915818INgINISVANIS  umIne1aes1singassIi

JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY

Un 7 aouih S5

AUYIYU - [la1AU September - October

unADIUIVY

nsa$yaAnwIAsegiouanAnrivnuzvonAlunisens:AUIASBFNZIUSIN IV IS BWIIa:aswsaeldliinuInunsnsgUgnuzTomAlusituagrinuu sninouzA Sun3AUSSUE

WNWIA YAsana, stiun Aweganus ia: Awegn N1
msWauuaIssaivoduasunsiSeusluaniuiiriouivonAausmusssuna:nidyyarioshudanotnuno Junsawssysni

AIIUNS &GS, 1I9UNIWS UIAIT lla: oUWy gvus:1asy
AYWAUWUSVOINISUSHISAOWIFEIoIANSIa:AYUGULIUVaIsTelfla:snsidouninisiiusioyadanan ndussivedinisunswdiia:nisroasnenan:ideulunatnnannswe
nhaUs:nAlng ngudstia:fiounsiuindoulnovodsanIiu 100 Folsn

anisau duury
naswasuloUwainduduiasufineznisiseus iSesmstiasialuanossuen 21 TusUuuinalulagdonouesuiasudnsutniSous:Auls:nudnua

ASTYY1 ASNA, A2UIUNS Gn1s1s, 1960 IWs UIA19Y, 19095Uns Tseyns iia: ouwad gvus:1asy
AYMUALWUSS:HINagnsnisdanisadrinsadelnuna:nisusmsinnisssienuaowldivseununasivavunaznoiuduselumsatiuguvesdaniovuinnand
na:vurngeuludundayssud

WS JUNSUY, Ol IIWaNSNL 1A UAURWE WUWNaRA
naswasuaussefirrina:Talfiwosns:Auuansnrisadonag: nstiAinundannegusundulouaingidiousnuiauideanno

gds1 aunswe ia= Fnnns UAWsUL
nIs3insn:RnoWALWUSAnenIWInAIouRBagnIAdr Sanoinuns3de dundnsosida rodedufunisnalnniodiies

svdng m3na, ¥5uns wnus:Iw, As19s @alay a: UsIwes Wavaou
wavounsdoansnisnainfilinagnsnisdoansuuwsinlnelinorunainnaneeinnisiniauaiosniwiiazionouiia-anuvosduANiAoWIRBOWUZIIA=HIGORAUARA
vaugusinaseloumna:nsiduda

ASCYYT ARG
ASWAUWUSVOIWanIsANITUIIUAIUAIUSUEINBOUsDZIIoNoU FIAU 1Az SSSUATIUIA (ESG) iiagafi'ma'mna:uamsﬁ'l|ﬁua‘1uva\lu§t§nﬁ'vnn=|D‘aqunamna‘nns‘wéuﬁods:lnﬁlnu
nguastazfiounaiuindoulnovoisanaiu 50 folisn

7200 ASIAY
niswasunluinadaiasuondwhgidudansunsoidouinunsnssaelitios: nsiiAnuanasiusguuanduluriouniu Sandnanssali

7 ousiirylry, Ury=5m1 oushnylry, stiryn? dudl, Srynjs Iswruuwsau, uwa SU1IBSING, 9SSUT AUIWY, 9925 g5, 9SS Veewa lla: nSwe ausnrylry
nundsiusssuna:n1sdAnIsiBunagnsuansmuritdaneleluniainlionouvuvesls:inAlng

56U AIEABU Az suNs 354AUsT

UNAIIUD;

nasens=AvBaidevosniwine: Tuindaulnsudnnssuluginisnaranuudansiouan: unuanmsidusandsadutiruvasnauwewelevesandilugnannssusnlwine
nau1 asegnau
nuonunisduiasunisanguledoedusiteeulad Us:innidetinanswaalsd luivansainwunauns

9MWIA daifiou, ouust SAD, 385 FSAUNSTS la: UAT gsAunsns




115815MYIN1SINNTS

UM INY1AYI191) 95511
U 7 atiudl 5 (Fueneu - na1AL 2568)
JOURNAL OF MANAGEMENT SCIENCE
UDON THANI RAJABHAT UNIVERSITY
Vol. 7 No. 5
(SEPTEMBER - OCTOBER 2025)



213613INYINITIANS
UM INYAYT1VN 1N 5571l

Ul 7 atiudl 5 (Fueneu - gatau 2568)

o

ngUsesA

M3ETINEINTIANT uvInendesigenssnd Tinqusrasdilofiusimouns
unanuAdeuazunesidvinslunguanviing 9 lun Uimsgsia msdanisily msdyd
feemans asugmans nsdanismslsusuuazmsviendion uavanudu 4 fifeades fean
YANTURINMINEI§8519Aenss Ekasidouanmiisaunisuen Weidunsmeuns
wazduasunniwanisidelUldliAnysslevidensiandsnunarUssmand oty
denandlunisuaniudsuninuiuazUszaunsainisivinisszniteeanansd dnivinis
338 wagyanaialy Tnsunarudldfunisifiuidu drukunisussidugmningin
fns9nnndl (Peer Review) fiflnnudsmaiamemansunainuas 3 ¥1u Auunguuuuns
Uszidlaegusziiulinsudedifouunanny uasideuumanulsinsudedusziiu (Double-

blind peer review)
EREILN ANEINYINITINNT UMNINY1RET1U5 1) 9nT51Hl

MMUUANISIHEUNS 6 atusiel
Uil 1 unsAm — nuAuS (muaeeniteununiiug)
atiufl 2 funan - wweu (Mvunoenifeulwion)
atuil 3 wauanAw - dquney (Fvuneenifeuiiguiow)
atufl 4 nsngan - Aenen (vuaeenifeudmne)
atufl 5 fugneu - naneu (TFmuseenifeunain)
atiufl 6 waedniew - Sunau (fuuneenifeusuiiew)

snuilAnda ANEINEINITIANTT UMINGTET1V0) @A 571
9119 3 1aU7 64 QULNNT AUAMINNUTS
gLnaLiles Jmingassnil 41000
Insfwii: 042-211040 o 5351 Insens: 042-211069



213613INYINITIANS
UM INY1AYT1VN 1N

Ul 7 atiudl 5 (Fueneu - aatAu 2568)

NUshwn

HYIem1an519158 AT.AMATY Sugusana

| [

HYI8AEnI1A158 As.AAnge URa

UIIUITNTTULTEY

HYI8AENT1A158NUY WeaUseUsEaIu

NBIUTIAUIBNNT
gnsennainigly angIngin1sdans unmanendesnvigaassiil

593fNANT13158 As.AUNA Sunglyy
389MNANT19158 AS.005 eusAnylay
HYILAIENT19158 AT.NHY1 B NUBIATY
HYI8AEns1An5d AsLanass anegdan
HYIemans191sduiiony wainua
HYILAIEANIIANTERUAET yaslay

Ansennainguanandy

Mans19138 05.00310 Seanaua
JBIFNANTIANTE A5.8335U NIARTYAY
383fNANT13158 A3.ElNg WA
FRIFNEANTINNTE A5.aNSUUNY NINUFITIU
383MNANT1A158 AT.ANANY F9gaf
AYI8MAnT19158 AS.NUNDT Yoyl
HYIeMans19138 Asaiygd witeding
HYILAENT19158 AT.9939A AIEITIONL

v

NYEFNEN$19158 AS.AVESAL NauRnmung

q

e

v €

HYBANANI1915E AT.ARETUN Ussiasgdd

q

e,

85N13UA
UINIRYIIA R Te1

TRIAUUAAEINGINTIANTT
WMINRYINA N TeH

IR0 9N 5511

A1UIYINTAAA

#1917 1N3IAN15§INIAUAN
animnsiansily

g mnerngans
a1U1IYARUNIADTTINT
anirnIsvieaiien

uINeNdevien1sA vy
UMINYIRYUMATAY
WININYIFLINVAUATIYE

UM INYITENTINN
WNINYIRYTIVAUATIVE
WNINEduNIARY IupaNAeUile
UM INTEVDULNY
UNINYIRYTNVAUATIVE

W Inenaee sl
UAIMIAEI 157 S081dn



213613INYINITIANS
UM INYAYT1VN 1N 5571l

Ul 7 atiudl 5 (Fueneu - gatau 2568)

AIZATINNTTANTUIIY

FOIFNANTI5E A3, Bdg aUIAaleY
219158AUNNUAN TAIUNINBY
9191588051 Funsne

J89ANANSI9158 AT UNMSNE LEAUSANS
RSN YRS

EUFNARTINTIUTUU WeUseUTEaIU

eXp

£ ¢

erans1setiy Anfyed

eXp

a a

NYAAANTIATEVYEAN auTigyley

o o

eXp

HYILANENTIANTE0TYN Yars
AT.EUAR WINTU

6 a v 6
UNBUNY  LEAUIINUD

Y1eTULUR  auITY

= A

Wesede ATUQYLIDT
UNEATIVING a5

WIHUGNUS a1an

Uses1UnIIUNIg

NUUILEIUNTIUNIT

eX2p

NUUILEIUNTIUNIT

eX2p

NI sEenTREUNN IR USEINA
nssuMsEhenTadouN IR eUsEInA
nssuNsEeigalanys
nssuNsEeigalanys
n3suM e Ngldnys
n3suM e igaldnys
n3suM e Ngldnys

ASSUASHIYANTUNITHAZIANIS
Nyasharieiigadnys

ATUNSHIYANLAUNITHAZIANTT
NIz NgIUSN YT
ASSUNSHNYANTEULNA

ﬂ'ﬁ’illﬂ']'ﬁﬁlhﬁlﬂ']‘ﬁﬁw,l,ﬁzwaﬂ

nssunsigeenuuuULay



FNUUINENTIAAU T UUNAY
913613INYINITIANTG WINYIRY TNV QN5

Ul 7 atiudl 5 (Fueneu - aatAu 2568)

s

A1ENI19158 AS.ANRAND LRUAVEUTTIESY
39IANEANTITE AT.AQYFAU AYFH?
599FNANTIANTE AS.ANRNY F989R
JOIFNANTIANTE AT.FUNT ASEINA
599A1ER19158 M35yl Shinadng
JIMEARS19158 A5.anwll A3
HYILAERNI19158 AT.NUNBT Yyl
AIEANENTIA1TE AT.NOYY T NUBIANY
AeA1ans19158 A3.5Und landissal

[N

HYEFANS19158 A5.2098 Tuekad

54

AT8AEn 319138 As.ANNge YR

9

e

HU8FENS19158 AS.ASWe 1aIn

q

e

HYILAIARNI19158 AT.91INT UIUNed
AT.UTENINT 55A3

a3.Anduni ShudTila

M3.AIANT ARIBLUN

AT.ATINY LSYNYNETA

UNNINYINBFINAVUNA

WM IngaemaAlulagsrLang
a1UUIAN
WNINYIRYINVAUATIVEH
wIngaemalulagumuas
UMINYNRYIIUANAY
ANINIRYINVAUATAITIA
WMIneNdunIanyTuganiaeumile
WNINGIRYIIA N5
wiieaemeluladuunadyys
UININEN8519419) 5574
WNINYIRYIIA NI
UMY IIVN) TUNTN WY
UININEIEUTIVAUATAITIA
UnvInsdasy
UNNINYINYTVAL AU UM
UMINYNRYIIUANAY
UNNINYTHY TN



UNUIIUISNIS

MIAFINGINTINNT W INedesusinansstil Wudenarsdmsunisuaniuaeu

ANNuazUszaunIsainIivinis dadulunisiduniinidvinis lunisWawiradunis

a

Jn1sfivainuansannn wouninaeuideiiusslesiisluddnisuasiionsiam
dema wsughalaesin naunauldiunsiansanndunsesangmsanandluaivtizi
Aeadesnnuainnatsanidumsfinu lnsunansluatiuiiflesdeuivainuaiowdu T
Tzl nsassyadimaasegialunisenseaulasygiagIusn oduaiueTnnazaing
seldlifuinunsnsfugnuzidema nsiamuaisaiieduaiunisisousluaniud
viaqLﬁmmﬂﬁa‘di’wuﬁﬁmLLazQﬁﬁmumwﬁaqﬁu NM9U3MMIAUALIDIANTUAZAILTUNIY
yeselfuarsnsdmmensiiusioyarinatn ngugsiaedamiuninduaznisneaiisiion
nzidoulunainndnning msvauueundindudaaiuinuzniaisous iFosnsldadsaly
ARSTE 21 nagnénisianisesAnsasielusiuaznisuimsianisgsiafuauldiuiey
nensudadunazaudisalunisdiunuvediamisvuianalsuazauingen NI
vssafusinazlalMilesnsedundndarivtiunsedamisyurungulaundiBaouinig

AMUAUNUSANYNINULNAIVID WS DUITUAIUNITAAIANDUNYT N1SHDAITNNTAAIANLTNA

'
o 1 Y] a

gnsnisdeansuudnlagldanuvainvangninnuneiugauasiderinuaivesuilag
HANIANTUUIUANNTURAYE USDAWING BN 9N WALSTTUNAUIA (ESG) Fiayar1naln
wagnan saniunuvesusenaangidoulunatandnning uag n1siauilunadaasy

91NN U IMTUATITRUNYATNITIELAUDY NBIUTTANTNITINTANT VOUBUNTEAM

Anssnanduazynyiunddsinlunsiuuauninuazinsgiuresisas Piluegiege

1Y WeUsEUseEaIu
UITUIBNITIULTEY



2585550 TUNSANUNNAUIBTUINTE15INYINITIANS
UM INY1AYT1VN 1N

unumuazntihivesideuunany (Duties of Authors)

1. uneuiidsniasanafisiazdeaduunanuiilsinedfinsilaunneu

2. {ilsuunanudodlidsiuatuunanusidouiunsansiu

3. Yayaluunanuazdouinnuanisinidevesidey lifinstadeudeyavseln
Toyaduduna

4. {ilpuumannudiosdisBmanureadu mndnniwanumarunlfluseny
PULDY WU 11N 91319 videdemuiiudion Busu nusdaiisenisddainguneia
mugULUUTI U

5. iiFsudeadouunanaliigndesmusuuuunazvunnfdnysiinsasimualy

6. {iouiifiteluuvany doadufiifdusulumssidunsunauniu 4 93

7. {ilsudessryunasuilinisativayulunisiided wemninadsslonivy
Houagdosszyluunauwazudsliussansnslisunsiu

UnUMLaEVTinivesussNEns (Duties of Editors)

1. vssansmsiivihiifansanamnmunanny WedRuiweunslunnsansi uagl
AfissiunAITAgE NS ARNi T B Aeuwdn

2. vssanBmsdesliiawedoyavesiidou uazfussiiuunaniy unyaaaduilsl
Redesldiunsm

a -4 [ ]

3. ussandnnsiiniilunisdaidenunauun A indsan AN unTEUIUATS
Uszifiuunannauuda Tnefinnsanainanugndeswssszifouiside wazanmindefioves
nan 533 wdundninaeisznaumsdndule

4. ussnsmsredliiinaussleviviudeuiudiliouwasiussilivunay

5. ussasMsFesiimsnTieaeuunAImluFunsAnasnaacugdy (Plagiarism)
981993999

6. YNNATIINUNSANABNHANUTBIEDY IzfiamganszuIunsUsziliu uazinsie
Aileuumanuiiud ileudmanausunieuiasnisafias

7. MNUITANEMINTRaeUnUIl unanuiinisdnaenunanudulaeivey nie
UaouuUasdoyaduiduia uasilumslvignaenaeuuneiny mndideudfiasnisnanaeu
UNAY UIIAENIsANInsaaiun1saenneuunaule laglideslasuainuduees

ALTEUUNAIY



2585550 TUNSANUNNAI LI TUINTEI15INYINITIANT
UM INYAYT1VN 1N 5571l

unummthilvesdfuszifiuunaina (Duties of Reviewers)

1. fussidiuuneny deshidamedeyaverunaruiidanifiefansanuiyanady
filsiRendes lutisszornamesmsussdiuuna

2. ngussliuunanusunuiaueseainalsslevinudeuiuiideuunaiy
fssiuunaumsddliussaBnismsamaulasUfasnisussidiuunanaty q

3. fussilivunanu msUssuunenaluauininudanudomgwindu Tae
fisananidemansyluunarridinuaenadostunnudeimguemuies

4. ynguszifiuunanunuirdidunisdrulavesunanuiifanumieunio

1%

TFOUAUNENUTUDY q JUsziuunaufsaddliiuussasnsinsunsy



UTIUT TN NN oo e e oo e s e s e s e oo s s Vi

2385533 UN5ANNANUITETUITAITINGINITIANTT UNNINEB19AanssId Vil

UNAMNIY
m3afeyarNAsYgRakand ugia NIzt amATUN TN TEAULATEENAFIUIN LD
1 a = 14 Y o/ v = o o o o
dustuentnuarasnsnelabituineasnsgugnusidamaludtuayyinuu dunauzan

JIAYIFUE

HMIAIA YATAIA, YU INdenys uay Inedga) I

nswaumASaedussunsiFeuilusnuivieaiioamnsial Sausssauasgl
Hyanitesiusunatimun Janinnysysal

AWTUNT 11579, L99)INT UIATII U OUINY FUUTHATT. .ooorsrerrceerrcre 18
auduiusvaInsuIvIsAudsesAnsuazauiuRiuaselfuaz gy
nansRudeyarInan ngugsivedmuninduaznisneairsiaanzdeulunan
wanniwduvisuszmelne ngudviaziounuiafoulnivasstniiu 100 dausn

GNVIIU DUUD oo e 32

nsaueUwAInduduaSuinusnsiteus Faansldadnaluanissei 21 Tu
sUuvumaluladdennuasuasudmiutniGouszivyszaufng

ATYRYT H3NA, ANTUNT an151%, LY Ims V1A, 1875uns lveums

UBZ DUINY GUUTHTTT ..oooroeeesscree e eees s e 45
AMFURUSTENIINagnsnIsIansasAnsalieIuduaznisuinsdanisssianu
anuliSeumenisudstusazaudisalunisafivauvediamiavuinnans
wazvuaganludmiayisud

WNT TUNITUE, TY) UHBITNY] UDY UAUTING WHWOAR. ..oorserseerserrce 58
nmamuIUTIItusiuasTalAiesnszAunansueivitauns: nsdifnwdanviayuey

naulauandigeayinednude g

T57 FUNTNEG UBL FNNGH) VAWAI....cocrsttsttssssosssvsvsssssisssninsns 74
AMuFuRUSsEVIednenwuaumaisafisafuadedunismanavisadien: gnnded
gunanunsidy Jwiniesidn

799nd w304, 93unT inUseln, A58 UMY UAE UTINYT WOIODU. ..occorse. 93
HavesnsaeaIMsAanillinagnsnisdeasuumadnlagldaaunainvatsain
nshiauafirsnmiazderunazanvaurvasdudiiauieiuguaziise
ViruARvaEUslnafalavaLAzAIIEUA

FITEYEUT PEVIEN ..o eeeeeee e 107



anuduRuSvamamIsniunuiuanusuRavaudodswandau §iAN uas 53531
Auna (ESG) dayjaﬁhmmﬂu,azwamsﬁ']Lﬁummmﬁ%ﬁwﬁwmlﬁau“lummwé’nw%’wé
wisszmelne njudvdaziiounnnuieiaulnivassiaiiu 50 fausn

GO FITIY oo et 121

manauunadaaiuaIniis BudmiuaiaSeunuasnsneldvon:
nsaiAnuNsuUssUUadulutiesiu Swmingassnil

aly onsAgly, Tayzsn ousdgly, vy Fuiv, syalds Sniaumsay,

WA 5UIIYIING, 8ITIUT AIUNW, B9R587 §3¢1, 399030 VEIENA

UAY DTN OUTAQII oo eeeeeeeeeeeeeeeeeeeenson weeeeenennenenennee 134
UNANIYINT

NUNIIAUTITURAZNITIANITINaENSHEnS i malialumawmilonauuy
Ya3UsznAlng

BT AOUSAEN UAY TUNT ATGAUT .o 151

wuamnansaassunsinduladedudresulal Ussinmdednanindaled
lulnnganwamnuas

a

A gavae, eue SAL, T09 FIAUNTHT WSy UAT FITUNTT v 162

9

AMMUEUNEMAFURITIU. .o 175



forruiiumngluunanuudaziFaddunsamsivinaauil

LildanuAniiuuasanusuinvauvasdinitussansnis
NBIUTIAIBNTT UAZANZINGINTTIANT U InedeTuiggassnil

anufuiavauduiianuaznismstasisunanuudazidos

Juvasfilisuunanuusiazvinu




NIANTINYINTINNNT W INEEI1UI0 AT N
T MSUDRL
U 7 atiud 5 (fugngu - nanau 2568) N

N syadmaATegiananiasiannuzidemalunisenssfuiasugiogusn wadassuendn
waraienelalituineasnsgugnusilamaludruanmitnuu dunadsAn Jmdayisud
CREATING ECONOMIC VALUE OF TOMATO PRODUCTS TO UPGRADE THE GRASSROOTS
ECONOMY TO PROMOTE CAREERS AND GENERATE INCOME FOR TOMATO FARMERS
IN HU THAP SUBDISTRICT, PAKHAM DISTRICT, BURIRAM PROVINCE
HNINNA YASEnd wiiune Anddnwys’ Aindgan mam’ anns Jumnsug’ wag 2ty uwkassnw’
'AEINEINITIANTT UM INeNFeIAYUTTUE
Pakamat Butsalee' Chaninart Thipakson' Thipsuda Thasedom' Jatuporn Jantaram' and Wanicha Plangruksa'

'Faculty of Management Science, Buriram Rajabhat University
(Received: October 18, 2024; Revised: April 4, 2025; Accepted: October 31, 2025)

unAnga
n9ideedsiifngusrasdiiionisadeyarmaasugiandndamionusdomelunisensesdy
isugiagunniodaaiuonTnuazaieneldlituinunsnsiugnusdemalusiuaysing suneus
Fariau3sud neldnsidedeuURnsuuuildiusan Mvuanguiieg LUURNIZIENINNYATNSH
Ugnuziewmelusnuayuu s1netyi Sminy3sug S1uu 35 au SaBnsiunusdoya Uszneude
mMsdnUszau danfuanudeu medunwaildedn meseanaLe uazauNG uagiinTesideyae
meeTeivansaiiuUlidmoud Teneiaifidmesonn WA Al wavanosas
NAN1TITENUIT 1) JUuUUMSUIMsTAnsuuLiiduiuiionsiauasugRagIusn
YN ﬂfjmﬁgmwumiﬂ%mﬁmmsﬂdmLLUUdaus'mImaﬁ%y’umau fail 1.1) Sn1sUssanisununis
audunusinii 1.2) Imsnarunisiagnmsivuad msngveanisaidunusiuiy 1.3) dnsdam
unasatiuayusulszanauazgunsallumsiuindoumsitnusiuaiotigdng q ldvamndnngs
1.4) dmseusulvianug wasiauninwenisusenave@nlvivaun®n 1.5) InsimuInseuInnis
duflunuegdoiies 1.6) Insadrausegilalunmsviiny uay 1.7) Inmsdnassuariilsvesngueeis
mnzamazdusssuiunnie 2) msasasmarsugisdnsarionusdemaiioduaiioninuas
ahenelalifuinumsnsgugnusidoma wui 2.1) maszauavesmmieInsuUsjUHAnf el eannd
nngsslmudesMsuUsTURGRfasinuzdome uag 2.2) nandusindoamsudsgy loud manuzde
wiA wazinuzidoma way 3) MIAATIEIFUNL HaRBULML LazMTUTMITAMsvatuiienisfaun
AiswgRagIuTINeg iy wudn 3.1) InuasnstruuMsHARIINLTomMA/) 1Y 15.93 UMW
uasununsaatuilzdoma/nszln $1uru 29.25 Un wag3.2) TelFaInnssminenansasivn
Mo wasdufiundema S1uauieay 7,460 U FununakEn S 4,632.90 U wazrls
st 2,827.60 v Andudaslsiusiu 37.90% war 33) sUuuunsUIMEIAMINMINMsRuTRdmE
somsadeyaruiivanuzdemeiunsuussUegndiussans i ddiifsadiuneldliinuasns wid
dwasiensensyAuAsYERIgUTINLAr MITAeg e sBuresyuvulusiuayiy Swmiayisudedng
Hugussan Fedu nmamsideviliiduinnwsnsugnusdemalusuayuy msiimaiusdemaii
yhmsinzUgninudssuiiteadsyaddisliifundedasiie Junsensefuiasegiagiun msaiis
oinuarmsaieneldlituguruesudBulaniulfnndnsntlsdusuiinety




7 JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
Mot Vol. 7 No. 5 (SEPTEMBER — OCTOBER 2025)

a v 3

ANEIARY: N15ATIYAAININATETNT, HERSNINIINULLITOINA, N1TENTEAULATYFAIFIUIIN,
duasuentnwazasnesgla

ABSTRACT

This research aimed to create economic value of tomato products to upgrade the
grassroots economy, promote careers, and generate income for tomato farmers in Hu Nop Sub-
district, Pakham District, Buriram Province, using participatory action research. The sample group
was purposively selected from 35 tomato farmers in Hu Nop Sub-district, Pakham District, Buriram
Province. The data collection methods included organizing meetings, organizing exchange forums,
in-depth interviews, brainstorming, and focus group discussions. Data were analyzed using non-
theoretical event analysis and descriptive statistics, including frequency and percentage.

The research results found that 1) The participatory management model for grassroots
economic development found that the group had a participatory gsroup management model with
the following steps: 1.1) Jointly meeting to plan operations 1.2) Jointly planning and setting
operational goals 1.3) Providing budget and equipment to drive operations through various
networks for group members 1.4) Training to provide knowledge and develop vocational skills for
members 1.5) Continuously developing the operation process 1.6) Creating work motivation and
1.7) Allocating group profits appropriately and fairly to all parties 2) Creating economic value for
tomato products to promote careers and generate income for tomato farmers found that 2.1)
Brainstorming on product processing needs, sroup members wanted to process tomato products
and 2.2) Products to be processed include tomato tea. And tomato gummies and 3) Analysis of
costs, returns and financial management for sustainable grassroots economic development found
that 3.1) farmers had a production cost of tomato tea/bag of 15.93 baht and a production cost of
tomato gummies/jar of 29.25 baht and 3.2) income from selling tomato tea products and tomato
gummies totaled 7,460 baht, production costs of 4,632.40 baht and gross profit of 2,827.60 baht,
representing a gross profit margin of 37.90%. and 3.3) Effective financial management contributes
to value creation from tomatoes through efficient processing. This not only increases farmers’
income but also concretely enhances the grassroots economy and promotes sustainable
community development in Hu Thamnop Subdistrict, Prakhon Chai District, Buriram Province.
Therefore, based on the research findings, it is evident that tomato farmers in Hunob Subdistrict
should process their cultivated tomatoes into value-added products in order to enhance the local
economy, create sustainable careers, and generate stable income for the community. This is

reflected in the increase in the gross profit margin achieved.

Keywords: Economic Value Creation, Tomato Products, Grassroots Economic Development,

Career Promotion and Income Generation
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ABSTRACT
This research aimed 1) to study the knowledge related to the art and culture of Nam Nao
District, Phetchabun Province 2) to develop a metaverse to promote learning in cultural heritage
and local wisdom tourism sites in Nam Nao District, Phetchabun Province and 3) to test and

evaluate the effectiveness of the metaverse in promoting learning in cultural heritage and local
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wisdom tourism sites in Nam Nao District, Phetchabun Province. The research and development
process can be categorized into three stages; Stage 1, collect and extract the knowledge contents
by selecting from the top 10 websites with the highest search statistics on Google Search Engine.
The extracted knowledge structures were verified and given tacit knowledge from 10 specialists
who have more experience about Namnaw district’s cultures and local wisdoms than 10 years
Stage 2, develop the Metaverse using a spaCIAL.io application that was integrated with Google Sites
application and  Stage 3, evaluate the effectiveness, learning support, and tourism motivation
provided by the media. The analysis is conducted using the mean, standard deviation, and
hypothesis testing through Pearson correlation analysis.

This research found that the extracted cultural knowledge of Nam Nao District consists
has 10 nodes and 2 levels. The Metaverse consisted of 3 modules: 1) representation of the human
through the avatar, 2) learing in knowledge stages , and 3) accessing the in-depth associated
knowledge. In overall, tourists satisfied to Metaverse’s performance at high level. The Metaverse
helped to promote learning and build tourism motivation at high level. The MetaVerse’s learning

promoting was no correlation with the motivation for tourism.
Keywords: Metaverse, Learning, Motivation, Cultural tourism, Namnaw District
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ABSTRACT

This research aims to 1) Study the relationship between enterprise risk management and
market value and 2) Study the relationship between income volatility and market value.This study
is @ quantitative research.The sample group used in the study is companies in the real estate and
construction business group listed on the Stock Exchange of Thailand.The index reflects the
movement of the first 100 stock prices with a total of 11 companies in 2019 — 2023 a period of 5
years totaling 20 quarters.The tools used in collecting data are financial data analysis tables and
descriptive statistics. And use the multiple regression equations to analyze the relationship in this
study.

The research results found that the factors related to enterprise risk management,
including having an enterprise risk management policy, expressing the board’s opinions openly and
independently, having an enterprise risk management department, and having a specific risk
management committee, had no relationship with the market value that was statistically significant
at the 0.05 level. In addition, the volatility of income and various ratios, including return on assets
(ROA), company growth (GROW), profitability (PROF), liquidity (LQDT), and leverage (LEVR), had a

positive relationship with the market value that was statistically significant at the 0.05 level.
Keywords: Enterprise Risk Management, Income Fluctuation, Market Value
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e msulsamduR LS T sRduUsE Ans AU uS sewInesaLUsanunsauUamumang 5
sedfu ] (ndlise osuanila, 2563)
o r unuAnduUsE VS andLTLS
r < 0.20 SEAUANNENRUSSEINILUs U
0.21 < r < 0.40 S¥AUANUAUNUSTENINSILUSABUT 9L BE
0.41 < r < 0.60 S¥AUANUFUNUSTENINIAMUTUINNANS
0.61 < r < 0.80 SLAUANNFUNUTTEWINFMUTABUTILN
r > 0.80 S¥AUANUENNUSTEWINFIUUTHN
4.4.2.2 MIIATIZRNTON008LT WA (Multiple Regression Analysis) 1Uu
A3n5veadd AldlunsAnumduRussErnsi sl lunsAnwdausasssniulditonnasy
auuAgIu (alde eguanla, 2563)
nsfnwluadsdldldmaliengiuuuaunisonnosidaman 33nmssadaild Woneaou
Auditusserinesi i suanRguildiivualy Tneg1sdeguuuudrassyesmunis@inyives Dion
Daniel Mottoh & Paulina Sutrisno (2019) ansnsaesuneguuuumsidelasd

M.V=B + B:ERM + B,ROA + BsPROF + B4GROW + BsLQDT + B LEVR + B/EVOL + €
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NAN1539Y

MFATEEes AnuduiusyensUIIAMAIeIAnsuasmMLUNIUYIEldaE ST d Y
ynanmsusieyadinan naussivedssuvinduasmsneainanmmzloulunanemdnmineumis
Usznelne naudvilagiioumnmadeulmvessiaifu 100 fusn B3¢ 1uTum deyaiinnaa
AsUfuAit MUY 11 U3eh Wusseznavisdu 5 T dausidns O wa. 2561 - wa. 2566 warld
ihfeymnussnanauaylinsinatoya namsfniausluzumaessneuamuidswmsdusdl

aa a

1. MFUATIZHAEAATINTIAUUN (Descriptive Statistics)

AN5199N 2 LARINANIS AT IZVAD ATANTI ULV USNT T uNSANE U 2562 — 2566

s . Do drudsauy
AMNEA | ANENEN | ALDAY
UINTH1U
(Min) (Max) | (Mean) =
(Ss.D.)
Aauusany
Haﬂ'ﬂmmﬂ (M.V) 022 460.00 47.55 102.03
AUIodsY
MSUSTISALLED9R9ANS (ERM) .000 1.00 038 .049
DNTINANDUMNUNNEUNTNE (ROA) .007 092 .050 027
MIAULAVBIUTEN (GROW) -1.00 .048 .002 028
fls (PROF) -1.20 12.75 .089 1.76
anmAaes (LQDT) 044 5.61 1.95 .089
ANNALNSalUNSENSEnd (LEVR) .029 074 .056 .010
ANUEURIUYRIElA (EVOL) -94.0 12.6 12.0 59.0

MNM997 2 namTAeTviaRRdamsansliuAaRAT 2562 - 2566 Tagyarmain
fidsnaauiidy 0.22 U Agaanvintu 460.00 v fiddsindu 47.55 U wazdrudsauy
1IATFIUYAY 102.03 N NM3U3MM3ANLEE389AnS (Enterprise Risk Management : ERM) Sidn
fga Wi 0.00 Angagm Winfu 1.00 Aadewintu 0.38 wazdruidssuuumsgruiiy 0.49 §he
NANDUUWNLANAUNTNES (Return on Asset : ROA) dldsingnianay 0.07 A1gegnionaz0.92 Aade
Yowar 0.50 wardrudosuuansgiudesas 0.27 wazarmuiuniIuvessield (Earnings Volatility :
EVOL) Slrsngniesas -0.94 Agsgaiosay 6.12 Aadefesay 0.12 uavdrudeavumnsgiuios
ag 0.59msiulaveIuUTEN (Company Growth : GROW) fld1shaniesas -1.00 Fgsgaiosas 0.48
Anadeferar 0.02 wardudsauuinnsgiuiesas 0.28 fls (Company Profitability : PROF) 1
Agm U -1.20 Wi Angegainiu 12.75 i1 Aadewiidy 0.89 Wi uazdruideuusnsgiu
WiNAU 1.76 1 @anweaed (Liquidity : LQDT) ﬁﬁh@i’ﬂq@ Winy 0.44 1911 ANGeER WY 5.61 Wi
Anadorinfu 1.95 wh uagdriundesuusnnsgusiniu 0.89 wh wazauansalunstise il
(Leverage : LEVR) fifnsingan winfu 0.29 wih d1gaan winfu 0.74 1win Aadeitfu 0.56 i1 uas
A deanunannsgIuyindu 0.10
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2. MINATIENAILADATIDYNY (Inferential Statistic)

2.1 MFUATIwENdURUSINeSEU (Pearson Correlation Analysis) NMsAnwIANUEURUSUDS
mMsunsanadetesdnsuarmnuiunuveseldlars sy deyarmanauesutvan
nadelunaavdnminduwisusanalve nduiiasioumimadeulmuessiaiu 100 Fausn lunssd
THsinsnzianduius Wesdu (Pearson Correlation Analysis) WilenagaumEuRLS Szrinsdans
2 il Tnsanansonsginaldded

AN5199 3 LEAAINANTIATITIANUEURUS VBRI USTLT lUNSANE el TaR Randunus [ieSau
(Pearson Correlation Analysis)

ks ERM ROA EVOL | GROW | PROF | LQDT | LEVR | MV
ERM 1

ROA 0371”7 1

EVOL 09207 | 0380 1

GROW 03217 | -0216" | .0240” 1

FilUs ERM ROA EVOL | GROW | PROF | LQDT | LEVR | MV
PROF 07917 | .0332" | 0677 | .0232" 1

LQDT -02817 | 0187 | -0188" | -0806 | -.0223" 1

LEVR -0208" | -.0495" | -0218" | .0324" | -0197" | -0303" 1

M.V 0101 | .0215" | .0083 | -0059 | .0090 | -0002 | .0041 1
* e anduiusiteddniisedu 0.01 way * wneds avduiusiitudfyiisesu 0.05

NN 3 WUIANFUUTLANT TN ILUSNLAIUINATT 0.80 KUNEDT TSTAUAIUEUNUS
symIndnUsInnssautsd1Agy 0.01 laun ArduUssansandunussynine EVOL AU ERM dandu
UsgANSINAY 0.920 Tufiaeuin wavAduUsyansandunusseming LQDT AU GROW dedulseans

'3
a

WINAU -0.806 Tufien19au @ msuA1duUseansseninewls NlA1UesnIn 0.21 NUN8DY HseaU

[} v} & 1 v} v Q{' U U o U d' ¥ 1 1 Y a Q‘ U o 6 1 'Y}
AMUFURUS SRl steefsEautudAgn 0.01 laun Adudsyandandunussening LQDT Ay
FVOL Fafiaduuseandandunusivinnu -0.188 Tuilenieau wazAduuseansandunussyning LEVR
U PROF @adlenduusdvisanduiusiviaiu -0.197 Tuiiamnsau 2.2 miliasgiauanneeilenya o
(Multiple Regression Analysis)
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M13199 4 WEAIHANNTIATINTaRnRELTAdUNYAMYBUUT AR Y luN AN

Model B Std. Beta t Sig.
Error

(Constant) 13.32 11.84 1.13 .026
MIUIMSANLALI03FNT (ERM) 4.35 3.20 .002 1.36 018
NTNANDUUNUIINFUNTNG (ROA) 24.87 7.88 .007 3.16 | .002**
nsAulavaIuTEN (GROW) 6.75 4.60 002 | 147 | 014
ls (PROF) 16.64 .096 .029 17.34 | .000**
anmeane (LQDT) -5.40 2.33 -005 | -231 | .002**
AUEINSaLUNNST Il (LEVR) -29.35 14.82 -003 | -1.98 | .00**5
AR UNAILTBITELA (EVOL) 1.07 .000 069 | 40.24 | .000**
R-Squared 091
Adjust R-Squared 091
Sig.(F) **00.0

a. Dependent Variable: MV *** syifutiodfaynnaadad 0.01 uaz 0.05 Auasu

P 4 Fuusdassiiluesiusznouresmst ianmsuimsaundeedng Tiud Usem
fiulounenisumsanuidesesdns vSeninsuanimnuniuvesruenssunisessdaneuazdasey
Wniiheudmsanudesesding wasuieniirnenssunmsuimsanadsdaonmnglifiauduiusse
yaAman ngugIRvedmEININduar MsRoai e s tniannzideulunanandnnindursussina
g §16i1 B Winfu 4.35 A1 Beta Wi 0.02 /1 Sig. Wiy 0.18 Fsanansnasuldinfasaunfigiu Tef
1 dauanuduniuresglinardnidiunianisiy deyarnain naugsivedmsuninduaznis
Aead1swasusond ssvsdeulunaandnninduisUsemalne fian Anuduriuvessels (Eamings
Volatility : EVOL) §ifin B winffu 1.07 A1 Beta sinfu 0.69 A1 Sig. iy 0.00 agnefituddaiisesu
0.05 §RTWARDULNUIINAUNTNE (Return on Asset : ROA) i1 B iy 24.28 A1 Beta winiu 0.07 A1
Sig. Wiy 0.02 NMSLAULAYBIUTEN (Company Growth : GROW) $A1 B i1y 6.75 A1 Beta 1Ay
0.02 A1 Sig. Wiy 0.14 Anls (Profitability : PROF) §iA1 B inAU 16.64 A1 Beta 11U 0.29 A1 Sig.
Winriu 0.00 @nwAaes (Liquidity : LQDT) A1 B winAu -5.40 A1 Beta winAu -0.05 A1 Sig. 111U 0.02
mnsannsalunstsnl (Leverage : LEVR) &A1 B WifiU -29.35 A1 Beta Linfiu -0.03 A1 Sig. t¥iAu
0.05 AfitfuddnyAisediu 0.05 Fsaunsnaguliin seufuaundgn dof 2 Avuurnuvesnelduas
damdiusing q Useneude Smnuduiudseyadinatn naugsivedmEuminduaznsneainafian
nadoulusmavdnminduisusemelng nausviagiioumiuadoulmussamiu 100 fusn
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3. HANTVIAFRUANNAFIY
M35199 5 agURaNIVAFRUaNNAZY

AUNRFIUNNTIAY dyuna

1. msUdmsasEIesrnsiialneuseniulouisnmsuimsanudssedng
USEmiimsiansmnuiiurasnaenssunsesalamenasdasy uSTnilieg
U3MIAUEEeeIRns uaruseminuenssumsusmsaudsdagany 1 lsigausu
AnudiusieyarnainvesuisniiaanzievlunanavdnnindwisUszmelne
naugsRaedmTminduarmsneat nguivilazvieurmnuadoulmvessm
i 100 L3N

2. anuiunuvesglilardnTaun NIy Januduiusreyar1nainves JRrT
Useniamedoulunanavanninduialsemelnengugsiaedmnsuminduay GRCZ !

msnease nquavlazviournuedeulvessiu 100 Fawsn

R EIAG!
KaR1NNSANBIAMNF LT LST09N15UTINTAILABIRIAnsuar AR UNIuTe I8 I d kAL
dadumensiu deyarmain ngugsisedunIuminduaznsieaiaianmzdeulunaadnning
wisUsEwelve ndusiiagfeuruadeulnuessamiu 100 fusn edumedsl
A15UFMIANALEBI83ANS (Enterprise Risk Management : ERM) laiflaansduiussogan
mamaéwaﬁﬁaﬁwé’@?}mamé’mﬁ’u (Mazurina Mohd Ali, et al.,, 2019) AnwnAgIfun1snsIadey
maduiuSsEIsnsUITsAadssesdnsiunanisiiiunuresiivlulssmmniaide Tnsfnw
sewingll 2010 ¢ 2016 waznduiogna 100 UM MsAnwduandifiuadissavsBanuayd
TeddayszmnannuanunseunmsiilsuasnanI st uesudin nMsumseudss (ERM) uae
m’mmm*iiﬂ,umiﬂﬁﬂiwﬁ%uﬁﬁmmé’fmﬁuﬁ‘aﬂﬂﬂﬁﬁaﬁﬁﬁmﬁuwaﬂﬂiﬁﬂLﬁummmu‘%ﬁw
ANURURIUYRITElA (Eamings Volatility : EVOL) fianuduiuseeyarnaineg 19itednfsy
Feaonaaoertu (Lbrahim, 2017; mels 2019; and Kim & Kim, 2018) Anusuniuvesselsidusesune
farduanudssmsgsiawarnsduazasiienaintulufisnssuvesuisnenuiumuesdsnannag
Lﬁuﬁ’ma%mmLﬁaqmwaqsﬁ%aw%’wlé’mau’%mimmLﬁaqaaﬁﬂs (Enterprise Risk Management :
ERM) hiﬁmmé’uﬁuéﬁa:gaﬂ'wmamaéwqﬁﬂaéﬁm?}ﬂaamﬂé’aaﬁu (Mazurina Mohd Alj, et al., 2019)
AnwuAgafiunisnsindeuauduTLS SEIan1sUIsA A AseRnTiuRan SR luuvesuI Ty
Ussinaniaide Taefnwsenringd 2010 f9 2016 uazndudaogns 100 U3En nmafnuniuansliiiiuen
FuUszansidsunnuasiveddyseninsamnuaunsalunisiniilsuaznaniseniuauresusen

o w

a = a o ° e 1 v v & 1 Ao
NFUIITANULEES (ERM) SU‘U']WUTU‘WLLa3F’YJWNaqﬂqﬁﬂi'UﬂqﬁGU']igﬂuauvLﬂJNﬂ']']llﬁNWUﬁ@EJ'NlIu‘EJa']ﬂ

o

NUNANSANHUNUYDIUTEN
BNIMaNBULNUIINEUNTNG (Retum on Asset : ROA) danuduiiussayarinainaeiail

'
CY

Hod1AgTsaanndasiu Tommy Supriyadi (2021) 194m35Ane1lABN1TIATIZHEVIENATOINANDULNU
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INAUNINY (ROA) mamammumﬂﬁ’;ummﬁﬁaﬁu (ROE) LLasé’mwﬁﬂsqw% (NPM) Giaagaﬁhsuaw%@’wﬁlu
\ a a ~ Y o ea A =
nauanamnIsunswannaanzileulunaandnninddulaiigelud 2559
mMadiulaveausem (Company Growth : GROW) lifiemuduiusdeyadnainegsiitdedAny
FIFonAARINU (ENSNIT dUNLLY warAnly, 2023) AnwiAnUdunUsYeIRIINISAULANEINanU
lassaieRunuuasusenaangideulunanandnning SET 100 nausiiegna lowd vsenannsideuluy
pa1andnningNegluvsenaansidoulunaiandnning SET100 newd w.e 2562 wavlisanainnain
Y] YR A Yy W T Al ¢ PR ) v &8 vas a &
wannindnon U w.a 2564 lanquéiteganldlunsfinwaseiiviaonun 246 ndnmsng 138n153nnee
Tayalawulauadflanssaun MmeaeuAtduUssdnSanduiusve o sdy wagn1snaaeu
duUseavdaunIsanney
mls (Company Profitability : PROF) fanuduiuse
fiu (Ardina Zahrah Fajaria, and Isnalita 2018) N15ANWINTINUIEAIANEATIVARUNANTEN U
ANENINIAlUNNIYINALS anmedes SrsduNIRY waensdulsvesusEniiseyannain laed
wevisRuluna wazaunvesusgmdudulsaugu Inefinw1szninal 2013 83 2016 Wui
edaninsalumsihmlsuasnsiiulngsesuienlasunsiigaiudiiniliyaruseniugy uanm

D1aANAINRY NTTYE A YT Id0nAR B

Y

AABAZERTIE I TRUNEdlAS UM SREgaNuaII v liyarUT Enanas
an1mAdes (Liquidity : LQDT) danuduiiusdeyadnainegeiliedAndaennaaiu and

[ Y 1

fv Tunedes (2022) AnWANINAGITAAIEENTIAIVRU UMY UIEY NTEUARUARN 1NAINTTY
AU Uae Uy ueY dmason sAuUnINMIRuLazarmannsng musaeain laeiinng
AATWAADATINTTUU HaZNTAATIATRUNIY LeNTUATIEANITONNDELTING A
auannsalunsgseuil (Leverage : LEVR) fienuduitusseyarmainegaiitoddnyds
@anmaednu (John Kommunuri, Anil Narayan, Mark Wheaton, Lilibeth Jandug, and Sommer 1996)
nsfnwiadsneuuandlfifuauduiusiBaauseninenuannsolunsdissviluasnanauuny

Wesnnuigvnilanuanansatumsdrseniiaainlasunanauumuiea

JDLAUBLUL
v o a/ o = o/ 174
1. YardudLUra1MsUNISUINani1IelulY
1.1 gusmsianisanunsatnansideilunumdunsiansuimsanudesesdnsves
AU AU AR UAANNS
1.2 yhenuvsessnsmumsiTeaninsanamIdeiluinuiasussgndlilussdnsiioiianis
WAILINNFUS N IAMUESI99ANS LU SLANS NWUNTU

2. doiausuuzdmdumaiideneoly
2.1 mafnwadsilfvhesinunseumnAemsuimnearudsafisdiy lusieanu 56-1 e
wldthdeyaussnoumainnuideaadlUs AR loniawan duiuluswenommuesounnis
AnuiidelngvenensoussognanideamsrAnw i efisd nnungusegsiililunsdng iileRansan
femswasuutasmemadamedoyamsuimsm udesesdns
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2.2 MsfnwATlvihlafnwyanaaliauduiusideUinaiuauiuriuveselawy
dasrdnmensiu uddsdaudiniudidnunmiensuimsanuidewedesdng msazlimsfng
dadnlnensSsuiiisusnuls viemsussiiugaraan Ssaztisversauslinitsnaegls
sans3aelusamesiivannvansdu
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nsaueUnAlduduaSuinusnsiSeus Feenslifdaluanasseil 21
TugUnuumaluladdennussaasudmivinGeussiudssoudne
THE DEVELOPMENT OF AN APPLICATION TO PROMOTE LEARNING SKILLS IN THE USE OF
DIGITAL TECHNOLOGY IN THE 21ST CENTURY THROUGH AUGMENTED REALITY
TECHNOLOGY FOR PRIMARY SCHOOL STUDENTS
ASyayn wave’ A9Funs A1’ wegins UiAndst lesuns lyeyns' wag ey audssiasy’
‘anugnemansuasinalulad anninedesudginesysel
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UNANED
% dyd %

ATellingUszasAlile 1) WamnueUndladudaaiurinuenisiseus Fosnsldndsialy
Apssui 21 lugUuuuelladfommniaaiy dmsuinGoussiuussandne uag 2) Ussifiuany
flanelasiodo LLaou'%szﬁauﬁﬂwumilﬁ%u%?uaﬂﬁﬂL'%smﬁlaqnﬁi%’a%ﬁaiuﬂmswﬁ 21 NgukAEVAINI3
LiEJUiB\I’IULVlﬂIuIaEJﬁE)ﬂ’J’]iJ"\]NLﬁiJJ msnfunuidontad 3 dunou ldud $uil 1 nismlassadns
mammawmsamaqamami fuagiaeunguatsznsseusiumalulag lsaseutudntes o 3
a2 stanndelnglilusunssnedueets LLazm‘UizLuuﬂszﬁwﬁmwmaaaaimagLsnmmaymu
wrlladmsfinu Tngldaleled duil 3 meussliumufiselasiode uasnsussliuaziuuinuenis
Fous reuwasndimaeudiinde wamsidewui lassaadomvssuneouresdeions Fosmsld
Advialummsswil 21 UszneusneuniFeu 3 daumdn ldun gunsaldunn gunsalloning wazgunsal
grsaumnsrenasdu 9 Holoens fusrAvBnmilnsageuszasdfitisdaaiuinuemeRaviadmiulinG oy
sziuUszandnuldegnaiiusydviam {ldnuiinnuiimeladedemaGeuslagldimaluladdonuaia
su Tunmswegluszduann dniFeuiiezuuuaeundaioudiudenes giniineuseuads 2.9
AT wazilnsuuuia e 3ousTiadu 2533 %

a

AdARY: waUnAAtY, inweNsiSeuINIaRITa, ANSTUT 21, AoAINASILESY

ABSTRACT

This research aimed to achieve two objectives to 1) develop an augmented reality (AR :
Augmented Reality Technology) application to enhance digital literacy skills in the context of 21st-
century learning technologies for primary level students and 2) assess the satisfaction with AR
media and compare the learning outcomes of students' digital literacy skills before and after using
AR technology for learning in the 21st century. The research process is divided into three stages:
Stage 1: Content Structure Identification In this stage, the research team collaborated with three
technology education teachers from Ban Khek Noi School. The team identified the content

structure of AR lesson modules related to digital literacy in the 21st century. The identified
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structure consists of three main parts: Input Devices, Output Devices, and Other Peripheral
Hardware, Stage 2: Media Development and Expert Evaluation using the MyWebAR and find the
effectiveness of the media was then evaluated by technology education experts using 10C value
calculation and Stage 3: Satisfaction and Learning Skill Evaluation before and after using the AR
media for learning, students' satisfaction and learning outcomes were evaluated. The research
found that the content structure of the AR lessons on using digital technologies in the 21st century
consists of three main parts: Input Devices, Output Devices, and Peripheral Hardware. The AR media
effectively promoted digital literacy skills among elementary-level students. Users expressed a high
level of satisfaction with the AR-enhanced learning experience. Post-learning assessment scores

showed an average increase of 2.9 points, with a 25.33% improvement in learning development.
Keywords: Application, Digital Learning Skills, 21st Century, Augmented Reality
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ABSTRACT

This study aims to investigate the relationships between modern organizational
management strategies and both competitive advantage and operational success among small
and medium-sized enterprises (SMEs) in Buriram Province, Thailand. The specific objectives of the
study are: 1) to examine the relationship between modemn organizational management strategies
and the competitive advantage of SMEs in Buriram Province; 2) to examine the relationship
between modern organizational management strategies and the operational success of SMEs in
Buriram Province; 3) to examine the relationship between business management practices and the
competitive advantage of SMEs in Buriram Province; and 4) to examine the relationship between
business management practices and the operational success of SMEs in Buriram Province.
The sample consisted of 167 SME executives in Buriram Province, selected using simple random
sampling. Data were collected through a structured questionnaire. The statistical methods used
for hypothesis testing included multiple correlation analysis and multiple regression analysis using
the Enter method.

The research results found that 1) Modern organizational strategy management in terms
of Organizational Structure and work styles are related to overall Competitive Advantage
2) Modern Organizational Strategy Management Working Skills and work styles are related to
overall Operational Success 3) Business Management Research and Development Strategy are
related to overall Competitive Advantage and 4 ) Business Management Research and
Development Strategy are related to overall Operational Success with a statistical significance 0.05.
The research findings highlight the importance of enhancing knowledge in modern organizational
management, particularly in the areas of organizational structure, work- related skills, and
operational practices, which play a crucial role in driving competitive advantage and operational
success among small and medium- sized enterprises (SMEs). Moreover, this study enriches
theoretical understanding of the role of research and development in business, identifying it as a

key factor in promoting organizational competitiveness and performance.

Keywords: Modern Corporate Management Strategies, Business Management, Competitive

Advantage, Operational Success, Small and Medium-Sized Enterprises
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L‘LJ‘HﬂﬁiJWJ?JEJNIUﬂﬁLﬂUi’JUS’J%J“U@&Ja L‘wammﬁaummaﬂmawaqquaaummwﬂmiamam
HomveanuAeiRefunagnsnmsdansesdnsasiolia msuivsdanmsgsia anulduisumanis
wtety wagarmdndaslunsiidunuieilddeyaasiousuuiunaudsaiiunside
5. thuvuasunwildnmsszauauesfufuimsiamisvunanatsuasvunngesly
Fanfay3sud lunmaaeunnudonadesuaniievi (Index of Item Objective Congruence: 10C) T
Tgdenmaiis 3 viw Seidenng Usenoudae fuimsiamierwiananauazsunagesludmia
FRAzINY ATIdoUATIAeARdsa oM sEisdamaufuTagUsrasdifteinnsneumang ay
armgniesasnslintvinagasouaquieviventside Fuiteldinasflumsuanumneiiie
mAlede uagAfvinuaonndesszninsdemauiuaadnuarauingUszasdveansiden
Foan15Tn (N39fnA Qdvau, 2561) lagdwdinagninisinnisesdansadelnd daanuasnndes
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T MSUDRL
U 7 atiud 5 (fugngu - nanau 2568) o

IS

WU 0.86 N15UIMI53ANI3535A UA1AudenAdedvfiu 0.90 anulauSaunianiswysdu e
ANUFDAARDLNNAU 0.76 waranudnsalunisafiueu damnudennaasiniu 0.87

6. ﬁﬁLLwaaummﬁlé{mﬂmsm’maaummaamﬂﬁawmLﬁamﬁﬁmmgﬂﬁmuas
ATUMINALY TR UATIER UM ANA TNYBILU LA UNY Fall

Y a

6.1 n1stwvvasuaulunaaeuld (Try-out) AUKUSMITIAMAITUIANASUAE
yungorluimingiuns Mlalingusiogns S1uam 30 au
6.2 n1sMA18 AT ImuNLUUasun1utlus1eds (Discriminant Power) Tngld
wmAdla ltem-total Correlation FanagnsnisinnisesAnsasielva ferdruadiuun (1) ogsening
0.819-0.970 M5UM5INNTIFINT AAEwadun (1) agsening 0.824-0.917 AnulalUTauN1anIg
wdU TANgrunagwun () 0gsening 0.756-0.962 wazanudnsalunisaiiiveu dagmunadiuwun
() 9Ej5891919 0.808-0.959 Fsaeandadiiu Rovinelli and Hambleton (1977) uansliiiuinAg g
FundAuInnivmsewiiu 0.5 fed1siedereiuuuasuniuiaiuaennaeIiuTEnies1edeves
uwuuasun iU IngUsyasAidesnsin
6.3 nM3mAIAILdesiuresaIesile (Reliability) Tneldaduuszansuoan
(Alpha Coefficient) mu3398aas0UUIA (Cronbach) Fsnagnsnisinnisesdnsasiolnal fid
duUszanSuoaniagsening 0.884-0.969 nMsuiumnsianisssia TArduuszansueariiegssning
0.871-0.924 AulFlUTeunenisudet Sleduussaviueaniogsening 0.831-0.967 uas
anudusalunisdniuny ferdulssansueariegsznine 0.869-0.964 Gsaenndosiu Hair and
Others (2006) wansAINLLIILTT A1 Alpha 11nn31 0.7 Wuenflsexduls anansadluldifusius
Toyarungusiagsle
7. dmaiildannnisnsisdeuaun nueLUUasun U U sauAluudadavin
wuasuawatuanysaifiothluldlunisiAununudeyannnguiedslagduuvasuninlun
Sruungusosfifvuely
4. nsusIvTINdaya
Tunmsfununadeyandsd Ateldduiunmafutoyalaenslfuuvasuniulagld
Fidunmsmuduneunasisng dedl
4.1 fdumsdaiuvuaeuniumusiuunguitegwililunsidendoutunmaaoy
ANgNFBs AT Wazarwanysalvesenasiilewdsuthlufununadeyaanngusiesng
4.2 YontiETIYNITIINANLINGINITIANTT UMINe1Fe5 A UITTUE Insuuuniay
funvuaeunuidsldsngusedna fe guimsiamiavuananuazngesluiminyisug uile
YOANUBULATIEVRALAINTINTBUNTNDULUUABUAY
4.3 A duNSNUTIUTINTBYaRIEAUEIUL UM IaniaTuInnaIuasIuIntey
luminy3sud 31w 214 adu
4.4 p579@9UANATUTLANYTAvRILUVARUALT LA URBUNEULA WU
fimwauysal S 167 adu Andufesay 78.04 Weiieuiiisufusuunuuasunuigslud

nauIeE1a9dY I1uu 214 atu Feaenndediu Aaker, Kumar and Day (2001) tiniauainnisas
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LuvasUmudedisnsmeundusgtieniesar 20 Fsaziieiiensuliindvuindiegadilafining
mnzauuazifismefiazldlunsiinsesinazuszananatoyareld
4.5 flumsiAvsunndeyaainuuvasuanuiianuasuiiu auysaiiteyly
InswinarUseuianatoyasioly
5. MyAaszidaya
Aideladnfiunisieseideyansiusiulaanuuuasuaumelsunsuaouiaine s

£%

°o < 1 a 8% v a
ﬁ’]Liﬁ]E‘U IG’]EJLLUQﬂ’]i’JLF"li'WW‘U@&JUa NU

poudl 1 - 4 MIvedeUANNATUSTEINAgMENsinnisesdnsasttlvl uaznsuIms
Janisgsnaduanulasaunisnisudsdusas anudnsalunsandunusefiamiasuinnaluay
wungonludminyisud lneldisnsimsgnaniusuuunyaa (Multiple Correlation Analysis)
L.Lazmﬁmeﬁmimaamwuwmm (Multiple Regression Analysis)

NANI5Y
1. HANINAFRUANNFNNUTIEIIINAENENTIANTsdnsadiindduanulawseuniens
wUstulpe s YoiavnaruIanalwarvuIngauludminyIsug A 1

A13197 1 NInagauALdNRUSIznINnagninisianisesinsadeluliuanulaiiounianig
wistulaesiu (CTAV) vediamisvuianatauazvuingosludwminygisud lnensiasen
n1saanaanyAn (Multiple Regression Analysis)

Unstandardized | Standardized Collinearity
Variables Coefficients Coefficients t Sig. Statistics
B Std. Error Beta Tolerance | VIF

(Constant) | 1.986 0.358 5.543 0.000%

STG .0-076 0.108 .0-077 .0-700 0.485 0.347 2.885
OST 0.375 0.130 0.386 2.885 0.004* 0.233 a4.287
WST 0.237 0.121 0.245 1.960 0.052 0.269 3.723
PIO .0-159 0.103 .0-156 -1.537 0.126 0.405 2471
WSK .0-124 0.069 .0-149 -1.815 0.071 0.624 1.603
WSL 0.272 0.103 0.282 2.636 0.009* 0.365 2.739
ozV .0-033 0.070 .0-041 .0-473 0.637 0.549 1.821

R Square = 0.334, Adjusted R Square = 0.305, Durbin-Watson = 1.552, F = 11.410

* QlvdAgn1sadaiszau 0.05

1NA5199 1 WUl A1 VIF Sainnu 1.603 - 4.287 F9ilAndasnin 10 waninewdsdasy
HanuduiusiunnliddedAyn1eads FesonndoanuaulIduuss Black (Black, 2006 : 585) Aatiu
waneUsdase lididaymanuduiusiueas nansinsgiaunisaanesnyan wudl A Sig. 167
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WU 0.000 uanedt Siduusednatos 1 fuds Aflauduiusiuanuldiuisunianisudety
Tng521 (CTAV) lnganunsaeduienisivdsuntawesanuliuoumenisudedulagsin (CTAV)
l95aeaz 30.50 mniansanAuduiusvesnagnsnisdnnisesansadelug wudn nagnsnisianis
aeAnsadfelval Aulaseasneesdns (OST) wazsuUnuulunisudfeu (wsb) danuduiusiu
mnulsiuSsumanisudadulaesan (CTAV) sgraiidoddymisadansedu 0.05 Tuvaziinagnénis
dnnnsasAnsadelvi dunagns (STG) Auszuun1sinau (WST) auymainstuesdng (PIO) Au
Winwelun19vinau (WSK) wagauAisnsiuvedntdns (02V) ldfinuduiusiuanulalsaey
NNATHVITULABTIU (CTAV) (Sig. > 0.05)

2. an1InadauANANRUSIEnIInagnsnisdanisesAnsadeluiiuaiudnsely
nsmlivnuleesiu veddamivvuianansarvungedluimiayisud w1 2

A15199 2 nsnedsuAINdNRUSIERINInagnsn1sianisesdnsadeludduadnudusialunis
aduulaysin (OPSC) vesiamivvuianalshazvuingonludminy3sud laenis
TATginsanaeenyian (Multiple Regression Analysis)

Unstandardized | Standardized Collinearity
Variables Coefficients Coefficients t Sig. Statistics
B Std. Error Beta Tolerance | VIF

(Constant) | 3.386 0.401 8.451 0.000*

STG .0-176 0.121 .0-179 -1.451 0.149 0.347 2.885
OST 0.105 0.146 0.109 0.722 0.471 0.233 4.287
WST 0.019 00.135 0.020 0.139 0.889 0.269 3.723
PIO 0.092 0.116 0.091 0.795 0.428 0.405 2.471
WSK 0.202 0.077 .0-243 -2.639 0.009* 0.624 1.603
WSL 0.439 0.115 0.458 3.804 0.000* 0.365 2.739
ozv .0-112 0.078 .0-142 -1.441 0.152 0.549 1.821

R Square = 0.157, Adjusted R Square = 0.120, Durbin-Watson = 1.908, F = 4.240

* ItudAgnsadanseavu 0.05

NANSNN 2 WU AN VIF TAvINAU 1.603 — 4.287 @95A108n77 10 handIneiwlsoasy

' 1%
a =

fanuduiusiunaliiivedAgnisedn Geaenndoaiunuideves Black (Black, 2006 : 585) failu
wanafwlsdasslufidaymauduiusiugs ansieseiaunsanneenvan wudl Al Sig. AN
Wiy 0.000 uamady Seuusednaties 1 fuus Alauduiusiuaudnsalunsiiuanulags
(0PSQ) Tnwatunsneduienisivasunvasvesaudiialunisdniusiulagsiy (OPSO)
laeuag 12.00 ynfiasanANduiusvenagnsn1sdnnisesansadelvd wuit nagnsnsianis

aeAnsadlelval surinwelun1sinau (WsK) wazauguwuulunsuiaanu (Wsh) danuduiusiu
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anud§alunsduiunulaesan (OPSC) egnsilifoddymsainfisedu 0.05 luvaziinagnsnng
Jan1sesAnsadielnd Aunagns (STG) Aulaseaineesdns (OST) AUsEUUNITYINAIUL (WST)
AuyAaInsluesAns (PIO) uwagsualausiuvesasdns (0ZV) ludanuduiusiuarudisalunis
atiusulagsin (OPSC) (Sig. > 0.05)

3. NANIINAADUAUFURUSIENININITUINISIANITINIAUANULMUTEUNINITUYITY
lagsau YoRamnavuIanatarvuIngadludmiay3sug dewsem 3

M19197 3 NMIMPFDUANNFURUTIEMINTUTMIIANMITIRTUANULAUTBUNeNsuYsiulne s
(CTAV) vasiamivvuianatskazauingadludminyssud laon1sinseinisannes
WAl (Multiple Regression Analysis)

Unstandardized | Standardized Collinearity
Variables Coefficients Coefficients t Sig. Statistics
B Std. Error Beta Tolerance | VIF

(Constant) | 1.871 0.302 6.201 0.000*

CAT .0-098 0.085 .0-125 -1.156 0.250 0.365 2.741
IFS 0.107 0.105 0.119 1.014 0.312 0.312 3.200
CTL .0-102 0.090 .0-121 -1.133 0.259 0.371 2.694
RDS 0.607 0.095 0.626 6.392 0.000* 0.446 2.243

R Square = 0.308, Adjusted R Square = 0.291, Durbin-Watson = 1.660, F = 18.017

* QlpdAgnsadanszau 0.05

NMIFNT 3 WU A1 VIF SAwindu 2.243 — 3.200 efiAntesnd 10 uansindaudsdase
Hanuduiusiuun liddudAynsads Farnadneuaidouns Black (Black, 2006 : 585) fati
wansUsdase lididaymeanuduiusiueas nanslesigviaunisanaegnan wuii an Sig. 67
Winu 0.000 wanedn Sfudsedetes 1 fauus Afauduiusiuanuliiu3sunianisudady
Toesa (CTAV) Tasaunsassuienisivasunlaswesaulauiounienisuasdulagsay (CTAV)
lafesay 29.10 1NNATUIANUFUNUTVDINITUINITIANITTIAD WU NISUIMITTANIITIAR
A1UNNTIVBLAETAILT (RDS) HAuduiiusiuainulaiussunienisutedulaesiy (CTAV) agnedl
tfodAgmeadansedu 0.05 Tuvngiinsuimsdnnisgsia fulkunu (CAT) fussuvasaumne
(IFS) wazaunsatuAs (CTL) Tdfianuduiusiuanuldiuioumeanisudadulagsiu (CTAV) (Sig. >

0.05)

4. NaNIINAFBUANNAUNUSTITNINNITUIMTIANIIgIATUANENTaluN ST
lngsiu vedannavuianaawazvungesludaminy3sud demnsnei 4
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A15197 4 NsVAEUANENITUSIEHININMITUSTIMSIRNsgIRatuaudnslunsadunulae s
(OPSC) vasiauniavuinnaskazvuIngatludminyisud lnun1siasigrinisanney
wyAad (Multiple Regression Analysis)

Unstandardized | Standardized Collinearity
Variables Coefficients Coefficients t Sig. Statistics
B Std. Error Beta Tolerance | VIF

(Constant) | 3.474 0.354 9.806 0.000*

CAT .0-076 0.100 .0-098 .0-764 0.446 0.365 2.741
IFS .0-031 0.124 .0-035 .0-253 0.801 0.312 3.200
CTL 0.054 0.106 0.065 0.515 0.607 0.371 2.694
RDS 0.195 0.112 0.202 2.748 0.002* 0.446 2.243

R Square = 0.034, Adjusted R Square = 0.010, Durbin-Watson = 1.854, F = 1.436

o w a

* QludAgneadanseau 0.05

915197 4 WU A VIF Slevindu 2.243 - 3.200 Ssfiantdesndn 10 uansinduusdasy
fanuduiusiuualuiivedAynieeda FedonndoauuITeves Black (Black, 2006 : 585) Fathy
waneinUsdasslufidymeanuduiusiuas nansinsgiaunisonnesnyan wudl A1 Sig. 1A
Winffu 0.000 uamadn Seuusednaties 1 fuus Alamduiusiuaudisalunsiiuanulaesm
(0PsO) Tagarunsaeasurenisivasunvasadiudnialunisdnduaiulagsan (OPSO)
lifauay 30.50 MINNATUIAUFURUSVDINITUINITIANITTIAD WU NITUINITIANITTINA
A1un1sidenwaziaul (RDS) fmnuduiusiuarudnsalunisdniuaiulaesiy (OPSC) el
tfudfyneaddfiszdu 0.05 luvarinsuinsdanisgsia dulunu (CAT) Fuszuuansaumea
(IFS) wazsunisaruau (CTL) liflanuduiusiuainudnsalunisandusiulagsiy (OPSC)

(Sig. > 0.05)

aAUTENa

nagnsnisinnisesansadelvd dulassaiieesdns wagausuuuulunisuimau
fiauduiustuanuldivseunanisutsdulaesy eewn laseadsesdnsiodudiudfyd
psAnsgsAvansndnlfduuuimdunisnsguivumsujiiauiiesviliidnaulsdiou
yansutsiuvesgsia aenrdesiunuiteresnunes seudes, uanden s uasudan athude
Slsas (2566) indnain nagnsnisdanisesAnsadelmifinnuduiuduagnansznuidsuiniuany
IiUTeunemsudedu aenndesiuauidovesdlssmd iBusen (2563) Ainanrin nagnsnisaing
APULANAIATUNEAS I ATUUINTT AUYAAINT ANUYBINNNITTATINUIEY UazaunInSnual
danasionuliuisunianisudaturedamisvuianauazvuingouludainingnsindegiedl
Toddyneadffiszdiu 0.05 denndasiuauidoues Al-Argi & Alhakimi (2025) finui nagNsLYy
maduffindusunuuaznisadsauuanisiinanssnuderanisiiiunuresesdnonmaniuay
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medeusumulFUTsuNMIMILsiu uazasnadesunuidsves Kollmann & Dobrovic (2022)
wu lassafreesdnsiidiunnivlnuagnisuimseamouunuiivangaudauduiusideuindy
AMNNANNTIUNITUIITUVBIBIANT

nagnsn1sinnisesAnsadelval auinuelunisviinu wagausduuulunisufiiau
fmnuditusiuanudusalumssiiunulassy Weswn msdansesdnsvesgsiadniuegieded
wdpsiinsairessuuresmmihnuiniiielfesdnsamsotluldlunsesun uulunsu iR
yos0sAns iU TRnuldinsuftRnuesaduszuudefioindudsiiasilfesdnsiinanudisaly
mselunuliidued9f denrdosiuiwitevesiadtyd udmwass uazilsad lwegdanal (2559)
N9 nagvsnisjinaaanizaiunaznagnsnIsmauaussegaTInEwh Iiamsnaian AL
Tideidsuazduivensuvesnunisludmin uazannsadiiugsfslinsegetasiunauaze iy
Seaansnihlulfifunuimalunisairsnagnsanulfiuseunenisudstui evilvgsiarnlug
AINELEY denndapeiuIUITEa0 Rhee, Park & Shin (2022) finuin LLmﬂﬁﬁ’amsﬁNmﬁﬁ
Usz@nBn1mgs (High Performance Work Practices: HPWPs) daiafunnsuszanusuiiiussansam
LayMIRBUALBIAaANNFBINTYRInaa Jeilugnafsninninilusdng wazaenadosiunuide
84 Sharma & Gahlot (2024) fiwuin wUFTRMUATUTEAVBAMEgIfiunNaBnTa usagdla
uarlemalunsfidusiuvesmiinau dealvissAvsnmuetesdinsfity

N13UINI5IAN333AD AumPITeuagiaun dauduiusiuanuldiuSounianisudeduy
Tnesau 1ea91n sUIMsianisvesssianinednisiinisdnuidouasiauindn Sueivdenis
Tiusmaiietuuiluiudsanssuiunsdiiunuiodudediafagiilvesdnsannsaairsan
Iuseunenisudaduvesgsnaliauisaaduauunnaisweanisuinsinnisesdnslailuege
aandesiunuidereding eluid (2564) fina1nin YaduanuliuTeulunisudadu sunisidu
ALY ATUNITESIIAIILLANGATT ATUNITABUALDNSTT LagAUNITIRAIARNITEIU AINasD
Anud§vesUszneunsiamisruanasazungouluunfminsvyiisyfuodifyna
adf 0.05 denAdnituaLITeves O'Regan, Ghobadian & Sims (2024) finuin nsldnesuN1s3ve
Lazimuniinadauandereuianssukaznsiiulnvesuson Fadudaduddlunsiinuseaniam
M1971303U uaraenAdBIiuNwIdeves Samudhram & Sivalingam (2024) iwudn nnsasyulufiu
nsavBnariaudunumdAylunisadssanulauisunisnisudsdulazduasunisiiulnuesus en
Tuysemamasiniu

NUIMITINNIIFING Aunsideuazimun danuduiusiuanudnsalunisdniuu
Tngsau 109910 n153deuaznsWaunieiudsiesdnsgsfasne q Sudusdredafiazdosls
mmé’wﬁzﬁwzL%?ﬁﬁﬁﬂﬁlﬁm%aqﬁmmﬁ‘wﬁ q Azianldlunsufuusudlundadusivients
THusnsfirtudardsalignévdeduilaainaufineladuim Senrudisaluntsdidua
Y9909AnT donndesiuLATeveinTIn fiwildles (2556) finanyin enudiiudszrinsdnunzues
g3fauaznNagnsNIsUTMsIanIsamsariuieaudnsalunisaiuionisvudeiiesaussynlu
Janiaunsanssalasesar 91.20 wavaenAdeiuUITeveIlivy ¥IANNYNE, gT57 5UNAl way
a51adl Indensns (2564) find1291 NsuTMIdanisgsiauTULAzNAgMENIsgIRYNTUANA LT

a

BvEnanan1sAluUeIAIYNTY d1unsaneInIainan1sadunuvesgsnaguswdululudie
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NIUINT NN IAENEDL TNTRAUIALATZUIUNTUSINTTANIS N1SWER N15AaR 15U
waznu azannsailugenuduinassussdvanatagniousionsudiiuegsifngnmegnadadu
donAdoifuAdeves Fu (2021) inudn nsudmsdansdumsidouasiamunesaivseaniam
Judadeddyfivasliusdmiuaunsoutdiulusedulanwazifiunanisdniuanvld wavdenndeaiu
UITeved Insee & Suttipun (2023) finudn n1sldIIeduNTITeLas LT Tnadsuindenanis
adunuriuanulauIsunsnsuastu wiiaglifinuduiusinenseiuranisaiiuanu

dalauaug
1. daiauauuzdmiumsdinanisidelulyd
1.1 91nmsidenuin Jadenagnsnisdnnisesdnsadelml augduuulunsujifnud
audutusiuawlfuTeumanisudstunasaudiialunsduiuauinniign fau Jamia
IuInnaazvungonmsliuddyfusUnuuresmMsUtRnuiiagyilviesdnsansaiienniy
IawSeunamsudstusazanudnsalunisaiiivenu
1.2 31nMATenudn Y3un15usmsianisgsia aunsidenasiaunnnuduiusiu
araldUisumanmsutsiunasanuduislunsduiiunuinniian daiu JawRtsuanaiuazua
gaumsliauddynistuisenasiaunliinezdunsifendnfasivionisidenisliusnsiiie
osfnsanusadanuldiuisunenisuisiuasaudidalumadiiununnniy
2. dorauauuzdmiumaiissadedely
n9ideadell WunsAnuanuduiusseninanagnsnisianisesdnsadislusluaznns
UImsian1sgsnatumulisumenisuadunazanudisalunmsaniurnuve aviaruinnans
uavvuagenludmiaiiud fadunsidodetinm ol ﬂﬂﬁi’f&ﬂ%@i@lﬂmﬁﬂwﬁ%’aL%a@mmw
Fensduntval wionisszauauesisludiuvesuimg fusznoumauariuilnaiieldlidoya
LﬁmLﬁmﬂizﬂaumﬁﬁ'ﬂLG‘B&‘U‘%mmimﬁqLﬁ@lﬁlﬁ%’a%amﬁ%’aL%ﬁﬂmﬂﬂ‘éqaﬁu

LaNEN531989
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NoWaE AMITBA. (2559). MINALKENTTILAZNAYNEININN TN IR YUt IUaY T30
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AdAey: UTIAue, 1ald, ¥1daues, Jaufayuru, U1uleawn

ABSTRACT

This study aimed to: (1) examine the problems and needs of the Ban Chiang Wae
Homestay Ecotourismm Community Enterprise; (2) develop packaging and a logo for the red lotus
tea product; and (3) evaluate consumer satisfaction with the newly developed packaging and logo.
The research was conducted in three phases using a mixed-methods approach. The target group
for the development phase comprised 30 members of the community enterprise, while the
sample for the satisfaction evaluation consisted of 400 herbal tea consumers. The findings revealed
that the community enterprise faced challenges in marketing, branding, and communicating
product value. As a result, a new packaging prototype emphasizing environmental friendliness and
community identity was developed, along with a logo inspired by local folklore. The evaluation
results showed that consumers were highly satisfied with the packaging and logo. Furthermore,

there were no statistically significant differences in satisfaction across demographic groups based
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on gender, age, education, occupation, and income. These findings indicate that the developed

packaging and logo effectively meet the needs of diverse target markets.
Keywords: Packaging, Logo, Red Lotus Tea, Community Enterprise, Ban Chiang Wae
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ABSTRACT

This study aimed to analyze the relationship between tourism potential and tourism
marketing factors at Ku Ka Singh Tourist Attraction, Kaset Wisai District, Roi Et Province.
The population consists of tourists visiting Ku Ka Sing, Kaset Wisai District, Roi Et Province.
The sample size is 480 people and data were collected through structured questionnaires.
Descriptive statistics, including frequency, percentage, mean, and standard deviation, were
used, while inferential statistics involved the Chi-square test and Pearson’s correlation analysis.

The research results indicated that the majority of tourists were female, aged 26-35
years, held a bachelor’s degree, were employed in private companies, and had a monthly
income of 30,001-50,000 THB. The analysis of the relationship between tourism potential
operationalized through the U-SA MODEL, encompassing Unique (U), Safety (S), and Amenity
(A) and tourism marketing factors revealed statistically significant correlations at the 0.05
level across all factors, including product, price, place, promotion, physical environment,
process, and people. The Chi-square test yielded significance values (Sig.) not exceeding
0.001 for all factors. These findings can be applied by Roi Et Province for strategic marketing

planning to enhance the management and promotion of Ku Ka Singh Tourist Attraction.

Keywords: Tourism Potential, Tourism Marketing Factors, Ku Ka Singh Tourist Attraction,

Kaset Wisai District, Roi Et Province
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ENSANANSYIR (W.A.2561-2580) wagliawlugaaudnalazenisimuinndaiiunulaeduasy
9AEMINTIU §INAUINT anunumvesgramnssuvinfidnlngiinanszvuseduanden ileliAn
Mg uInTieufisnuuesdufiadieneld waznisnszateseldogiededu @rinau
ANYNITUNIIHAILINITATEFRALAFIANWAYIR dTnuIEnSTUURT : 2566-2670)

JinFeudadudminiiininensiunsieafieimngaudmiaviduniazfueen
oanile Tumsfmudminsunsieadivuiieliaenndesiuuszifiugnsmansi 2 snsziunis
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Wty (Meadivruasiindmindosidn, 2561) eidumsnszaesslinnisieaisllugginie
vioafuludminouida lnegnaniduundawiesiniithvieaiionduiisdn ilemneglunguunas
viefiguszianumamiiu Jadugefsganenisvieuiisvesniany fusenideanile usgnidnids
liduiiaulawiniians :1nauddevesqus Junsanunay uazan (2568) MEnwidnenmuaytade
mudusavesnsvieniisn nuin dneamunasieadieadulladonilwesmnuduialunisiaminis
vieailenaehaddy

Nnmgraina 1ty fifedauladnuiieiinszinnuduiusszninadneninves
wianinfieniudedsnunsnaiaviouiisvesgnmani suneinunside Sminfesidn iielinsu
fanmsiuvesiadesunsnaiavieaiisriiitadefulatheiianansafsgalalfinvieaiionfiumen
ieagnidni sSuneinwnside Sminfesidn iethlugnsideulassmslunsfmundneamduns
viufleauaznagnsmumsnaavieiien

IUIZAIANITIVY

1. WeAnwianuduiiusszvnindnonimuazadosunisnaiavieniisrveagnide
gunanunTide Jminioudn

2. Wiefmmnmamstaundneamunasisaiiengndm sunonnside fmiateuidn

Wanilunside
1. UsEynsuazngunaagig

Uszannsidmunglumsideassil loun dnvesfiermfumanideudminosidn adl
o & & o w ! ‘:1' = v v v < o o 1
PUIUNNEY 921,335 AU (F1UNIUNITVNBUNGILAZARINIMATOYLEA, 2563) NITNINUATUINAIDEY
gnArwanlaeldansves Yamane (1967) daduansidenldlunisiuinuindiegisszynsily
111303 YAIANRUTUTINTRIUTEYIN S WAz gd T U I uTeyaldeUsinanUsy s il
e lagldans

N
2
- 1+N(e)
Avualu n B YUIAVDINGUAIDEN
Av YUAUTEIINT
A d{' A a X v 1 o [
e AB AUAATALAGDUTIATUIINNSAUMBE1alauiuaLTY 0.05

INMTANUIUAILEATAINGTY WUTIVUINRIBE1TIINZaNAD 400 AU Baiganadmy
n19ATIERteyaluseauadugedy 95% uarAuAAIALATEY 5% (Yamane, 1967) N15La8N
Y 1 [ a 1 a 1 % 1 1 . . =% & aca
Megiiunismeinailanisduiiogauuudig (Simple Random Sampling) da.lwis#lvlen s

(%
|

nnnaglulssyinsilenagnidenvindiouiu dlveanenilunisidondiog awaziinaudu
FILNUVBINGNAIDE19MBUTEVINTAIVUA
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2. weslianllun1sids
iwsesileilylun1sideluasail fie uuuasuniu (Questionnaire) Bag3delawmurTuly

o/ ]

aonndasiuingUuizasiuazanufgiuniside lnouvseandu 4 nou dsil naun 1 dayaladedu

v
Y IS

yaaa Lumouuuunnsuntydf Ussnaume e 918 @001 seAunsEnyIgeEn 01dn uas

v v q
v 14

s1ellededeiiiou naudl 2 deyadiungdnssuiniiaaiien loud dnvazianssuiuiua
Fnguszasdlunsidums Ussiamuviasisadienfiauls wvugdild anuduaztasnalunisvioniien
Aldfang sULUUNMTALNG warauslaflasiRunenduavienflieagnidnidnads aeudl 3 doya
Fudnenmmnsnisvisaiieagnident (6A) Uszneuse sudsiagala sunisidnds sudssiune
ANNAEMIN FUTIENNTUTT uazduRanTTy nauil 4 deyadiuasdusznaunianisnaianig
visufien (7Ps) loiln nanfast 517 Feanansdndimine msdaaiunisue dnuaznieanientm
nIgUIUNTT waryaaa Tnsfiuuuasuniuiaudnoudl 2 - 4 Tumsiduyszainen (Rating Scale) 5
seiu Tnefideldnmaaounuameardssdiemenniiausuuasunusefideamadmau 3 iy
WlonsavaeuAunsdien (Content Validity) H1UN153LAS1ERANTIAINNEDAAADITENINNTUD
AnuiuingUseasd (Index of Item Objective Congruence: 10C) %ﬂﬁﬁha@jiwdw 0.67 - 1.00
LanaILuvasunuilnumuizanlunisinluldase (Lawshe, 1975) uenaini A33ele N
wuuaeunulunaaeld (Pre-test) Aunguiagsithilduszuinsidinung $1uau 30 ya Lile
p3aumLTRIuTestamnuarUsuUsAly deuthluldiAudeyaads il Tunsussdiunia
Fastu (Reliability) 98 uu@aunIN a1usaldadudszansueanivesasouuin (Cronbach’s
Alpha) Wunusilunsiiansananudennassnielurestaminiu (Cronbach, 1951; DeVellis, 2017)

3. maiusIuTIudays
mideedadiifofiununudoyateiies nevhnddevseyymiusiusudoyann
AuzUIMsEIANALNsTYT uninendesvigienida faunsnmauuniduagnidet Weldsu
oYYINNMILBNINANUFT Al saifuTuTINTeyalind fideduTududuniaiu
undeya lngldhatlunisiiusivsndeyaluiuans - Jueniind seninufieununius - weu
WwE 2568

4. Mynszidaya
1. Jwneideyaduiiadvdiuyana funginssutinvieniien uazdunisnaiavieadion
T¥adi@iFanssaun (Descriptive Statistics) Ingn1sussetenadnyuzvesdieya liun fevay Aade
wazaudenuunn gy
2. MFAATIEAANEA MBI W BUTBIfNES SuneinunTide Yminfoudn ld
anunislagldnsimsnzviesAausenouled152a (Factor Analysis) (Hair et al., 2019; Malhotra,
2010) leBudussruszneududnenmussumawisandienfifiauddy Tnonisinsieddlsunsy
ABUTIABSTANSIFUNWEDA
3. Arsgsinuduiuddnenmunasionfisdfnnde suneinunside Jmiasesidna de
Hasusunisnatnvieadien mepnuduiuslaenismageulaawa’ (Chi - Square Test) w167
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38.10 for@wwinauuidnenyu d1uiu 161 au Aadudeas 33.50 wazdisnglalutegiusaiiiou
5813749 30,001 — 50,000 U 37U 193 AU ATy
Youay 40.20 Fas1eii 1
59 1 uansdeyailadeduyana

Foyaiiugrusialy 31 () | Seway
1. LN
1.1 98 223 46.50
1.2 i) 257 53.50
393 480 100.00
Fayadiugrusialy 31U (AY) Souaz
2. 97
21 15-25% 104 21.70
22 26-35% 193 40.20
23 36-45% 103 21.50
2.4 46-55% 42 8.80
2.5 11AN1 56 U 38 7.90
39 480 100.00
3. @01UAN
1.1 lam 185 38.50
1.2 ause 272 57.70
1.3 n81519/93e 23 4.80
593 480 100.00
4. SEAUNIANYIEIAR
4.1 UszauAny/siseuane 40 8.30
4.2 $rv./Aha/eudsaan 168 35.00
4.3 USeyyes 183 38.10
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59 480 100.00
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5.3 ninUUIENeNYUY 161 33.50
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5.7 8 9 WIATHY o - -
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wa & o a < [ % a v a | a =~ ) |

PUUTLIRA1ENT 1UIU 199 AU ARLdUSesay 41.50 lI’JﬁqﬂizaﬂﬂﬂlUﬂﬁmu%’NM@(‘lL‘VIEJ’JL‘INE]‘WﬂNE]u
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T 206 A Andudeay 42.90 mvuzlumsiiuniwisafidlnesasuddiuynna 91U 334 Ay
Andusesas 69.60 ANNBlUNSHUN NN YIBANEIfNEW SunainunTIde Jminseuida lumsn
11U 305 AU Actdusesay 63.50 Baa1luNISIRUNIIDUAEIYITULETS - 9717iRE F1UU 439
Ay AntduSesaz 91.50 fenlganglunisvisaiiedagseninediuiu 1,500 - 3,000 Um 31U 141 AY
Andusesay 29.40 fsuuuulumsifiumaieaiiedfuasauaiiiiieu/wiluy 917U 366 AU Aadu
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a @& v 1Y) a
ARLUUSDEAY 59.80 ANRNSINN 2
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4. wuzlunsiumsvieadieavesviiy
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4.4 509NIYIULUA 114 23.80
39U 480 100.00
5. avwiilunmsidumanviesfisdgnas suneinunside
Jminsesdn veeviu
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521 pds 85 17.70
532 n% 63 13.10
5.4 3 adavuld 27 5.60
394 480 100.00
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wgAnssutinviesfien W () | Sewas
6. Franalunmsvieniieivewi
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6.2 Julans - o¥ing 439 91.50
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a o [ v Y @ d' v 1 a d' YA & < 5& 1 “ 9y ¥
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3. wadAsEiAuduTuSAnenmuvawiefiedfnani sSunenuaside Ymintenida se

Hadsnumsnaavieaiion wui1 manudiiudszrinaunasisaiieagmas suneinuaside Smin
Youndn sotladesunsnanavieaiien neldadf Chi - Square fisvsutioddayymaada 0.05 wuin

3.1 druarubuendnual Sanuduiusdetiadedunisnaiaviondlen e 7 1y
UsENBUAIY AUNAAAMT AUTIAT AUYRININITINT MUY AMUAWETUNITVIEY  AUENYUENI
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e dnvieadieafirudnuaendouazauiela

3.3 fudesiueauaznn famnuduiusdetadedunsnaiarieiies e 7 f
U5ENOUAIY AUREAIMUT AIUITIAT ATUYBININITIATINUY FIUALATINITUIY ATUANYAENIS
MENN FIUNTEUIUNTT WAEAUYARS NATIAB fNdsiansaiumadiiialaing aeainsienisdivy

Taefien Chi - Square wagen Significant (Sig.) fam151371 3
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A15199 3 NNTIATILIANUFUNUTTEIINTAUARYILNVBLNLINLAUTeAUNITHANNVIDLNE?
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ABSTRACT

This study aims to understand the effectiveness of using high-low involvement and
visual communication on attitude toward advertising and attitude toward brand. One hundred
and fifty-five students were randomly assigned into four experiment groups. This study uses
factorial design, creating a 2 (visual dominance vs text dominance) x 2 (product types high vs
low involvement) factorial design. Data were collected by using a questionnaire and using
mean, standard deviation and ANOVA. The results show that low involvement products lead
to high attitude toward advertising scores, and using picture dominance leads to higher attitude

toward brand scores.

Keywords: Social Media Marketing Communication, Advertising, Visual and Verbal

Communication, Consumer Attitude, Level of Product Involvement
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Introduction

Recent changes in consumer behavior and marketing strategies stem from an increasing
variety of products, prompting organizations to adopt diverse communication methods for
broader engagement (Jantanarmsri & Chomngam, 2018). Aligning visuals and text with
marketing goals is crucial for both high- and low-involvement products, as engagement
significantly impacts communication effectiveness (Aljukhadar & Senecal, 2021).

This study will fulfill the gap to explores how these combinations on Facebook
influence consumer attitudes toward advertisements and brands, focusing on high- and low-

involvement products.

Concepts of Visual and Textual Communication

Research categorizes communication into picture-dominant and text-dominant
formats (Lewis et al., 2013; Akhtar et al,, 2014; Kim & Jang, 2019). Brandts et al. (2023) note
that visuals convey meaning more effectively than text, enhancing understanding and reducing
misunderstandings. Effective visual communication simplifies complex concepts (Kongtieng,
2019). Stan (2020) demonstrated the significance of pictures in shaping brand personality. High-
quality visuals improve engagement and cognitive processing (Kujur & Singh, 2020), influenced
by cultural backgrounds (Kujur & Singh, 2020). Creative visuals are crucial for product selection
and brand reputation (Schroeder, 2020).

Concepts of High and Low Involvement Products

High- and low-involvement products, defined by the Elaboration Likelihood Model
(ELM), influence consumer perceptions of importance. High-involvement products prompt
complex decision-making requiring detailed information (Maclnnis et al., 1991, Handriana,
2017). Consumer involvement stems from intrinsic needs and perceived value (Zaichkowsky,
1994). Studies on advertising effectiveness for both product types on platforms like Facebook
include health-related products (Lee et al,, 2020) and low-involvement items (Kuenzel &
Musters, 2007).

Celebrity endorsements enhance positive attitudes for low-involvement products
(Handriana, 2017). Ren et al. (2023) indicate that social media effectively markets low-
involvement products, while celebrity endorsements can aid high-involvement product launches

and enhance brand awareness.

Concepts and Theories Related to the Use of Social Media for Marketing
Communication
The growth of online platforms poses challenges for marketers to capture consumer

attention amid vast content (Bahcecik et al., 2019). Brands must strategically leverage online

108



NIANTINYINTINNNT W INEEI1UI0 AT N
T MSUDRL
U 7 atiud 5 (fugngu - nanau 2568) N

media and use data analytics to tailor messages and enhance engagement (Pelletier et al,,
2020). The interactive nature of social media allows for real-time feedback and dynamic
campaign adjustments. Visual elements are essential for improving user engagement and
message retention (Zhang et al., 2022). Continuous adaptation is crucial for success in the digital

landscape.

Conceptual Framework
The conceptual framework draws from literature on the use of pictures and text in
marketing communication (Lewis et al., 2013; Akhtar et al,, 2014; Kim & Jang, 2019; Brandts et
al., 2023). It includes variables such as picture vs. text dominance and theories on high- and
low-involvement products (Handriana, 2017; Ren et al,, 2023) and social media marketing
(Pelletier et al.,, 2020), shaping the framework that addresses consumer attitudes (Handriana,
2017: Winter et al., 2021).

Communication Attitude Toward

Format Advertising

Picture domination

Text domination

Product Involvement Attitude Toward Brand

Low-involvement .

High-involvement

Figure 1. Conceptual Framework

Research Objectives
1. To examine the effects of using different types of pictures in products with varying
levels of involvement on consumers' attitudes towards advertisements.
2. To investigate the effects of using different types of pictures in products with

varying levels of involvement on consumers' attitudes towards brands.

Research Methodology
1. Research Design
This study examines the effects of marketing communication through strategic
messaging on Facebook, focusing on the use of pictures and text, and the characteristics of
high and low involvement products on consumer attitudes toward advertisements and brands.
An experimental approach with a 2x2 factorial design tests the impact of communication
format and product involvement on brand and advertisement attitudes. Experiments were

conducted in a controlled laboratory setting to ensure internal validity.
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2. Experimental Design

The factorial design includes two communication formats (picture-dominant vs. text-

dominant) and two levels of product involvement (high vs. low), with the following

independent and dependent variables:

Independent Variables:

1.

Communication Format: This variable comprises two categories: text-focused
communication (where text occupies more space than picture) and picture-focused
communication (where picture dominate in size and proportion).

Product Involvement: This variable distinguishes between high involvement products
(important, typically higher-priced items like computers and mobile phones) and low
involvement products (lower-priced, less impactful items like stationery and
cosmetics). Product selection was guided by focus group discussions and aligns with

previous research categorizing high involvement products (Handriana, 2017)

Dependent Variables:

1.

Attitude Toward Advertising: This measures consumers' inclinations toward
advertisements, reflecting preferences, aversions, and emotional responses.
Attitude Toward Brand: This denotes consumers' inclinations toward the brand,

including preferences, aversions, and emotional responses.

Treatment Administration

each

Participants were randomly assigned to each group (randomization) to ensure that

group is controlled for the variables set in the factorial experiment design, which

comprises 2 communication formats (picture-focused vs. text-focused) and 2 levels of product

involvement (high vs. low), resulting in four experimental groups as follows

Table 1 Treatment Allocation for All Experimental Groups

Group Treatment Content Product
Style Involvement
Gl Text-dominance advertisement for a High Text-
mobile phone involvement | dominance
G2 Picture-dominance advertisement for a High Picture-
mobile phone involvement | dominance
G3 | Text-dominance advertisement for a pen Low Text-
involvement | dominance
G4 | Picture-dominance advertisement for a Low Picture-
pen involvement | dominance
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Research Instruments

The instruments used in this research are advertisements for two different types of
products mobile phones (high-involvement products) and pens (low-involvement products).
These advertisements employ different presentation formats, either text-focused or picture-
focused, with varying proportions. This study also uses pilot test and also control factors, such
as font types, font style, color,
Population and Sample Characteristics

The participants in this experiment consisted of 157 undergraduate students from the
Marketing program at Rajamangala University of Technology Krungthep, enrolled in the Digital
Marketing course during the 2022/2 academic semester. They were divided into four groups:
one group of 40 participants and three groups of 39 participants each. Questionnaires were
distributed randomly in the classroom via Google Forms, resulting in 157 collected responses.
Preliminary Testing

A preliminary survey was conducted to assess high-involvement and low-involvement
products with a group similar to the target sample. This was done to test the reliability of the

questionnaire.

High and Low Involvement Measurement

The researcher adapted a 7-point Likert scale questionnaire from Prendergast, Tsang,
& Chan (2010) to assess product involvement, achieving a reliability score of .922. The scale
comprises 10 items, including statements such as "This product is important to me," "This
product is interesting," and "This product is necessary for me." Responses were measured from
1 (strongly disagree) to 7 (strongly agree).

Attitude Toward Advertisement

The attitude toward the advertisement was measured using a 7-point Likert scale
adapted from Sukkul & Anantachart (2020). The scale demonstrated high reliability, with a
Cronbach’s alpha of .917. It includes four items: 1) | really like this advertisement, 2) | have a
positive attitude toward this advertisement, 3) This advertisement is very good, and 4) | am
satisfied with this advertisement.

Attitude Toward the Brand

The attitude toward the brand was also assessed using a 7-point Likert scale from
Sukkul & Anantachart (2020), achieving a Cronbach’s alpha of .945, indicating its reliability. The
scale consists of four questions: 1) | really like this brand, 2) | have a positive attitude toward
this brand, 3) This is a very good brand, and 4) | am satisfied with this brand.

Research Procedures and Implementation
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The researcher secured a cooperation letter from the Dean of the Faculty of Business
Administration to survey Principles of Marketing students and sought expert reviews for the
questionnaire. A focus group selected product types, while experts created and reviewed four
media types. The questionnaires were validated, achieving reliability scores over 0.9, and
converted to an online format. After a pilot study with 40 participants (Kramsaksa, 2008)
confirmed reliability, they were distributed to four randomly assigned student groups, each
receiving one set of advertisements. The population consists of marketing major students, and
the sample is drawn randomly assign into groups from this population. All participants
completed the questionnaire at the same time under identical conditions.

The completed questionnaires were reviewed for accuracy, and the scores were
analyzed using SPSS for statistical values, including percentages, two-way ANOVA, and
MANOVA.

Results
Table 2 shows the number and percentage of participants in the experiment,

classified by gender.

Gender N Percentage

Male 54 34.4

Female 103 65.6
Total 157 100.0

From Table 2, it can be observed that the total number of participants in the
experiment is 157, divided into male and female categories. The majority are female, with a
total of 103 participants, accounting for 65.6%, while males comprise 54 participants,

representing 34.4%.

Table 3 shows the number and percentage of participants in the experiment, categorized by age.
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Age N Percentage
19 33 21.0
20 89 56.7
21 22 14.0
22 7 4.5
23 4 25
25 1 0.6
26 1 0.6
Total 157 100

Table 3 shows the number of participants categorized by age, with most aged 20
years, accounting for 89 people or 56.7%. This is followed by participants aged 19 years, making
up 21.0%, those aged 21 years at 14.0%, and participants aged 22 years, representing 4.5%.
The 23-year-olds total 4 participants or 2.5%, and finally, one participant is aged 25, accounting
for 0.6%.

The distribution of participants across four experimental groups. Group 1 (G1) includes
40 participants exposed to text-dominant ads for high-involvement products, while Group 2
(G2) has 39 participants exposed to picture-dominant ads for high-involvement products. Group
3 (G3) comprises 39 participants exposed to text-dominant ads for low-involvement products,
and Group 4 (G4) includes 39 participants exposed to picture-dominant ads for low-

involvement products.

Table 4 Comparison of Brand Attitudes between High- and Low-Involvement Products under
Text-Dominant Condition Comparison of Brand Attitudes between High- and Low-Involvement

Products with a focus on text

Group M SD t df P
Brand Phone-Text 4.61 1.462 -1.303 77 .196
Attitude Pen - Text 5.01 1.209

From Table 4, the experimental group that received advertisements for pens with text
had a higher average (5.01) compared to the group that received advertisements for phones
with text (4.61).

Table 5 Comparison of Brand Attitudes between High- and Low-Involvement Products under

Text-Dominant Condition Comparison of Brand Attitudes between High- and Low-Involvement
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Products with a focus on results of testing different product types on brand attitudes with a

focus on picture.

Group M SD t df P
Brand Phone - Picture 5.10 1.337 -.161 76 .872
Attitude Pen - Picture 5.15 1.106

From Table 5, the average for the use of pens with picture was 5.15, which is higher

than the average for phones with picture at 5.10.

Table 6 The average values of product involvement, attitudes towards advertisements, and

brands among participants in each experimental group.

Group 1 Group 2 Group 3 Group 4
Mean SD Mean SD Mean SD Mean SD

Product involvement 4.69 1.114 | 4.72 1.011 4.58 .996 4.61 1.038
Attitude towards 478 1.228

4.80 1.407 | 5.28 1.183 5.00 1.225
advertisements
Attitude towards 461 1.462

5.10 1.337 | 5.01 1.209 5.15 1.106
brands

Experimental Group 1 (G1) This group received media for a high-involvement product
focusing on text. The average score for product involvement was 4.69, attitude towards the
advertisement was 4.78, and attitude towards the brand was 4.61.

Experimental Group 2 (G2) This group received media for a high-involvement product
focusing on pictures. The average score for product involvement was 4.72, attitude towards
the advertisement was 4.80, and attitude towards the brand was 5.10.

Experimental Group 3 (G3) This group received media for a low-involvement product
focusing on text. The average score for product involvement was 4.58, attitude towards the
advertisement was 5.28, which was the highest in this study and attitude towards the brand
was 5.01.

Experimental Group 4 (G4) This group received media for a low-involvement product
focusing on pictures. The average score for product involvement was 4.61, attitude towards
the advertisement was 5.00, and attitude towards the brand was 5.15.

Research Question Response Using Statistical Data

1. Does the use of different types of picture in products with varying levels of involvement

affect consumer attitudes toward advertisements?
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Table 7 Test Results for Product Types and Attitudes Toward Text-Focused Advertisements

Group M SD t df P
Attitude toward Phone-Text 4.78 1.228 -1.868 77 066
Ads Pen-Text 5.28 1.183

From Table 7, the experimental group had a more positive attitude toward text-
focused advertisements for pens, with a mean of 5.28, compared to phones, which had a

mean of 4.78.

Table 8 Test Results for Different Product Types and Attitudes Toward Picture-Focused

Advertisements

Group M SD t df P
Attitude Phone-Picture 4.80 1.407 -1.291 76 .201
toward Ads Pen-Picture 5.16 1.017

From Table 8, the experimental group showed a more positive attitude toward image-
focused advertisements for pens, with a mean of 5.00, compared to phones, which had a

mean of 4.80. However, the difference between the two is not statistically significant (p

0.309).

2. Does the use of different types of picture in products with varying levels of involvement

affect consumer attitudes toward brands?

Table 9 Multivariate Analysis of Variance (MANOVA)
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Hypothesi

Effect Value F s df Error df | Sig.

Product  [Pillai's Trace 037 2.920° 2.000 152.000 | .057
itlks' Lambda 963 2.920° 2.000 152.000 | .057

Hotelling's Trace .038 2.920° 2.000 152.000 | .057

Roy's Largest Root .038 2.920° 2.000 152.000 | .057

Content  [Pillai's Trace .044 3.495° 2.000 152.000 | .033
Wilks' Lambda 956 3.495" 2.000 152.000 | .033

Hotelling's Trace .046 3.495° 2.000 152.000 | .033

Roy's Largest Root .046 3.495° 2.000 152.000 | .033

Product *Pillai's Trace .006 439° 2.000 152.000 | .645
Content ilks' Lambda 994 439° 2.000 152.000 | .645
Hotelling's Trace .006 .439° 2.000 152.000 | .645

Roy's Largest Root .006 .439° 2.000 152.000 | .645

Table10 shows no significant difference between high-correlation and low-correlation

products, as well as between text-focused and image-focused presentations.
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Table 10 Shows the relationship between high-involvement and low-involvement products

analyzed in conjunction with attitudes toward advertisements and brand attitudes.

Tests of Between-Subjects Effects
Type lll
Mean
Source Dependent Variable Sum of | df F Sig.
Square
Squares
Corrected |Attitude toward
7.668° 3 2.556 1.726 164
Model Advertisement
Attitude toward Brand 7.073° 3 2.358 1.424 .238
Intercept |Attitude toward
) 3931.827| 1 |3931.827 | 2654.990 | .000
Advertisement
Attitude toward Brand 3873.250 | 1 |3873.250 | 2339.001 | .000
Product |Attitude toward
) 7.358 1 7.358 4.969 .027
Advertisement
Attitude toward Brand 1.889 1 1.889 1.141 .287
Content  |Attitude toward
.090 1 .090 .060 .806
Advertisement
Attitude toward Brand 3.908 1 3.908 2.360 127
Product *Attitude toward
215 1 .215 .145 704
Content  |Advertisement
Attitude toward Brand 1.195 1 1.195 122 397
Total Attitude toward
4164.250 | 157
Advertisement
Attitude toward Brand 4130.625 | 157
Corrected Attitude toward
234.248 | 156
Total Advertisement
Attitude toward Brand 260.432 | 156
a. R Squared = .033 (Adjusted R Squared = .014)
b. R Squared = .027 (Adjusted R Squared = .008)

From Table 10 The relationship between high-involvement and low-involvement
products analyzed alongside attitudes toward advertisements and brand attitudes reveals that
the use of high-involvement and low-involvement products, when considering the content
type with two presentation formats (text-focused and image-focused), shows no significant

differences in attitudes toward advertisements and brand attitudes.
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Discussions

This study investigates the impact of marketing communication strategies on
Facebook, focusing on visual and textual presentations and product involvement levels
regarding consumer attitudes towards advertising and brands.

Research Questions:
1. Does the type of picture used for high and low involvement products affect attitudes
toward advertisements?
2. Does the type of picture used for high and low involvement products affect attitudes
toward brands?
Response to Research Question 1:

Statistical analysis shows no significant difference in attitudes toward advertisements
for high and low involvement products when using picture and text. Familiarity with product
types, like mobile phones and pens, diminishes the impact of extensive information. It might
be because of consumers can infer usage from previous experiences, leading to similar
attitudes regardless of emphasis on text or picture (Brandts et al., 2023; Stan, 2020; Gharibshah
et al., 2020).

Response to Research Question 2:

There is also no significant difference in brand attitudes based on advertisements for
high and low involvement products. New brand designs were introduced to mitigate bias.
Findings suggest that consumers view advertisements primarily as marketing tools, not as
opportunities for brand engagement, even when visually appealing (Bigne et al,, 2020;
Schroeder, 2020). Participants showed little sensitivity to purchasing either product type,
indicating a lack of motivation to engage with ad content on popular platforms (Kuenzel &
Musters, 2007; Xue, 2019; Gordon et al., 2023). This aligns with the trend of low involvement

products being prevalent online, which may reduce brand attachment (Ren et al., 2023).

Recommendations
1. For Practical Application:

Use both picture and text in advertisements to enhance communication
effectiveness, especially considering the differences in consumer attitudes toward low and high
involvement products.

2. For Future Research:

Incorporate celebrity endorsements to explore their effects on consumer perceptions
across demographics.

Expand the participant age range to evaluate how age influences reactions to

marketing strategies, facilitating more targeted communication.
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unAnga

MAeiliTaguszasd 1) Wefnwianuduiusvemanisdiiunuduanuiuiaveuse
Aannden dPuuarsInniuia (ESG) deyarmann 2) ilefnuanuduiusvessanisdnfiunusiy
ANSURnveUsaAIndey dernuarsTRInAua (ESG) fednsmaneuumusodunsndsiu (ROA) 3)
dlefnwmudiiusvemanisdidunuiunasuinveudedanadey dnuuagssanivia (ESG)
sodmHanauULTLAINd Tsiavl (ROE) meideilifumsiteiinun ndudesnsiflilunsfinu
Ao Ustmannzieulunanamdnnindwissemelne Tungu SET 50 Afnanisusziiiu ESG rating T
MSCI ST .. 2562 - 2566 Smtiean 27 U3t Wisdndenuuuiamzianzas adanlilumsne
UIENOUAIY ADATINTINNT NITIATIENANdURUSINETIUY Lagn1TIATILINTONNDLLTINYIA
NanTIdeNU wansAdunuiudsnden da LayssnAvTa (ESG) finrmduiudidauindy
yar1naInfisedutedfynieadafisedu 0.01 uazdinaudusiusidauaniy ROA way ROE

'
=

fisesutiddyneadnfisziu 0.05 wandliiftuinussviitnanisaifuanudiu £SG ifninansauiu
uaAman uazvili ROA uay ROE Idmilifiatu wonand nantsdnfiunududunnden dany
LAE5IINAUIE (ESG) SdvBwasioyaninainunndign wewSsuiisuniudusiusiu ROA uay ROE
Feaenndeafiunquifidiulddrudeniuignezannsadniunuldosuivszansamiledi s
wausslestivosiidnlfanadoromn Lidfewsnausslovivosieruminiy

AdAeY: Fanaey, 3R, 535U1AU8, Han1UTEEY ESG, N13aevuagedeEy

ABSTRACT
This research aimed to study (1) relevance of Environmental, Social, and Governance
(ESG) performance on market value of the Company (2) relevance of Environmental, Social, and
Governance (ESG) performance on Return On Asset (ROA) and (3) relevance of Environmental,
Social, and Governance (ESG) performance on Return On Equity (ROE). This research is quantitative,
and the sample is the listed companies on the Stock Exchange of Thailand: And index group

reflecting the movement of the first 50 stock prices with ESG rating assessment results by MSCI
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from 2019 to 2023, totaling 27 companies, using a specific selection method. Statistics used in data
analysis consist of descriptive analysis and multiple regression analysis. The results reveal that
environmental, social, and governance (ESG) performance has a positive relationship at a statistical
significance  level of 0.05 with market value and company performance
as measured by return on total assets (ROA) and return on equity (ROE). This indicates that
companies with better ESG performance are able to increase their market value and achieve higher
ROA and ROE. In addition, ESG performance has the most significant impact on market value
compared to ROA and ROE, aligning with the theory that stakeholders can drive effective corporate

performance when considering the interests of all stakeholders, not only shareholders.
Keywords: Environment, Social, Governance; ESG Rating; Sustainable Investing

unin

N5V BuLUAINIEIAL FIWIndou wasNaNTENUIINUAT YA 4 Tunuimdidey
sensdfiugsialuiiatu ngusshwdegnamnssufionaneliiinnanssvudean muindouuas
dsaa SingniumuesanyaranIsUBNINNAINAAMATILAY fau Tnasmuisiuuliauddey
funadenawmuinniu nuludsmaidenasluiunieuisniiliaruddyfuaunndon deu uas
§593nAU1a ¥iFefiSundn “ESG” wnAniFes “endufinsredunnden dnu LarsITNAUIAYES
933 (ESG)” 1WuuuiAnAgafunsiauvesesdnsed ey laglinfemadlafissedaien
usidnflafla 3 Yadevdn fe sudswnnden dses Lars3IINAUNA (Envionment, Social, Governance:
£SG) Faldsuanuiensgraunsuatsaininasyuinlanlutagiu lneluwudedidnasyuld
Usgnounsiiansanasmu 1iesangsiafill £SG Afvzasviouliifiufannuannsalunsudeduuas
Fnenmvesmsiulaluszezen (guéiamungsiaiionudad, 2563)

nsawulagiiluazadudeseinsaimansuununismsdududdylaglilsindede
fuaudsBuinfinnsan FeiemnfiuunAnizeimsamulvsifinaunauszninanisamudisjatiuiFes
Yoen13aFHanauwnunInsiuludAguasnisamulaglinimaneuununiansdu Tnegadu
mildlarssansuunuminmsdumuglufunisienuddgSomedaunnden dau wazsrsnivia
(ESG) tufe m'ﬁamuasmé"aﬁu (WISUANE vIpsaneva, 2565)

Froanvniinduiinvenisinyauduiusssritmanisiuiunuduauuingou
sodanden dinn WALsITINAUIAYI8IANS (ESG) Aoyarmatntazansidunuyesussniion
nzifouaglunaiandnninduissemalne uaznansdnuiildazvilimsuiwanissnduausi
ANusURnveUsadwInde 1AL LALEITINAUIA (ESG) U8909ANs wazAmduiusiuyadinain
uazsansAiunuvesfiansvieliegidls imsemsiaungsivesadsdunazmsuiierudadiu
Judsilianansandnideddd Aanisannsolivsglomiandeya ESG ratings lunsfmuaunusy
fupudsdu Ysuussmamsdiiuny wasfsgauvaaiuny gasmuiianunienisliianisfinudy
Wamuinesnisidegnuasianuiviavevlunndfves ESG wasiduduaiufanisiifinanis

(%
[ 4

ATuaUAY ESG 15 waziUszilluaesiinnsanlddmdiinau ESG ndanuiieieuasiuinsgiuy
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19 UI28IANSIY
1. efnwnnuduiudvomanisduiuanuiunnuiuiaveusedaindon da uazsss

1Avna (ESG) sioyarmannvesuismiiaansidevlusanandnninduissyimelng
naudvTlavviouranadoulmvessiniu 50 fusn

2. iefnwmnuduiusvesmansindunuiuausuineusednnden dau uazsss
ifAua (ESG) fednsmanauumuandunindsiu (ROA) vesustmiinansidoulunaiandnningums
Usewalng naudvilazviousnnadoulmvesnni 50 fusn

3. ileAnwmnuduiusvemamsiifiuanuiuanuiuiaveuseduainden da Larsss
1AUTA (ESG) fiodnsmanauuyuInauvesfioru (ROE) vesuismiiaanzidoulunaandnning
wisUsewealng naudvilazviournanadoulmvessaiviu 50 fusn

A5atun1sY
1. Useynsuazngunaagng

[V
=

Uszrnnsildlunsfinunnaisil fe visviaamsideulunaemdnnindusislszmealng nagu
silazvouninuadeulmivessiaiiu 50 fusn a 31 Furau 2566 S1UIU 50 VSN (Man
paNNSNIwIUsEINALNg, 2566)

nausogeiililumsinwadall \iusiusudoyasioue U we. 2562 f1 2566 sauadu
5 U 1938msfAmdonuuuianizianzas lnsfinnsanandeyavesudmilsfunsussidiunzuuusy
ESG 910 Morgan Stanley Capital International (MSCI) website LLazﬁ%’auuaﬂsuﬁau Faust U el
2562 fia 2566 visdu 5 U Tawduaunguiaegneifldlunsinseidoya 27 Uidn

2. Aseslianldlunisiae

a a

msfnwluasiifususudeyaanundsdoyaniond (Secondary Data) s1usaudioya
NneumMsRuiilawesoasisas wasiusunudeyanniuledsu ESG uagmsamuesnadiduves
panavdnnsnduissundlne Soeanden deil
2.1 \Wumusudeyanansiidunusuaannden deu wagsssuniua (ESG rating)
yosuismannsdovlunanamdnninguisusemalng ngustiagiiounuadeulmuesniu 50 &
wsn 7lgsunmsuszidiulag Morgan Stanley Capital International (MSCI) ?fqiﬁﬁauuaﬁu%ﬁmlé’ﬁmmwia
anssauglumslinsuuuritumaiulesivas MSCl
2.2 iUTIUTINdoyanen1sR Y wazdnIdIuNNITRUYBIUTEN 21NIUNITRIULIIN
Aules SETSMART (SET Marketing Analysis and Reporting Tool) nanlagnainuannsnduauseinelne
2.3 thieyaiildannnissiusiuunasaaeuavauysalvesteya waziirdeyaun

a (4 aa ! LY o & aa
’JLﬂi?%ﬁNﬁVﬂ\‘iﬂﬂ(ﬂLWa%’mWﬂ??ﬂﬂﬂWUﬁﬂﬂIﬁUﬁLLﬂﬁmaﬁLﬁﬁ]gﬂmﬂﬂaﬂ@
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3. m3iususutoys
MaAUTIUTIdayaulieanUy 3 @aunuriavesdiinys il
3.1 fuUsBase Ao AZLUUNTUIMSTANSiuAsnaden §AL wagsssunAuia (ESG
Rating) Useiiiulae Morgan Stanley Capital International (MSCI) #3deLAiusausiudaya ESG Rating
21N MSCl website wagiamuusililumsiinsesideyalag
ESG =0 Lﬁaﬂmuuagﬂuizﬁu “B, CC ﬁﬂﬂdﬂssé’ummgm”
ESG = 1 Lﬁaﬂmuuagﬂuizﬁu “A, BBB, BB ag/lusziunInTgIn”
ESG = 2 lemzuuunglusedu “AsA, AA (ugth”
3.2 fudsaiuay
3.2.1 AUIRNBIAANTT (Firm size) IUINTBINAINITINAINADNIINUVDIFUNTNE TINTD4
U ieandymmisnszaneuuuliunivestoya
3.2.2 Snsduniiausiudedunindsiy (Leverage) Sasdulannsaazioudrny
fupsnien1siuresuish Bednardiugasiile fgBeilienuidsddumsamuluuisniugedude
Imaé’mﬂﬁauwfﬁuiwmﬁw%’wéiamzmmiaﬁﬁmmlﬁmﬂqm

(Y 1 dya A [ & dya a [ &
DR TIFIUNUAUTIUADFUNITNYTIN = (MUAUIIN / dUNINYIIN) x 100

3.3 fudsnny
3.3.1 yad19a1n (Market value) fia ygaf1nusamatnvamanning lun1seinw
adsilfmyaduusiaglirindeaavemdnmingluusaslasinavessszesnanivhnsing
3.3.2 $MTIMANDULNUAINAUNINGSI (ROA) Ae dasidiuiiuansisnuamnsnly
nsvislsvesduningiamuaiigsRvldlunssidunuinivansuunuanmssiiunuldnndes

Wigdla Avnlag

(% a (% L3 o a a (% s =
BRTINARDULNUINAAUNINYIIN = (ﬂ’ﬂﬁ?ﬁ/]ﬁ / AUNINYTINREAY) x 100

3.3.3 dRTINARDUUNUIINAIUVBNBYU (ROE) AD §n51dIUNLAAITIAINAINTTA
lumsihRuamuludivesinvemsediuvesnorululdaiwanauwniladussdnsamanniieda
AIlag

gnTManULIUAINAINYBEREYU = (MlsgnT /druvestieviu) x 100

4. Mynszidaya

aﬁﬁﬁiﬂumﬁmeﬁﬁauaiumiﬁﬂwm%u’aﬁ oA

4.1 ANTILATITRAIUADALTINTTUU (Descriptive Statistics) Juadanldlunisasy
awm%uaamumauma faus loun msuanuasawd Jovaz Avdgauesdeya Ageanuestoya
Aade wardrudssvunnsguvestous @nnfad wmvslsad wagdaas driusemand, 2562)

4.2 MTUATNAILaDATeUNIY (nferential Statistics)

4.2.1 nMsiasgiandunusifie§du (Pearson Correlation Analysis) 1un1511

AsduSsEnIneinYs 2 Miftegluumsnisiauuy Interval Scale w3 Ratio Scale TasunfAayd]
A19Y5EMINN -1.00 §19 1.00 HdlAAnaunINgANNINILUT 2 fidlauduiusluiienimseiudig 61
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flauanmneauinfiuds 2 safinnuduiuslufieniafiondu anduiesiinisiesisisey
AuduTuSvesfudsTnefnnsanannArduls sansanduiusaunasiaelud e runudn
SuUszansanduius

r < 0.20 SEAUAMNANNUSTERINILUS oY

0.21 < r < 0.40 SEAUANNEUNUSTEIINSRILUIABUTITDY

0.41 < r < 0.60 S¥AUANUFUNUSTENINFILUTUIUNANS

0.61 <1 < 0.80 S¥AUANUFUNUSIENINFILUIABULI9UN

r> 0.80 S¥AUANNFNRUSTENINFIMUTIN (Funa Seelad, 2556)

4.2.3 N153ATIERANNISanneeLTIn AL (Multiple Regression Analysis) tJunis
ApzimsanaesIsmsmnsadanldiienaaeunuduiussenine s usuusinasiifentu
Faulsiidusviung visesuusnennsalsusaeshtuly (Fae NivdUnyn, 2548)

nsfnwluadsildlinistieseiuuuaumsnnnesidmmen Bmsnsadaildfionaaey
AduussEninsuU s masRguildimualy Tasdnedeguuuudiassuesmunsnuives
(Duy Thanh Nguyen, Thinh Gia Hoan and Hue Gia Tran, 2022) éﬁﬂf

MVit = Y1 + V2ESGit + V3FIRMSIZEit + VALEVit + Zit  — wuushaesii (1)

ROAIt = Ol1 + QL2ESGIt + OL3FIRMSIZEi,t + QL4LEVi,t + ZI,’E e LLU‘U?SWﬁ’eN‘ﬁ' (2)

ROEit = B1 + B2ESGit + B3FIRMSIZEit + BALEVit + Zit — wuusiaedl (3)

v

Inendydnwaliazanunuenlgunusilslunuidy dasil

MVit = yJaﬁ’lﬁumm’]mmmmaw?ﬁwﬁ | U9t
ROAIt = ShTIManoULTILINAUNSNE ILvIUTENT | Ui
ROEit = é’mwwamauLmumﬂa'ausuaqQﬁaﬁmaaﬁﬁmﬁ P U9t
ESGi,t = AZLUL ESG vosusemdl | U t
FIRMSIZEit = PNATOIUTINT | I t
LEVi,t = ST AT I D RUNTNE TR IUTEMT | U9 t
2it = AANARIALATEY

NAN15IY

NSANATIEHERAYINTTUU (Descriptive Statistic)

nsinssdaandonssuulunsinwadsiusznoudie nsmangaan (Maximum) 1
G‘hqﬂ (Minimum) Aiade (Mean) LLazdauLﬁmuummgm (Standard Deviation) ¥aduuudaesiild
Tunsfinu TnemsTiesgviadidanssamannsainmesinald fl
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= a € aa a v = = ° =
A15197 1 : NaNTIATIERADALTINTTUUITBIILUSTElUN1SANYT UauuUTIaehl (1) - (3)

AuUs T Angn GG I i

U2y INTTY

AuUINIY

MV 540 4.7900 462.9000 71.4496 79.0664

ROA 540 -9.5300 34.7200 8.0183 6.0422

ROE 540 -41.2100 55.9900 14.0178 11.6045

Aaulsdasy

ESG Rating 540 0.0000 2.0000 1.1852 0.5866

AaulsnuAY

FIRMSIZE 540 10.3200 12.6300 11.4327 0.5554

LEV 540 0.2400 89.7800 58.7095 18.6714

N7 1 mamﬁLmﬂsﬁaaaL%aWismmsuaameﬁ’waamgq 3 UUUTIaes 31U 540 Taya
wansliiiuaadfng 2562 - 2566 lagyacinain (MV) ummammm 4.7900 U HAgeanvifiu
462.9000 U flfadgwitiu 71.4496 UIn wardidulde LuuATHIUINAY 79.0664 UM §A51
NANBULMUAINALNING 52 (ROA) TAwinanwiniu Sesas -9.5300 fiAngegawiniu Sevay 34.7200 1
Auadewiniy fouas 8.0183 uavildrudsauuinpsgiuintu feuas 6.0422 ShvmanauwnuaINdIL
voagiievi (ROE) flrdnanwinty Yeway -41.2100 flAgegavindu Sesay 55.9900 Sradewiiiy See
8y 14.0178 LLawﬁdauLﬂ'emwumm%mwhﬁ’u Yowag 11.6045 nansAliuansnudanndon dann uaz
599:nAUA (ESG Rating) mmmmmmu 0.0000 AzKUY JAIGegAWINTU 2.0000 AzLUY mmmaammu
1.1852 Aziuy wazdldudonuunasguiniu 0.5866 ALY TUAYBIANT (FIRMSIZE) mmmam
WA 10.3200 i1 Sldrgagaivindu 12.6300 w1 daedewindu 11.4327 win uaslidaudeauvy
1ASFIUAY 05554 wih Samduniiausiudedunindsu (LEV) fiddiganindy fesas 0.2400
firgeqauiniu Yoway 89.7800 fiAndswiniu Yevay 58.7095 uagildrudonuunnsgiuminiy
Sovay 18.6714

NSAATIEHENFUNUS (Correlation Analysis)

Tunisdnwiafedldnisiiasiesianduiusifiosdu (Pearson Correlation Analysis)
deAnwaruduiusiBadussvineiands 2 ¢ nsanienedandulssans avduiusuuudieddu
VRINUUIBATE MILUIAIUAN UazAIWUTA
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€ 1 v % v s g

M1599 2 Han1siATIgRduUsEansanduiusvesiaulsdase AuUaua wafuUININTeY
WUUINEDMN (1) - (3)

MV ROA ROE ESG FIRMSIZE LEV
MV 1

ROA 0.180" 1

ROE 0.1747 0.787" 1

ESG 0.257"] 0.078 0.068 1

FIRMSIZE 0.1177]  -0.503"|  -0.384 0.017 1

LEV 01787 -0.523"]  -0.093] -0.033 0.482"

|
2 aaa

** % AAUFUNUS U SEAUTUAAUNIEDRT 99% Wag 95% MUAIRU

o

v v

st 2 wuin lifidndulseansseninesuusBassiusauusmudifannndt 0.8 vie 1
anuduuSInnnindesas 80 wantilenadesnniiuuusaesiiriidgmsudsiianuduiusiues
(Multicollinearity) (Duy Thanh Nguyen, Thinh Gia Hoan and Hue Gia Tran, 2022) Watlendudszans
avdaiudsywing ROE AU ROA uffasilenagil 0.787 usidevis ROE way ROA usudsmudiegauas
wuusaes sety 3ddaidelmantamiudsiinuduiusiues

A1519% 3 an1sVAEeU Variance Inflation Factors (VIFs)

fauds VIF Tolerance
ESG 1.003 0.997
FIRMSIZE 1.305 0.766
LEV 1.306 0.766
Mean VIF 1.205

nsvAdeU Variance Inflation Factors (VIFs) aumns199 3 iudnmsveaeuiianunsalddsn
YuInANNTULTIvRstymfuUsT A uduius fules Avainansiad 3 linuidlduysledidan viF
1NN 5.3 uay Tolerance Santfeendn 0.19 st Jsenunsonraldiaunsannesildlunside i
Pamsuwlsiianuduiusiues Fiswdufinsdomniulslasulmieenanuuusiaes Gaenfad
wyslsal, gnuna SaAlyd wazdans) driluseeal, 2562)

N13AATIEVENNTITIDARBELUUNAM (Multiple Regression Analysis)

NUITeEFINIINIIUALELTUS YR AN ST U USUANLSURAYE U B AILINE B
faAuLazsIINIAUIG (ESG) Giayjaﬂ'wmmmLLazmamiﬁwLﬁumu%aﬁﬁwﬁmmLﬁﬂuiummwé’ﬂm%’wé

(%
)=

wisUseinalve ngudvilagyiaunuafoulnivessIniu 50 fusn lagaunsainieinalang
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A13197 4 NaNITIATILINITINDELTINAMVEIRILUTDATY FHIwUsAIUAL UagdILUTAY YAA
aanm (MV) Tukuuianasi 1

Unstandardized Standardized
Coefficients Coefficients
wuusaesd 1 B Std. Error Beta t Sig
(Constant) -308.354 69.646 -4.427 0.000%**
ESG 32.773 5.391 0.243 6.079 0.000%*
FIRMSIZE 36.192 6.495 0.254 5.572 0.000%**
LEV -1.240 0.193 -0.293 -6.416 0.000%*
N 540
R-Square 0.145
Adjust R-Square 0.140
Sig 0.000%**

a. Dependent Variable: MV
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0.140 uansiuvuiaesiannsnesuisldindaulsdass uasfulsauauausaldes uieaanu
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(MV) fisgfuiioddamaada 0.01 wavaduussanianuannesiniu 6.079 namfe vemiidinanis
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YUPBIUTEN (FIRMSIZE) TmnuduiudiBsuaniuyarnann (M) fiseiuioddnmiseda 001 Tned
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A135197 5 HANITIATIEANITANDDLLTINYAMVDIIILUTDATE AIUUIAIVAY LazAIwUsnd 8nT)
NANBULNUINAUNINGTIU (ROA) Turuuinasen 2

Unstandardized Standardized
Coefficients Coefficients
wuusaesd 2 B Std. Error Beta t Sig
(Constant) 55.055 4.601 11.965 0.000**
ESG 0.737 0.356 0.072 2.069 0.039*
FIRMSIZE -3.590 0.429 -0.330 -8.366 0.000**
LEV -0.117 0.013 -0.362 -9.162 0.000**
N 540
R-Square 0.361
Adjust R-Square 0.357
Sig 0.000%**

a. Dependent Variable: ROA
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M99 6 NANTITIATILYINITOADDELTINMANVRIRILUTDATE AIWUTAIUAL wAzAILUTANY 805
HanaUWUsRdINYaIRteYil (ROE) luluudnas 3

Unstandardized Standardized
Coefficients Coefficients
wuushaesd 3 B Std. Error Beta t Sig
(Constant) 114.155 10.098 11.305 0.000**
ESG 1.1570 0.782 0.079 2.009 0.045%
FIRMSIZE -9.321 0.942 -0.446 -9.898 0.000**
LEV 0.078 0.028 0.125 2.774 0.006*
N 540
R-Square 0.165
Adjust R-Square 0.161
Sig 0.000%**

a. Dependent Variable: ROE
g ef SERUTudELN1EBan 0.01 wie i seduaudesiu 99% uae
* myed seRutuddmneadng 0.05 wie o seduaadesiu 95%
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ABSTRACT

This study aimed to develop a sustainable livelihood promotion model for low-income
farming households through a case study of fermented fish (Pla Som) processing in Udon Thani
Province. This traditional practice, a form of local wisdom with considerable economic potential,
lacks systematic knowledge management mechanisms. The research utilized a Participatory Action
Research (PAR) methodology, complemented by both qualitative and quantitative analyses—
including Exploratory Factor Analysis (EFA) and Confirmatory Factor Analysis (CFA)—to identify the
principal components contributing to successful livelihood promotion. The results indicated that
the proposed model consists of five primary components: (1) adherence to the principles of the
Sufficiency Economy Philosophy, and (2) the availability of comprehensive manuals and knowledge
resources. (3) the presence of community-based mentoring systems, (4) knowledge transfer and
capacity- building through training, and (5) income enhancement and access to modern
technologies such as Artificial Intelligence (Al) and digital marketing.

The study further highlights the structural limitations faced by grassroots entrepreneurs,
who continue to lack standardized mechanisms for knowledge transfer, systematic knowledge
management, and business models that respond to modern competitive markets— despite
progress made in certain areas. Nevertheless, these gaps present opportunities for future research,
with four key recommendations proposed: (1) the development of a standardized Local Mentoring
System as a central mechanism for knowledge transfer, reducing inequality of opportunity and
enhancing the credibility of community- based leaming processes; (2) the extraction and
management of knowledge using digital tools such as Al Natural Language Processing (Al NLP) and
CommonKADS, to capture and transform tacit knowledge from experts and communities into
practical and scalable knowledge bases; (3) the design of practice- oriented knowledge transfer
activities covering production, Pla Som processing, packaging development, branding, and digital
marketing, in order to strengthen competitiveness and meet the demands of modern markets; and
(4) the piloting of Business Model Innovation (BMI) prototypes co-created with communities,
incorporating reflective learning processes to generate scalable models that can be expanded to

the provincial level and provide a foundation for sustainable grassroots economic development.
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ponuuULuIMaLAlY neaedld uardsuiliunasaniulinids WlelyinadwilAnanuiunads uazanansa
sovenlfodedidiy nafildarivatiuayumsianssuuesugiogiusn Tneiunsaevenssdainug
msldinaluladRda wu Al fowawands msmain wassinuefiidastuedn Snfsdaanns
Thdulmaaduuulunmsvenensluiuiidu vendudulddellueuan

UIZEIANTITY

1. WieAnuiunmaasugia daey LLazﬂszmumﬁLmsgUﬂmé’wqmuiuﬁuﬁﬁmfﬂqmmﬁ
fiflnaronsussneveTnvennunsnsselites

2. Wielnszvinsduszneunazdadudfayiidsmaromnudi3avesmsdaaiuendnudsguan
ilurmuognadadu

3. Wlewauiluaa A8l YuarUTEUNATDILINIINITE8NBABIAAINF UUTUN VRS
WnenINsselaten
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Wanilun1side

nsiseildnszuaumsisouuuiidausay (Participatory Action Research: PAR) el
Tunaud 1. lefnuwusumaasusia e waznseuunIHana YL

1.1) Mn1sdun1wali@edin (in-depth interview) fuinunsnssglddesfidauanls 4 51
(Bnnefiyading dunenunil dunetiugg dunewled Jmingnssiil) HunuanTavisyuuwls
sUUadu 1 919 aundnlundaseuiiiisadesiunisuussy 1 518 agviesdu 1 518 Funudriinau
Wannguay 1919 funudinauneassine 1919 wazgitunumlumsldnaluladiiionns
doansluyawu 1 90

1.2) msdanauuuiidiusinlunszuiunisudssidandy veslamiaguyundssuuady
funuy 0. lau 2,905

1.3) agumnuAniusufuiioasiounmniladeidmwasoedn
Sunauil 2. Wedmseesdusynounastiduddyvesnudnsa

2.1) WiannuuvasvawiatademnudisslumsdaaiueInlnedndoyaidsunmils
Mndumeudl 1 uazionansfifiadios

2.2) udeyaldeimnaannguiming Usznouseinvasnsneldtfosindaandy vie
aundnluadidouiiiduiulumulssluassmheardulufiuiiinu sadiuauisdu 400 57 Tu
4 gune Usenausmie auneiiyadinyg sunenunny sunetiuge sinsiiles damingnssnil lngly
Fnsduuuuraneduneu (Multistage Sampling) waglduuuaeuannnms 5 sefuiiinunisnsaaaen
Asissmsanazeadesuududueieadliondnlunsifuteya

2.3) Anngvideyalaglinisiinsisviosdusenauited151 (Exploratory Factor Analysis:
EFA) Litearaiiadendnuazdnnguesdusznou

2.0) &uamginadwsann EFA Wieugnlunsanalunadonfudeyadennnmasiageu
sULUUAUEITUSYRIeIAUTENOUN9Y
Sumaudl 3. ileviauluing naaedld warUszidiuna

3.1) YINAENSAINNITIATIENDIAUTENOULTIA1TI3 (EFA) 1NFaLATIensiniudoyaids
AN WlmunluAAFILUULA LLIMNINSIENEnBIAmN SN au ULy

3.2) [nsinszsiesiusznaudadugiu (Confirmatory Factor Analysis: CFA) iensiaaeu
ANADAASDIVRIlIARUTEYaYTY wagUTeliuAIAUmanzauYeslung (Goodness-of-Fit
Indices)

3.3) YSudgalaaaniunanisiasien CFA Iiwmanzauuazainisau luldlaass lag
fuilun1suszyunguees (Focus Group Discussion) FUgilisivguazifidiuieadoslugaey 1l
thiauonan sz JuilsemAaiiulasteiausuuy iothluuiudgdinaliaenndosiuuium
viosdungawiais nmsUszgudananliuumaniseAuseuuuiilassains (Structured Discussion)
SiulUUUsEEuANUINEaNvellnanUAvlALEen ARBITBINNTIAMAl (10C)

3.0) naseslilumatuiumununsnsselddesifiennuaula 4 10 Tuftufithdes 4 sune
(Bwnefiyading dunenund dunetiune sunewles 39mingnssidl) lnedndufanssuauTus
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3.5) Uszilunanisiasuuvasinuseld madiieninug welulad wazaudianelaves
nauithung tngldnisiiudeyanauuaznds (Pre-Post Evaluation) Taufianisdunivelasiounaans
Fsnunmuazailedievenaudioy

3.6) afUTIeRaINNITUTEYUNGUEDEY (Focus Group Discussion) ajunalagilfldnsiu
fravun 11 Aau Usgnaude Gismgiunsiauiesugiagiuan fdemgfumsisnenssd
Aw3 Faunuinunsnsselddesiiniunismaasdddluna funuaniamisgusuuussuuaidy
aundnluaiideudiAsrdesiumsulssudandy agviesiu faunuandrinauimunguey funy
dinaunwnssune wazgaistumumlumsldimaluladifionisdeansluyuvu

nsaTeideya

Foyariananmiildanmsduateal m3dung wasnsUssqunguees 1938 emeiilon
(Content Analysis) 4a3LA512T95u (Thematic Analysis) 1UsziAusIn Yadenan uazguuuy
auduRusiReestuanudiialunsdaasuendndidsdu

ToyaieUTunn Inssiaesseau laun:

1. mwssiidoiu WnsSeuiteuameedndamssaw Wy Aneds Sovay uavms
WIBULEUNDU-183 (Pre-Post Comparison)

2. MTIATIENBIAUTENOU:

- l4n153iAs1gvioadusznaulBed1993 (Exploratory Factor Analysis: EFA) Lileafin
ssfUsEneud R fidmanennudsavesnisaasuendn

- gnflunisiesgiesduseneauldaBudiu (Confirmatory Factor Analysis: CFA) Lile
ATIAFADUANILADAAGDIVBILUAALUIANTUTBLADT wazUssfiuaumnzauveslumaiiimun iy
LAZUINANITIATIEMTIAUNNLALITIUSINUFLATIE RS INAY

Useynsuasngunagng
Tumaud 1: AnwuTunATEENa e warnswlssulandy

Uszvns: afaseunuasnsfislseldosly 4 Sune Ennefiyadsng unenuniid une
U1une dunaiiles) Jmingnssill inasidaden loun dsiglalaiiiu 3,000 vin/neu odeadly
fuinwegnaios 5 3 Usgneue@nmanunsuiedduiedestunmsulssuiandy adasladido
nsruIuNfennonlasinuaiimuialalnnsiy
naulvideyafidugldulddiude loun funuaniauiagurundssudandy aundnluadaiseud
Aeatesfunisuussy agviesdu Funudrinauimuiguy funudiinanunsnssine §id
unuwilunsaeansuazmeluladluyuyy

ngusegne: inumsnsnelstdesditinnuauls 4 518 (Sunefiyading sunenuad sune
huns sneiies Smingnssndl) gunuaniamisyuvundssuatdu 1 9 aundnluaiaizeud
Aeatesfunisudssy 1 518 agviesiu 1 518 funudrinauimuiguey 1518 funudiina
inwaseLne 1 918 uazgistunumilumsldmaluladifienisdeansluyuvu 1 9

¥ = a I3 I3 o o &
VUABDUN 2: ']LﬂﬁqwﬂaﬂﬂﬂigﬂaULLa%ﬂﬁ]ﬂEJﬂ']']lla']Lﬁ"i]
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Uszrns: inwmsnsselsdesiiaulensodidiusinlunmsuussiuazsminetady 4 sune
ludsmingassndl

ngusiegne: tnwasnsneldties aundnluniazeu viegfiaulalunisuussuuazsmng
Uanduluiiuiidne Tu 4 §1ne Usenoude sunefiyading sunenunid sunothugs sunales
Jmingassnil Sruausiedu 400 1

Sumeuii 3: vaaedlduasUssidiune
Uszvns: inwnsnsmeldtiesiidanundousunisaievenssdming
nguiaeEne: nwasnsneldtes S1umu 4 ahiFeu dhsuRnssueunmaaeddszuuiiaes
nusinsdndenngudiesna: endeagluiuiidnuliddesndt 5 9 wagiarumienlunis
ISUIUAZBUALNTIUNTEUIUNTHAIUTIUNABATEELIAINTANY
nauiseAuMenateyafugidnldduds 1iun filvrmgiuasugiagiuan dunu
PNTAMAIYUTURUTIUUaEY am%ﬂ"[,uﬂ%’aL'%auﬁlﬁm%’mﬁ’mmmigﬂ ﬂgﬁmﬁu Aunudinau
faunguvy fuudthauneessune fitunumlunsdeasuazmaluladlugusy

wanAdedunauil 1: Anvusummasygio deu wasnssuaumsulssUUaduey

nnstivdeyarenisdunivali@dniunquitedisaznisdunauuuiidiusiuly
nsvuruMsUssUUaddluiu woussiiuiidd dad

- afSeuiisngldinde 1,860 um vIARouY LLazﬁauimy’ﬁqwqmiLLUigﬂUmﬁmLﬂuLma'a
seldvdnlasvamissiunsuayadone indu

- euiildlunmswdndun iy viesduiideveatunuuliiduszuu naenans gile vie
wmsguiidaey dualiliannsaversnavienevenludiusielulfogsdiuszansam deoeedls
dunwal “vinedlunduuvutuseadusn Jusidusr” mnuwdthusends uaz “azeenlid
wwmadeulifauuuBsuinies” aniinianntpm

- Jywdnugueuile Nsdafiu Lagn1sPIuANAMNINYBINERA I Freg e lidunival
“nmuneminlliguiy esngvate ndunsiu” antnmanens “vidadanate 9 In nsaudias
wy nauladntu” anandnluaseunta, uay “degnsimenanliieudadn vraiiewiingd” 1n
WoATesu

- inwasnshilflenadisunsiinevsiviesunsatuayuanmhenunouenegereliles
Ldanunsadndsesdanusinivsomalulagsidsia W MsseniuvaaIndua Yesmenainesulal
Tnowawzmsld Al daegadiliidunual “oengdoduiniusenuuuaantudododils” uas “doeumeld
Buisos Al usivginfuennvievardulasals” amnensnssenils “dlivigeeulavioulnuaounsy
TN YISV N TIYUIIVOINAIYUYY

- ¥t ukaasAuanlalun s inuelnl Wy n1seenuuuaaIndual wazn1Inann
ooulat! Tasiamslunguifiidinantisanilunsaeu setredlidunual “gnanveensiaumins 7u
ligoudveuiu nsndili”, “wanmeidaaduinaense Tuemngesneaiduld Aedivate” uay
“amiituineeInguuteenuuyseaauliiuay”
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- lifisruunFenalnmaBeudiidedulugamy wu fdes onmatag asgiitiygy) vienalnmiu
aflelundu fregnedlviduniuel “druiidauvude vrususouvy viluntuiidenili”, “daios
sulls Ullaunesuuy” uay “Suiliiaeenseunzih Sdndendvinate”

- Lﬂwmﬂidauimgé’qmmmmimmL%’ﬂﬁ]ﬁ%’mﬁmlﬁsnﬁ’wé’ﬂﬂ%’ﬁnﬁywmlmwgﬁawaL‘WEN wel
wfinsuftRnuuuimisesdliifunintsnniadin wu arameussinuuaymMIfwues widilsd
anutlaiBessuuifentundn 3 vha 2 feuls fedhadilidunuel “eliduagisoumsyeionalies
wsinzdavitnlowi Intuindsammsaoaioulsiodila”, “wmeilsaning usnsdassg 3uuemleiy
madnva@alaedle”, uas “eenbidimunirgieliiealede 9 dlmerllsivaudnueliese
mnihdnreiteyalagldlusuny ATLAS ti nendigeaindlideya fuduns asswa (Coding) uda
vhindnngu damnavyteya uaziFesddiunuaudidy Inetuamnuivesnsnaniduudazide
wazvihnsimumnesAulufindderunszuIuInTIeaey (Peer debriefing) iiloadnedoazuids
Ussifuazsvyeudiius Bsanwniiusng Iiussdudedl
1. MsgnseiuTgliveniisou

- fitusinguos: “s1eld” (28 ads), “mandsgy” (22 ay), “saare” (15 AS3), “panalyal”
(11 a3, “oaullal” 9 pa) “Lﬂ'uyjam” 8 A3

- Ngusia: Melansudew, uussuan, YeameTme

_fhegreternu: “Umndudndalia o fuusus §3esmvesiuemi ndunelduanetusn”
2. nMsnteesRAINIuasnAlulag

- f-ﬁ’wﬁﬂimgﬂaaz “pusu” (24 ﬂ%”’a), “L'%sjui” (20 ﬂég\‘i), “AI” (13 ﬂ%’jﬂ), “AsyNTU” (10 ﬂ%’jﬂ),
“aann” (9 ada), “inTesdiolul” (6 AsY)

- NgusVie: a9AmIm v, aluladnisuan, mseenkuvaan

- fhegnedennu: “eangitinaanduilaeldiiede wiedln Al uiedn”

3. mskifiszuuaenensnngg

- filunngues: “Lifigiio” (17 ), “bifarnules” (12 A, “Boufiawgludn’ (10
ﬂ%ﬂ), “aoulaimiloutu” (9 ady)

- Nguia: YevINnIsnIenen, Uymesniiuy

- hegnatem: “wiazideunzasuilumuuuy Uiinide vieadulndadumnme’

a. undenlesiulmsugianelios

- fnfiusingues: “weries” (14 afe), “lid” (10 Afa), “drefulutin’ (12 afa), “vhiues”
(11 ), “agla” (9 as)

- ngusiE: vanAMATYEAINeLTEN, MIINWEYTZANAL, NITTIALLEY

- fhendemn: “wnudaninidmds vlug videsmenise”

5. AneAWMIvEENE LUy

- ﬁ'}ﬁﬂmﬂgﬁaa: “aounudule” (13 ad), “pennlvsugniieia” (10 o), “vingu” (8 %),
“wysedu” (6 a%y)

- NgusViE: NI5Yeera, guELsEUs, N3neven iy

- fhegnatemi: “lenvesniBeudeundureferuegisvas”
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weddedunaudl 2. ielnseiassusznauuasiladegarudiia

Hoyafildlunstiereiifnunwluiureud 1 taniaudusuuaounndam and
fiusngueslumsneaunduniual waensdanguausiaiien nsedeunuATaUAqNBIRUsENEUT
agvioutiafunnudiiavesmsdudiuerneg udsduudninnadadedian 40 4o aseunqu 5 e
ynaey 8 4o aradeumITissmsadailem (Content Validity) Tnegmssnand 3 vivu ¥ud iAo
Fenginuiauniasegiagiusn 1 v flsmgiunmsaienenssdnmg 1 viu uasdiensy
Funn 1vhulssdiuenuaseuaqy Arsialureniem anumnzauesiesd wdnilunaaou
anadladasiu (Try-out) Aungusedns 5 918 Tusinetilay Usufees-lmnyan wuaeunld
AedesiuanmsiiaTesi Cronbach's Alpha Tuusiazyna eelutiag 0.81-0.89 uagAANITiBIN5s
sapuedoslanatulidunnndt 085 dweeluszdufinn
fofanuioun 40 Feildlunuuasua useanifu 5 vanavy neas 8 4o fil

mnnd 1: MaensduTeldvesaiauteu ddedaudel 18udneldnnisulssuuadu
Wadunitneu 2 duannsosunasuu-lsvesuaduldtany 3duamnsofmuananendedtog
Ioos 4. dufSndesmed gl 9 fivaediuneld 5.msuUssulandurisanmesiemeluasideu 6.
Fuannsadiuiinanssdniionsuaussmanld 7.518ldanUarduamsailuldaesud uiuls s.
msfluusudvosmueste g liRty

yanafl 2 maddsesdmuiuasmaluled Sdefnmdd 9. Susldunmseusieatunig
wUssuuadu 10. duanansaldaunsalinalulaglunsyianduls 11, duanunsaeudiueduinlene
ﬂ'ﬁ@lﬁﬁaamum 12. Funglagursewngld Al frgeenuuuaaIndu 13. udnsuRanssuseuisiuiu
ﬂamau 7 Tuguu 14, aummaammmam‘mmmmamLmamﬁmmmmam 15. aulmwammamimu
dondvia 16. aummaaaammmmﬂmaaaaqLaﬁmmsmamammaa

ynad 3: mslalflssuudnenenssdan Sdefnnudel 17. msussuandulifsuuuuvie
adefdmaluyumy 18. Sulsiveldfunsiineusuuuudeiiosnmienula 19, SuSeuiisviadu
snaulunsounsaitiy 20. aundnlugumwiandliviioutu 21. L Jemnapndievenasluy
yuv 22. fuddnundesmsasuanilefigmlunisuda 23. Sulieeilonauistudszaunisainns
wanfugau 24. lifluvdsdeudomaieatunmsyiaduluiiui

yanad 4 eranderlosfuirsushaneifios fdemauded 25 SuldngAviivlalutiosdn
Jundn 26. 5u13jﬁmﬁl,ﬁaﬁmmé’m 27. FUANITIUHUNITHEAAIUAIIUAINITAVBIATILTOU 28.
AsouAftstundaanduiduianssusiuiu 29, fusatvnenisdnwuuliAuidmmes 30. Sude
Tenuweriestelidintung 31, Suliniuuina widugunmweesandu 32, suiuimdniasugia
NoLeaInEAUInYUT

ynadl 5 Angnmnsvetenaluguey ffesinudl 33. dumunsodievonaulunisin
UandallsiBuld 30, grvanumesiuansadunenoidwiliold 35. Suailadaiindurieinterneduan
Uandalluiluii 36. duasnusunaianisudnduanndnlugusy 37 guauiidnenmlunisiluunes
Feousliiuiiau 38. duaulavheduifloaeuiBviandy 39, Sudufdathudeusumusnnuga 40,
Fudoinmsmunguasiieiiniuanseseuazmanals
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wamaiudayauuugouny énadsd

uaniAsIzidayaidesiu (Descriptive Statistics) twer: ds 62.5%, w18 37.5% 07gade:
46.3 U (SD = 10.7) i']&ﬂ,ﬁt,aﬁ'amﬂmmﬂsgﬂﬂmﬁm: 1,768 uw/tfau (SD = 760) Syaetiannsusenou
91¥niade: 6.8 T (SD = 4.2) fasuuuuasuny 73.4% siuszaunsalidrrmeusuviendidenen
A3
NANSILATIZB9AUSZNBULIBIE1593 (Exploratory Factor Analysis: EFA)

VAFBUAIULUNIZANYRITRYan 8/ KMO (Kaiser-Meyer-Olkin) 1711f1U 0.891 Lagwa
Bartlett’s Test of Sphericity dfna@iAwinfiu 2631.4 (df = 780, p < 0.001) kantittayalANumzay
Tun1svin EFA

mMsaseiesnUsenauldinast Eigenvalue > 1 UWag Varimax Rotation laesausgnounan
U 5 NG (FaAPNURUTUTINERAY = 78.6%) lawn:

psAUsENoUR 1: nsdndudinmumdniasugianelies (Explained Variance = 19.2%)
Usgneusigdarinnu: 25, 26, 27, 28, 29, 30, 31, 32 A1 Factor Loading g e 25 (0.76), U8 26 (0.74),
U9 30 (0.72), U9 28 (0.70) A1 Cronbach's Alpha = 0.86

sAUsENaUT 2 gileuaruvasnnug (Explained Variance = 17.0%) Usznausedafiaiy:
17, 18, 19, 20, 21, 22, 23, 24 A1 Factor Loading g: 98 17 (0.78), 48 21 (0.74), ¥ 24 (0.72), 8 18
(0.70) @1 Cronbach's Alpha = 0.84

osfdsznaudl 3 ssuufiAssuwaynsFeudsumu (Explained Variance = 15.4%) Usenaudie
Tornw: 33, 34, 35, 36, 37, 38, 39, 40 A1 Factor Loading &@3: U8 33 (0.79), U@ 36 (0.75), ¥o 37 (0.73),
%9 40 (0.70) A1 Cronbach's Alpha = 0.85

93AUsENOUT 4: nsdnevenesAANFLazn1sEneUTL (Explained Variance = 14.1%)
Usgnaumetedanu: 9, 10, 11, 13, 14, 15, 16, 12 1 Factor Loading g4: 98 9 (0.76), U@ 13 (0.74), U8
14 (0.70), 98 11 (0.69) A1 Cronbach's Alpha = 0.83

psAUsENUT 5: nsensuseld/msdfseuslualinalulad (Explained Variance =
12.9%) Uszneumedera: 1, 2, 3,4, 5, 6, 7, 8 A1 Factor Loading g: 8 1 (0.77), U8 4 (0.74), ¥ 8
(0.72), 90 3 (0.70) A1 Cronbach's Alpha = 0.88

awUsznou 5 uandidiuisdandniidmarerudiSivemsduaiuednlungununsns
snléfifor fiAn Cronbach's Alpha agluzae 0.88-0.83 uansiismndesiulusediui deyaildan EFA
fargnldidugdmivinulueaiiaonadosiuuiunvennunsnsmelédesluiiuiidny s
peaeuANIAenndaasliaad MmN iesdszneudsiiudy fall

NANN53LASIZBIAUSENBULINB U (Confirmatory Factor Analysis: CFA)

NaMsdaAT LA/ Muiiea e udushluiaa
1. vaniaswgnaneliiedmasiegilonsaenanninmg

wnsadmguHdugu: vénassgRanefisatunndlanues flemaues wagnaumy
Finegilmmnanazniduiu fedudufedinmsdnszuunnudlrdaau Wilase manziunailudy

a wva

wdniingiloneuuiuf Ui (Manual/Handbook) inesdiefvistnenenuuinegralusyuuuasiu
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noals nglannglunguinuninsvioyuvu denndesiunuideves Jeerat, P. et al. (2023) fifaun
Tmansaduarudoveunuasnsnmdniasughanedion Tneldsdianmginssuiluufoaesdu
yuruuuiuiigadedl ieddossyianuidolundniasvshianaiiosdinadentsiluldass uazaaels
NausuiannguulFoged iy
2. véniasughaneifiesdsaneszuui i

wnnadmgui it dug: ndnirswgRoneifisduaiunsimunegsdldiusiy TnemsEous
nFIYsgaunsalkasdausssuausatiglingudimnadilanazUssgnaldlaegranunvay
Tnslomeszuufidssiidu “fanane” lumsdelevinug anud uasiiruafiiuauduiusuuulndda
Wil mAdeitaauldsin dnasusianeuiios dwmaressuuildadaenss wifina3doitdein
A1y, vdUINRULUY, NTEUIUNNTHEIuT Y Feanunsoasianalnseuy “Mase” auuunAandgn
wswgianeiiedldegradugusssu Wuamideves Wattanakomsii et al. (2020) fidnwmvjthuirsugia
waifedludingiuns wuin dumytuimiinfiedeszuufides (mentoring) wangaslunsdsio
unAavdniasugianeifisslituyue wasduiladomudia (success factors) oenadiu
3. vidniATEgNINeLieNdmanansaenenaIiAL Az NTHNaUSY

wanadmauildidugiu: vénrsugianeliiedimmddyiu "nsFounaendin’ dases
ofeRansafineusy nsfidusi weniuandsuiidesonsaisanuidlasgvints lfisadle
devennnuiiviity wiiileUgnils “nseuRauuuneniios” ThAneudsdu aenndesiuamideves
fiing , vy wagda. (2018) Aivudn JUMULTRIMIEEuSRaonTinlugTunuaIns TngldRanssu
aile Tnousy uazniuaniUAsussmiandnyuwy Adueudilaiddnlundniasgianeiiios Wy
wuvNnegEBy
4.ailenenennnudmadonmsensenusiele / Wt

wanadanguifltidugiu: msfigienienenanudifunsiassuuesdnnuiliilasaing
onau uazanunsodomslinsmuuiunvesdiFou Tnsamslunguinwasnemeldiosiionalaififiugiu
sunmsFeudiuudumams gllefrdeimihiidy “aewn Adeulosgiidayaviestuitiumelulad
wazuunUfoRTvuattldeamngay tlugnsdeunUamainssumaasugia wu Msnasand
WINZAN NSAIUANALYY UaENTINUNURER #0nAaeIiuIideves Barua & Tejativaddhana (2019)
Pt vdnuasushanaifiesiinudiie interventions Snateruiunmaneld uasszuuiAsugia
5 syuuidesdmaromsensziumeld / Wil

wnsadmquiilddugu: ssuuiidestelfinsesnsilomaldfuiuusinfimnzausy
UuMasauuy “Bouiinnvense” uasanguassannaallsisulaviornundimuduman manigiEeu
fiAsslnddn fusvaunsal wandlavunvesaues agvilfaunndeusléir uaranmsaesin
aoagn TasamsluFesiiAetfunisudmsdams madmann wazmsussgndlinalilad deandasiv
$UY Jalil, A. (2024) ‘ﬁwudwmiﬁ'mwmﬂiﬁ'auﬁmmﬁauﬁﬁﬂsxaummﬁ wazideiold daefiuniny
fula anarundrauduman uasssnsiuunufoalnduld lasomeded dsaduauluguey
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wanadanquilidugu: Ansafneusudunifdelemdiinwnsnsididenruiuas
vinwylyal q lnglanznsiineusuideslosfuuiunatauagitiunsiidiusan agvinlingadvane
anunsahenusluldaswaziiunadnsludaasugia denAdasiucuues Van den Berg et al. (2020)
iy ué’ﬂmeﬁﬁﬁ]‘waLﬁsm?‘iLﬁumiSau%maamﬁ?ﬁmLLazﬁaLa%mmiGﬂu%mu activity-based training
wag workshops wauuauumimmui’m (par‘thpatlon)LLaﬂL‘UaEJUT“WJNNUQUG]EH’NWJ’]@JL?JWI‘\]@EJ’N
Andailinelfadedensadoudiintuegaiited iy uaraues Wordofa & Sassi (2017) Atliidiui
naln participatory training WS EY “aAANUNGIANUAUMT”, “FoUIINTDRT7, LWDeAus
T, LLazmmmLUﬁaquaﬂﬁmmwgﬁalﬁﬁq
11185 19lUnaNITILATIERRIAUTENBUITNB USYW (CFA) tag Path Diagram WamAUEURUS
vaspsFUsznauniavn Iinadsd
- \iswghanaiies (SEP): ¥a 25-32 l¢iAn Factor Loading: 0.64-0.76
- gdlesneneneu3 (DOC): o 17-24 lae Factor Loading: 0.65-0.74
- syUUTIEDY (MENTOR): 48 33-40 &1 Factor Loading: 0.68-0.71
- MsenenefrNiLarMsHinaus (TRAIN): 8 9-16 iR Factor Loading: 0.66-0.76
- msgnsgauTele/Atntiannuslusl/nalulad (PROFIT): 98 1-8 AN Factor Loading: 0.67-0.77

MENTOR 0.8 > PROFIT

a a ¢ ¢ a A o
AINN 1 Illmﬁﬂ'ﬁ')Lﬁi?gﬂaﬂﬂﬂﬁgﬂ@ULﬂNﬁJUSu

144



NIANTINYINTINNNT W INEEI1UI0 AT
N 7 alun 5 (fugeu - Aa1Ay 2568)

~o-
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A15197 1 NaN1ILATIEIR Path Diagram vedluaa

AduUsEANSN9NSe (B) 1umne (Direct Path)

[

AduUszansMsdau (B) (Indirect Path)

wiswghanedies [ glledrenennnug (B = 0.74)

ademevenry; [ nsenseiunglaadntiening

Tl (B =0.76)

a = 1y ! b4
LATYININDEWEN ] AUBAEVIDARNINN] []

mssnsgiuTeld/dndennusing (B s
~ 0.56)

wiswganawies [ szuuiides (B = 0.82)

syuuiides [ nsenseauselaidndeenuilva (B
=0.85)

wiswghanewiea [ seuuiides [ nns

ensvausela/idnfiennuiival (B 5w =
0.56)

iswgnanaliies [ msoevensfmnuiuaynis

Anousu (B = 0.79)

dngnennnuiuaziineusy [ enseiumela/idiis

anustval (B = 0.76)

wswgnanaliies [ nenssiausuas
#nousu [ msenseiunelaidntiennug

Tl (B 59 ~ 0.69)

A5197 2 NaNTIATIER CFA

suilddn / Aaudesiu A1

Chi-Square/df 1.68 (1wigay < 3)
CFI (Comparative Fit Index) 0.961

GFl (Goodness-of-Fit Index) 0.938

RMSEA (Root Mean Square Error of Approximation) 0.039

TLI (Tucker Lewis Index) 0.949

SRMR (Standardized Root Mean Square Residual) 0.035

Composite Reliability (CR) 0.84 - 091
Average Variance Extracted (AVE) 0.56 - 0.69

<

mulainlueainnuaenadesiuteyadseluseduiiuin asdusenauns 5 1nnueules

o w

fuegnadidudrdn Insemsunuinvesssuuiideazaiioaenenauinimindunalnnaisly

nsenseAuTelavennunsnsiaviinfesrnuiiviiazmalulad nadwsiaunsaihlugnisiamn

wuansnsvenenaluseavulyuievsenuindu ¢ 1o lunalasnouniuduiusiddassaisidniau
wazditedAyneadn lnsaunsalfiduesodislunisimuinwinisnisdaaduenegdsdulungy

wnesnsuladsylasg1eiiuseansnin
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A 2 Aanssumaveaesldluwangudiegiinges
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ﬁﬁmsiummﬁqﬁ

- MIUsTEELazeAUTENguEamANUS YR e sATYERaNeLEs (3 ¥4 2 [Fouly) Tneidesles
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ngAnssufiaonadestuvdnmoifiodludinussdriu wu mneusunisdnuuunoUszann mslddui
ius madenldingAvluyueu wazmsfiannuies wiemidlinguaguiadefidodemmssluuiuy
YoIULDY BeagviounnAndessuureuasysanaiiedussfuufoR

- msilnld "gilednevnenanuiiienisulsguvandusgredeiu’ MHideulomnesdusznauidn
freffu Hu 5 Ussdundn Téun sughaweifies, ailerad, seuuiidies, medievienssdmnud uas
mssnsvdunelduasmalulad Tnedonlugiionnannuanisiss wiseendumnams] wieufognsn
UTUVSIU8YLYL LU wavnemsudnuuuneiiies n1stdnswennsyusy n1suussu Geewvadu 3 929
ou flud - miﬁ’mLﬁaﬂi’mqaummmdﬂﬁfﬂuﬁmu, naneu - mwﬂﬂﬂmﬁmmqmqiﬁzy,zpﬂﬁaaﬁlu
AURLIRTg UGB, Ua1etin — MIUTIY AN NMIRaIALAENIINTEaNeAuR) makndeniidesdy
yytiu meldinalulad wu mseenuuvamnuandasidediefouar Al wufansaiinousudutusou
fuvuUssillunou-vaaseus

- msa¥analn "szuufiFesgusy Tasdnidennunujauruuasisraunisainnudas
yytaryimhiifiGes wiesRanssusedun v wu nitustiumng madeuBeusuy peer-to-peer
WaEMIAARUHALUUNGS
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- MstngnenesrAUIHuasnvelldanalla Wy Inveunuguewde: msinaumagiiuay
nalumaviinuands msdafiuuasmsussgiignudneunsts, Ainveudumaluladuaznisnatn: ns
ponuUURAINKANSEIRIE Al Maaianuandemdmiureeslal nsldanialrivlunsdienm
wAnd, Enveunmsudmsiamssiunu: nsdnadunu-ils mstufindadeiufeudosiu ms
FoRanssusamfunganenviluguvy Wedenenamuifiumalulad nsuan wagnsdeansooulall
wiaunseue vl Tue Mo
nan1sUsziliunaulazvias (Pre-Post Evaluation) wuin:

- eldadsredeunnlanduiintuain 1,860 um [ 2,380 U (+28%) (Rasnama 3 o)

- MmEINIalunseenuuuaaIndui ez ldwaluladiiintuegeiitudfgy (p < 0.01)
- L1390 95% srywesmslviiianssuseliies uay 90% wWhlavidniasughaneaiieaiuiu
- 80% syuramsaaevenauiianndnluaiisowsenuluguyule

d3UNaN1338

namaiTelunsaidlmidiuin msduaiueninddsdilunduinuasnamelfiosresndununns
wUssulanduluimingnsond annsauszaunadusaldegrndussuumniinisysannsesdenug of
Yeyauwiosdiu welulad uaznalnegramuvay Tneflesduszneudfey 5 du Wi (1) msdufiudia
puvdniasugRianeiiies (2) msfigfleuazunasnnud (3) spuuilidssueu (@) meienonssdanug
wagnstineusy way (5) masnseduneld/didaneluled dldunsfigatiniis EFA way CFA 31
PuduuSuAEBvSwaseiuluddasaing
nan93eludnuyIESeuuUnaLNaTY (Vixed Methods) Idkandliifummusaidioduusiayssny @il

1. wansAnwndenmuam wulssifudfgiierdestuseld nsdideesdanuiuas
welulad szuumevenssimny asugianeifies uasmsveneralugavy Jeaevieuiauiunveatgm
uazdnenmluiiud

2. wamFiATgh EFA Bududiesduszneuits 5 flassadedniaunarannsoeiuiening
wUsUsl#Re 78.6 nguilAn Factor Loading aglurae 0.64-0.79 wavAAaTesiu Cronbach's Alpha
a4ile 0.88 wamsilassaduflanunsntanalfass Fearoufsrnumarnansvestiafoiideromiud i
TunsusenauenTn

3. NMsuduAuFenndnIvaalumanie CFA lanaan GFl = 0.938, RMSEA = 0.039, CFl =
0.961 uage1 Composite Reliability aglumaq 0.84-0.91 uanssmmaenanasiudayasssluseauaun
yllailueaildnnmadeifanuiowss uasanunsmiluldlusiundulfesedissavinm

4. manaeadliluaaluiiufiads selfadodiadu 28% eudladeirsvsRaneifivafisiy
90% puanusalumsinaluladifintuetaditoddey (o < 0.01) wdeuiainmsdadsruuiidedy
yuvuuaznsliiionenonasdmnuiidaay

wardn 1) Tunaszuufidsadeiuiifiunsfigriudridivssans mlunisdenonosd
A 2) giionsuuszuuanduesedsdu nieuiomaseungy 5 Ustifiuddey 3) wuuaeuauia
psfUsznoumNd S afiTinnuEansIge wiosnamTIlas1zvt EFA uas CFA 4) grudeyaisdnainnis

WeBunmiaziuvaaunIaInngumang 400 51
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weluladAdta (A, mamanaeeulail) iutuedsiifoddey 3) nsvuuilidsdussduguauiiannse
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afusenauazdalauauuy
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= A A
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nseAuTelduuInieialaseasng (Semi-Structured Discussion) Anunani1ide ey
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CULTURAL CAPITAL AND STRATEGIC MANAGEMENT OF HAND-WOVEN TEXTILE

PRODUCTS IN THE UPPER NORTHERN REGION OF THAILAND
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NALNY HANTANYINUIY N15YTUINITUTANTTUATHER NIRAUINER Fsiiaennde iy
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o

ANEARY: MUNNIIAILETIY, NERSueIinele, N13IANISTINALNS, LATugRaas1eassa

Abstract

Hand- woven textiles from Thailand's upper northern region represent significant
cultural capital that contributes to grassroots economic development and sustainability. This
article examines strategic management approaches aimed at enhancing the competitiveness
of hand-woven textile products, addressing challenges such as escalating production costs,
shifting social dynamics that influence their popularity and use, and competition from
substitute products. The study identifies key strategies for adding value, including the
integration of production innovations, the development of market-responsive products, and
the application of advanced technologies in both design and manufacturing processes.
Furthermore, the creation of distinctive brand identities, the implementation of modern
marketing practices, and the establishment of robust collaborative networks among
stakeholders are found to be essential for strengthening the competitive capacity of the hand-

woven textile industry. This article proposes a strategic framework for sustainable business
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development within the hand-woven textile sector, emphasizing creative economy concepts
and experiential marketing to preserve cultural capital while generating long-term economic

value.

Keywords: Cultural Capital, Hand-woven Textile Products, Strategic Management,

Creative Economy
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n1stdnunisimusssuduinioafiolunisvauiiasvgfagusuisdanudidgagieds
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nsduasundnsarimeflolhiddemarniiniretu sudinsldnaluladluniswdauazniseai e
A3vfa aztheiinlenalunisversnatauavaiieneldesiadsdu (dinauinuiineans
uazinelulaBuviennd, 2562) femnudmiionnynaiediu vanasy lentu wazgusy Weiianaln
n13¥nnIsuuviidusinainnnidie nmsiauindaduaiimetisluniamilonsuuuizaiuisasnu
ndnwaimaiamsslundeutunmadulamaasgialdogiadaiu

KUIRANITIANITNUNIAIUTITH
1. yarmmaAsygnavesmeilsluniamilensuuu

seldanmsdmiglulsema dmeflearnaamile 1wy ddufuan il sy
wazd1dnvesrrnen iuifenlunguifnauinanssuuasdnazay lnenaiandn 1Hun
nauiinviesiiien ausnundu uazngugsiafiinluesonlugnamnssuded nisdmnglulssinads
funvmdrdnlunsadessldlitugusy Tnsdeyasisausensivinedudloney 91niiui
8 Janinn1AmlenauUN YBINTUNTHAIUIYUYY (2568) ANUUUUIIENUTBYANANTINUI8EUA
wilsiua wilandnsnset (OTOP) uonaundnsiaus (30.3) Tudiuvessensivinedudi OTOP Usziaw
i Sesuraniey nnelulszina Tudeuussana w.m.2565 flgonsivung 7,309,145,341 U
YeuUseunes w.A.2566 Juandnvrung 7,690,336,303 U kazUauUseunal W.A.2567 Jeondnnung
8,369,602,055 U auyaraudlensudszianin indeaussnie aeludsena 3 ¥ suuszunm
N1 23,369,083,699 U Fetluunltiuiifty aenrdestunsinyiaiadmelng 3 w.e. 2565
2566 YpeAUd ToyauazAdagaaivnssy anuimuignamnsindane (2566) Anuiinaia
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Tudszinavesimeiladulnainanudesnisvosfuslnaiauladudndeousntuazinanssy seld
s minenielulssmaiuualfnfviunnnisaiuayueesniads wu lasins OTOP ity
duasunisnatauazninseaedudriiuwnaniesuseulal ludiuvesyarinisdieanues du
ToveUuszinnin esusianiey Ussinaiideurmelne loun guu W¥uaa ansgewing wagiu lneri
nefloldsumnuaulalugiuzaudmauazaundsdu (Sustainable Fashion) yarnsdsoondmeuas
isesuinvesing (saudmeile) andeyasosuseadmirsdudleney vesnsumsamNLYY
(2568) muuvusIBUTeyananisieaudmiiua wilawdnfusi OTOP uenmunaAsT i
(39.3) ludruvessondmiedudlenoyusziamii desussny deeensnsseime lullsuuszana
W.A.2565 He0A1MUIY 96,016,333 U UsuUseuN W.A.2566 H88AT111UNe 64,555,801 U
way JauUszann w2567 foondmung 54,936,481 U TIuyamaudlenoulsuinndi 1a3es
ueenY dseendnsUszing 3 Jeuuszana nin 215,508,615 v Huwiltuanauilesnndsidedda
NNAssAUsEIsUTEIATFedlATuN WAL AR
2. granvnssuieilesimeile

msuandmediolunawmiensuvuvesUsemealnefudiuniwosgramnssudmenay
Fnonssudisiannaudenlesfugnamnssunazgsfadu q Uszneusie gnavnssudmenazingiv
TagavdrAglunisndadvedie wu dhe luy wazddousssuid drulnalfamanninunsnsluitud
vornmananansidenlesiururugudn (RCA Research Projects, 2023) usnanniisiiudtmame
uAlYe) LU Thai Textile Industry Public Co., Ltd. wag Luckytex (Thailand) Public Co., Ltd. il
unuwlunsdanudedasidmeflinaluladdugeuazatvayunisinu fandnususugnodo
(Mordor Intelligence, 2024) §5A90anuuULAzIRILINGRA N LEUNSANWILazTRUINGA A IR
unAnn1seeniuuTvals HaunaumInMERLANTUNseenuuvattfiafugad Tnatanzly
ﬂa;mﬁuﬁmw%’u W nseldh Herh uazieesUsysu (nu FUNT, 2562) 5IUDINTIFYWALHAIUIAQE
mAfAdATIEaINATY WU N1TATIEAINLALNINTTBIAINANEEN (symmetry analysis) liewamwn
NanSuaneulandnanaiviainyateanniy (Chudasr & Sukantamala, 2020)

Tuduvesnsnalauaznisnszanedua dnsdrsatideanudiiavesgsianuiiiiowas
snansaulne Inenuigusznounsfivssauaudnda wu widian dluynisdounsusssumi
uag "nIne’ Mianndedusidnalidll fuumsianngsalagFuainnunieiausssuuagainy
auladuyana nieudmunnduimanewasfianisgsiafitaiau (Brand Positioning) Fa0aNLUY
wanAasinannaugidyarvesdufunisesnuuuiiualie iedrdsnguansulmivazaing
mﬂaﬁht,ﬁm (RCA Research Projects, 2023; Creative Economy Agency, 2568) 1ngansenuLiauInge
YUY

a A

msfflugsianmilfsmsiannaunwTinvesuru Heiaduaiisanudidunazaiy
Undedeliiunansueidmeiio (RCA Research Projects, 2023) lag593La7 9AaIMNTTURINOLD
mawiensuuudenlosfugnamnssudme AU N1500NLUY NM15HAIA LAEMIHAUIYLTUDENS
ATV295 thlugnsifanansenufensenseiugunmdinvesyurusensadussiafiailsdnns
i WTInvesguTy Peaiuaiunnudduasanuindefolriuniadng Saumanani

ansaunanyszendldlunisiaungsiaimelislunamilensuuuressenalng lagidunislivu
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fanuazBonuazuuiauniy imaluladfurianiufhvedsssund vilinansusideaduias
m'a?ﬁLnﬂé’a:uLLasmmmLﬂuLaﬂé’ﬂwa}uaaqﬁﬂﬁgmﬁm5uLLazLwﬂiuiaﬁ?ﬁwauﬂw,ﬁmmauﬂ’aﬂmw
Tiuin iy nstudwidenistlestusady vhliudnsusinouauesionudesnisvesgniilifteu
YosdtinuiaInemansuazmaluladuniand (2562) wazaneveamalulagliiungugmenily
Frfndgu doifiuyaduazauninvasiineduun mstunaluladnariinussgndld dawali
wAnSuTtned ufinun gty adeauuandislunatn uasfinsoldlitungudv ofognad
VEGRGEY uana Nt dtinaunnavddminanudadunuatuayunsidud 'S wusua” (Lamphun
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My innssuNIRaAREmeslegnsseniumansnann Aensliad eusssuudlunistionddme
Fudumadonfidulinsredswindonnazditudefiofuadonduasey fondmesssuuignara
ity dnd Larussng laefinsdmwunauuvasiuiuaylassaironiaad Jeddousssuvn
finuvasads Lidufiv uavdesaarglimstnnim ilndumadeniifdogunimuazdunnden
uinuvimelunsldddensssuaiiindanuamuesdiuaznszuiunsdeuidudeuliedio
fuddoudaasey Jadimsiauimeluladlni eysudsinssuiunsadauaznisdendsmeddo
ss3umAlFT A uAmuIInd udrensldieulesiuazulumalulad (RatherL. J., et al., 2022)
Fsmsiadeusssumdultlunsudnimeiioluaamilensuvuvessemealny luiesusdion
numﬁwuﬁ'ﬁuLLazqﬁﬂ@mwﬁaaﬁu WASImaUALDIHEAILGDINITVBIRAIAT tdlaEwInd e
uazgunw agndlsfinny anstinsairaedevnsvesanitiunmsinvinazmenudifidnenmaunis
Waundnfusidmeile tlen1sitouariauindn fusliiauaudineuausiniufesnis
vosfuilnalduindetu 1wy nsuiudssanuamuresduasUszAnsamunsnszuiunisdon
mMsWanAunwKERS Tt metionumasguana ielvianinsowisiulunannlieedsdy
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w3eadielunisusznevendn lnenidyguduamansuazdadifinisdeandunonainussmysy
gmem WuanuiiReafunmsduiudin egsuiussmmnadandeuuazdsen Wunudndaauen
fiAntuananudan euzuasiningaluiyana aefeuliifusndnualludeinsadusasnsega
Tuguau drukendaziu wazliesdarnuiniunisdunen ateveanazaiuse)ilygn
ffanudnnzvesiosiunazivszaunisainnsdunengiidygetieseidesdadifdunenuas
Si'fumﬁauqﬁ{]ngﬂﬁﬁm%a (alguen Saunuguazay, 2566)
Tuduvesnszuaumsaenendididunislaenguend issn anmeazany (2559)
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neolneruiiodunengidyanismeiliiuieneu uaznsuimsnuluidsgitavesgudiamia
yuyuafdluuduiuldinsdadunseuuiaveuliandnutazey swddldunisatiuayy
MnaasguaznaensuludILreaUUTEaNal LA3eslanAYNTERNRUUYBIUTIANS Ban1T iRl
Fraflflowaznemgdunen msnszntinuaznwnululssiu msWaumineinsdmsunisudauas
mMsmern semsUiuuTaInsEuIunRannasldngiuiitiaunmileuiuyaailiiundndoe ns
Uszgnduazulssuauiinusssuunaniaridnsasy Tnstdmetendndudufivarnnaresy
[lemauausInIFBINTTRINaIn MaauAuAaiamLsIleaiuazanseRuamnmauflag
nsaieniudedumbenunseviglunsinuinwelilelvitumemvsegdu nealauisandns
veflofgunnnanfausiaunIgIy Wy nesgundadusiguruasldinieminefuseminigiu
Audn wu Awsinsgfimans (Gl) Weatsenudeiulifugné wasnisiauiwazaeedosmig
Smieduduaznsveregiugndn Tnglivesmsnisnaiaiinainuans 19y nsveeeulatinaznnsg
[hshuanuuansdud deliusenuouazve1egiugnd dauuimeinsiuasdudiumisunisaiis
usepdlanazatiuayunsduneanunsimusssuimedleliiAna i

TUNSRRUILTIURAEMEMEaUNEA WBNINNITATINAURTENTNIUA TRILTINYe
Hilelvifunguie iy memvsegdunealiaiunsondnd1veiiednnn 1 nNEn Sugn NN TZIULEY
msu‘%mﬁmmmumﬁmuﬁimﬁ%ﬁL‘flugﬂﬁ'ismLLazumaiiuaéNﬁizw iiooydndiamnuasly
Uszleviangilaainisniuswdeyasgrndussuvwazdnringadeyaninuiliazaindonisidngs
fedearsuazaienenegeiluszdniain Wauinalnainnisadraniediouuuiidiusay
SUUITZNOUME YUBU NGUEIYUMTEVEEFUNER N1ASE NMAnsAny naensuliduuduasd
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5. MTAATIRNAIUALNTONINITHIITY

ndeyansnensaiwudltunisiiulaveswaininanssulueenziuseniiesls lag
IMARC Group (2023) wuiniluualtiuiulnegssiaiiies lneaninveddnsnmsivlaniened (CAGR)
fi¥oay 6.70 luraed a.a. 2024-2032 TanadulpdlFSuusmmuannsunudBusaziangs
nsdseoniiifistuuazaenndasiuaniunisaives Ussnalnefidudwinanssy 1wy dmedle foudu
duddgueananil dmeiievedineidodsiuamnimuazniseonuuuiiusedn uenaind nns
waNE sz sty siuduuinnssuatslvsiviofiugadliiundndus deaenndesiunin
Fosnsvesnaalaniisatiududidanudidusanfufinstuamnndouuenaind nsveadiend
duduislulssimauagsinsssmadmsdaaiunssmisdudieonsslne dnvieafleatnauls
dudilavioufeTausisuuaziondnuaivesriosiu vl medleveslnglduaudenuasidud
Aean1stunan NsiauInandusi elievedlnelvgennaesiuwuiliunainlanuaznsdeasy
MsmanafifiuszAvEam sxtieindnniuaunsalunsudstunazairsneldlifugusuriesiuseis
S Fudian 51394, 2563)
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TUEIUVRINITLETULTINUNITUITUTINAENSVINEN Sudiinadia lunAmtianoauuy
asfinisdanisndanagnsiiiefuiiefududaiinisnsauasnisdoulugramnssudmeiionawnile
MUUY BIAENITNALNATUIENINNUNITINUETIUAVLIANTIUNITUINIS 4 B9AUsENBUNEN Laun 1)
nsasisenanualianiziivemdnduaiiimeiie 2) n1slduselevdannuyusuunameii 3) n1s
yeonaaruLnanlasuAdva uaz 4) msaueudBuresnmsitmuiuazdunennisuansiinedlo
(Ponglawhapun, 2024; Somsiriwattana et al., 2025) ﬂszﬂaumi’imeﬁgjLLﬂiamqmqmaﬂsaUﬂqu
Msszugudadn 09 1wy fudndvedeluiuiitorindedn Weeme dmu S uns uazu 7
fanuEnSusednendstuiadiuaeas malianiave uaznsnain TufansUssduduuanang
Anzindndusiuazuinig nagnénisnann uazqauds-qnseuvosnulesuazguds eaienagns
MNTAAANEINITA WU NTDRNLUUHANHAUSAdnwallAuAUIIUAun T uaielal wagnsian
A mHAA ATl IIMTEIL WU BmsgIunEe Susigusy (e uarnnstunsideudatanig
Qﬁmam% (Geographical Indications: GI) (Porter, 2004; Kotler & Keller, 2016; Grant, 2016)
uenanimsliasgviguiansden W duanderndusaguiineuaussmudosnindeatuy osgndn
lngUsgiliudinnimann AATeANandnaLazuinTg WIsUWguAMAIN N158NKUY 51A7 LAENa
qwﬁ‘mimamﬁ@jl,vziamaé’aﬂ% L‘ﬁamiamaﬂ’wmqsﬁwamuwa (Ponglawhapun, 2024;
Somsiriwattana et al., 2025) MIHANNAUUMMSIRLsTINRULIANTTIMAL NT N SNaLNEAmANza
fhgthadiudanuainsolunisuisiuresihmedionmamienouuuldediessdulunainiislulssne
WAEANIUTENA

6. M3dnnsidanagsiiteimurimesionamileneuuy

NNTEVIUNTIATIERI Uz ATt lugnsadienagnsivanzay uasd
Uszdnsnmifienswannnmsianisidsnagndiioimuiimesioaamiensuvu lasnagns Ay
Usziiumdnuszneuse 4 nagnswdn Ao 1) msadeyadiiin TaonsinuiaueyumeiamLss s
neflonamiionouuy mauLuIAANTERNLUUMAAERLALAUWTUA L FualTEl (onouTand
natnfinainnalsnazassnuLanaslifunan S (Guennsal wsvualai, 2564; Chudasri
et al., 2020) lngflauaonadoeiu kauv i wuaza (2023) MUUIMNNIHALLATYE ALY
U simussnAtfinduaulan Usznoufouumadndfy Ao nsudnuazuusguaudi
Huendnwalvesyueu 2) msiaunsmaialinagndnmgsdmivinidanareduendnual 1wu
fdufiuan wazsiaanmaaunadmiuiisssuat nieufunagninisléiiead (Storytelling
iledoansAmmnesEninstnane anein wasdld samfenisaislszaunmsalgndeiunsandanis
796N Lﬁ'aa%ﬁq@mmmﬁm% (nn q@a’;’aé warsIuUNS ASAAN, 2565; Treewatsuwan et al., 2024)
3) nsldinelulad nslémalulad iensusudgenssvaunsadndmed eliflamnmadu iy
waluladieulwsiuazuluiiovuugsnmnmiduls e195mfansanduyunisndn uagluganisnain
fdvia ansaveredesmangiuunaneueeulal Wy Live Commerce Lilolfiuganvieriy
wnanosueoulatisngg W Facebook, Instagram, TikTok ‘8% Hu18@11150a130FUA" Aoansiu
anfuariuddsdelunanfivitu adsssaunmsainsdens fdeansldassmauazinadlaniing
Forsuvuiin dreiiusenuny adeanuduiuitugnd wasdifandudmanslndy 1Hegnad
UsganSan(Somsiriwattana et al., 2025) kagd) NMFASIHATEVILYUYY LASNTEUIUNTAWATUANT
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iwmjwﬁﬂszﬂaumsﬁﬁmLL%QLﬁal,ﬁué’wmwiasaﬂums%’wﬁmqﬁuLLazamé’unu sudmaniUasy
aﬂﬁm’mi WANA wazUsyaunsallunisyneln (Somsiriwattana et al., 2025; Watchravesringkan et
al., 2010) AIUANUNITHANMIAINTINTBAUNUIBIIUAIAST AALENYY LU @0 10UN1TANY
dinuiaugurudmia drinaunideddmie wazauauivdn ieatuayuningins
suUsTIN MswaLinee waznsaiiamemnieiausssy JaasiilugaudaBuveanunig
Tausssurmesionaly Guannsal wsvualai, 2564)

unay

wanfusitediolunawmieneuuuvesUssmalnedunilslununsianss Adwansgny
fonsiaATEgRg U INuaE N TR TiS By ulfaeldSuBvEnannaudasnITTesmanatitly
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ABSTRACT

This academic paper has the purpose of presenting Guidelines for Promoting Online
Purchasing Decisions. Category: Plus Size Women’s Clothing In Bangkok. age that affects
marketing success and operating results that bring maximum benefit to business owners, which
can be applied to the management of businesses in the plus-size women's clothing category
and similar. Together, the executives and those involved with the business will receive
information. To develop and upgrade operations to achieve efficiency and effectiveness in a
concrete way. Including using it to improve the vision and mission to increase the success of

the business, continue to be sustainable.

Keywords: Plus Size women's Clothing, Online Purchasing Decisions, Strategies for

Developing Factors
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