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ABSTRACT

This research aimed to create economic value of tomato products to upgrade the
grassroots economy, promote careers, and generate income for tomato farmers in Hu Nop Sub-
district, Pakham District, Buriram Province, using participatory action research. The sample group
was purposively selected from 35 tomato farmers in Hu Nop Sub-district, Pakham District, Buriram
Province. The data collection methods included organizing meetings, organizing exchange forums,
in-depth interviews, brainstorming, and focus group discussions. Data were analyzed using non-
theoretical event analysis and descriptive statistics, including frequency and percentage.

The research results found that 1) The participatory management model for grassroots
economic development found that the group had a participatory gsroup management model with
the following steps: 1.1) Jointly meeting to plan operations 1.2) Jointly planning and setting
operational goals 1.3) Providing budget and equipment to drive operations through various
networks for group members 1.4) Training to provide knowledge and develop vocational skills for
members 1.5) Continuously developing the operation process 1.6) Creating work motivation and
1.7) Allocating group profits appropriately and fairly to all parties 2) Creating economic value for
tomato products to promote careers and generate income for tomato farmers found that 2.1)
Brainstorming on product processing needs, sroup members wanted to process tomato products
and 2.2) Products to be processed include tomato tea. And tomato gummies and 3) Analysis of
costs, returns and financial management for sustainable grassroots economic development found
that 3.1) farmers had a production cost of tomato tea/bag of 15.93 baht and a production cost of
tomato gummies/jar of 29.25 baht and 3.2) income from selling tomato tea products and tomato
gummies totaled 7,460 baht, production costs of 4,632.40 baht and gross profit of 2,827.60 baht,
representing a gross profit margin of 37.90%. and 3.3) Effective financial management contributes
to value creation from tomatoes through efficient processing. This not only increases farmers’
income but also concretely enhances the grassroots economy and promotes sustainable
community development in Hu Thamnop Subdistrict, Prakhon Chai District, Buriram Province.
Therefore, based on the research findings, it is evident that tomato farmers in Hunob Subdistrict
should process their cultivated tomatoes into value-added products in order to enhance the local
economy, create sustainable careers, and generate stable income for the community. This is

reflected in the increase in the gross profit margin achieved.

Keywords: Economic Value Creation, Tomato Products, Grassroots Economic Development,

Career Promotion and Income Generation
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ABSTRACT
This research aimed 1) to study the knowledge related to the art and culture of Nam Nao
District, Phetchabun Province 2) to develop a metaverse to promote learning in cultural heritage
and local wisdom tourism sites in Nam Nao District, Phetchabun Province and 3) to test and

evaluate the effectiveness of the metaverse in promoting learning in cultural heritage and local
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wisdom tourism sites in Nam Nao District, Phetchabun Province. The research and development
process can be categorized into three stages; Stage 1, collect and extract the knowledge contents
by selecting from the top 10 websites with the highest search statistics on Google Search Engine.
The extracted knowledge structures were verified and given tacit knowledge from 10 specialists
who have more experience about Namnaw district’s cultures and local wisdoms than 10 years
Stage 2, develop the Metaverse using a spaCIAL.io application that was integrated with Google Sites
application and  Stage 3, evaluate the effectiveness, learning support, and tourism motivation
provided by the media. The analysis is conducted using the mean, standard deviation, and
hypothesis testing through Pearson correlation analysis.

This research found that the extracted cultural knowledge of Nam Nao District consists
has 10 nodes and 2 levels. The Metaverse consisted of 3 modules: 1) representation of the human
through the avatar, 2) learing in knowledge stages , and 3) accessing the in-depth associated
knowledge. In overall, tourists satisfied to Metaverse’s performance at high level. The Metaverse
helped to promote learning and build tourism motivation at high level. The MetaVerse’s learning

promoting was no correlation with the motivation for tourism.
Keywords: Metaverse, Learning, Motivation, Cultural tourism, Namnaw District
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ABSTRACT

This research aims to 1) Study the relationship between enterprise risk management and
market value and 2) Study the relationship between income volatility and market value.This study
is @ quantitative research.The sample group used in the study is companies in the real estate and
construction business group listed on the Stock Exchange of Thailand.The index reflects the
movement of the first 100 stock prices with a total of 11 companies in 2019 — 2023 a period of 5
years totaling 20 quarters.The tools used in collecting data are financial data analysis tables and
descriptive statistics. And use the multiple regression equations to analyze the relationship in this
study.

The research results found that the factors related to enterprise risk management,
including having an enterprise risk management policy, expressing the board’s opinions openly and
independently, having an enterprise risk management department, and having a specific risk
management committee, had no relationship with the market value that was statistically significant
at the 0.05 level. In addition, the volatility of income and various ratios, including return on assets
(ROA), company growth (GROW), profitability (PROF), liquidity (LQDT), and leverage (LEVR), had a

positive relationship with the market value that was statistically significant at the 0.05 level.
Keywords: Enterprise Risk Management, Income Fluctuation, Market Value
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rSueSemng + wneds Seuduiusiulufimmadentu
r Buedemne - mneds fauduiusiuluiamamesetudng
e msulsamduR LS T sRduUsE Ans AU uS sewInesaLUsanunsauUamumang 5
sedfu ] (ndlise osuanila, 2563)
o r unuAnduUsE VS andLTLS
r < 0.20 SEAUANNENRUSSEINILUs U
0.21 < r < 0.40 S¥AUANUAUNUSTENINSILUSABUT 9L BE
0.41 < r < 0.60 S¥AUANUFUNUSTENINIAMUTUINNANS
0.61 < r < 0.80 SLAUANNFUNUTTEWINFMUTABUTILN
r > 0.80 S¥AUANUENNUSTEWINFIUUTHN
4.4.2.2 MIIATIZRNTON008LT WA (Multiple Regression Analysis) 1Uu
A3n5veadd AldlunsAnumduRussErnsi sl lunsAnwdausasssniulditonnasy
auuAgIu (alde eguanla, 2563)
nsfnwluadsdldldmaliengiuuuaunisonnosidaman 33nmssadaild Woneaou
Auditusserinesi i suanRguildiivualy Tneg1sdeguuuudrassyesmunis@inyives Dion
Daniel Mottoh & Paulina Sutrisno (2019) ansnsaesuneguuuumsidelasd

M.V=B + B:ERM + B,ROA + BsPROF + B4GROW + BsLQDT + B LEVR + B/EVOL + €
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NAN1539Y

MFATEEes AnuduiusyensUIIAMAIeIAnsuasmMLUNIUYIEldaE ST d Y
ynanmsusieyadinan naussivedssuvinduasmsneainanmmzloulunanemdnmineumis
Usznelne naudvilagiioumnmadeulmvessiaifu 100 fusn B3¢ 1uTum deyaiinnaa
AsUfuAit MUY 11 U3eh Wusseznavisdu 5 T dausidns O wa. 2561 - wa. 2566 warld
ihfeymnussnanauaylinsinatoya namsfniausluzumaessneuamuidswmsdusdl

aa a

1. MFUATIZHAEAATINTIAUUN (Descriptive Statistics)

AN5199N 2 LARINANIS AT IZVAD ATANTI ULV USNT T uNSANE U 2562 — 2566

s . Do drudsauy
AMNEA | ANENEN | ALDAY
UINTH1U
(Min) (Max) | (Mean) =
(Ss.D.)
Aauusany
Haﬂ'ﬂmmﬂ (M.V) 022 460.00 47.55 102.03
AUIodsY
MSUSTISALLED9R9ANS (ERM) .000 1.00 038 .049
DNTINANDUMNUNNEUNTNE (ROA) .007 092 .050 027
MIAULAVBIUTEN (GROW) -1.00 .048 .002 028
fls (PROF) -1.20 12.75 .089 1.76
anmAaes (LQDT) 044 5.61 1.95 .089
ANNALNSalUNSENSEnd (LEVR) .029 074 .056 .010
ANUEURIUYRIElA (EVOL) -94.0 12.6 12.0 59.0

MNM997 2 namTAeTviaRRdamsansliuAaRAT 2562 - 2566 Tagyarmain
fidsnaauiidy 0.22 U Agaanvintu 460.00 v fiddsindu 47.55 U wazdrudsauy
1IATFIUYAY 102.03 N NM3U3MM3ANLEE389AnS (Enterprise Risk Management : ERM) Sidn
fga Wi 0.00 Angagm Winfu 1.00 Aadewintu 0.38 wazdruidssuuumsgruiiy 0.49 §he
NANDUUWNLANAUNTNES (Return on Asset : ROA) dldsingnianay 0.07 A1gegnionaz0.92 Aade
Yowar 0.50 wardrudosuuansgiudesas 0.27 wazarmuiuniIuvessield (Earnings Volatility :
EVOL) Slrsngniesas -0.94 Agsgaiosay 6.12 Aadefesay 0.12 uavdrudeavumnsgiuios
ag 0.59msiulaveIuUTEN (Company Growth : GROW) fld1shaniesas -1.00 Fgsgaiosas 0.48
Anadeferar 0.02 wardudsauuinnsgiuiesas 0.28 fls (Company Profitability : PROF) 1
Agm U -1.20 Wi Angegainiu 12.75 i1 Aadewiidy 0.89 Wi uazdruideuusnsgiu
WiNAU 1.76 1 @anweaed (Liquidity : LQDT) ﬁﬁh@i’ﬂq@ Winy 0.44 1911 ANGeER WY 5.61 Wi
Anadorinfu 1.95 wh uagdriundesuusnnsgusiniu 0.89 wh wazauansalunstise il
(Leverage : LEVR) fifnsingan winfu 0.29 wih d1gaan winfu 0.74 1win Aadeitfu 0.56 i1 uas
A deanunannsgIuyindu 0.10
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2. MINATIENAILADATIDYNY (Inferential Statistic)

2.1 MFUATIwENdURUSINeSEU (Pearson Correlation Analysis) NMsAnwIANUEURUSUDS
mMsunsanadetesdnsuarmnuiunuveseldlars sy deyarmanauesutvan
nadelunaavdnminduwisusanalve nduiiasioumimadeulmuessiaiu 100 Fausn lunssd
THsinsnzianduius Wesdu (Pearson Correlation Analysis) WilenagaumEuRLS Szrinsdans
2 il Tnsanansonsginaldded

AN5199 3 LEAAINANTIATITIANUEURUS VBRI USTLT lUNSANE el TaR Randunus [ieSau
(Pearson Correlation Analysis)

ks ERM ROA EVOL | GROW | PROF | LQDT | LEVR | MV
ERM 1

ROA 0371”7 1

EVOL 09207 | 0380 1

GROW 03217 | -0216" | .0240” 1

FilUs ERM ROA EVOL | GROW | PROF | LQDT | LEVR | MV
PROF 07917 | .0332" | 0677 | .0232" 1

LQDT -02817 | 0187 | -0188" | -0806 | -.0223" 1

LEVR -0208" | -.0495" | -0218" | .0324" | -0197" | -0303" 1

M.V 0101 | .0215" | .0083 | -0059 | .0090 | -0002 | .0041 1
* e anduiusiteddniisedu 0.01 way * wneds avduiusiitudfyiisesu 0.05

NN 3 WUIANFUUTLANT TN ILUSNLAIUINATT 0.80 KUNEDT TSTAUAIUEUNUS
symIndnUsInnssautsd1Agy 0.01 laun ArduUssansandunussynine EVOL AU ERM dandu
UsgANSINAY 0.920 Tufiaeuin wavAduUsyansandunusseming LQDT AU GROW dedulseans

'3
a

WINAU -0.806 Tufien19au @ msuA1duUseansseninewls NlA1UesnIn 0.21 NUN8DY HseaU

[} v} & 1 v} v Q{' U U o U d' ¥ 1 1 Y a Q‘ U o 6 1 'Y}
AMUFURUS SRl steefsEautudAgn 0.01 laun Adudsyandandunussening LQDT Ay
FVOL Fafiaduuseandandunusivinnu -0.188 Tuilenieau wazAduuseansandunussyning LEVR
U PROF @adlenduusdvisanduiusiviaiu -0.197 Tuiiamnsau 2.2 miliasgiauanneeilenya o
(Multiple Regression Analysis)
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M13199 4 WEAIHANNTIATINTaRnRELTAdUNYAMYBUUT AR Y luN AN

Model B Std. Beta t Sig.
Error

(Constant) 13.32 11.84 1.13 .026
MIUIMSANLALI03FNT (ERM) 4.35 3.20 .002 1.36 018
NTNANDUUNUIINFUNTNG (ROA) 24.87 7.88 .007 3.16 | .002**
nsAulavaIuTEN (GROW) 6.75 4.60 002 | 147 | 014
ls (PROF) 16.64 .096 .029 17.34 | .000**
anmeane (LQDT) -5.40 2.33 -005 | -231 | .002**
AUEINSaLUNNST Il (LEVR) -29.35 14.82 -003 | -1.98 | .00**5
AR UNAILTBITELA (EVOL) 1.07 .000 069 | 40.24 | .000**
R-Squared 091
Adjust R-Squared 091
Sig.(F) **00.0

a. Dependent Variable: MV *** syifutiodfaynnaadad 0.01 uaz 0.05 Auasu

P 4 Fuusdassiiluesiusznouresmst ianmsuimsaundeedng Tiud Usem
fiulounenisumsanuidesesdns vSeninsuanimnuniuvesruenssunisessdaneuazdasey
Wniiheudmsanudesesding wasuieniirnenssunmsuimsanadsdaonmnglifiauduiusse
yaAman ngugIRvedmEININduar MsRoai e s tniannzideulunanandnnindursussina
g §16i1 B Winfu 4.35 A1 Beta Wi 0.02 /1 Sig. Wiy 0.18 Fsanansnasuldinfasaunfigiu Tef
1 dauanuduniuresglinardnidiunianisiy deyarnain naugsivedmsuninduaznis
Aead1swasusond ssvsdeulunaandnninduisUsemalne fian Anuduriuvessels (Eamings
Volatility : EVOL) §ifin B winffu 1.07 A1 Beta sinfu 0.69 A1 Sig. iy 0.00 agnefituddaiisesu
0.05 §RTWARDULNUIINAUNTNE (Return on Asset : ROA) i1 B iy 24.28 A1 Beta winiu 0.07 A1
Sig. Wiy 0.02 NMSLAULAYBIUTEN (Company Growth : GROW) $A1 B i1y 6.75 A1 Beta 1Ay
0.02 A1 Sig. Wiy 0.14 Anls (Profitability : PROF) §iA1 B inAU 16.64 A1 Beta 11U 0.29 A1 Sig.
Winriu 0.00 @nwAaes (Liquidity : LQDT) A1 B winAu -5.40 A1 Beta winAu -0.05 A1 Sig. 111U 0.02
mnsannsalunstsnl (Leverage : LEVR) &A1 B WifiU -29.35 A1 Beta Linfiu -0.03 A1 Sig. t¥iAu
0.05 AfitfuddnyAisediu 0.05 Fsaunsnaguliin seufuaundgn dof 2 Avuurnuvesnelduas
damdiusing q Useneude Smnuduiudseyadinatn naugsivedmEuminduaznsneainafian
nadoulusmavdnminduisusemelng nausviagiioumiuadoulmussamiu 100 fusn
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3. HANTVIAFRUANNAFIY
M35199 5 agURaNIVAFRUaNNAZY

AUNRFIUNNTIAY dyuna

1. msUdmsasEIesrnsiialneuseniulouisnmsuimsanudssedng
USEmiimsiansmnuiiurasnaenssunsesalamenasdasy uSTnilieg
U3MIAUEEeeIRns uaruseminuenssumsusmsaudsdagany 1 lsigausu
AnudiusieyarnainvesuisniiaanzievlunanavdnnindwisUszmelne
naugsRaedmTminduarmsneat nguivilazvieurmnuadoulmvessm
i 100 L3N

2. anuiunuvesglilardnTaun NIy Januduiusreyar1nainves JRrT
Useniamedoulunanavanninduialsemelnengugsiaedmnsuminduay GRCZ !

msnease nquavlazviournuedeulvessiu 100 Fawsn

R EIAG!
KaR1NNSANBIAMNF LT LST09N15UTINTAILABIRIAnsuar AR UNIuTe I8 I d kAL
dadumensiu deyarmain ngugsisedunIuminduaznsieaiaianmzdeulunaadnning
wisUsEwelve ndusiiagfeuruadeulnuessamiu 100 fusn edumedsl
A15UFMIANALEBI83ANS (Enterprise Risk Management : ERM) laiflaansduiussogan
mamaéwaﬁﬁaﬁwé’@?}mamé’mﬁ’u (Mazurina Mohd Ali, et al.,, 2019) AnwnAgIfun1snsIadey
maduiuSsEIsnsUITsAadssesdnsiunanisiiiunuresiivlulssmmniaide Tnsfnw
sewingll 2010 ¢ 2016 waznduiogna 100 UM MsAnwduandifiuadissavsBanuayd
TeddayszmnannuanunseunmsiilsuasnanI st uesudin nMsumseudss (ERM) uae
m’mmm*iiﬂ,umiﬂﬁﬂiwﬁ%uﬁﬁmmé’fmﬁuﬁ‘aﬂﬂﬂﬁﬁaﬁﬁﬁmﬁuwaﬂﬂiﬁﬂLﬁummmu‘%ﬁw
ANURURIUYRITElA (Eamings Volatility : EVOL) fianuduiuseeyarnaineg 19itednfsy
Feaonaaoertu (Lbrahim, 2017; mels 2019; and Kim & Kim, 2018) Anusuniuvesselsidusesune
farduanudssmsgsiawarnsduazasiienaintulufisnssuvesuisnenuiumuesdsnannag
Lﬁuﬁ’ma%mmLﬁaqmwaqsﬁ%aw%’wlé’mau’%mimmLﬁaqaaﬁﬂs (Enterprise Risk Management :
ERM) hiﬁmmé’uﬁuéﬁa:gaﬂ'wmamaéwqﬁﬂaéﬁm?}ﬂaamﬂé’aaﬁu (Mazurina Mohd Alj, et al., 2019)
AnwuAgafiunisnsindeuauduTLS SEIan1sUIsA A AseRnTiuRan SR luuvesuI Ty
Ussinaniaide Taefnwsenringd 2010 f9 2016 uazndudaogns 100 U3En nmafnuniuansliiiiuen
FuUszansidsunnuasiveddyseninsamnuaunsalunisiniilsuaznaniseniuauresusen

o w

a = a o ° e 1 v v & 1 Ao
NFUIITANULEES (ERM) SU‘U']WUTU‘WLLa3F’YJWNaqﬂqﬁﬂi'UﬂqﬁGU']igﬂuauvLﬂJNﬂ']']llﬁNWUﬁ@EJ'NlIu‘EJa']ﬂ

o

NUNANSANHUNUYDIUTEN
BNIMaNBULNUIINEUNTNG (Retum on Asset : ROA) danuduiiussayarinainaeiail

'
CY

Hod1AgTsaanndasiu Tommy Supriyadi (2021) 194m35Ane1lABN1TIATIZHEVIENATOINANDULNU

41



\@S/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
Mot Vol. 7 No. 5 (SEPTEMBER — OCTOBER 2025)

INAUNINY (ROA) mamammumﬂﬁ’;ummﬁﬁaﬁu (ROE) LLasé’mwﬁﬂsqw% (NPM) Giaagaﬁhsuaw%@’wﬁlu
\ a a ~ Y o ea A =
nauanamnIsunswannaanzileulunaandnninddulaiigelud 2559
mMadiulaveausem (Company Growth : GROW) lifiemuduiusdeyadnainegsiitdedAny
FIFonAARINU (ENSNIT dUNLLY warAnly, 2023) AnwiAnUdunUsYeIRIINISAULANEINanU
lassaieRunuuasusenaangideulunanandnning SET 100 nausiiegna lowd vsenannsideuluy
pa1andnningNegluvsenaansidoulunaiandnning SET100 newd w.e 2562 wavlisanainnain
Y] YR A Yy W T Al ¢ PR ) v &8 vas a &
wannindnon U w.a 2564 lanquéiteganldlunsfinwaseiiviaonun 246 ndnmsng 138n153nnee
Tayalawulauadflanssaun MmeaeuAtduUssdnSanduiusve o sdy wagn1snaaeu
duUseavdaunIsanney
mls (Company Profitability : PROF) fanuduiuse
fiu (Ardina Zahrah Fajaria, and Isnalita 2018) N15ANWINTINUIEAIANEATIVARUNANTEN U
ANENINIAlUNNIYINALS anmedes SrsduNIRY waensdulsvesusEniiseyannain laed
wevisRuluna wazaunvesusgmdudulsaugu Inefinw1szninal 2013 83 2016 Wui
edaninsalumsihmlsuasnsiiulngsesuienlasunsiigaiudiiniliyaruseniugy uanm

D1aANAINRY NTTYE A YT Id0nAR B

Y

AABAZERTIE I TRUNEdlAS UM SREgaNuaII v liyarUT Enanas
an1mAdes (Liquidity : LQDT) danuduiiusdeyadnainegeiliedAndaennaaiu and

[ Y 1

fv Tunedes (2022) AnWANINAGITAAIEENTIAIVRU UMY UIEY NTEUARUARN 1NAINTTY
AU Uae Uy ueY dmason sAuUnINMIRuLazarmannsng musaeain laeiinng
AATWAADATINTTUU HaZNTAATIATRUNIY LeNTUATIEANITONNDELTING A
auannsalunsgseuil (Leverage : LEVR) fienuduitusseyarmainegaiitoddnyds
@anmaednu (John Kommunuri, Anil Narayan, Mark Wheaton, Lilibeth Jandug, and Sommer 1996)
nsfnwiadsneuuandlfifuauduiusiBaauseninenuannsolunsdissviluasnanauuny

Wesnnuigvnilanuanansatumsdrseniiaainlasunanauumuiea

JDLAUBLUL
v o a/ o = o/ 174
1. YardudLUra1MsUNISUINani1IelulY
1.1 gusmsianisanunsatnansideilunumdunsiansuimsanudesesdnsves
AU AU AR UAANNS
1.2 yhenuvsessnsmumsiTeaninsanamIdeiluinuiasussgndlilussdnsiioiianis
WAILINNFUS N IAMUESI99ANS LU SLANS NWUNTU

2. doiausuuzdmdumaiideneoly
2.1 mafnwadsilfvhesinunseumnAemsuimnearudsafisdiy lusieanu 56-1 e
wldthdeyaussnoumainnuideaadlUs AR loniawan duiuluswenommuesounnis
AnuiidelngvenensoussognanideamsrAnw i efisd nnungusegsiililunsdng iileRansan
femswasuutasmemadamedoyamsuimsm udesesdns
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2.2 MsfnwATlvihlafnwyanaaliauduiusideUinaiuauiuriuveselawy
dasrdnmensiu uddsdaudiniudidnunmiensuimsanuidewedesdng msazlimsfng
dadnlnensSsuiiisusnuls viemsussiiugaraan Ssaztisversauslinitsnaegls
sans3aelusamesiivannvansdu
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nsaueUnAlduduaSuinusnsiSeus Feenslifdaluanasseil 21
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THE DEVELOPMENT OF AN APPLICATION TO PROMOTE LEARNING SKILLS IN THE USE OF
DIGITAL TECHNOLOGY IN THE 21ST CENTURY THROUGH AUGMENTED REALITY
TECHNOLOGY FOR PRIMARY SCHOOL STUDENTS
ASyayn wave’ A9Funs A1’ wegins UiAndst lesuns lyeyns' wag ey audssiasy’
‘anugnemansuasinalulad anninedesudginesysel
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UNANED
% dyd %

ATellingUszasAlile 1) WamnueUndladudaaiurinuenisiseus Fosnsldndsialy
Apssui 21 lugUuuuelladfommniaaiy dmsuinGoussiuussandne uag 2) Ussifiuany
flanelasiodo LLaou'%szﬁauﬁﬂwumilﬁ%u%?uaﬂﬁﬂL'%smﬁlaqnﬁi%’a%ﬁaiuﬂmswﬁ 21 NgukAEVAINI3
LiEJUiB\I’IULVlﬂIuIaEJﬁE)ﬂ’J’]iJ"\]NLﬁiJJ msnfunuidontad 3 dunou ldud $uil 1 nismlassadns
mammawmsamaqamami fuagiaeunguatsznsseusiumalulag lsaseutudntes o 3
a2 stanndelnglilusunssnedueets LLazm‘UizLuuﬂszﬁwﬁmwmaaaaimagLsnmmaymu
wrlladmsfinu Tngldaleled duil 3 meussliumufiselasiode uasnsussliuaziuuinuenis
Fous reuwasndimaeudiinde wamsidewui lassaadomvssuneouresdeions Fosmsld
Advialummsswil 21 UszneusneuniFeu 3 daumdn ldun gunsaldunn gunsalloning wazgunsal
grsaumnsrenasdu 9 Holoens fusrAvBnmilnsageuszasdfitisdaaiuinuemeRaviadmiulinG oy
sziuUszandnuldegnaiiusydviam {ldnuiinnuiimeladedemaGeuslagldimaluladdonuaia
su Tunmswegluszduann dniFeuiiezuuuaeundaioudiudenes giniineuseuads 2.9
AT wazilnsuuuia e 3ousTiadu 2533 %

a

AdARY: waUnAAtY, inweNsiSeuINIaRITa, ANSTUT 21, AoAINASILESY

ABSTRACT

This research aimed to achieve two objectives to 1) develop an augmented reality (AR :
Augmented Reality Technology) application to enhance digital literacy skills in the context of 21st-
century learning technologies for primary level students and 2) assess the satisfaction with AR
media and compare the learning outcomes of students' digital literacy skills before and after using
AR technology for learning in the 21st century. The research process is divided into three stages:
Stage 1: Content Structure Identification In this stage, the research team collaborated with three
technology education teachers from Ban Khek Noi School. The team identified the content

structure of AR lesson modules related to digital literacy in the 21st century. The identified
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structure consists of three main parts: Input Devices, Output Devices, and Other Peripheral
Hardware, Stage 2: Media Development and Expert Evaluation using the MyWebAR and find the
effectiveness of the media was then evaluated by technology education experts using 10C value
calculation and Stage 3: Satisfaction and Learning Skill Evaluation before and after using the AR
media for learning, students' satisfaction and learning outcomes were evaluated. The research
found that the content structure of the AR lessons on using digital technologies in the 21st century
consists of three main parts: Input Devices, Output Devices, and Peripheral Hardware. The AR media
effectively promoted digital literacy skills among elementary-level students. Users expressed a high
level of satisfaction with the AR-enhanced learning experience. Post-learning assessment scores

showed an average increase of 2.9 points, with a 25.33% improvement in learning development.
Keywords: Application, Digital Learning Skills, 21st Century, Augmented Reality
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ABSTRACT

This study aims to investigate the relationships between modern organizational
management strategies and both competitive advantage and operational success among small
and medium-sized enterprises (SMEs) in Buriram Province, Thailand. The specific objectives of the
study are: 1) to examine the relationship between modemn organizational management strategies
and the competitive advantage of SMEs in Buriram Province; 2) to examine the relationship
between modern organizational management strategies and the operational success of SMEs in
Buriram Province; 3) to examine the relationship between business management practices and the
competitive advantage of SMEs in Buriram Province; and 4) to examine the relationship between
business management practices and the operational success of SMEs in Buriram Province.
The sample consisted of 167 SME executives in Buriram Province, selected using simple random
sampling. Data were collected through a structured questionnaire. The statistical methods used
for hypothesis testing included multiple correlation analysis and multiple regression analysis using
the Enter method.

The research results found that 1) Modern organizational strategy management in terms
of Organizational Structure and work styles are related to overall Competitive Advantage
2) Modern Organizational Strategy Management Working Skills and work styles are related to
overall Operational Success 3) Business Management Research and Development Strategy are
related to overall Competitive Advantage and 4 ) Business Management Research and
Development Strategy are related to overall Operational Success with a statistical significance 0.05.
The research findings highlight the importance of enhancing knowledge in modern organizational
management, particularly in the areas of organizational structure, work- related skills, and
operational practices, which play a crucial role in driving competitive advantage and operational
success among small and medium- sized enterprises (SMEs). Moreover, this study enriches
theoretical understanding of the role of research and development in business, identifying it as a

key factor in promoting organizational competitiveness and performance.

Keywords: Modern Corporate Management Strategies, Business Management, Competitive

Advantage, Operational Success, Small and Medium-Sized Enterprises
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AUNTBULWIAA TPUsTasAraINITITY LagauuRgunside sudenisususnlatamany
4. duvaeunulyuTuugsiluwdaniiiunisdnussyuseauaus (Brainstorm) fiu
fusmstamamanauarsngouludminyisug Swau 5 v Sdudwauddifoaldvhanld
L‘LJ‘HﬂﬁiJWJ?JEJNIUﬂﬁLﬂUi’JUS’J%J“U@&Ja L‘wammﬁaummaﬂmawaqquaaummwﬂmiamam
domveanuAeiRefunagnsnsdansesdnsasiolya msuivsdanmsgsia anulduisumanis
wtety wagarmdndaslunsiidunuieilddeyaasiousuuiunaudsaiiunside
5. thuvuaeunwldannmsszavanesiufuImiamAsvnanasuasvngesly
Fanfay3sud lunmaaeunnudonadesuaniievi (Index of Item Objective Congruence: 10C) T
Tgdenmaiis 3 viw Seidenng Usenoudae fuimsiamierwiananauazsunagesludmia
FRAzINY ATIdoUATIAeARdsa oM sEisdamaufuTagUsrasdifteinnsneumang ay
armgniesasnslintvinagasouaquieviventside Fuiteldinasflumsuanumneiiie
mAade uagAfvinuaonndesszuninsdeomauiuaadnuvarauing Ussasdvosnided
Foan15Tn (N39fnA Qdvau, 2561) lagdwlinagnsinisinnisesdansadelnd daanuasnndes
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IS

WU 0.86 N15UIMI53ANI3535A UA1AudenAdedvfiu 0.90 anulauSaunianiswysdu e
ANUFDAARDLNNAU 0.76 waranudnsalunisafiueu damnudennaasiniu 0.87

6. ﬁﬁLLwaaummﬁlé{mﬂmsm’maaummaamﬂﬁawmLﬁamﬁﬁmmgﬂﬁmuas
ATUMINALY TR UATIER UM ANA TNYBILU LA UNY Fall

Y a

6.1 n1stwvvasuaulunaaeuld (Try-out) AUUIMISIaInAIvUIANA LA
yungorluimingiuns Mlalingusiogns S1uam 30 au
6.2 n1s1A18 U ImuNLUUasun1ulus1ede (Discriminant Power) Tngld
wmAdla ltem-total Correlation FanagnsnisinnisesAnsasielva ferdruadiuun (1) ogsening
0.819-0.970 M5UMSINNITFINT AAEwadun (1) agsening 0.824-0.917 ANulalUTeuN1INIg
wdu TAngrunagiwun () 0gening 0.756-0.962 wazaudnsalunisaiiuau dagmmunadiuun
() 9¢j5891319 0.808-0.959 Fsaeandasiiu Rovinelli and Hambleton (1977) uandliifiuinmgung
FundAuInnivmsewiiu 0.5 fed1siedereiuuuasuniuiaiuaennaeIiuTEnies1edeves
uwuuasun iU IngUsyasAidesnsin
6.3 nM3mAIAILdesiureAIasile (Reliability) TneldAduuszansuoan
(Alpha Coefficient) m1u33ueansouuIA (Cronbach) Fsnagnsnisinnisesdnsasdelu fidn
duUszanSuoaniagsening 0.884-0.969 nMsuiumnsianisssia TArduuszansueariiegssning
0.871-0.924 mulFlUTeunenisudet Sleduussavsueaniogsening 0.831-0.967 uas
anudusalunisdniuny ferdulssansueariegsznine 0.869-0.964 dsaenndesiu Hair and
Others (2006) wansAINLLIINTT A1 Alpha 11nn31 0.7 Wuenflsexduls annsadluldifiusivsy
Toyarungusiagsle
7. dmaiildannnisnsisdeuaun nueLUUasun U U sauAluudadavin
wuasuawatuanysaifiothluldlunisiAununudeyannnguiedslagduuvasuninlun
Sruungusosfifvuely
4. nsusIvTINdaya
Tunmafununadeyandsd gisuldduiunniuloyalasnislduuvasunislngld
Fidunmsmuduneunasisng dedl
4.1 fdumsdaiuvuaeuniumusiuunguitegwililunsidendoutunmaaoy
ANgNFas AT Wazarwanysalvesenasiilawdsuthlufununudeyaanngusietng
4.2 YotlETIYNITIINANLINGINITIANTT UNTINe1§esAUITue Insuuuniay
funvuaeunuidsldsngusedna fe guimsiamiavuananuazngesluiminyisug uile
YOANUBULATIEVRALAINTINTBUNTNDULUUABUAY
4.3 A duNSNUTIUTINTBYaRIEAUEIUL UM IaniaTuInnaIuasIuIntey
luminy3sud 31w 214 adu
4.4 p579@9UANATUTLANYTAvRILUVARUALT LA URBUNEULA WU
fimwauysal S 167 adu Andudesar 78.04 WeiUiouifisufusuunuuasunuigsluds

nauIeE1a9dY I1uu 214 atu Feaenndediu Aaker, Kumar and Day (2001) tiniauainnisas
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LuvAsUMudedisnsmeunduestiesiesar 20 Fsaziiedrvensuldirilvunndiegsilaiaig
nzauuazifismeiazldlunsiinnziuazysvnanadoyasioly
4.5 flumsiAvsunndeyaainuuvasuanuiianuasuiiu auysaiiteyly
InswinarUseuianatoyasioly
5. MyAaszidaya
Aideladnfiunisieseideyansiusiulaanuuuasuaumelsunsuaouiaine s

(%

°o < 1 a 8% v a
ﬁ’]Liﬁ]E‘U IG’]EJLLUQﬂ’]i’JLF"li'WW‘U@&JUa NU

poudl 1 - 4 MIvedeUANNATUSTEINAgMENsinnisesdnsasttlvl uaznsuIms
Janisgsnaduanulasaunisnisudsdusas anudnsalunsandunusefiamiasuinnaluay
wungonludminyisud lneldisnsimsgnaniusuuunyaa (Multiple Correlation Analysis)
L.Lazmﬁmeﬁmimaamwuwmm (Multiple Regression Analysis)

NANI5Y
1. HaN1INAFRUANNFNNUTIEIIINaENENTIaNMssdnsaiIndduanulawssunienis
wUstulpe s YoiavnaruIanalwarvuIngauludminyIsug A 1

A13197 1 NInagauALdNRUSIznINnagninisianisesinsadeluliuanulaiiounianig
wistulaesiu (CTAV) vediamisvuianatauazvuingosludwminygisud lnensiasen
n1saanaanyAn (Multiple Regression Analysis)

Unstandardized | Standardized Collinearity
Variables Coefficients Coefficients t Sig. Statistics
B Std. Error Beta Tolerance | VIF

(Constant) | 1.986 0.358 5.543 0.000%

STG .0-076 0.108 .0-077 .0-700 0.485 0.347 2.885
OST 0.375 0.130 0.386 2.885 0.004* 0.233 a4.287
WST 0.237 0.121 0.245 1.960 0.052 0.269 3.723
PIO .0-159 0.103 .0-156 -1.537 0.126 0.405 2471
WSK .0-124 0.069 .0-149 -1.815 0.071 0.624 1.603
WSL 0.272 0.103 0.282 2.636 0.009* 0.365 2.739
ozV .0-033 0.070 .0-041 .0-473 0.637 0.549 1.821

R Square = 0.334, Adjusted R Square = 0.305, Durbin-Watson = 1.552, F = 11.410

* QlpdAgn1sadaniszau 0.05

1NA5199 1 WUl A1 VIF Sainnu 1.603 - 4.287 F9ilAndasnin 10 waninewdsdasy
HanuduiusiunnliddedAyn1eads FesonndoanuaulIduuss Black (Black, 2006 : 585) ety
wanenUsdase ludidaymanuduiusiueas nansinsgiaunisannesnyan wuidl A Sig. 1A
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WU 0.000 wanedt Siduusednates 1 fauds AfianuduiusiuanuldiuIsunianisudetu
Tng521 (CTAV) lnganunsaeduienisivdsuntawesanuliuoumenisudedulagsin (CTAV)
l95aeaz 30.50 mniansanAuduiusvesnagnsnisdnnisesansadelug wudn nagnsnisianis
aeAnsadfelval Aulaseaiieesdns (OST) wazauunuulunisudfeu (wsh) dauduiusiu
anulsiussumanisudadulaesiu (CTAV) sgraiidoddymisadansedu 0.05 Tuvaziinagnénis
dnnnsasAnsadelvi fdunagns (STG) Auszuun1sNIU (WST) siuyrainstuesdng (PIO) Anu
Winwelun19vinau (WSK) wagauAionsiuvedetdns (02V) ldfimuduiiusiuanulasey
NNATUVITULABTIU (CTAV) (Sig. > 0.05)

2. an1InadauANANRUSIEnIInagnsnisdanisesAnsadeluiiuaiudnsely
nsmlivnuleesiu veddamivvuianansarvungedluimiayisud w1 2

A15199 2 nsnedsuAINdNRUSIERINInagnsn1sianisesdnsadeludduadnudusialunis
aduulaysin (OPSC) vesiamivvuianalshazvuingonludminy3sud laenis
TATginsanaeenyian (Multiple Regression Analysis)

Unstandardized | Standardized Collinearity
Variables Coefficients Coefficients t Sig. Statistics
B Std. Error Beta Tolerance | VIF

(Constant) | 3.386 0.401 8.451 0.000*

STG .0-176 0.121 .0-179 -1.451 0.149 0.347 2.885
OST 0.105 0.146 0.109 0.722 0.471 0.233 4.287
WST 0.019 00.135 0.020 0.139 0.889 0.269 3.723
PIO 0.092 0.116 0.091 0.795 0.428 0.405 2.471
WSK 0.202 0.077 .0-243 -2.639 0.009* 0.624 1.603
WSL 0.439 0.115 0.458 3.804 0.000* 0.365 2.739
ozv .0-112 0.078 .0-142 -1.441 0.152 0.549 1.821

R Square = 0.157, Adjusted R Square = 0.120, Durbin-Watson = 1.908, F = 4.240

* ItudAgnsadanseavu 0.05

NANTNN 2 WU AN VIF TA AU 1.603 — 4.287 @95iA108n77 10 hanaIneiwlsoasy

' 1%
a =

fanuduiusiunaliiivedAgnieedn Geaenndeaiunuideves Black (Black, 2006 : 585) ey
wanafwlsdaselufidaymanuduiusiugs an1sieseiaunsanneenvan wudl Al Sig. AN
Wiy 0.000 uamady Seuusednaties 1 fuus Alauduiusiuaudnsalunsiiuanulags
(0PSQ) Tnwatunsneduienisivasunvasvesaudiialunisdniusiulagsiy (OPSO)
laeuag 12.00 ynfiasanANduiusvenagnsn1sdnnisesansadelvd wuit nagnsnsianis

aeAnsadlelval suwrinwelun1siau (WsK) wazsuguwuulunisuiaanu (wsh) danuduiusiu
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anud§alunsduiunulaesan (OPSC) egnsilifoddymsainfisedu 0.05 luvaziinagnsnng
Jan1sesAnsadielnd Aunagns (STG) Aulaseaineesdns (OST) AUsEUUNITYINAIUL (WST)
AuyAaInsluesAns (PIO) uwagsualausiuvesasdns (0ZV) ludanuduiusiuarudisalunis
atiusulagsin (OPSC) (Sig. > 0.05)

3. NANIINAADUAUFURUSIENININITUINISIANITINIAUANULMUTEUNINITUYITY
lagsau YoRamnavuIanatarvuIngadludmiay3sug dewsem 3

M19197 3 NMIMPFDUANNFURUTIEMINTUTMIIANMITIRTUANULAUTBUNeNsuYsiulne s
(CTAV) vasiamivvuianatskazauingadludminyssud laon1sinseinisannes
WAl (Multiple Regression Analysis)

Unstandardized | Standardized Collinearity
Variables Coefficients Coefficients t Sig. Statistics
B Std. Error Beta Tolerance | VIF

(Constant) | 1.871 0.302 6.201 0.000*

CAT .0-098 0.085 .0-125 -1.156 0.250 0.365 2.741
IFS 0.107 0.105 0.119 1.014 0.312 0.312 3.200
CTL .0-102 0.090 .0-121 -1.133 0.259 0.371 2.694
RDS 0.607 0.095 0.626 6.392 0.000* 0.446 2.243

R Square = 0.308, Adjusted R Square = 0.291, Durbin-Watson = 1.660, F = 18.017

* QlpdAgnsadanszau 0.05

NMIFNT 3 WU A1 VIF SAwindu 2.243 — 3.200 efiAntesnd 10 uansindaudsdase
Hanuduiusiuun liddudAynsads Faznadnsuauidouns Black (Black, 2006 : 585) fati
wansdUsdase lididaymanuduiusiueas nansinsgiaunisaanesnyan wudl A Sig. 167
Winu 0.000 wanedn Sfudsedetes 1 fauus Afauduiusiuanuliiu3sunianisudady
Toesa (CTAV) Tasaunsassuienisivasunlaswesaulauiounienisuasdulagsay (CTAV)
lafesay 29.10 1NNATUIANUFUNUTVDINITUINITIANITTIAD WU NISUIMITTANIITIAR
A1UNNTIVBLAENAILT (RDS) HAuduiusnuainulaiussunienisutedulaesiy (CTAV) ag1edl
ffodAmeaiansedu 0.05 Tuvngiinsuimsdnnisgsa fufunu (CAT) fMussuvasauma
(IFS) wazaunsAtuAs (CTL) Tdfianuduiusiuanuldiuisumenisudadulagsiu (CTAV) (Sig. >

0.05)

4. NaNIINAFBUANNAUNUSTITNINNITUIMTIANIIgIATUANENTaluN ST
lngsiu vedannavuianaawazvungesludaminy3sud demnsnei 4
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A15197 4 NsVAEUANENITUSIEHININMITUSTIMSIRNsgIRatuaudnslunsadunulae s
(OPSC) vasiauniavuinnaskazvuIngatludminyisud lnun1siasigrinisanney
wyAad (Multiple Regression Analysis)

Unstandardized | Standardized Collinearity
Variables Coefficients Coefficients t Sig. Statistics
B Std. Error Beta Tolerance | VIF

(Constant) | 3.474 0.354 9.806 0.000*

CAT .0-076 0.100 .0-098 .0-764 0.446 0.365 2.741
IFS .0-031 0.124 .0-035 .0-253 0.801 0.312 3.200
CTL 0.054 0.106 0.065 0.515 0.607 0.371 2.694
RDS 0.195 0.112 0.202 2.748 0.002* 0.446 2.243

R Square = 0.034, Adjusted R Square = 0.010, Durbin-Watson = 1.854, F = 1.436

o w a

* QlpdAnsadfnszau 0.05

915197 4 WU A VIF Slevindu 2.243 - 3.200 Ssfiantdesndn 10 uansinduusdasy
fanuduiusiuualuiivedAynieeda FedonndoauuITeves Black (Black, 2006 : 585) Frathl
waneidnUsdass lufidymeanuduiusiuas nansinsgiaunisonnesnyan wudl A1 Sig. 1A
Winffu 0.000 uamadn Seuusednaties 1 fuus Alamduiusiuaudisalunsiiuanulaesm
(0PsO) Tagarunsaesurenisivasunvasadnudnialunisdnduaiulaesin (OPSO)
lafauay 30.50 MINNATUIAUFURUSVDINITUINITIANITTIAD WU NISUIMITTANIITIAD
A1un1siTenaz il (RDS) fmnuduiusiuarudnsalunisdniuaiulagsiy (OPSC) el
tfudfyneadffiszdu 0.05 luvarinsuinsdnnisgsie dulunu (CAT) Fuszuuasaumea
(IFS) wazsunisaauau (CTL) Liflanuduiusiuainudnsalunisdndusiulagsiy (OPSC)

(Sig. > 0.05)

aAUTENa

nagnsnisinnisesansadelvd dulassaineesdns wazdrugluuulunisufiifay
fiauduiustuanuldivseunanisutsdulaesy eewn laseadsesdnsiodudiudfyd
psAnsgsAvansndnlfduuuimdunisnsguivumsujiiauiiesviliidnaulsdiou
yansutsiuvesgsia aenrdesiunuiteresnunes seudes, uanden s uasudan athude
Slsas (2566) indnain nagnsnisdanisesAnsadelmifinnuduiuduagnansznuidsuiniuany
IiUTeunemsudedu aenndesiuauidovesdlssmd iBusen (2563) Ainanrin nagnsnisaing
APULANAIATUNEAS NI AIUUINIT AIUYABINT ATUTBININITINTIVUIEY UazAIUNINSNYal
danasionuliuisunianisudaturedamisvuianauazvuingouludainingnsindegiedl
Toddyneadffiszdiu 0.05 denndasiuauidoues Al-Argi & Alhakimi (2025) finui nagNsLYy
maduffidusunuuaznisadsauuansnsiinanssnudenanisiiiiunuresesdnaiomansiuas
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medeusumulFUTsuNMIMILsiu uazasnadesunuidsves Kollmann & Dobrovic (2022)
wu lassafreesdnsiidiunsfvlauagnisuimsemeuunudimngaufinuduiudidauandu
AMNNANNTIUNITUIITUVBIBIANT

nagnsn1sinnisesAnsadelval auinuelunisviinu wagausduuulunisufiiau
fmnuditusiuanudusalumssiiunulassy Weswn msdansesdnsvesgsiadniuegieded
wdpsiinsaressuuresmminuiniiielfesdnsamnsotluldlunsnesuuuulumsufoRnu
yos0sAns iU TRnuldinsuftRnuesaduszuudefioindudsiiasilfesdnsiinanudisaly
msalunuliidueg 9 denndosiuiwitevesiadsyd udmwass wazilsal lwegdanal (2559)
N9 nagvsnisjinaaanizaiunaznagnsnIsmauaussegaTInEwh Iiamsnaian AL
Tideidsuazduivensuvesnunisludmin uazannsadiiugsfslinsegetasiunauaze iy
Feaansnthlulfifunuimalunisairsnagnsanulfiussunenisudstuiiesinlvgsiarinlug
AINELEY denndapeiuIUITEa0 Rhee, Park & Shin (2022) finuin LLmﬂﬁﬁ’amsﬁNmﬁﬁ
Usz@nBn1mgs (High Performance Work Practices: HPWPs) daiafunnsuszanusuiiiussansam
LayMIRBUALBIiaRNFaINTYeInatn dehlugnsifuninninilussdng wazaenadosiunuide
84 Sharma & Gahlot (2024) fiwuin wUFTRMUATUTEAVBAMEgIfiunNaBnTa usagdla
uarlemalunsfidusiuvesmiinau dealvissAvsnmuetesdinsfity

N13UINI5IAN333AD AumTITeuasiiaun TanuduiusiuanulaiuTounianisudedy
Tnesau 1ea91n sUIMsianisvesssianinednisiinisdnuidouasiauindn Sueivdenis
Tiusmaiiothuudlyiulssnssurunsdidunuiofudiafagilvesdnsannsoarsany
IuSeuniinisudaduvesgsnaliaunsoadannuunnaisweanisuimsinnisesdnslailuege
aandesriunuidereading eluid (2564) find1nin YaduanulduTevlunisudadu dunisidu
ALY ATUNITESIIAIILLANGATT ATUNITABUALDNSTT LagAUNITIRAIARNITEIU AINasD
Anud§vesUszneunsiamisruanasazungouluunfminsvyiisyfuodifyna
adf 0.05 denAdnstuaLITaves O'Regan, Ghobadian & Sims (2024) finuin nsldnesun1s3ve
Lazimuniinadauandereuianssukaznsiiulnvesuson Fadudaduddlunsiinuseaniam
M1971303U uaraenAdeIiuwIdeves Samudhram & Sivalingam (2024) iwuin nsasnulufiu
nsavBnariaudunumdAylunisadssanulauisunisnisudsdulazduasunisiiulnuesus en
Tuysemamasiniu

NUIMITINNTIFING Aunsideuazimun danuduiusiuanudnsalunisdniuey
Tngsau 109910 n153deuaznsWaunieiudsiesdnsgsfasne q Sudusdredafiazdosls
mmé’wﬁzﬁwzL%?ﬁﬁﬁﬂﬁlﬁm%aqﬁmmﬁ‘wﬁ q Azianldlunsufuusudlundadusivients
THusnsfirtudardsalignévdeduilaainaufineladuim Senrudisaluntsdidua
Y9909AnT donndesiuLATeveinTIn fiwildles (2556) finanyin enudiiudszrinsdnunzues
g3fauaznNagnsNIsUTMsIanIsamsariuieaudnsalunisaiuionisvudeiiesaussynlu
Janiaunsanssalasesar 91.20 wavaenAdeiuUITeveIlivy ¥IANNYNE, gT57 5UNAl way
a51adl Indensns (2564) find1291 NsuTMIdanisgsiauTULAzNAgMENIsgIRYNTUANA LT

a

BvEnanan1sAluUeIAIYNTY d1unsaneInIainan1sadunuvesgsnaguswdululudie
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NIUINTINNIATIUAENIED THNITHAUIALNTZUIUNTUSINTTANIS N1SWER N15AAR N13LRY
waznu azannsailugenuduinassussdvanatagniousionsudiiuegsifngnmegnadadu
donAdoituAdeves Fu (2021) inudn nsudmsdansdumsidouasiamnesaivseaniam
Judadeddyfivasliusdmiuaunsoutdiulusedulanwazifiunanisdniuanvld wavdenndeaiu
UITeved Insee & Suttipun (2023) finudn n1sldIIeduNTITeLas LT Tnadsuindenanis
adunuriuaulaIsunsnsuastiu winaglifinnuduiusinenseiunan1saiuau

dalauaug
1. daiauauuzdmiumsdinanisidelulyd
1.1 91nmsidenuin Jadenagnsnisdnnisesdnsadelnl suguwuulunsufiaaud
audutusiuawlfuTeumanisudstunasaudiialunsduiuauinniign fau Jamia
IuInnaazvungonmsliuddyfusUnuuresmMsUtRnuiiagyilviesdnsansaiienniy
IawSeunamsudstusazanudnsalunisaiiivenu
1.2 31nMITenudn Yadun15uinisdnnisssna munsideuasiauinnuduiusiu
araldUisumanmsutsiunasanuduislunsduiiunuinniian daiu JawRtsuanaiuazua
gaumsliauddynisiuiseuasiaunliinezdunsifendn fasinionisidenis liuinsidie
osfnsanusadanuldiuisunenisuisiuasaudidalumsdiiununniy
2. dorauauuzdmiumaiissadedely
n9ideadell WunsAnuanuduiusseninanagnsnisianisesdnsadislusluaznns
UImsian1sgsnatumulisumenisuadunazanudisalunmsaniurnuve aviaruinnans
uavvuagenludmiaiiud fadunsidodetinm ol ﬂﬂﬁi’f&ﬂ%@i@lﬂmﬁﬂwﬁ%’aL%a@mmw
Fensdunivel wionisszauauesisludiuvesuimg fusznoumauariuilnaieldléidoya
LﬁmLﬁmﬂizﬂaumﬁﬁ'ﬂLG‘B&‘U‘%mmimﬁqLﬁ@lﬁlﬁ%’a%amﬁ%’aL%ﬁﬂmﬂﬂ‘éqaﬁu

LaNEN531989
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dnnsasansadelmivaranulmussuntamsudatuvesgsnalsusdlulsenalve. 1sans
UYwEAERTLATAIANAEAT ININFEIIEISANY, 32(6), 150-161.

oW AMITBA. (2559). MINANKENTTILAZNAYNEININN TN IayRAgusul U Jain
UATAITIA. NIENTENTUIVIAL, 31(100), 130-143.
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vagusznaumsgsiasumnnaainsludnamalng Jsningevan (nendnusUSaa
LNUUNG, UATINY1RNNTEA]. UNnINg1ae.
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ABSTRACT

This study aimed to: (1) examine the problems and needs of the Ban Chiang Wae
Homestay Ecotourismm Community Enterprise; (2) develop packaging and a logo for the red lotus
tea product; and (3) evaluate consumer satisfaction with the newly developed packaging and logo.
The research was conducted in three phases using a mixed-methods approach. The target group
for the development phase comprised 30 members of the community enterprise, while the
sample for the satisfaction evaluation consisted of 400 herbal tea consumers. The findings revealed
that the community enterprise faced challenges in marketing, branding, and communicating
product value. As a result, a new packaging prototype emphasizing environmental friendliness and
community identity was developed, along with a logo inspired by local folklore. The evaluation
results showed that consumers were highly satisfied with the packaging and logo. Furthermore,

there were no statistically significant differences in satisfaction across demographic groups based
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on gender, age, education, occupation, and income. These findings indicate that the developed

packaging and logo effectively meet the needs of diverse target markets.
Keywords: Packaging, Logo, Red Lotus Tea, Community Enterprise, Ban Chiang Wae
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(Bio-Circular-Green Economy) &2 lifiudsnnusniulunisenssfunansasiniuesdussneud
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ABSTRACT

This study aimed to analyze the relationship between tourism potential and tourism
marketing factors at Ku Ka Singh Tourist Attraction, Kaset Wisai District, Roi Et Province.
The population consists of tourists visiting Ku Ka Sing, Kaset Wisai District, Roi Et Province.
The sample size is 480 people and data were collected through structured questionnaires.
Descriptive statistics, including frequency, percentage, mean, and standard deviation, were
used, while inferential statistics involved the Chi-square test and Pearson’s correlation analysis.

The research results indicated that the majority of tourists were female, aged 26-35
years, held a bachelor’s degree, were employed in private companies, and had a monthly
income of 30,001-50,000 THB. The analysis of the relationship between tourism potential
operationalized through the U-SA MODEL, encompassing Unique (U), Safety (S), and Amenity
(A) and tourism marketing factors revealed statistically significant correlations at the 0.05
level across all factors, including product, price, place, promotion, physical environment,
process, and people. The Chi-square test yielded significance values (Sig.) not exceeding
0.001 for all factors. These findings can be applied by Roi Et Province for strategic marketing

planning to enhance the management and promotion of Ku Ka Singh Tourist Attraction.

Keywords: Tourism Potential, Tourism Marketing Factors, Ku Ka Singh Tourist Attraction,

Kaset Wisai District, Roi Et Province
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Uszmalneidugamnevosnisieuierfiffuauainuazaudsdu uazuauinuinisieuien
WASYRRTUR 3 (W.A.2566-2570) A muadhmsnglinsvieadienlnefinnuduuiuazauna saud
fmuafiandlnduluaandimineg gagnsussquivaneauideing fusAauazingussasdn
Amualiegnadaaudussuy wagauidesiainiin gaanusung e Sedugl w.a. 2580 unu
ENSANANSYIR (W.A.2561-2580) wagliawlugaaudnalazenisimuinndaiiunulaeduasy
9AEMINTIU §INAUINT anunumvesgramnssuvinfidnlngiinanszvuseduanden ileliAn
Mg uInTieufisnuuesdufiadieneld waznisnszateseldogiededu @rinau
ANYNITUNIIHAILINITATEFRALAFIANWAYIR dTnuIEnSTUURT : 2566-2670)

JinFeudadudminiiininensiunsieafieimngaudmiaviduniazfueen
oanile Tumsfmudminsunsieadivuiieliaenndesiuuszifiugnsmansi 2 snsziunis
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vioufler MIUINNg N3N uaznisasy Wedarliidugegudnanslusnuaud nansnisvieaiiien
M3 msasu Juilesdiviog vemnau uazsdndusinasuvesniauennsinyasesminli
Wty (Meadivruasiindmindosidn, 2561) eidumsnszaesslinnisieaisllugginie
vioafuludminouida lnegnaniduundawiesiniithvieaiionduiisdn ilemneglunguunas
viefiguszianumamiiu Jadugefsganenisvieuiisvesniany fusenideanile usgnidnids
liduiiaulawiniians :1nauddevesqus Junsanunay uazan (2568) MEnwidnenmuaytade
mudusavesnsvieniisn nuin dneamunasieadieadulladonilwesmnuduialunisiaminis
vieailenaehaddy

Nnmgraina 1ty fifedauladnuiieiinszinnuduiusszninadneninves
wianinfieniudedsnunsnaiaviouiisvesgnmani suneinunside Sminfesidn iielinsu
fanmsiuvesiadesunsnaiavieaiisriiitadefulatheiianansafsgalalfinvieaiionfiumen
ieagnidni sSuneinwnside Sminfesidn iethlugnsideulassmslunsfmundneamduns
viufleauaznagnsmumsnaavieiien

IUIZAIANITIVY

1. WeAnwianuduiiusszvnindnonimuazadosunisnaiavieniisrveagnide
gunanunTide Jminioudn

2. Wiefmmnmamstaundneamunasisaiiengndm sunonnside fmiateuidn

Wanilunside
1. UsEynsuazngunaagig

Uszannsidmunglumsideassil loun dnvesfiermfumanideudminosidn adl
o & & o w ! ‘:1' = v v v < o o 1
PUIUNNEY 921,335 AU (F1UNIUNITVNBUNGILAZARINIMATOYLEA, 2563) NITNINUATUINAIDEY
gnArwanlaeldansves Yamane (1967) daduansidenldlunisiuinuindiegisszynsily
111303 YAIANRUTUTINTRIUTEYIN S WAz gd T U I uTeyaldeUsinanUsy s il
e lagldans

N
2
- 1+N(e)
Avualu n B YUIAVDINGUAIDEN
Av YUAUTEIINT
A d{' A a X v 1 o [
e AB AUAATALAGDUTIATUIINNSAUMBE1alauiuaLTY 0.05

INMTANUIUAILEATAINGTY WUTIVUINRIBE1TIINZaNAD 400 AU Baiganadmy
n19ATIERteyaluseauadugedy 95% uarAuAAIALATEY 5% (Yamane, 1967) N15La8N
Y 1 [ a 1 a 1 % 1 1 . . =% & aca
Megiiunismeinailanisduiiogauuudig (Simple Random Sampling) da.lwis#lvlen s

(%
|

nnnaglulssyinsilenagnidenvindiouiu dlveanenilunisidondiog awaziinaudu
FILNUVBINGNAIDE19MBUTEVINTAIVUA
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2. weslianllun1sids
iwsesileilylun1sideluasail fie uuuasuniu (Questionnaire) Bag3delawmurTuly

o/ ]

aonndasiuingUuizasiuazanufgiuniside lnouvseandu 4 nou dsil naun 1 dayaladedu

v
Y IS

yaaa Lumouuuunnsuntydf Ussnaume e 918 @001 seAunsEnyIgeEn 01dn uas

v v q
v 14

s1ellededeiiiou naudl 2 deyadiungdnssuiniiaaiien loud dnvazianssuiuiua
Fnguszasdlunsidums Ussiamuviasisadienfiauls wvugdild anuduaztasnalunisvioniien
Aldfang sULUUNMTALNG warauslaflasiRunenduavienflieagnidnidnads aeudl 3 doya
Fudnenmmnsnisvisaiieagnident (6A) Uszneuse sudsiagala sunisidnds sudssiune
ANNAEMIN FUTIENNTUTT uazduRanTTy nauil 4 deyadiuasdusznaunianisnaianig
visufien (7Ps) loiln nanfast 517 Feanansdndimine msdaaiunisue dnuaznieanientm
nIgUIUNTT waryaaa Tnsfiuuuasuniuiaudnoudl 2 - 4 Tumsiduyszainen (Rating Scale) 5
seiu Tnefideldnmaaounuameardssdiemenniiausuuasunusefideamadmau 3 iy
WlonsavaeuAunsdien (Content Validity) H1UN153LAS1ERANTIAINNEDAAADITENINNTUD
AnuiuingUseasd (Index of Item Objective Congruence: 10C) %ﬂﬁﬁha@jiwdw 0.67 - 1.00
LanaILuvasunuilnumuizanlunisinluldase (Lawshe, 1975) uenaini A33ele N
wuuaeunulunaaeld (Pre-test) Aunguiagsithilduszuinsidinung $1uau 30 ya Lile
p3aumLTRIuTestamnuarUsuUsAly deuthluldiAudeyaads il Tunsussdiunia
Fastu (Reliability) 98 uu@aunIN a1usaldadudszansueanivesasouuin (Cronbach’s
Alpha) Wunusilunsiiansananudennassnielurestaminiu (Cronbach, 1951; DeVellis, 2017)

3. maiusIuTIudays
mideedadiifofiununudoyateiies nevhnddevseyymiusiusudoyann
AuzUIMsEIANALNsTYT uninendesvigienida faunsnmauuniduagnidet Weldsu
oYYINNMILBNINANUFT Al saifuTuTINTeyalind fideduTududuniaiu
undeya lngldhatlunisiiusivsndeyaluiuans - Jueniind seninufieununius - weu
WwE 2568

4. Mynszidaya
1. Jwneideyaduiiadvdiuyana funginssutinvieniien uazdunisnaiavieadion
T¥adi@iFanssaun (Descriptive Statistics) Ingn1sussetenadnyuzvesdieya liun fevay Aade
wazaudenuunn gy
2. MFAATIEAANEA MBI W BUTBIfNES SuneinunTide Yminfoudn ld
anunislagldnsimsnzviesAausenouled152a (Factor Analysis) (Hair et al., 2019; Malhotra,
2010) leBudussruszneududnenmussumawisandienfifiauddy Tnonisinsieddlsunsy
ABUTIABSTANSIFUNWEDA
3. Arsgsinuduiuddnenmunasionfisdfnnde suneinunside Jmiasesidna de
Hasusunisnatnvieadien mepnuduiuslaenismageulaawa’ (Chi - Square Test) w167
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1. amshnseitoyaiuiadudiuyana wuin greunuuasuaulumngs 1w 257 au
Andusesay 53.50 Jo18321319 26 - 35 U 1uu 193 Au Anludesaz 40.20 fanuninwausd
duau 272 Aau AnluSesay 56.70 dszAunisAnwrseauUSynns Sy 183 au Antdusesay
38.10 for@wwinauuidnenyu d1uiu 161 au Aadudeas 33.50 wazdisnglalutegiusaiiiou
5813749 30,001 — 50,000 U 37U 193 AU ATy
Youay 40.20 Fas1eii 1
59 1 uansdeyailadeduyana

Foyaiiugrusialy 31 () | Seway
1. LN
1.1 98 223 46.50
1.2 i) 257 53.50
393 480 100.00
Fayadiugrusialy 31U (AY) Souaz
2. 97
21 15-25% 104 21.70
22 26-35% 193 40.20
23 36-45% 103 21.50
2.4 46-55% 42 8.80
2.5 11AN1 56 U 38 7.90
39 480 100.00
3. @01UAN
1.1 lam 185 38.50
1.2 ause 272 57.70
1.3 n81519/93e 23 4.80
593 480 100.00
4. SEAUNIANYIEIAR
4.1 UszauAny/siseuane 40 8.30
4.2 $rv./Aha/eudsaan 168 35.00
4.3 USeyyes 183 38.10
4.4 ganInUSyaes 89 18.50
59 480 100.00
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5. 818N
5.1 9151%M5/$§3aAA 76 15.80
5.2 WiNNUTIVNIT/GNINg 62 12.90
5.3 ninUUIENeNYUY 161 33.50
5.4 ANYN8/53NE UM 56 11.70
5.5 NWAINT 21 4.40
5.6 tniSew/ddn/dndnw 104 21.70
5.7 8 9 WIATHY o - -
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6. snelatutlagtusiaiiou
6.1 Wowni1 10,000 UM 104 21.70
6.2 10,000 - 30,000 um 127 26.50
6.3 30,001 - 50,000 U 193 40.20
6.4 50,001 UMY 56 11.70
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AungAnssutnveiien wuin dnveuiefiuiiiuaiesdaiidnvuzianssuvioaiieadie
wa & o a < [ % a v a | a =~ ) |

PUUTLIRA1ENT 1UIU 199 AU ARLdUSesay 41.50 lI’JﬁqﬂizaﬂﬂﬂlUﬂﬁmu%’NM@(‘lL‘VIEJ’JL‘INE]‘WﬂNE]u
ngoula 911U 280 AU Anduseyay 58.30 UseinnuvasviaunsinaulafauTmusssuwazyszine
T 206 A Andudeay 42.90 mvuzlumsiiuniwisafidlnesasuddiuynna 91U 334 Ay
Andusesas 69.60 ANNBlUNSHUN NN YIBANEIfNEW SunainunTIde Jminseuida lumsn
11U 305 AU Actdusesay 63.50 Baa1luNISIRUNIIDUAEIYITULETS - 9717iRE F1UU 439
Ay AntduSesaz 91.50 fenlganglunisvisaiiedagseninediuiu 1,500 - 3,000 Um 31U 141 AY
Andusesay 29.40 fsuuuulumsifiumaieaiiedfuasauaiiiiieu/wiluy 917U 366 AU Aadu
Sovay 76.30 uavdillenmavznduniieagnidm sunenunside Jaminseedndn S 287 au
a @& v 1Y) a
ARLUUSDEAY 59.80 ANRNSINN 2
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NHANSIUUNYIDAUTNY? W (aw) | Sewas
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1.2 99nA18IN"Y 26 5.40
1.3 YUAMUNIEDY 81 16.90
1.4 wulsziRmans 199 41.50
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2. Ynguszasdlumaiiumaviesilsrvesyinu
2.1 iewnreundeula 280 58.30
22 edsudeunfiies 83 17.30
23 \flefnwmaniu} 60 12.50
2.4 \ileUszudunn 57 11.90
2.5 3U | QUTATEY). oo - -
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3. Ussinvuvawisadfiendiviuaula
3.1 Uszifmans 152 31.70
3.2 AauTmusssulazUszing 206 42.90
3.3 NNEITUYIR 50 10.40
3.4 Juiiiassla 72 15.00
39U 480 100.00
4. wuzlunsiumsvieadieavesviiy
4.1 S0laYaIA510UY 13 2.70
4.2 IngURdILYAAa 334 69.60
4.3 S0gLwIEN 19 4.00
4.4 509NIYIULUA 114 23.80
39U 480 100.00
5. avwiilunmsidumanviesfisdgnas suneinunside
Jminsesdn veeviu
5.1 laitagan 305 63.50
521 pds 85 17.70
532 n% 63 13.10
5.4 3 adavuld 27 5.60
394 480 100.00
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wgAnssutinviesfien W () | Sewas
6. Franalunmsvieniieivewi
6.1 Judums - Ans 15 3.10
6.2 Julans - o¥ing 439 91.50
6.3 Tungaintngny 26 5.40
39U 480 100.00
7. Aldaglunisvieadienvesvin
7.1 Gﬁl’ﬂﬂ’jﬁ 1,500 um 138 28.70
7.2 1,501 - 3,000 uw 141 29.40
7.3 3,001 - 4,000 umm 89 18.50
7.4 101 4,000 UM 112 23.30
39U 480 100.00
8. sUnuulunsiAuvieaisvesyiy
8.1 AULAE? 103 21.50
8.2 ATOUATY/ WL/ Aflou 366 76.30
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' a '3 v P 9 ) & YN a Ao
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NSUNTYT kareadusENaunIui 3 AuEIgIwIEAINEEAIN (Amenity = A) fiB NTUSMSaTUaYY
Anuaganausliiidnvieunied lnegidelaneesuuuufnenmundsiounieignidst g1ne

a o [ v Y @ d' v 1 a d' YA & < 5& 1 “ 9y ¥
neRTIRY Jwinsesldn Lilaliieren1sisente §I983Rsedn “U-SA Model” fanmusenau 1
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winsay warbiffudmhdusesiseiin

Andsenau 1 E‘ULLU‘UﬁﬂEJﬂWWLLMﬁ'WiE]\‘iLﬁmfjmax‘iﬁ SUNBINYATIAY TanTnsasLde
“U-SA MODEL”
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uasvioLien
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syuvrudsanssasMideudelnonsannduileafesdaundoundwioniien axdsteifinaiy
avmnaueliuigilifsosusidui wasvhlimdwoadondridldieiu

il 2 anuaeas (Safety) msinisusuugstheuenmaazthedeyaliiiaudaiau
AsauAguinIwlnuarn1wSingy deliinveaderannsadddoyaddnyldesrsazan
TIET HAZANANUAUAUYLLAUN
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posliduuzn MsdaszuuguanuUaoadelinseunguisiu saudifenssuiDalonals
tnvieaiflenldfidudmiuguey uenaint msdavilusunsuinisfiideyanassnadpiaukiuued
WAty wieudensiaulassaiaiugiufisniu wu lsuwss $uemns Femhazein Suen gna
fuan wagiudwihevesiisydn tesesiumnndissnsvestinvieadienlsognsasuu
Tagasu mnunaaisafiedagnidet suneinunside Smindenidn Waunldasuiuny
LAMIRINE1 AzRBEnszRuuvaiBafisIfnAs suneinunside Smindouida Irdugamne
goniloy wazaneldliuuogiedsiy
3. wadAsEiAuduTuSAnenmuvawiefiedfnani sSunenuaside Ymintenida se

Hadsnumsnaavieaiion wui1 manudiiudszrinaunasisaiieagmas suneinuaside Smin
Youndn sotladesunsnanavieaiien neldadf Chi - Square fisvsutioddayymaada 0.05 wuin

3.1 druarubuendnual Sanuduiusdetiadedunisnaiaviondlen e 7 1y
UsENBUAIY AUNAAAMT AUTIAT AUYRININITINT MUY AMUAWETUNITVIEY  AUENYUENI
NN AUNTEUIUNNT kazAuyAAa Na13Re fndvillaadnenssuuuieiiuusnamii e
nsiisuuaglidslging

3.2 fruaulaende denuduiusdotladediunisnaiavioadien fs 7 §u
U58N0UAIY AMUKEASMI AI1UTIAT ATUYBIVNNITIATINUIEY AMUABETUNITVIY ATUGN BN
MBAIN FUNTEUIUAT WagsuyAna nafe mahwuvinlilasazain oglndyuvy villmislonn
e dnvieadieafirudnuaendouazauiela

3.3 fudesiueauaznn famnuduiusdetadedunsnaiarieiies e 7 f
U5ENOUAIY AUREAIMUT AIUITIAT ATUYBININITIATINUY FIUALATINITUIY ATUANYAENIS
MENN FIUNTEUIUNTT WAEAUYARS NATIAB fNdsiansaiumadiiialaing aeainsienisdivy

Taefien Chi - Square wagen Significant (Sig.) fam151371 3

102



NIANTINYINTINNNT W INEEI1UI0 AT
N 7 alun 5 (fugeu - Aa1Ay 2568)

~o-

MSUDRL

A15199 3 NNTIATILIANUFUNUTTEIINTAUARYILNVBLNLINLAUTeAUNITHANNVIDLNE?
Y0I]N1AM Suneinwaside Jwindenidn tneldatfn Chi - Square

Y fiu . A fu .

AU v , AUANEY | AU v
AUV o o s AUIIAT | YIIN9NTS ANYUSNIY AUYAAR

HARNN o o n13U18 N3TUIUNIS
anﬂ‘ﬁu AINVINUY 8NN
Tinvieaie/
Uadwdu | Chi- Chi- Chi- Chi- Chi- Chi- Chi-
N3N Squ | Sig. | Squ | Sig. | Squ | Sig. | Squ | Sig. | Squ | Sig. | Squ | Sig. | Squ | Sis.
viael,ﬁm are are are are are are are
guanudy | 628. | 0.0 | 479.| 0.0 | 634. | 0.0 | 283.| 0.0 | 600.| 0.0 | 645 | 0.0 | 616.| 0.0
LWNaNYa 914 | 01* | 321 | 01* | 687 | 01* | 183 | 01* | 795 | O1* | 441 | 01* | 532 | 01*
ANUAINY 609. | 0.00 | 478. | 0.00 | 723. | 0.00 | 312. | 0.00 | 698. | 0.00 | 725. | 0.00 | 746. | 0.00
Uaande 307 1* 665 1* 572 1* 981 1* 818 1* 377 1* 673 1*
v 2 e 124 143 137
AIUAIDUIY | 756. | 0.00 | 607. | 0.00 0.00 | 924. | 0.00 | 690. | 0.00 0.00 0.00

1.34 3.11 2.18

AUdEAIN | 597 1* 014 1* 3 1* 159 1* 782 1* 8 1* 1 1*
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(S)
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dxaan (A)
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ABSTRACT

This study aims to understand the effectiveness of using high-low involvement and
visual communication on attitude toward advertising and attitude toward brand. One hundred
and fifty-five students were randomly assigned into four experiment groups. This study uses
factorial design, creating a 2 (visual dominance vs text dominance) x 2 (product types high vs
low involvement) factorial design. Data were collected by using a questionnaire and using
mean, standard deviation and ANOVA. The results show that low involvement products lead
to high attitude toward advertising scores, and using picture dominance leads to higher attitude

toward brand scores.

Keywords: Social Media Marketing Communication, Advertising, Visual and Verbal

Communication, Consumer Attitude, Level of Product Involvement
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Introduction

Recent changes in consumer behavior and marketing strategies stem from an increasing
variety of products, prompting organizations to adopt diverse communication methods for
broader engagement (Jantanarmsri & Chomngam, 2018). Aligning visuals and text with
marketing goals is crucial for both high- and low-involvement products, as engagement
significantly impacts communication effectiveness (Aljukhadar & Senecal, 2021).

This study will fulfill the gap to explores how these combinations on Facebook
influence consumer attitudes toward advertisements and brands, focusing on high- and low-

involvement products.

Concepts of Visual and Textual Communication

Research categorizes communication into picture-dominant and text-dominant
formats (Lewis et al., 2013; Akhtar et al,, 2014; Kim & Jang, 2019). Brandts et al. (2023) note
that visuals convey meaning more effectively than text, enhancing understanding and reducing
misunderstandings. Effective visual communication simplifies complex concepts (Kongtieng,
2019). Stan (2020) demonstrated the significance of pictures in shaping brand personality. High-
quality visuals improve engagement and cognitive processing (Kujur & Singh, 2020), influenced
by cultural backgrounds (Kujur & Singh, 2020). Creative visuals are crucial for product selection
and brand reputation (Schroeder, 2020).

Concepts of High and Low Involvement Products

High- and low-involvement products, defined by the Elaboration Likelihood Model
(ELM), influence consumer perceptions of importance. High-involvement products prompt
complex decision-making requiring detailed information (Maclnnis et al., 1991, Handriana,
2017). Consumer involvement stems from intrinsic needs and perceived value (Zaichkowsky,
1994). Studies on advertising effectiveness for both product types on platforms like Facebook
include health-related products (Lee et al,, 2020) and low-involvement items (Kuenzel &
Musters, 2007).

Celebrity endorsements enhance positive attitudes for low-involvement products
(Handriana, 2017). Ren et al. (2023) indicate that social media effectively markets low-
involvement products, while celebrity endorsements can aid high-involvement product launches

and enhance brand awareness.

Concepts and Theories Related to the Use of Social Media for Marketing
Communication
The growth of online platforms poses challenges for marketers to capture consumer

attention amid vast content (Bahcecik et al., 2019). Brands must strategically leverage online
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media and use data analytics to tailor messages and enhance engagement (Pelletier et al,,
2020). The interactive nature of social media allows for real-time feedback and dynamic
campaign adjustments. Visual elements are essential for improving user engagement and
message retention (Zhang et al., 2022). Continuous adaptation is crucial for success in the digital

landscape.

Conceptual Framework
The conceptual framework draws from literature on the use of pictures and text in
marketing communication (Lewis et al., 2013; Akhtar et al,, 2014; Kim & Jang, 2019; Brandts et
al., 2023). It includes variables such as picture vs. text dominance and theories on high- and
low-involvement products (Handriana, 2017; Ren et al,, 2023) and social media marketing
(Pelletier et al.,, 2020), shaping the framework that addresses consumer attitudes (Handriana,
2017: Winter et al., 2021).

Communication Attitude Toward

Format Advertising

Picture domination

Text domination

Product Involvement Attitude Toward Brand

Low-involvement .

High-involvement

Figure 1. Conceptual Framework

Research Objectives
1. To examine the effects of using different types of pictures in products with varying
levels of involvement on consumers' attitudes towards advertisements.
2. To investigate the effects of using different types of pictures in products with

varying levels of involvement on consumers' attitudes towards brands.

Research Methodology
1. Research Design
This study examines the effects of marketing communication through strategic
messaging on Facebook, focusing on the use of pictures and text, and the characteristics of
high and low involvement products on consumer attitudes toward advertisements and brands.
An experimental approach with a 2x2 factorial design tests the impact of communication
format and product involvement on brand and advertisement attitudes. Experiments were

conducted in a controlled laboratory setting to ensure internal validity.
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2. Experimental Design

The factorial design includes two communication formats (picture-dominant vs. text-

dominant) and two levels of product involvement (high vs. low), with the following

independent and dependent variables:

Independent Variables:

1.

Communication Format: This variable comprises two categories: text-focused
communication (where text occupies more space than picture) and picture-focused
communication (where picture dominate in size and proportion).

Product Involvement: This variable distinguishes between high involvement products
(important, typically higher-priced items like computers and mobile phones) and low
involvement products (lower-priced, less impactful items like stationery and
cosmetics). Product selection was guided by focus group discussions and aligns with

previous research categorizing high involvement products (Handriana, 2017)

Dependent Variables:

1.

Attitude Toward Advertising: This measures consumers' inclinations toward
advertisements, reflecting preferences, aversions, and emotional responses.
Attitude Toward Brand: This denotes consumers' inclinations toward the brand,

including preferences, aversions, and emotional responses.

Treatment Administration

each

Participants were randomly assigned to each group (randomization) to ensure that

group is controlled for the variables set in the factorial experiment design, which

comprises 2 communication formats (picture-focused vs. text-focused) and 2 levels of product

involvement (high vs. low), resulting in four experimental groups as follows

Table 1 Treatment Allocation for All Experimental Groups

Group Treatment Content Product
Style Involvement
Gl Text-dominance advertisement for a High Text-
mobile phone involvement | dominance
G2 Picture-dominance advertisement for a High Picture-
mobile phone involvement | dominance
G3 | Text-dominance advertisement for a pen Low Text-
involvement | dominance
G4 | Picture-dominance advertisement for a Low Picture-
pen involvement | dominance
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Research Instruments

The instruments used in this research are advertisements for two different types of
products mobile phones (high-involvement products) and pens (low-involvement products).
These advertisements employ different presentation formats, either text-focused or picture-
focused, with varying proportions. This study also uses pilot test and also control factors, such
as font types, font style, color,
Population and Sample Characteristics

The participants in this experiment consisted of 157 undergraduate students from the
Marketing program at Rajamangala University of Technology Krungthep, enrolled in the Digital
Marketing course during the 2022/2 academic semester. They were divided into four groups:
one group of 40 participants and three groups of 39 participants each. Questionnaires were
distributed randomly in the classroom via Google Forms, resulting in 157 collected responses.
Preliminary Testing

A preliminary survey was conducted to assess high-involvement and low-involvement
products with a group similar to the target sample. This was done to test the reliability of the

questionnaire.

High and Low Involvement Measurement

The researcher adapted a 7-point Likert scale questionnaire from Prendergast, Tsang,
& Chan (2010) to assess product involvement, achieving a reliability score of .922. The scale
comprises 10 items, including statements such as "This product is important to me," "This
product is interesting," and "This product is necessary for me." Responses were measured from
1 (strongly disagree) to 7 (strongly agree).

Attitude Toward Advertisement

The attitude toward the advertisement was measured using a 7-point Likert scale
adapted from Sukkul & Anantachart (2020). The scale demonstrated high reliability, with a
Cronbach’s alpha of .917. It includes four items: 1) | really like this advertisement, 2) | have a
positive attitude toward this advertisement, 3) This advertisement is very good, and 4) | am
satisfied with this advertisement.

Attitude Toward the Brand

The attitude toward the brand was also assessed using a 7-point Likert scale from
Sukkul & Anantachart (2020), achieving a Cronbach’s alpha of .945, indicating its reliability. The
scale consists of four questions: 1) | really like this brand, 2) | have a positive attitude toward
this brand, 3) This is a very good brand, and 4) | am satisfied with this brand.

Research Procedures and Implementation
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The researcher secured a cooperation letter from the Dean of the Faculty of Business
Administration to survey Principles of Marketing students and sought expert reviews for the
questionnaire. A focus group selected product types, while experts created and reviewed four
media types. The questionnaires were validated, achieving reliability scores over 0.9, and
converted to an online format. After a pilot study with 40 participants (Kramsaksa, 2008)
confirmed reliability, they were distributed to four randomly assigned student groups, each
receiving one set of advertisements. The population consists of marketing major students, and
the sample is drawn randomly assign into groups from this population. All participants
completed the questionnaire at the same time under identical conditions.

The completed questionnaires were reviewed for accuracy, and the scores were
analyzed using SPSS for statistical values, including percentages, two-way ANOVA, and
MANOVA.

Results
Table 2 shows the number and percentage of participants in the experiment,

classified by gender.

Gender N Percentage

Male 54 34.4

Female 103 65.6
Total 157 100.0

From Table 2, it can be observed that the total number of participants in the
experiment is 157, divided into male and female categories. The majority are female, with a
total of 103 participants, accounting for 65.6%, while males comprise 54 participants,

representing 34.4%.

Table 3 shows the number and percentage of participants in the experiment, categorized by age.
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Age N Percentage
19 33 21.0
20 89 56.7
21 22 14.0
22 7 4.5
23 4 25
25 1 0.6
26 1 0.6
Total 157 100

Table 3 shows the number of participants categorized by age, with most aged 20
years, accounting for 89 people or 56.7%. This is followed by participants aged 19 years, making
up 21.0%, those aged 21 years at 14.0%, and participants aged 22 years, representing 4.5%.
The 23-year-olds total 4 participants or 2.5%, and finally, one participant is aged 25, accounting
for 0.6%.

The distribution of participants across four experimental groups. Group 1 (G1) includes
40 participants exposed to text-dominant ads for high-involvement products, while Group 2
(G2) has 39 participants exposed to picture-dominant ads for high-involvement products. Group
3 (G3) comprises 39 participants exposed to text-dominant ads for low-involvement products,
and Group 4 (G4) includes 39 participants exposed to picture-dominant ads for low-

involvement products.

Table 4 Comparison of Brand Attitudes between High- and Low-Involvement Products under
Text-Dominant Condition Comparison of Brand Attitudes between High- and Low-Involvement

Products with a focus on text

Group M SD t df P
Brand Phone-Text 4.61 1.462 -1.303 77 .196
Attitude Pen - Text 5.01 1.209

From Table 4, the experimental group that received advertisements for pens with text
had a higher average (5.01) compared to the group that received advertisements for phones
with text (4.61).

Table 5 Comparison of Brand Attitudes between High- and Low-Involvement Products under

Text-Dominant Condition Comparison of Brand Attitudes between High- and Low-Involvement
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Products with a focus on results of testing different product types on brand attitudes with a

focus on picture.

Group M SD t df P
Brand Phone - Picture 5.10 1.337 -.161 76 .872
Attitude Pen - Picture 5.15 1.106

From Table 5, the average for the use of pens with picture was 5.15, which is higher

than the average for phones with picture at 5.10.

Table 6 The average values of product involvement, attitudes towards advertisements, and

brands among participants in each experimental group.

Group 1 Group 2 Group 3 Group 4
Mean SD Mean SD Mean SD Mean SD

Product involvement 4.69 1.114 | 4.72 1.011 4.58 .996 4.61 1.038
Attitude towards 478 1.228

4.80 1.407 | 5.28 1.183 5.00 1.225
advertisements
Attitude towards 461 1.462

5.10 1.337 | 5.01 1.209 5.15 1.106
brands

Experimental Group 1 (G1) This group received media for a high-involvement product
focusing on text. The average score for product involvement was 4.69, attitude towards the
advertisement was 4.78, and attitude towards the brand was 4.61.

Experimental Group 2 (G2) This group received media for a high-involvement product
focusing on pictures. The average score for product involvement was 4.72, attitude towards
the advertisement was 4.80, and attitude towards the brand was 5.10.

Experimental Group 3 (G3) This group received media for a low-involvement product
focusing on text. The average score for product involvement was 4.58, attitude towards the
advertisement was 5.28, which was the highest in this study and attitude towards the brand
was 5.01.

Experimental Group 4 (G4) This group received media for a low-involvement product
focusing on pictures. The average score for product involvement was 4.61, attitude towards
the advertisement was 5.00, and attitude towards the brand was 5.15.

Research Question Response Using Statistical Data

1. Does the use of different types of picture in products with varying levels of involvement

affect consumer attitudes toward advertisements?
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Table 7 Test Results for Product Types and Attitudes Toward Text-Focused Advertisements

Group M SD t df P
Attitude toward Phone-Text 4.78 1.228 -1.868 77 066
Ads Pen-Text 5.28 1.183

From Table 7, the experimental group had a more positive attitude toward text-
focused advertisements for pens, with a mean of 5.28, compared to phones, which had a

mean of 4.78.

Table 8 Test Results for Different Product Types and Attitudes Toward Picture-Focused

Advertisements

Group M SD t df P
Attitude Phone-Picture 4.80 1.407 -1.291 76 .201
toward Ads Pen-Picture 5.16 1.017

From Table 8, the experimental group showed a more positive attitude toward image-
focused advertisements for pens, with a mean of 5.00, compared to phones, which had a

mean of 4.80. However, the difference between the two is not statistically significant (p

0.309).

2. Does the use of different types of picture in products with varying levels of involvement

affect consumer attitudes toward brands?

Table 9 Multivariate Analysis of Variance (MANOVA)
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Hypothesi

Effect Value F s df Error df | Sig.

Product  [Pillai's Trace 037 2.920° 2.000 152.000 | .057
itlks' Lambda 963 2.920° 2.000 152.000 | .057

Hotelling's Trace .038 2.920° 2.000 152.000 | .057

Roy's Largest Root .038 2.920° 2.000 152.000 | .057

Content  [Pillai's Trace .044 3.495° 2.000 152.000 | .033
Wilks' Lambda 956 3.495" 2.000 152.000 | .033

Hotelling's Trace .046 3.495° 2.000 152.000 | .033

Roy's Largest Root .046 3.495° 2.000 152.000 | .033

Product *Pillai's Trace .006 439° 2.000 152.000 | .645
Content ilks' Lambda 994 439° 2.000 152.000 | .645
Hotelling's Trace .006 .439° 2.000 152.000 | .645

Roy's Largest Root .006 .439° 2.000 152.000 | .645

Table10 shows no significant difference between high-correlation and low-correlation

products, as well as between text-focused and image-focused presentations.
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Table 10 Shows the relationship between high-involvement and low-involvement products

analyzed in conjunction with attitudes toward advertisements and brand attitudes.

Tests of Between-Subjects Effects
Type lll
Mean
Source Dependent Variable Sum of | df F Sig.
Square
Squares
Corrected |Attitude toward
7.668° 3 2.556 1.726 164
Model Advertisement
Attitude toward Brand 7.073° 3 2.358 1.424 .238
Intercept |Attitude toward
) 3931.827| 1 |3931.827 | 2654.990 | .000
Advertisement
Attitude toward Brand 3873.250 | 1 |3873.250 | 2339.001 | .000
Product |Attitude toward
) 7.358 1 7.358 4.969 .027
Advertisement
Attitude toward Brand 1.889 1 1.889 1.141 .287
Content  |Attitude toward
.090 1 .090 .060 .806
Advertisement
Attitude toward Brand 3.908 1 3.908 2.360 127
Product *Attitude toward
215 1 .215 .145 704
Content  |Advertisement
Attitude toward Brand 1.195 1 1.195 122 397
Total Attitude toward
4164.250 | 157
Advertisement
Attitude toward Brand 4130.625 | 157
Corrected Attitude toward
234.248 | 156
Total Advertisement
Attitude toward Brand 260.432 | 156
a. R Squared = .033 (Adjusted R Squared = .014)
b. R Squared = .027 (Adjusted R Squared = .008)

From Table 10 The relationship between high-involvement and low-involvement
products analyzed alongside attitudes toward advertisements and brand attitudes reveals that
the use of high-involvement and low-involvement products, when considering the content
type with two presentation formats (text-focused and image-focused), shows no significant

differences in attitudes toward advertisements and brand attitudes.
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Discussions

This study investigates the impact of marketing communication strategies on
Facebook, focusing on visual and textual presentations and product involvement levels
regarding consumer attitudes towards advertising and brands.

Research Questions:
1. Does the type of picture used for high and low involvement products affect attitudes
toward advertisements?
2. Does the type of picture used for high and low involvement products affect attitudes
toward brands?
Response to Research Question 1:

Statistical analysis shows no significant difference in attitudes toward advertisements
for high and low involvement products when using picture and text. Familiarity with product
types, like mobile phones and pens, diminishes the impact of extensive information. It might
be because of consumers can infer usage from previous experiences, leading to similar
attitudes regardless of emphasis on text or picture (Brandts et al., 2023; Stan, 2020; Gharibshah
et al., 2020).

Response to Research Question 2:

There is also no significant difference in brand attitudes based on advertisements for
high and low involvement products. New brand designs were introduced to mitigate bias.
Findings suggest that consumers view advertisements primarily as marketing tools, not as
opportunities for brand engagement, even when visually appealing (Bigne et al,, 2020;
Schroeder, 2020). Participants showed little sensitivity to purchasing either product type,
indicating a lack of motivation to engage with ad content on popular platforms (Kuenzel &
Musters, 2007; Xue, 2019; Gordon et al., 2023). This aligns with the trend of low involvement

products being prevalent online, which may reduce brand attachment (Ren et al., 2023).

Recommendations
1. For Practical Application:

Use both picture and text in advertisements to enhance communication
effectiveness, especially considering the differences in consumer attitudes toward low and high
involvement products.

2. For Future Research:

Incorporate celebrity endorsements to explore their effects on consumer perceptions
across demographics.

Expand the participant age range to evaluate how age influences reactions to

marketing strategies, facilitating more targeted communication.
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ﬁayjaﬁhmmﬂu,azwamsﬁ'\Lﬁumumaw'%ﬁwﬁawzl,ﬁﬂu’Lummwé’nw%’we‘itmwszmﬂm
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RELEVANCE OF ENVIRONMENT, SOCIAL, GOVERNANCE (ESG) PERFORMANCE ON MARKET
VALUE AND FIRM PERFORMANCE OF LISTED COMPANIES ON STOCK EXCHANGE OF
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unAnga

MAeiliTaguszasd 1) Wefnwianuduiusvemanisdiiunuduanuiuiaveuse
Aannden dPuuarsInniuia (ESG) deyarmann 2) ilefnuanuduiusvessanisdnfiunusiy
ANSURnveUsaAIndey dernuarsTRInAua (ESG) fednsmaneuumusodunsndsiu (ROA) 3)
dlefnwmudiiusvemanisdidunuiunasuinveudedanadey dnuuagssanivia (ESG)
sodmHanauULTLAINd Tsiavl (ROE) meideilifumsiteiinun ndudesnsiflilunsfinu
Ao Ustmannzieulunanamdnnindwissemelne Tungu SET 50 Afnanisusziiiu ESG rating T
MSCI ST .. 2562 - 2566 Smtiean 27 U3t Wisdndenuuuiamzianzas adanlilumsne
UIENOUAIY ADATINTINNT NITIATIENANdURUSINETIUY Lagn1TIATILINTONNDLLTINYIA
NanTIdeNU wansAdunuiudsnden da LayssnAvTa (ESG) finrmduiudidauindy
yar1naInfisedutedfynieadafisedu 0.01 uazdinaudusiusidauaniy ROA way ROE

'
=

fisesutiddyneadnfisziu 0.05 wandliiftuinussviitnanisaifuanudiu £SG ifninansauiu
uaAman uazvili ROA uay ROE Idmilifiatu wonand nantsdnfiunududunnden dany
LAE5IINAUIE (ESG) SdvBwasioyaninainunndign wewSsuiisuniudusiusiu ROA uay ROE
Feaenndeafiunquifidiulddrudeniuignezannsadniunuldosuivszansamiledi s
wausslestivosiidnlfanadoromn Lidfewsnausslovivosieruminiy

AdAeY: Fanaey, 3R, 535U1AU8, Han1UTEEY ESG, N13aevuagedeEy

ABSTRACT
This research aimed to study (1) relevance of Environmental, Social, and Governance
(ESG) performance on market value of the Company (2) relevance of Environmental, Social, and
Governance (ESG) performance on Return On Asset (ROA) and (3) relevance of Environmental,
Social, and Governance (ESG) performance on Return On Equity (ROE). This research is quantitative,
and the sample is the listed companies on the Stock Exchange of Thailand: And index group

reflecting the movement of the first 50 stock prices with ESG rating assessment results by MSCI
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from 2019 to 2023, totaling 27 companies, using a specific selection method. Statistics used in data
analysis consist of descriptive analysis and multiple regression analysis. The results reveal that
environmental, social, and governance (ESG) performance has a positive relationship at a statistical
significance  level of 0.05 with market value and company performance
as measured by return on total assets (ROA) and return on equity (ROE). This indicates that
companies with better ESG performance are able to increase their market value and achieve higher
ROA and ROE. In addition, ESG performance has the most significant impact on market value
compared to ROA and ROE, aligning with the theory that stakeholders can drive effective corporate

performance when considering the interests of all stakeholders, not only shareholders.
Keywords: Environment, Social, Governance; ESG Rating; Sustainable Investing

unin

N5V BuLUAINIEIAL FIWIndou wasNaNTENUIINUAT YA 4 Tunuimdidey
sensdfiugsialuiiatu ngusshwdegnamnssufionaneliiinnanssvudean muindouuas
dsaa SingniumuesanyaranIsUBNINNAINAAMATILAY fau Tnasmuisiuuliauddey
funadenawmuinniu nuludsmaidenasluiunieuisniiliaruddyfuaunndon deu uas
§593nAU1a ¥iFefiSundn “ESG” wnAniFes “endufinsredunnden dnu LarsITNAUIAYES
933 (ESG)” 1WuuuiAnAgafunsiauvesesdnsed ey laglinfemadlafissedaien
usidnflafla 3 Yadevdn fe sudswnnden dses Lars3IINAUNA (Envionment, Social, Governance:
£SG) Faldsuanuiensgraunsuatsaininasyuinlanlutagiu lneluwudedidnasyuld
Usgnounsiiansanasmu 1iesangsiafill £SG Afvzasviouliifiufannuannsalunsudeduuas
Fnenmvesmsiulaluszezen (guéiamungsiaiionudad, 2563)

nsawulagiiluazadudeseinsaimansuununismsdududdylaglilsindede
fuaudsBuinfinnsan FeiemnfiuunAnizeimsamulvsifinaunauszninanisamudisjatiuiFes
Yoen13aFHanauwnunInsiuludAguasnisamulaglinimaneuununiansdu Tnegadu
mildlarssansuunuminmsdumuglufunisienuddgSomedaunnden dau wazsrsnivia
(ESG) tufe m'ﬁamuasmé"aﬁu (WISUANE vIpsaneva, 2565)

Froanvniinduiinvenisinyauduiusssritmanisiuiunuduauuingou
sodanden dinn WALsITINAUIAYI8IANS (ESG) Aoyarmatntazansidunuyesussniion
nzifouaglunaiandnninduissemalne uaznansdnuiildazvilimsuiwanissnduausi
ANusURnveUsadwInde 1AL LALEITINAUIA (ESG) U8909ANs wazAmduiusiuyadinain
uazsansAiunuvesfiansvieliegidls imsemsiaungsivesadsdunazmsuiierudadiu
Judsilianansandnideddd Aanisannsolivsglomiandeya ESG ratings lunsfmuaunusy
fupudsdu Ysuussmamsdiiuny wasfsgauvaaiuny gasmuiianunienisliianisfinudy
Wamuinesnisidegnuasianuiviavevlunndfves ESG wasiduduaiufanisiifinanis

(%
[ 4

ATuaUAY ESG 15 waziUszilluaesiinnsanlddmdiinau ESG ndanuiieieuasiuinsgiuy
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19 UI28IANSIY
1. efnwnnuduiudvomanisduiuanuiunnuiuiaveusedaindon da uazsss

1Avna (ESG) sioyarmannvesuismiiaansidevlusanandnninduissyimelng
naudvTlavviouranadoulmvessiniu 50 fusn

2. iefnwmnuduiusvesmansindunuiuausuineusednnden dau uazsss
ifAua (ESG) fednsmanauumuandunindsiu (ROA) vesustmiinansidoulunaiandnningums
Usewalng naudvilazviousnnadoulmvesnni 50 fusn

3. ileAnwmnuduiusvemamsiifiuanuiuanuiuiaveuseduainden da Larsss
1AUTA (ESG) fiodnsmanauuyuInauvesfioru (ROE) vesuismiiaanzidoulunaandnning
wisUsewealng naudvilazviournanadoulmvessaiviu 50 fusn

A5atun1sY
1. Useynsuazngunaagng

[V
=

Uszrnnsildlunsfinunnaisil fe visviaamsideulunaemdnnindusislszmealng nagu
silazvouninuadeulmivessiaiiu 50 fusn a 31 Furau 2566 S1UIU 50 VSN (Man
paNNSNIwIUsEINALNg, 2566)

nausogeiililumsinwadall \iusiusudoyasioue U we. 2562 f1 2566 sauadu
5 U 1938msfAmdonuuuianizianzas lnsfinnsanandeyavesudmilsfunsussidiunzuuusy
ESG 910 Morgan Stanley Capital International (MSCI) website LLazﬁ%’auuaﬂsuﬁau Faust U el
2562 fia 2566 visdu 5 U Tawduaunguiaegneifldlunsinseidoya 27 Uidn

2. Aseslianldlunisiae

a a

msfnwluasiifususudeyaanundsdoyaniond (Secondary Data) s1usaudioya
NneumMsRuiilawesoasisas wasiusunudeyanniuledsu ESG uagmsamuesnadiduves
panavdnnsnduissundlne Soeanden deil
2.1 \Wumusudeyanansiidunusuaannden deu wagsssuniua (ESG rating)
yosuismannsdovlunanamdnninguisusemalng ngustiagiiounuadeulmuesniu 50 &
wsn 7lgsunmsuszidiulag Morgan Stanley Capital International (MSCI) ?fqiﬁﬁauuaﬁu%ﬁmlé’ﬁmmwia
anssauglumslinsuuuritumaiulesivas MSCl
2.2 iUTIUTINdoyanen1sR Y wazdnIdIuNNITRUYBIUTEN 21NIUNITRIULIIN
Aules SETSMART (SET Marketing Analysis and Reporting Tool) nanlagnainuannsnduauseinelne
2.3 thieyaiildannnissiusiuunasaaeuavauysalvesteya waziirdeyaun

a (4 aa ! LY o & aa
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3. m3iususutoys
MaAUTIUTIdayaulieanUy 3 @aunuriavesdiinys il
3.1 fuUsBase Ao AZLUUNTUIMSTANSiuAsnaden §AL wagsssunAuia (ESG
Rating) Useiiiulae Morgan Stanley Capital International (MSCI) #3deLAiusausiudaya ESG Rating
21N MSCl website wagiamuusililumsiinsesideyalag
ESG =0 Lﬁaﬂmuuagﬂuizﬁu “B, CC ﬁﬂﬂdﬂssé’ummgm”
ESG = 1 Lﬁaﬂmuuagﬂuizﬁu “A, BBB, BB ag/lusziunInTgIn”
ESG = 2 lemzuuunglusedu “AsA, AA (ugth”
3.2 fudsaiuay
3.2.1 AUIRNBIAANTT (Firm size) IUINTBINAINITINAINADNIINUVDIFUNTNE TINTD4
U ieandymmisnszaneuuuliunivestoya
3.2.2 Snsduniiausiudedunindsiy (Leverage) Sasdulannsaazioudrny
fupsnien1siuresuish Bednardiugasiile fgBeilienuidsddumsamuluuisniugedude
Imaé’mﬂﬁauwfﬁuiwmﬁw%’wéiamzmmiaﬁﬁmmlﬁmﬂqm

(Y 1 dya A [ & dya a [ &
DR TIFIUNUAUTIUADFUNITNYTIN = (MUAUIIN / dUNINYIIN) x 100

3.3 fudsnny
3.3.1 yad19a1n (Market value) fia ygaf1nusamatnvamanning lun1seinw
adsilfmyaduusiaglirindeaavemdnmingluusaslasinavessszesnanivhnsing
3.3.2 $MTIMANDULNUAINAUNINGSI (ROA) Ae dasidiuiiuansisnuamnsnly
nsvislsvesduningiamuaiigsRvldlunssidunuinivansuunuanmssiiunuldnndes

Wigdla Avnlag

(% a (% L3 o a a (% s =
BRTINARDULNUINAAUNINYIIN = (ﬂ’ﬂﬁ?ﬁ/]ﬁ / AUNINYTINREAY) x 100

3.3.3 dRTINARDUUNUIINAIUVBNBYU (ROE) AD §n51dIUNLAAITIAINAINTTA
lumsihRuamuludivesinvemsediuvesnorululdaiwanauwniladussdnsamanniieda
AIlag

gnTManULIUAINAINYBEREYU = (MlsgnT /druvestieviu) x 100

4. Mynszidaya

aﬁﬁﬁiﬂumﬁmeﬁﬁauaiumiﬁﬂwm%u’aﬁ oA

4.1 ANTILATITRAIUADALTINTTUU (Descriptive Statistics) Juadanldlunisasy
awm%uaamumauma faus loun msuanuasawd Jovaz Avdgauesdeya Ageanuestoya
Aade wardrudssvunnsguvestous @nnfad wmvslsad wagdaas driusemand, 2562)

4.2 MTUATNAILaDATeUNIY (nferential Statistics)

4.2.1 nMsiasgiandunusifie§du (Pearson Correlation Analysis) 1un1511

AsduSsEnIneinYs 2 Miftegluumsnisiauuy Interval Scale w3 Ratio Scale TasunfAayd]
A19Y5EMINN -1.00 §19 1.00 HdlAAnaunINgANNINILUT 2 fidlauduiusluiienimseiudig 61
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flauanmneauinfiuds 2 safinnuduiuslufieniafiondu anduiesiinisiesisisey
AuduTuSvesfudsTnefnnsanannArduls sansanduiusaunasiaelud e runudn
SuUszansanduius

r < 0.20 SEAUAMNANNUSTERINILUS oY

0.21 < r < 0.40 SEAUANNEUNUSTEIINSRILUIABUTITDY

0.41 < r < 0.60 S¥AUANUFUNUSTENINFILUTUIUNANS

0.61 <1 < 0.80 S¥AUANUFUNUSIENINFILUIABULI9UN

r> 0.80 S¥AUANNFNRUSTENINFIMUTIN (Funa Seelad, 2556)

4.2.3 N153ATIERANNISanneeLTIn AL (Multiple Regression Analysis) tJunis
ApzimsanaesIsmsmnsadanldiienaaeunuduiussenine s usuusinasiifentu
Faulsiidusviung visesuusnennsalsusaeshtuly (Fae NivdUnyn, 2548)

nsfnwluadsildlinistieseiuuuaumsnnnesidmmen Bmsnsadaildfionaaey
AduussEninsuU s masRguildimualy Tasdnedeguuuudiassuesmunsnuives
(Duy Thanh Nguyen, Thinh Gia Hoan and Hue Gia Tran, 2022) éﬁﬂf

MVit = Y1 + V2ESGit + V3FIRMSIZEit + VALEVit + Zit  — wuushaesii (1)

ROAIt = Ol1 + QL2ESGIt + OL3FIRMSIZEi,t + QL4LEVi,t + ZI,’E e LLU‘U?SWﬁ’eN‘ﬁ' (2)

ROEit = B1 + B2ESGit + B3FIRMSIZEit + BALEVit + Zit — wuusiaedl (3)

v

Inendydnwaliazanunuenlgunusilslunuidy dasil

MVit = yJaﬁ’lﬁumm’]mmmmaw?ﬁwﬁ | U9t
ROAIt = ShTIManoULTILINAUNSNE ILvIUTENT | Ui
ROEit = é’mwwamauLmumﬂa'ausuaqQﬁaﬁmaaﬁﬁmﬁ P U9t
ESGi,t = AZLUL ESG vosusemdl | U t
FIRMSIZEit = PNATOIUTINT | I t
LEVi,t = ST AT I D RUNTNE TR IUTEMT | U9 t
2it = AANARIALATEY

NAN15IY

NSANATIEHERAYINTTUU (Descriptive Statistic)

nsinssdaandonssuulunsinwadsiusznoudie nsmangaan (Maximum) 1
G‘hqﬂ (Minimum) Aiade (Mean) LLazdauLﬁmuummgm (Standard Deviation) ¥aduuudaesiild
Tunsfinu TnemsTiesgviadidanssamannsainmesinald fl
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= a € aa a v = = ° =
A15197 1 : NaNTIATIERADALTINTTUUITBIILUSTElUN1SANYT UauuUTIaehl (1) - (3)

AuUs T Angn GG I i

U2y INTTY

AuUINIY

MV 540 4.7900 462.9000 71.4496 79.0664

ROA 540 -9.5300 34.7200 8.0183 6.0422

ROE 540 -41.2100 55.9900 14.0178 11.6045

Aaulsdasy

ESG Rating 540 0.0000 2.0000 1.1852 0.5866

AaulsnuAY

FIRMSIZE 540 10.3200 12.6300 11.4327 0.5554

LEV 540 0.2400 89.7800 58.7095 18.6714

N7 1 mamﬁLmﬂsﬁaaaL%aWismmsuaameﬁ’waamgq 3 UUUTIaes 31U 540 Taya
wansliiiuaadfng 2562 - 2566 lagyacinain (MV) ummammm 4.7900 U HAgeanvifiu
462.9000 U flfadgwitiu 71.4496 UIn wardidulde LuuATHIUINAY 79.0664 UM §A51
NANBULMUAINALNING 52 (ROA) TAwinanwiniu Sesas -9.5300 fiAngegawiniu Sevay 34.7200 1
Auadewiniy fouas 8.0183 uavildrudsauuinpsgiuintu feuas 6.0422 ShvmanauwnuaINdIL
voagiievi (ROE) flrdnanwinty Yeway -41.2100 flAgegavindu Sesay 55.9900 Sradewiiiy See
8y 14.0178 LLawﬁdauLﬂ'emwumm%mwhﬁ’u Yowag 11.6045 nansAliuansnudanndon dann uaz
599:nAUA (ESG Rating) mmmmmmu 0.0000 AzKUY JAIGegAWINTU 2.0000 AzLUY mmmaammu
1.1852 Aziuy wazdldudonuunasguiniu 0.5866 ALY TUAYBIANT (FIRMSIZE) mmmam
WA 10.3200 i1 Sldrgagaivindu 12.6300 w1 daedewindu 11.4327 win uaslidaudeauvy
1ASFIUAY 05554 wih Samduniiausiudedunindsu (LEV) fiddiganindy fesas 0.2400
firgeqauiniu Yoway 89.7800 fiAndswiniu Yevay 58.7095 uagildrudonuunnsgiuminiy
Sovay 18.6714

NSAATIEHENFUNUS (Correlation Analysis)

Tunisdnwiafedldnisiiasiesianduiusifiosdu (Pearson Correlation Analysis)
deAnwaruduiusiBadussvineiands 2 ¢ nsanienedandulssans avduiusuuudieddu
VRINUUIBATE MILUIAIUAN UazAIWUTA
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€ 1 v % v s g

M1599 2 Han1siATIgRduUsEansanduiusvesiaulsdase AuUaua wafuUININTeY
WUUINEDMN (1) - (3)

MV ROA ROE ESG FIRMSIZE LEV
MV 1

ROA 0.180" 1

ROE 0.1747 0.787" 1

ESG 0.257"] 0.078 0.068 1

FIRMSIZE 0.1177]  -0.503"|  -0.384 0.017 1

LEV 01787 -0.523"]  -0.093] -0.033 0.482"

|
2 aaa

** % AAUFUNUS U SEAUTUAAUNIEDRT 99% Wag 95% MUAIRU

o

v v

st 2 wuin lifidndulseansseninesuusBassiusauusmudifannndt 0.8 vie 1
anuduuSInnnindesas 80 wantilenadesnniiuuusaesiiriidgmsudsiianuduiusiues
(Multicollinearity) (Duy Thanh Nguyen, Thinh Gia Hoan and Hue Gia Tran, 2022) Watlendudszans
avdaiudsywing ROE AU ROA uffasilenagil 0.787 usidevis ROE way ROA usudsmudiegauas
wuusaes sety 3ddaidelmantamiudsiinuduiusiues

A1519% 3 an1sVAEeU Variance Inflation Factors (VIFs)

fauds VIF Tolerance
ESG 1.003 0.997
FIRMSIZE 1.305 0.766
LEV 1.306 0.766
Mean VIF 1.205

nsvAdeU Variance Inflation Factors (VIFs) aumns199 3 iudnmsveaeuiianunsalddsn
YuInANNTULTIvRstymfuUsT A uduius fules Avainansiad 3 linuidlduysledidan viF
1NN 5.3 uay Tolerance Santfeendn 0.19 st Jsenunsonraldiaunsannesildlunside i
Pamsuwlsiianuduiusiues Fiswdufinsdomniulslasulmieenanuuusiaes Gaenfad
wyslsal, gnuna SaAlyd wazdans) driluseeal, 2562)

N13AATIEVENNTITIDARBELUUNAM (Multiple Regression Analysis)

NUITeEFINIINIIUALELTUS YR AN ST U USUANLSURAYE U B AILINE B
faAuLazsIINIAUIG (ESG) Giayjaﬂ'wmmmLLazmamiﬁwLﬁumu%aﬁﬁwﬁmmLﬁﬂuiummwé’ﬂm%’wé

(%
)=

wisUseinalve ngudvilagyiaunuafoulnivessIniu 50 fusn lagaunsainieinalang
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A13197 4 NaNITIATILINITINDELTINAMVEIRILUTDATY FHIwUsAIUAL UagdILUTAY YAA
aanm (MV) Tukuuianasi 1

Unstandardized Standardized
Coefficients Coefficients
wuusaesd 1 B Std. Error Beta t Sig
(Constant) -308.354 69.646 -4.427 0.000%**
ESG 32.773 5.391 0.243 6.079 0.000%*
FIRMSIZE 36.192 6.495 0.254 5.572 0.000%**
LEV -1.240 0.193 -0.293 -6.416 0.000%*
N 540
R-Square 0.145
Adjust R-Square 0.140
Sig 0.000%**

a. Dependent Variable: MV

v o o

** 1008 TEAUTYERYNI9ERAT 0.01 13D Al TTAUALIDLIU 99% uaz

'
v v o w P

* 89 seauted1Agn1eadain 0.05 %39 U SEAUAIULTOIY 95%

NNENTT 4 mudtusTe AN s uusuAIIndey dsA wazsITNAUIA (ESG) sip
yaA1na1m (MV) wudnan Sig. iy 0.000 wansindifuusdasevidesuusmunuetnstiosnilin
mmma%mammlﬁsJuLLanmaﬂammmﬂﬁssﬁ’uﬁaﬁﬁﬁm 0.01 wazilaA Adjust R-Square LAY
0.140 uansiuvuiaesiannsnesuisldindaulsdass uasfulsauauausaldes uieaanu
wlsusaulauszann 14% ludiuvesnmsinsiznaunisannesdanauaiunsaasunaladn wans
ffiunuiudsneden dns uagsssNAUIE (ESG rating : ESG) fimnuduiusidauiniuyadinain
(MV) fisgfuiioddamaada 0.01 wavaduussanianuannesiniu 6.079 namfe vemiidinanis
Usfiu £SG rating Tusedufigeiuazanunsadiuyadnaialiaatuieuiu dwiudiulsamua
YUPBIUTEN (FIRMSIZE) TmnuduiudiBsuaniuyarnann (M) fiseiuioddnmiseda 001 Tned
AduUsAvSveskUsWintU 5.572 ndnifle U‘%ﬁ’wﬁﬁmmmﬁimyjﬂjwmmaiﬁadammmmLﬁmsﬁu Wy
Snandrunilaunuseduningsin (LEV) dwasioyaainaaludsauiissduiivddy 0.01 ndnde
frdmmaunidunusedunindsi (LEV) vesuisvanasazdsnaliyarnainuasuismifinty
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A135197 5 HANITIATIEANITANDDLLTINYAMVDIIILUTDATE AIUUIAIVAY LazAIwUsnd 8nT)
NANBULNUINAUNINGTIU (ROA) Turuuinasen 2

Unstandardized Standardized
Coefficients Coefficients
wuusaesd 2 B Std. Error Beta t Sig
(Constant) 55.055 4.601 11.965 0.000**
ESG 0.737 0.356 0.072 2.069 0.039*
FIRMSIZE -3.590 0.429 -0.330 -8.366 0.000**
LEV -0.117 0.013 -0.362 -9.162 0.000**
N 540
R-Square 0.361
Adjust R-Square 0.357
Sig 0.000%**

a. Dependent Variable: ROA

v o o

** 1004 TEAUTYENRYNI9ERAT 0.01 13D Bl TTAUAMILIDLU 99% uaz

'
v v o w P

* 89 Seauted1Ageatain 0.05 %39 SEAUAIULTONY 95%

INMINN 5 ANUFURUSVMANIATULAUELIRR Y §IPU kaESITHNAUIES (ESG) #ip
SRATINANBULNUABAUNSNITIN (ROA) WUIIAT Sig. AU 0.000 waneindldanusdasenseninds
AIVANBENNTRENTIFINAINITTUIENSWABULUAIYRIRTIHanBURNUARAUNTNGTIU (ROA) 71
syautivdAey 0.01 wagzilAn Adjust R-Square WinAU 0.357 uansimuudassilauisaesuiglaing
wUsdase wazdwUsmuauannsaldesuieanuuususulauseaa 36% ludiuveansinsien
AUN1IONNDLTINYAMAINTATUNALATT Han1FANTUNUAUFNINREN diAY LarsTsunAuIa (ESG
rating : ESG) Aauduiusi3suaniu ROA udndsanuiseiudediAgnieads 0.05 wazan
duUsyAnsanuannesviniu 2.069 naMAe UTEVTINANTUSEIEIY ESG rating lusydunastuazdna
i ROA gaudigiguiu dmiududsaiunu aunavesusem (FIRMSIZE) danuduiusideauiu ROA
d' Y L o w aa a1 a £ 0 [ ! A a o aa 1
Nsgautedfynieada 0.01 Inedirduusyanivesiuuswiniu -8.366 naname usEnidvuialvgy
A dFunIngNunnIzdmaly ROA anas Lavdnsdiunilausiusedunindsiu (LEV) dwasayas
panlulsaunseivtiodiAey 0.01 lnsladulsea@nduesiuusivianu -9.162 nanfAe a19n18au

r-:’lla Y [ & a o ! 2/ a ‘g
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M99 6 NANTITIATILYINITOADDELTINMANVRIRILUTDATE AIWUTAIUAL wAzAILUTANY 805
HanaUWUsRdINYaIRteYil (ROE) luluudnas 3

Unstandardized Standardized
Coefficients Coefficients
wuushaesd 3 B Std. Error Beta t Sig
(Constant) 114.155 10.098 11.305 0.000**
ESG 1.1570 0.782 0.079 2.009 0.045%
FIRMSIZE -9.321 0.942 -0.446 -9.898 0.000**
LEV 0.078 0.028 0.125 2.774 0.006*
N 540
R-Square 0.165
Adjust R-Square 0.161
Sig 0.000%**

a. Dependent Variable: ROE
g ef SERUTudELN1EBan 0.01 wie i seduaudesiu 99% uae
* myed seRutuddmneadng 0.05 wie o seduaadesiu 95%

PNANTNT 6 ANuFUTUSTRsHANIAN LN UIUAWINS DY FIAY LALsITINALIA (ESG)
AEENTITNTIHANBUWNUIINAIUYDIRABYIY (ROE) WudIA1 Sig. WU 0.000 wansinlfiuysdasy
‘mamLmimmuamquawmmwmmiaaﬁmamsLﬂaauLLanaaammamauLmumammaamaa
#u (ROE) fszsutiod1fny 0.01 waxdid1 Adjust R-Square 11y 0.161 LA USIADHAINSE
asugladndiwlsdase wasfndsmuauaunsaldesutuanuuususiulaussann 16% ludiuves
MTAATIEsiaNNTanaRELTMYANAINTIaTUNa LAY namsAlunuiuduneden da uavsss
1nAuna (ESG rating : ESG) fimudusiusidauanfudnsisansuunuaindiuvesgiiioriu (ROE) My
FruUsnudisyiuiluddynieadn 0.05 warAdulszansamuanaesivintu 2.009 na1ae USEniil
nansUssdu ESG rating lussdufigeluasdsualisnsnanouunuaindiuvessifiosu (ROE) vos
U‘%ﬁwmﬁuﬁamﬁuﬁ’u dwmiumudsaiunu é’mﬂﬁauwﬁ%uammﬁuﬁwéim (LEV) danaiauinee
amwamauLmumﬂmumaamamu (ROE) fisesuiiudndy 0.05 Inefiiduuseanduesduusiiiu
2.774 NaAD mamiwmwuaummaﬁumwmm (LEV) wosudsmifintuarasaldsnsmanaunn
mediuveteu (ROE) Wintudouiy warauavesussn (FRMSIZE) flaanuduiusidsauiiu
SRTIHANDULNUAINAIUVBEDOYU (ROE) fisvutuddneadn 0.01 Tneflidndulszavdveaduys
Wi -9.898 name UsEniislvunalugnifiduningfiuinnintzdmalisasnansuwnusedinves
Hneviu (ROE) anas
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2AUs8NaA

NAINMTITTngUIEaIAT 1 wudimansdduanuiudanaden dem wazsssaniuia
(ESG rating : £SG) fadudusiudidauaniuyadinain (MV) Aiszdutiodifyviaaia 0.01 wazan
HuUsyaAnsanuannasiiiy 6.079 nanife uEdnan sUsEEiu ESG rating lusedufigetuas
annsoifiuyaraaaliigaludeduiy Ssaenadesiunisinuives Duy Thanh Nguyen, Thinh Gia
Hoan and Hue Gia Tran (2022) uandlyiiiiuinuisniisiafiazuun £SG figendn fuwnliuiezyac
nandigetiugie asnsoagioulifiuianssuivesinamuiiliauddytenisduiugsfaegnad
SumUWLIAR ESG YaUTEN WaznAnYIves Cheng Chi, Haohan Xu and Zixuan Yu (2023) g
ANWIUTEANEAINVBINITANTUNIUAIY ESG YDI8IANTABTIANULALHANTANTUNUVBIUTEN Lag
nausegrefauIEnlugnaivnssuetusudurasndsulndludseinaiu nan1sfinwinuin
UsganEnmueansatiuanuiu ESG Amaldauinsesiauredsusen uardnanssnuliauinsiens
NSALILUNINTRUVBIUTENIY

Heruddelusfinues Sina Ronning Kirkerud and Kim Theresa Tran (2019) 1a@n w1
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Frogniildlunsinw fe visvlulsemaandnvesannimglsy (EU) uagauiusnisdnaselsy
(EFTA) 9247 2011 - 2017 s2aviamun 791 U3§w sausaadoyaningiudeyares Thomson Reuters
Eikon wan1s@nwdliifiuiinantsdniiuaudiu £56 Sarmieadestusiauluglsedid
HodAymeadn unsnansdnudstlfifuinuduiudseninezuuy 656 figeduiivilfaaidiu
wiaundstufinamniiagaluuidviisndunulugramnssuiifedostuiuindon faaenadosiu
iy augldnlideiszyinssavinwsnunsiidiunuiuduneden deu uazssanivia

UL J
(ESG) firtuagyilviyarwesuTivgstu @Rauns a3suines, 2551)

dvsunsAinwanuduiudvemanssndurnusunuduinseuredinden dnuwas
555IAUTa (ESG) Aenantssniiunuveustnluadedl Wimusnansiidunuvesuisnesnidush
wUsmnansdafildTanan1sandusuresuiem laun snsnansuwnuseduningsiu (ROA) a1
Inquszasdnsidedert 2 uazdnsmanauunusioduvessieviu (ROE) muinguszasdmsidedor 3
annsnoiuTenalasad

Han1SANILUAUELINGDY §3PU HAZSISINALIA (ESG rating : ESG) U8vEwanananis
AUAUIUUTEN 1ag ESG rating Auduitudidauanluiianaforfufunesnsinanauunuain
Aunindsn (ROA) waz SnswanauLnusiodIuvesiiiodu (ROE) Asvdutodrfynisada 0.05

a 1

annsaagvieuliiiuimadnsveanislvimnuddgsonuimianisdniiugsiaegsdsdudsdanalind
mﬂ%’m%’wmﬂiasmﬁﬂszﬁw%mwmﬂﬁuLLazamﬂawmquUéwwwqmwgﬁwazé’qaimasiaﬂ'ﬁa aleyun
Aanuldauuinsvestoya ammﬂﬁmﬂﬁymﬁhLmue?'iamNalﬁu%ﬁwamﬁm%miﬁw%’wéﬁﬁagiﬁ
nanedunaiilslédingt Faaenndastiunis@nwives Duy Thanh Neuyen, Thinh Gia Hoan and Hue
Gia Tran (2022)

NNl ESG rating FdviEwasayariaain (MV) unfian Wew3suiileuty ROA uay ROE
Iﬂaﬁﬁwé’mﬂizﬁméqqqﬂ Faaonndasfiun1sAn®1ves Duy Thanh Neuyen, Thinh Gia Hoan and Hue
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duiugsivegadaiiulneilefisdaunndon fanuiuiiaveusediny uazfinsuimsnunaménsss
W1AUTa (Environmental, Social and Governance) @1unsanauauanayseloyivogidiuladaiy
Aeduitlalagfevuld vidmenaisenusiilauidiidlddudoinnty wu madhdundaiun
fiftu Funumansiuiinias uazanudnivosgndiudaunsetiu nausslevimeanionailviuidng
ﬂwau%mm%{wiaﬁﬂamu WinsIATuYeIUTEY LLaza%ﬁmﬂaﬂ"]mmmsuaﬁuw%’ws?maw%ﬁ'wﬁgﬁu 3
p1adanaliiyan1nainresuTEngedu Tsaenndostunisinyiuas Mahmut Aydogmus, Guzhan
Gulay, Korkmaz Ergun (2022) lénwmansznuvesuszavsnwsudanndon dau msidugua
(ESG) siayaruitnuazauaunsatunsiniilsvesuisn naiusiunndeyaanuisnaanzifeu
ﬁimﬁqm 5,000 US¥MAINgIUTBLATD Bloomberg Faudt 2013 - 2021 MIANINUI ALLUL ESG
(ESG rating) fimuduiusidsuinagaltdeddyiuyadiuien wazdallanuduiusidauinegiadl
tfuddnyfumnuannsalunsirilsfifiuaseauien deaninsoazieuliiuinnsamuluuionddl
UsgAnsameumsdidiusuiidfifsdanedon danuiuiieveudedin wagiinsuimsnuniy
NANsIIU1AUTA (Environmental, Social and Governance: ESG) ﬁqﬂ%mmsaa%ﬁwamammu
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ABSTRACT

This study aimed to develop a sustainable livelihood promotion model for low-income
farming households through a case study of fermented fish (Pla Som) processing in Udon Thani
Province. This traditional practice, a form of local wisdom with considerable economic potential,
lacks systematic knowledge management mechanisms. The research utilized a Participatory Action
Research (PAR) methodology, complemented by both qualitative and quantitative analyses—
including Exploratory Factor Analysis (EFA) and Confirmatory Factor Analysis (CFA)—to identify the
principal components contributing to successful livelihood promotion. The results indicated that
the proposed model consists of five primary components: (1) adherence to the principles of the
Sufficiency Economy Philosophy, and (2) the availability of comprehensive manuals and knowledge
resources. (3) the presence of community-based mentoring systems, (4) knowledge transfer and
capacity- building through training, and (5) income enhancement and access to modern
technologies such as Artificial Intelligence (Al) and digital marketing.

The study further highlights the structural limitations faced by grassroots entrepreneurs,
who continue to lack standardized mechanisms for knowledge transfer, systematic knowledge
management, and business models that respond to modern competitive markets— despite
progress made in certain areas. Nevertheless, these gaps present opportunities for future research,
with four key recommendations proposed: (1) the development of a standardized Local Mentoring
System as a central mechanism for knowledge transfer, reducing inequality of opportunity and
enhancing the credibility of community- based leaming processes; (2) the extraction and
management of knowledge using digital tools such as Al Natural Language Processing (Al NLP) and
CommonKADS, to capture and transform tacit knowledge from experts and communities into
practical and scalable knowledge bases; (3) the design of practice- oriented knowledge transfer
activities covering production, Pla Som processing, packaging development, branding, and digital
marketing, in order to strengthen competitiveness and meet the demands of modern markets; and
(4) the piloting of Business Model Innovation (BMI) prototypes co-created with communities,
incorporating reflective learning processes to generate scalable models that can be expanded to

the provincial level and provide a foundation for sustainable grassroots economic development.
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{]ﬁgaunLLazi’wuﬁiimmmWﬂﬂﬁé’aﬁﬁ’ﬂamwﬁwm@amwgﬁﬂuﬁzﬁusqmu Lﬁ@lﬁLﬁﬂﬂﬁiL’%‘auﬁﬁ'amﬁu
sewhalimidetugmeu mAdeildnssuiumsidouuuiidausau (Participatory Action Research: PAR)
iulgrudunumddglunndunou dudmssmundgm Jinmesiaoumsaisnty lWaufemnis
ponuuULuIMaLAlY neaedld uardsuiliunasaniulinids WlelyinadwilAnanuiunads uazanansa
sovenlfodedidiy nafildarivatiuayumsianssuuesugiogiusn Tneiunsaevenssdainug
msldinaluladRda wu Al fowawands msmain wassinuefiidastuedn Snfsdaanns
Thdulmaaduuulunmsvenensluiuiidu vendudulddellueuan

UIZEIANTITY

1. WieAnuiunmaasugia daey LLazﬂszmumﬁLmsgUﬂmé’wqmuiuﬁuﬁﬁmfﬂqmmﬁ
fiflnaronsussneveTnvennunsnsselites

2. Wielnszvinsduszneunazdadudfayiidsmaromnudi3avesmsdaaiuendnudsguan
ilurmuognadadu

3. Wlewauiluaa A8l YuarUTEUNATDILINIINITE8NBABIAAINF UUTUN VRS
WnenINsselaten
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Wanilun1side

nsiseildnszuaumsisouuuiidausay (Participatory Action Research: PAR) el
Tunaud 1. lefnuwusumaasusia e waznseuunIHana YL

1.1) Mn1sdun1wali@edin (in-depth interview) fuinunsnssglddesfidauanls 4 51
(Bnnefiyading dunenunil dunetiugg dunewled Jmingnssiil) HunuanTavisyuuwls
sUUadu 1 919 aundnlundaseuiiiisadesiunisuussy 1 518 agviesdu 1 518 Funudriinau
Wannguay 1919 funudinauneassine 1919 wazgitunumlumsldnaluladiiionns
doansluyawu 1 90

1.2) msdanauuuiidiusinlunszuiunisudssidandy veslamiaguyundssuuady
funuy 0. lau 2,905

1.3) agumnuAniusufuiioasiounmniladeidmwasoedn
Sunauil 2. Wedmseesdusynounastiduddyvesnudnsa

2.1) WiannuuvasvawiatademnudisslumsdaaiueInlnedndoyaidsunmils
Mndumeudl 1 uazionansfifiadios

2.2) udeyaldeimnaannguiming Usznouseinvasnsneldtfosindaandy vie
aundnluadidouiiiduiulumulssluassmheardulufiuiiinu sadiuauisdu 400 57 Tu
4 gune Usenausmie auneiiyadinyg sunenunny sunetiuge sinsiiles damingnssnil lngly
Fnsduuuuraneduneu (Multistage Sampling) waglduuuaeuannnms 5 sefuiiinunisnsaaaen
Asissmsanazeadesuududueieadliondnlunsifuteya

2.3) Anngvideyalaglinisiinsisviosdusenauited151 (Exploratory Factor Analysis:
EFA) Litearaiiadendnuazdnnguesdusznou

2.0) &uamginadwsann EFA Wieugnlunsanalunadonfudeyadennnmasiageu
sULUUAUEITUSYRIeIAUTENOUN9Y
Sumaudl 3. ileviauluing naaedld warUszidiuna

3.1) YINAENSAINNITIATIENDIAUTENOULTIA1TI3 (EFA) 1NFaLATIensiniudoyaids
AN WlmunluAAFILUULA LLIMNINSIENEnBIAmN SN au ULy

3.2) [nsinszsiesiusznaudadugiu (Confirmatory Factor Analysis: CFA) iensiaaeu
ANADAASDIVRIlIARUTEYaYTY wagUTeliuAIAUmanzauYeslung (Goodness-of-Fit
Indices)

3.3) YSudgalaaaniunanisiasien CFA Iiwmanzauuazainisau luldlaass lag
fuilun1suszyunguees (Focus Group Discussion) FUgilisivguazifidiuieadoslugaey 1l
thiauonan sz JuilsemAaiiulasteiausuuy iothluuiudgdinaliaenndosiuuium
viosdungawiais nmsUszgudananliuumaniseAuseuuuiilassains (Structured Discussion)
SiulUUUsEEuANUINEaNvellnanUAvlALEen ARBITBINNTIAMAl (10C)

3.0) naseslilumatuiumununsnsselddesifiennuaula 4 10 Tuftufithdes 4 sune
(Bwnefiyading dunenund dunetiune sunewles 39mingnssidl) lnedndufanssuauTus
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3.5) Uszilunanisiasuuvasinuseld madiieninug welulad wazaudianelaves
nauithung tngldnisiiudeyanauuaznds (Pre-Post Evaluation) Taufianisdunivelasiounaans
Fsnunmuazailedievenaudioy

3.6) afUTIeRaINNITUTEYUNGUEDEY (Focus Group Discussion) ajunalagilfldnsiu
fravun 11 Aau Usgnaude Gismgiunsiauiesugiagiuan fdemgfumsisnenssd
Aw3 Faunuinunsnsselddesiiniunismaasdddluna funuaniamisgusuuussuuaidy
aundnluaiideudiAsrdesiumsulssudandy agviesiu faunuandrinauimunguey funy
dinaunwnssune wazgaistumumlumsldimaluladifionisdeansluyuvu

nsaTeideya

Foyariananmiildanmsduateal m3dung wasnsUssqunguees 1938 emeiilon
(Content Analysis) 4a3LA512T95u (Thematic Analysis) 1UsziAusIn Yadenan uazguuuy
auduRusiReestuanudiialunsdaasuendndidsdu

ToyaieUTunn Inssiaesseau laun:

1. mwssiidoiu WnsSeuiteuameedndamssaw Wy Aneds Sovay uavms
WIBULEUNDU-183 (Pre-Post Comparison)

2. MTIATIENBIAUTENOU:

- l4n153iAs1gvioadusznaulBed1993 (Exploratory Factor Analysis: EFA) Lileafin
ssfUsEneud R fidmanennudsavesnisaasuendn

- gnflunisiesgiesduseneauldaBudiu (Confirmatory Factor Analysis: CFA) Lile
ATIAFADUANILADAAGDIVBILUAALUIANTUTBLADT wazUssfiuaumnzauveslumaiiimun iy
LAZUINANITIATIEMTIAUNNLALITIUSINUFLATIE RS INAY

Useynsuasngunagng
Tumaud 1: AnwuTunATEENa e warnswlssulandy

Uszvns: afaseunuasnsfislseldosly 4 Sune Ennefiyadsng unenuniid une
U1une dunaiiles) Jmingnssill inasidaden loun dsiglalaiiiu 3,000 vin/neu odeadly
fuinwegnaios 5 3 Usgneue@nmanunsuiedduiedestunmsulssuiandy adasladido
nsruIuNfennonlasinuaiimuialalnnsiy
naulvideyafidugldulddiude loun funuaniauiagurundssudandy aundnluadaiseud
Aeatesfunisuussy agviesdu Funudrinauimuiguy funudiinanunsnssine §id
unuwilunsaeansuazmeluladluyuyy

ngusegne: inumsnsnelstdesditinnuauls 4 518 (Sunefiyading sunenuad sune
huns sneiies Smingnssndl) gunuaniamisyuvundssuatdu 1 9 aundnluaiaizeud
Aeatesfunisudssy 1 518 agviesiu 1 518 funudrinauimuiguey 1518 funudiina
inwaseLne 1 918 uazgistunumilumsldmaluladifienisdeansluyuvu 1 9

¥ = a I3 I3 o o &
VUABDUN 2: ']LﬂﬁqwﬂaﬂﬂﬂigﬂaULLa%ﬂﬁ]ﬂEJﬂ']']lla']Lﬁ"i]
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Uszrns: inwmsnsselsdesiiaulensodidiusinlunmsuussiuazsminetady 4 sune
ludsmingassndl

ngusiegne: tnwasnsneldties aundnluniazeu viegfiaulalunisuussuuazsmng
Uanduluiiuiidne Tu 4 §1ne Usenoude sunefiyading sunenunid sunothugs sunales
Jmingassnil Sruausiedu 400 1

Sumeuii 3: vaaedlduasUssidiune
Uszvns: inwnsnsmeldtiesiidanundousunisaievenssdming
nguiaeEne: nwasnsneldtes S1umu 4 ahiFeu dhsuRnssueunmaaeddszuuiiaes
nusinsdndenngudiesna: endeagluiuiidnuliddesndt 5 9 wagiarumienlunis
ISUIUAZBUALNTIUNTEUIUNTHAIUTIUNABATEELIAINTANY
nauiseAuMenateyafugidnldduds 1iun filvrmgiuasugiagiuan dunu
PNTAMAIYUTURUTIUUaEY am%ﬂ"[,uﬂ%’aL'%auﬁlﬁm%’mﬁ’mmmigﬂ ﬂgﬁmﬁu Aunudinau
faunguvy fuudthauneessune fitunumlunsdeasuazmaluladlugusy

wanAdedunauil 1: Anvusummasygio deu wasnssuaumsulssUUaduey

nnstivdeyarenisdunivali@dniunquitedisaznisdunauuuiidiusiuly
nsvuruMsUssUUaddluiu woussiiuiidd dad

- afSeuiisngldinde 1,860 um vIARouY LLazﬁauimy’ﬁqwqmiLLUigﬂUmﬁmLﬂuLma'a
seldvdnlasvamissiunsuayadone indu

- euiildlunmswdndun iy viesduiideveatunuuliiduszuu naenans gile vie
wmsguiidaey dualiliannsaversnavienevenludiusielulfogsdiuszansam deoeedls
dunwal “vinedlunduuvutuseadusn Jusidusr” mnuwdthusends uaz “azeenlid
wwmadeulifauuuBsuinies” aniinianntpm

- Jywdnugueuile Nsdafiu Lagn1sPIuANAMNINYBINERA I Freg e lidunival
“nmuneminlliguiy esngvate ndunsiu” antnmanens “vidadanate 9 In nsaudias
wy nauladntu” anandnluaseunta, uay “degnsimenanliieudadn vraiiewiingd” 1n
WoATesu

- inwasnshilflenadisunsiinevsiviesunsatuayuanmhenunouenegereliles
Ldanunsadndsesdanusinivsomalulagsidsia W MsseniuvaaIndua Yesmenainesulal
Tnowawzmsld Al daegadiliidunual “oengdoduiniusenuuuaantudododils” uas “doeumeld
Buisos Al usivginfuennvievardulasals” amnensnssenils “dlivigeeulavioulnuaounsy
TN YISV N TIYUIIVOINAIYUYY

- ¥t ukaasAuanlalun s inuelnl Wy n1seenuuuaaIndual wazn1Inann
ooulat! Tasiamslunguifiidinantisanilunsaeu setredlidunual “gnanveensiaumins 7u
ligoudveuiu nsndili”, “wanmeidaaduinaense Tuemngesneaiduld Aedivate” uay
“amiituineeInguuteenuuyseaauliiuay”

139



\@S/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
Mot Vol. 7 No. 5 (SEPTEMBER — OCTOBER 2025)

- lifisruunFenalnmaBeudiidedulugamy wu fdes onmatag asgiitiygy) vienalnmiu
aflelundu fregnedlviduniuel “druiidauvude vrususouvy viluntuiidenili”, “daios
sulls Ullaunesuuy” uay “Suiliiaeenseunzih Sdndendvinate”

- Lﬂwmﬂidauimgé’qmmmmimmL%’ﬂﬁ]ﬁ%’mﬁmlﬁsnﬁ’wé’ﬂﬂ%’ﬁnﬁywmlmwgﬁawaL‘WEN wel
wfinsuftRnuuuimisesdliifunintsnniadin wu arameussinuuaymMIfwues widilsd
anutlaiBessuuifentundn 3 vha 2 feuls fedhadilidunuel “eliduagisoumsyeionalies
wsinzdavitnlowi Intuindsammsaoaioulsiodila”, “wmeilsaning usnsdassg 3uuemleiy
madnva@alaedle”, uas “eenbidimunirgieliiealede 9 dlmerllsivaudnueliese
mnihdnreiteyalagldlusuny ATLAS ti nendigeaindlideya fuduns asswa (Coding) uda
vhindnngu damnavyteya uaziFesddiunuaudidy Inetuamnuivesnsnaniduudazide
wazvihnsimumnesAulufindderunszuIuInTIeaey (Peer debriefing) iiloadnedoazuids
Ussifuazsvyeudiius Bsanwniiusng Iiussdudedl
1. MsgnseiuTgliveniisou

- fitusinguos: “s1eld” (28 ads), “mandsgy” (22 ay), “saare” (15 AS3), “panalyal”
(11 a3, “oaullal” 9 pa) “Lﬂ'uyjam” 8 A3

- Ngusia: Melansudew, uussuan, YeameTme

_fhegreternu: “Umndudndalia o fuusus §3esmvesiuemi ndunelduanetusn”
2. nMsnteesRAINIuasnAlulag

- f-ﬁ’wﬁﬂimgﬂaaz “pusu” (24 ﬂ%”’a), “L'%sjui” (20 ﬂég\‘i), “AI” (13 ﬂ%’jﬂ), “AsyNTU” (10 ﬂ%’jﬂ),
“aann” (9 ada), “inTesdiolul” (6 AsY)

- NgusVie: a9AmIm v, aluladnisuan, mseenkuvaan

- fhegnedennu: “eangitinaanduilaeldiiede wiedln Al uiedn”

3. mskifiszuuaenensnngg

- filunngues: “Lifigiio” (17 ), “bifarnules” (12 A, “Boufiawgludn’ (10
ﬂ%ﬂ), “aoulaimiloutu” (9 ady)

- Nguia: YevINnIsnIenen, Uymesniiuy

- hegnatem: “wiazideunzasuilumuuuy Uiinide vieadulndadumnme’

a. undenlesiulmsugianelios

- fnfiusingues: “weries” (14 afe), “lid” (10 Afa), “drefulutin’ (12 afa), “vhiues”
(11 ), “agla” (9 as)

- ngusiE: vanAMATYEAINeLTEN, MIINWEYTZANAL, NITTIALLEY

- fhendemn: “wnudaninidmds vlug videsmenise”

5. AneAWMIvEENE LUy

- ﬁ'}ﬁﬂmﬂgﬁaa: “aounudule” (13 ad), “pennlvsugniieia” (10 o), “vingu” (8 %),
“wysedu” (6 a%y)

- NgusViE: NI5Yeera, guELsEUs, N3neven iy

- fhegnatemi: “lenvesniBeudeundureferuegisvas”
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weddedunaudl 2. ielnseiassusznauuasiladegarudiia

Hoyafildlunstiereiifnunwluiureud 1 taniaudusuuaounndam and
fiusngueslumsneaunduniual waensdanguausiaiien nsedeunuATaUAqNBIRUsENEUT
agvioutiafunnudiiavesmsdudiuerneg udsduudninnadadedian 40 4o aseunqu 5 e
ynaey 8 4o aradeumITissmsadailem (Content Validity) Tnegmssnand 3 vivu ¥ud iAo
Fenginuiauniasegiagiusn 1 v flsmgiunmsaienenssdnmg 1 viu uasdiensy
Funn 1vhulssdiuenuaseuaqy Arsialureniem anumnzauesiesd wdnilunaaou
anadladasiu (Try-out) Aungusedns 5 918 Tusinetilay Usufees-lmnyan wuaeunld
AedesiuanmsiiaTesi Cronbach's Alpha Tuusiazyna eelutiag 0.81-0.89 uagAANITiBIN5s
sapuedoslanatulidunnndt 085 dweeluszdufinn
fofanuioun 40 Feildlunuuasua useanifu 5 vanavy neas 8 4o fil

mnnd 1: MaensduTeldvesaiauteu ddedaudel 18udneldnnisulssuuadu
Wadunitneu 2 duannsosunasuu-lsvesuaduldtany 3duamnsofmuananendedtog
Ioos 4. dufSndesmed gl 9 fivaediuneld 5.msuUssulandurisanmesiemeluasideu 6.
Fuannsadiuiinanssdniionsuaussmanld 7.518ldanUarduamsailuldaesud uiuls s.
msfluusudvosmueste g liRty

yanafl 2 maddsesdmuiuasmaluled Sdefnmdd 9. Susldunmseusieatunig
wUssuuadu 10. duanansaldaunsalinalulaglunsyianduls 11, duanunsaeudiueduinlene
ﬂ'ﬁ@lﬁﬁaamum 12. Funglagursewngld Al frgeenuuuaaIndu 13. udnsuRanssuseuisiuiu
ﬂamau 7 Tuguu 14, aummaammmam‘mmmmamLmamﬁmmmmam 15. aulmwammamimu
dondvia 16. aummaaaammmmﬂmaaaaqLaﬁmmsmamammaa

ynad 3: mslalflssuudnenenssdan Sdefnnudel 17. msussuandulifsuuuuvie
adefdmaluyumy 18. Sulsiveldfunsiineusuuuudeiiosnmienula 19, SuSeuiisviadu
snaulunsounsaitiy 20. aundnlugumwiandliviioutu 21. L Jemnapndievenasluy
yuv 22. fuddnundesmsasuanilefigmlunisuda 23. Sulieeilonauistudszaunisainns
wanfugau 24. lifluvdsdeudomaieatunmsyiaduluiiui

yanad 4 eranderlosfuirsushaneifios fdemauded 25 SuldngAviivlalutiosdn
Jundn 26. 5u13jﬁmﬁl,ﬁaﬁmmé’m 27. FUANITIUHUNITHEAAIUAIIUAINITAVBIATILTOU 28.
AsouAftstundaanduiduianssusiuiu 29, fusatvnenisdnwuuliAuidmmes 30. Sude
Tenuweriestelidintung 31, Suliniuuina widugunmweesandu 32, suiuimdniasugia
NoLeaInEAUInYUT

ynadl 5 Angnmnsvetenaluguey ffesinudl 33. dumunsodievonaulunisin
UandallsiBuld 30, grvanumesiuansadunenoidwiliold 35. Suailadaiindurieinterneduan
Uandalluiluii 36. duasnusunaianisudnduanndnlugusy 37 guauiidnenmlunisiluunes
Feousliiuiiau 38. duaulavheduifloaeuiBviandy 39, Sudufdathudeusumusnnuga 40,
Fudoinmsmunguasiieiiniuanseseuazmanals
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wamaiudayauuugouny énadsd

uaniAsIzidayaidesiu (Descriptive Statistics) twer: ds 62.5%, w18 37.5% 07gade:
46.3 U (SD = 10.7) i']&ﬂ,ﬁt,aﬁ'amﬂmmﬂsgﬂﬂmﬁm: 1,768 uw/tfau (SD = 760) Syaetiannsusenou
91¥niade: 6.8 T (SD = 4.2) fasuuuuasuny 73.4% siuszaunsalidrrmeusuviendidenen
A3
NANSILATIZB9AUSZNBULIBIE1593 (Exploratory Factor Analysis: EFA)

VAFBUAIULUNIZANYRITRYan 8/ KMO (Kaiser-Meyer-Olkin) 1711f1U 0.891 Lagwa
Bartlett’s Test of Sphericity dfna@iAwinfiu 2631.4 (df = 780, p < 0.001) kantittayalANumzay
Tun1svin EFA

mMsaseiesnUsenauldinast Eigenvalue > 1 UWag Varimax Rotation laesausgnounan
U 5 NG (FaAPNURUTUTINERAY = 78.6%) lawn:

psAUsENoUR 1: nsdndudinmumdniasugianelies (Explained Variance = 19.2%)
Usgneusigdarinnu: 25, 26, 27, 28, 29, 30, 31, 32 A1 Factor Loading g e 25 (0.76), U8 26 (0.74),
U9 30 (0.72), U9 28 (0.70) A1 Cronbach's Alpha = 0.86

sAUsENaUT 2 gileuaruvasnnug (Explained Variance = 17.0%) Usznausedafiaiy:
17, 18, 19, 20, 21, 22, 23, 24 A1 Factor Loading g: 98 17 (0.78), 48 21 (0.74), ¥ 24 (0.72), 8 18
(0.70) @1 Cronbach's Alpha = 0.84

osfdsznaudl 3 ssuufiAssuwaynsFeudsumu (Explained Variance = 15.4%) Usenaudie
Tornw: 33, 34, 35, 36, 37, 38, 39, 40 A1 Factor Loading &@3: U8 33 (0.79), U@ 36 (0.75), ¥o 37 (0.73),
%9 40 (0.70) A1 Cronbach's Alpha = 0.85

93AUsENOUT 4: nsdnevenesAANFLazn1sEneUTL (Explained Variance = 14.1%)
Usgnaumetedanu: 9, 10, 11, 13, 14, 15, 16, 12 1 Factor Loading g4: 98 9 (0.76), U@ 13 (0.74), U8
14 (0.70), 98 11 (0.69) A1 Cronbach's Alpha = 0.83

psAUsENUT 5: nsensuseld/msdfseuslualinalulad (Explained Variance =
12.9%) Uszneumedera: 1, 2, 3,4, 5, 6, 7, 8 A1 Factor Loading g: 8 1 (0.77), U8 4 (0.74), ¥ 8
(0.72), 90 3 (0.70) A1 Cronbach's Alpha = 0.88

awUsznou 5 uandidiuisdandniidmarerudiSivemsduaiuednlungununsns
snléfifor fiAn Cronbach's Alpha agluzae 0.88-0.83 uansiismndesiulusediui deyaildan EFA
fargnldidugdmivinulueaiiaonadosiuuiunvennunsnsmelédesluiiuiidny s
peaeuANIAenndaasliaad MmN iesdszneudsiiudy fall

NANN53LASIZBIAUSENBULINB U (Confirmatory Factor Analysis: CFA)

NaMsdaAT LA/ Muiiea e udushluiaa
1. vaniaswgnaneliiedmasiegilonsaenanninmg

wnsadmguHdugu: vénassgRanefisatunndlanues flemaues wagnaumy
Finegilmmnanazniduiu fedudufedinmsdnszuunnudlrdaau Wilase manziunailudy

a wva

wdniingiloneuuiuf Ui (Manual/Handbook) inesdiefvistnenenuuinegralusyuuuasiu
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noals nglannglunguinuninsvioyuvu denndesiunuideves Jeerat, P. et al. (2023) fifaun
Tmansaduarudoveunuasnsnmdniasughanedion Tneldsdianmginssuiluufoaesdu
yuruuuiuiigadedl ieddossyianuidolundniasvshianaiiosdinadentsiluldass uazaaels
NausuiannguulFoged iy
2. véniasughaneifiesdsaneszuui i

wnnadmgui it dug: ndnirswgRoneifisduaiunsimunegsdldiusiy TnemsEous
nFIYsgaunsalkasdausssuausatiglingudimnadilanazUssgnaldlaegranunvay
Tnslomeszuufidssiidu “fanane” lumsdelevinug anud uasiiruafiiuauduiusuuulndda
Wil mAdeitaauldsin dnasusianeuiios dwmaressuuildadaenss wifina3doitdein
A1y, vdUINRULUY, NTEUIUNNTHEIuT Y Feanunsoasianalnseuy “Mase” auuunAandgn
wswgianeiiedldegradugusssu Wuamideves Wattanakomsii et al. (2020) fidnwmvjthuirsugia
waifedludingiuns wuin dumytuimiinfiedeszuufides (mentoring) wangaslunsdsio
unAavdniasugianeifisslituyue wasduiladomudia (success factors) oenadiu
3. vidniATEgNINeLieNdmanansaenenaIiAL Az NTHNaUSY

wanadmauildidugiu: vénrsugianeliiedimmddyiu "nsFounaendin’ dases
ofeRansafineusy nsfidusi weniuandsuiidesonsaisanuidlasgvints lfisadle
devennnuiiviity wiiileUgnils “nseuRauuuneniios” ThAneudsdu aenndesiuamideves
fiing , vy wagda. (2018) Aivudn JUMULTRIMIEEuSRaonTinlugTunuaIns TngldRanssu
aile Tnousy uazniuaniUAsussmiandnyuwy Adueudilaiddnlundniasgianeiiios Wy
wuvNnegEBy
4.ailenenennnudmadonmsensenusiele / Wt

wanadanguifltidugiu: msfigienienenanudifunsiassuuesdnnuiliilasaing
onau uazanunsodomslinsmuuiunvesdiFou Tnsamslunguinwasnemeldiosiionalaififiugiu
sunmsFeudiuudumams gllefrdeimihiidy “aewn Adeulosgiidayaviestuitiumelulad
wazuunUfoRTvuattldeamngay tlugnsdeunUamainssumaasugia wu Msnasand
WINZAN NSAIUANALYY UaENTINUNURER #0nAaeIiuIideves Barua & Tejativaddhana (2019)
Pt vdnuasushanaifiesiinudiie interventions Snateruiunmaneld uasszuuiAsugia
5 syuuidesdmaromsensziumeld / Wil

wnsadmquiilddugu: ssuuiidestelfinsesnsilomaldfuiuusinfimnzausy
UuMasauuy “Bouiinnvense” uasanguassannaallsisulaviornundimuduman manigiEeu
fiAsslnddn fusvaunsal wandlavunvesaues agvilfaunndeusléir uaranmsaesin
aoagn TasamsluFesiiAetfunisudmsdams madmann wazmsussgndlinalilad deandasiv
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11185 19lUnaNITILATIERRIAUTENBUITNB USYW (CFA) tag Path Diagram WamAUEURUS
vaspsFUsznauniavn Iinadsd
- \iswghanaiies (SEP): ¥a 25-32 l¢iAn Factor Loading: 0.64-0.76
- gdlesneneneu3 (DOC): o 17-24 lae Factor Loading: 0.65-0.74
- syUUTIEDY (MENTOR): 48 33-40 &1 Factor Loading: 0.68-0.71
- MsenenefrNiLarMsHinaus (TRAIN): 8 9-16 iR Factor Loading: 0.66-0.76
- msgnsgauTele/Atntiannuslusl/nalulad (PROFIT): 98 1-8 AN Factor Loading: 0.67-0.77

MENTOR 0.8 > PROFIT

a a ¢ ¢ a A o
AINN 1 Illmﬁﬂ'ﬁ')Lﬁi?gﬂaﬂﬂﬂﬁgﬂ@ULﬂNﬁJUSu
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A15197 1 NaN1ILATIEIR Path Diagram vedluaa

AduUsEANSN9NSe (B) 1umne (Direct Path)

[

AduUszansMsdau (B) (Indirect Path)

wiswghanedies [ glledrenennnug (B = 0.74)

ademevenry; [ nsenseiunglaadntiening

Tl (B =0.76)

a = 1y ! b4
LATYININDEWEN ] AUBAEVIDARNINN] []

mssnsgiuTeld/dndennusing (B s
~ 0.56)

wiswganawies [ szuuiides (B = 0.82)

syuuiides [ nsenseauselaidndeenuilva (B
=0.85)

wiswghanewiea [ seuuiides [ nns

ensvausela/idnfiennuiival (B 5w =
0.56)

iswgnanaliies [ msoevensfmnuiuaynis

Anousu (B = 0.79)

dngnennnuiuaziineusy [ enseiumela/idiis

anustval (B = 0.76)

wswgnanaliies [ nenssiausuas
#nousu [ msenseiunelaidntiennug

Tl (B 59 ~ 0.69)

A5197 2 NaNTIATIER CFA

suilddn / Aaudesiu A1

Chi-Square/df 1.68 (1wigay < 3)
CFI (Comparative Fit Index) 0.961

GFl (Goodness-of-Fit Index) 0.938

RMSEA (Root Mean Square Error of Approximation) 0.039

TLI (Tucker Lewis Index) 0.949

SRMR (Standardized Root Mean Square Residual) 0.035

Composite Reliability (CR) 0.84 - 091
Average Variance Extracted (AVE) 0.56 - 0.69

<

mulainlueainnuaenadesiuteyadseluseduiiuin asdusenauns 5 1nnueules

o w

fuegnadidudrdn Insemsunuinvesssuuiideazaiioaenenauinimindunalnnaisly

nsenseAuTelavennunsnsiaviinfesrnuiiviiazmalulad nadwsiaunsaihlugnisiamn

wuansnsvenenaluseavulyuievsenuindu ¢ 1o lunalasnouniuduiusiddassaisidniau
wazditedAyneadn lnsaunsalfiduesodislunisimuinwinisnisdaaduenegdsdulungy

wnesnsuladsylasg1eiiuseansnin
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ius madenldingAvluyueu wazmsfiannuies wiemidlinguaguiadefidodemmssluuiuy
YoIULDY BeagviounnAndessuureuasysanaiiedussfuufoR

- msilnld "gilednevnenanuiiienisulsguvandusgredeiu’ MHideulomnesdusznauidn
freffu Hu 5 Ussdundn Téun sughaweifies, ailerad, seuuiidies, medievienssdmnud uas
mssnsvdunelduasmalulad Tnedonlugiionnannuanisiss wiseendumnams] wieufognsn
UTUVSIU8YLYL LU wavnemsudnuuuneiiies n1stdnswennsyusy n1suussu Geewvadu 3 929
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fuvuUssillunou-vaaseus

- msa¥analn "szuufiFesgusy Tasdnidennunujauruuasisraunisainnudas
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- MstngnenesrAUIHuasnvelldanalla Wy Inveunuguewde: msinaumagiiuay
nalumaviinuands msdafiuuasmsussgiignudneunsts, Ainveudumaluladuaznisnatn: ns
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wAnd, Enveunmsudmsiamssiunu: nsdnadunu-ils mstufindadeiufeudosiu ms
FoRanssusamfunganenviluguvy Wedenenamuifiumalulad nsuan wagnsdeansooulall
wiaunseue vl Tue Mo
nan1sUsziliunaulazvias (Pre-Post Evaluation) wuin:

- eldadsredeunnlanduiintuain 1,860 um [ 2,380 U (+28%) (Rasnama 3 o)

- MmEINIalunseenuuuaaIndui ez ldwaluladiiintuegeiitudfgy (p < 0.01)
- L1390 95% srywesmslviiianssuseliies uay 90% wWhlavidniasughaneaiieaiuiu
- 80% syuramsaaevenauiianndnluaiisowsenuluguyule

d3UNaN1338

namaiTelunsaidlmidiuin msduaiueninddsdilunduinuasnamelfiosresndununns
wUssulanduluimingnsond annsauszaunadusaldegrndussuumniinisysannsesdenug of
Yeyauwiosdiu welulad uaznalnegramuvay Tneflesduszneudfey 5 du Wi (1) msdufiudia
puvdniasugRianeiiies (2) msfigfleuazunasnnud (3) spuuilidssueu (@) meienonssdanug
wagnstineusy way (5) masnseduneld/didaneluled dldunsfigatiniis EFA way CFA 31
PuduuSuAEBvSwaseiuluddasaing
nan93eludnuyIESeuuUnaLNaTY (Vixed Methods) Idkandliifummusaidioduusiayssny @il
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TunsusenauenTn

3. NMsuduAuFenndnIvaalumanie CFA lanaan GFl = 0.938, RMSEA = 0.039, CFl =
0.961 uage1 Composite Reliability aglumaq 0.84-0.91 uanssmmaenanasiudayasssluseauaun
yllailueaildnnmadeifanuiowss uasanunsmiluldlusiundulfesedissavinm

4. manaeadliluaaluiiufiads selfadodiadu 28% eudladeirsvsRaneifivafisiy
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yuvuuaznsliiionenonasdmnuiidaay

wardn 1) Tunaszuufidsadeiuiifiunsfigriudridivssans mlunisdenonosd
A 2) giionsuuszuuanduesedsdu nieuiomaseungy 5 Ustifiuddey 3) wuuaeuauia
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AINN 3 ﬂ?ﬁﬂi%ﬁﬂﬂa‘ium@@ﬂﬂﬁﬁmﬁLLﬁ%L’duaLL‘ug

nseAuTelduuInieialaseasng (Semi-Structured Discussion) Anunani1ide ey
annsnfsssiiudaananyuuesivanvansvesildlddmds eAuenaideluynszes wu
Fosisdfyvaneusenisitanunsatluseseslulasansidoscezsely Toun:

1. svuilAssanalassainuagnssuiunstenonditumsgniluseduiiui fatunum
Yoafiies (Menton) finudidnyegnsdutenismenonaadamug nisadiussgda uaznmaiaunda
TfufiFousluguvy mnveszuuidnieu devdmalinnuifidnevenlideidosuazanaunm

2. 0sAmuslumdguardudinansedanszarsuazlilasumsdassuy vildimsiluldasa
Andadnin ldaiunsavensnastd19lUseanEaImn Laze1nianI1sAeeandnITATININTFINIINVDS
YUY

148



NIANTINYINTINNNT W INEEI1UI0 AT N
T MSUDRL
U 7 atiud 5 (fugngu - nanau 2568) N

3 Silifindesiloassuudmivatinuazdnnisesdmnng WU nseulnAn CommonKADS 7
WIWTIVTM tacit knowledge MnfiFsmmauazymuliiuszuumuiildliaTuazdosenld

4. qurufneszuuindenuasiaiiisegiadussuy faunsonouauswonguusnzung
WU AFFeusnauLazie vy llemalumsiauinuruazaiisondwegrsdsBudaidediinain
Yosiawenil JuauouuziAnlumssuiulasmsideedetely teaunssuuidsadaiud (Local
Mentoring System) ﬁauysaﬂsﬁu Toeiiseuiu wail:

1.nMsadespuuidsandeiuiiifinesgu dedunalanardlunisdienanaud anaanu
wideuadlena wasiasuaduauiideiievesnsruiumsGeusdnluyuvn

2. msafauazdanisesdnimimeiniosilendsia 1gu 1514 Al NLP 1138 CommonkADS
1959057 tacit knowledge voiTBavguazyuvy Tinaedugudeyaildussloniliaduas
aunsatlusiayen

3.3eenuUUAANIIIaEMeAlU RN sTAToUARY ‘v‘?amiwamLLasmmﬂigﬂﬂmﬁm ns
WAUT3T A N3aFLUTUA uagnTmaIafava Wleiudnanuannsonisuisiulagnouaues
ANUABINTVRINAINET

4. mMsvpapsiuLUUlAAgIAa (BMD fiinunsiidiusmvesyuvy Tnelduummanisasviou
wauazn1s3ouianiu elmAafunuuiiamnsaverenagszsudminuazaineanudadunig
LAT¥ENAFIUIINATI

LONE1T81994

Wiagia, & alsaiau. (2564). naadasiumduayulnsineglinedusnanansiauzss aaudaeans
AuayYadase. ANNUNITITELA.

Wine, oW, & 54, (2561). mﬁﬁwmgﬂLmumia'qLa'%mmﬁﬁﬂmmaaﬂs?ﬁmLﬁamwgﬁawal,ﬁm
ﬁmi”m;mumwmﬂﬁﬂummﬁuﬁqa. sansUsyqyridad, 10(2), 240-252.

ddnuaniALNINIATYERALAEAIALWTR. (2566). :189UMIAATIZREANUNITAIANEINAY
wazAuvasNaluUssnAlne 2566, dn.

Barua, P., & Tejativaddhana, P. (2019). Impact of application of sufficiency economy philosophy
on the well-being of Thai population: A systematic review and meta-analysis of relevant
studies. Journal of Population and Social Studies, 27(3), 195-219.
https://doi.org/10.25133/JPSSv27n3.0013

Jalil, A. (2024). Peer-to-peer networks and agricultural conservation [Master's thesis, The Ohio
State University].

Jeerat, P., Kruekum, P., Sakkatat, P., Rungkawat, N., & Fongmul, S. (2023). Developing a model for
building farmers’ beliefs in the Sufficiency Economy Philosophy to accommodate
sustainable agricultural practices in the highlands of Chiang Mai Province, Thailand.
Sustainability, 15(1), 511. https://doi.org/10.3390/5u15010511

149



\@/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
Mot Vol. 7 No. 5 (SEPTEMBER — OCTOBER 2025)

Van den Berg, H., Phillips, S., Dicke, M., & Fredrix, M. (2020). Impacts of farmer field schools in the
human, social, natural and financial domain: A qualitative review. Food Security, 12,
1101-1119. https://doi.org/10.1007/512571-020-01046-7

Wattanakornsiri, A., Pukkalanun, N., & Phimphanthavong, H. (2020). Sufficiency Economy
Philosophy for community driven development approach on sustainable local
development: Lessons learned and success factors from Sufficiency Economy Villages,
Surin Province, Thailand. Journal of Local Governance and Innovation in Social
Systems, 4(2), 15-33.

Wordofa, M. G., & Sassi, M. (2017). Impact of farmers’ training centres on household income:
Evidence from propensity score matching in eastern Ethiopia. Social Sciences, 7(1), 4.
https://doi.org/10.3390/socsci7010004

150



NIANTINYINTINNNT W INEEI1UI0 AT N
T MSUDRL
U 7 atiud 5 (fugngu - nanau 2568) N

NUNIAUTITULAZNITIANISTINaENSHEnS i malislumawmilanauuuvaslsznalng
CULTURAL CAPITAL AND STRATEGIC MANAGEMENT OF HAND-WOVEN TEXTILE

PRODUCTS IN THE UPPER NORTHERN REGION OF THAILAND
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o

ANEARY: MUNNIIAILETIY, NERSueIinele, N13IANISTINALNS, LATugRaas1eassa

Abstract

Hand- woven textiles from Thailand's upper northern region represent significant
cultural capital that contributes to grassroots economic development and sustainability. This
article examines strategic management approaches aimed at enhancing the competitiveness
of hand-woven textile products, addressing challenges such as escalating production costs,
shifting social dynamics that influence their popularity and use, and competition from
substitute products. The study identifies key strategies for adding value, including the
integration of production innovations, the development of market-responsive products, and
the application of advanced technologies in both design and manufacturing processes.
Furthermore, the creation of distinctive brand identities, the implementation of modern
marketing practices, and the establishment of robust collaborative networks among
stakeholders are found to be essential for strengthening the competitive capacity of the hand-

woven textile industry. This article proposes a strategic framework for sustainable business
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development within the hand-woven textile sector, emphasizing creative economy concepts
and experiential marketing to preserve cultural capital while generating long-term economic

value.

Keywords: Cultural Capital, Hand-woven Textile Products, Strategic Management,

Creative Economy

unin

nanfuaimeoluniamilensuuuvesussinelng JunumdAymnewasegnavesguy
#oadu Insamglutinafiasugialandidsilughainuansenuredsasguin COVID-19 fmeile
Lo susiidundnsasiiflqualuduiamsssy wida$aneldiddgldfuguauiiunisee
walulsemanaznisdseonn @rinauiauninemansuazmaluladuiand, 2562) denadestu
pafmsUIIsMsaL LAY Wien1svieadieaasnadsdu (esdnisumen) (2564) Téndnianis
W wansasitveilefesedunagnsfimunzauiiefiuyaruaymeuaussianufoIn1sveImAn
WU MIeenuuurRandaelidinuivadsuaraunsawtatulalunaialan

agdlsfinundndaaiiivededifanyiun1suadunguiminsiwagnedey 1w Kme
NUszmAiteutuiiisnagnniuasdudiaingaamnssy Fast Fashion ililaldfmedle (newu
[leArmianeANIsNsAng, 2564) Msdansidsnagnsiadudssuivulumsimundnfusidme
felvanunsaudstuld Tnsnnsidfunuavesduiiidunidfowas nsadrauusudidaunds (Thai
Unique, 2024) guéiiasziiasugia 7170 Tinsevianiunsaignamnssudamenasiaiosmialne
fr&agnitmiediedunuaussiiiniy fuanufianivsanaluladfiaruisanovaussnain
TudauldiSinduariduunisndadeninefidini asdeiamdnennnisnannLuusahu
(Traditional) 9 ndoalul w.m.2565 afrafinfuiigeds 4.17 waudruum Tl we. 2566 USudaa
Yovay 5.9 wdeiies 3.92 uauduuim wazlud w.a.2567 winsuaiiazanasegiiiovas 1.42
flyadn 3.86 waudruum wifldunaainaadeeenluguuvuaGuumivieng duraeeisdusn
nadlAszdnudygnatioununldufignamnssndmouaziniossitlneazisudunuimanas
pg19lted 1Aty FJnauawuIninITUTudeudn Ao MuuangugnAlidaudaLau Wwwn
#nenmnsudn Tulendnualiszdiend granvnssudmeuasiadesyuinlneidiguiasludngiss
SufanAsguazienvumITI ISR Mnaafiuizay andununsean dendnwalamdulne
ilefnfunsudstusunaanguszneunsiend (guiiinseiasegia 0, 2567)

Tuduveswdnfusidmeslefinelnsvramelugswuvesnuiedlasnisduneng ity uazyu
MeTAusTINNTINDiINUITIYTY ioanidyy luiiui Aduendnuainumeiausssy
94 8 Sinnamiensuvy Fadudruvisvesorandnsduun ilesandruwanaaeludissiu
WYSAAITIWA 24 MnHanTIanTLiUN af1seudemefuihudeslusiandnsduuiuin
sudsfimandoudrememdaunadiesainiuuaudu q Wsndunaidesduun saisduunige
Juuszmeasungavng ﬁaﬂ3é’mms;Wé’ﬁqLﬁ“fJumsmammaflusw’mﬁaﬂzé”mmqﬂé’jﬂLﬁ uiuAaUy

¥y
A a

Soulnduns unsifadsiududu  WnnfeItesasutaun (@sna A13na, 2561) Ameaiuun

152



NIANTINYINTINNNT W INEEI1UI0 AT N
T MSUDRL
U 7 atiud 5 (fugngu - nanau 2568) o

vy
v A

finufiaanuvainuane siadl frefindurunansminugordey eflegedoudifunazenwdian
Tnedfifluiondeegisiinunuuarlungn 01 Inseru (Audles) Tnde a1 tnlug) wieden
NIEIVREY 1BEy §a wazvunguliosiIeng 9 i 3l 1§ Bie Fue e 1Jusu soifu fmefudlos
finvlufunauduundsdisuuuy neda arnane Auansistunuviosdiulasdnvuzeaiug @de
auindueuus, 2544) Usznaude dweaeilva nedematianisinig vesngulnide a1numas
2LNBWTEIA Tandangien 81LNoWeIves Jamialieesy sunoesal snell Jawinuiu Tudiu
vosdamiadedml WWuundsnmameduuudainvesngulneau Inaamgihdufiuaniisnnousudy
fananefimsnuuasduwendnual Taningiyu dnsetihevedeflésunsliugainnsis
futuilusi feivesnguuninug sunevisiadng flvusnnendmu fiuanivasdamu S
wigosaeu fnsmeduuuiufuiifensanuifeuasussindueanguuninug Iaundienenas
YNz UUgieN Jmina U IN1TMeRIMUURANIN BILNBAUUTIU BLNBLIY BLNBLBY LnATlA
pnILUUIRB U UAmei suneass Smiauns dmenguminusinde sunean Fmingiung
Fefidnunzadefimelndelufuiitmiauiu uardmiaund Sn1vefiuuuiiuan fundsdineass
ImEJmamﬁmsﬁﬁmaﬁaﬁiﬁ%’umisﬁumLﬁau?ﬁﬂﬁ?mﬂgﬁmam% (Thai Geographical Indication: GI)
nnsunngaunedyan (2567) Usenaume dAvanuiuiy Smdndednd dlvuenaendiyu
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1. yarmmaAsygnavesmeilsluniamilensuuu

seldanmsdmiglulsema dmeflearnaamile 1wy ddufuan il sy
wazd1dnvesrrnen iuifenlunguifnauinanssuuasdnazay lnenaiandn 1Hun
nauiinviesiiien ausnundu uazngugsiafiinluesonlugnamnssuded nisdmnglulssinads
funvmdrdnlunsadessldlitugusy Tnsdeyasisausensivinedudloney 91niiui
8 Janinn1AmlenauUN YBINTUNTHAIUIYUYY (2568) ANUUUUIIENUTBYANANTINUI8EUA
wilsiua wilandnsnset (OTOP) uonaundnsiaus (30.3) Tudiuvessensivinedudi OTOP Usziaw
i Sesuraniey nnelulszina Tudeuussana w.m.2565 flgonsivung 7,309,145,341 U
YeuUseunes w.A.2566 Juandnvrung 7,690,336,303 U kazUauUseunal W.A.2567 Jeondnnung
8,369,602,055 U auyaraudlensudszianin indeaussnie aeludsena 3 ¥ suuszunm
N1 23,369,083,699 U Fetluunltiuiifty aenrdestunsinyiaiadmelng 3 w.e. 2565
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msuandmediolunawmiensuvuvesUsemealnefudiuniwosgramnssudmenay
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unuwlunsdanudedasidmeflinaluladdugeuazatvayunisinu fandnususugnodo
(Mordor Intelligence, 2024) §5A90anuuULAzIRILINGRA N LEUNSANWILazTRUINGA A IR
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YUY

a A
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dudilavioufeTausisuuaziondnuaivesriosiu vl medleveslnglduaudenuasidud
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uenanimsliasgviguiansden W duanderndusaguiineuaussmudosnindeatuy osgndn
lngUsgiliudinnimann AATeANandnaLazuinTg WIsUWguAMAIN N158NKUY 51A7 LAENa
qwﬁ‘mimamﬁ@jl,vziamaé’aﬂ% L‘ﬁamiamaﬂ’wmqsﬁwamuwa (Ponglawhapun, 2024;
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Huendnwalvesyueu 2) msiaunsmaialinagndnmgsdmivinidanareduendnual 1wu
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ABSTRACT

This academic paper has the purpose of presenting Guidelines for Promoting Online
Purchasing Decisions. Category: Plus Size Women’s Clothing In Bangkok. age that affects
marketing success and operating results that bring maximum benefit to business owners, which
can be applied to the management of businesses in the plus-size women's clothing category
and similar. Together, the executives and those involved with the business will receive
information. To develop and upgrade operations to achieve efficiency and effectiveness in a
concrete way. Including using it to improve the vision and mission to increase the success of

the business, continue to be sustainable.

Keywords: Plus Size women's Clothing, Online Purchasing Decisions, Strategies for

Developing Factors
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