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ABSTRACT

This article explores the role of artificial intelligence (Al) in public relations (PR), focusing
on both the opportunities and ethical challenges arising from its use in areas such as content
creation, audience analysis, and crisis communication. The study is based on in-depth interviews
with twelve PR professionals from Thai and international organizations in Bangkok, each with more
than five years of experience in the field. The findings reveal that while Al can enhance efficiency,
particularly in predictive insights and real-time engagement, several ethical concerns remain. These
include algorithmic bias, lack of transparency, privacy risks, and the absence of emotional and
cultural sensitivity. Participants emphasized that Al should be used to support, not replace, human

expertise. They recommended that ethical Al practices in PR should prioritize transparency, fairness,
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data protection, and human oversight to ensure responsible communication and maintain public

trust.

Keywords: Public Relations, Artificial intelligence, Ethical Al Use, Transparency,

PR Communication

INTRODUCTION

Artificial intelligence (Al) has changed the way public relations (PR) professionals work
(Geetanjali Panda, 2019). With Al, PR teams can automate tasks, analyze data quickly, and
personalize communication for different audiences. Al tools help create press releases, social
media posts, and even customer responses, making PR more efficient. However, while Al offers
many benefits, it also brings ethical challenges that cannot be ignored.

In recent years, the adoption of Al in the PR industry has grown significantly. According to
a 2023 global survey by Statista, over 57% of PR and marketing professionals reported using Al
tools in their daily operations, compared to just 25% in 2018. The Public Relations and
Communications Association (PRCA) also found that Al-related tools are now being used for media
monitoring, content creation, and audience targeting in over 60% of mid-to-large PR agencies
worldwide. This rapid growth highlishts not only the increasing reliance on Al in strategic
communication but also the urgent need to address its ethical implications ( Statista, 2023,
www.statista.com).

One major concem is algorithmic bias, which happens when Al makes unfair decisions
based on flawed data. If PR teams rely too much on Al-generated content, they might unknowingly
spread biased or misleading information. Data privacy is another critical issue (Ferm, 2022). Al
collects and analyzes large amounts of data, raising concerns about how this information is stored
and used (Ferrara, 2019). Without proper safeguards, Al could violate people’s privacy and trust.
Transparency is also a challenge. When Al creates content or makes decisions, it is often unclear
how those decisions are made. This lack of transparency can reduce credibility in PR
communication.

Another key concemn is the ethical impact of automated communication. Al can generate
messages, but it lacks human emotions and cultural sensitivity. This can lead to misunderstandings
or messages that feel impersonal. While Al can assist PR professionals, it cannot replace human
judgment.

This paper explores these ethical challenges and suggests ways to balance Al automation
with human oversight. By developing ethical guidelines, PR professionals can use Al to enhance
communication while maintaining trust, authenticity, and responsibility. The researcher aims to

provide insights into how Al can be integrated into PR without compromising ethical standards.
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Research Objectives
This research article aims to explore the ethical challenges of using Al in public
relations (PR) and find ways to balance automation with human judgment. The main objectives
are:
1. Identify Ethical Issues in Al-Driven PR
The research will examine key ethical concerns, such as algorithmic bias, data
privacy, and transparency. It will explore how Al can sometimes lead to unfair decisions, misuse
of personal data, and a lack of clarity in communication.
2. Analyze the Impact of Al on PR Communication
The study will investigate how Al-generated content affects trust, authenticity,
and cultural sensitivity in PR. It will also look at the risks of automated messages lacking human
emotion and understanding.
3. Explore the Role of Human Judgment in Al-Driven PR
The research will highlight why human oversight is important when using Al in
PR. It will examine how professionals can balance Al automation with ethical decision-making
to ensure responsible communication.
4. Suggest Ways to Improve Ethical Al Use in PR
The study will propose practical solutions for PR professionals to use Al
responsibly. This includes guidelines for reducing bias, protecting privacy, and making Al-driven
communication more transparent and reliable.
5. Ensure Al Enhances Trust and Authenticity in PR
The research will focus on how Al can be used to support, rather than replace,
human- led communication. It will explore strategies for maintaining ethical standards,
strengthening audience trust, and ensuring Al-generated content is accurate and culturally

appropriate.

LITERATURE REVIEW

Al and Automation in PR

Artificial intelligence (Al) has significantly transformed public relations ( PR) by
automating key tasks, improving efficiency, and enhancing scalability. Al-powered tools such
as chatbots, predictive analytics, and sentiment analysis have changed how PR professionals
interact with audiences and manage campaigns (Mohamed Azmi, 2023). These technologies
allow PR teams to monitor public opinion in real- time, respond quickly to crises, and
personalize communication at scale. Al-driven chatbots (Mohamed Azmi, 2023) can engage
with stakeholders, answer questions, and provide instant customer support, reducing the
workload on human PR teams. Predictive analytics helps PR teams anticipate potential issues

before they escalate, allowing for proactive crisis communication strategies.

3



\@/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
Mot Vol. 7 No. 3 (MAY — JUNE 2025)

Despite these advantages, the ethical concerns of Al automation in PR remain under-
researched. Delegating key communication tasks to Al may result in messages that lack
emotional intelligence and cultural sensitivity (Shaikh, 2025). Al- generated content can
sometimes appear robotic or inauthentic, making it difficult to build genuine connections with
audiences. Additionally, Al can spread misinformation if it pulls from unreliable sources,
harming an organization's reputation.

To address these concerns, PR professionals must balance automation with human oversight.
While Al can enhance efficiency, human PR specialists must guide Al-generated communication
to ensure it aligns with ethical standards and brand values (Pinto, 2024). Organizations must
also clearly disclose when Al is used in communication to maintain transparency and public

trust.

Algorithmic Bias and Data Privacy

One of the biggest ethical concerns surrounding Al in PR is algorithmic bias (Nobre,
2022). Al systems learn from historical data, and if this data contains bias, the Al can reinforce
and amplify stereotypes. For example, Al- driven media targeting might favor certain
demographics over others, excluding marginalized groups and leading to unfair representation.
This issue is especially critical in PR, where reputation management and inclusivity are key to
ethical communication.

Data privacy is another major challenge in Al-driven PR (Anjum & R., 2024). Al systems
collect and analyze large amounts of personal data to create targeted communication
strategies, helping PR professionals better understand audience behavior and preferences.
However, concerns arise about how this data is collected, stored, and used. Without proper
safeguards, Al may process sensitive information without clear user consent, leading to privacy
risks. If data is mismanaged, it could result in misuse, security breaches, or loss of public trust.
To maintain ethical standards, PR professionals must ensure transparency, secure data
management, and clear privacy policies. Educating both professionals and audiences about
how Al processes personal data can also help build trust and confidence in Al-driven PR
communication (Seidenglanz, 2023).

To mitigate these risks, PR professionals must use Al responsibly by ensuring fairness
in Al training data, continuously monitoring Al-driven decisions, and complying with privacy
regulations. Transparency in data collection, obtaining explicit user consent, and regular audits

of Al systems are essential for maintaining ethical Al practices in PR (Marina Vujnovic, 2025).

Al Ethics in PR
Recent literature highlights growing ethical concerns in the use of Al'in public relations.

Key issues include algorithmic bias, lack of transparency, data privacy violations, and the
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erosion of human judgment (Buhmann & White, 2022; Vujnovic et al., 2025). Scholars argue
that Al systems, while efficient, may reinforce social inequalities or disseminate misleading
information if left unchecked. Ethical communication requires fairness, accountability, and
respect for stakeholder rights. Transparency in Al-generated content and human oversight are
essential to maintain trust and credibility (Vanel, 2023). As Al becomes more integrated into
PR practices, addressing these ethical implications is critical for sustainable communication

strategies.

Transparency and Trust

Transparency is a fundamental principle in PR (Marina Vujnovic, 2025), as stakeholders
expect honesty, authenticity, and accountability in communication. The integration of Al in PR
can either enhance or weaken trust, depending on how it is used. If Al-generated content or
decisions are not clearly disclosed, audiences may perceive the communication as deceptive
or manipulative.

A key challenge in Al-driven PR is that many Al algorithms operate as "black boxes",
meaning their decision-making processes are not easily understood or explained (Preez, 2024).
If PR teams rely on Al for media targeting, crisis management, or reputation monitoring without
transparency, stakeholders may lose confidence in the organization. For example, if an Al
system generates a press release or social media post without human review, it may include
factual errors or tone-deaf messaging, leading to public criticism.

To maintain trust, organizations must clearly disclose when Al is involved in their
communication. Labels such as "This message was generated with Al assistance" can help
audiences distinguish between human- and Al-created content. Additionally, organizations
should educate their stakeholders on how Al is used in PR to ensure transparency and
accountability (Vanel, 2023). When Al is used ethically and openly, it can enhance trust rather

than undermine it.

Human-Al Collaboration

Studies in organizational communication suggest that Al works best when used to
support human decision-making rather than replace it (Ramirez, 2022). In PR, Al can assist
professionals by providing data-driven insights, automating repetitive tasks, and optimizing
communication strategies. However, Al lacks the human qualities of empathy, ethical
reasoning, and cultural understanding, which are essential in PR commmunication.

One area where human-Al collaboration is essential is crisis communication (Yang
Cheng, 2024). Al can monitor online discussions, detect early warning signs of crises, and suggest
response strategies. However, human PR professionals must interpret Al-generated insights,

adapt responses based on cultural context, and ensure messaging is empathetic and
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appropriate. Al-generated crisis responses that lack a human touch may appear insensitive and
damage public perception.

Despite the potential of Al, limited guidance exists on how PR practitioners can maintain
this balance, particularly in ethically sensitive scenarios. Organizations should develop Al
governance frameworks that define the roles of Al and human professionals in PR processes.
Ethical training for Al developers and PR teams can also help ensure that Al supports rather
than replaces human expertise.

Ultimately, PR professionals should view Al as a collaborative tool rather than a
standalone solution. Al can enhance efficiency and decision-making, but human oversight is
critical to maintaining ethical standards, emotional intelligence, and authenticity in PR

communication (Luttrell, 2025).

The reviewed literature highlights five key areas: the efficiency of Al automation in PR, concerns
over algorithmic bias and data privacy, the importance of ethical standards, the role of
transparency in maintaining trust, and the need for human-Al collaboration. While these studies
provide a broad understanding of Al in PR, most focus on theoretical discussions and lack
practical insights from industry professionals. There is a clear research gap regarding how PR
experts perceive and address ethical challenges in real-world settings. This study fills that gap
by providing empirical data through interviews with experienced PR professionals, offering

practical recommendations for ethical and responsible Al use in the field.

METHODOLOGY
1. Population and Sample

This study used a simple selection method based on specific criteria. The researcher
selected 12 professionals who work in public relations, digital marketing, or media
communication from companies located in Bangkok. Both Thai and international professionals
were included. All participants had at least five years of work experience and were involved
in using Al in their communication tasks.

The selection aimed to include people with different backerounds, genders, and job
roles. The participants included PR managers, digital marketers, media planners, and content
creators. They worked in various types of organizations such as company PR departments,
media firms, and international agencies. Their experiences covered areas like content creation
using Al, connecting with audiences, handling coommunication during crises, and thinking about
the ethics of Al use. This group helped provide useful and reliable information about how Al

is used in real public relations work today.
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2. Research Instruments
This study employed qualitative interviews to explore the ethical challenges of Al
in public relations. The interviews were guided by four key questions to understand the
perspectives of professionals regarding Al’s role in corporate communication, its benefits, and
potential risks.
Interview Questions:
1. How has Al changed the way PR professionals work, and what are its main
benefits?
2. What ethical concerns do you face when using Al in PR, especially regarding bias
and data privacy?
3. How do PR professionals ensure transparency and trust when using Al-generated
content in public communication?
4. What best practices do professionals follow to balance Al automation with
human oversight in PR decision-making?
3. Data Collection
Data collection was conducted over a period of four months, from September 2024
to December 2024. Data was collected through in-depth interviews with selected professionals
using semi- structured interviews. This approach allowed for an in- depth exploration of
participants' perspectives on Al’s role in public relations.
Interviews were conducted both in-person and online, with each session lasting
approximately 45-60 minutes. The responses were recorded and transcribed for analysis.
4. Data Analysis
The interview data was analyzed using content analysis to identify trends, patterns,
and key themes related to Al use in public relations.
The analysis involved multiple rounds of reviewing the data to categorize it into relevant
themes such as Al benefits, ethical concerns, transparency strategies, and best practices for

responsible Al use.

RESULTS

This section presents the findings from interviews with content creators and PR
professionals working in digital marketing, public relations, or related fields. The interviews
explored how Al is being used in PR, the challenges it brings, and how professionals manage
Al responsibly. The results highlight the benefits of Al in automation, concerns about
algorithmic bias and data privacy, the importance of transparency and trust, the need for

human oversight, and the best practices for ethical Al use.
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1. Al’s Role in PR Automation

Most participants agreed that Al makes PR tasks faster and more efficient. Al-powered
tools such as chatbots, predictive analytics, and sentiment analysis help PR professionals
monitor media, track audience reactions, and manage crises in real time. Al also saves time by
creating content like press releases and social media posts, making it easier for teams to focus
on strategic planning.
However, while Al is useful, professionals warned that it cannot replace human creativity and
emotion. One participant explained, "Al is fast, but it doesn't think or feel like a human." Al-
generated messages often lack personality and may sound robotic or unnatural, which can
weaken audience engagement. Some interviewees also mentioned that Al sometimes fails to
understand cultural context, leading to tone- deaf or inappropriate communication. PR
professionals emphasized that human involvement is still necessary to ensure Al-generated
content feels genuine and relatable.

2. Algorithmic Bias and Data Privacy

One of the biggest concerns raised by participants was algorithmic bias in Al-driven PR.
Al learns from existing data, so if the data contains bias, the Al may reinforce stereotypes or
exclude certain groups. Some professionals noted that biased Al-generated content can harm
a brand’ s reputation, especially in cases where Al targets specific demographics unfairly. One
interviewee mentioned, “If the data is biased, the message will be biased too. That can create
problems.”

Another major concern was data privacy. Al collects and analyzes large amounts of
personal data to create targeted PR campaigns. However, this raises ethical questions about
user consent, security, and data protection laws. Interviewees highlighted that in places with
strict privacy regulations like GDPR, companies must handle customer data carefully and
ensure Al does not misuse or over-collect information. Many professionals stressed that brands
should be honest and transparent about how they collect and use audience data to maintain
public trust.

3. Transparency in Al-Generated Communication

All participants agreed that transparency is key in PR. If Al is used to create content or
make decisions, companies should inform their audiences. Some interviewees mentioned that
hiding Al use in PR can make audiences feel deceived, which could damage a brand’s
reputation. One professional said, “Audiences want to know who or what is talking to them.
That builds trust.”

To build trust, professionals suggested that organizations clearly label Al-generated
content with disclaimers like “This message was created with Al assistance.” They also
recommended training employees and informing the public about how Al is used in PR to

prevent misunderstandings.
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4. Al’s Impact on Public Trust and Authenticity

PR professionals stressed that authenticity is critical in PR, and Al- generated
messages can lack the emotional intelligence and human touch needed to connect with
audiences. While Al is great for analyzing public sentiment and predicting trends, it cannot
replace human creativity and emotional understanding. One participant reflected, “People
connect with people. Not with machines.”

Interviewees suggested that Al should be used alongside human input rather than
replacing human communicators. Al can provide useful insights, but PR professionals should
review and adjust Al-generated messages to ensure they feel natural, personalized, and
culturally appropriate. Many professionals believed that Al works best when it assists human
professionals rather than replaces them.

5. The Need for Human Oversight in Al-Powered PR

While Al can automate tasks and analyze data quickly, it cannot think critically or
handle ethical dilemmas. Many PR professionals emphasized that Al should not make final
decisions in crisis communication or reputation management. Al can identify problems, but
humans must decide how to respond to ensure that messages are appropriate, ethical, and
sensitive to different audiences. Participants recommended that organizations set clear
guidelines and rules for Al use in PR. This includes having human professionals review Al-
generated content before publication and ensuring that Al does not operate without human
supervision.

6. Best Practices for Ethical Al Use in PR
To use Al responsibly, PR professionals suggested the following best practices:
® Be transparent — Always inform audiences when Al is used in communication.
® Check for bias — Resularly review Al-generated content to avoid unfair or
discriminatory messaging.
e Follow privacy laws — Ensure Al-driven data collection is legal and protects users’
personal information.
e Use Al as a tool, not a replacement - Al should support human professionals, not
replace them.
® Train PR teams on Al ethics — Educate employees on how to use Al responsibly
and ethically.
Here is a flowchart framework (Flowchart 1) based on the results, summarizing the
key aspects of Al in PR as identified by the researcher. The flowchart illustrates the relationship
between Al tools, ethical challenges, transparency, data privacy concerns, the need for human

oversight, and future strategies for Al in PR. It provides a clear and simple way to understand
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how Al impacts PR practices and highlights the importance of balancing technology with ethical

considerations. Let me know if you need any modifications.

l

|Al Tools: Chatbots, Analytics, Content Creation]

l

(Challenges in Al Use)|

—

(Bias in Al & Data Privacy Issues]  (Transparency & Trust Issues]

\/

(Need for Human Oversight]

—

(Be Transparent & Check for BiagFollow Privacy Laws & Use Al as a Tool |

l

(Future Al & PR Strategies)]

Flowchart 1: Ethical Challenges and Strategic Use of Al in Public Relations

DISCUSSION

This study explored how Al is transforming public relations (PR) by making work faster,
more efficient, and data-driven. Al-powered tools, such as chatbots, predictive analytics, and
content creation software, are now widely used in PR to help with customer engagement,
media monitoring, and crisis management. While Al brings many benefits, this study also
highlichted important ethical concerns, including algorithmic bias, data privacy risks, lack of
transparency, and the need for human oversight.

The interviews with PR professionals and content creators confirmed that Al cannot

fully replace human expertise (Kasap, 2021). Al-generated content often lacks emotion, cultural
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understanding, and creativity, which are essential for building authentic relationships with the
public. Many professionals emphasized that Al should be used as a support tool rather than a
replacement for PR specialists. The study also found that transparency in Al- generated
communication is key to maintaining public trust (Bozkurt, Aras, and Ramesh C. Sharma., 2024).
Organizations should clearly disclose when Al is involved in communication and follow strict
privacy regulations to protect audience data.

These results are in line with previous studies that point out the importance of ethics
in Al communication. For example, Buhmann and White (2022) explained that if Al works
without human control, it may produce content that is unfair or not suitable for different
cultures. This supports what the participants in this study said about Al lacking emotion and
human understanding. Also, Vujnovic et al. (2025) noted that people may lose trust if they do
not know that Al was used in communication. This supports the idea that being open and clear
about Al use is very important. Overall, this study helps connect real experiences in PR with
what past research has suggested, and shows the need for careful and responsible use of Al in
the field.

SUGGESTIONS FOR FUTURE RESEARCH

This study confirms that while Al helps improve speed and efficiency in public relations,
it cannot replace human creativity, emotion, or ethical judgment. The findings highlight key
concerns such as bias in Al systems, lack of transparency, and risks to data privacy. To use Al
in PR effectively, organizations should be open about Al usage, protect personal information,
and keep human professionals involved in the process.

For future research, it is recommended to include a larger and more varied group of
participants from different industries or regions to gain broader perspectives. Long-term studies
should be conducted to observe how Al in PR evolves over time. Researchers may also apply
other methods, such as surveys or case studies, to support deeper analysis. Further studies
could focus on reducing bias in Al-generated communication, understanding audience trust in
Al content, and creating ethical guidelines that can be applied in real PR practice.

Finally, ethical guidelines for Al in PR should be developed to help organizations use Al
responsibly (Germinder, 2024). Future research should focus on creating best practices that
balance Al automation with human judgment, ensuring that PR remains ethical, transparent,

and effective.

11



\@/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
Mot Vol. 7 No. 3 (MAY — JUNE 2025)

REFERENCES

Anjum, A. (2024). Impact of Al-driven digital marketing on data privacy and consumer behavior:
An SEM study. IUP Journal of Marketing Management, 23(4).

Azmi, M., Mansour, A., & Azmi, C. (2023). A context-aware empowering business with Al: Case of
chatbots in business intelligence systems. Procedia Computer Science, 224, 479-484.

Bozkurt, A., & Sharma, R. C. (2024). Trust, credibility, and transparency in human-Al interaction:
Why we need explainable and trustworthy Al and why we need it now. Asian Journal
of Distance Education, 19(2).

Cheng, Y., Lee, J., & Qiao, J. (2024). Crisis communication in the age of Al: Navigating opportunities,
challenges, and future horizons. In Media and Crisis Communication (pp. 172-194).

du Preez, V., Bennet, S., Byrne, M., Couloumy, A., Das, A., Dessain, J,, ... & van Heerden, L. (2024).
From bias to black boxes: Understanding and managing the risks of Al—An actuarial
perspective. British Actuarial Journal, 29, e6.

Ferrara, E., Fragale, L., Fortino, G., Song, W., Perra, C., Di Mauro, M., & Liotta, A. (2019). An Al
approach to collecting and analyzing human interactions with urban environments. IEEE
Access, 7, 141476-141486.

Ferm, L. E. C,, Quach, S., & Thaichon, P. (2022). Data privacy and artificial intelligence (Al): How Al
collects data and its impact on data privacy. In Artificial intelligence for marketing
management (pp. 163-174). Routledge.

Germinder, L. A, & Capizzo, L. (2024). A strategic communication practitioner imperative:
Contextualizing responsible Al as part of responsible advocacy. International Journal
of Strategic Communication, 1-17.

Kasap, G. H. (2021). Can artificial intelligence ("Al") replace human arbitrators? Technological
concerns and legal implications. Journal of Dispute Resolution, 209.

Luttrell, R,, & Wallace, A. A. (Eds.). (2025). Public relations and the rise of Al. Taylor & Francis.

Nobre, G. (2020). Artificial intelligence (Al) in communications: Journalism, public relations,
advertising, and propaganda.

Panda, G., Upadhyay, A. K., & Khandelwal, K. (2019). Artificial intelligence: A strategic disruption in
public relations. Journal of Creative Communications, 14(3), 196-213.

Pinto, R., & Bhadra, A. (2024). Smarter public relations with artificial intelligence: Leveraging
technology for effective commmunication strategies and reputation management—A
qualitative analysis. REDVET-Revista Electrénica de Veterinaria, 25(1).

Statista. (2023). Share of marketing professionals using artificial intelligence (Al) tools worldwide
from 2018 to 2023. Retrieved from www.statista.com

Seidenglanz, R., & Baier, M. (2023). The impact of artificial intelligence on the professional field of

public relations/communications management: Ethical issues, challenges, and an

12



NIANTINYINTINNNT W INEEI1UI0 AT N
e o o a MSUDRL
U 7 adui 3 (nguniau - fguieu 2568) |

attempt at a forecast. In Artificial intelligence in public relations and
communications: Cases, reflections, and predictions (p. 124).

Shaikh, Z. P. (2025). Artificial intelligence-based emotional intelligence and effective leadership:
Applications, implications, and ethical bias. In Emotionally intelligent methods for
meaningful leadership (pp. 223-254). IGI Global Scientific Publishing.

Tuncer, S., & Ramirez, A. (2022, June). Exploring the role of trust during human-Al collaboration in
managerial decision-making processes. In International Conference on Human-
Computer Interaction (pp. 541-557). Springer Nature Switzerland.

Vanel, Z. (2023). The role of artificial intelligence in public relations activities ethically. In
Investigating the impact of Al on ethics and spirituality (pp. 53-61). IGI Global.

Vujnovic, M., Kruckeberg, D., Swiatek, L., & Galloway, C. (2025). Al regulation and ethical
considerations surrounding the use of artificial intelligence in PR: The need for
transparency and accountability. In Public relations and the rise of Al (pp. 77-93).
Routledge.

13



\@/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
Mot Vol. 7 No. 3 (MAY — JUNE 2025)

doulszauniensnaiauinisuazmsnatalisUssaunsalfidanase
nsndusnlduinisdivasgnnituniun PG Swiandndlas uamananeds
SERVICE MARKETING MIX AND CUSTOMER EXPERIENCE MANAGEMENT AFFECTING
THE REVISIT INTENTION OF JPG COFFEE SHOP IN GUANGZHOU GUANGDONG
% 3u8' MAT wededod’ uaz naen gUeY’
AEINGINITIANIT WIINYIRETIUA)RIANE
Xie Runzi' Pasiri Khetpiyarat' and Kullaya Uppapong’
'Faculty of Management Science, Uttaradit Rajaghat University
(Received: September 6, 2024; Revised: October 31, 2024; Accepted: November 15, 2024)

UNANED

Ml TanUszasd 1) Wefnwssiuminddyresduszaunsmmauints mananids
Usraumaniuaznisnduanliuinissnvesgndndununl JPG ua 2) drulszaunisnaiauinisuay
masaadsUsraumsaifidsadensndualiuinisdivesgniniuniun JPG Tufwminmindan uaman
16 1 Huns3Teidalsunn ﬂammamw% Gk wmmﬂ%mmssmml,l,w PG ludwmianinelas waman
999 31U 385 A ammaamwwmmumau \3esilefild Ao wuuaeuay adAtly Usznoudhe
Al foaz Aade uavdruloauunasgiu myleTeinsannesnva

NAMSIdY WUin AledevesduUsTaINITaIAUINT Mwsameglusziuinn WelFeaannann
Tutfes wudn fuyeaInTINTign s99a9n Ao Msduaiunisnatn sunsnaadsszaunisal
amsweglusziuunn Wedssnninnlulies wui1 mamannainUszamduiianniian sesasn e
mamaannnadonlss uasnmamainnATuAe drudunendualiuimee mmswedlusyduann
dleFesannnlutos i aswusiiliBuulduing wnfige sosaan Ae awnduurlduimsluads
seluognauiuen uarazuaniaUsraunInifinnnmadliuing memmagevausBgiunmside wui
AuUszaNNMINANNUIMIFNLUAWIAABAMIINIATI FUTIAN LATFNLYAAINTANARBMINEULNUINNG
d1vesgnéndrunmu JPG agnsditioddnmeadiffissdiu 0.05 eSutsAmLuLUsYesszauNIIaIn
Uinsdssaran1anduauInia Wsesay 36 (R = 360) uaznamanaidaUszaunisal nudn du
manaranmadenlosuagnismainainmangdi daden1snduauimssivesgnéndunun JPG
agaltfuddun1adATiseRy 0.05 a5UEANAUALLUTUBIUSE AN INAINUINITANARONTSNA UL
U3nasn 6%ty 733 (R? = .733)

AEIARY: dINUITANNIINITNAIAUTNNG, N1SAIRBIUsEaUNITal, NMsnaunlgusnis, Srunu

ABSTRACT
This research aims to 1) study the importance of service marketing mix, customer
experience management, and revisit intention of JPG coffee shops and 2) service marketing mix
and customer experience management affecting revisit intention of JPG coffee shops in
Guangzhou, Guangdong. This is a quantitative research. The sample are people who have visited

JPG coffee shops in Guangzhou was 385 people by multi- stage sampling method. The research
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instrument was a questionnaire, and the statistics included frequency, percentage, mean, standard
deviation, and multiple regression analysis.

The research found that service marketing mix. The overall picture is at a high level. When
sorted from highest to lowest, it is understanding the personnel being rated the highest, followed
by promotion. The customer experience management. The overall picture is at a high level. When
sorted from highest to lowest, it is understanding the sense marketing rated the highest, followed
by relate marketing and think marketing. Regarding revisit intention. The overall picture is at a high
level. When sorted from highest to lowest, it is understanding customers are likely to recommend
the coffee shop to others, followed by a certainty of returning and sharing positive experiences.
The results of testing the research hypotheses found that service marketing mix, the physical
evidence price and personnel affecting the revisit intention with statistical significance at the 0.05
level. Explains the variability in the use of the service marketing mix at 36% (R?2 = 0.360).
Additionally, customer experience management, particularly relate marketing and act marketing,
affecting the revisit intention with statistical significance at the 0.05 level. Explains the variability in
the use of the service marketing mix at 73.3% (R? = 0.733).

Keywords: Service Marketing Mix, Customer Experience Management, Revisit Intention,
Coffee Shop
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ABSTRACT

The objective of this article is to undertake an analysis of the ecosystem surrounding
the issuance of secured bonds within the Thai financial market, with the explicit aim of
advancing governance mechanisms conducive to their sound operation. This examination
encompasses a scrutiny of the prevailing regulatory landscape governing transaction size
determination and protocols for asset sales or disclosure of connected transactions. Notably,
in instances where transaction magnitude warrants, compliance necessitates the provision of
an independent financial advisor's report, coupled with shareholder endorsement. The study's
findings underscore the imperative of nurturing the capital market to foster sustainable growth,
thereby facilitating universal access and participation across all sectors. Consequently, it
advocates for the Securities and Exchange Commission (SEC) to prioritize initiatives aimed at
ensuring parity and safeguarding the interests of all investor demographics, with heightened
attention to the protection of retail investors, particularly within the framework of asset

acquisition or disposal regulations. Furthermore, the utilization of listed company assets as
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collateral for bonds emerges as a strategic avenue for fortifying the establishment of equitable
governance mechanisms for secured bonds in Thailand. The studies of actual events serve to
reinforce the practical relevance of our proposals and bolsters their potential implementation

within the financial industry's regulatory framework.
Keywords: Secured Debentures, Governance, Property Disposal Criteria
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ABSTRACT

The objective of this study is to investigate the factors of the marketing mix (7Ps) that
affect the purchasing decision of ready-to-eat meals in convenience stores in Bangkok. The
study aims to 1) Examine personal factors such as gender, age, education, marital status,
household size, occupation, and income that influence the decision to purchase ready-to-eat
meals in convenience stores in Bangkok. 2) Investigate the marketing mix factors (7Ps) that affect
the purchasing decision of ready-to-eat meals in convenience stores in Bangkok. A sample of
400 respondents was selected using a multi-stage sampling method. The process involved
dividing the city into six administrative districts, drawing a random sample from these districts
(simple random sampling), and then applying proportional stratified random sampling to ensure
representation according to the population proportions in each district. and purposive sampling
was applied to focus specifically on individuals aged 20 years and above. Data collection was
conducted via Google Forms accessed through QR codes, with respondents completing the
survey on their mobile phones. Descriptive statistics used for data analysis included frequency,
percentage, mean, and standard deviation. Inferential statistics employed for hypothesis testing
included t-tests for comparing the means between two groups and one-way ANOVA for
comparing means among more than two groups. In cases where significant statistical differences
were found, post-hoc pairwise comparisons were performed at a 0.05 significance level using
Fisher’s Least-Significant Difference (LSD). Hypotheses were tested using Stepwise Multiple
Regression Analysis to determine the relationship between independent and dependent
variables. Findings revealed that personal factors such as gender, age, marital status, household
size, and education did not significantly affect the decision to purchase ready-to-eat meals in
convenience stores in Bangkok. However, occupation did have a significant impact on purchasing
decisions. Among the 7Ps of the marketing mix, five factors were found to significantly influence
purchasing decisions process, people, promotion, physical evidence, and place, with a

significance level of 0.05.

Keywords : Marketing mix factors(7Ps), Freshly prepared ready to eat food,

Purchasing decisions
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Ussimauazinsszma [Wulonaifvesiusznoumamaléiinmsuunagnsdedoduuszaumis
M3na1auInIs(7Ps) elfnsanuanudesnisvesguilaaiivasuliuazdudunalanain
wAnsiayoslnlufuazeinde Tugsinemsussanussaandoumuiidiandminglu
$ruanuntu deflazadsenmnsusziilslidulnegiwioides Snfudtesesiudnsnmaiiule
vosauiivenedfiutu waefionovaussaudoimisvesgnénlugafisduillfaenndesluud
dgitudl anuenatomeilideiadanuaulafissAnvidatedinyaeadifinadenisinaulade
pnsUzsanniouny uasadedinusvaunisnisnain(7pPsiiiinadenisinduladoemsussan
wioumuluduagainte luwangannamiuas einansAnyifearunsoiluuiuusuas
WGNU’]ﬁiﬂﬁ]LWEJEJﬂﬁ”@UIMﬂEN‘UU uennidsrielunisinugugnéiiiatagtugndlminiely
$runndu warasrsanufianelaliiugndn aﬂmmmumamawLUuU'iviaszjuamwwau’[,aﬁsﬂa
m‘miﬂqqamwaammﬂﬂ,umiﬂimaumimauiﬁmalﬂ

IUsZAIAN15IY

1. iiefnuniadudiuyaraluduine e1g msdnw anmuam Sugsmendes o1dn uas
el Aifnaromssaulatoaudomnsusaanieumiluiwasmnie Tuannganmamuas

2. e tiaduduszaumansnana(7ps) inadensinduladioensugsanniommu
Tuduaganie Tumngaymanuns

WANUUNTIY
1. Usgannsuazngudiegig
msfmualszansnauitegnlelunsideassll fRdelanmuandusyung fe i

¥

nidvswavsansdindulareomnsussaaniounuluiuazaintes luwangavmumuns lagfmun

q

5

vouniaiuiluangannumiuas Sudewnainruinaunuiuiuresszansiidaiiu
yannviany adszennainniigalutssmalne@iirmadounan, 2566). ianuddnydegsiauas
M3mann wagtiternuazmnlumsiivieya Ssmusngudszansiagliisnismsgusegrauuy
anetumeu (Multi-Step sampling) Tnedumeudl 1 ulsiufinunsuimsaudu 6 ndu fo nqu
NFWNNNAN NFUNTANNTA NgunFanmmile nqungavmpzTueen ngungsumile wasnqungssuld
(nsunsUnATaY NIENTILMALYE, 2566) Tumeudl 2 tanduaanidenamnguas 1 1we (Simple
random sampling) Tuusiagngs Famansduaan wedldfe wasvwd waimun waaemin 1we
Ul lweunananivigilaslunyjeny Sumenit 3 ﬁwmidmﬁaashmw%uﬂﬁ (Proportional Stratified
Random Sampling) mmwmuammuﬂivmﬂ{LuLmavlfum(ﬂsumsmmaq NINTHUMIALIY, 2566)
funeuil 4 dndonuuuianzanzas (Purposive selection) wuuasunsjutiumsiiudoyaanei
fiong 20 Piuluiudidadulatoomaussannieunuluiuazamnie sluwmqqmwmmum 1%
anslaivmudnuUsznsiiuiueuyes (Cochran, W.G. 1997) fssfumnudesiuosay 95 veuli
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AruAmAeABuSosar 5 wafild Ao SnnungusedisdusindmunsinulunSsllduuaiosig
385 o1 uazilodesfumnuianainannsnouuuuasuadiliauysal {idedsdnsdises
fheghafianiu 400 fre819 Fatmuanguuszrinslagldisnsnisdudieduuunaneduneu
(Multi-Step sampling) +iusausIntayalnglagld QR Code Google Forms uadliviuuvaauny
sinilnsdnidietio anuiiiudieya e Suasninierien sana thesoud anriumsfinw dineu
FIWMSUALBNTY

A3199 1 Lansnan13duaann (Simple random sampling) isnuA 6 1A kazITIUSREIUUTEYINT
Tuimazian

r 317U GHIIRRIRN
i " Uszanns dndauvasuszyns | 100% = 400
1 LWHUNNEY 141,489 24% 96
2 \URY9A] 123,761 21% 83
3 LURAIANI T 114,275 19% 76
4 LWATRIUN 80,830 14% 56
5 LRIV 66,279 12% 48
6 WRUNNDNIEY 61,579 10% 40
squﬁﬁuauﬂszwﬂnsﬁe 6 Lun 588,213 100.00% 400

M 1 uananguitegnsvesssrinsvianan 6 we Allunsifeaded uazdusaegng
LLUU%‘UQ@ (Proportional Stratified Random Sampling) MUTIUIUFAAIUUTEYINT I ULAALLUA
(nsun13UnAses nssnTrNmave, 2566) Tneiiusiegsluanunenglsuiu 96 au lwAvAITIIY
83 AU LUAAIANIITIUIU 76 AU LWATAUITIUIU 56 AU LURTITIIINUIU 48 AL LaZLUAUNNGDN
Tng) $109 40 AU T VIAS LAY 400 AU

2. n3asiiafldlumsise

wiasdiofldlumside Wuuuaouawiiiisoainedu Tnenmsfinwainuuaia nqui
LazATeifedes wvasunmulseanidy 4 diu fe

dudl 1 Manufanses Ussneuseria 2 Teget

dhuil 2 YadudruynnavesnouluuaBUA D A 918 @AM STuugede
N M5ANW warseldanwagAanudusuudanneau (Check list) Usenausmesany 2-4 48
U0y

duil 3 Yadudinlszaun1ansnann(7Ps) Usznausiesany 3-4 Jedes

Al 4 mséw“mau‘h%ammsﬂa;aaﬂw%fammuiu%fmaxmﬂ?ga TN FINNLIUAS

Usenaumegaany 5 19
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A UUUADUNILALAT DU OB UADUN 1T 1ATOUARM IR UTEA (Index
of iter objective congruence (100)) Tnguuvuasuaulignssaurding 3 viudsziduaiy
aonadatlaglirdviinnuaonadesi 1.0 wagnaaeumeimudesiu (Reliability) Aungusiieis
Sruautiedu 30 9a AuImmAANTeiudeis Cronbach (Cronbach’s Alpha Coefficient) fiein
Wity 0.978 1N 0.700 saspg U (Yt Alazenn, 2560) AruFsasUldhuuuasunisatiy
fifauiiewnss Reliability) aansmiuvvasunululfidudoyannngusegidlunsiselsosnad
Uswdvisnm Inessesianisiiudoyasening wWouiugauw we. 2566 09 lneunaieu wa. 2566

3. nMaiuTIvTINtaya

mafunusdeyaiiieifeludes Jatefidmadonmsindulatoomausaandon
yu luduagmndeluannsanmumuas Sideldinnsinudunideyadielud

msiiusausmdeyausugdl (Primary Data) Wumsinundeyailétfidormunngy
Uszrnsiia 6 lon nsgaemsaadiimun sewiiiudeyafie $1uasendesna 4 nam thesamd
aondunisfne driinnunsnisuasiensy lagld QR Code udilivinuuuasunumulnsdnvisleds
Huedosdielumsmurudoyarnngudosns fifsvinavianedndulatoomausanndaumin
Tusuazmnieluansanmmunsegiaus 20 U 4ulu $1uam 400 1o

mswfuTIuTdeyanient (Secondary Data) Wudeyafiinannmsnudusituay
Ausausa deyanguionmdado uney wazdssaunssusie q waziFesiitieadesiidfiinng
sruralld detsnduwumndlumsfinnamiadeluadal

4. nsaTeidaya

ad@nldlunisiesizitoyaidanssaun 1dun Aaud (Frequency) Sevay

(Percentage) Aiade (Mean) d1utdaiuusnsg1U (standard deviation) 3LAs1gsidagaiaig
U3 (Inferential Statistics) MA@EUALLANANTEVINALRABYBINGLTIDE1IF0ET 2 NG (t-
test) kAT NAABUANLUANANITEIINARREYRINGNRI0EN TN 2 nauiuly (One-way
ANOVA) ImsmzﬁﬁwummLmﬂGi'maéwqﬁﬁaﬁqﬁmmaaﬁaa”ﬁ’lmimaa‘uLﬁuiﬂadﬁivﬁuﬂsﬁﬁm
Ypray 0.05 WeszAumudetuiosay 95 lagldid Fisher’s Least- Slgnlﬂcant Difference (LSD)
.

LLaumaauammmmaﬂmsmsﬂﬂamiamemmiamaam‘wwnmwwumaumammmauwuﬁ
JEnIIMIUTDaTe Lazfulsniu (Stepwise Multiple Regression Analysis)

NANI5I9Y

ayUnansvaaeUALLAgIuaNLAgIuiL. dededinyaaalusume vy nsAnw @aniunm
$nuddmendy 01dw wareld Auandnstuiinadenisirduladesmsugsanniorniulud
avmndoluiiufingmmamunsuandnedu femnsadl 2 apse 3 waaganedt 4 il
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a a = o v a & o o &
MN1919N 2 ﬂ'ﬁL‘UﬁEJ‘ULVlEJULWﬁﬂ'Uﬂ']59’]@a‘lﬂﬂsﬁa'E']'1‘Vi']iﬂ?\iﬁﬂWﬁ@@JVﬂUiUﬁ']Uﬁgﬂ']ﬂ"?j@ IULTW

NILNNUNIUAT
nsanaulade | e X S.D t Df Sig. (2-tailed)
A8 4.27 441
= -1.171 398 0.242*
vl | 432 | 350

=i = = Y v a & 1% 1%
NAINN 2 HansiUTeuiigumaiunsdedulateemsussaanseumuluiuazain
& oA . ' ] Y A
e TUWANFLNNUMIUAT WUIILAT Sig.=0.242 1NNTT 0.05 nuneAud1 Jadediuynnainiine
wanenafy lifinasenisanduladesmisussaaniounuluduasaindes lulwansunnumuas
pgltydAynsedAnTeduludfgy 0.05

A131990 3 nswSeuiieuladediuyanalusiu 918 MsAN @anunI IuIULTINeAY B1TN
wagsela

msdndulede ss df MS F Sig.

218
FEMINNGY 872 3 291 2.102 .099
nelungy 54.798 396 138

n13ANEN
FEMINNGY 408 2 204 1.465 232
nelungy 55.262 397 139

FAATUNATN
FEMINNGY 133 3 044 315 814
nelungy 55.537 396 140

UMDY
FEMINNGY 360 3 120 .858 463
nelungy 55.310 396 140

DY
FEMINNGY 1.524 3 508 3.715 012%*
elungy 54.146 396 137

eatilto}
FEMINNGY 934 3 311 2.252 082
nelungy 54.736 396 138

59U 55.670 399

v o w

“flfudAyn19adifvisesu 0.05 Fisher’s Least-Significant Difference (LSD)
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1nsedt 3 nanis3suiisuiledvdiuyanalusnueny antunim S1uiugegende
msAnfiwansetu Smsdadulatoomsugaandoumuluiuasmnte Tunngammununs
iunnssfu sncutaduduyanaduodniuanssiudinmsdnaulatesmsuannioumily
$ruaznante Tuwansaymamuasuanineiu uasilenageunmsindulateomsdssaandaumy
Tuduazainde Tuwangammumiuas Teeduunauordmdusegdeisnis LD nuii nau
fegnaiidutinBeuindnem famnuAafuensety anynnguiiesna Ae nausegnafidendn
wiinauuIniensu nguiegeitendnsgiavia/Anaens uazngusiiedisil figsadiush
ventusinudnidiuliunnsety eghediteddymeadanissiuodity 0.05

A13197 4 wansaagUanuigiudadudiuuanalusiune a1y n1sfny) @aunIm S1uIugI
1FE 91N wazsele

- NANISNAFaY
GHEED R -
AUNAZIY
1.1 inAnwaneneiy dnnsdeduladesimsdaansaumuluiu - -
g L e UfLaoaunngu
ArAINTOLUIANTANNUMIUAT Tupneariu
1.2 91gfuansaiu In1saeduladeemnsugsaanseuniulusiu - .
¥ , DY UfLasauNngIu
ALAINTOLUIANTANNUMIUAT LuANeariU
1.3 anunnmiwaneaiu dnsdedulatieamsupannsouniuly - -
v & by Ug)asauungu
SruanINTeluuaNJENNaIuAS Liuanseiy
1.4 Fnugegandeiimsdnauladeomsussaaniouniuluiu - -
U Lasaunngu

AvAINTDUIANTANNUMIUAT LuAnNeariu

1.5 Ms@nwuansieiu Insdndulagesimsuiaaniouniuly

v g e Ufjiasauuignu
$1UALAINTD IULUANTNNUILAS LURANGNATY

1.6 en¥nfiunnsinaiu dnnsindulateamsuiaansouniuluiiu

¥ L. gRUSUANNRAFIY
A2AINTRLUYANTAVNUNIUAT UANAIINY
1.7 selanuaneneniu Inisdnduladeaimsugsaaniouniuluiiu - -
U Lasanungy

AYAINTBLULIANTANNUMIUAT Llunneariu

1NA15197 4 uansraasUanNAgny wuiaundgiudl. Jededruyaaalusnuma eng
aouam S1uudedends msfinwfiupnsstu Smsdedulatoewnsussaaniouvuluituagenn
9o Tuangammumuasliunnsineiu smﬁuﬂa%’adauqﬂﬂaﬁmaﬁwﬁmﬂ@mﬁ’uﬁmiﬁmﬁﬂasﬁa
pwnsugsaanieunmiluduasanie Tumngaymanuasuanasiy

agUnamsvadoUALLAgIuaNLAgIuT 2. Yadudruuszaumneniinaia(7Ps) narenis
dnaulatoormsuwaandovuluduazaande luwansaunmamuas muassi 5 s 6
waze il 7 fadl
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v W

A1519% 5 AnduUseansandunusnieluseninadiwlsay (V) Aumwlsoase (X) wagseningn
wUsdAsETMIENU ( X4=X7 )

fiaUsDase (X1 (X2) (Xs) (Xa) (Xs) (Xe) (X7)
Y 273 .194 .181 .378 .425 542 .457
EunBadaust 0¢) 1.000 | 395% | 234% | 226** | 189** | .222%* | .129%
Erusian () 395%% | 1.000 | .437** | 0.090 | 0.085 | .124* | 0.001
dudawnanssas g 0G) 234 | 437** | 1.000 | .167** | 0.015 | 0.063 | 0.090
gunsdaaiunisnas () 226* | 0.090 | .167** | 1.000 | .181% | 346** | 307**
Fruyana (X) 189** | 0.085 | 0.015 | .181** | 1.000 | .331** | .336**
Frunszuauns (Xe) 222%*% | 124% | 0.063 | .346** | .331** | 1.000 | .499**
dudnYaIEINIMEAIN 0G) 129 | 0.001 | -0.090 | .307** | .336** | .499** | 1.000

**Correlation is significant at the 0.01 level (2-tailed). *Correlation is significant at the 0.05 level (2-tailed).

MNeIaTl 5 uansrnddseAvsandiniug () Wisuisuduneguasiuusdasewuin 4
A19gTENing 0.120%* §3 0.499* wansliiiuin dnvaganuduiusvosdadofidnuniy
anuduitudidadunsedeeglunasiliiu 0.80 waghifalymanuduiudvesiuusdassigs
Audshluneaeuiiemaunisanaasidmmga (Multiple Regression Analysis; MRA) sialy (gws
Tneassal, 2561)

l:. U aa L3 o 1 ldld 1 U Aa lﬂgj
A1519% 6 AradangnsallladeduszaunenIaIn(7Ps)Nilnanansnnauladoninis
Ugsamnsaumuluiuasmnie Tuwangannumuaslaeisvunau (Stepwise Multiple Regression)

Unstandardized Standardized

Yadeiitinaronsandule Coefficients Coefficients t Sig.
B Std. Error Beta

Al 849 221 3.835 | .000
ANUNTEUIUNTT (Xg) 230 .034 310 6.762 .000
ﬁqu‘u‘ﬂﬁa (Xs) .156 .028 229 5.569 .000
AUNNTAWESUNNTNAN (Xq) .109 .031 144 3.463 .001
ANUBNWULNNYAIN (X7) .160 .038 .195 4.252 .000
AUTDINNNITININUNY (Xs) 118 .030 152 3.895 | .000

R=0.660,R2=0.436,Adjusted R2=0.429 Std. Error of the Estimate=0.282,F=60.942,Sig=0.000**
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19397 6 wansnadAnensainsdndulatessUsaandoumiluiuaznindely
LUANFUNNUNTUAT Tneidunou (Stepwise Multiple Regression) wuin fhudsdass éud dase
d1uUTEauNIaNITRAIA(7Ps) FIUNTFUIUNTT AIUYARD AIUNITAUATUNITAAIN ATUNYUENIG
MEn Lagdutesnanisiadming Tasfledudssavdanduiuswyaaiviniu 0.660 (R =
0.660) @115085UNENTHULUTVRIILUIINTREAE 43.6 dAn R2 = 0.436 uagilAn F = 60.942
Fauansiiuusdaszdsuiananinadensinaulateomsuannieunuluiuazaindoly
wangammauasld egnsiidudrdgynieaiffisedu 0.05 uasiiddvinaiiiesay 42.9 A
Adjusted R*=0.429 LLaw“'uauLﬂuaumiL%qwmmﬁaﬁnmawamiéfm%u%?gaamwaﬂqqaﬂw%au
mulufuazainde Tuwnnsammamiuasld 1 Z = 0,310 (Frunseuaums) + 0.229 (Fu
YAAA) + 0.144 (MUNITARATUNITNAIN) + 0.195 (MUANBUENINILAIN) + 0.152 (AutBINI
ns¥nsIming) a1unsaedutsauulsusiuresiiutsnulddsl wna1 Beta vastladdau
UsEaun1an15AaIA(7PS)ATUNTEUIUNIT AIUUAAR ATUNITAUATUNITAAIN ATUSNBUENIY
AEAM wATAUTEIMNINNTTRs MY WWaTu 1 whe Tusariidedusy 9 Aafl nsindulate
onsuzsaandoumuluiuazninteluangunmuniuns axfiufumue Beta vousidzdu
agnaiifedfynaadffiszdu 0.05

M19197 7 uansmaagavuigiuladedinszaunnamnain(7ps)iinason1sindulageamisu e
aanSounulusuazainte lulwensunnumuns

- HANIINAGAY
GHEEL ) -
AUNAFIU
2.1 eundnsine (Product) dinanisdndulageemsussaansouniuluy L
v & ligenndas
$TUALAINTDIULYAN JUNNUVIUAT
2.2 gusa (Price) Inanisiindulageamsussanniouniulusiu L
& ligenndas
HEAINTO MULUANTIVNUVIUAS
2.3 AUYBINNTINTMUNY (Place) dnansdnduladeemsussan oo
v v 5 DAAGDY
wipuvuluSuagantelulnnJunnuyuns
2.4 fudETUN19AIM (Promotion) dnansandulateansuean y
v v g GRLLERR
wiounuluuazaInBelulunnJamnuuAS
2.5 uyana (People) dnan1sindulatioamisussaaniouniulusiu y
¥ A0nARDY
A¥AINTD IULUANTUNNLVIUAT
2.6 AUNTEUIUNTT (Process) dinanisinauladeeimsusaansauniuy y
v 4 A0AARDY
TuSuagmindelulunniunnumunas
2.7 uUanEaEN1N18AIN (Physical Evidences) inan1sandulade oo
v v p GGLER
9 sUsEansaumulusmazaInvelulanJennamIuAs
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NN 7 wansmaaTUaLRgiu wuiauufAs 2. dadedulsranmienisnain(7ps)
AIULDINIINITINTINUIY (Places) ANUNITENEIUNITVIY (Promotions) Auniingu (People)
Frunszurunsliiusnag (Process) wazdudwindounianiann (Physical Evidences) finasia
nsddulatonnmsussanndounuluiuasmndeluiuiingunmamuas dndadvdulszan
yansnane(7Ps) fundnsiaet (Product) wagdusian (Price) lalflnaronisdndulatonmsuss
annfeunuluduazainteluiiuingaymanuns

aAUsena

nnmsAnudadediuyana vesnguinegiiduiunuussrnsluansanwaviuas
Hadvduynnaniing o1y anuam dnnugegends msfinw uazseld Aupnsisiudinsindula
Foomnauzsannieunuluuazmnde Tuansaymamues liusndietu sndulladediuyeea
Fruendn fuansnsfuiinssaduladoamnsussannieumuluduazainde lumnsarmamuns
uanenafy aenadesiunidy ves AAnA agadnualeun. (2565) MhnsiduiEes Jedeiifinasions
saladee g iumubuluduazeinde vesuilaatevinnuluunnganme uasauiumma
Tneramsfine wudn i o1y anunw uazsgldraieusnstulimssaulateomsdiumudu
Tufuazmindodt ldunnsadunszaudussanomnsluiuasmndeiimudasade Samnn
wagenuarmnluiuagmnie liuslnaaunsadndsldie aenndoatfuauisoves 391 &
f0. (2562) IdAnwinszuIunsndulatoswnadiiegunimveseutevineuluasiiuiinganmurues
wut ewdevholueeiuiinganmauasiifion 0y uazsgldradoussiuiilinmsdaaulate
ownsiileguanlaesauilisinaiu axdiuldinliigslarssdumealmiliaud Aalunisgua
aunm Fsenaiflesnemaiieguanmduesifaudosnisnasasosmiloudunnilade
dauyana Inglddndudeusnanudeinsuilnamztadvdnyanalatladenis aenadasiy
nuiTeves nuNIsIal ATNANS AR, (2563) Idvhnnsfinwides Jadeiidmanenisdontesims
ieguamlusuuuunieumuvesiiuilnaluvangummamuns wui manazengwana1eiuingg
dnaulatoomsifioguamlugluvundeunuvesuilnaluwmnsannumuasliunnsisdy
idesnnliiumameviemands adeuslanlutisengiidnstussilinudfgyiuaunmlal
unndnaify Tnefuilnansaesndudnsfianunsniuiuasdndedayanisnain uas Ustlorivednis
Sutssmuemmaiieguamldesrariniontu Jsmalinsdaduladoswnafioquamluguuuy
wienvulsiunnaneiy desrdesiunuideves ededy dulgassa. (2561). IdimsdnuiEestade
dulszaumsnainuimsfiiiavswasionszuaumsdaauladlduinisiuensgsvgvesuilan
TumnsaymannuasuasUSunma wui inauazogiusnasiuinsindulateomnafioguamly
sUkuunSaumuveajuilaalunnsamnavnuasliwanneiy

Hadudrnyaraduendn funndsuiinisdaduladoswnsgsaanienmilu$uazmnie
TulwangamuviuAsWANAY 91nMsAn ngufegeiisiondn WudnBeuindnw Janu
Anwiuuanensnguilnaiil endwwiinnuuismenyu endnsgiamia/ i wargshadiusi
Wownmsvhanduusazanmuiiuandieiu BFesweaananin uazsnaiinudnnu senndesiy
ATeves fyadng v, (2561) livinsiinw Seladedrulsvaunisnaiauinis (7Ps) 7id
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Svswarenszuuminauladendendesusiayulnsvesuilaaludmiaunusd nsdifnwiuld
Tanas wui1 Yadudrnyanadiuendn guilnafifiordwinFeu/infnu fanaAadiunndiaain
fuslaadisl endvmdinnuuismensy ondnsgiamie/dnsens wasgsivdui aenndostu
AdTeves yads wdnsde. (2563) Iivinsfnuidesiadudiuyszammamenaniifanuduius
ﬁ‘quaﬂiiumiéfm?m%?gaLULﬂa%'auamiu%ﬁuazmﬂ%aﬁuﬁﬂqamwmmum wuI1 Jadeaiuyana
Fruendn Senuduitug fuanuiideiu fazenn uadlndduneleuan axderunelevamnniian
uazdiaenndastuInideves Jus quinua. (2565) Idvhmsdnwitestiadeituasensdniulade
ownsutfundeusulssmushuiuasmndovesngueutevinmulunsanmamuns wuin dadediy
yanaduadniuandstuinsiasannisdadulateuarauifislafiazdenmsutiBundou
SutssmuruS Ay Teilemuuansaty

Mnmdemsinuifniuisdudussaumamnaniidmasenisindulatoomsuss
aomdommilu$uagmntoluanngaunmamuas leglddeyannmaeaoudeisienmesionnesids
WA (Stepwise Multiple Regression) amnsneAUTeBswuiminveminTsiaan Multiple
Regression il Hadefifinasionsyuiunisindulatioensusaandonvmiluiuasmntelun
nyamauAs Inesuuazsedeiiianun 5 du delldeddomeednfsesu 0.05 il fo dade
AUUTEANNNNITIAIN AIUNTEUIUNNT FUYARS ATUNNTAAETUNITAAIN AIUGNYMENINIEATN
AT TUYBINNNTIRT MUY

Yadudrulszamamanaindunszuaunis (Process) fnadonsfnduladeasUgaan
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ABSTRACT

The objectives of this research were (1) to study the current state of grocery stores in the
area around Mahasarakham University (2) to study the marketing mix factors that influence the
survival of grocery stores in competition with convenience stores, and (3) to study the perspectives
of grocery store entrepreneurs on the survival of their businesses in the current situation. This
research is a quantitative research. Data were collected from 39 grocery store entrepreneurs in
areas surrounding Mahasarakham University with a developed questionnaire. Data were analyzed
by frequency, percentage, mean and standard deviation. The results of the research revealed that

(1) most grocery stores have been in operation for more than 10 years, located on main roads and
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people’s thoroughfares. Most shops located in the area of the owner's house or private building.
The impact of stores when convenience stores were added to the area makes almost grocery
stores have no increase in revenue from the original. (2) All aspects of the marketing mix
moderately affect the survival of grocery stores, ranked in order of influence from highest to lowest
as follows: a diverse range of products, location and distribution channels, marketing promotion,
and prices equal to or lower than competitors. (3) Grocery store owners have opinions on the
survival of stores in the competitive situation with modern convenience stores, indicated that
stores must maintain regular customers with friendliness, and build confidence in customers'

stores.
Keywords: Grocery Store, Modern Convenience Store, Survival Factor
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ABSTRACT

The objectives of this research were to study the core service quality and peripheral
service quality affect to sharing on social network intension through perceived affective value and
perceived cognitive value of Thai Tourists who visit to the Dhammachedi Museum Wat Pa Ban Tat
Udon Thani Province. This study was the quantitative research and questionnaires were employed.
The 138 samples were Thai tourists who visited to the Dhammachedi Museum Wat Pa Ban Tad
Udon Thani Province. Descriptive statistics, Pearson’s product moment correlation coefficient and
multiple regression were used to analysis data. The results revealed: To examine the clothing,
there were 113 people, an average of 20-30 years old, 65 people, occupations in students, 76
people, the number of times visiting the first time, 74 people and the nurse who received about
the museum, a teacher is an acquaintance recommended at 98 people. The level of all reported
is the highest and the research results examine the initial 6 bases of examination, considering the
base by considering the base 1, exploring the research principle of nutritional value, base 2, the
main service efficiency is positive on the perception of rational value, hypothesis 3, the quality of
additional services has a positive effect on the perception of mental value, hypothesis 4, the
quality of additional services has a positive effect on the perception of rational value, hypothesis
5, the perception of mental value has a positive effect on the perception of rational value, and
hypothesis 6, the perception of rational value has a positive effect on sharing information online.
The results of this study can be information for marketing executives to develop marketing

strategies to support tourists in the future.

Keywords: Core service quality, Peripheral service quality, Perceived affective value,

Perceived cognitive value and Sharing on social network Intension

unin

AMAMMTUIASAe MsUseiiiu vEensasmuiuifnfuanudidamesnslsiuinsiaesou
Dunadwsiiiatu anmadisuiisuresiuslarssmiuaiamds vesmniviieatugnimuing
waz Msfimnali$uase (Parasuraman, Zeithaml & Berry 1990) UonNE EeARd s ULLIAA Y
55453 Svinlsduazanal nquisns (2563) inanin Vinsiimidanssiuaudens nneds Al
anfdeamvidemanislilisunismevauesduinmsiiiueugiesnisuesgni manedadsigni
diosmaviemantslildumsmouaussesnaduil sudnimavinistuduuinsitiaunn Jssiivle
durunnisdadula ureduAIRu aunmesnsuinisansoutsliiiu 2 Yssanie anninms
u3n1snan (Core Service Quallty) WATAMAINNITUINISLESY (Peripheral Service Qua ity) Imaﬂmmw
MsuUsMIudn Ae msuimsfidifmdn q Tumsuinmsgni Wy Msudnissunsieans uazmwd
yosmsininssansiitey dadussduszneudfyresnuninmsudmsvdnlufifisias (Gilmore &
Rentschler, 2002) kazn1suSNSLESY Aa nsussdudunisosmsusnnsudn %Qﬂaaaﬁuauumi
UinmsndnilesuemnuagmnliiugFuuing wu msidids amwdasade anuazen waznisli
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Uoya (Phaswana- Mafuya and Haydam, 2005) Gﬁﬂazumwsuaamsu‘%mié’mdné’auué”;Lwiﬁmmﬁﬁig
Tunsaemnudeiiliuigiuuing wasduenudugusssuveanslivins fanuduiugiunis
AFuInlFU M LAz Uanse (Ninlaput, 2018)

Anuduiusseninagnanfunislafuqunimnnsuinnsiia siliiAnnsiudnmanisisla
(Perceived Affective Value) InsaniAifuignimualudnvaziamevesnadunuussloningniaz
195U (Zeithaml et al., 1988) Gﬁaﬂmﬂ'wﬁ%’Uifﬁmmé’mﬁuﬁ‘mnﬁumi%’ui (Voss et al., 1998) 1ag
Solomon (1990) I¢esuneifeatumssudin masudanfndulaefiiaansedu mamuidneg
1¢un am Fes ndu sa Snuagiiuia Tnedeindudsnssduaieuen Tunsdfiduinsedumaiiy
NMIRaIAIENIIEde NAASwue U3N1T N153ea15NNe N19Ra1nfe 9 LAefuRans et Wudu d
nsvUIuMITINsuSasuUseantdiiu 3 sunou Hud duiinds malin3udsnsesu (Exposure) Fui
aes Aenslimnuanladanseduanuddn uasmniuasiuduneu anvine vesnssuiunsivd tufide
fuferudsnsefuiiiiudunmesyamivd muddndu q GamsimnudnssdusaindniGeniing
Sudauimamaa (Perceived Cognitive Value) lumsnszdunalnnsueaiiu Wunsueaiiuiady
ssfusznevlunissuimedyn Aedunisusdiuldaswuandulsslon Ladislay, (2006) viliiia
PueUE e fiuanAnmsTuhlugmsuusnivondenasndusniBoud

wonAINtL Sweeney & Soutar (2001) l¢indmis 239AUTENBUVRIAMAIYBINITIUS (Perceived
Value) lufifivesdufuusud viodudundy Usznause 4 Savande 1) mnuianiinvieaynildsu
9 nmslHEudN (Emotional Value) 2) Ms3uiiwansnmisinainm (Functional Value) 3) anuduailo
Weuius1An (Functional Value) uag 4) AauA1nisdany (Social Value) W duAasy awanwelly
aornAudu Tuvaigdl Sheth, Newman & Gross (1991) l¢i@nwides nauiaanisuilae (The Theory
of Consumption Values) Usznause 5 ff vesaniimssuiiisrdunginssuguslaalaesin dud 1)
Useleviinisldanu (Functional Value) 2) Aanu3anniaensual (Emotional Value) 3) @nlusuas
AmEnwalnedsay (Social Value) 4) avuudanivivsemnueenisenass (Epistemic Value) uag 5)
AaAnluanIun1saiianig (Conditional Value) wag Holbrook (1999) l¢@nwi3es nseunmAved
fuslan (Consumer Value Framework) lufifidsdnflesuisanududeunoanmssuinariidudamasa
uazesual Usneume 1) masjatiusiies(Self-oriented) wagnsgatiugdu (Other-oriented) 2) A5l
dausu (Active) way MImauaUed (Reactive) Uag 3) Uselewd (Extrinsic) uag ANUIANA (Intrinsic) 39
nanleinmsiuy idunAnniieg wneds mmdila anuidn viiormnde fyaraiinedadmils
Lidnezifududn USn1s wusud ieanunisal Wunsrviumsmsiniiyana Anudeya a1n
Uszaumsal Ussamduda uazaruidifin dmsumsiviandimadele Wy Sfvnsensual vesnmeni
Fuslna3uy RendestunnuiniBsuan wu amgy il ewmusiy vioanuyniy fhiinein
Uszaumsainsensidenlomsensualiunususdviiedudn waznsiudnaamanawa 1y ffms
WRNAYEeNNSARILATIEY YesnATIUsTnATUY ertesiumsysidiu Uselevd Ussavsam e
AUA1 AVIMINEEN YeduA/uing tngldmeralunsiuSuiisuuasdngdul

Usgnaufun1sAnyIves Coudounaris & Sthapit (2017) 3esiadeidsaunguesszaunisal
miviaqLﬁmiummmqﬁwﬁdmaﬁiamm&iﬂ’ﬂm%qwqaﬂﬁu S?iqm'm(?iu’ﬂm%awqaﬂﬁu (Behavior
Intention) utsean 2 #1u fe 1) Mauuzieie uag 2) MandusiBeutn wemsAnwmuii Yszaunsal
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mMavioadigaluaumsad FrunsuasnaNay AuunumIsdsasay Sausssvieay Munnsl
AU LAEAUANS) dmaroruiiladamgingsy Grumsndusndeutiuasnisuusivie) Tnenis
wuzthuensedeanunsadeiumsusideyaluguuuesulay @ Harrison & Shaw (2004) néa31 “Arnas
AenfuIsiglivssdiulszaunsallufifisfamivesmios Tnoiamzeg1sidlu mmdiusiusziuamiy
fanelagwmazaruiilalumandusndeus uavamuidlafinsuusd B unBeumudosdinsatuayy
sumaliladansaumaiieigauammnsatiidstoyasoulatiuasussldmndeyaiiuselomns”

fifisffueisssuaRdnsyssaiaviuna aththume Saingassil aftuiteifueyasalus
s wszamdaduduly deguuiiui 181 15 Taefifisfurisssuafgnazsssiansusaa
Usgnauluing 3 dauman Ao wiziafd wsgdms uashiisdoel W IuTIuLAZINEUNT 535Uy AN
gou Al FaUsyiRvesesanatsnszumTi ududuly dwsuludiuueaneeing wasnsziang
tfu fnseenuuudeanmilenssufatzdud nemauiuAatzgangemilndunsluiligtu asvion
Tdufansduneawsgymsmauilufudandinssnudmeiudnladuegiann @isiusissnnaie,
2565) MneuddfindrndaiuivenidiuenmiiornanusnsumesifisAnsiudaty aann
Guaﬂmiu‘%miﬁadﬂLﬁuﬁaﬁ’lﬁzﬂmﬁa%fwmmﬂizﬁﬂﬁ]LLazmmiﬁﬂﬁﬁiﬁﬁuﬁﬂﬂauﬁ'm il
tivioadieninmssuinamaiiuiala uazmsuinaimissnumana MAaUselomiduinieaiien
uaziinmsuensedeya Uszaunsal wazmndiananiiunisusideyaluguuuusing 4 1w deooulal
Hudy vl nszuaunsliinsiinsuitRnuresdimiing anmuadeurisluenmsuazueneinis
ANAZeIN MInwANLUABARY T UNUTIUBNINA TR INDIANTINTTANTANS 9 Jxdaaiann
mugiumaiduumaadouimeiamssaliianwndoniivanzan naeaudiinanszanuiaaunsnly
Tuanufising  Widaau thaula Usenoufunistmundnenmyasnslifinaniwisduauiuasns
Tusms YagtiufifisfusiUalviuinislaglifiandne uasilffinsmsnaieatiuayunisquauas
thgssnwaniuil deduuinamanidasgninluldlumsgquatnuiifisSust Iegluanwiuasfu
Ustlovtidediundeuny faiu nsfinagndnisnaafivnzautuiunuiadudesiiddy flavada
mnuaunalumsuImsianisuazquaifsfusilviiaudaduldluouan §3dedailafnwiios
“AAIMNNITUINIUANLAZAMAINATUSNSIET HdRad an1suasTayalugUuuvesulatiiunissui
AuAsInlanasauAaaHavesinvisaiernneinBeufiisAamisssuaid wsrsssiqns
waa Invthume Smingassnil” Famsidessnanduindunsfinunagns faunsodmansfng
dlliheuims denmemaeiiludusumdunsnusuiaunifistos weadunsusssduiug
fifis st viliiniesfsndnndenmifisfuriuniu ddaihlitinvendenfauioelaly
AMNMMIENT RamssuinuaifuaslisuUselovianiifiss oot siurigean
InUIEaIAN1sIY

1. 1ilefnyganIwn1sUINNIMaN AuAmnITUINSLETY n135u3AnAM19dala n1sTus

AruAaANE uaznsueiteyalusunuueeulatdvesinviouivrvnlveindouiiisiaeisssu
wAgNsEeITIIansusaa aUrtnume Jmingnssiil

2. \lofnwiannmnsuInIndnuazaanIwnsUIMnadudamanonisiudaaamiedsla
yostinvieaigrymlneinnBeudinsnsissuafdnsrssniaviung Iatdume fmingassi
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3. WlefnwinsiunaAmsinladsmanonsuiaummananavesinyieniieavilne
fundouiifisiamissauafdnszssaiansuna Tatthume Smingnssnil

4. \flefnwinsiuianAmamanadanasie Msuriteyalusuuuvssulatvesineaiion
ymlnefnibounfisiusisssuafidnszssaiavduea favthuna dmingnssni

1
o

lnansauideiiisafanazauyigiulunisise
unwnsuinaidunisliuinisidtalinssdunislduinmsdediuuinisiiaang
aonndasiualnuiasnisvesfiiuuinsuntesualuy lnsfiaunmuesnisuinisiu amise
poUALBIULHUTTUANATIAIATTITesE T UL AuAmNITUINsaIsauUseaniu 2 Ussamn
fail
1. AMAINNTUINTI9AN (Core Service Quality)

ANAINNITUTNIIUAN (Core Service Quality) nunedia Aanssunsanseuiunisiu
mMsunmsndnuitnviesieafinndenvuifisine liun n1sdnenmsiidisias nsdauans uas
Foa nsuinsveadniig mslideyavesiiinvuiifissaet Wudu neliAnanug uazeuilemels
puauaniseinviedfistununmnIsuInsfiléiu aenndesfuuuinuAnues Gilmore
uay Rentschler (2002) findninnaunimnsuinmslufifis At duuunAnidudeunsned udsymsieg
vosdsiiintulufifisdast iendestunisdauanmesiifisfusiuazniniauenaonauauaiinsa
yosynaIng maeilald Msdeans uazanuivesnsdninssanmsludnvasfivey adussiuszney
AAYURIAUNINNITUINIIUSN LS oua

2. AUNINNNSUINTSLEIY (Peripheral Service Quality)

AMAINNITUINI5L@TU (Peripheral Service Quality) nungfis AaNTSUNTO
nszvaunslumsuinsiasuutnvioniedfiundouvufifis foet loua anuazaanlunisiiums
il Trgvenmadifianudaiaunazidilaine anufisensaifivswe auazoin Wusu elids
ANETAINAUIY WazauTlanelanuauaaniivesinvisaisafuaanimnsuInnsila sy
yenani Phaswana-Mafuya and Haydam (2005) t@ue31 A nn1susnisiasuluniis s
Usznaumeni1sidnie anulaendy ALEzeIn Lagnisivdeya @ennnediululIAnYes Lovelock
(1983) Aind1291 uuInsisrremnuazaanlunsuinismén uildlvdrunisvosusnisman
nafe Wudesmeanuazan faouiivesundsienden vannsindediuyana nsuinis
iwsespuariaduniadnia wu dheuenmie msaensa wazmsuudsasisa Wud

3. N133U3ANAMNI9TA1R (Perceived Affective Value)

n155U3ANAMI9AATA (Perceived Affective Value) anefia N13u3AMAIMIIAIY
o15ual AnuidninAnvesinvioniiefidindouvalufifisfne aenadestuiuiAnves Solomon
(1990) find17i1 Msufifetuainnsiidannsedunsanuddndts 4 1dun a1 es ndu sa
Snvziiui Teednindufansedumeuen wasduiinssuiunsvesnisuidu 3 duneu Téud 4u
finils madn3udanszdu suitaes Aensliauauladansgduauddn uarantuasduduney
anvine veansruIunsEuY duitfte tuaudsnseduiitudamessamivy enudindu q
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AMAINNTUINSMEN (Core Service Quality) AMANATITUINNSIETY (Peripheral Service Quality)
danasionssuiauAn1sdnla ¥aagnAn Harvey (2013) nd11i1 AaAisuiiuguamae daaing
seminnuatavts wazauniiddignélnedndnduet vieuinig uenantudaifitedng
Renfudvnavesnmnmnsliuing dequaisuy anufianels wazamnuasindndvesiliving
padinesunNealun ngammamuas kansisenuin aunmanstiuianslulia deiiduials o
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ﬁmﬁwaL%Q‘U’Jﬂﬁ@ﬂMﬁﬂﬁ%U%%@ﬂ@%U%ﬂﬂi aanwnslunslufifanuindedieuazlinddad
Svdnadsuindenuaiifuiveadliuing aunmnsliuinsluliinissulsefulvdwaidauanse
AuAisuFveliuinng @mmwmﬂﬁu%mﬂuﬁamsLaﬂﬁﬂd;ﬁ%ﬁmnﬂumquﬂﬂaﬁ ansna
MsuInAeRAATITUSTeElHUINT Buma Yaun wazany, 2559) UaY NATNUIUITIUNTTUTL]
fidefnwuiedty Svsnavesqunin msliuing mssudaa wazamdnual deanuiiulafiay
FgspduALarUINT H1UANUTRINlIVBIgNAIYBITUIANTRBNAY LWANIARETUAN WUT1 AATN
mslvunsiiavinadsuindeaualuamemvesuilan luvazinmdnualnsdumilsvinaids
vindenuisnela vesgnAtegaliivedAynieadia (¥hun wAuduns, 2562) FaruanneuiTed
Aendesdaiungauigi il

auqamuml ANAIMNNNTUSMIENAINALTIUINFBNITTUIANAIMNTALA
GHLY
GETEY

HUAFIUN 4 1 AUAINANTUTNMSIERANALTIUINABNTTUSAMNAIMNAUAHS
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WA 2 : AUAMNNTUTIIENdINALTIUINFBNTTUIANAIM AN
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4. nM3FuiauAmiaunang (Perceived Cognitive Value)

MALUIANLAATBS Lopes (2003) Tuidesvasmssuianmmamauanneiis Ms3u3
A fiRedosriuUszaumsninsauAnesaiivanawagyiliAnosdauddu Tnenssuifang
agaesldnruaunsanstygiuasinuelunisiui Fadunuuifaruiuiinyudldluaniunisl
FAnUszdriu uenantussaonadoatuuuimiuAnues Ladislav (2006) findrafeaiunissuinmen
mammraindumsnszdunalamsueaiiu Wumsueaiudadussduszneulumssudmadaan s
anunsnadaunAnAnfvanunsalldesnalivsravinanniuluudvesmaBsuuasewiailodly
aﬂwmvﬂaammmmiuaaquiuivmuum wagIui mmamﬂivﬂaumﬂmimvmuﬂalﬂmammmu
Tuiatnsnissuddug ldinnfites Tusgiudnuazuesain ﬁssmmmawswmmu uaigaduogi
usegdlatrvazuariunnmuosdauna mmwmumﬂwﬂumssug Gavinusimaniiazdoandymingiety
o uargunmluanimuindenvesiiiissus lnonsiudoyaideusuniieidedufifisine au
nEnmsudUszaunsaimaniasietesfuuiasentmundudnislainsesegradsug Tuauds
Uffzemsetozanelusemanaidaion %uaQjﬁUﬁ%ﬁUﬁﬁﬁ@@ﬂiﬂﬂﬂﬁ%ﬂiﬁ@ﬂLLG]Iazﬂu
AMAIMNANTUINNITAN (Core Service Quality) WagAMAIMNAITUIANSIETH (Peripheral Service Quality)
dsnaronisfunmA M mNATeIgnA Boksberger and Melsen (2011) na1291 AruAsusdl 2
WWINN AB ATUVANNITIVARG WAZATUAINIAN MUMENNITWANaLlANUdAYNIAULATYEAA
LaYAINANAIYDIRNAT dIunIAIUYeIANLFANAziulUN A IAMAINIA N TN LardinuYes
anén uenndudadfifeRnuuieatunisiuiauwesiuilnauazamam msuinmsidsonid

Foidevendunnsalinwiuemisguussiunslsnlunmauiaiiowaunnu Jaminvauni
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wui mnufideidssvesmsdudndunaduilesnanmsiuinu mnnfugunmnsuimsdsaids
vansensdnduladedudiuazuinisvesfuilaa (leufinn Urugie uazfuuim a3les1, 2563)
uananiudsdifidednuiinafulueanuduiudidanmg vaanisfuinsdifiunuuinisdiu
AMAINUINIT ANATUINNT UfFuiusn1susnIg ﬁiammﬁqwdaLLazmmé?fLa]Lﬁ?jawqﬁﬂismaaqﬂffﬁ
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5. msuvsdayaluzuuuusaulayl (Sharing on Social Network Intension)

Harahap (2014) nd1331 mswideyalusluuvueesulal dnadrenisduasuaiiuii
welavosiBonvaluffisfast dadu duimsfinssusidosannsodanisuansinssanisiveidoya
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figvdna denuavlevesidrvudiific At waz Ekawati (2015) 8501891 AIUAIRYVEINTS
FouseluTvatifetuiiuledlufifis it elifusmsifisiusianunsadenendeyaiiistestu
s faauuivleduay wwsuuludeaiie

nsfuinAavaNE (Perceived Cognitive Value) danasanisuysdoyaluguiuy
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Tawaneeulat Yagtuinnmmaiauazinids farwaulaluiSewesdeinlelavaneeulad Wosn
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AN 1 NSBULUIAANITIVEY

A5 TUNI5IY
1. Uszvnsuasngunaeeng
NSNMUANGUAIBE19UBINTTANYI @35&1551%@ﬂa;mé’hasmLﬁuﬁfﬂvimt,ﬁmsmﬂm
Mungouiinsiudsssuafdnszsssudgnsuna Tnuidiunin Janingassnd weitllesanlinsiu
° Y a | o ° v v o =
uudndiuiuiueuveslszving Fadimsanalaensldgasmielusunsudniagy G*Power &
Juldsunsudndagudmsunisiunuundiegn (Sample Size Calculation) uag N133ASIZANE
N9EDR (Statistical Power Analysis) TaglUsuASUaINITaATLIMUUIUIAFIDENTILANIZEAL ATUIUA
Power ¥84N1SNAADUNADRA Wagnadounvuinfiegidegiiisanevsely nMsdnuiluasell 3
Awnlaenisldgasmelusunsudnsagy G*Power Usenausie Effect size f szAuUnand 0.15, A =
0.05, power = 0.95 Number of predictors : 5 @ailaminuadinlsvituiy 5 fandsualrvzlainuiu
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sewing 0.67 - 1.00 (5191 Aatang, 2563) uansiaedoailotanseivTnguszasdueseniide uenaini
{Adelsvhmannasumudesiu (Reliability) funguiiegnedu §1uu 30 fees Tasmanduusyans
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AdAgY: N15YIAUINTT, Sruunisiindteaimeauunu, PHP Framework

ABSTRACT
This research aims to integrate the compensation payment system and reduce the time
for the payment of overtime compensation of the College of Industrial Technology, King Mongkut's
University of Technology North Bangkok. The integration of the overtime compensation payment
system uses PHP Framework with Codelgniter along with HTML, PHP, CSS, JavaScript, jQuery, and
Bootstrap technologies to develop websites and create reports. The database system uses MySQL

to store work time recording data. The research is an integration of the overtime compensation

87



\@5/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
MSUDRL
e Vol. 7 No. 3 (MAY — JUNE 2025)

payment system by evaluating the efficiency of the system in 3 aspects: system effectiveness,
system reliability, and system user satisfaction. The research results found that in terms of system
effectiveness, the mean score was X = 4.85,SD = 0.34, which is very good. In terms of system
reliability, the mean score was X = 4.84,SD = 0.40, which is very good. In terms of system user
satisfaction, the mean score was X = 4.61,SD = 0.41, which is very good. The results of the
evaluation of the system performance show that: In this research, not only the system for overtime
compensation payment was integrated, but the system was also able to achieve its intended
objectives, making the overtime compensation payment process of the Industrial Technology

College, King Mongkut's University of Technology North Bangkok more efficient.
Keywords: Integration, Payroll System, PHP Framework
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ABSTRACT

This study analyzes the impact of real estate factors on the mental health of urban
populations in Udon Thani, a province experiencing rapid urbanization. Urban expansion often
brings significant changes in infrastructure, real estate development, and environmental conditions,
which in turn influence mental well-being. This research aims to identify the key real estate-related
determinants affecting urban mental health and to provide insights for sustainable urban planning.

A mixed- methods approach was employed, integrating qualitative and quantitative
research methodologies. Data collection involved primary surveys, expert interviews, and statistical
analysis of real estate conditions and mental health indicators. Factor analysis (EFA) was conducted
on data from 400 respondents to explore the relationships between urban real estate
environments and mental health outcomes. Four primary factors were identified: (1) accessibility
and quality of mental health services, (2) community integration and social environment, (3)
availability of open and green spaces, and (4) residential quality and environmental stressors.

The findings highlight the crucial role of urban planning in fostering environments that
support mental well-being. Recommendations include enhancing access to mental health services,
improving urban design for community interaction, expanding green spaces, and ensuring high-
quality residential infrastructure. The study provides a foundation for policymakers, urban planners,
and researchers to develop strategies for creating sustainable and mentally supportive urban

environments in rapidly growing cities.

Keywords: Real Estate, Mental Health, Urban Population, Urban Planning,

Sustainable Development
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s1gudn (PP) 1 Uuladeiidmasiesalivesuien msnun wines 4100 @) wazainns
AT RToyaUNITRY Wagn1sneNsalHaNIAnug warguen1siy 5 Y nudsuens dmsdule
v0e518l9 wariigiusnsiuinduas MsUssliugaduTeme melsn1sAnannselativandasenananis
(Free cash flow to the firm: FCFF) nsiiulanage 3.54% war1manisalludinvemu 62,321.28 au
UM uaznsussiiuyarnedaylisieviu (P/BV) lasilmvangasvindu 128.27 vin/vu

AdAey: dvllanuetiuvasuilan, AulsnguEs, Avisagrantesusema wiemufanssy
NSHER, NMSANAANTERARUER, N1INEINTANUAITIRY

ABSTRACT
The objective of this research is to 1) test the hypothesis of the key factors affecting
a company's revenue; President Bakery Public Company Limited by studying the hypothesis
showing the correlation of the consumer confidence index. and 2) to forecast the operating results.
Forecast the financial position of Presidente Bakery Public Company Limited during 2024-2028 by
referring to the forecast of the Gross National Product (GDP) index of the Office of the National
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Economic and Social Development Council 3) To assess the value of President Bakery Public
Company Limited's business by relative method 4) To assess the value of President Bakery Public
Company Limited's business by 3 discount cash flow methods as follows: 4.1) Dividend Discount
Model (DDM) 4.2) Free cash flow to the firm (FCFF) 4.3) Discount method

The study found that the Consumer Confidence Index (CCl), Retail Confidence Index (RSI) and
Producer Price Index (PPI) are factors that affect a company's revenue. According to the analysis of
the financial statements and forecasting of the operating results and financial position for 5 years,
it was found that the Company had revenue growth and stable financial position. The valuation
of the Company using the discounted cash flow to the firm (FCFF) method averaged growth of
3.54%, the projected value in equity was 62,321.28 million baht, and the book valuation per share
(P/BV) was reasonably priced at 128.27 baht/share.

Keywords: Consumer Confidence Index, Producer Price Index, National Producer Price Index

Breakdown by production activity, discounted cash flow, financial statement forecasting

UNin

Jagdugsiaduemns guamnssuiuinesiuuwilduasyiulnegesiaiiios :nngAnssy

3
{aaa  aa ]

AUslaalulleidinisuiss wagdaansanuazanauiglun1siuuseniuemsing lneusununs
Uilnavuuilwosaulnedsdiiies 2-3 Alanfudenurel fedioadleiisuiusiUsana wu guu
10-15 Alanfw/au/A viiesale 80-90 Alansu/muA Fededlomaiulalasnunn Tuduuiinansuani
fisnsuintussuseiiionade 5.8-6.5% rel Taglull 2557 nefimsudaiuine3nin 176,000 fu (qué
Salenilogranvnssuonsaniuemis, 2559)

Togusem InewmsBauwisad 911in (@) Faduusdmumuuiiaamadeudaddudsumelne
Huifevuselvg Uismdniugsiavdnfonissdn wardwrinerunds uaziuined dadunmssimine
wAnsTa meldiesomnemsuesus ki ud ALY duiu (Traditional Trade) wavedelual
(Modern Trade) Tnerdunissmineludnsmenisuienin Jausenasuaoundnsnriauisiuga
Svinglivan Wevindasasilmilds WeuSmsewanlivesmdnine wavuisvilgshauineda
Uanlaedmmiendnsasingld wlominensduesu3en kuduiuanuesusevmies uagdminenss
mmﬁﬂﬁl’ﬁmmﬁﬁim UenNHUT NS mhenan S Trdst unuinddliunguems hastiln
uarduazaInte ginavesuTinutseenidu 4 aegsie Kl 1. gsiaiuneddnds nandasifismine
Toun vundestoueiu suntldwmsuiveiines vuntidmsugoneeon vundaiouniu wu sunlsaenld
ueusivdEasU 1 wazluineddy o Taedwiendndamidana1n meldideamne msf “vhsy
#1d” wazdmunevundsdnlusi@ Farmhouse Vending Machine fianasils v1$uié1d Farmhouse
Delivery 2. qaﬁawma‘s’lﬁfmﬁﬂ oA wine3iisimingludu Deliya wnumuunsid sudlvwinssduns
asnSEd 3. gsRvhadiln ndndasidimine Wun sunds dmsuwesines wusdlsdwmiusennen
gunieriauiu vundalSaea p¥iesd vuudanseu uasudlafivgn Asmieliunguemnsdng q wu
wualatas Laend Ayg1dn wesineshs wamesniaa weziivdineulsd Faaes 1Wudu waznqu
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nanSnuaigunen (Fried Product) lawn indavuy 4. med1ausesmea ([Wugarlulseine) ndnsdous
Uszumndnvuuds sudwunedawiu suudodeunu wasune3du 9
19 UI2aIANTIY
1. iovadeuauRguistladeddyidmasonelivesuivn msdiaui lined $1in
() Tasfnwauufgiuuaninnudiiusvesiviinnudeliuvesiuilan (CCl) il
AsTosiy
{fUan (RSI) wazsvilsngnan (PPI) fdwasieseldvesionisuiesm imsdiauyi iuines
10 (@wY) FenTIATIEianneeLanAn (Multiple Regression)
2. \eneg1nsalnan iy nensaisIugnnsiuresuden isdaud wined ddn
(u19w) se0dnel w.a. 2567-2571 TapdrsBenanensaidvdt fandnfariutariures
Usena (GDP) Y09d1inauan imuINSIAS YN AL HInNLAYIA
3. ileUseiliuyarivesgsAaudem msBiauyi luined $1fn (uunww) feisnnsduing
(Relative)
4. 1ileUsziiugaf1YegIAaUTIN IsBAu 1ine3 $1im (uunww) MeSnsAnannszua
Ruan (Discount Cash Flow) 3 35 leiuA
4.1 msAnaniutuna (Dividend Discount Model: DDM)
4.2 Tenshnannselaliuandaseranans (Free cash flow to the firm: FCFF)
4.3 FBnsAnannselaiuandaserannenu (Free cash flow to equity: FCFE)

mAteilfielinadndilifinnugniewuarldfunnudeiulunadnsuesniide Sumuel
T¥deyaansisauzanunasteyaniegi (Secondary Data) daduteyaidima Tnodonduteya
Haqthuditiniiualie wasiswiuteyavessuusdaseildlunsinulsitdesndn 40 lasuna (10 )
Tnegdeldnunadeyadusiuanlnsadl 19 wa. 2557 Ssdugalnsanail 4 § we. 2566 39w 40
lasuna wazdoyasuusaude eldsiuvesusm msioust luine3 $1dn mww) liteendn 5
TneiAdeldsurudeyadamomssuzdusiusl 2562 uazduant 2566 521 5 T

FUNAFIU NTAUANUAR

AI3eRpen1sAnuienuduiusuasnanuduiusvesiiuldase laun dudl AT esu
vasffuslan (CCI) fuimnudesugfuan (Rsl) uazduiisnaguan (PP) fidsnasefuusnufe
18ldvaRanIsUTEN STAWY LUne3 SR Wvey) danwd 1
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fwUsodsy

1. fflenudeshuvesuilan
(Consumer Confidence Index: CCl)
2. fryiannuiBesiugfuan
(Retail Sentiment Index: RSI)

AUINY

> 38leTmUIEN

3. futsAIHER

(Producer Price Index : PPI)

AN 1 NSAUNISANYI

lneilanuAgiuvasiiiUsdaseninadofuusniuss 113199 1

A1919% 1 wansanufgiuanuduiusvesiinlsdassradiuusnny (nelasiuusime)

A10U aaulsdasy Heuanual AN
1 dudanudesiuguilan Ccl -
2 dudirnudesiugdnuan RS| +
3 AullsIAENER PP -

wuIRALaTNqEfinITes

N153LATIENANUFUNUSA8N1TIATIENAIINDADBELUUNYAM (Multiple Regression

. I v v € { % = v a [ Y] a Y ¢, A &
Analysis) lJUNITUIAIIUANNUTIEUING U IOULNINNAYT NUAILUTDETE (AU snensad) My

Aviueasns 2 daauly tilevadeuauuRguAUENRUSHI 9 serinedanlsdaseiudiulsniy

warlduselovulunisnennsainaansvasswlsaunindalin1sasukuasuaaiinusdasy

° Nt ao o & v Y o o ¢ v A ' Y
LLUUQW@@QWEL%ELUﬂ']5'3"\]EJIUQﬁQuiﬂgisﬁﬂ’]ﬁﬂiq\?ﬂﬁqmaNWUﬁmaﬂﬂf\]f\]EJ'V]@JNa@@iqﬂ‘l@ijmsﬂ@ﬂ

UTEM mredsnisaiieaunisanasenyan (Multiple Linear Regression) Iagiluuudnasaitlyly

ANSANY P9T

Y=a+ lel + Bzxz +o0t Ban

Toefi v VTN
a PUNLN

PUNLN

X EYaIAN

fUseu

ARl (Const)
AnduUsravsvesiuUsdase
fuUsdasesng 9
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lnglunsideasell ITvannsaaiaunisanneenvan iefinwauduiusyestadend
v

v

nasasglavaIusEne el

Y =a+ B CCl+ BRI+ B, PP

Toed Y nueda 518lA5mVRIUTENY
a nueda AR (Const)
B nueda AnduUsyavsvessulsdasy
CCl wngds dfudirnudesiuguilan
RSl wwned dudirnudesiugduan
PPl wiwneds AullsIAENER

nsUsediuganiu Wuesesdlelunsldmyaridiusiads (ntrinsic Value) voswdnnind
ieftaztalifamuanansadnldlunisfinnsanviedndulanounisnsamu nawdouiiisuiu
s man (Market price) Wilefinnsanlunisdonieviendnning dedefiauddyedieds Tne
Fnsussidiuyarmdnnindd fvane s 1Hud

F8&usinS (Relative Method) 1Tun1siueuLiisusiaivemdnninddusiuusiuansis
auanasalumssiiuiansvesuidnieglusanavasiiu Inednsndrumenstuiluiifes iwu
gn3dus1Aneniils (Price/Eamings ratio ¥5e P/E) 8ns1dus1Aseyad1nudayd (Price/Book

v
v

Value ratio %38 P/BV) uazsnsdiusimisiosanaiy (Price/Sales w3a P/S) 1udu viadlonsidiud
mwnldinalduSeufisusundnnsndfindne fu M%@Lﬁauﬁ’ugaﬁma?iaﬁmum

AsAnannszuaiuan (Discount Cash Flow: DCF) Aenistinssuaduanfianninaslasuves
nawuilinanfanislussevetiud thandnanfedunuestuunduinduyaddeqiuiiedy
YAAIYBIAINT AUAUNTT

CFy CF, CF, -
DCF, = + +ot 139
1+t (1402 (140"
CF,
DCF, =
(1+n)
t=1
Feanusauuslaiidunaneds
1. Dividend Discount Model %38 DDM @8 35nsUseiiluyamiuiuunis lagnis

Y

AIANTISEldIIAuNmIgauAnIInnsAnankuturanazlasulusuanluaueiud lnsAnan

1%

LY I 1 Y v a = = v A
ﬂaumLﬂugaﬂﬂuﬁwwmmunmaqLﬂuv!u PIYEUEUNITANU
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Dy D, Dy, o
DCF, = + +o.t 139
(140t (42 (140"
Dt
DCFO =
(1+1)
t=1

= aa a a & o [ | aad 1 N [ 1 = a a Aag

FeisnmsAnaniulunail aunsadwialadiieninisaulunguiieiu udaeliussansamian
Aollausen Insdnedunaiiudnsivesilsgnivesianis uazezliuss@vsnmiauiieiinisdny
Tunaiissusdiuuaziuilsgninudel iidudiuremu

1. FBsAnannsuaduandaszdananis (Free cash flow to the firm: FCFF) \Jun1sfnan
nsshaluannussnanusathunldaielaesmaslifinansenuiunisaifiunuvesianis lnelgns

v A

NU

FCFF = Mlsgvdannmaanfiunundwinn 8 (EBIT(1-Tax) + Abdaneguailily
Ruan - duUasuwlauealiuamuniuileugns - Juamuiede
dunng (CAPEX) wavanunsaUssdiugasvanninglameaunis

FCFF, FCFF, FCFF,,
DCF, = + R
(1+WACC)!  (1+WACC)? (1+WACQ)"

WALNTUNNTEWARUANDATEIRDNAINTLONIINSHULADNIIAIN

FCFF_(1+g)
DCF, = ————
(WACC-g)
Tnofi DCF = wadrmansalvesanninglutagiu

FCFF = nszuanuandaseraianis

WACC = Weighted Average Cost of Capital AuyuY8IRUNUYDIAINTT
fnfemudndinvosduremuuazdnomil

¢ = nTINISAULveINITLARUanDEsYRRNaINSIuOUIAR (Paf)
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Wla WACC anunsasuindlaann

WACC = WK + WKy (1-Tax)

laed We = ihniinnsaesmulugiuensnansyuuesianis

Ke = Hanauwnulugiugnsnasnu (@1aldadnsainngus CAPM)
Wp = dhnnmsasmulugiugasaisuilvesianis
Ko = Hanauwunsuinvaulugiuenstasnd
Tax = NMPVDITINI
2. msUsziliugan AledsnsAnannsuaRuandaseAaknaliu (Free Cash Flow to

Equity : FCFE) \unisAnannszuaiuaniividnannsatnaigliiuifeiuldess fldfinansenu
funsAntiunuresians tneiansesil

FCFE = fnlsans + Alginegnsnliletuan - dmasunlamasiuamu
MUIBUANS - Ruamuiietoduning (CAPEX) + Rudugnd

wazannsaUssilugacmanninglameaunis

FCFE,  FCFE, FCFE

n

DCF, = + 4+ e+
(1+k )t (1+k)? (1+k,)"

wagnsannszualuandasysieRovuianisidnsInsAulnain

FCFE,(1+g)
DCF, = ———
(ke - 9
Tnofi DCF = yarmanisalvasmanninglutagdu
FCFE =

NEuANUAndaTEAoN N
Ke = tanauunulugiuzvesnevu (dngui) CAPM)
g = gnsmsiulaveenseualuandasededneviuluouinn (Ash)
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NAN1SAN®
1. WAN1TAATINTRLARIENITIATIZVADALTINTTUUD

Junaun 1 N1InsIFauAUilavasdaya (Stationary)
Hesandeyanldlunisidedudeyaselnsuia niludiuvesiudsiu uasduls

autududoyawuusynsunamuddunaseioniu e dinwldvinnseaeunnuiavesdeya
Tngn1snad@au Unit Root Tagld Augmented Dickey Fuller Test tiionsi3deu dslanan1snsiadeu

AINATIN 2
M13197 2 KaN13RTIIERUANTIYeslayalag Augmented Dickey Fuller Test

fawUs P-Value A
ccl 0.0002029 Foyatinmils
RSI 0.04851 Yoyadanuils
PPl 0.0003891 Yoyatinmils

IINNANITNAFDUAINUANT19T 2 fITsarunsaasulainyndeyavesdiuysiininuils
(Stationary) A1 P < 0.05 lngdayavazsasilrnais A1ANUWUIUTIY kazAuwlsUTIusT Tusedu
A Beanunsathteyageiluldlunisinsevisiala

JUABUI 2 NM15ATAFBUANZTVBIAUSTURLUULEUASY (Multicollinearity)
et Variance Inflation Factor (VIF) lun1snageu Multicollinearity Mnwuindauusau

aa i Y Y & Ql' o &
713A1 VIF 111171 10 #99anlUsUuaanannNdunis NaﬂﬂiwﬂaaULLamﬂumiN% 3 MU

M99 3 WANIIATIVEDUNNITTINVBIFTUTIUFILUULEURTS (Multicollinearity)

fiauls A1 VIF
Cccl 1.028
RS 1.977
PPI 1.988

AINNITATIVABUA VIF U09AUSNINUARNIUATITIINS WUIAT VIF 99987bUSDaTE agjﬁ

1.028 - 1.988 muandiu Feilen <10 yndh
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fumeuii 3 Madaneidaya
Tumaudl 3.1 shRBawsau
ndsnldinisnseseuaruiiwesteyaud §iTedsldvinimeaeudeyaseduiiuglae
Tanndmssaunduniese laun Auade (Mean) ehmﬁmwummgm (Standard Deviation, SD)

ALY (Skewness) kag AMULAY (Kurtosis) NaRdsIeasdentunnsen 4

A15199 4 NAFDALTANTTUUIVBIILUTDATY WaLAILUTAU

fauus Mean SD Skewness Kurtosis
ccl 78.306 7.2057 -1.1406 0.46247
RS 245.74 31.212 0.49160 -0.41907
PPI 102.75 5.7679 0.74885 -0.47868
s18lAsu 1846.166 125.14 -0.16941 -0.69614

ﬁ'umuﬁ 3.2 a%waummmaawnmw (Multiple Linear Regression Model)
MRIAINTINNTNTINAOUMLUIBASE WagiuUsnuseusasuds §ideagyihmsiiaszvinele
$IYDIUTIN INSTiaunt wined $1in vy Taemisldaunisannesmyaiw (Multiple linear
regression) &3 19ANN1TOANDYLANIAMNFUNUSTEUINIIUUTDATE LazMuUsnu el

Y =a+ B CCl+ BRI+ B,PPI
PNANNEURUSTENINAUTDATE LazilUsamundazal Aean t-Statistic lagfiasunain
A1 Prob fnunsgautisdAn 0.05 aun1sAnT F9a1190uanINan1TUszuI AN UsEaNsaIuTy

B: B, uay Bs dusuaunis Multiple linear regression 16990151991 5 uaza15199 6

) : . .
19990 5 UaAINan1Inaaau Multiple linear regression

coefficient std. error t-ratio p-value
Const 1942.76 433.805 4.478 7.30e-05 Fxx
Cdl 3.58791 2.61155 1.374 0.1780
RSI 2.32850 0.836192 2.785 0.0085 X
PPI -9.24336 4.53722 -2.037 0.0490 x>

N : LATRINERenTulsuenfsdedAynisadfdimiunsuasauungiunsedu 0.10 (%),
0.05 (**) %139 0.01 (**)

116




NIANTINYINTIANNT U INEEI1UI0 AT V
A o A a MSUDRLU
U 7 auun 3 (Wqun1aw - LguIgu 2568) -

A15797 6 ANTILARINE Analysis of Variance (ANOVA)

Sum of squares Df Mean square
Regression 127011 3 42337.1
Residual 483707 36 13436.3
Total 610718 39 15659.4
R-squared 0.207970 Adjusted R-squared 0.141968
F Test 3.150945 P-value (F) 0.036624

INAITATIVEDVAUNIITEWINAMUTOATEUAaEAILazAILUTAIN AI8AT F-Statistic WAN5aUN
1A Prob mmunsysuuddmnuin i P-value = 0.036624 nanie aunisiawnsaldnensal
s181a5mvee USEnla aéwaﬁﬁaﬁﬁmmaaaﬁﬁ 0.05 Inesnusdasevsanus Ao CCl, RSI uag PPI
anunseldesunefulsnu SsioneldTinvesusiv msdawd wined sadm ) 67 20.7970%

NNITATIVFRURILUTDETE MBnsNAgau Coeffects t-Statistic Laafia154191nAT Prob
MnuaTEAUlEd1AWUI A1 P-value U89 CCl = 0.1780 wazA P-value Ud9 RSI =0.0085 LagA P-
value 993 PPl = 0.0490 audndiu nanafe daudsisanuiadanunsaldnennsaisieldsiuvesusomls
agnaiitedfyneadai 0.05

[

TnefLUsdaseunaz i linasail

1. dyfenudesiuduilne (CO) nuhnadsunlasiuturesiaiarndesuiusing 1
e dalvinaliimeldsuvesudsmuasundadivlufiemadieitudosas 3.58791 el
Toddyneadnfisesu 0.05

2. duiarudeduffuan (RS) nuinsdsuulasiutuvesdsiimnuidosuléuan 1
e dalvinaliimeldmuvesudsmuasundasivlufimmadiontudesas 232850 el

o w a

Hed1Agynsadfnszau 0.05

3. allavilsmgudn (PP) wudnisideuwdaaiiy 1 vy dwalisielasiuvesuion
wWasuklaslUluiiansassiutnuiosas 9.24336 egnsitedAgnisadanszau 0.05

YUABUN 4 NITATIVFDUAIUAAINLARDU

Sunewd 4.1 msqaaauqmauﬁawmmwﬂmmLﬂﬁlauﬂjaaﬁ'm,ﬂi
;ﬁ%’alé’ﬁﬁmsmnaauﬁfgmmmuﬂaﬂsauiﬁmﬁ%aqmmﬂa'mm?{au (Heteroskedasticity)
IngagyinnIsnadou 1aeds Breusch-Pagan tag White test (Square only) 31AASNAABULANIIEIA
Fam5197t 7 wudaen pvalue fildaniie 2 33 Ao Breusch-Pagan way White Test (Square only) §i
AN 0.752674 wag 0.421240 Auad1du 396 p-value suaaﬁu’«j 1111 0.05 Jedodnlinutlymay
wUsUsuldnsiivesnunaisaiou (Heteroskedasticity)
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= oA d'
A19199 7 wansan1snageuANLUsUslinfvesmnuAanAdou

A5n15NAGDU Test Statistic P-Value Result
Breusch-Pagan 1.201379 0.752674 Taiwutgm
White Test (Square Only) 6.017435 0.421240 Tanudeym

74 ]
[ )

YUADUN 4.2 N1TNAFBYU Autocorrelation WIvaNANWUSITIBYNIY LAedT Serial
Correlation LM Test
Amuassauteddglunisnegevanufgnuviihu 0.05 lnanan1sveaaulain9ads
Fan1571971 8 nudAn pvalue fildann1smageu LM Test winfu 6.01744 3361 p-value 11nnTn
0.05 &afe1 Tinudaym autocorrelation

A15197 8 LARINaN1SNAEBY Serial Correlation LM Test

A/NSNAEDU Test Statistic P-Value Result
LM Test 6.01744 0.42124 Taiwudgm

1INAIATIVABUANUFURNUTIENI9AIUUTDATEAUMUUTAULAAEAY Aee t-
Statistic lag #19150413nf1 Prob MvuaszAutisddsy 0.05 UAaLNITIANBELUUNYAM AI8AT F-
Statistic Ingfian5au191n Prob Amunsziutiaddy 0.05 fideanunsaagaunisoanesiuunygad
avthlunennsaisneldsmvesuisn insdiount wwined diia @) 1asd

Y =a+ B CCl+ BRI+ B,PPI

Tnofi Y FURR $1805IWVDIUTIN
a QIR A
B PURIIRR AndUsANSFuUSHY
CCl viungis sudirnudesiuguslng
RSl winedl dudirnudesiugduan
PPl winedl AuilsIAENER

Jeansaagunaaunslaiu

Y=1942.76 + 3.58791*CCl + 2.32850*RSI - 9.24336*PPI

2. AuuAgIUNITWEINIalNANIsANTuIIY 5 T
FRdeldnniunisnensainanisanfivaulagldtoyananisaniurnudeunds 5 U unly
AuyAgIu FemuinuTen st line3 $1m v dsnsmaduiunulioglunusiaitae
dunilanananingamufunurenasugisnnanznsunissuiavesdeliialalsus (COVID-19)
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Ineidelaldauyfgiusesdnsinisiiulnuedgsia euiugnsnsueiedimiaasugiavesUsewme
WsednsINsiasuLUatvawaniuisinlulsena (GDP) lagddnsin1sve1efiniauasugiaves
Uszimnenarsglavdnvesiianis addunsed 9

A1519% 9 LAAITNIINITVEIEAININATEFAIEIUNAS 5 U wazselavanvedfanis

2562 2563 2564 2565 2566
9NIINTVLIYMINILATYIAR (GDP) | 2.1% -6.1% | 1.6% 2.5% 1.9%
snelandnuausene @1uuim) 7,743.97 | 7,143.48 | 7,159.94 | 7,528.86 | 7,540.44

TnefAduanunsnagulfineenuevesudem msdau tuine3 $1im (uvvw) d8msnnsuys
fuludnvazuUsiunudnsnisvensfimaassgislufisniad sty uasddnsnisiudsunlasiu
§951 1.2644 WiwesdnIMsueefiMaATERa (Beta) wagiimls@nuavsiadei 22.23% oy
fusonsluusiard fadumnldauyigiudessnmnsueefimansugivlu 5 Ydmihdsamaei
wazddnsrvenadninnul 2567 Tasdidnauaniimuinisiasygiawazdnunagidlausznia
aan5ailiind 2567 Useinalneazdisnsinisvensfimaasugiandns 2.80% agvinlkaunsn
WeNFAUNANIALTUNIUTNTINSAUIIYRI AT BLAL LS (VIANW)ENT armt 5 U vaeusem
wsTet line3 S (naw) Tdfanmi 2

wensaliuinlsviayu dayaleun1sitiu 2567 - 2571
e : 2567 2568 2569 2570 2571

um FTUIUEUY FTUIUEY ATUIUNUY ATUIUNY FTUIURUY

sela 7,807,403,920.94 | 8,083,816,522.00 | 8,370,015,209.03 8,66,346,447.71 | 8,973,168,969.96
wan

mls 1,735,426,792.9 | 1,796,867,681.4 | 1,860,483,817.4 | 1,926,352,213.2 | 1,994,552,607.5
(vau 7 7 7 1 0
) g3

AWl 1 manensaisenie wazsenrils@inywans U 2567-2571

1nand 1 doyadorevuandiyresuivn-lunaavdnninduisusanalng wudifuaniiyues
U3Ene SuTinatensluudarfuditiosunn sunadoneliidulununalnsssumivesgUasduas
gUmu iosnmanaanimadestesmdnning lnesatonedoundmasa 4 Pikiuan mAae
uissheglutisuaus Tnsegiiszanas 68-72 vw/sfu uazlasdiulngjazeg 70 vin/Kuasiiunlag
naon MnuisnisontlsgvslulTunuiigend waelduveamuiiuinnduyndunlanasn vl
annsanansalldinvuansinuesudtn nstiauy tuined d1da (unvw) Tusuianay Ssnafiany
HuldlFfstonsfisaiads 70 vm/suruiy ndeyanensaissldvdnuazils@inmu)ans
Tunwil 1 419dfu annsamennsaidnsdrudilsseru EPS) snsnsinetiunadilisinia 50% s1a1
naA uarsAT P/E Ratio 1¢ famsnadt 10
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M15197 10 uanawanisnensalinlsaniseru Rulunasieviu wag P/E Ratio U 2567-2571

wensol nlsgns mlsgndseviu | Ruluwaseiu | s1Ama1m | P/E Ratio
U w.a. (Fuum) (U9/9%u) (U/9u) (U/9u)
2567 1,735.43 3.86 2.00 70.00 18.15
2568 1,796.87 3.99 2.00 70.00 17.53
2569 1,860.48 4.13 2.10 70.00 16.93
2570 1,926.35 4.28 2.20 70.00 16.35
2571 1,994.55 4.43 2.30 70.00 15.79

3. WeINIAlgIUZNITRULUTEN (5 )

[

AIFEANTUNITNINTAFINENTRUTDIUTEN INTTAUA Luines A11n (vnww) Inelddeya

unszhaiuan N1s9reutung sunanigiuznisdu lusindounds 5 U

NYINTUUSEN99T

3.1 nsasuldlaldRuyuanunamsianvil soan

(%

Inflvesnanisilugann

a

9

£%
aa a

UNLNHRYIN

wazAsauyAgIulunig

Y <1 Y Ao 1= o ° & o ¢ @ Ad a
L‘r\]’]MUﬂqiﬂqmﬁlﬂimﬂQﬂ’]ﬂu@%qig LLa38@@@Qa’]iaqmaﬂigiﬂﬁclJigﬁlgEJ'T]WUﬂ\T]u I@Uﬂ@@%umLﬂﬂ‘r\nﬂ

WnlinsAagiidnuusuusiulagnseiveenvie nelanadegeaniisitegn 15.34% veswonviglu

WAzl

3.2 WgvwnsieRudunagteviuuisnavzdiglinnnii 50% wazegludnsliiiu 53%

Yaamls@ianwansvesdazduilaenaon yilvveanaundailsgnsnluladaassiiuiumnn Uiy

ludruvastovuliinauyny

ilodndeyasunansg1uensiu U 2562-2566 533 5 Ydounas wasmnensaluenung waz

ML3@IANWENS AUNINT 1 D199U BIIIAAILITINGINTAFIVENINITIUVBIUTEN LNSTLAUN LU

193 10 (W) arewiin O 2567-2571 591 5 U wanslalunndg 2

WY1NTANULARIFINENITRY Teyataunisiiu 2567-2571

Wi : UM 2567 2568 2569 2570 2571
TR IR IR FIUIURY IIUIURY
FUNSnosu 13,717,411,470.59 | 14,595,245 526.98 | 15,536,021,854.68 | 16,496,968,855.99 | 17,480,393,827.37
Mﬁaui’m 1,197,813,100.59 1,240,220,364.01 1,284,129,010.24 1,329,592,194.08 1,376,664,952.25
duvestionu 12,519,598,370.00 | 13,355,025,162.97 | 14,251,892,844.44 | 15,167,376,661.91 | 16,103,728,875.12

nildusiuiazdIuvee

nu

q

13,717,411,470.59

14,595,245,526.98

15,536,021,854.68

16,496,968,855.99

17,480,393,827.37

AP 2 LAAINANTITNINTAIFIUEN1SEY U 2567-2571
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WayINNMA 2 ansaasulanell deyalseanmsvinanmades@evievuaiyvesusen
parandnvsnduisuszmalneausmeainlidulumunalnvesguasd wazaunuuds viliaunse
WeINTO YarmetayTneviu (BV/Share) 1A0a10 Uagdnsndu P/BV Ratio lanem1sneit 11 1

A15199 11 LLaﬂﬂNaﬂ’ﬁWEﬂﬂimll

AU TR

a0

aviu 5IA19A0 Wag P/BV Ratio U 2567-2571

IERGY YaA1Uiyd yardnydsieiu | s1mwaim | P/BV Ratio
U e, (GRITTRIT) (UN/9) (Un/9)
2567 12,519.60 27.82 70.00 2.52
2568 13,355.03 29.68 70.00 2.36
2569 14,251.89 31.67 70.00 221
2570 15,167.38 33.71 70.00 2.08
2571 16,103.73 35.79 70.00 1.96

4. a@é’msﬁaummwa@uﬁﬁqﬁ'm"luamﬂm

mﬂmiwmmmmammumu LaggIUENMIRUYeIUTENY drmih 5 U f3delasiunisasy

kY

&

E]Gli’]ﬁi]ll‘l/ﬂ\‘iﬂ'ﬁLQUVlﬁ'WﬂEU“U@QUi‘H‘VI°’I Tudn 5 Yvramth @QLLﬂ@Qﬂ,‘UG}'ﬁNW 12 f9dl

(5]’]5’1\1% 12 memams‘wmmmamﬁmumammu

dAgy 5 Yanuil U 2567-2571

aeiu n31dUNIINUY F2567 | F2568 | F2569 | F2570 | F2571
é’mmdauuﬁﬁuﬁiad’susﬂaaﬁaaﬁu (%) | 9.57 | 9.29 9.01 8.77 8.55
2 gn1lsans (%) | 22.23 | 2223 | 2223 | 2223 | 22.23
3 BRI WANDULNULNBYU (ROE) (%) | 13.86 | 13.45 | 13.05 | 1270 | 12.39
4 SN MANDUWNUIINAUNINE (ROA) | (%) | 1265 | 1231 1198 | 1168 | 11.41
5 dnsdusAmaIndenibsans wih | 1815 | 17.53 | 1693 | 1635 | 15.79
6 s maadeyar el | wih | 2.52 2.36 221 2.08 1.96
7 Rutunaing um | 2.00 2.00 2.10 2.20 2.30
8 gnsnsIneduna (%) | 51.86 | 50.09 | 50.79 | 5139 | 51.89

5. FWUssdluyarmanningdlaeIsn1sAnannseualiuan (Discounted Cash Flow: DCF)
5.1 nMsAnaniiuduna (Dividend Discount Model — DDM)
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INNINYINTNEALEILLILOWIANYEILTEN Aun15IeN 10 aunsaaanmsaldulunadnely
au1An gnTMaAvlnvesduluna wagkanauunuAIAnIIluAILYRMU AUEIRY @1NTONEINTRl
yaAmanningaiu uazyaAmanningsinauisAnaniuluna lanannsen 13 dall

M1319 13 wanadnsRutunaluedn manisalludunalueuian Lagnan1susziliuyaa
wannindmeIsnsAnaniiutuna (DDM)

U w.a. 9NIIN1TIY | Heyanwald
Juwa (Um)
2562 1.90
2563 1.90
2564 1.90
2565 2.00
F 2566 2.00 Do
F 2567 2.00 Dy
F 2568 2.00 D,
F 2569 2.10 D3
F 2570 2.20 Dq
F 2571 2.30 Ds
995 manauLnuAIAnIsludIuvemu 6.15% Ke
onsnsAulnvestuluna wdel 2571 3.54% g
Hawenal yarwidnnIndoviu o Aut 2566 76.56 UW/U
uavgnal yarsaludiuvesu o Aul 2566 34,451,000,987.82 U

| 1 [ ada a ! (Y v &Y ad a a aAY o w aad =
wringalsiny I suszliugarmannindgmedsnsAnantiulunaiitednin wazislasd
Usgansnmilienanisiinisdneiulunaainane uazateludns Dividend Payout Ratio 91ge w3alal
finsiurlsgnsnlaazauliludvemu uwinndeyaluefinueiusen tnsdiaud wined 91in
(W) AnsInetunall 2562-2665 ag#isesiu 50.24% 50.98% 50.71% uay 52.84% M1UARU
a 1Al ~ & aa a ' Y v Y  ad a a & = =
WwAgegN 51.19% ety 3Fn1sUseiliuyarmannindaiigisnshnanulunail 9kl
Usganinmimangaslunisussidiugnamanning

5.2 nMsAnaansEualuanddassAananis (Free Cash Flow to the Firm - FCFF)

fAdeliihdeyasunsuaiuanvesuion msBiauni wined S (naw) sndwasmnszuaEy
andaserienans fanmil 3 uazileisusnsnmauasunaweswonuevesUTiny asiidnwaruys
fumufufusasnisvenedmaasugia wagldasmaasuadudnm 1.2644 wihwesdnsnis
Y1eFIMaATYEA (Beta) vilvianinsamanisalsnsnisiulnvessenuievesuTtldd 3.50% 1o
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NIANTINYINTIANNT U INEEI1UI0 AT V
A o A a MSUDRL
U 7 auun 3 (Wqun1aw - LguIgu 2568) -

Wiguudns) GDP A1an1salt 2567 Waza1unsnAIAnIsainsewakuandaseaananisalsntn 5 U e
AIP15199 14

FCFF - Free Cash Flow to the Firm

Free Cash Flow to the Firm 2562 2563 2564 2565 2566
EBIT 1,918.78 1,896.45 1,900.73 1,945.79 1,866.27
Effective tax rate 20.00 20.00 20.00 20.00 20.00
EBIT*(1-tax) 1,535.02 1,517.16 1,520.59 1,556.63 1,493.02
+ Depreciation 526.05 490.81 424.75 377.83 370.76
- CAPEX (228.42) (111.72) (226.93) (216.02) (529.47)
- Change in working capital (35.11) 91.58 (103.72) (77.86) (101.03)
= Free cash flow to firm 1,797.54 1,987.83 1,614.69 1,640.58 1,233.28

AN 3 LEARINTELARUENDETEABNANTTY 2562-2566

A5199 14 LARINSLLARUAADATEADNINITAIANITAIY 2567-2571

iaansal FCFF miansad
F 2567 1,276.94
F 2568 1,322.14
F 2569 1,368.94
F 2570 1,417.40
F 2571 1,467.58
fisnsnmaiulaeds (o) 3.54%

A338laviN159198e0yaatAf1 9 lunaiansiu LarNITamUNeAIUIANNISRTIHANBULNY

(%

029UU1IN WACC fatl

ee

N wi) CAPM LﬁamwamauLmumwi’waﬂmsamuluu%ﬁwﬂiugmmwmmu
R = Snmonileiustnstounduade 7 2.77%
R = HAROULNURABTamaIAnanvsng 25 U 71 8.5%
B = 0.59 eBanndeyavesnaiavannindurisusemelng
ety CAPM RetUrnggpected = 6.15%
WACC
We = 90.91%
Ke = 6.15% (MNMIAUIUANUNG LS CAPM)
Wo = 9.09% (Humiiannidwminisindidslslasufmundise)
Ko = 0% (Lﬁaqmﬂu'%ﬁm lziﬁmsaaﬂm']mwﬁ)
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Tax = 20%
Aei WACC = 5.59%

At WerwumyarIAnanednTewaliuandasesianan1s 1nteyaninadalansaunis
LATLAAINATNENINA1TIN 15

146758 (1,467.58%(1+0.0354))

1,276.94 132214  1,36894 141740 186758 + ————————

DCF = 1,233.28+ + n + N (0.0559-0.0354)
(140.0559)"  (1+0.0559)*  (1+0.0559)>  (1+0.0559)* (140.0559)°

M1519% 15 uansran1sUsziliuganl mgTinsAnannseualiuandassiefianis

alag
DCF (FCFF) a4 duT 2566 63,495.91 e
ﬁﬂaamgaﬁmﬁiu%a@ﬁ’u 2566 (1,174.63) 11U
yarAANadludIuYD Y 62,321.28 MUV
Sruausunuiiay 450,000,000 ¥
yarmUnasieviu Annsal 138.49 U/9u

5.3 NMsAnanNIEUARUEADHTEARnaYY (Free Cash Flow to Equity - FCFE)
AI38lAINTRYaIUNTELARUAATEIUTEN INSTAUN LUINaT 3110 (UMYY) 1IAUINMINTELARY
andaseronieviu AUNMN 4 warnensainTElaRuandasretevuatmt 5 U ladwm1sei 16

FCFE - Free Cash Flow to Equity

Free Cash Flow to Equity 2562 2563 2564 2565 2566

Net Profit 1,701.82 1,677.27 1,686.15 1,703.41 1,707.77
+ Depreciation 526.05 490.81 424.75 377.83 370.76
- CAPEX (228.42) (111.72) (226.93) (216.02) (529.47)
- Change in working capital (35.11) 91.58 (103.72) (77.86) (101.03)
- Net Borrowing (110.94) 0.00 0.00 0.00 0.00

= Free cash flow to Equity 1,853.40 2,147.94 1,780.25 1,787.36 1,448.03

A 4 uanenszualuandaseredteiul 2562-2566

A519% 16 LARINSELARUAADASEANANITAANITAIY 2567-2571

Yhaanisal FCFF a1an15al
F 2567 1,499.29
F 2568 1,552.37
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A o A a MSUDRLU
U 7 auun 3 (Wqun1aw - LguIgu 2568) -

F 2569 1,607.32
F 2570 1,664.22
F 2571 1,723.13

LaHITulaIN19919898n I MARRUUNURD OV Y Ke NINARBUWNU 6.15% ANutayat1anuds
A13130ANIUNYAAIARAAYRINSEUAR AR DATERBE NV LARIALNITATUAI LasNan1umIse 17

(1,723.13%(1+0.0354))

1,723.13+
1,499.29 155237  1607.32  1664.22 0e15.0055

DCF = 1,448.03+ + + + +
(140.0615)"  (140.06157 (1+0.0615)° (1+0.0615)* (1+0.0615)°

M13199 17 uansran1sUszilluygan mgIsnsAnannszualuandasedenanis

yann
DCF (FCFF) tu &t 2566 58,894.02 a1UUMN
ﬁﬂaamgaf-ﬁmﬁiu%mﬁ’u 2566 (1,174.63) 81U
yaransalludIuramu 57,719.39 duum
SruausunuTiay 450,000,000 ¥t
yareUaydiseriu manisel 128.27 U/9U

anUsena
MNNaNFITeEINsaARTERaLEnALIE NI Te e
mmuNasuaamsalmwvwmmmaaaLmuwmm (Multiple Regression Analysis)
ImmamamwiamaamLLUsaaivm 3 Uy mLLUsmmmmuwawauammwmwama
MMTAATIEN LLawN@ﬁWﬁ‘l/ll@ﬁ]’]ﬂﬂ’ﬁ’JLﬂi%%L“LJUIUG]"INZ“IZJ@JG@’W‘VIWGI’JGUENG]’JLL‘UiEJE"iiu‘VI\‘] 3 fiflnasie
Faudsang aums1ad 1 LLazié’mmﬁmaaaquwn@m (Multiple Regression Analysis) é’fﬂﬁu

Y =1942.76 + 3.58791*CCl + 2.32850*RSI - 9.24336*PPI

o o a 1 Y 1 v oa 4 & v oa U o A O vy =
wallosanduyUsdasens 3 loun Avdauetuguilan (CC) dvllanuieiugAuan
(RSI) wagAwilsnAdndn (PP Ldinsnennsalimswgiausenelneld dslianunsaldaunisanaes
wyanlunisnensaleenvislusuianvesfianisle

e

dmdumsnennsainadiiunu wargiurnsitu anunsaasudeyaddnlifmnad 18 fail
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A13197 18 WAAIHANTITNYINTUBNTIAIUNINITEIU wazdoyandrdny 5 Uaramin U 2567-2571
dmiumsussliuyarvannindmedsnisAnannseiatiuan Feaunsainanasuna N Teiy
YaAMSNNINEGNa 3 F8lAfn13190 19 fall

a1au Hayadiddry F2567 F2568 F2569 F2570 | F2571
SnsduniAusiodiuresfioru (%) 9.57 9.29 9.01 8.77 8.55
2 | danrlsgus (%) 22.23 22.23 22.23 22.23 22.23
3 ﬁm%’aﬁmsmmwmmmm (um) 70 70 70 70 70
4 ﬂo’]vl,‘qu% (@uum) | 1,735.43 1,796.87 1,860.48 1,926.35 1,994.55
5 | mlsavddenu (Ums) | 3.86 3.99 4.13 4.28 4.43
6 | P/E Ratio (1) 18.15 17.53 16.93 16.35 15.79
7| yardyd (@wum) | 12519.60 | 13,35503 | 14,251.89 | 15,167.38 | 16,103.73
8 | yamUnydsieviu (/) | 27.82 29.68 31.67 33.71 35.79
9 | P/BV Ratio (1) 2.52 2.36 2.21 2.08 1.96
10 | nsmaneuwnugtieviu (ROE) (%) 13.86 13.45 13.05 12.70 12.39
11 | 903 ManauwnuInNdunsng (ROA) (%) 12.65 12.31 11.98 11.68 11.41
12 | dasdusanainnenlsgs Win 18.15 17.53 16.93 16.35 15.79
13 | dasrdsaeanasdeyainiadyd Wi 252 2.36 221 2.08 1.96
14 | Gulunadng um 2.00 2.00 2.10 2.20 2.30
15 | dnnsneduna (%) 51.86 50.09 50.79 51.39 51.89

A13°99 19 wanaan1sUseliugarvannindmeIsnsfnannseualuanyia 3 35

] YAATINYBINANT | UAAIRDIU
N1SNEINTH ; Y
(a7uun) (UI/RU
nsAraniuduna (DDM) 34,451.00 76.56
W/NIANaRNTELARUANDaTEARRaNTT (FCFF) 62,321.28 138.49
TBNsAnannseualuandaTedadteiu (FCFE) | 57,719.39 128.27

FerIvelnadnsanTsn1sAnaniutuna (DDM) duszansamlunisnensalieenananlu

3 A5M9Na17 L1999 INULEUILNTITINETUNAVDIUSEN LWSTLAUN LULNDT 119 (UUYU) ARIUNNTINNS
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Jretunalaeuszananiios 509-52% Wity waziiuilsgniuisduliludiuvesuiilsasauves

UsEN=

JoLAUDMUL
1.

A va %

iesannveuiatisaniifidelsiAuteyauide dvrsnarvesnnzmsunsszuinves
Helafalalsun (COVID-19) Faudutiadounnia (Macro Factor) fifansgnuianudy
NUAUHANIALIUNY wazdAuyuvesians wiedudu 9 Turanins Fedoidutedy
ddyosdeivinliAnnuamaindouresadnduesnsifeid duulusurammniingg
elaelideyaluvasiloglunsiasughound frsasldnadndfusiugunndeiu

maifiusaudeyalinniu azannsaifiudssdninmeunsdudmeadalduniunms

WusuIUfLUIdaseRlauu1azdunaziAe1999iUAINITAIULULN DS tanAdaU

AUNAFIY ArANTOLINANULILEYRIENN TNV METY

LONE1591999

¢ o o A ' a a ° 2 A o e
WANNATAl AAEKE. (2555). Jadeiidamasouszdvsninnsinanudunuveswtingu: ntldnw

UthmsBiauriiuine? $1im (5dd). msansuvninendemeluladsvasnasayyd Az
US53N, 90 http//www.repository.rmutt.ac.th/dspace/handle/123456789/2193

3910 @13INTUTINE. (2563). wugsNITeITIULNDS. Journal Articles - MBA of BU, n15AuAdn

a5 (US.4.) - d1013Y1IEMNIVUIANAASVUING DY, UNTNAINGIAY UWIINY1AY
NFINW. N http://dspace.bu.ac.th/jspui/handle/123456789/4537

Tiemd Tanu. (2557). Yadeniinasienisinduladeiuinevewusinaludmiangannumiuns. Journal

Articles - MBA of BU, msAuaidase (us.a.), Uudininends ananendenamm. a0n
http://dspace.bu.ac.th/jspui/handle/123456789/1449
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THE EFFECT OF AUDITING TECHNIQUES IN THE DIGITAL AGE AND AUDITING INNOVATION
ON AUDIT SUCCESS OF THE CERTIFIED PUBLIC ACCOUNTANT
IN THE STOCK EXCHANGE OF THAILAND
§i9nn wasadng'
'AEINEINITIANTT UM INeNdesvienshne
Thitiworada Sangsawang’
'Faculty of Management Science, Uttaradit Rajabhat University
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UNANED

meidenfalivnnusrasdiionnaeunanssnuveanaianemaaoutadlugeidsaduns
peUsziiuszeglng mInmauaziammegwieiiles myllneideyavuelng ufuinnssunis
arndeudyd oun weluladtynruseivg vienu uarermasliauduniolasuidsermiudisa
TunsnsaaeutyluasnadouNansenuTeILinnssuNsRTIaaeu T Ifidenuduiussevinanaie
nsnsvdeulndlugandnatuanudisalunmsesageudad Uszens lawn Qaauﬁm%ﬁlﬁ%’umm
WinreuIndtinnuaaznssunmsitiundnvinduazaaiavanning (n.a.m.) 91w 351 au iudeya
fanelasdfreuwuuaouniunduiuundungudaesns 1 205 au Andudnsnounduiosas
58.41 melAsziiteyauazadanly liun Sevay Aade dnudeavumnnsgiu malnnesiandusiug
LaENITAATIENNITONDDLNYIAD

HamMTITenuimeianisnsiaeulyilugafdaiunmnsasedusseglng winnssuns
avvaeuTnTaumaluladudensu weluladennireuliaudu dwansenudsuinsennudusaly
N139519a0UTYY wazwInnTsuN1InTI9aeulydrulnIUseivgdmanssnuauInsomudunus
seinanaiiansniaaeuladlugafdnanunisesadssfiuszeslnatuanudisalunisasivdey

v A

Uayd uonanfluinnssunsasiadeudgdaumaluladudonuudinansenuilisuinde AUFuTUS

o

aa v VY

seirameiiansnsavaeutdlugandviadunsieseiteyarwiaivgfuaudnusalunmsnsideu

1 IS

U = U o o QQQII U
UUBYNNNUTF RN IFDANTEAU 0.05

AdnAY: Atlan19ns3dsulyTlugafadvia, winnssun1snsivasulnd, AudaIL5luNS
n31d0UT YT

ABSTRACT
The objectives of this study are to examine the impacts of digital audit techniques; remote
auditing, continuous auditing, big data analytics, and audit innovations such as artificial intellicence,
blockchain and drones, on audit success. Furthermore, this research tests the effect of audit
innovations on the relationship between digital audit techniques and audit success. Out of 351

auditors approved by the Office of the Securities and Exchange Commission (SEC), 205 auditors
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responded to the questionnaires, representing a response rate of 58.41%. Data analysis and
statistical methods employed in the study are percentages, means, standard deviations, correlation
analysis, and multiple regression analysis.

The findings reveal that audit techniques in the digital era, including remote auditing,
blockchain and drone, have a positive impact on auditing success. Artificial intelligence in auditing
also has a positive effect on the relationship between remote auditing techniques and audit
success. Moreover, the innovation of big data analytics positively affects the relationship between

big data analytics and audit success, with statistical significance at the 0.05 level.
Keywords: Auditing Techniques in the Digital Age, Auditing Innovation, Audit Success
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Li et al. (2024) nuimsnsivaeusreylnadamaseyssavsnnnsaeansszninegnaaeunazgnii
Tsimgnsutatiulenansuazniseduisduneuniansiadey Brown-Liburd et al. (2015) 52191
wmaluladnnsnsieasvediaraiielanldszuudnluifuazeonduiiinszvideyaiionsiaasy
gansrmsnmstunuuiiealnidglannsossyanuiauniuaza midsddiuilaglifossonns
pTIvABURTTEUTEBzIa N s ity st Ansanlunsauaunglusaranauidssesnis
d0ln4 Faccia & Mosteanu (2019) na1vitnmsiimaluladdayauseivguaznsinneideyauin
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fnsraaeudesl uved Issa et al. (2016) nanimaluladdaygyruseAnggminnldifieraslunis
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wenNtinsnTIvEeUAmLdetu (Reliability) vestemanuldduuszansuoar (Alpha Coefficient)
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JamauaansatlUlgle (Nunnally & Bernstein, 1994)
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msﬁuswsmsﬁagaﬁwLﬁumi&zm,witﬁauﬁmﬂu - Ao 2567 RdulaneaeuenfveIns
lainaunau (Non-Response Bias Test) AuLuIAnves Armstrong & Overton (1977) TngnsiuSeuliieu
ANUUANGINY (t-test) vasduUsAmdnwsnatiansnsIvaeulytlugafdvia winnssunnsIvaeuy
¥ uazanudFalumsmsaseudydvesnduneunduiuarnguiineundut Faeilufunuves
nauitliiney HamFIATIENUIIAT pvalue > 0.05 mnefs mmuanassEInsAnAsYesteya 2 4n
Lifiveddmeadfuansindnevanndemauiidduiisaiunndsiulifanuuansiaiuegied
Hoddgmsanfiszsu 0.05 Tasnoufudoyadideldduiunmutureuresnmenssinisasosssy
MIdelunywd Ig¥ulonanssusosawdi COE No.005/2024, URU-REC No.097/2566)

4. Mynszidaya
admdmssaunldosuedoyamluifsaiulssensuaznguiiegna liua nsuanias
Al Sovar Anade dudenuunasgu newieufisuaiadefunusinsuanadl Aade
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1.51-2.50 v Wiumietas 1.00-1.50 Muneaa Lﬁué’wﬁaaﬁqﬂ (Srisaard, 2002)

abAdsdBalivedeuanudgiu Wun mslesinsanoeenmae aunsalewduaunis

W TOILAFIH P =bo+byXuat DoXio+ bsXact beXowt bsXat beXack by Xy aXaat beX 16Xaat boXic Xen
+D10X1Xat +b11X1Xap+D10X 10Xt b1sX1aXoe +b1aXiXactbisX 10Xac Avuali Y Ao awdnsalunig
as9aeus T, by A0 A1AST biis A ANFUUTEANS NS00 VIFIMUTDATE Xise UAZ Xonc NF
AinszrAInLL (Skewness) wazamilas (Kurtosis) TassanusmusiiayussdiunIsuanuasuuund
vaetoya (Normality) wudnansnd Y=-1.71< 3 wazadaled Y=-0.85<10 foddayaliitvivelasuiiu
Qzsule LLazﬁﬂejmﬁaasm&y’uwi 200 fhogatily (Hair et al,, 2019: Kline, 2011)
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NAN133Y

Anounuvasuaudulngidumandgs Jo1g 41 - 50 ¥ Tydin1sAinwigeninuSyayins
HuszaunsalaTageuUTusenaavziisulunainudnnsuguinnin 20 U ldmatinnisnsiadssidu
svglnaludnlng dnsléuinnssunisnsaaeuda@du 9 dWindu ua Analytic Tools, Audit Tool
(Wu CaseWare, ACL, MUS, Power BI), Internal Software of Firm, Data Analytics, TUsHAsH CCH, S¥uu
Cloud, Sampling Tool, Robotic, Excel LLasmmaaUﬁ’zyJ%iuqmamnsmn%msmnﬁqﬂ

AN5190 1 MIIATIEAENFUNUSVDIRILUT

AakUs Xia Xip Xic X X Xac Y
X 3.92 4.12 3.40 2.85 2.43 1.88 3.34
S.D. 0.77 0.75 1.12 1.09 1.03 0.83 0.87
X1 1.00 0.57* 0.55% 0.53* 0.28* 0.21% 0.46*
Xio 1.00 0.61*% 0.53* 0.34* 0.22* 0.39*
Xic 1.00 0.77* 0.45* 0.37% 0.44*
Xoa 1.00 0.55% 0.46* 0.42%
Xop 1.00 0.54* 0.45*
Xoc 1.00 0.34*

Y 1.00

Sifoddunsadniiszeu 0.05

9397 1 lefansanArdussavdanduiusseninsulmndamuindiauduius fu
ogaliifoddmsadaisedy 0.05 lnefiddulssavianduiusegsening 021 - 0.77 Mndufideld
ymslenzinsaanesnmnmuazaiaLnmeInsaiaudSTlunnTaeuT B

Y =-0.06 + 0.33X1; + 0.05X3p + 0.15X;c - 0.26X25 + 0.19Xop + 0.29X5c + 0.48X12X24 -
0.16X1pX25 - 0.02X1X24 - 0.16X12X05 - 0.10X16X25 + 0.20X1Xop+ 0.07X12X0c + 0.02X1,Xoc = 0.32X1X5c

dumsiildanunsanennsalmnudidslunisnsedeutadlnesuldeddifoddymeed i
58U 0.05 (F=9.79, p<0.05) waaduuszavisveanmenensaluiuuss Adj R = 0.39 Wethluvageuiy
AudUS iU TBaTe Usnguasmunsned 2
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M50 2 NTUATINNTONDDLRUUNYIAD

waian1snsradeulytlugafdviauas ANNEISIINTS t p-value | VIF

UIANTIUNINTRFDUU Y n3EUUYY (Y)

Sulszdus | Anueann

n1InnNn Y Lﬂ?iau

ung.
a | Amil -0.06 007 | -089 | 038 1.96
Hy | Xia | Mansaaussdiuszeslng 0.33 0.08 4.35 | 0.00* 2.79
Hy | Xip | MIRSIARRRLUBEN 0.05 0.09 0.58 0.56 4.43

dorled
Hs | Xic | Msdnszioyavinnlviey 0.15 0.12 1.26 0.21 4.53
Ho | %o | maluladUsyaynusshivg -0.26 0.12 -2.20 0.03 2.8
Hs | X | walulagudeniu 0.19 0.08 2.27 | 0.03* 3.65
He | Xz | mAlulagannidenull 0.29 0.10 273 | 0.01* 1.96
AUTY
H; X1a Xaa 0.48 0.13 375 | 0.00* 6.08
He X1 Xz -0.16 0.13 1.21 0.23 9.23
Ho X1e Xos -0.02 0.12 -0.15 0.88 6.05
Hio X1a Xab -0.16 0.13 -1.28 0.20 5.82
Hs X1 Xab -0.10 0.12 0.77 0.44 5.63
Hio X1e Xab 0.20 0.12 1.69 | 0.09* 4.72
His X1a Xac 0.07 0.10 0.76 0.45 3.08
Hiq Xy Xoc 0.02 0.14 0.12 0.90 5.77
His X1c Xac -0.32 0.12 -2.59 0.01 4.85
F=9.79 p=0.00 R=0.44 Adj.R?=0.39

*lydAgnsedaiszau 0.05

aa v Y

MNPl 2 Wi wediamanseaeutndlugafdvadumsnausudiuszeying uinnssy
nsnTgeuTnTaumaluladudenay wazenaeulinududsansenudsuinsennudusalung
n539aulnyd Wwalulad UgyauseRugdnanssnuidsuansdanuduiusseninen1snsiauseiiy
seylnanumudndalunsasiaaeutnd waluladudenudwanssnuilieuindonUaLNUSTEWwINg
mlesideyavnaivaiuanudisalunisnsegeutad

MTeddmeiendedssduileddayi 0.05 (Kohout, 1974) Idulminmsnsaaeulym
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