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ABSTRACT
This research was to establish the Red Lotus Lake's identity through local product design
and development, thereby promoting economic sustainability. The research area is Ban Lao Mak
Ba Moo. 7, Chae Lae, Amphoe Kumphawapi, Udon Thani. We collected data through observations,
general interviews, and in-depth interviews with community stakeholders, including government
employees, the general population, and tourists. Four categories define the identity of Red Lotus
Lake: 1) Red lotus; 2) Teal; 3) Leaf Blade; and 4) Red Lotus Lake. We developed four products

based on our analysis and findings. 1) a red lotus keychain 2) a teal keychain 3) a leaf-blade

1
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placemat; 4) a fish-shaped pencil case. The developed products showcase the local culture and
environment and have received broad local support. The sale of local goods generates additional
income for villagers both seasonally and off-season. It can be adapted with other products by

utilizing existing products, handwoven fabrics, and local wisdom to enhance product value.
Keywords: Local Products, Community Identity, Red Lotus Lake
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AR ATLUUNTIAUALANANTS, AMBULNUANENTIUNS, NANTALTUY

ABSTRACT

This research study aims to investigate the correlation between corporate governance
scores. We examine the executive compensation and performance of companies listed on the
Market for Alternative Investment (MAI). We analyze financial statements, annual information
disclosure forms (Form 56-1), and annual reports of 66 companies between 2017-2021. We
employed correlation coefficient analysis and multiple regression analysis at a significance level of
0.05 to analyze the data.

The study's findings indicate that: 1) There is no correlation between the corporate
governance score and ROA and ROE; 2) There is a negative correlation between the corporate

governance score and net profit margin and market value; and 3) There is a positive correlation
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between executive compensation and ROA, ROE, shareholders' net profit, and market cap.
Executives can use our results to improve executive compensation structures such that they are
transparent, encourage excellent corporate governance, and incentivize efficiency to maximize

stakeholders.
Keywords: Corporate Governance Score, Executive Compensation, Performance
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HUNAFIUNTTIY
AUNAFIUN 1 AzuuuNIsMAuguatanisiiauduiusiunanisaiunuresusgniang
S LY v & &
neideulunatandnning u 1o lo (MA)
AUNAFIUN 2 AIRBULNUANENTTUNITHAINFUAUSAUNANITANT U UVRIUTENTIA

nzidoulunatanannsng 1By 1o To (MAI)

3BAnliun1sidg
1. Uszvnsuasnguiegng

Uszang Ao Vismilaanzideulusanandnnindidu o lo (MA) Fadunaraiidalenia
WigUsznaun1suargsnavuInnalskazauIngeuauisaiinfaaiiunu Tnglidndauannsilou
F13zudn Befinnuumnsnsanpaiandnninduisssmalnefisesiuianizgsavuisivg $1uau
Javun 196 U3 nausens fie WiEnilaTunisussiulasanaudaauantunssunsuidvlne
Ifrsuuumstifuguafisnsteusissduituly Sdeyasmnisfuuuuuansomsdeyaused il Wy 56-
1) warsansedt lnseniudsnlunguamanmnssngsianisiu ilesaniinsufifinemstndn
uANANIRINgRANMNT I3 Lkar U3 BNy lussarinaluyRantsdniiuey Woswninisuimsaud
uansnsanuIEnUnd Tnewfudeyadaus® we. 2560 - 2564 (szesiaan 5 ) $1uau 66 U3 (hanm
wannsng 18y 1o le, 2566)

2. ipsileldlunside

msfnuiteadsd Humsitedaiun Quantitative Research) Toyaillilumsidundail
\Wudeyanfunll (Secondary Data) Usenausig

2.1 AzuuumsmUguaRanTs uasARULNLYBIAMENIIUNMSYRIUTINTIvAns vy
paravanninguwisszmalnedn 1o lo (MA) tnglduuuduiinsenistunsifiusiusudeyaainey
93U wUUkAnITIBNIITayaUsesT (WU 56-1) uarTea1uUszsnd fausl e, 2560 - 2564
(szeziian 5 U) 17U 66 UTEW

2.2 wan1sanduau laun dasdrunansusnudeduningsiu (ROA) 8nsidqu
WameULMLsDAIuvesioviu (ROE) Smsifnlsgns (NPM) uazyarmanann (Tobin’s Q) vesuTsni
anziboulunarandnnsng 18y 1o lo (MAN Tnglduuudufinsenislunisifiusiusiudeyasinay
N1303U LUULAAITIBN1TTaYAUTEIT (WUU 56-1) Wagsea1uUsednl Raudl we. 2560 - 2564
(szgaan 5 V) 9 66 UTEN

3. Mmafiusiusiutoya
fAfeldvhmafununadeyannundeieyaniegd (Secondary Data) fil
31 Anwenans fns1 uvenw uvlesiest deyarng q unAemgul] uasmAdeniRedes
3.2 wnwdeyalaglduvutuiingenislunisiiusiunudeyaannaunsiu wuuwans

F1ensveyalszdny (WU 56-1) warsnenulszdnt aaust w.a. 2560 - 2564 (szeviian 5 U) $1uiu
66 USHN (Manavidnnsnddy 1o la, 2566)

14



NIANTINYINTINNNT W INEEI1UI0 AT N
T MSUDRL
Un 6 aUuun 5 (NUBIU - AaAu 2567) o

[y a

3.3 uswdeyalaglduuutuiinsenslunsiiuniunindeyanziuunsiiuguananis
fiussiiulasamnaudaaiuamunssumsuevlng fusd we. 2560 - 2564 (szzia 5 ) $11u 66
U3 (@neudaasuaaiunssumsie, 2566) deifuniunudeyansuud fidefideyansusls
pyRsUAmaLysaivesteya ihdeyaiinnaseummgndesieuiesudiassianuiimual iaami

nsUsznaratoyafiassiawdleglilusunsudisagumseda

4. MyAnszidaya
A33evinsiiasizideyadiealifigseyunu (Inferential Statistics) 1uad@nildnaaeu

Y
L% [ 1

AUNAFIUNNTIE Lﬁameﬁqmmé’fmwuﬁizmN%LmumsﬁﬁuaLLaﬁami ANMBULYUANZNTTUNITAY
nan1sRinuvesUs sz evlunainndnning By e lo (MA) tneaddildlunisvaaeu
Aufgu Sl

4.1 msiaszidulsyandanduiusuuuiiosdu (Pearson Correlation Analysis) {unns
Ansgiilevnanuduiusseningiuds Tnesudsdasy Ae axuuumsmiuguaians uazAmeuwny
AENTTUAT FUUTAIUAN AD YUIAYBIUTEM uazfudseu Ao nansdufiunuvesuisniian
nudeulunainrannsnedu 1o lo (VAI)

4.2 mﬁmswﬁmmmaawmm (Multiple Regression Analysis) Wunsiasedt dem
muduuSsTinsulsiaus 2 fuustuluindeuduiusfuseld nsisendallfuustase fe
AZUUUNIAAUALATIANTT UAZAINBULNUAMZNTINNS AIMUIAIUAN AD VUIAVBIUTEN UazduUs
oy Ao KamsiiunuesEnisansleulunaamdnmindidy o o (MA)

NAN1599Y

d' > a r.§ % v 6 = [ .
A9 1 NSVNAFABUANFNUTZANIANFUNUSULUUINESEU (Pearson Correlation)

ROA ROE NPM Tobin’s Q COMP CGS SIZE
ROA 1
ROE .860** 1
NPM OT1% .755% 1
Tobin’s Q 619% .399% .323%* 1
COMP 256*% 284 223% A17* 1
CGS -.066 -051 -.101 -.128% .062 1
SIZE -048 .030 -.056 -169%* .300%* 074 1

* edfgneadan 0.01, * dudAgvneada 0.05

599 1 Wunsieseilesldadudssansanduiusuuuiiesau (Pearson Correlation)
WU AN DIANUAUNUSVRIAIWUSD ALY IUNISAN®Y INNTIATIEANUIN AduUUsEAND
ANFUNUS NI ILUTAINBULNUANENTIUATS (COMP) Haudusiusi3suiniunansaiiuay o

SNIIMANBULNUADAUNSNE I (ROA) BRIIdIUHANULNUADA U AU (ROE) 8n5A1lsans

15



\(@)S/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
MSUDRU
o Vol. 6 No. 5 (September — October 2024)

(NPM) 1aA19190a10 (Tobin’s Q) AzLULN13AITUQLaRaN1T (CGS) danuduiusidauiunanis
sudiusm 1Hun yarmman (Tobin’s Q) uenanivunvesuisn (SIZE) fnnuduiusisauiiuna
MsAduy WA yarmematn (Tobin’s Q) WagaunveuTem (SIZE) Ianuduiusidauiniu
ANRDULNUARZNTTUNT (COMP) a8asltibdIAtynsaia

M13199 2 N1INAFBUANUFUTUS I¥NINALUUUNITAAUAKANINITUALAINBULVIUAENTTUNTAY
dnTdIUNanoULNUABEUNITNG 5 (ROA)

(n = 330)
Coefficients
Model Unstandardized Standardized gouTu/Ues
Coefficients Coefficients t Sig. GG
B Std. Error Beta
1 (Constant) 37.693 13.900 2712 0.007

CGS -1.036 730 -0.075 -1.420 0.157 ‘Uf]l,aﬁ

COMP 1.614 .000 0.301 5421 0.000%* YOUTU

SIZE -3.672 1.541 -0.132 -2.383 0.018* YOUTU

Dependent Variable: ROA R = 0.297, A1 R Square = 0.088, Adjusted R Square = 0.080, Std. Error of the
Estimate = 9.25404 * fitjad1Agynwadfnszsiu 0.05

911597 2 wansnadeUANLdIRUS TRz LU UguARINISLAY AMB UMY
AZNITUNIAUSATIEIUNANDULVIUABRUNSNE T (ROA) WU

AzLUUNITIAUQUANaNTT (CGS) lilimnuduiusiudnsdriunanauunusaduningsiu
(ROA) (Beta -0.075) §ifin Sie. winffu 0.157 FalAunnninsedutieddey 0.05 waneinAzkuunIsAIRY
Auanans (CGS) liflenuduiusivdnadiunanauwnusedunsngsiu (ROA)

ANRBULVIUANENTTUNTT (COMP) dinuduiusiudnsidiunanaulusaduningsau (ROA)
(Beta 0.301) namifie MNANMBULMLANEATTUMS (COMP) Wity 1 wiae asvilWsnsdiunanauwny
Aoduningsiu (ROA) WasuwUaslUlufirmadentu 0.301 wise T61 Sie. wiriu 0.000 Jsfiadesndn
seAutud1ATYy 0.05 LEAYITAZLUUAIADULNUAMENTTNATS (COMP) danuduiusiudnsidiu
NARDUWNLABALTSNE 514 (ROA) agnfitfuddnmeadfisesiu 0.05

YUIAYDIUTEN (SIZE) Hpuduiusiusnsidiunanauinuseduningsau (ROA) (Beta -
0.132) N@MAD VUAVBIUTEN (SIZE) anal 1 118 9IRonTdIUNanaULNUS oA UNTNE 311 (ROA)
WagnuUaslUlufirmansstudam 0.132 wiae fien Sig. wiriu 0.018 Faflanleeninsedutudday 0.05
WARIINVUINVOIUTEY (SIZE) TAuduRusAusnIndiunanauunusedunsngsiu (ROA) o814l
Toddyeadniszsu 0.05
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M13199 3 N1INAADUAIUAUTUTTENTNALUUUNITAAUALANINITLALAINDURNUAMENTTUNTAY

dnTEIUNanULIURRAILYB R B (ROE) (n = 330)
Coefficients
Unstandardized Standardized gouTu/Ues
Model Coefficients Coefficients ) AURF Y
B Std. Error Beta ‘ 8
1 (Constant) 29.314 23.848 1.229 0.220
CGS -1.548 1.252 -0.066 -1.236 0.217 ‘Uﬁlﬁﬁ
COMP 2.810 0.000 0.305 5501 0.000* YUY
SIZE -2.718 2.644 -0.057 -1.028 0.305 ‘Uﬁlﬁﬁ

Dependent Variable: ROE R = 0.297, A1 R Square = 0.088, Adjusted R Square = 0.080, Std. Error of the Estimate

o a

= 15.87667 visnewe: * fddudAnyn1eatianseau 0.05

AT 3 HANITNAFBUANUFURUTTENTNALUUUNITAIAUUANINITUATAIMB UL
AENTIUNSAUSRTEIUNanULUsBA YRR BV (ROE) WUl

¥

ATLUNNSAAUYKARANTT (CGS) Lilflanuduiusiudnndrunanauunusediurestovu

9
[y

(ROE) (Beta -0.066) i1 Sig. i1y 0.217 FediAsnnnitsedutedifey 0.05 uansitAzuuunsiiy
Auanans (CGS) lifiemuduiusivdnaiunanauwnusiediuvesiteviu (ROE)

AIMBULNUANENTTUNTT (COMP) Hauduiusiudnsdiunanauunusediuvesieu
(ROE) (Beta 0.305) namfie mnA1nouwnuANENTsNn1T (COMP) (iadu 1 viae awvinlvdndiu
NanBULMUABdLYe Tl (ROE) Wasuuvaslulufiemadeaiu 0.305 wiie fien Sig. winfu 0.000
Faflentouninseauilad ey 0.05 wanvinAIneuwIUAMENTINNTS (COMP) Tinnuduiusfusasdiu
wameUWUsiRFIuYesRavu (ROE) egaditfuddyymeaiinfisesiu 0.05

WNATBIUTEN (SIZE) liflemnuduiusivdnsdiunanauunusiediuveiionu (ROE) (Beta -
0.057) fifn Sig. Wity 0.305 FefiAnannninseRutedfey 0.05 uwansitvuraveussn (SIZE) i
PUFNUS IS EIUNana UL UsRdILYB IR RYIU (ROE)

M139M 4 NTVAABUANUFUNUS TN INAZIUUNTIAUA AN INTHAL AN URIUAMENTINNNSAUSAT

mlsgns (NPM) (n = 330)
Coefficients y
823U/
Unstandardized Standardized -
, , Ug)eo
Model Coefficients Coefficients -
t Sig. AUNFFY
B Std. Error Beta
1 (Constant) 63.638 24.172 2.633 0.009
CGS -2.563 1.269 -0.108 -2.019 0.044* yoUsU
COMP 2.492 0.000 0.268 4812 0.000* yoUsU
SIZE -6.188 2.679 -0.129 -2.309 0.022* yoUsU

Dependent Variable: NPM R = 0.297, A1 R Square = 0.078, Adjusted R Square = 0.070, Std. Error of the
Estimate = 16.09254 vianewe): *HdudAgeadiniseau 0.05
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9115197 4 HansVRABUANNANTTLSTEI Az LN UgUARINSLATATMB UMY
ANENITUNSAUENTINLIaNE (NPM) Wudn

ATRUUNNIMAUgRananTg (CGS) danuduiusiudnanilsans (NPM) (Beta -0.108) ndnafe
ynAzLULNIITUQUARANS (CGS) anas 1 1 evilsismrnlsavs (NPM) WasuuUastUlufianm
asaffudy 0.108 wise fien Sie. Winfu 0.044 Fefietiesninsedutd @y 0.05 uanvirzILMSAU
guaRanT3 (CGS) Hnudamiusrusnsmlsans (NPM) eenefideddyyneaindissdiu 0.05

AIMBUMVIUANENTIUNIS (COMP) dauduiusiudnanriilsgns (NPM) (Beta 0.268) na1ife
MNAINDULNUALZNTIANT (COMP) Wisdu 1 e agvinlisnanlsans (NPM) Wasuudasluly
FieEnadientiu 0.268 wiae 61 Sie. wirtu 0.000 Faflaesninsyiuiieddey 0.05 wanrinAmaULNY
ANENTIINT (COMP) Tmnuduiusiusngirlsans (NPM) egnsiiifuddyyneaiiafiszsu 0.05

YIAVBIUTEN (SIZE) Anuduiusiudnsnrinlsans (NPM) (Beta -0.129) nanifie vu1nues
U3 (SIZE) anas 1 e axvilrisnsirlsand (NPM) wasuuaddulufismansatuing 0.129 i
fien Sig. Wity 0.022 Faentiesninseduted1fay 0.05 LARTINITWIATEIUTEN (SIZE) fanudurusau
dalsans (NPM) etnsiifudndyyneadiafisestu 0.05

M1399 5 N1INAADUAMUFUTUTTENTNALUUUNITAAUYLANINITLALAINDURNUAMENTTUNTAY
Yarmna1n (Tobin’s Q)

(n = 330)
Coefficients .
YU/
Unstandardized Standardized -
. . Ug) a5
Model Coefficients Coefficients -
t Sig. FUNRAFIU
B Std. Error Beta
1 (Constant) 14.589 3.021 4.830 0.000
CGS -2.563 .159 -0.124 -2.314 0.021* gausu
COMP 2.192 .000 0.189 3.386 0.001* gausu
SIZE -1.297 335 -0.217 -3.872 | 0.000% YUY

Dependent Variable: Tobin’s Q R = 0.273, A1 R Square = 0.075, Adjusted R Square = 0.066, Std.
Error of the Estimate = 2.01116 visngwin: * fitjddgynsadnnsgsiu 0.05

AN 5 aMINAABUANLENTUS SEINsA UL UgUARI NS IAZ B LY
ARNENITUNIAUYAAIMATA (Tobin’s Q) NI

AZLUUNSATUALANANTT (CGS) dmnuduiiusiuyarniemaia (Tobin’s Q) (Beta -0.124)
na1fie MINAZLUUNITAIAUAUANINIT (CGS) anad 1 iy AwvilnyaAIn1anain (Tobin’s Q)
WasuwadlUlufienensstudnm 0.124 wise e Sie. wirfu 0.021 Fafiandesnitsedutadday 0.05

WaAIIAZLUUNIAAUALANaNTT (CGS) mnuduiusiugadinianain (Tobin’s Q) agdludfgmig
afnfseau 0.05
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AIRBUWMILAMENTTNNNS (COMP) danuduiusiuyar1niemain (Tobin’s Q) (Beta 0.189)
Na1F0 MINAINDULNUANENTINNNT (COMP) LT 1 nude eliyad1m19matn (Tobin’s Q)

o w

Wasuwaslulufimmadeadu 0,189 mie 61 Sig. wirdu 0.001 Jsfiantosninsedutudday 0.05
LAAIIAINBULYILANENTIUNS (COMP) danuduiusiuyarvewmain (Tobin’s Q) agiltuddgmig
adATisEU 0.05

YUIAVBIUTEN (SIZE) Aanuduiusivyarinianain (Tobin’s Q) (Beta -0.217) Nd13A8
YUIAYBIUTEN (SIZE) anas 1 mie agsiliiyadmismana (Tobin’s Q) Wasuuvadlulufimmnssdty

974 0.217 %178 8A7 Sig. 111U 0.000 Falimtipeninseautisdfny 0.05 WansIn BUIATBIUTEN (SIZE)

aada

Hanudiusivyadmnemaia (Tobin’s Q) egiifudAymeatiafisedu 0.05

aAUs8Na

NSANYIAUFUTUTTENINALUUUNITAIAUAKANINIT AIMBULNUANENTTUNITAUNANIS
fiunuesEiniiannedeulunanndnnindidy 1 To (MAN) feadd Multiple Regression Analysis
aunsooAunenald fail

auNAgIudl 1 azuuunsiiuguaianisiienuduiudiunanisdiunuvesuitniian
nzdoulupaandnning 10y o o (MA)

azuuumsiuguaianshifinnuduiuiunansiidunuiiiamesnsdunaneuunusio
dundndsan (ROA) Asziuiedifny 0.05 Fsaonndosiuiuidevesalzing oy (2562) Anw
AmoULMUANENTIINSWAEMSAAUguARaNsTURaNsAunuve sUT T lumnegsAvdeuasadiu
faanzidoulunaandnninduisuszinelng wuin msuszfiunisiifuguaianis (CGR) laid
ruduiusiusadrunaneuinusisduningsiu (ROA) UTEMAITaiansagdlalinmenssunIsuTem
TumsuftRnuuasinwannssunsidaaamaaiiesdnsioants e lviwannnsufiiviiods
Ffiu waraonndesiusAdoveiu ndw (2562) Anweuduiusszinngiuuntsiifugua
AansiunansaiiunuvesusEnIansiloulunaiavdnninduisUsemelng (NguanavnIsunaIn
pINsUazLARR) WU AzuuuMSIAUgUaRanIs (CGS) liflmuduusiusndiunanouunusio
dunsndsn (ROA) swansinduaulusinlildgmirlufinsanlunsussiiuazuuunisiiiugua
Aamsvesuimaamzdeou Wesnnasinmsussdumsiiuguaianisvesuisnaanzilou axive
Seswesdvsvesiiovu msufuRdegTeriuograviniiontu msdildsunumuesiildnlide s
Unwedeyauavrulusdda uazanuiuiinveuvasmaugnssunsilundnddglunisfiansan

AzuuumsinfuguaRamshifimnuduiusfunansiidunuitindesnsdunaneuunuse
druesfioviu (ROE) fiszdufiseiuuddty 0.05 Fsaenadostumiidovesinged d1ags (2562) Anw
namsUsziiunsiiuguaiansiiunamsiifiunuilsvessieniaemz delunanemvdnning 184 1o
Lo (MAD) wua1 wamsUsziudiuguaiants (CGR) LiliBvEnasednidrunanauunuvewneru (ROE)
LaraanARBIiUNUITY YeuTU NAW (2562) Anwiauduiusserinsagiuunsiiuguaianisiu
HansaLdunuvesuTentamedoulunainvanninduissswmelng (nquanamnIsumnneImIshay
IABsAL) MU AzuuuMIIUgUaRianis (CGS) iflmnudusiusfusandiunaneuunuvesdievy
(ROE)
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AzuuunsinAuguaianistmuduius fusansidunuitinsaesnsiiilsgys (NPM) 9
sefuTiseiuadndny 0.05 TaaenadasfuauAdovesquyn MymsIAna (2562) Anwiauduiug
seindadenismiuguatanisiunanisaniunuvesusevlusaiavanning ngugnamnssuduan
gulnauslna wuin Asuuunsifuguaians (CGS) mmuduiudidsuintunanissdunuiiiase
dasrilsavs (NPM) U3smiislszsuazuuumsinfuguaiamslussdufiaaaansadaaiemuansnsn
Tumsvinils

Azuuunsiiuguaiansiinnudiiusiunanssdunuilindeyarimanans (Tobin’s
Q) Aszduiiszduiivdfey 0.05 Faaenadasiusmidevenniu Tuszya (2563) Anwimnuduiug

[y a

seminanIsiiuguananIsiunIsaseyariufanIsvesuTEnlunaavanninduwisUsemnalng wui
ATLUUNIAAUALAAANTS (CGS) danuduiusideausiensasiyantiunanis wavasnnnediunges)
YDWWIN HASAYIT (2548) Nirsruumsmiiuguaiansidanunsaundesdniuasrausslevivesiou

lalueenef nsfiszuumsmiiuguaianisifdmaliesinsanunsoasayarbiiavula

sUNAZIUN 2 FnouuvuAuEnIIIMTieudiusAunansiiunure s TaemzL oy
Tupaaranning 1ou 1o To (MAI)

AmBULNLALENTSINSTATIELTUS fuRan s iuTiTadesndunanauwusasng
Funsndsau (ROA) Aiszdufiseduiodday 0.05 Fsaenndasfiuiuideves Victor Octavian Muller
(2014) AnwdnuarAIREUWUYBIAMENITINSSBVENarenansAluuNINsRiuveUsSniian
nedeulunanavdnnindasuneu wuin Ameuwveanssunsililiiduduimseiuganisvinasie
HANTIIANTUUTOIUTENDE NI TUE1AY @9AARDINUIUITEVOS Iman Harymawan et al., (2020)
ANYIANUFUNUT TENINAINBULNUANENTINNT AINBULNURUSISAURANSATUNUeUT ¥l
dulaili@y WU AIMBULNUANZNTTUNITHAMUFURLSITIUINAUS AT NARDULNURDAUNTNE (ROA)
A0AAR 03 UWITHVDUUTY NAWY (2562) AnwiAnuduiusseninanzuuun1sAIfuguananis
AIMBULNUNTIUNTBEsTIUNAaNSALHuN U Tl ulunanannsnduisUsemelng (nqu
qmamﬂﬁwmmmmmazLﬂ%aﬁu) WUIN AIPBUUNUANZNTINNTT (COMP) HAnuduiusiisuiniu
FNIIEIUHANDULNUABFUNING TN (ROA) UazaonaneInUUITevaeaiasn usudu (2561) Anw
AHFLTUS sEmIANaRTalun sy lsiuRane UL U skaENTTUNSYRIUT ¥Rz euly
AANANSNNSNIWAIUTNALNE WU SRTIEIUNERDULNUADAUNT NG5 (ROA) auduiusigsuan
URAREUUNLEUSINSUaENsTUNTTRE T A eadia

AABULIUAZNTTUNSTANELT LS funan1sAflunuiiadednduraneuunusodiu
V83 (ROE) ﬁszﬁuﬁizﬁuﬁaﬁﬁm 0.05 FedenAd0ITUMUITEVRY Iman Harymawan et al.,
(2020) An¥IANUFUNUSTENINAINBULVUALENTTUNIT AIMBULNUAUTMIAUNANITANTUUYEY
viEnludulatide wul ARBULNUAMZNTTUNTIANLAURUSITIUINAUSRTIdIUNaRD UL UR DE U
YoheYU (ROE) denndosfuimITevedssu naw (2562) Anwauduiusserinsmziuunismiy
AUWANINT AmBULNUNTIUNIBasEAUNanIsALluureIUT¥nIansloulunaandannindum
Uszdlney (ﬂfj:uqmammswmmammmm%"aﬁm) WU 9RTWaNBULNUIINEILTBEDOYU (ROE)
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finuduiudidsuinfusmeuunuangnssunsdass nanfe viEviTnansiuiunuii fnsane
AROULVIUARIZNTIINITIgIdLUT AT HaN ST TunuliA TmssedmeuwnuauenIsINSAc

AmeUWLANENTIIN ST LIRS fUNaN s LU RS s uNaRe UL B8R 1
finlsgma (NPM) ﬁisﬁuﬁszﬁuﬁaﬁﬁm 0.05 FadenndpsiUNUIToves Amarjit Gill et at., (2011) AW
ANUFNITUS TENININTANTUNIUVDIDIANTAUNANBULNUTDIHUTMTLUAEIMNTINTIAIUTNNT WU
NAnDUWLEUTINTDslinaznssunsUTImsmetseiinadodnsilsgns (NPM) vesudmlusuidnn
wile AonndBafusUAdeves Yusuf Mohammed Nulla (2015) Anwenuduiusvesameuunuindy
FRUeEUIINT TeesUTEN namsiulunuuazmsiiiuguaiansvesuTEnianmzdeulunann
wannindlaseulalunguanamnssunasulavsiasivionts WUl AMaURIUYERUITMTludves
ANENTTUNTUTENUAsNaNIALTLNUTANFURLS e

AmeUwNLANENSTINSHIAIEITUS AuRan s dunuitinfeyadmeain (Tobin’s Q)
ﬁizﬁuﬁizﬁuﬁaﬁﬂﬁag 0.05 FaaanAdasfuiIuIseves Iman Harymawan et al., (2020) @#nw
ANUFUNUTTENINAIMBULNUAMENTIUATT ATMBURNUEUIMITAUNANITALTNOIUYDIUT YNl
dulailidy nuin AmeuwnuANENIIUNSHANMUALTUSTWINAULAAINIMaTIR (Tobin’s Q) na1la
1 Ameuunuigeduasylinanisiidunuresuisngstu aenadoatuuidevesensen funslan
(2563) AnwAnuduiugserinsmmeuuYeInuenINNMTUTINR Ui stunan A duny
YoeUIEN: nIdlAnwuIEnIanzileulunaiavanyninduvisusemalng ngu SET100 wudt Anaulny
vesnnznIsuNsUTEMAliifuduimsuassreznanfinuznssunisueniseiumicddussdng &
anuduiusiUlufiamafetuiusansdiiunureasin faenadosiundnmsvesanaudaaia
anfunssunsUTEninefiauonuuJoaTAlunsimusm o ULIUN TSN TINmSNgau U
UftRnuvesnuznssums sudsdalanudenlostunansdiiun defoindummeuunufivay
nmsassyaalitulieru Snidadudegdassinvinssunis

LRIGTRIRIE
1. daiauauuzdmiumsdinanisideluly

1.1 ﬁu‘%mimmmﬁwwami‘ié’afﬂm’fagaﬁug’miumiﬁmimL?J@Lwamiﬁﬁuq]LLaﬁﬁ]mi
iesanaziuumsiiuguaiansfidsianuduiusiusnsmilgns smnuendazuuunmsiitugua
Aamsfifavanunsauiumsndeshiiiudtinamu

1.2 dnasmuesiionsanaziuunsiifuguaionisiia esdianuduiusfuyadima
pan (Tobin’s Q) MnAzUULNIAAUgUARANSTIAgY thasuasnsoaamssl iamsadunuves
Aamsluewnanld Sevilitinanuamnsoussinansainaneuwmuiiaainagliiuannsasyuls

13 fidmsmsimundmeuununaiznssumsvaonadestunanssuiuauduan s
UsyAvBnmuazUsyavinalumsiuiiunu waemsivunrnouuaLnsTINSTvINza) 98 8ii

ANNasalunIsinnls waznseduanundulselovisausem

21



\@/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
MSUDRU
o Vol. 6 No. 5 (September — October 2024)

2. aiauauuzdmiumaiideaialy

2.1 vhnsfinwinguiienadu o fusnimileanuisnivansdoulunaavdnming (Bu
10 lo (MAN) 1wu Uismilaamesideulunanandnningussmalne (SET) SET50 SET100 iilesandnuas
nsfnduaukaznsUsznevgsiaudarnguidmineTdnvauzuandeiy Jso1adinaionanis
AL wazenvilinan1sAnwaneaniy

22 mifoadilifunsinumanuduiusserinasiuunistifuguaianis Aneuuny
AruznssuNsiusansiLiunuiby Sainmsideluowandiduanunsniiadedy Wby wu sa
tlssoriu Samilsduiy waedhadlsnnnisdudum Wudu Wedunsussnounisinaulaves
Unamu

LANE1381984
13307 UK. (2562). ATMBUVILAMENSTUNSUATNIAINUALARAINSAUNANIANHUNUYBIUTEN
Tunuangsiadouasdsiunivansdevlunanandnninduiesemalng. nsduat
SaszUnIumUndin, In1INeIaenen1sAlne.

aavdnmingiSu 1o le. (2566). MeTausenananzben. https//www.set.or.th/th/market/index/mai.

A3 Tngs. (2562). nan1sUszRiumsmAuguaRanisiunansiiunuilsvesuTenitan
nzibaulunaiandnnindida 1o o (mai). InendnwusUyTumdade, edeuinsgsne
winnssuwazn1sUnyd uinendegsnaduding.

I w@aﬁwé (2548). MsUsTElUNANSUHURUALLWIAR Tobin - Tobin’s Q. 215815UIM5§5NA,
28(106), 13-22.

uFw TUszya. (2563). AnuduRusszninannsiiuguatanisiunisaisyaduitfansves
vSenaanzilsulunaianannswdwvisdsesindlng. Ine1dnusinedansundudin, Ane
WITYAEATLazNSUT UNINYIRYETTUAIERS.

WU NAWT. (2562). NMFANEIAMUFINUSVBIAZUUUNITANNUALANINIT AMBULVILNTINNIDASE
Auran1sandunuvasusenaansloulunaiandn nswduwissemalng (nguanavnssy
MUINBWNIUALLATEIAN). MIAUAIBasEINeIMansuTdin @uivInInsIaaey
Mely, wnIngndenenisalng.

anAvdLaTanTunssunsUTine. (2566). wuaUfuANATUNISAMUARIABULIUNTTINNS.
https://www.sec.or.th/cgthailand/TH/Document/Regulation /Director
Compensation Best Practices.pdf.

avavdaasuan1tunssumMsuIEnlne. (2566). Yayanisiuguananiséounds 5 U.
https://www.thai-iod.com.

dtinauaaiznssunIvdnninduagnainndnning. (2566). n1sfiiuguananisia.
https://www.set.or.th/th/about/overview/cg.

AUEY VIYUTIANG. (2562). ANUFNRUSIENTNTAAUAUANINTAUNANITANTUIIUYDIUTEN
nnzibsulunaiavanning nguaaaunssududiaulnauilan. nsduaidassine,
AERTUMIUNG a1133NIATIRERUNETY, WnTInedeen1sAine.

22



NIANTINYINTINNNT W INEEI1UI0 AT N
T MSUDRL
Un 6 aUuun 5 (NUBIU - AaAu 2567) ‘

ANET) UTMEL. (2561). ANFNNUSIERINANAIIsaluNsTIMlsAuRanaUWIURUIMSUaE
NITUNT. MIAUANDATEUTMNTTINAMTMTRN 19139 N5URT, uninendemnalulad
FIVUIPATYUS.

Stueun TusING, Aauns AT wasiieuiy SundAses. (2552). miﬁﬂﬁ'ugjual,ﬁaa%'mgam
N9, NN gudduasuinunLnane aatadnvsnguiasemelng.

91581 Funslani. (2563). mMsfnwanuduRussErinAneuuuvasanznssun1suSEnitlidy
Juinmstiunanisaniiusuvasuisn: nsalfnuusenaansidsulunaiananningduis
Uszinalng ngu SET100. Ineinusdaydumdadin, augnidivemanswaznistayd
NN AT TINAERS.

Amarijit Gill. (2011). The Effect of Capital Structure on Profitability: Evidence from the Unites
States. International Journal of Management, 28(4), 3-15.

Iman Harymawan et al., (2020). Remuneration committees, executive remuneration and firm
performance in Indonesia. Heliyon, 6(2), 1-11

Jensen, M. C,, and Meckling, W. H. (1976). Theory of the Firm: Managerial Behavior, Agency
Costs and Ownership Structure. Journal of Financial Economics, 3(4), 305-360.

Victor Octavian Muller. (2014). Do corporate board compensation characteristics influence
the financial performance of listed companies. Procedia - Social and Behavioral
Sciences, 109(2014), 983-988.

Yusuf Mohammed Nulla. (2015), Financial Reporting Quality in Large Energy & Mining
Companies: A Canadian Case Corporate Ownership and Control, Virtus Interpress,
12(3), 428-440.

23



\@/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
MSUDRU
o Vol. 6 No. 5 (September — October 2024)

C%

sUsuunsHanaauAnanarneensugnisiluasdnsuiinmsiieuiuaniva
faNA ANUNIUAZATIUNITNITDITIANEN
A DEVELOPMENTAL MODEL TOWARDS DIGITAL LEARNING ORGANIZATION IN PRIVATE
VOCATIONAL COLLEGES UNDER OFFICE OF THE VOCATIONAL EDUCATION COMMISSION
s s Tan Suneni’ duR ysnsnA' uas ik fun’
A1U1IINITUIIITNTANYY UNINEISINZLY
Yaovaret Matawong' Sopa Umnueyrat' Santi Buranachart' and Namfon Gunma'
'Educational Administration, University of Phayao
(Received: November 20, 2023; Revised: October 3, 2024; Accepted: October 5, 2024)

UNANED

MeideAsIliiingUsrasAiiie 1) aieguwuunsimuaniufneendifnwienvugnisiu
BIANTLMNTISEUTEARTTA daindinauamenssuNIIMIaTifne 2) Useliugduuunsimmn
anuAnweifnwiensugnisitussdnisuiinisiseuiaafdvia daded1inanuanenssunisnis
91¥ifny nqudteg1eiildlunide laun Juimsaniufnwendifinwiensu nguniawile 31wy

a4 A A av ¢ a & %

43 au rsesiiefttlun1sideidunuvasuaufisnnumangauwaziuuyssidiunnudululs way
Anudulsglerivasgluuunsiauanufinwerdidnwiensugnisiluesinisuiin1sieuian
Advia deindrinauanenssunisnisendifine adantdlunsimseideya taud Seuas Anade
\ < a ¢ s A& A o a ¢ &
drulyuuunnsgiu N1siaszgiesdlsznaul@sdudu (CFA) uagn1sitasigiiilont (Content
Analysis) IngnN15IATIEMTBMILLININM TRV IERI T TRNSTuveIuImsan udAnw 1aenis
funualnsenanal 18 viu

HANTIYNUI

1. Jusmsanudnudanudadiuneiiuanudulildvesgueuunsimuianiufng
a1ffnwensugnisilussdnisuiinisiieuiyafdvia daindrinauauznssunisnisendadne

I« 1Y Ql' A o = ! ' ! IS < ¥ 1 (Y
amsegluszduiniian Wedwuniusediu wud yadwianudulilivessuuuuegluseiuinn
Mgn lnedun 1 ssAusznevULuunsiauaaudneendafnwienvugnsduesdinisuiinsiseus

aa v a

yaRavia fanudululdvessuuuuiiiianedemnniign sesasnidudind 3 nszuumsiannanuing
anTadnuwenvudnisdussinmsuiainsseuieandvia munssuaunts (POLC) wazaudululdves
sUuuuTifiaedetieniign fo dwudl 2 uwwnamsiannaanuAnwedifnwienvugnmaduosdnisuia
msiFeufyafdna Woinsuidusedenuin anudulldvessuuvudenfidadsinniign Ao
asfUszneumaiannanuAnwedfnyientudnisluesdnmaumiinisiseuiyaiava lnveswlsenay
suiifianedeinniign fio suyarawiansseus sesasmnidusnunsiideimisn sesasniudu
wuuuHUAIAn sosasdusunmateudiuiuduiiy uaresdusznouduiianadetesiian Ao
Aun1sAnegralusyuu auaiu nsvuiunstunmsiannanufinwendifnuenvugnisidueinig
wiinsSeudafavia dindinnuanenssumInsendifing feonszuauns POLC filadefiddry
3 Ysgns fall 1) m3seuinndINIAlIUIMsanuAnmausahauAalun s Anen nves
apdld Ianumenendlunisiawanudnyliidussdnisuanisitews 2) mamussdunalagin

ANNANTIVRIUTMsADUAN w91 TIRNweNIUDUTINIATTRaIeNYUTITRILIAR AN T Y

24



NIANTINYINTINNNT W INEEI1UI0 AT N
T MSUDRL
U 6 aUuy 5 (NUBIBU - AaAu 2567) o

a

2 | a Yo & ! PR I3 [N & = a )~
@Qﬂﬂ'ﬁLL‘VNﬂ'ﬁLiﬁJu?’LﬂaqLi‘ﬂ 3) ﬂ'ﬁﬂ']EJVlE]@Iﬂ'J']@JEVDVN@QﬂﬂﬁI@@EJ']\ﬁ')@Li'ﬂLLa%NUﬁ%a‘Vlﬁﬂ']W Iﬂﬁllﬂ'ﬁ

welulagadeniunlglunsaduayunisuaiminigg waenseaeenaudaig 9 senieueains
PUUAIUADUANY LALASBUBANURNYIDITIANE MUY
2. ludwvasanudulsslevivesgluuunsiawanudnwenddnwiensugnisidu
aQﬁmsLmeiL‘%auiqﬂa%ﬁa AN AEITNNUAENTTUNITNTDNTIRN Y mwamaaﬂuizﬁumnﬁqm Wip
] I~ 1 1 | =1 [~ '3 1 [y d' 1 d'
uundusigdiu wudn yndrulinnululsslovdvesgluvvedluseduuinign lagdiui 1
I3 & ! a P Aa v A < & Ao A a &,
aarUsEnevaRMIIiIM IS Euyaadva drnululsslevivesguiuunianaieunian sesamnduy
dawdl 2 wmegUiuunsiauaanufnwendifnuienvugnmsiluesdnmsuiansiseudyafdsia was
< & Ao aA v a =~ | a ) ¢ N e
Anuludsylenivessuuuunilaafedesnign Ae diun 3 NszuIunsiauanuAnyIa RN
Laﬂﬁnuzjmsﬁuaaﬁmmmmsﬁsmifqﬂﬁ%ﬁa AUNSNNTTUIUNNT (POLC) tilafiansaudusiadonuin
] & Y ala a a A ad ) = A = \ ]
ruiluslevivesguuuuteniianaiounian As Bnsimuaaufnwe@idnyienyugnsdy
BIANITHYNNISISBUTEARATE AIBNTEUINNIS POLC HUadenddey 3 nsen1s Aall 1) MaSeusane
Fansalfuivnsanufnwmannsatanudalumsianndnenmeasnuedls Iamnuneenulunisiam
amuﬁﬂwﬂﬁtﬂuaqﬁﬂﬁl,mamiﬁaui 2) msmLLiaﬂ’umaiﬁmﬂmmﬁwL%ﬁ]ﬁuaaﬁﬁmiamuﬁﬂm
anTfnwiensudunsniasguaziensuiiannanufnulmiuesdnisuiainseusladnsa 3) ns
d1evennuinesdnsliegisinsiwazivsednsam nednsuwwealuladadelniduildlunis
aluAYUNMILENIMIANT KAENTEANBBIARINIA o SEndneyAang Tunumeluaoufnw uas
LASBUNYFDTUANYBITIRNYINUAINU

AEIARY: JULUUNTRRUIAD AN Y101 TIRNYNBNYY, BIANTITUINNITSBUIYARTYA, HUTNS
anuAnwe¥IRnwenyu

ABSTRACT

The objective of this research is to develop and evaluate a model for transforming private
vocational education institutions into digital learning organizations under the supervision of the
Office of the Vocational Education Commission. The sample group consisted of 43 private
vocational education institution managers in the Northern region. Data was collected via
questionnaires. Statistical tests used were percentages, means, standard deviations, confirmatory
factor analysis (CFA), and content analysis. We conducted interviews with 18 qualified individuals
to understand how educational institution managers can cultivate innovative leadership skills.
Research findings reveal that private vocational education institution managers highly perceive the
feasibility of the model for transforming private vocational education institutions into digital
learning organizations under the supervision of the Office of the Vocational Education Commission.
When analysed separately, all components showed high feasibility, with the highest being
Component 1 of the model. Component 2 showed the lowest feasibility. Notably, the most
feasible aspect of Component 1 was knowledge leadership, followed by shared vision, strategic

thinking, collaborative learning, and the least feasible aspect being systemic thinking. Important
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factors contributing to the development process include: a) learning from criticism; b) drawing
inspiration from successful private vocational education institutions; and c) efficient knowledge
dissemination throughout the organization. The Office of the Vocational Education Commission
highly regarded the overall benefits of the model in transforming private vocational education
institutions into digital learning organizations. Similarly, all components showed high benefits, with
Component 1 of the model having the highest benefits. Component 3 showed the lowest benefits.
The most beneficial aspect of Component 1 was the method of transforming private vocational

education institutions into digital learning organizations through the POLC process.

Keywords: Private Vocational Education Institution, Development Model, Digital Learning

Organization, Private Vocational Education Institution Managers
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ABSTRACT

The objectives of this research were 1) To study students' opinions before and after
using streamlined new innovator creation process through crafting business innovation for the
competitions. 2) To develop the streamlined new innovator creation process through crafting
business innovation for the competitions. The qualitative research approach was employed,
collecting data through focus group interviews with key informants, who were the consistent
group of 10 Bachelor’s degree students both before and after the process. The collected data
was analyzed and synthesized with relevant theories and concepts to achieve the streamlined

new innovator creation process through crafting business innovation for the competitions.
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The findings revealed that the developed process positively influenced students' opinions
in terms of motivations, expectations, needs, resolution of previously encountered problems,
learning environment, and attitudes. These positive outcomes were aligned with the successful
results of the competitions. Furthermore, the research findings can be applied to instructional

design to enhance students' innovative skills effectively.
Keywords: Innovator, Innovation, Competition
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ABSTRACT
The objectives of this research are to study tourist expectations and perceptions of Roi
Et Tower; to compare tourist expectations of Roi Et city tours with demographic data; and We aim
to contrast the opinions of tourists about Roi Et Tower with the demographic information. We
collected data by distributing questionnaires to 400 participants. We employed descriptive statistics
including frequency, percentage, mean, and standard deviation. Reference statistics were used to
compare the mean differences between two independent sample groups and between two

groups. The results revealed: 1) Tourists have high expectations and perceptions towards Roi Et
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Tower; 2) There is a significant variation in the gender, age, profession, income, and expectations
towards tourism among visitors to Roi Et Tower; 3) There is a statistically significant difference

between tourists visiting Roi Et Tower from Roi Et province at the level of 0.01.
Keywords: Expectations, Perceptions, Tourist, Roi Et Tower
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CAUSAL MODEL OF THE INFLUENCE OF SOCIAL MEDIA ON TRAVEL INTENTIONS

IN UDON THANI PROVINCE: A CASE STUDY OF THE KHAM CHA NOD TOURIST
ATTRACTION IN BAN DUNG DISTRICT, UDON THANI PROVINCE
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unAnge

msfnuluassiiinguszasdifle Anvdvnavesaunmdefaiiu mafldnsmvesi ua
mssuinmdnuaiuvdsiendisn Adsemiudiladuioaiiedludmiagasi laefurusadeyade
wuvasuauannguiegadutinriouiefineiiussaunisaly wiu fla viesudeiferiuunas
vioadivadvslussiulnBeaiiie S1uiu 280 Au fMedsmsguuuutady Tinesideyasioaiiids
WITUU kAENTAATIEVRaAUNSTalAswEse wud lueailanuaenndesiutoyalalszdny lny
aruidladumeiaadien THuavEnanamsadsnnnnsiuinmdnualundsmendien uonaniss
Iasudvsnamedonidsuanannamunindedoiiu wazn1sdidiusinvesvu auaiu lneduusinung
Sufugiuseusunuvesuidlaiumsieniilldfosas 74

ArdAgy: luaaidaanneg, ledeailiny, mnuaslaiunisieaien, myzlun

ABSTRACT

This study aims to investigate the influence of comment quality, audience
engagement, and the perception of tourist attractions on the intention to travel within Udon
Thani province. We collected data by randomly distributing questionnaires to 280 tourists who
had encountered media coverage of the Kham Chanod tourist attraction on social media. We
analyzed the data using descriptive statistics and structural equation modeling. The findings
demonstrated that the perceived image of the tourist attraction directly positively influenced
travel intentions. Additionally, comment quality and audience engagement indirectly positively
influenced the intention to travel. The predictive variables collectively explained 74% of the

variance in travel intention.

Keywords: Causal Model, Social Media, Intention to Travel, Kham Chanod
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11M351U (Standardized Factor Loadings: SFL) wassfaudsdanaldnniauys Sardaud 0.50 July &
AdsreInILUTUTILTIgnadals (An Average Variance Exacted: AVE) 5831314 0.633 — 0.783 &4
WAL inualife 0.50 (Fornell & Larcker, 1981) uaﬂmﬂﬁ AU e IfLUT IS
(Construct Reliability: CR) fA1521319 0.864 — 0.915 Fswnninnasifiniuunalide 0.70 (Hair et al,
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2014) wanainlassasisvesinuslulumaiinnunsadaniiou (Convergent Validity) WAULNU9IN
Muuald AIR15199 1

dl a U
5199 1 wan1sUszlulieanisin

AaUsuelg Aauusaanala SFL t SE
AN MTRRAAIIY X1: mugnAeesnNAniuAsuiaMoniies 082 18.81% 0.036
(AQ) X2: ANATUSIUTRIANARIURBLAIDNTien  0.84  19.12%*  0.037

CR=0.864 AVE=0.679 X3: puwisngauvasmnaandiudounasiondien 081 18.34* 0035

msfidnsnmesn  Xa: msdumnmsiiiredessnueuvanioniies 086 2088 0,047
(Al) 0.88 2152 0.042

CR=0.915 AVE=0.783 v o, snsunisnfifredessnusuviasianiien 051 22.58™ 0.043

X6: mmsanludiumiliveasassnuramioniien

mM3suTnwanueal Y1: m’mﬁﬁﬂUaamﬁﬂumilﬁumwiauﬁ&n 0.81 - -
widsiondled (PD)  Y2: m3Endiddisireuvasvioailen 0.76 18.88* 0.034
CR=0.896 AVE=0.633 Y3: mnmiAnienmunimuesdsdunenuazan 082 17.58% 0041
Y4: m’miﬁﬂﬁmimmﬁﬁa%uméwimLﬁm 0.77 16.23** 0.037
v5: audAndiseanuiiiinusy 082 16.41* 0044
AuRIlaHuTg Y6: prudieantsvieadiesluauia 0.87 - -
vieadien (M) Y7: MR Ui afien 0.85 19.02% 0.047
CR=0.884 AVE=0.717 Y8: m3ifenuviasviaadien 0.82 17.70** 0.049

** b < 0.01; SFL fio WmiinasrusenouinggIu

3. Tunadalaseasng (Structural Model) nan1sitAsIziaun1flassasanielusinsu
dFagudmsunsidendsaumans nui luealenudenndesiutayalUszdng fiansanldain
AlA-awa1§dusing (Relative Chi-Square: Z /df) SANM1AU 1.94 donAdefulnumives
Diamantopoulos and Siguaw (2000) fifanualiinaisiiarlaiiu 3.00 dedinseduainunaundu
(Goodness of Fit Index: GFI) lagsailinszauamnunaunauusuinial (Adjusted the Goodness of Fit
Index: AGFI) A1 0.96 uaz 0.93 MUAIRU @oARROIAULNUTNYBY Schumacker & Lomax (2010)
fltoiauouugimduiivisaninisiidrdaus 0.90 JulU Armnvesrindefdiaesouauviolugy
AZWUUNINTFIU (Standardized Root Mean Square Residual: SRMR) LagA13INA§9@89984AY
AaaLAAeulaeUszaal (Root Mean Square Error of Approximation: RMSEA) fiauvinfiu 0.040 uaz
0.049 MUSIFU donAdasiuinausived Schumacker & Lomax (2010) fiauaindndnamnaisiaios
n31 0.05 waznvilinszauauasnna o UIeuLisy (Comparative Fit Index: CFI) iA1vinAu 0.99
donndaauinasives Kline (2011) TausuuraArivanyaumsimdaus 0.95 3ulU s 2
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A19199 2 PUIRBVENAUINIFILVRAUAALTAATIET

AauUsaLmin
Aausua R? NAUDIDNONE -
AQ Al PDI
PDI 0.63 DE 0.36** 0.53** -
IE - - -
TE 0.36** 0.53** -
T 0.74 DE - - 0.86**
IE 0.31** 0.46** -
TE 0.31** 0.46** 0.86**
2° _116.18, df=60, % /df=1.94, GFI=0.96, AGFI=0.93, CFI=0.99, SRMR=0.040, RMSEA=0.049

DE = 8vEWan1ensd IE = 8vigwaneesu TE = 8v3wasiy; ** p< 0.01

9nM1579 2 lefiansanainvuiadvnauinsgruveslunaiddassaine nuin msiud
amdnualuvasieiien (PDD li3udvEnamansadauanainaunmdefnuiiu (AQ) uaznsiausu
yoaffual (A SluunnBviswasnmsgIuwiniy 0.36 uaz 0.53 mudiy Tendudszavswensal (R) wihiy
Jouae 63

anuialadumsiendion () léudvenamemsadaunmnmsiuinmdnualmdwionile
(PDI) fivunaBvidnawmsgIuiafy 0.86 uenantdsldsudvinamsdeuduinanamamdoAniiu
(AQ) wazn1sHEINTINVDIRBY (A) HYU1AdnSNaNINTgIUmiIfY 0.31 uwag 0.46 AuEdu Lagdlen
fusyAviswennsal (R) winifu Jeuas 74

definsamanIageuaNtsunTide wuil aunfgiunsiden 1, 2 uay 3 Tdums
dvnaiiaenndesiuantAgdiimualy e 3

A19199 3 HANTYAFRUANLAFIUNTIY

dUNRFIUNNT LU NaUD9 YUINDNTNA - NaNg
39 BEING BIEIG WINTFIU ‘ T ey
H1 AQ ——> DI DE 0.36 7.03% (+) goUU
H2 Al —-> DI DE 0.53 9.89%* (+) gaUU
H3 PDI ——> [T DE 0.86 14.19%* (+) gaUU

DE = 8v5nan1ansg; ** p< 0.01
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nsuinwanualunes
viauiea (R? = 63%)

A ndoRaiu

0.53**

0.86**

anunslaiuiaauiien
(R? = 74%)

nsfidusnvegyu

** p < 0.01

a a Y]
2N 2 wansnaasulunadalasIasng

2AUIEHA

1. warnmsnsaaeuluealun1sideil wui lueafinuaenadosfudeyadesedng lns
Tumafianunsseglunadid uwandiiiugt aunindefaiiu nsiidusinvesdoy waznissus
Awdnuaiunasieadien Lﬂué’hLLﬂsﬁwﬁmﬁdqwaﬁiammﬁahLau‘viaﬁLﬁsJﬂuLma'wiaaLﬁmﬁwﬂum
gnatuns Jaingnssntl 6'?5@Lﬁ“flumsaﬁfuauw,t,wﬁwammmimmﬂuiumsﬁmlm'maﬂ (Flaboration
Likelihood Model: ELM) #ina1a@ienisvinanudlavesdeyanilidrulunisiiuinndalonaznig
L‘UaEJULLU@W]NVMWNWU@QQSU&WS (Petty et al., 1983)

2. guamdedniu I8vinanensadanindenisiuinmdnvaiuawiouieadvzlua
sunethuns Smingasontl uandiifiuin deRnuiifianugnies asuiu uaswanzay awnsnain
msfufifeafunmdnuaifidvesuvawieniienls iesndeAniuiidazsiiligiuasaansoiinges
TafuazUaiduvesiayale (Bhattacherjee & Sanford, 2006) @BAARIIU $1UYBY Wang (2015) Wudn
A ndeAaiuliAinannsdeasuuy “Uindetin” vulwilsaiiide dnadeyuuesiiddounas
vioudien

3. Msldusamvesvn Bvsnannsadeuandensuinmdnvalundsienioadvzlun
mmamum ﬁmmmamﬁm uandliifiuin fumunns ensuals wazennddndudiunilweasossni
AnTuresurdwieniion Wudniaunmdnualiinldfuwndwieadioniu mninvesiieafidusaalu
seUge azdemasiosziunssgdla lema uazenuanunsavesuslumsUsznanatonn vilivirmuafd
Lﬁmﬁuﬁuuﬂﬁuﬁ%mag (John & De’Villiers, 2020) @annaasnun1sAnw1vad Fu et al. (2016) WU
nsfldsmesinveadisviladeaiiie Helunsasunmdnvalfialituwaweaiien

4. maduinmdnualunasvieaiien fisvanamnsadauinsermusslaiuneieniion uans
Tifuin mntnvieadienddnvasade Suilifnmunin vssenafifvesuvdwisadlen asduusiiaga
TrinAnwddlaiunmeandeniouaniuiidy q denndostunisideves J5v Jsvlanm (2567)
mwé’ﬂwajl,mmviaaLﬁsnﬁ@m%waﬁiammé?ﬂﬂumslﬁumwiaqLﬁaamgmmﬂﬁu LAYADAAABINUIIU
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984 John et al. (2018) wui1 Msuitenuninuazanulaenielunssnvdmadennunslalunis
Wumeinvieaiigiitensinymeuna

UGIGPGIIE
1. daiauanuzdmiumsiinanisideluld

Fodunuanmsifed fuszneunsuamhsnuiifetostuundsiondodsslun
sunothuns fmingnssnil msisanlimnuddydemsdeasiuladoaiiie Tneddsdassidiu
Fosieluil

11 puamdeRniu uvdwisadisamsimuaunummh it ugSuinveunasquatind
TniFoadiifie Wiensmsiaaoumugnies AMNATUAIL LazANMNEaLYRANNARLTITTFouNE
vioadivadwzlua Sunethuge Smingassnil szdunsairenmdnualiia Failugnsusuaey
uusouanszdllfAnauFemaiumeandendousngdu

12 nsfldusimvestion uvawisuflsmsinfnssuiitiunisiidusmvesinvieadien
uilmdeaiifie eairdununisuazorsualsuiineFossnveumasviondies awhliidndudiy
nilsoniessniiintu wwlugnssuinmdnunifiduasnsedulfiAnanudslafiosnidumad
vieuflelueunag

13 msfuinmdnual uvasioniisamsadrawdnvalfidvuledeaiifie Tneyinls
tinvieailenidnd vaendey duifalddeusseiniaii uasiinrwazanaute azdiegslaliinyioniion
Fumsnvioaileaanngdu

2. dawauauuzdmiun1inITeasealy
MAdeAswwall msfnwdadudunilvinarenisdeasiiunsevidinueaulal lag
1 « 3 ! Ql' a & v < L o
wiannuUssinvvesieeeulad wasngudmunenvainvaieuingsdy suasludsslovilunisidaly
WanngUluukaznagnsnsaeasn s uEeesulatllvilusednsamannTu

LaNE381989
UNIANT YYIRT, NGRANT LauUlAvL, BF0ue3 S uay SUNOA 9]
famsunaaiendleluiuiidnAansueiun 21LNUIUAY JINTNRNIHI. 915813
UYBHANFATHIANAIGNT UNIINBIREVIULAY, 34(3), 224-246.
Uszamdy wauuvi. (2558). AnmifisanssvesiuvasunmdmunAdemedanuaans. 215813
FIANANENS UMINT1RATUASUNSALIAI, 18(UNS1AN — SUINAL), 375-396.

53¢ Iselanny. (2567). UadeNdnasasemunuianalakagseauaAUAdbalLn1SAUNIINa UL

'3
a a

3ava. (2560). ensAANINNS

q

Jsmmadiudnasivesiinvieaiisniivglumansaymamuas. aninenisuazaaudiu
Usnsseadlne, 13(2), 288-297.

o3an widainl uaz w5 nsal Baduna. (2559). MevwAdeatuauysal Iasanisdesd 3 n1snann
nededsnussulaiieduaiunsvisailsadeinalulssmalne. ngame: drinany
NBIUANUALUNITIVL.

72



NIANTINYINTINNNT W INEEI1UI0 AT N
a L MSUDRL
Un 6 aUuun 5 (NUBIU - AaAu 2567) ‘

Beeton, S. (2008). From the screen to the field: the influence of film on tourism and recreation.
Tourism Recreation Research, 33(1), 39-47.

Bentler, P. M., & Chou, C. P. (1987). Practical Issues in Structural Modeling. Sociological
Methods & Research, 16(1), 78-117.

Bhattacherjee, A., & Sanford, C. (2006). Influence processes for information technology
acceptance: an elaboration likelihood mode. MIS Quarterly, 30(4), 805-825.

Chen, C. W., Chen, W. C,, & Chen, W. K. (2014). Understanding the effects of eWOM on cosmetic
consumer behavioral intention. International Journal Electronic Commerce
Studies, 5(1), 97-102.

Cheung, C. M. K, Lee, M. K. O., & Rabjohn, N. (2008). The impact of electronic word-of-mouth:
the adoption of online opinions in online customer communities. Internet Research,
18(3), 229-247.

Cheung, R. (2014). The influence of electronic word-of-mouth on information adoption in
online customer communities. Global Economic Review, 43(1), 42-57.

Cortina, J. M. (1993). What is Coefficient Alpha: An Examination of Theory and Applications?
Journal of Applied Psychology, 78(1), 98-104.

Diamantopoulos, A., & Siguaw, J. A., (2000). Introduction to LISREL: A guide for the uninitiated.
London: SAGE Publications.

Eder, J., Smith, W. W., & Pitts, R. E. (2010). Exploring factors influencing student study abroad
destination choice. Journal of Teaching in Travel & Tourism, 10(3), 232-250.

Erkan, I., & Evans, C. (2016). The influence of eWOM in social media on consumers’ purchase
intentions: An extended approach to information adoption. Computers in Human
Behavior, 61, 47-55.

Fornell, C., & Larcker, D. F. (1981). Evaluating Structural Equation Models with Unobservable
Variables and Measurement Error. Journal of Marketing Research, 18(1), 39-50.

Fu, H., Ye, B. H., & Xiang, J. (2016). Reality TV, audience travel intentions, and destination
image. Tourism Management, 55, 37-48.

Gunawan, D. D., & Huarng, K.-H. (2015). Viral effects of social network and media on
consumers’ purchase intention. Journal of Business Research, 68(11), 2237-2241.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate Data Analysis. (7"
Ed.). Harlow, United Kingdom: Pearson Education.

John, S. P., & De’Villiers, R. (2020). Elaboration of marketing communication through visual
media: An empirical analysis. Journal of Retailing and Consumer Services, 54,
102052, doi.org/10.1016/j.jretconser.2020.102052.

John, S, Larke, R., & Kilgour, M. (2018). Applications of social media for medical tourism
marketing: an empirical analysis. Anatolia. https://doi.org/10.1080/13032917.201
8.1473261.

73



\@/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
MSUDRU
o Vol. 6 No. 5 (September — October 2024)

Kline, R. B. (2011). Principles and Practice of Structural Equation Modeling. (3" Ed.). New
York: Guilford.

Park, S. H., Hsieh, C. M., & Lee, C. K. (2017). Examining Chinese college students’ intention to
travel to Japan using the extended theory of planned behavior: testing destination
image and the mediating role of travel constraints. Journal of Travel & Tourism.
Marketing, 34(1), 113-131.

Patino, A., Kaltcheva, V. D., & Smith, M. F. (2011). The appeal of reality television for teen and
pre-teen audiences: the power of connectedness and psycho-demographics.
Journal Advertising Research, 51(1), 288-298.

Petty, R. E. & Cacioppo, J. T. (1986) The elaboration likelihood model of persuasion. Advances in
Experimental Social Psychology, 19, 123-205.

Petty, R. E., Cacioppo, J. T., & Schumann, D. (1983). Central and peripheral routes to advertising
effectiveness: The moderating role of involvement. Journal of Consumer Research,
10(2), 135-146.

Schumacker, R. E., & Lomax, R. G. (2010). A Beginner’s Guide to Structural Equation Modeling.
(3 Ed.). New Jersey: Lawrence Erlbaum.

Suni, J., & Komppula, R. (2012). SF-filmvillage as a movie tourism destination—a case study of
movie tourist push motivations. Journal of Travel & Tourism. Marketing, 29(5),
460-471.

Sussman, S. W., & Siegal, W. S. (2003). Informational influence in organizations: An integrated
approach to knowledge adoption. Information Systems Research, 14(1), 47-65.

Wang, P. (2015). Exploring the influence of electronic word-of-mouth on tourists’ visit intention.

Journal of Systems and Information Technology, 17(4), 381-395.

74



NIANTINYINTINNNT W INEEI1UI0 AT N
T MSUDRL
Un 6 aUuun 5 (NUBIU - AaAu 2567) B

Jadunagnsdassunisnaniidananaussyslalunisvieaiisrvestinvieaiioaaiuetsiud
FACTORS OF MARKETING PROMOTION STRATEGIES AFFECTING

THE TRAVEL MOTIVATION OF GENERATION Z TOURISTS
Yozasel lnmennsel’ uay a1idld naides’
A ININIITANTT UM INeNdesvdinansend
Piyaporn Phai’chayapom1 and Sawinee Polyiam'
'Faculty of Management Sciences, Udon Thani Rajabhat University
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unAnge
fnvieaiisanguiaiueisiud iunguinvienfienifidnenmlunmaifumeisadielusuian
Sulnd msdnduladnlnglésudvinandnunandeyauudumedidn maldelunssiliinguszasd
wén ioaaunisnennsainsegslalumsvieniisrvesinveaiioaaiuersdud nquiiedady
tivieaflen wiuelstuddiua 442 au Aiflengsening 18 - 29 U uagiAumatunvieadieludmis
9a5511 La3esilofldlunsidedunuvaeuanuuuvaiasduussanaa 5 seiu adanldlunis
Anseidoya liun Anuf arfevar Anade miudssuuwnasgiu dussdvsanduiusvoaiiosdu
LarNITIATI0AnoBNYAMLULTUREY nATINAISANY) wudh Faudsnennsalia 3 dauus Tdun
n13918lAeNTNIUYIY N1TlaYUIRazUsEYFUITUS kagn1TEwATUNITVIY ARANTENULTIUIN
usagelalumsvisaiiionldedradifodrfymsada Tneduusyiuisluaunissiuiueduisaiy
wsUsmvenssyslalunmsviesiienldfesas 21.6 aumswensaiussgslalunsviesiene
aunsnensadlugunzuuRy
Y = 2.738 + 0.175 (Msvelagntinauwie) + 0.112 (MslawanuazUssduiug) + 0.088
(Msdesunsg)
auMINeINTadluFUATIULNNATE Y
Z = 0239 (M3vglagniinaue) + 0.156 (Mslawanuagyssanduiug) + 0.134 (N3
duaiunisve)

AdARY: nagnsauatunisnaig, ussgdlalunisviendies, Wiuelstud

ABSTRACT

Generation Z tourists represent a significant potential market for near-future travel. Online
information significantly influences their travel decisions. The purpose of this research is to develop
a predictive equation for the travel motivation of Generation Z tourists. We collected data by
distributing questionnaires to 442 Generation Z tourists, aged 18-29, who had visited Udon Thani
province. Data analysis utilized frequency counts, percentages, means, standard deviations,
Pearson correlation coefficients, and stepwise multiple regression analysis. We identified three
predictive variables: sales by sales staff, advertising/public relations, and sales promotion. These

variables have a statistically significant positive impact on travel motivation, jointly elucidating 6%
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of the variance in the travel motivation of tourists. The predictive equation for travel motivation is
as follows: Y = 2.738 + 0.175 (personal selling) + 0.112 (advertising and public relations) + 0.088
(sales promotion). The standard score equation is Z = 0.239 (personal selling) + 0.156 (advertising

and public relations) + 0.134 (sales promotion).
Keywords: Marketing Promotion Strategy, Travel Motivation, Generation Z

unin

fnvieaiieanguiaiuelstud (Generation 2) 1unguiinvieniierifiengsening 14 - 29 ¥
(Francis & Hoefel, 2018) fififnanmlunmsiiumaiosdienlusunandulng Lﬁuﬂzﬁmmmuﬁﬁwé’a%ﬁn
gYoilvg iulaunlugadeyadnas nisinduladanlvavesnduiisld$udvinandninandoyauy
Suwesidn Mduundsdoyauazaiaussiunalalunaiuns dwudnieafieandui nisveadien
Lldiisawanisivdsgavunetatenis uiidunisasisdssaunisaluazddndauan tnaaniznisyin
AenssuiidimuaynauuuayldadioufiRluuvasioniierifumdludondou (s fnss, 2566)

ﬂaqwédua%msmmm (Marketing Promotion Strategy) Lﬂumi?{amiﬁlﬁ'm%’mﬁu 19
laiwuarUssandunus (Advertising and Public Relations) n1sanelaglaniineiuaie (Personal
Selling) wagn15daLa3uN1I5U1e (Sales Promotion) TngesAnsgsnaldlunisasiausegelanazdnge
naudi g (Kotler and Armstrong, 2012) Slenansiagamumastuseyin msduaiunismaiadidam
ﬁwﬁ’zﬂumiﬂszﬁﬂﬁﬁﬂﬁaaLﬁaaLﬁmﬂﬁ%’uifl,%ﬂmﬂl,t,azéfmﬁuhLﬁumamuﬁm (Of w@Suven, 2563;
NITENOY ANSIAY Uazinsn Uadey, 2562; Chi, 2022) Fefumsfuuanagndduaiunnainns
viouflen JeosinsnaunumazimuaUszvinvieaiisafunnaeiy iensuausinmfesnIsves
fnviendisaudasngulfodnsdivszsansamanntu Tasamenduiniesfisnaueisdud Teidnuue
flammeliladiflomsvieafivnnnmitaweisiudy (mavieafioauvisssmelne, 2566)

Fudufiinesunenuidell Inegsdnwiladonagnnisaaaiunisnainiidmanausegslaly
mMavieufivesinvieufisnaiueisiud dadunduiimvieuiidiaznaneilu “guilaamdn” Tuouen
(Maviendteawvistszmelng, 2566) Tnenaanmsinuasdulsslevidegusznounsvieadien ield
Judeyauszneunisimunnagndduaiunsnaiavesgsianuedvidanumieusenisiuasundas
Aedulugaamnssunisvieadisasely
TnnUsEAIANIIY

1. iefnwitadunagndduaiunsnaniidwmasioussgslalunsvisadivivesinvesiion
LLUBLITUR

2. ileAnwusegdalunsvieniisvestinvionfienaiueisiud

3. Wleadsaumsnensaiusegdlalunsviesiiswesinvieuileaiueisdud
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HUNAFIUNITIY
1. mslawanuagUssanduius dnansznuidsunindeussgdlalunsvieaiivrvesinvieadien
LLUBLITUT
2. manelagyana Tnansznuideuinseussgdlalumsvieniisivesinvionieaiueisiud
3. MIdaaBIMINe TnansgnuBauindeussgdalumsvisaiisvesinviondieaaiuelsiud

uwurAnuazngufiiieadas
1. nvisaiieaaiualstud

LueLsTUT (Generation 2) iunguauiliAelunael w.e. 2538-2553 (rnngn Udwand,
2565; Priporas et al., 2017) ﬁwqﬁﬂssuﬁLmﬂsmmﬂﬂuﬁq'uﬁau anﬂﬁimmdwﬁﬁﬂﬂgjmiwﬁammm
wafnssunsUslaa (Schlossberg, 2016) Taswginssunsuilaeiivsuenandnuarrenguaiuolstud
11 4 Ysgms laun 1) Wianuaulalumelulagadulu 2) desnisaiiuagninauig 3) Aeen1saiy
Uaenasy uaz 4) fosmsfiazmauniinnlanuisanusiedanm Wood, 2013) Fevhlsnguil WWundu
aufiiiuszaunisalinnunglugastinduy Lagfoundyfunmauasunlamaassgia danu nsiles
wazwalulag (Merriman, 2015)

Tutaguu nquanawelstud Mdnaalu “duslnandn” maasugna uazidu “pann
vieudivn” fddnyuesgnanvnssunisviesiisrlusuian Inenginssunisviesilsrvesnguaussna
autiunslinainiu “dsvaunisal” nmsvieailen LLasmiL%‘sJuifﬁﬂmi 5 TmdAgyualaanglu
naviendien iesnidunguiiisgldsia suiildsuussiuaalafidmasonisdndulafumsg
viedirnnludeaiifodundn iiedududoyaundaieniion Anwiduma waznaunumsAum
fafunagnsdnaiunismaindivanzandwiunguintesfisnaeisiud Sndesuszgndinalulad
Avfariundudiunilwesnmstuindeussia edearsliiAnussgdlalunsvieadion (Maviouien
wiaUsemelneg, 2566)

2. usegslalunisvioailen

nnNsUmuenansiisafunginssuguilaa o5uneldin usegslalunisvieaiiien
(Travel Motivation) 1iumnugesnisvestinvieiieafinsgduliyanaviadisufanssunisvionilen
(Prasongthan, 2018) ﬁ?fmﬂﬂamaagﬂgq‘hmﬂﬁqﬁumnsmﬁ’u (Naushin & Yuwanond, 2016) laadade
fidanasioussgslafanand Suunldoonidu 2 Jade loun 1) Jadendndu (Push Factors) WWuA
fosnsmeluvessyanaihliesnidumaviondion wag 2) dadefagn (Pull Factors) 1uusadagn
Mnunamisuiieafinsedulviyanadadulaidenifunisluvieaiion (wanieu shuss, 2555) lng
unaraideil iWumsnmaeunaresnagrsdaaiunsnatn duluiuusddnylunisdeasifieatig
wsagdlavosnduihmanglfiinaudesnmsesnidunsluvioniisrdimamneUaensiindlaly
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3. nagsdualunisnaianisviaaiilen

Kotler and Armstrong (2012) 85ungd1 n1snagnsadasun1snain (Promotion Strategy)
Hunseansfiieadeadu nslavanuazUsznduius (Advertising and Public Relations) n15a7e
lagldniinauue (Personal Selling) kagn1saeiasun1suie (Sales Promotion) lagasAnsgsialdlu
msaFrausegdlanazdnganguiivneg dmiudssifuteaioniior qins ungns (2554) ndnadn
Huintesdofigninluldfndedens ieifisnssaniamnissmnendnsusisnsviondie dail

3.1 mslawanuazysrnduiusnisvieaiion iWugUluunsauey aIIINTvieniien
soasrsusilutianamidagiiudesis 9 W ngas wilsdedus Ing nsvied Dudu wasiile
afanmmaiiliuiiivemseduszneussiaviendion dwalinvieafisrtusy veusu uazthlugnis
FonAnfasienisviendlen vieidunaduvoade:

3.2 MsdaEsNnIsvIENIINTieaiien uguuuumsiaued A sIInIsie il Lile
nszdulsiinvieaiflendentendniusimmaniasvioniiol iwu nisuanguesdauan MIuanvosLan/ves
flszan vemsdnnuuansdudviondien Wudu

3.3 nsveNandasinisvieuiiealaeniinauee Wuguuuunsauey1Ia1mIenng
vioufealagldyanaruteaneing q Wy nMsiausvesetinvieailellagnss nsiauevERIUNTT
Anson1alnsdwii ue nsviesudesmesulat Wudu iWenszdulidnveaiinanuauls
ﬁwiﬂﬁnmﬁaﬂéﬁamﬁmﬁm%mamivimt,ﬁ&n vidolRumainu ol

Tngunauided wWiulufinisfnwnansenuresnagniduaiunismaiavieadieniidse
usegdlavestinviondivaiaiueisiud

NBUKUIANNITIAY

AslavanuazussUFunNYS
- Insviey
-y
- ilsdefiunuasiineans

- Wames whuy Justas . o 4
aw e 4 e . ws999lalunsviaaienvastinvisaiien
- Aulwduasdodinusauladl v - A
LALUBLSTUY
1518 AENTNIUVE - Mstesulsraunsalnardsnuantyy
- NMSEAUBYILFDYNALALNTY - MIWINYERAZITINLALS
- MsgEUtoseaulal | - MISsuiRauinusssuuagITInNuaneng
- ASVLHIUNTHARBNIINTANT - MSLASUANNEEAINAUIEINNLNAIVIBILTY?
- ASVYHIUALNS I UVBIUTEN - MslasuAmnulasniyanuraaia e
ANSEILEINNNSVNY
- NsuanAUaddILAn

- ANSLANVBILON/VDINTLAN
- ANSINNULAASAUALNBAWATUNNTVID 1AL

AN 1 NSBULUIAANITIVEY
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/AN
1. Uszvnsuasnganaeeng

Usvynsnldlunisfinwiasellfie dnviesiigiaweastudnienysening 18 - 29 U uay

Wumaiuyieaeludwmingasslseninaneunsngay - 3wneu WA 2567 AMUUATUIARIBENS
Al 1 U d‘l o.'/ ¥ d‘

nstllinsurnaUsEInIINgnsves Cochran (1977) a4 seuAWeliuTosas 95 ANUAIIAARDY
Sowaz 5 ldvuadiegnetunn 31w 384 au leedidulaiuduiudiegdlininninidmualidu
91U 500 AU LD INTUTEUNNAMIETATANUIBN 01N TY WATIIRBULUUEBUATUNTUALIN
17U 442 A viSeAnludnIININEUNEU (response rate) Seway 88.4 aNULIARIBEN I MUALT T
a o L I L U =) a o L 1 v o U
fgnnsneundueglunadid nd1ife Tensinisneunduninnitdesay 50.00 (Baruch, 1999) dmsu
m3dudinega TENsguwuulagn (Quota Sampling) Tunmuumawisaetludmingnssiil uand
FIRNINN 1

ql L% 1 ldl =
AN5199 1 VURFeg 1INl lunsAnw

uvasviaadien WUINA2DE19 (AL)

Tathaneu 53
ATl 104
NEA UNADUWAIY IR UL 23
auasIsuEruRIUsTINYRaUIAY 112
MalYen 61
gneUsEIRMmMaRsQNIEUM 43
NS 9LElDa a6

NINT 442

2. \3asiiofildlun1side

wipsiofldlumsAnwaded Wuuuvaeunuiifisvasnatu Tneuwdadiomosnidu 3 neu
il

poudl 1 aounniAnfudnuazdnynnavesnguiiegis LA e 01y sedunsAn
WAEIIBTUADIADU UANWYAZLUUATINEUTIENTT (Checklist)

fwd 2 aaummﬁmﬁuLLsagﬂﬁfLuﬂﬁvimLﬁsn o Wunuusnmsdaulszanue (Rating
Scale) Gafifaden 5 siu nefdnuarnsmoudaust “doefign” wulls “uwnilan”

noudl 3 asunuAsaiuiadenagniduaiunisnain 3 i ldun nslavauay
Usenduius nmsvelaeminaune uagnsdaasunisve duwuumesidiulssanuan felduden

5 5¢AU lnellanuaienIneunsus “deeiian” auds “dniign”
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=

Tnsuuugeunuailldnsaaeunufissnssiuilon (Content validity) Faeandeil
ANNARAARITRANINAUINUIEEA (Index of Item Objective Congruence: 10C) 3MNKNTIAA
$1uru 3 au Tnededanulunuuasuniuatudl G 10C sewing 0.67 - 1.00 dsfidanda 0.50
(Uszands nauuvi, 2558) aguldiuuvasuaudanuiosm ssogluinasid ndsanduiaings
nadauALTesty (Reliability) vesuuudauay Tnenaaadldiungualagia (try out) fifldnvuy
Ad1AdafuUsEInTTlElunisAnen d1uau 30 au iilevAAudesiulngnsvesnsouuia
(Cronbach’s alpha coefficient) wuin usagslalunisvieaiies dA1sidy 0.785 nslawanuay
Usgdunius dadu 0.770 msvielaentinaiueig 0.849 AWMU wazn1sdLasunITuIe
0.902 fldwiniu Fedidnunndn 0.70 (Cortina, 1993) ﬁqagﬂiﬁ’jwLLUUﬁaummﬁmmL%aﬁuasﬂummeﬁﬁ

3. MyAaszidaya
fAfovnITIUTINL UL U Ld R sTaNA S1uau 442 90 Andufenas 88.4 9N
vuniegeiisvuely anduiwseaeunnuiseudesvesuvuaeuny uasiluiaszilagly
TUsunsudnsaguiitonsidenmsdsnumans Tnofvuaadadililunisinsizideya Ao Aanud
Anade Adesay Amnadsauumnsgiu Adulsyansanduiusuuuiiosdu wagn1sinseing
amaawmmuw%umau (Stepwise multiple regression analysis)

NaN15398
[ 1 1 L 1 1 I o v a

1. dnwazdUARavRINgUAieE1s wud Wumaye (31U 75 AY, Seuay 17.0) iNANGS
(@ 351 A, Sewaz 79.4) uasimAmnaien (1w 16 A, Sevaz 3.6) lagdulvnjilongsening 19 -
20 U (F1uu 376 Ay, Soway 85.1) MasAnwegluszaugaudng (17w 433 Ay, Seuay 98.0) uasil
SeSuRBau 1Uaanin 5,000 U (31w 209 A, Seuay 47.3)

2. wansiengiusegslalunisviesiieivestdnvieuiionaiuelstud Laniseazidund
f15199 2

= i a = ] =i o =i v
19791 2 ﬂ']LﬁﬁEJLL@%ﬂ?’]ﬂJL‘UENL“U‘LliﬂG]ig’ml,ﬁ\‘@ﬂ"ﬁuﬂ’ﬁﬁ/lENL‘I/IEJ'ZJ“U@Q‘IJWV]ENLVIEJ’JL’%]LUEJL?UU‘U

ussgdlalunsvieaiien X SD wlawa
mslasulszaumsaluazdsudantval 437 | 071 10
MINUINEEY LLazLﬁmeummi 419 | 073 170
msﬁ'suiﬁaﬂi’wuﬁﬁmLLazﬁﬁ%’ﬁmﬁLmﬂsm 424 | 0.72 e
mslesumEEmMNaUIENLA YT 408 | 0.77 e
mslasumasndsnnuasieadio 389 | 081 1N
N5 4.15 | 0.59 e
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NPT 2 wandliifiuiussgslalumpieaiisvesinviondienaueisdud Tasamsm
ogluszduann (X = .15, SD. = 0.59) uaziilefinrsundusede nuindussgddasgluszivunn
Wity Tnessasuiuanaasanuiniumies Taun nslesulszaumsaiuazauanival (X = 4.37,
SD. = 0.71) nslsuiaUinusssunagddtiniunndng (X = 4.24, SD. = 0.72) mavimuinuziay
damunwd (X = 4.19, SD. = 0.73) msléfumnuagmnauisanuvamadiion (X = 4.08 SD. =
0.77) waznmsléuanaasasisanuvasiondess (X = 3.89, SD. = 0.81) MRy

M1399 3 ALRREWALANUTELULINATTIUNaYNS AR UM INAIAYRINIow e LS TUT

nagnsduaIuNITNaIn X S.D. ulana
nslaaLazUsETEUNUS 358 | 0.82 N
Insvie 386 | 1.03 310

Yy 294 | 134 Uunang

nilsdeNunuazingans 3.10 1.26 UUNAg
TWawes wuunu lusths 3.55 1.09 ah)
Gulsiwardedsnueaulat 448 | 0.79 e
nsUElagWLNIUYIY 382 | 081 el
MILAUBLRBgNAILALASTS 3.67 1.03 1N
MsUeEUTRIeaulal 416 | 088 ah)
NSVILHIUNNSTANR NSNS ANT 3.74 1.04 17N
NSVIYHIUNTNIUVBIUTEN 3.72 1.01 1N
MIdaLETUNIUY 3.93 0.90 1N
nswanaUaseIuan 3.95 0.97 1N
MNIRINVDILOL/VOITISEEN 3.95 0.99 1N
MITAnuuanEuAioduaSunsviaaiien 3.89 0.99 10
ATNT 375 | 0.73 Eah

91NA15199 3 LLam’LﬁLﬁuﬁqmmﬁﬁﬁmmaaﬂaqwémqm'ﬁmmmiugmawaqﬁfﬂﬁauﬁm
walustud wud lunmsulianuddgeglusedvann (X =3.75, S.D. = 0.73) Wiofiasadusie
s wudn dewddyedlussiuinniduiietu TneiFesdusuaadsnnuinlumies laud n1s
dsasunsue (X = 3.93, S.D. = 0.90) N1518IALNTNIIUNY (X = 3.82, SD=0.81) Lagn1slawain
wazUszrndunus (X = 3.58, S.D. = 0.82) suasu

3, mamia%ﬁmmswsnﬂiail,mgﬂﬂumﬁﬁaqLﬁwuaqﬁm/iauﬁmLﬁ]LuaLs%’u% Taglannsg
'3Lmﬂzﬁmiamaawmmwui’?umau LA IUAZL S BRI 19T 4 — 8
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M13199 4 Adulsedvsavduiussenindladenagnsduaiunismain wasusegalalunmvisaiiedves
Unvieafignaiueistud

fiauus Motive AD PR Per_Sell Promo
Motive 1

AD PR 0.379" 1

Per Sell 0.439" 0.657" 1

Promo 0.386" 0.495" 0.732" 1

*p < 0.01 lngimunly Motive unu ussgdlalumsvieadies; AD_PR unu nmslasaniasUssnduiug, Per_Sale unu
MSUEIALNENNUVIE; Promo Wi MSaasunIsIneg

910399 4 uansliiiuindadenagnddaasunisaain denuduiuslufianisuiniu
wsegslalunisviewiiedvesinviesnenaiuelstud egrilduddgynsaiansedu 0.01 lnedlen
(% a é [ v ¢ ! Y ! ra o v 6 LY ° J A a1
duUsEADANANNUDTTAING 0.379 — 0.732 mmuﬂammﬂmymmmauwuﬁﬂiﬂ,uimum NA1IAB AN

'3
a

duUszansanduiuslaiiu 0.50 snciudiudsnisvielaentdnaiuwie (Per Sel) fu nslavanuas
Usgnduitus (AD_PR) iflauduiiusiuluszauuunans iWewinilmdudssdvsanduiused sening
0.51 - 0.70 wazFmUsMIduasun15v18 (Promo) AU MIvelaeninauwie (Per Sell) Adanudunus

agflusgiuinn enniiAnduusydvsanduiusainnni 0.70 (Hinkle, 1998)

AN5199 5 L@ndIAn Tolerance wag VIF Uaswdsnennsal

AauUswennsal Tolerance VIF
Uadunagnsdaaiunisnain
nslawanuaz Uz duius (AD_PR) 0.568 1.762
nsvelaentineuy (Per Sell) 0.348 2.870
N13dEIUN5VI8 (Promo) 0.463 2.158

NANTNN 5 hansliiiuindusnensaliia1 Tolerance 98581314 0.348 - 0.568 Uag VIF
fAnsening 1.762 - 2.870 Tagais 2 aglunasinieddnusiudanuduiusiutes Fadaladniuuys
P a Iz S I ia ) Y o v fw A A . = &
wensalnu s ziluasell linadamdnlsauduiusiuuin (Multicollinearity) Faduluniu
JanNanUnInuYeINIS IERRANITIASIZNNSaNnRENAMUALIAT Tolerance $BIlANLINNTT 0.10 WAL

A1 VIF fsstloenin 10 (faen 2nasgvyn, 2556)
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A157199 6 aun1sne1nsalnsagalalunisvieaelvesinvioaienusLITUT INAITIATIENANIS

DANBYNVAMLUUTURDY
a19un AauUswennsal R R SorarANURUWUT
1 nsvelagniinauue (Per Sell) 0.439 | 0.193 19.3
2 nsvelaentinaue (Per Sell) 0.455 | 0.207 20.7
nslaanazUszeduius (AD PR)
3 nsvelaentinauy (Per Sell) 0.464 | 0.216 21.6
nslavauazUszrduius (AD_PR)
N13aEIUN5VI8 (Promo)

NI19W 6 wansaNMIneInTalusgdlalumsvisangvesinvesiieawestud lngldnis
IpTzvinnneenaMkuUTURY wuil Msnelagniinauueg (Per_Sale) Wushuususnvddnaunis
uaraninsaesutgAMURuLUTTasedlalunsvieanedleesas 19.3 (R? = 0.193)

LY} ::1' ) £ < o @ ::1' ¥ 1 [y} [y} I3 a

frnUsnudaunsiiuaauinass lown n1slavanuasUssundunus (AD_PR) @ u13098U"%
ruruulsvessgdlalunmsvieniienldsesay 20.7 (R® = 0.207)

Fruusnitaunsiudisunay o nsauasuni1sve (Promo) auisaasulennuiy
wUsvaawsepdlalumsvieanealasesay 21.6 (R? = 0.216)

a 1 L3 ! d' LY ! N v
M3 7 LLE‘W]\W‘]’W’TJ’]lILL‘U?UT]‘UIUW]?WEJ']ﬂimLLN';GJQI’%]ELUﬂ'ﬁVIENWIEI'J“UENUﬂWENLV]EJ']L“\]LUE]L?UUGU

wgIA MUY TUTIY Sum of Squares df Mean Square F P
FAUNTONNDY 33.239 3 11.080 40.154** | 0.000
mmﬂmmﬂﬁau 120.859 438 0.276

U 154.098 441

VUL **p<0.01

neN387 7 wansliiiuitmnunusysulunismeinsaiusegalalunisvieaiiietves
Svieuflenawesdud wui daudsnennsalite 3 Fuds Wun mevelaeninaune (Per Sel) ms
TawanuazUseanduius (AD_PR) uagnnsdaaiunisvie (Promo) fethetiosnilfulsiianuisnesune
anifunUsvesussydlalumsvieadion Iéegaditdfameatifisesy 0.01

M13197 8 UandrdulsEanSanduiusannee N AMLUUTURBUYDI U TNEIN TR

faudswennsal b SE.b S t P
nmsvelagniinauue (Per Sell) 0.175 0.053 0.239 3.332* | 0.001
nslavanuazUszduius (AD_PR) 0.112 0.040 0.156 | 2.773* | 0.006
MSAEILNITVIY (Promo) 0.088 0.041 0.134 2.156% 0.032
ANASTl (Constant) = 2.738

MBS ** p < 0.01; * p < 0.05
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9115199 8 wudn Yadenagndduasunisaain laun n1sviglaeniinguvie (Per Sell)
nslavuILazUszeduius (AD_PR) Lazn15d2L@3un19918 (Promo) daduisyandandunus
anneglusuaziuuAu (b) As 0.175, 0.112 wag 0.088 AuasU kazduUssansanduiusannaely

JUATLULLNATF Y (#) 0 0.239, 0.156 uaz 0.134 M Tna@euduaunisneinsalusegalaly
mMsviesdisvestinviosiienaiuelstud iugﬂﬂmmua‘uLLazﬂzLLuummgmléfé’qﬁ
aumsnensallugungiuuay
Y = 2.738 + 0.175 (M3elngniinguany) + 0.112 (MslavanuazUssvdunus) + 0.088
(N3e9LEENNITVE) YT
Y =2.738 + 0.175 (Per_Sell) + 0.112 (AD_PR) + 0.088 (Promo)
aunsnensalluguaziuunnsg
Z = 0.239 (M3u8lagniinauwiy) + 0.156 (NMslawaiazUssedunus) + 0.134 (A5
duasunsne) wse
Z = 0.239 (Per Sell) + 0.156 (AD_PR) + 0.134 (Promo)

aAUswNa

[ 1

1. Mnwan1sAnwladenagnsduaiunisnain wuil lnennsiuuagsgauiianuddayed
Tusesuinn lnemsdaaiunsueduiulsiaiedenniign uandifiuinnngumemesinieiiona
wolsHudl msdaeiumsve TiuA msuangUosduan nMsuanven/velsdn wazmsdnnuuans
duiiiledadumavieadien Wunagnsduaiummaniineuaussiem nfiosnsvesinvioadealidy
o197 1ilesarnidumslénagnsis (Pull Strategy) gelaliAnaudosnmsifumavioaiionnndsiy
donAdeIriy WnAnnagnsNsdsaiuNsmand MU SieueruYes of wFuen (2563) Tina
31 msnauemsdaasunisuenselusludusng 4 W Sdruaamemsvieadies viensuanvetua
Husiu ansanszfuliinveaiisafinmssuiidannuasdndulafummioniion uennidaonnies
funuves ausel fnss (2566) wuin Msdaadunsue Taslamsnuuansduimieinisvieaion dawa
semsndulaiumaisafisnvesinvesiinguaiueistudluansanmmnuasiasUiumma

2. anuamsAnwussgslelumsvisaiisavesinriondfisnaiuersdud nuin mslésu
Uszaumsaiuardsuvann Wudssduiiduiidiedennniian Wesninvieaiinldsuitmarives
Anssuilindussrinsiendieamuaanuiisng | ﬁqmzﬂﬁmmiﬁﬂméwﬁ?wff]uﬁﬁwmﬁﬁ Fadonmdoefiy
woRnsIIMIeuTienvenguiatuelstud Miumslauaiuszaumsaimaviondion uazmsousas
Tvslq (Mavieaisawisuszmnelne, 2566) aeandosiunanisdisaes qudidoiasughanazgsna
SUIATINENIAYY (2565) WUT LALUBISTUT Lﬂuﬂawuwgmmsmmsmqma’ﬂuaﬂwmu “uﬂwa@mm
wagyde Tasiiufanssuiidenuitmesumeniedslamnniinisvesfiswuudaiy iouaion
Uszaunsaludanivl waganuyimeluiia

3. aumsnensaiussgdlalunmsvieaiisrvesinvieafienaiueistud wuin fudsmsunelag
wifnauee femnangnsaiuniige ﬁy’qﬁﬁﬁﬁmﬁuiw nagnsauasunIsnainfangd 1unis
Ansodoansvenseuuuaasa (Two Way Communication) anansatuadlsinviendeafienaniude
thiauanandg wavihlugmasnaulatendnsusimnisvieadien (gaates Snadnda uay Winwe
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U139, 2562; Kotler and Armstrong, 2012) @enaaediuauves ugns Yaassad (2565) wuil Msve
lngniinnuwe dvsnadensdndulavestinviesiiednunldusnsiinludminvays egredideddny
Meadansyau 0.01

dalauaug
1. daiauauuzdmiumsdinanisidelulyd
Hadunagnsdaaiunisnann dwansznuseusegilalunisviouiisrveanguiinyiesiiien
ALueLstud ddu fussneumsvieaiion mslinaunudietmuanislénagnddsndn Tneuiuls
AudRgiunsuelaentnnursluaiaunsn sesaunAenslavauazUssndunus Lagns
duasumsue muddu andumsaiiausegelanazilugnmsdndulafuneieaieddagamne
Uaneymsvesiinvieafieameisiudely

2. Yaiausnuzdmiunsiisenssdely
Tunsfinwiadasely asfAnuilatefidmasonginssunisviesiiervesinvioaiien
el feasilfanunsadfeangnmadsuslasiiAatutunginssunseniies venaini
msfnwveeveulnnsAnwludafuilanngudu wu nguiaiueisiudng wagie eltlunis

Wisuisuiuinddnuasiunndaiuviely egnsls

LaNEN531989

faen niwdtien. (2556). MalATEAadR: daRdmGuMIUIINILALIse. fusiadedl 14, nganme:
AN TNUNINGSE.

msveafitwisUsemelne. (2566). drsanginssuieailen Genz 31ii‘fuslnandn’ vadlanaunan,
https://tatacademy.com/th/articles/article/dca34a38-4933-444a-912d-0bee6b 12977
foclid=IwAR2JQE-1TxGar0yfqleGeC3jwrwTJ1K-LjdYDsQssuxUKCKEZ-OFsOTENI.

UQAST YARTIAL (2565). MTABENTNIAAIALUUYUINTG ANNTWUINS wazusegslalunisvisadienii
fiavswadanisinaulanazanuinfvasiinvisaiieailéuinsiwninnzdiu Smdavays.
U3y inususvsgsnaumdnudin @1v13vIn1590nIs, AnINgIauATUATUNTILIAL.

Uszamdy wauuv. (2558). AmfissnssvesiuvasunmdmunAdemednuaans. 215813
fANANENT UMINBIFEATUATUNTILIAL, 18(18), 375-396.

WsTwNY AVSTIY warn3n Thaeu. (2562). nagnsduaiunsnaaviondiediiisvinaseusagsla
TumsvieaiervesuszrnsiuusaluvangammaynuasiazUunma. Msansgsiausvia,
11(1), 99-110.

gratus AnAanTdl uae Wiave Pt (2562). denimuu Fun1sdasiunsnainnisviesiien

(%
=1

uiuvdsiondilneguuluiuifiemuienivenas fuiideulos. Memsivnmsuiansaa
foansdeny, 7(2), 254-264,

07 eRuvee. (2563). nagnsMIdNaSINIAANA dmunsvieaivruvy, MsEsdeRuITEuAT AL,
2(4), 51-61.
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213E5LATEFANENTUALNAYNSN1TIANTS, 9(1), 180-197.

Auiifoimsugianargsna suesineyndlvd. (2565). desgAnssutinviaaifieausiazans qaudy
awluu?. https://www.scbeic.com/th/detail/file/product/8602/getdypugcp/EIC-In-
Focus Consumer-survey-report Travel-Part-2 20221026.pdf.
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ABSTRACT
This study investigates the use of hedging or moderating the expressive tone of truth or
directness in business English communication, focusing on three language tools: modality,
impersonal constructions, and conditional sentences. The objective is to analyze and illustrate

how these three devices hedge or control meanings conveyed in business communication. The
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study employed a comparative analysis and illustrative examples as discussion methods. The
analysis draws upon five language sources, including textbooks, books, research, and online
teaching materials, to provide spoken and written English expressions from authentic business
contexts. The study also examines hedging devices that rely on syntactic and pragmatic aspects,
specifically epistemic and deontic meanings. The findings show that the examples of English used
in authentic business contacts discussed are from situations including letter correspondence, job-
recruitment emails, notices, presentations, business trends, and an office operation. The three
hedging devices illustrate two types of hedging strategies. First, they create politeness by reducing
the assertive tone of directness while the speakers or writers master business negotiations,
proposals, agreements, and requirements. Second, the devices help mitigate undesirable business
results, including misunderstanding, risk, and future unpromising business commitment, by
softening too-solid assumptions and limiting uncertainty. The findings support that incorporating
the three hedges proposed into business English communication skill enhancement can equip

learners with the devices for more effective interactions in professional settings.

Keywords: Business English Communication, Hedging, Modality, Impersonal it Constructions,

Conditional sentences

Introduction

HEDGING is a common linguistic phenomenon that can be seen in both written and
spoken communication. It is a communicative strategy that makes a sentence seem less overly
directly by reducing its illocutionary impact.

The concept of hedging was introduced by Lakoff (1973), who described hedges as
expressions that are employed to adjust the truth or category of concepts, making their
meaning more flexible. Since then, hedging has been studied in a wide range of fields, including
scientific, political, courtroom, and medical communication. One of the most recognized works
is the analysis of hedging in the context of politeness by Brown & Levinson (1987), who showed
how hedges can both weaken and strengthen communication and how they might reduce
criticism. Another notable work is by Prince, Frader, and Bosk (1982), who explored hedging in
medical communication.

This study examines three principal hedging tools—modality, impersonal it constructions,
and conditional clauses—that are particularly challenging for students in the business English
courses offered by the English Program at Udon Thani Rajabhat University. Despite their
apparent simplicity, these structures demonstrate syntactic and pragmatic complexity and
require comprehensive teaching. Instructing them requires the teachers to understand the several
layers of meaning and function to ensure that students master both their application and

underlying structure. A mastery of these devices will help improve their communicative skills
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enable them to apply hedging successfully in professional contexts, thereby contributing to

their success in future careers.

Modality and Hedging in Business English Communication

In this section, modality is introduced as a linguistic phenomenon contributing to
business English communication, in parallel with its companies--the impersonal it constructions
and conditional sentences, which will be explored respectively. In English, the modal verbs
are a primary grammatical word set that realizes or expresses modality. In communication,
they are mainly used to indicate participants’ attitudes toward what they are saying or when
they are concerned about the effect of what are being said on the listeners (The University of
Birmingham and Collins Cobuild, 1990; pp. 217-243). Sinturat (2010) researched the top 30 English
lexical phrases or groups of words that frequently occurred in business letters retrieved from
online Business Letter Corpus (BLC) and five textbooks used to teach writing for business
purposes in Thai universities. The study results reveal that in the top 30, the lexical phrases
with modal verbs ranked in the top 15 and were marked as recurrent groups of words, repeated
in occurrence. The modal verbs frequently occur at top rank in business correspondence
(Sinturat, 2010) and across registers (Biber et al., 2002, pp. 174-185)

In this study, modality and its merits to enhance business English correspondence are
discussed by exploring the definition, the modal verbs as modality’s syntactic realization, and
its contribution to hedging in business English communication. Example expressions from
business contexts are employed to illustrate the effectiveness of modality and hedging modal

verbs in business English.

Modality

Modality is a concept in linguistics; it is about the speakers’ attitudes or opinions
(Cambridge University Press & Assessment, 2024). For a quick understanding, modality can be
defined in a grammatical sense as a language mastering that exploits grammatical tools to
navigate communication based on the speakers’ or writers’ views of what they are saying or
writing on the listeners or readers, and when speakers or writers care about what they say or
write that it may result in certain ways to their audiences, they possibly want to control the
ways they speak or write. In terms of pragmatics, modality is classified into 1) epistemic
modality, which is about the speakers’ assessment of the validity of what they are saying
whether it is certainty, necessity, probability, and possibility and 2) deontic, which concerns

obligation, desirability, inclination, and permission (Coffin, et al., 2009, pp. 171).
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English Modal Verbs: The Syntactic Realization of Modality

» o« ” 13

In English, the verbs called “modal verbs,” “modals”, “modal auxiliaries”, or “modal
auxiliary verbs” are grammatical words and primary tools of modality. In the verb phrase of a
clause or a sentence, a modal verb adds up meaning to the main verb enable the speaker or
writer to express certainty, possibility, willingness, obligation, necessity, and ability using modal
words and expressions (Cambridge University Press & Assessment, 2024).

Modal verbs might be familiar to English users regarding their syntactic realization or
word forms in three subtypes— 1) modal verbs commonly used in English: can, could, will,
would, may, might, shall, should, must, and ought to, 2) semi-modal verbs: dare, need, used
to, and 3) other forms of verb that function like the modal verbs: had better, have to,
have got to, be supposed to, be going to (The University of Birmingham and Collins Cobuild,
1990, pp. 217-243; Biber et al., 2002, pp. 174-185). They are auxiliaries or grammatical words
that commonly function to form grammatical English sentences in contrast to lexical words,

» o«

words that have meaning, such as “business,” “grow,” or “dramatically”. Interestingly, unlike
other auxiliaries, they can be used as hedges to express modality; it means they have meanings.
Mur-Duenas (2016) refers to these modal verbs as “hedging modal verbs.” In this study, the
common modal verbs are hedging words or hedges in the discussion to illustrate modality in

effective business English communication.

Modality and Hedging
Hedging is “a way of avoiding giving a direct answer or opinion” and especially in

[

financial and economic areas as “a way of controlling or limiting a loss or risk” (Cambridge
University Press & Assessment, 2024). In workplace language, positive or negative judgment
toward jobs or people plays a crucial role; the way it is expressed e.g. with directness or
indirectness inevitably affects the relationship of people involved in the judgment (Maybin, et
al., 2007; pp. 173). Thus, participants in workplace communication need to use language as a
means of productive and smooth correspondence.

Using “You come at 9 a.m.” and “You can come at 9 a.m.” to make an appointment,
for participants of various language backgrounds, may raise questions— “What meaning can
the sentences communicate?” and “ Do they reach the same goal of the interaction as they
quite look alike?” While both can be used to schedule, “You can come at 9 a.m.” implies
permission and flexibility, making it a softer request. In contrast, “You come at 9 a.m.” may
seem impolite to native speakers. The simple present tense suggests a habitual action rather

than a specific appointment while the optional: “Come at 9 a.m.” sounds commanding.
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Modality and English Modal Verbs: Hedging in Business Communication

This study posits that modality and its syntactic realizations, English modal verbs,
contribute to hedging in global business communication contexts to mitigate risk, express
flexibility, avoid directness, etc. Speakers control their English language use in a business

register usually to maintain professionalism while achieving communication goals.

1) Talking about the future (Epistemic modality: certainty)

la “ At the moment, the economy is fine, but next year unemployment might go

”»

up.

1b “The economy may go up or down in the next year.”
“may” and “might” express “uncertainty” or when one is not sure about
something (Duckworth, 2006). In this case, language of uncertainty protects
the speaker from the risk of making a pretty confident prediction or

assumption.

2) In a job recruitment via e-mails when a company want to get to know the
job candidate (Deontic modality: desirability):
2a “What are your three best current European ideas?” (original-version email)
2b “Could you tell me what you consider to be the three most important issues
in European trading at the moment?” (revised-version email) “could” is used
to create indirectness by moderating the directness of the wh-question in 2a:
“What are your...?” (Coffin, et al., 2009; pp. 352-353)

3) In a presentation (Deontic modality: desirability):
3a “Attention please.”
“May | have your attention?”
3b “Please ask questions at the end.”
“Could you please save your questions until the end?”
Instead of the directness of the two expressions in 3a, “may” and “could” soften the
directness of their avatars in 3b: “May | have your attention?” and “ Could you please save
your questions until the end?” Despite requiring the audience to pay attention or follow some

rules, the speaker sounds polite to the presentation’s participants.
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4) Written English in a notice (Deontic modality: obligation)
a
DECLARATION

You, or someone on your behalf, must sign below.

Declare that the information given above is true and complete
(Duckworth, 2006)

Example 4 is tricky as the hedge “must” helps reinforce the obligation not to lessen
its stiffness. While the meaning conveyed sounds forceful and obligatory, “must” helps limit
uncertainty in that the person involved is seriously required to sign, or either party will take a
risk in an incomplete business agreement or later unpromising commitment.

In conclusion, the modality concept, by exploring English expressions in business
contexts that make use of the modal verbs, can hedge or control the language used for
effective business interactions and result in 1) politeness by lessening directness to achieve
cooperation when doing a presentation and desirable response from the job candidate and 2)
risk management by avoiding making too solid assumptions and future unpromising business
commitment.

English hedging modal verbs, as well as modal verbs, are also used in other syntactic
and pragmatic aspects. They are variant in positions and co-occur with other constructions.,
and the influence of the English tenses. Modality itself is universal. In English, modality also
takes other structures as hedges and in different registers, not only in the business context.
Thus, modality and English modal verbs are so vast that they gain attention from those who

want to master their English communication skills.

Impersonal It Constructions and Hedging in Business English Communication

In addition to modal verbs, which are commonly used to convey epistemic and
deontic meanings crucial for business communication (Payne, 2011), one effective tool that
enables business professionals to communicate effectively with diplomacy is the impersonal
it constructions. The efficiency of it constructions in hedging comes from their ability to shift
the focus from the speaker’s accountability to the action or decision instead, emphasizing the
epistemic or deontic meaning of the proposition and creating a more impersonal and formal
tone.

The use of impersonal it constructions as hedging devices in business English will be
explored in this part, with a focus on two key types: impersonal it in raising and Impersonal it
in extraposed noun clause. The sentences used in this part are composed based on authentic

business contexts to provide a pedagogically sound foundation for their analysis.
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Impersonal It Construction in Raising

» o«

Raising predicates such as “seem,” “appear,” and “be likely” are crucial for hedging
in business English as the epistemic meaning of the sentence is introduced at the beginning of
the sentence. These predicates do not require subjects at all since they have no semantic
connection with the subject (Poole, 2011). However, as the subject position cannot be left
blank, the expletive pronoun “it,” which is a semantically empty element but can function
syntactically ( Radford, 2010), is placed at the subject position to satisfy the syntactic
requirement of the Extended Projection Principle (EPP) proposed by Chomsky (1981). The EPP
requires that every verb needs a subject. Therefore, the impersonal pronoun “it” is placed in
the subject position to function as an expletive subject of the raising predicate.

Raising predicates require proposition complements which can be in the form of finite
or non-finite clauses. The non-raising construction with the impersonal or expletive "it" to fill
the subject place allows the semantic subject to stay in its original location and is therefore
closest to the deep structure as in “It seems that the proposal is effective.”

However, this kind of predicate allows the semantic subject that originates in the

[

complement clause introduced by “that” to “raise” to become the subject of the matrix
clause, resulting in raising construction as in “The proposal seems to be effective.”

In non-raising construction, the subject of the embedded clause remains in its original
position. Conversely, in raising construction, the subject of the embedded clause is “raised”
to the subject position of the main clause. This transformation causes the verb of the
embedded clause to convert into an infinitive. The removal of the subject from the embedded
clause leaves the verb without an explicit subject. Consequently, this requires the use of an

infinitive that can refer back to the subject of the main sentence.

Impersonal It Construction in Extraposed Noun Clauses

Extraposition is a syntactic construction that involves relocating or postponing a
clause, typically subordinate noun clauses functioning as a subject or object, to the end of the
sentence, with the impersonal pronoun "it" serving as a placeholder at the subject position
(Quirk et al., 1985). The placement of “it” at the subject position and the shift of heavier
elements to the end enhances sentence readability and natural flow.

Constructions with extraposition it in this context can be categorized into two types:
those with modal adjectives and those with passivized deontic verbs.  The first group can be
further classified into adjectives with epistemic meaning, which do not trigger the subjunctive
mood, and those with deontic meaning, which usually trigger the subjunctive mood. However,
when impersonal it is paired with passivized deontic verbs, the subjunctive mood is often

required.
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Impersonal It Construction with Modal Adjectives

Certain adjectives, such as obligatory, advisable, certain, predictable, and desirable,
could potentially be classified as modal adjectives because they share modals' epistemic and
deontic meanings (Coffin et al., 2009). Typically, the extraposition structure places them at the
front of the sentence, acting as both the introductory part and a hedging device. However,
these adjectives induce verbs in different moods. The key point is that modal adjectives with
deontic meaning require the subjunctive verb in the subordinate sentence while adjectives

with epistemic meaning do not.

Epistemic Adjectives

Expressions with adjectives with epistemic meaning like "It is possible that," and "It is
probable that " do not induce the subjunctive mood in the subordinate clause because they
communicate possibility or probability rather than necessity or obligation. In these cases, the
verb in the subordinate clause is conjugated according to standard rules, taking the regular
indicative form; for example, “It is possible that the team will meet the deadline.”

Using such construction enables speakers to soften their assertions by incorporating
an element of uncertainty rather than making definitive claims. This tool is particularly

beneficial in business settings where adaptability and prudence are essential.

Deontic Adjectives

important,

non

Adjectives carrying deontic meaning, such as "necessary, essential," and
"crucial," trigger the subjunctive mood in English. In this case, the verb in the subordinate noun
clause assumes its base form to indicate a specific mood that conveys a demand and
recommendation known as the subjunctive construction.

For instance, in "It is necessary that John attend the meeting," the verb "attend" is in
the subjunctive mood because the sentence expresses a necessity. It would be inappropriate
to use "attends" in the formal context since official suggestions require the subjunctive mood.
These constructions gently communicate the necessary actions without appearing excessively
assertive. For example, "It is essential that the team submit the annual report," signals an

obligation; nevertheless, it is less forceful than “The team must submit the annual report."

Impersonal It Construction with Passivized Deontic Verbs

The construction “ It is recommended that” exemplifies a passive voice structure
incorporating verbs with deontic meanings, such as “recommend,” “advise,” and “suggest” (Coffin
et al, 2009). Unlike modal adjective constructions (e.g., “It is necessary that”), this form uses verbs
with deontic meaning in the passive form to act as a hedging device and extrapose it at the

beginning of the sentence; for example, “It is recommended that the report be revised.”
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This use of passive voice clause with extraposition it as hedging establishes an
impersonal tone, distancing the speakers from their statements which would be more direct
with the use of first- person pronouns and active voice (Carter & McCarthy, 2006). This
construction also softens the commitment to the statement while still conveying formality
and politeness. In other words, it is more pleasing than a straightforward imperative. “Revise
the report.” This extraposition construction induces the subjunctive mood as the verbs express
obligation or advisability.

Despite their apparent simplicity, impersonal it constructions are grammatically
intricate, and they involve different underlying grammatical features. It is necessary that
business English learners master these constructions to avoid overgeneralization and mistakes

as well as to appear more professional in business communication.

Conditional Sentences and Hedging in Business English Communication

Apart from employing modality and constructions starting with "it," another effective
linguistic tool for softening statements and enhancing politeness in business communication is
the use of conditional sentences. As noted by Yue and Wang (2014), hedging plays a key role
in written correspondence by making statements less assertive. Conditional sentences serve a
similar purpose, softening the tone and helping to defuse potential disputes, particularly when
the other party raises additional requests or objections. This strategy is especially important in
business interactions, where politeness is vital for maintaining positive relationships between
organizations. Brown and Levinson's politeness model reinforces this idea, showing that the
principles of politeness are applicable across different languages and can be identified in both
native and non-native texts and speech (Brown & Levinson, 1987).

In this section, we examine the use of conditional sentences as hedges in business
correspondence, drawn from various types of business letters. The discussion will illustrate
how conditional sentences can serve multiple functions: softening agreements for mutual
benefit, making polite inquiries, addressing potential issues and offering assistance, formulating
polite requests, and setting conditions for action.

1) Softening Agreement for Mutual Benefits

5a, as quoted in the previous study by Jin (2020), demonstrates how a conditional
sentence can soften an agreement in a business letter. In contrast, 5b illustrates the same idea
without using a conditional clause.

5a “If the quality of your goods could meet our customers’ satisfaction, we shall
send further orders in the near future.”

5b “More orders will be sent to you when our customers are pleased with the

good’s quality.”
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Sentences 5a and 5b provide the recipient with different tones of offering. The
conditional clause in sentence A has a more polite and softer tone for negotiating the

agreement to reach mutual benefits without affecting relationship among the parties.

2) Polite Inquiry

The example in 63, cited in Jin's (2020) earlier study, shows how a conditional
sentence can serve as a polite inquiry in a business letter. Conversely, the subsequent
sentence in 6b conveys the same concept without employing a conditional clause.

6a “We will also be interested to know what benefits we are likely to get if the
contract has been approved.”

6b “What can be the benefits we will get from the approved contract?” Upon
examining the two sentences, it is evident that both serve as inquiries regarding the benefits
to be received. However, sentence 6a demonstrates a greater degree of appropriateness and
friendliness in its inquiry compared to sentence 6b. It can be inferred that the use of

conditionals contributes to this enhanced politeness.

3) Addressing Potential Issues and Offering Assistance
7 “If there are any issues with the delivery, please inform us immediately.”
(Sukhothai Thammathirat Open University, 2010)

The conditional clause indicates the potential nature of the problem while also
encouraging open communication and showcasing a proactive attitude. In the business world,
when partners engage in agreements, it is essential to ensure that the deal is finalized without
any issues. However, since unexpected situations can arise at any time, an effective business
partner should allow for flexibility in addressing problems and convey their readiness to
provide support in closing the deal. Similarly, the use of conditional sentence in pre-close
letter for offering assistance can be illustrated as follow:

8 “If you have any questions, please do not hesitate to let us know.”

From the aforementioned sentence, the use of negative strategies identified the
need for the sender to minimize offering assistance and maintain a good relationship with the
receiver. In addition, the pre-close realization, “If you have any questions, please do not

hesitate to let us know...” was used to ensure the cooperation of the receiver.

4) Polite Request
9a “If you accept this offer, | would appreciate your signing and returning at your
earliest convenience a copy of this letter along with the enclosed Letter of Assignment for

documentation purposes.” (Sukhothai Thammathirat Open University, 2010).
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9b “Please sign and return at your earliest convenience a copy of this letter along
with the enclosed Letter of Assicnment for documentation purposes after you accept this
offer.”

To make a polite request in a job offer letter, the conditional clause serves as a
sentence starter, leading into a request. In business correspondence, writers often avoid
directly stating the required action from the other party. Instead, they frequently use
conditionals to initiate the request, which helps soften the tone while indicating the expected
action contingent upon acceptance. Conversely, 9b conveys a sense of politeness as well, but
its tone suggests a command due to the direct initiation of the required actions. That is to say,
when conditional is used for offering suggestions or asking for more efforts from the
counterpart, it can reduce the failure of the transaction behind the proposed suggestions and
make the additional hopes more available which can be more probably acknowledged by the
other party (Zi & Yuyang, 2014).

5) Setting Conditions for Action

Conditionals can clarify the conditions under which certain actions will be taken.

10a “If the terms are agreeable, we will proceed with the contract.”

10b “We will proceed with the contract after the terms have been approved.”

Business correspondence frequently seeks to compel another party to do specific
activities. The hedging conditional clause is used in the language above to establish a
requirement prior to the action being suggested. This enables the receiver to clearly
understand the terms and conditions as well as what will happen if the recipient agrees or
disagrees with them. By explicitly connecting activities to certain contexts, this aids in managing
expectations. In contrast to sentence 10b, the tone is less courteous and kind because it
conveys the information in a predetermined manner.

In @ manner like the following sentence, one may employ a conditional clause at
the outset to establish a condition for the actions to be undertaken by the proposed party.
The allowance for negotiation under a soft and polite tone remains as shown below:

11 “If the Overwatch Villa were to reserve a block of rooms for our crew members
pe, we'd be happy to promote the Overwatch Villa in our in-flight magazine at a significant
discount.” (https://www.coursehero.com/file/47721678/BUSINESS-LETTERdocx)

In summary, using conditionals as hedges can enhance business communication,
allowing for clearer expression of ideas and possibilities. This approach improves politeness,
formality, and authority in important transactions, which are crucial in the commmercial world
where tone can influence outcomes. Mastering conditionals can significantly impact workplace
communication, strengthening relationships among stakeholders and leading to more successful

negotiations and collaborations.
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Conclusion

As an international language, English is also used for business and trade. In this case,
it has been a language for ‘ getting things done’ and nowadays no longer limited to English
native speakers, as people with different first-language backgrounds from around the world
engage in business using English (Maybin, et al., 2007; pp. 173). In international business
interactions, both spoken and written, participants require to master their English language use
to ensure successful communication and smooth conversations. Hedging in business English
interactions employing modality, impersonal it constructions, and conditional sentences are
practical language tools, in this respect, to facilitate avoiding undesirable effects in Business

English communication e.g. impoliteness, misunderstanding, risk, or even business failure.
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