduay

nsEULUIAAYEINTITE TneilumanuAendu mnuAaiuiResfusuuuunagnsnsnainaasia (Digital
Marketing) vaafifindmsudn ifies InsasounqunagmsmanaaRiviars 3 suuuy léun manaauude
sauoaulatl (Socal Media Marketing) §1uu 4 4o {idnswavudedsausaulall (Social Media
Influencer) §1UU 3 Vo LaznN1sRaIARIWLAS psdlafunIuLBumesiin (Search Engine Marketing)
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a1 (Cronbach’s Alpha Coefficient) Tngnanouifudoyaninnduiiegisiamun 30 gn 9InKanIs
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11999831884 (Pet-Friendly Accommodation) 1121 400 Ay wazsinsiiudoyaainnisda
wuugeunueaulall (Online Questionnaire) lagld Google Form Tunisaiuvaeunuesulatiniuyes
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2565 \Wuszeziim 6 Liou

4. nMsATideya
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deauazanumaviavesusian ideldatialunsnadeuauRg Uity As NMTIRTIEinsanney
WA (Multiple Regression Analysis)
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(Social Media Marketing: SMM) 119531U WA
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wui1 MsshnnUszaunisalnsalaegidvinavudedseusoulal (influencer) vinlsvinuAnaa
Fosnadnldusnmsfinndmiudaiiaes Tszduasuuugeiiand 4.24 Taesau sUuuunagnsnisnan
Aaviasugidvsnavudedsaussulat (Socal Media Influencer) fisyfuazuunasAndiuegluszsiv
1N WanaraAiIy 4.10 wavdanideauunasguwiniy 0.82

1319 3 Aadsuard I desuuINATEILTBINAgNSNIIARRUATDBAUTIULBUIESIA

4 1 = =] [ a ¢ 1 a 1 P
NagNsN1INaRENULATRliaAUINIULBUMESIIN ANRAY | ddulaauy | nisulana
(Search Engine Marketing: SEM) 1N
1. INATINVIUABINTIRININAMS UFR I BeavITUaLI 4.39 0.80 WNTIgn

miﬁummuiﬂiLmimﬁﬂhaﬁuﬁuﬁagauuﬁumaiﬁm
(Search Engine) 11 Google Bgiee

2. lawaniusnganmsdududeyaundumesiis 4.19 0.86 1N
(Search Engine) 11 Google ailusudonaiauusn ¢ o
LB lUNTIITINNA M USRI E 8

3. YIUAUMTELANITALARNNTUE (AN KAN KN WoY) 4.17 0.86 1N
ULBUWeSLin (Search Engine) 19U Goosle Wie
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Japnsa
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9NAT97 3 uansAaAsLardITELULINATT ILTRINAEMEMIRMAH AT TTaR UYL
Sumesilin nuth ynadeiivihudesnsvesiiindmiudaddesiuasshmsdumalsunsudinae
duduteyauudumesiin (Search Engine) 19U Google agiane dsyfuazuuugsiignil 4.39 Tngsa
sULUUNAgMSNSMARRATAR N TIMRE AR aaTlefuMTULBUMBSIn (Search Engine Marketing)
sefuAzuuLmAnueglusy R UINNUaRsARAeWnAY 4.24 uagdusauumnasgiuwiniu 0.71

3. namsiteieatunsdeduladenlivimsiindmiudadifsuazanuaanisve
fuslnalunslduinsiiindwiudndides

Humsmatesgiaiedsuardudsiuunesgulaenmsvesnsiaauladenlduinig

e
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Windmiudnlideaazemnumaniwesiustaatunisldusnsnindmiudnites il

M3 4 Anedeuazdiulsnuuinasgulaenmsinvesmsanauladenldusnsiwndmsudniites

nseeduladenldudnsiinndmiudadides Aade | daudeavu | nmsulawa
WINTF
1. viuendiinfifiuiidmiudniides wu vy 4.29 0.86 1niiae
wﬁmazaauﬁm%’uﬁmigm s
2. vudeniiiniidasy e filiusnmsdmiudniides 3.79 1.02 1N
3. yiudendiinfleyanelviindridsad luluiesows 4.12 091 N

swilddmdunungidninle

4. viudeniiiniitiausianssusng o Aenunsavisudiu 4.24 0.86 1nilae
sewrhadnvesuaydn idedls
NN 4.10 0.72 gh

MNA9197 4 uamsAedsuazddsauwnasgulaen e sinduladenliuinigi

1% '
v o v o ¢

WNAUSUFRTLALI WU As@enIWNITNuNd mSudaiides Wy uSnaauuwgwasaudmsudnd
des sy Sszdunzwuuganiand 4.29 lnenmsiuvesgnousuudeuaulirzuuuniudAyeyly

(Y IS

! a W | - W
FEAVUN UARAENINY 4.10 LESHAIUULUUNINTZIUNINY 0.72

A1379 5 AadekazdulsLuuInsIUlRen MTINAUAUAARIITRIUTLNA (Customers’
Expectations) Tunislgusmsndmsudaiiaes

anumavievesusinalumslévinsitindwmiudad | Anade dau msulana
B9 (Customers’ Expectations: CE) Jeauu
UINTFIY
1. viumanTaitinfidndnauuinisguadaidsuuuasy 4.24 0.86 1nnfign
1A
2. dumanteiinidass nasmwazemnliiudaiides 4.37 0.78 1N
PEATUATY
3. yumavaiinilvianusdnmilousg ity 4.29 0.82 1N
4. yrumanisfifiniiaglduavsusslonifiendinlunss 4.25 0.88 1niiae
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NPT 5 uansredsuardrdoauunaspulaenmsusuanumaniaesiuilan
(Customers’ Expectations) Tunsldusnsidmsudnsides wuin aueands fivnisiassweanny
avanlvifudniideseduasuatuy Tssfunsuuugeiiant 437 lasnmsadneuuuuaeunalviazuun
adiayeglusduann feafewiniu 4.28 wevdnideauunasgumindy 0.71

4. MSNAFIUFNNAFIY
AN 6 AEVALNUS Spearman ARALTINTIAUIVDIRILUS

fawus PAS CE SMM SMI SEM
Spearman’s Correlations
PAS 1 0.695** 0.645** 0.593%* 0.649**
CE 1 0.621** 0.577** 0.631**
SMM 1 0.644%* 0.744%*
SMI 11 0.606**
SME 1
ADALTINTTUUIVDIF YT
X 4.18 4.28 4.20 4.10 4.24
S.D. 0.67 0.71 0.72 0.82 0.71

o w

e ** dtgdAnyn1eenaniseeu 0.01

foyannuuuasunmiinuuy Likert Scale WuMsinuuuiFesdwu (Ordinal Scale) usflumng
Hapuemansoylaulidunisanuudunsniadu (nteval Scale) Fsrn Spearman Correlation iunswn
Anuduiusseninefauus 2 i feglusnasiauuuiFesddu Taefidiegiisening -1.0 fa +1.0 39
wileufuAn Pearson Correlation wagnsulaninumnefilinneiy Ssdranves Spearman Correlation
& 1.0 wlah shuusiaesshiimuduiusfuognannludommssiud wazdlorves Spearman
Correlation 1nd +1.0 uladn fudsisaesiianuduiustusgranniilulufiamaioatu uithAves
Spearman Correlation {u 0 sxmnea faulsiaesliiimuduiussedy (Fae 1ndvdymn
, 2549)

NATNT 6 wansrranduRuS Spearman adMdanssannvediulsvedulsTildlunns
yadevaLLRgIy wuldiedssAvandiiudsenindud Basiavaneg sz 0577 - 0.744 B
fialsiiAu 0.8 faifu msdiemedimanisaanesdmydmiunsfnuide lifidymdesnmesus
dasellrnuduiusiues (Multicollinearity) (Midi, Sarkar, and Rana, 2010)
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'
v a

A3 7 HANMTIATIZINTANDRELTINY (Multiple Regression Analysis) SUKUUNAENENSAAIARIVIAT
daarianisidenidusnsnndmsudniiaes

Model Beta | Std. Error | t-value | Sig.
Constant 0.719 | 0.155 4.630 0.000**
1. nagnsmMsmanE AR aflofUMTUL 0.337 | 0.061 5574 | 0.000%
Buwesiiln (SEM)

2. nagmsnsmaauvdedsauoaulat (SMM) | 0.322 | 0,061 5291 | 0.000*
3. nagmstilavEwauudedsauooulal (SM) | 0.147 | 0.042 3540 | 0.000*
N= 400, Adjusted R?= 0.550, Wurbin-Watson= 1.927, F= 163.390 (sig.= 0.000)

newme ** IgdAyneatiansesu 0.01

NANT17 7 HANTSILATIENNNTANELTINY (Multiple Regression Analysis) JUKUUNGYNS
nsnaeRaTafidesasionsdentiuinisiindusudaiides wud 1) nagnidunseainsiuedesie
Fumuudumesiin (Search Engine Marketing) Sadudszavaaunisanaasiindu 0.337 Tnedlad t-
value 11U 5.574 (Sig.=0.000) 2) ﬂaqwﬁﬁwumwmmwﬁaé’aﬂmaaulaﬂ (Social Media Marketing) &
AdszAvsaunsanneeinty 0.322 TnefiAn tvalue Winfu 5.291 (Sig.=0.000) wag 3) nagmssugi]
dvdnauudederueaulat! (Sodal Media Influencer) fifdiszAvsaunisonneswiniy 0.147 Tasiian
t-value Wiy 3.540 (Sig.=0.000) Feria 3 Hadeididvisnareonisdnduladeniiindmivdniifewesndu
usndifidsaatlouandnlunseunta

'
aa v A

A5 8 NANTIATIEVINITAANBELTINY (Multiple Regression Analysis) JUKUUNGAENSNSAANARITIAT

[

danariorumanisvaeusine (Customers’ Expectations) lunsidenldusmsiindmiudniiaes

Model Beta | Std. Error | t-value | Sig.
Constant 0.945 | 0.151 6.224 0.000**
1. nagnnsmaar Ui sslof UL 0.392 | 0.059 6.616 | 0.000%
dumesiin (SEM)

2. ﬂaqmﬁ‘mimmmuﬁaé’qﬂmaauiaﬁ (SMM) | 0.301 | 0.059 5.068 0.000**
3. nagsHilavEwauvdedsauooulayl (SM) | 0.100 | 0.041 2.461 0.014*
N= 400, Adjusted R?= 0.554, Wurbin-Watson= 2.101, F= 165.907 (sig.= 0.000)

e * Idpddgyneadiinsedu 0.05
* fydAgeatAnszau 0.01

INENTNN 8 NANITIATIZVNITANNBELTINY (Multiple Regression Analysis) sUkUUNAENS
nMsnaaRdTiandradeauAIAnTIveuslaa (Customers’ Expectations) lunisidenldusnisiiin

[
a

dmsudadiaes nudi 1) nagnsatunisaaindiuazesdadumiuudumesiie (Search Engine

a1 o

Marketing) SAduuszansaunisanaaswindu 0.392 Tnafian t-value WAY 6.616 (Sig.=0.000)
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2) nagmsiumsnanauudedsauooilat (Social Media Marketing) fifndiUszAvisaunisnnnesiviniy
0.301 Taelein t-value Winfu 5.068 (Sig.=0.000) wax 3) nagndsurEdvEnauudedsnussulatl (Socil
Media Influencer) flenduussavsaunisanaaswiniu 0.100 Tnedirn tvalue Wity 2.461 (Sig.=0.014)
Favis 3 adedidvdnadorumantmesfuslnaluniadentivinmsiindmivdniides

aAuTENa
NNNTIRERaNSENEFULUUNRY NSMInaRAdviandwrananuaslalunisldusnmsinindnd

(%
= 1

\Hee egaiideddgynisadiifisedu 0.01 feg 3 s loud nagnsniseainriuasosdioAumIuy

duwmesiiln (Search Engine Marketing) nagnsMInanuudedinueaulal (Socal Media Marketing) na
gnsyidnEnavudadenueaulail (Social Media Influencer) waz WBNANY NaYNSNI1TAAINAINA

9 Y
1

al

fidswarionumanavesiuilnalunsliuinisiindmiudniiaes a seduloddgmeainissd
0.01 1fun nagndnsmaasuaiesilefumuudumediin uagnagnnisnannuudedinuesla
Iuﬁumsﬁﬂaqméﬁﬁ@mﬁwawﬁaﬁqﬂ:uaaulaﬂ Tidndnyymadfafiszdu 0.05 denpdasiu Lopez Garcia,
J.J, Lizcano, D., Ramos, C. M., & Matos, N. (2019) #ina1211 winnssunisnainfaviaidunagns
msmanilnsuasimnuiuasis Saduunumdialunselissiariogluseulatuszaumudsa
Snitsutnnssunmaniifaasiisuuuuiifianuvainuats erfiiu nsmaakiuduled nisanasinu
laweailife MIna1arIudwa nsnamsulavaneeulal wazn1snanduLIUen laen15vinnain
rulmdoaiifedunagnsmsnaaildiumdenniign mseludeaiifeduunanesuiilasy
arufisdlutiigtusaziinslfouiiunivats Snvfsgsfanunsadifgndlusiuufisndiuromis
InToaiiifieldognasingy wazdeligsioausadeans anunsauisdudeyaieriugsialsiuniu
andldogaiiszavsnm sdsnmaiaueidomihiiaulawasdudsslovidegnérumdndea
ffy wazdeanunsadidwsulumineudiauviedeadevesgnatduteanledoaiiifie n1sna1n
AviasadunagnsnivssansnwlumaiindegnAuasaianrdiiusiugndlel uasSaenndesiy
MATEYeY NINUMTTAL WIYUHIR vvns s wavgninsal Uszasdviu (2560) Ie@nwluiFes
mnsgitaduddyiitnadensindulavesdiwesaivlumsidenldudmsiinanusavadudwin
MsAnwnuin msindesmsliuansauAniudmsugiaglduinistinuma Facebook uag Pantip
fuademssndulalunmadenlivinsiiiniiansnsahadudwindudivedd Snvdlufumsnaauude
Fanueoulatl (Social Media Marketing) wardunisnainniua3osflefumuudumesiin (Search
Engine Marketing) dsrasiomssindulavesivesgirlunindenlduinmsiinanunseiatiudnin was
Frugidvsnavudedsauaaulatl (Social Media Influencer) Bnvisdsfinuaanndasiu Kaur (2016)
finaaliin msmm@ﬁaﬁaﬂmdauiwwjmamqmﬁamssmha 9 AReatumsutstiudonmdeny 3ile
uazgUnm sdsdvenidranglnddafiaesitunmslivimanudviediivinavudedinuooulat
(Social Media Influencer) dswastarnusidladlduimafiind mivdnidomesdmosdniGeinduay
Shdmiianasiouandnlunsounsa wazdumsnatnuudedauoaular (Socal Media Marketing)
FrunsaaRues eslladumundumesiin (Search Engine Marketing) LLazé’mQﬁ%w‘Swawﬁaﬁmu
ooulatl (Social Media Influencen) @sflaundenlosiuunainuidoves Joan uasiay (2022) il
MsAnwI3es nagnsnsmainAaviavestuszneunisesulatiuuunaniosuluszimelne nanuin
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