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ABSTRACT

The objectives of this study were: 1) to examine the levels of internal marketing, job
satisfaction, and organizational commitment among employees of Lao Brewery Co., Ltd., Lao
People’s Democratic Republic (Lao PDR); and 2) to analyze the causal pathways of factors
influencing employees’ organizational commitment using path analysis. The population comprised
615 employees—including executives/managers, supervisors, and operational staff—working at
three plants: Vientiane Brewery Plant, Champasack Brewery Plant, and Lao Soft Drinks Plant. Using
stratified sampling with proportional allocation across strata, 250 respondents were selected. Data
were collected using a structured questionnaire. Descriptive statistics (percentage, mean, and

standard deviation) were employed, and path analysis was conducted using AMOS.

The results indicated that: 1) internal marketing exerted a strong positive direct effect on job
satisfaction (H1; direct effect = 0.866). 2) Internal marketing had a small negative direct effect on
organizational commitment (H2; direct effect = -0.063) but a substantial positive indirect effect via
job satisfaction (indirect effect = 0.853). This suggests that when organizations emphasize internal
marketing activities (e.g., frequent training or high-pressure internal communication) without
improving employees’ actual work satisfaction and addressing basic needs (e.g., fair compensation),
such activities may be perceived as burdensome or merely symbolic, potentially weakening
commitment. (3) Job satisfaction showed a very strong positive direct effect on organizational
commitment (H3; direct effect = 0.985). Therefore, management should prioritize internal
marketing policies that ultimately enhance employees’ well-being and job satisfaction, given their

critical role in strengthening organizational commitment.
Keywords: Internal Marketing, Job Satisfaction, Company Loyalty, Lao Brewery Co., Ltd.
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ABSTRACT
This study examines design guidelines for a mobile application for Gen Y tourists in
Bangkok. The objectives were: (1) to compile information on tourist attractions in Bangkok; and
(2) to investigate the feasibility of design guidelines for a Gen Y-oriented mobile tourism
application in Bangkok. A qualitative research approach was employed. Data were collected

through semi-structured, in-depth interviews with 20 key informants.

The findings showed that tourist-attraction data were compiled from 11 administrative
districts in Bangkok that provide convenient access to attractions and ease of travel. The
collected information covered site details, operating days and hours, transportation, and
attraction types. The feasibility analysis of the proposed design guidelines indicated four key
dimensions: (1) Content—information should be easy to access, straightforward, and well
organized with clear formatting; multilingual support is recommended, and content should be
complete, engaging, and cover all attraction types. (2) System use/Functionality—the
application should support both iOS and Android to facilitate downloading and use; secure
access with user authentication should be included to enhance credibility; and the interface
should provide a prominent search bar with icons and buttons that clearly convey meaning.
(3) Usefulness—the application should support trip planning and provide real-time route
guidance as a practical travel guide; it should also enable users to save and share experiences
and function as a channel for comprehensive promotion and recommendations of Bangkok
attractions. (4) Design and presentation—the interface should be simple, using soothing natural
tones and themes; categories for attractions, transportation, and opening—closing hours should
be clearly displayed; screens should separate functions by use case, and Al-based
recommendations of places and activities tailored to users should be incorporated to enhance

the user experience.

Keywords: Design Guidelines, Mobile Application Tourism in Bangkok, Thai Gen Y
Tourists (Millennials)
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AdNAeY: JamAaYuYL, SWOT Analysis, TOWS Matrix Analysis, Nagns

ABSTRACT
This study aimed to analyze the internal and external environments of the Ban Chom
Thong Thai Dessert Community Enterprise using SWOT analysis in order to develop marketing
strategies through the TOWS Matrix and to propose guidelines for market expansion and enhanced
competitiveness in Phitsanulok Province. This qualitative study employed in-depth interviews. The

participants, selected by purposive sampling, comprised the group president, vice president, and
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community enterprise members, totaling 21 informants. Data were analyzed using SWOT analysis,
and marketing strategies were formulated using the TOWS Matrix.

The findings revealed that: (1) the SWOT analysis results yielded weighted scores of 2.60
for the IFE Matrix and 2.50 for the EFE Matrix, indicating that the enterprise’s internal strengths
were relatively stronger than its capacity to respond to external factors. (2) Based on the IFE and
EFE weighted scores, the TOWS Matrix positioned the enterprise in the proactive (SO) strategy
quadrant. (3) The proposed strategic directions include leveraging traditional recipes and fresh local
ingredients, together with the Clean Food Good Taste standard, to penetrate the souvenir and
premium product markets; improving packaging to increase product value; utilizing members’
expertise to organize cultural activities (e.g., Thai dessert-making workshops) to generate income
and attract tourists to the community; and capitalizing on local popularity and a loyal customer

base to expand distribution channels through social media and other platforms.
Keywords: Community Enterprise, SWOT Analysis, TOWS Matrix Analysis, Strategy
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ABSTRACT

Life insurance is an important instrument for long-term financial planning and risk
management, helping policyholders cope with unforeseen events that may arise in the future. This
study aimed to examine the economic and social factors influencing Thai households’ decisions
to purchase life insurance. The data were drawn from the 2023 Household Socioeconomic Survey
conducted by the National Statistical Office, which reflects contemporary Thai household behavior.
A binary logistic regression model was employed to estimate the relationship between the
independent variables (household economic and social factors) and the dependent variable, the
decision to purchase life insurance (1 = purchase, 0 = non-purchase). Multicollinearity was assessed,
and heteroskedasticity-robust standard errors were applied to improve the reliability of the
estimates.

The results indicated that households headed by males were significantly less likely to
purchase life insurance than those headed by females. Compared with single household heads,
those who were married and those who were widowed, divorced, or separated were significantly
more likely to purchase life insurance. Household heads with a bachelor’s degree or higher were
more likely to purchase life insurance than those with lower educational attainment. In addition,
households with children under 15 years of age showed a higher likelihood of purchasing life
insurance, whereas households with elderly members aged 60 years and above exhibited a lower
likelihood. Moreover, households with higher average monthly income, greater asset values, and
higher debt burdens were more likely to purchase life insurance. Finally, households residing in
municipal areas were more likely to purchase life insurance than those living outside municipal

areas.

Overall, the findings suggest that economic and social factors play a significant role in shaping Thai
households’ life insurance purchasing decisions. Increasing awareness of the benefits of life
insurance—particularly among low-income households and those with lower educational
attainment—may help broaden access to life insurance products. In addition, the government and
insurance companies should design products that better match the needs of different population

groups to expand coverage and strengthen the long-term financial stability of Thai households.

Keywords: Economic and Social Factors, Purchasing Life Insurance, Thai Households
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UImsanudsaiiosesiunsemaasugiviunsdliiamnlinmily egrdlsing a3aEouniligeeny il
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somsteUssiulinesnafiteddny oraidemnasaFeuiiflandndufinainlduatainisanniniy
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Useiuain (Cwiek adn Wat€ga, 2023)
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unAnga

mAfeiinguszasdiiie 1) Anwdafefidwmadenslilodoaneud fuvesfusenoums ua
2) Anwdnsnavesnsidledvaneuniifgvesiusznaumssananisaniiuau legldsedeuisides
Vs inusivsandeyamesuudeunungusgnaunmsssnavinainludssmalng $1uau 400 Ay
wadnseidayamelinaaunisiasadne nan1sidenudn vnanunseuavededvaneudisady
JadviisviswaronsldlnToareuiisvvesiusznaunsinniign sesaunie UstleviidadSoudiou
uazussnaduangiilng vaziinsatuayuanguimsuazanuduelinudvswaseedoddama
adif Tudauvessanisdndiunu wui1 meldledeanoud fedsmadeuinderanisuiunusisans
sudusruililamdiamainsfuuasnamsidunuminmsiu Tnesanisdndunumams@uldsy
dvnagenin namaideazviouliiuisdnenmuedudsaneuilifrlugundueiolodenagnsiivae
pnsTAUNaNIALIuuwasANEIse UL e Usgneumsssiavnadnlug Andva

o o w

Addey: ludeaneudisy, fUsznaunisgsfavunman, nan1saiuau

ABSTRACT

This study aimed to: (1) investigate the factors influencing entrepreneurs’ use of social
commerce; and (2) examine the effects of social commmerce usage on business performance. A
quantitative research design was employed. Data were collected via questionnaires from 400 small
business entrepreneurs in Thailand and analyzed using Structural Equation Modeling (SEM).

The results indicated that the bandwagon effect was the most influential factor driving
entrepreneurs’ use of social commerce, followed by relative advantage and consumer
pressure. In contrast, top management support and cost-effectiveness did not show statistically
significant effects. Regarding performance outcomes, social commerce usage had a positive
effect on both non-financial performance and financial performance, with a stronger influence
on financial performance. Overall, the findings underscore the potential of social commerce
as a strategic tool for enhancing performance and strengthening the competitiveness of small
business entrepreneurs in the digital era.

Keywords: Social commerce, Small business entrepreneurs, Performance
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fuszneunsionuszgndldlodoailifielussia lnslomzedsdsusamaluszuuiasugho
YoenaIainlvyl (Emerging Market) ilesannldanude ﬁunu@?w wazasefduiusiugusiaala
Sununniuremnsdeasesulay daieiduntanagndddydmiuiuszneuns (Qalati et al, 2021)
wazanaudenlunsliladvalifedwalinamndsgdidnnselindguuuulnl Bondn ludeanoudise
(Social Commerce) (Al et al,, 2020) Fafumslilmduaiifie Wevinnsdn Inefusznaumsuazgiuslna
annsodensduduaruinuludeaiiie san1sd19199e9 Statista Research (2025) Wpafulnidea
poudsalutsundlng wut Wl e 2024 fuilnelussmelnefoudodudriulndoaneuiiss
Jududu 2 vedlan semnuszmnadu wazlul aa. 2025 ladealifioadns TikTok naneduwnannesy
gondou Tnefuilnafisudeduisznniaiosdonuazarurudundnluledsanouide
Fanginssuguslnaldudsuniasant a.a 2024 Afuslnadeudodudussanuidu wisussne
inungdndugeamaman wazannsalinnelul e 2029 Usswelngasiiseldanludeanoudsy
g9t 1.4 uduneaans (Statista Research, 2025) nangnadiuddbvianuddgiuladuanauiisy
Junilanagnslumsdidugsia ewvamieudmiumaiulnvedudvaneudselusuen

dmsuiusznouns ldeanendsndumadeniiuszudauazielunsmeduiuazuing
duunasesuleduailife wazlidndudediinueniseonuuuivled nuanduanmindeunisgsia
Tutlagtufifimaudeduiuegaguuss fusznaumsiamsuiusliufunisdsundas Hagesma
nsdminsuazn1suilaadeyarniaisveaguilaaildsululugaiiva naenaulininudify
Futeemamssmieuaziidausiniunniemiefiaansoviild ievenslonalunisadissels
wavadaufauiusAuguilaaiutessssulatiimdnduiiey dlmdvanreudsvdunislona
1195379 MTUUTENOUNIS (Hung et al., 2018) ag13lsinu fUsznaunIsuIedINgIndadn
lygyanaudisyenaneiinnadesasinsuinniinad 39dslaitnunld (de Vries et al., 2018)

msfnwidsUszindiAntuludeaneudisanuin mATedusnmjaiudnumeinssuduslan
Tnsianizegnads Yadediddvinadeniudsladodudluladoanonisy uasnunuidoifead
TdvaneudsrlugmesosiUsznaunsiindmisausdlalduagnsinuild e1f Hung et al. (2018)
i me¥udeuansovededuaneud Suilnarornusialald vnueil Wiliams (2021) 31 fuszneunis
Ildeanauilss ynsuiiledansuiiseiusslevd vinnnsldnuievedelsanauisvliinase
msiuld Fawmnsingan Alraja et al. (2020) finuin AUSENRUNTIAMAIVIANANLALIUIAE B
wfinanudalald mnfiuilodearomdselinuie swdusinaduainaisuen e usenadu
NngA usanafuInguds Jadutiadesussdnsiiiiavswasionsliindeanoudsvvesiuszneunis
donmdeariu Abed (2020) atiuayuil vngUsEnauMIlATuLTINARUAINEUSINALAZLIINARUIINAA
wdsmareAUAIlald iwuReatu Trawnih et al. (2023) wuin mnesdnslésumsaiuayuanguivis
snfuldfuusinaduannsuenisngniuazadnazdamaronuidlaliladoanouiseluosdng
ferustalaldfnaromiilndeaneudseluldasddusdng mmnmemumussunssy §ifewudesing
madeiiddlunusomesisznaums nanfe suidednlvajiathufnunanudidauagnsiilld
Tnsvaniadelosfunanisduiuny feansdudununanistuuagnanisdidusudlals
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UsgloliBaioudiou Wuseduiifldanusuiimelulagniouinnsnilvallvinadnéaania
weiiUszAnsammileniisnisiu (Rogers, 1983) Tdudussrusznavddyluusundunelulad
AUNTOULIAA TOE Mldfustaunsvarglunsinunisuszgndlimeluladlussdng saufeniide
fkuanudn mnguszneunisuiinmaluladivi 01 widvddidnnsednd vieluduaiife
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AMNAUAT (Cost-effectiveness)
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InFoaneuiissuaznsldanais Inegusznounsiunliilunsusui Wemevauswionmainn s
vosuilaa Mnsamsidetsunandiiiuieunumussussnaduainguilaniidsuaienisindule
voafUsznaunslunsUssgndliledaneudiselugsin Satmunaufgiu fod

suNRgIud 4: ussnasuanguilon dwasiensliluduaneudlisevestiusznouns

answanunszid (Bandwagon Effect)

Svdnamunszua WuLAAMAnine oS ueimginssuiiyaradiadulavienseviiunds
mmﬁ?ﬁu Hasnldudninaanmnudaiunsenisnsyivesaul udanuieatu (Neai et al, 2015)
TuuBunvesesdng Jin and Hurd (2018) Y818AINIT BNTNANIUNTEUARL muimim%usuumaamni
dnaulatiinaluladuisegranlfifisannzesdnsduldey Tnolildfiansanisnagndvemuies v
Bocconcelli et al. (2017) 58y awawammmmumlsmgsmLaaua,nﬂsuulumwmmmmasmu:daaaa
01 aﬂmﬁmammmlmmuauua ziinnsudstuge danalesdnsiuwiliuiiasimiugduuiniy
eviEniAsInnuAINATINNT I LSU‘IJLQEJ?ﬂUQUi%ﬂ@UﬂWi’JﬁWMﬂQ‘UUWWﬂaNLL@%%U’]@EJE]&J&’JUIMQ
fuualtfufiagltinelulad esnniiiuesdnsduldiusnaunivansuazfiosnsdssanudssignuosin
dwida vdedaTeulunsudedulunaeidanuduniugs (Al Qalati et al, 2021) azsioudn vsdns
poUAUDIFDLIINTEAUINAIAde LAz sz LaYesdany TnesfideunuungAnssugdu enseensy
vi'%aLﬁammagjsamﬁluqﬂﬁ%ﬁaﬁﬁmuﬂ%uuﬂaaaﬂmmL%q N13AN®19049 Dahlke et al. (2024)
wandliiiuin fuszneunsihiyaussiviunld Wesanldsudvdwandviwamunszua dadu
WoANIIUNTEEULUUNTInAlulagveerus WuReITU Faiz et al. (2024) Wudn BvEwanIUNTEuA
Jutlideneueniiidnsnadensdndulavesiuszneunislumsiunaluladfidviamly iednw
Auannsalunsudety fdeddiemuddyiutiadiuanilugnmatmunanigilunmside di

suNRgIudl 5: Svsnanmnszua dwasionslludeanesniissvesusznaunis

NAN1SALHUIY

Ainin et al. (2015) flgnamansaniunuvesesinsin Wulstlovifieadnsldduannsly
wellad FeriehdamenisfusasllliddTamamsiu muideluefetidiuin msliladeaiiie
wazdlvgdiannsedinddmaldsuindenansaiiunuveednstuvaneds wiuldan Cao et al. (2018)
seuh Indeaiifodioifisenuns fls uaznisiuivesesdns dwmadwsmanmstuiiodusdiandn
Y93ALANT09ANT VAT Yang et al. (2015) wui1 msasmudmiumnduddidnnsedindvesiavia
PNANANLAYILINEDN TefiuTeliann1sune wag Parveen et al. (2016) uandliiiuin ludoadife
Preanfumu U3uUTauing wardaaSumnudiniusiugndn uenannil Qalati et al. (2021) 341 n1514
Tnduaiifodiwadonanisiiiuauimanisiunarlilddmyinnianisdu aenadostu Al
Qalati et al. (2021) Auduisudrdarenisidledeaiifedonanisandunuuiy venaind
Ainin et al. (2015) wui1 msliflmTeaiifetieandunu iEduademudiiudiugndn uazdiiumsidas
Uoya Tnefnadsandenansdidunudldladdiamamaiuannniisanissdumunenis
Mnfinaninagiiui iemsduiunuvesesdnsiinannsldinaluladagvioufeusslonifiosdns
163y Feluguvessanisduiunuililymd nmanstuasmnsdu Satmunauigiu foi

auufgudi 6: nsliludeanoudsy dwastenantsduiunuiilalymiTanemai

sunRgudl 7: msliledeaneaniise daasenansiiiuammnanisiu

61



‘ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY

MSUDRU

Journal Vol. 8 No. 1 (JANUARY — FEBRUARY 2026)

/Anlun1IY
AT unsITeBeUSuna (quantitative research) §35a1HuN57 Sesietl
1. Useynsuazngunaagig
Usemnsililunsided Wun dusenounsgstavmadnlussmelnefisiminedudn
Ussinviatesdenauazaiuay Sadududildsummlomnnigaluladeaneudsuuasiivszaunisal
TunslilnBeaneuiissunudiogistion 1 T vuunanvlesu TikTok Faduunanleuiiliiuamioy
gaandmiuludvansudiselutlaglu (Statista Research, 2025)
nausegndlunsided 1dud fusenounsssfrmadnlusamalnefismineAudn
UszLamiadesdonauazAsnsuuLane i TikTok inudiegntes 1 T Insdadenngusedng
aaen1sdusdiograwuulidininuiiazidu (non-probability sampling) Taeldnsduuuuiazas
(purposive sampling) Wiellingusnegafifinaandinsanuinasindmun wazifosanlingu
Furudszansiude 3dldgasdnsaves Cochran (1977) wedmunsuinnguiaogis Taarimun
sefumTesiu 95% Amnunaniadeuiivensuld 5% uazdadiuuszansiidesnisdu 0.50
falduurnangusognadus $1uau 385 au §Afedsimunuianguiaegns $1uau 400 ey itean
AruAmaiAdou wasrtlinanisinsgideyadelieanunislasiadefinnuiideiionndu

2. wspsilenldlunside

msiteilduuuasuanueiesiiofivioya Tnsuuvasuniuusenoudae 3 d1u ldun
duil 1 Aawdansesgmeuuvuasua $1uru 2 9o dauil 2 Aawdeyainluvesiuszneunis
$1u9u 17 e wavdruil 3 ManuanuAaiudsifunisldledoanemiisy $1uiu 39 Feilunain
NINUNMIUITIUNTTH taetusnasidiuuseunmian 5 seau (Rating Scale) vosdiaasn (Likert)
MNEUITuai AR UNLLATIRdDUANNMYBASEsTD TsazBuadsil

1) mauiissnssveaiion (validity) faerdaiinanuaenndas (Index of tem
Objective Congruence: 10C) fildannmsusziliulaegievay 3 au i 10C agseming 0.67 fa 1.00
Failenannninasi 0.60 (Rovinelli & Hambleton, 1977) wagdureiunisiiansnnaiesssunsise
Tusywd iinendosmiganauns nefiiaviinsiuses COE033/2568

2) thuuvasunalunaassld (Tryout) Auguszneunsiililingusetne d1uau 30 Au
deusziiurmdnlavesnguinedie waziwadildanlflumsusudemamnoui Ul Audoyasss

3) mA1guaTwunvesuuaaUnuusede (Discriminant Power) 68733 Item-total
correlation WuA181L19FMUN (1) vosnderany fid1egsening 0.262 fs 0.607 Fayndediany
frdunaduunaglusediud (r agsening 0.20 89 0.30) 8RN (r 1NN 0.30) (Afifah, 2021)

4) meaudetiuveawuuaeuniy (Reliability) Tnenndoua1dudssansuoarives
ATEULIA (Cronbach’s Alpha Coefficient) ¥aainduds dAnsgwing 0.74 f1 0.93 FsfiAnunnninosi
0.70 (Nunnally, 1978) Ssagudmuuasuauifiirnnuiiiomss audesiu uagsiurasuun
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3. m3iususutoys
{ifeiAuteyameuvvasunmesulatiazivuasununszay delidaiudnnsos
Tumeudiuveanuuasuay wmndneulidulununaminisdndennguiegn agliditoyauniasiz
dmsusuuasuauesulal Idedavinludaiuazmennsdiiiunisuansmnudniuunludeatife
fiigrtestunstorsdudussianiaiesdenauazauay sufsdumuazidrfeusznouns
ruusvuiindAgtes Iifunsneundu $1uu 310 4a freen 25 ya esanlsiiunasiviodoya
lsinsuiu ravdedoyaiildlsads s 285 g Andudnsmeundy 91.94% duuuuasuniunszay
fiduasiuiiivtoyandussneunmsfismieduidssamiaiesdoruasanualuaugnisdn
uLansduA uazaanin WowanuuuasULnsEATY $1UIL 150 Y I6Sunduiu S1uu 126 9
uazAnoean S1uu 11 9a vilkauvdeuuuaoununseuildliase dwau 115 ya Andudarmeundy
76.67% Tiliiotosfunisnoudiannguiesnaieaty §isuldtuadiingusoguneunuuaounu
desdasmaden sililddoyaftanysaidethanlflunsinsesifomn $1uau 400 90
4. Mynszidaya
AI3ETATIETayanualifldanssaun (Descriptive Statistics) baun fpuazuavAade
wazadAgeeyLU (Inferential Statistics) Men15nTerlimaaun1slasasne (Structural Equation
Modeling: SEM) Ingldlusunsudniagumeada SPSS saufulusunsu AMOS

HaN13398

HansAAsEsidayanalufreadAanssaun

foyarhluvesfuszneunisgsiavinadndidmineauiussinniaiesdionsiazanuNy
TikTok agstios 1 U 97uau 400 au agulean drulungidumands (Sosaz 78.50) 01 31 - 40 T
$ovay 47.00) M3fnwsziulsuaes Goeay 56.50) WuAansiildesmaleunded Govay 48.75)
siugsialugunuutonnsly Gosas 91,50 ) Sumdsiiuvudusvieqnadundn (Gesas 61.75)
seldladesoiioudinit 50,000 vm (3esar 46.75) fGumuidsulugsialasiadedelfioudind
50,000 UM (Segag 51.25) Awliugsnauuas 2-5 U (Favay 60.75) Antinau 1-10 au (Seway 85.25)
aglunanans (Segar 42.50) dvemesulatuasiiviinii Geeay 59.25) Medumrulydisanaui sy
Tuga9 18.01-24.00 u. 1uvdn (Gosaz 48.00) waslwawedudn 5 - 10 afy/dani ($ovaz 46.25)

N13952e0ULYANIUNTIATIERAD ALY YUY

1. MamsadeuAuaNysivestoya wul1 deuatis 400 n fauasudauauysal liny
Toyagavie uazliliteyainunanieadis (Outliers) Inensivaeumieds Mahalanobis Distance

2. mansaeuiiymanuaaaedeulunisinanmsiaseiBifeatu (Common Method
Bias: CMB) ¢35 Harman's Single Factor Test (Harman, 1976) wu31 vinsudsiiantownu (Eigenvalues)
wnnin 1.00 Taetladousndaleinu 23.951% Gedidsninnast 50% uavesdusznausia 8 ot
fienlownusan 61.328% FadArunninnme 60% uansit lifinnueudssvesteyainnisin
Fre3tdentu Seldwulim cvB lumsided

3. NN5ALATIEINISHanuwasUnAveIRlulsdanala (Normality) fa15131nAI1A10L0
(Skewness) uagA1AI14LAY (Kurtosis) HaNITIATIERNUTT ANAILLULAISENING -0.969 fi -0.023
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Feoglunaut 1.5 fis +1.5 (Tabachnick & Fidell, 2013) wagararuilasiianszming -1.102 fa +1.748
Feagluinaui -2 fa +2 (George & Mallery, 2010) uansliifiuin deyafiivsauslaegluinasi
gousuldvesrnuduund Fadudeulvddnlunsiinszineads Inannelunnaaunislaseadng

4. mMsiesizianuduiussenineiaudsdanald (Multicollinearity) fiandudszans
andusiugogsening 0.160 fe 0.543 egdifudAameada Jeilalaifunaat 0.70 (Davis, 1971)
wanein fudsdanaldlumsideilinudgmanuduiusssriafulsgaiuly

5. M3ATIERAIANRYSUTINYe IR UsE I v e sduUsE AV Yo s fiaes (Variance
Inflation Factor: VIF) wagA1n158eusu (Tolerance) wu3n VIF fA15e1ing 1.074 84 1.705 §aflen
19lAu 10 uaz Tolerance dAN5¥ing 0.586 &1 0.931 FeilAwnnin 0.10 (Hair et al., 2010) wangIn
foyaiifvsusuldlunsifedlinutiym Mutticollinearity Tussdudvinusvedluma

M3AATEALIAENITIN wasn1sieTsianuTesiuwazafisensevadunanisin

1. P5LAT1EReIAUTENOULTEUSU (CFA) Aen1TRaITUATiaILaenAduasliLaa
WU AlAALAIS (Chi-square: X?) Windu 148.648 Aduilnsivaeuaiunaundulaauals (X/df
Wi 1.209 FefiAnsinnga 2.00 (Hair et al, 2010) @1 pvalue Wiy 0.051 Andailinsiuaudenades
(GFI) Wiy 0.963 FefiA111nn31 0.950 wazAIALAAIAIAREURAsaeIaInITUsTIIaIAT (RMSEA)
Wiy 0.023 Faflentiosndn 0.050 (Diamantopoulos & Siguaw, 2000) kAT lnasennnesiutoya
FaszindlussdufinnuazannsaesunsrnuduiussenineiuUsfidnuldgniesassmaringussasd

2. MyBeTziaudeiunasauiisinsivedinanisin

2.1 mMsiesiziaudeduvesiiulsdienisinaidulssans danvesaseuun
(Cronbach’s Alpha Coefficient) Wui1 Adudszavsdarnuesnsouuinvesyniuysogssning 0.752
f4.0.862 FadiAunnawnat 0.700 (Nunnally, 1978) 3sdaina3asilefildlunsidednnudety
Tuszavzensuwazthlulala
2.2 meesimuiisamsaddaseaine Construct Validity) wuin saudsdanalédmne

flinimtinesAusenou (Factor Loading) 1nnn3neust 0.500 (Hair et al., 2010) UonaNg MsiAse
AuTissnsadamilou (Convergence Validity) wuin Aremuifietiusiuvasiaudsue (CR) fidnszwing
0.761 §4 0.859 FafiAnannninnai 0.600 (Fomell & Larcker, 1981) wasAnadsmnuuUsusiuiiadale
(Average Variance Extracted: AVE) agj5ewing 0.492 fis 0.571 agndlsfnu nsdlfien AVE fidfesnin
#3elnalAge 0.50 Lantios ni1A1 CR AA111nA71 0.60 s‘]’aﬁadﬂuLmamsi’mﬁmwmﬁmmu%ﬂévﬁw
ogflunasififisswasionsseusuld (Fomell & Larcker, 1981; Lam, 2012) faifu lunanisindinsu
nMsiteitmudesfunaraudiswnsdussiveonsuld sroazdoasuandunsed 1
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A15199 1 HANITIATIEVAULTBLULAL AU T

&uls Factor Cronbach’s R AVE
loading Alpha (a0)

Uselowildalsouiiou (RA) 0.679 - 0.809 0.833 0.859 | 0.550
AuANAT (CE) 0.670 - 0.821 0.838 0.841 | 0.571
NNIEtUAYUIINKUTIS (TMS) 0.619 - 0.811 0.788 0.806 | 0.512
wsaNARUANEUSIAA (CP) 0.672 - 0.758 0.754 0.762 | 0.518
dvswamunIzua (BE) 0.640 - 0.786 0.752 0.761 | 0517
nsleledeanauilise (SCU) 0.583 - 0.804 0.862 0.826 | 0.492
nansidunulilasa Tamanistiu (NFP) | 0.649 - 0.746 0.773 0.799 | 0.500
NANITANLUIUNIINITEY (FP) 0.564 - 0.852 0.806 0.797 0.504

N33R LUARAENN1T1ATIATILAENITIATIERENNRAFIUNTITY
HANNSIASIERLAAANNSIATIES Ui Arrvilnnuaenndasvelinaduluniuinaed
JtGR! X? = 427.906, df = 383, X/df = 1.117, p-value = 0.056, GFI = 0.939, CFI = 0.991, RMR = 0.030
way RMSEA = 0.017 uansdn limaaumslassaisaeneqasivlayadeusedndluseaud WARI I 1
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Chi-square = 427.906, Degrees of freedom (df) = 383, Chi-square/df = 1.117, p=.056
GFIl = .939, CFl = .991, RMR = .030, RMSEA = .017

AN 1 HANISIATITALULARAUNITIATIASN
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NanITiATIEaNNAzun1TIdy wud1 Jadeiidnadentsliludeanowdde (scu) THun
UsglgvigauTouiisu (RA) (B = 0.257, p < 0.010) Lmﬂmumﬂmuﬂm (CP) (B = 0.233, p < 0.001)
LardvSWanuNITLa (BE) (B = 0.404, p < 0.001) asfigudt 1, 4 uay 5 3eldunisensu uenanil
nslilm B vanoudlidy (SCU) Snasonanisandumnuiildlisdianienisidu (NFP) (B = 0.241,
p < 0.001) kagNanN1TALEUIIUNINITEY (FP) (B = 0.412, p < 0.001) Farfu amuagmﬁ 6 hay 7
lasunseeusu egrslsinnu AuduAn (CE) waznsaduaywanguins (TMS) lifinasianisldludea
aouiide (SCU) avuufgnuil 2 wag 3 FeldSumsufias fuandunised 2

A15199 2 NANITIATIERANURFIUNITITY

dunRgu B t-value NaN1INAHY
H, RA  — SCU 0.257 3.047" goU5U
Ha CE - scU -0.087 -1.176 UjLes
Hs TMS —  SCU 0.115 1.694 Ufas
Ha cP = SCU 0.233 4359 YRUTU
Hs BE — SCU 0.404 4569 8915
He SCU — NFP 0.241 4.268" y915U
H, SCU — FP 0.412 6.724" 8915

"p <0.050,  p<0.010 war  p < 0.001

Han1933eaguladn anSnanunseua UsslorliladIsuiiou wasusainasuainguilan
Sudumduindeudfyiinseduliiuszneunssstavumdmilndeanesndsvanld dannslday
Fnamdmaidsuindenanisaiiuau Inslemzogsdetunamstuiunuymanisiu wazilofansan
auinnUszasdal 1 wud1 BnSnanunszuadinadientsltludoanemifisvuesusznounissina
yumdninniian smufeustlevildadioudiou warusanaduanguilna muddu vaziinudua
waznsatiuayuanguims bidmadensldluduaneudsvvesiusznounts uasanninguszasdi 2
wut malflmdeanoudsvvesiusznaunisTviwaronanisduiuau feuanisduiuendlald
FAanamsiunasnamasidusumenisiu lngnansaiiuanunansRulasudnsnagndn

2AUs 8N
Han e lazvouliiuiwitundeudfayiidmadonisidludeaneudiserewiusznaunis

o

o Aa

gtavwIndn saufwansenuiiindudenanisdniunu Tasannsnefumeldsd

1. Bvdnanunszua 1uiladeddfigniidmasonslfludeansuiisevesfuszneunis
gefavumdn lnegusznounsiunliufiasidouuuunginssuveseadnsdu iendnidesnisgnuesin
FmdaFerdeiovlunisudedu fefiileadenuiiula msvoudu uazauegsenlugandsa
aonndasitu Jin and Hurd (2018) #1991 asdnssiuausndndulaliuinnssufisnnszosdnsduld
Taglallfuszifiumnumnzaunuudunvesay Wufeatu Kaltbeitzer (2021) finudn gUsznaunns
drulngfiuuiliuiiarldmalulad Tnowmnglndoadiie Weswmnifuinesinsdusuldtusgrunsvans
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'
v a v o

avviouliiiudn BvnsnamunszualunalndrAgyfindnduiUsenaunisgsnavuiaaniinnsusuda
Wingunanilosumava

2. Usslewlidasioudiou Wudnnilsiladudfysesindvdnaniunseua gUsznounis
Anszviindn ldvareuidfoannsaiialonanisssia onsefuuszavBnmmeinny assamdaiug
fugnAn uazdaaSunmanualesdns geaiuinuiusiuazildlodeaneuiissunldlunmsdniiugsia
donAdsiu Ali Qalati et al. (2021) wua1 Uszlewdalsouiisudunuindfgaanistiladvaine
wlfluseduesdng fedu Usslowidadiouiiou Sadudnnisussmdnduddivhlniusznauns
s3Ravwndnaseniinfinuaazlonasnmsliladoaneufisvdmalminnisuud e
welulagdunldlunsdiiugsi

3. wsaneRUINEUSInA WlagiauddysesnndvsnamunseuanarUseleviilalIsuiniey
nimsneuausserumeviwesuslnaluuswandundnfitieliussnaunsusui ednw
armduiusfugndiuasnmdnuaioadng denndosfu Qalati et al (2022) Flifuin wsenafuaI
Auslnadiansnasansidlovaiiifeluasdns Wuiieaiu Abed (2020) uag Trawnih et al. (2023)
wud usanaduanguslaadanuduiusideuindenginssulunisiiledvaneudsvunldlueing
Jananléiin ussnaduanguilnadunalnnsueniinseduliiiuszneunisssiavunadniiaunnagns
LagmpUALBwDANLFBIMIYRIAR WadnwAnuduiiusiuiulnauazaiemnslsiuseulumauredu

4. enuAuAazn1satuayuanguIms lWdwadonsldludsaneudsavesiusznauns
g3Ravundn lnefuszneunshilfuesinludsanemiisaiauduaruinninnalulaguszinndu
vragdlallfdheandununiedliieuazinanilisuiulunsiuine wufeaiuludunsatuayy
NNFUIINS JUseneunssuih elilasunisaduayunarnsdnassnineinsegaisanelunisdaasy
mstlndeaneudiendlussdng susfuiineluesdnsdslildlienuddysonslfnuladea
Aol §Tanniin aeardesiu Wimolsophonkitti and Naipinit (2024) fiszyin avmAnelslvtladendn
Tunsdnaulald uazdusznoumsdenldludoanoudisy Wesanididsdeuasiifunusi 1nnd
soNsatiuayuaINEUIMS (Qalati et al., 2021) ﬁgaﬁumﬂGiNmﬂﬂﬂﬁxﬂaumﬂummﬁaLLazmﬁamu
TIRATeR nsaduayuInguImsiunumddgysenisinaulaldledsanauise (Al et al., 2020;
Qalati et al,, 2021) azvtouliifiudn frduindoundnuefuszneunisgsiavuadnlulsemealng
wandaduneueniarnsTuinmALTNagNsvedluianoud s TUNLINNIINITRANTANPIUAIILALAN
W3ENTATUAYUINAUTING

1 o

5. nsliledvanendsy InasgeddudrAgysonanisaniuaruvesssisvuiaan vy

o
= v

AUFIFIANINITRY 079 sanvswazMlsiny saudamunlilifdinnanisiu 919 n1sveny
g MaasnTNdiLs wasnsiuinadud (Qalati et al, 2021) axviouliiuii leduanoudise
Lilmdwiiesoanisdminedua nidalunagndrfgnasudnaninnisulstusazatuayy

€ a

n1siulnededetiu anvausenauni1sdaldnagnsidegn Ineainegaamian1snalnLasyainis

]
&

N33R uledeaiiie (@330 e waren3d Tuniila, 2568) Fanagnsivslvidnfgnan
% 26

lesndiasninewing wieunueasudneninnisudsdu JeAunudliiuit Msysannsseninensly
loBeanoudfissuaznagnsidegnidunauadifylunisasisanulassuiasatuayunisiivlaves

aa v

Husznaunslugafivia
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dalauaug
1. dawuanuzdmiunisinan1sideluly
1.1 fuszneunsmsuesludoanouiis Wundeslomagsiafifinnudfgdsnagms
deassmnuduiussrereniuguilan fannamdnuaioadns wazusuisenmsiuasuudasmenans
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ABSTRACT

This quantitative study aimed to examine: (1) consumer behavior factors that
influence the decision to use pharmacy services; and (2) promotional mix factors that influence
the decision to use pharmacy services in Mueang Ubon Ratchathani District, Ubon Ratchathani
Province. The sample consisted of 403 consumers who used pharmacy services in the study
area. Data were collected using a questionnaire. The data were analyzed using descriptive
statistics, and hypotheses were tested using inferential statistics with multiple regression
analysis, employing dummy variables where appropriate.

The findings showed that most respondents were female, aged 21-30 years, held a
bachelor’s degree, worked in private companies, and had an average monthly income of more

than 20,000 baht. Regarding consumer behavior, the types of products purchased, reasons for
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purchase, individuals involved in purchase decisions, and purchasing characteristics significantly
influenced the decision to use pharmacy services at the 0.05 level. In addition, promotional
mix factors—specifically personal selling and sales promotion—also had a statistically

significant effect on the decision to use pharmacy services at the 0.05 level.
Keywords: Promotion mix, Consumer Behavior, Selecting Service Decision, Pharmacy Store
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NANI539Y

Han1s3lAszvidayadnuuzUsyInsAnans

NaeTzideyaanNsuTIUTINLUUaeUAY Tnensduiing1eiavian 403 $18 WU
Anauwuuasunudlngilumands (Govay 64.52) ongeglugae 21 - 30 U (Feway 46.65) seAU
nsfnwegluszauuSyyes (esaz 58.81) andmduntdnauuidnensuy (Sesaz 39.96) uas
seldadsrofeuNInnIn 20,000 U (Gosaz 49.63)

Han13Aszidayanginssuduslag

amsliaszidoyanginssuduilon grovuuuaeumudnlngingfnsslunisdente
feil Audneensnulen (Fevax 74.40) ngueniderengueuivananld (Gosay 59.80) SngUsvase
Tunsliusmsuneendiesnuilsaiiteey (Govay 56.08) ffisavsnalunisidiliuinsiueen
fio nuies (Fovay 54.80) wiavdeyaiiiinanenisindulateondniusianniuesenfenduns (Govay
69.23) Frananfidlduinsiuneenie 18.01 -22.00 u. (Gevay 49.38) avnidenltuinisiu
yegndorniiunsazan stegmdlndthuniedivine (Fovay 51.86) awaiiiinlduinisedi 1-
2 adsaifiou (Jovar 55.58) nanadefidilduinig fe desnin 10 unit (Fewas 54.59) uasdl
Aldaeiainronssogi 100 ~300 v ($ovaz 62.53)

Han13ATzidayadiulsTaun s uNIIRaIn

HaN1TIATIERdeyadIulszaun1sduasuni1snain wudn Jadenisviglaentdnau &
AadeTIIAY 4.64 drudosuuinasgiuintu 0.53 fsgduanudaiu iniige wag Jadenis
duaiunsvie Sanafesansinu 3.69 dudsauuinsgiu 1.09 wasdiszduauAaiiuunn

nan13iaszvidayanisindulalduinisiueieen

A1319% 1 uanarefesavdiudenuuninsgiuveansandulalduinisiuuesn

nsandulaldusnisiuvieen Anade sautuBauy ulama
NINTFIY

nsasevinedymvisennnudeanis 4.59 0.51 1niign
nsmvaya 4.11 0.80 uN
AsUseifiumadan 4.08 0.80 11N
nsinaulade 4.23 0.64 11N
wqaﬂsﬁwa‘”ﬂmﬁ%?‘?a 4.06 0.73 11N
374 4.21 0.51 uin

9719157199 1 wudn nsdindulaifenlduinisiiuvisendanadusiuyingu 4.21 duu
Jeauunnasgiuingu 0.51 fszauanudsiuun damsanaulalduinsiussesiunisassndn
fallymvsenudesnisiiadenniign uaziissAuanupaiuinign
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NANTIATITHENNRAFIU

idesndudsmgnssuguslaaduiindndenunin (Qualitative variable) Foafin1svinls
Jududsvunow 3agaruisatiundmsizinisanoeenyanls wagladnisiivuangueneds
(Reference) Tagldfuusifumidonusnvosusiazdemaudunguéneds

M19197 2 LAAINANITIATIZVINDDENTAMYBINGANTINEUS L ALAzdIuUTEAUN AL UN1TAAA
warNiNanan1saanttuINISIIUIILE

druuszaunsdaasu
ANIAANALATNEANTIN B Std. B t Sig. tolerance VIF
Q’U‘%Iﬂﬂ Error

ﬂ"]mﬁ 2.270 0.285 71.975 0.000
1. lasaglunaadvaneg
LA
—mezﬁq 0.096 0.054 0.087 1.782 0.076 0.852 1.174
ANANGLEBN 0.137 0.120 0.056 1.146 0.253 0.855 1.170
ANAYNY (NF3E1989) - - - - - - -
21
-91¢ 21 - 30 q -0.005 0.140 -0.005 -0.034 0.973 0.108 9.301
-97¢ 31- 40 q -0.048 0.153 -0.042 -0.313 0.754 0.111 9.005
-97g 41 - 50 q -0.002 0.165 -0.001 -0.011 0.991 0.227 4.414
-97¢ 51 ?Js’ﬁulﬂ 0.043 0.171 0.024 0.253 0.801 0.221 4.515
fndudewiiu 20 T - - - - - - -
(Ng91389)
SZAUNTSANE
Jd. - BEU%QJUQJ,’] 0.165 0.108 0.093 1.525 0.128 0.549 1.823
—U%iyi‘g’lﬁﬁ 0.016 0.081 0.015 0.192 0.848 0.332 3.012
U3nyayln -0.020 | 0.06 | -0.012 | -0.185 | 0.853 0.445 2.248
“lspuAnwneulais/ - - - - - - -
U2, i3esnn
(Ngx91989)
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M19197 2 LAAINANITIATIZVNDDENTAMYBINGANTINE UL ALAzdIuU ST AU AL UN1TAAA
warNINanaNISENLTUINNTIUVLL(5B)

dauuseaunisaaay
N1IAAIALATNEANTIY B >t B t Sig. | tolerance VIF
I}EU%IJWI Error

1IN
-DINUITIVAS 0.014 0.125 0.011 | 0.111 | 0912 0.189 5.297
“NnNUUITINLENYU 0.055 0.113 0.053 | 0.490 | 0.624 0.174 5.757
-§3Ne UM -0.016 | 0.125 | -0.012 | -0.128 | 0.898 0.246 4.058
“WoUnu/uivu 0.132 0.140 | 0.061 | 0944 | 0.346 0.480 2.085
“Uniseu / 98s / dnfinen - - - - - - -
(N91989)
seldadesaiiou
578§ 10,000 - 15,000 -0.078 0.107 | -0.055 | -0.726 | 0.468 0.352 2.838
UN
-579l§ 15,001 - 20,000 -0.146 0.116 | -0.109 | -1.264 | 0.207 0.273 3.656
UN
57614 20,000 vWTUlY -0.052 0.113 | -0.051 | -0.462 | 0.644 0.165 6.059
-faend1 10,000 UM (Nay - - - - - - -
919849)
2. fuslnadoatls
Audniizearntuvieen
-9 TATULAINNAU -0.145 0.073 | -0.103 | -2.001 | 0.046* 0.763 1.311
-gunsalnensunmduas | 9.418E-5 | 0.089 | 0.000 | 0.001 | 0.999 0.722 1.384
1Yd1979
-£13nwlsA (NG191984) . - : : : : .
Uizmwnajumﬁ%a
¥nwlsaieatumadn | -0.019 0.079 | -0.011 | -0.234 | 0.815 0.855 1.170
mela
¥nwnieafumaiu 0.034 0.088 | 0.019 | 0386 | 0.700 0.855 1.169
RRNZMP]
91905, e15nwIlsn 0.015 0.081 0.009 | 0.182 | 0.855 0.756 1.323
NN
“n3nwensinide 0.097 0.089 | 0.054 | 1.092 | 0.276 0.832 1.202
-4 uAUINanAlinguen9849) - - - - - - -
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M519Tl 2 wansHanTIATIiannengaTemgAnssuiuslaALazduUsTaIN AL UAIAATR
uayiinadenmadenlduinisiuneeniie)
drudssaunisdassy
N1IARAIALAZNOANTIU B >t B t Sig. | tolerance VIF
%I’U%Inﬂ Error
yanafisianswasiansly
usN1siueen
-AunFntunsaunsy 0018 | 0067 | 0016 | 0264 | 0.792 0.537 1.862
LndYNS 0.002 | 0077 | 0002 | 0032 | 0974 0.784 1.275
VIR - - - - - - -
(N§x91989)
uvidsdaya
‘ilouniensouadd 0191 | 0107 | 0.103 | 1.783 | 0.075 0.607 1.646
NS 0.145 | 0072 | 0.132 | 2008 | 0.045% 0.469 2.130
—Lmdnsﬁagaﬁluﬁ] 0.186 0.106 0.097 1.745 0.082 0.652 1.533
Bumosidn - - - - - - -
(Ngx91989)
5. fuslnadaiiala
Frananituliuznisiu
V188
10.01 - 14.00 wu. 0.054 0.142 0.033 0.381 0.703 0.262 3.811
14.01 - 18.00 wu. 0.104 0.128 0.097 0.810 0.419 0.141 7.114
18.01 - 22.00 w. 0.067 | 0127 | 0066 | 0528 | 0.598 0.130 7.686
06.01 ~ 10.00 . - - - - - - -
(N§x91989)
6. fuslnadaatinils

anudTumslduinisdu
Y18Y

-1-2 ﬂ%gwiatﬁau 0.135 0.055 0.132 2.440 0.015* 0.691 1.448
“NNIVSBIVNAU 3 ﬂ%ﬂ 0.095 0.095 0.052 1.003 0.317 0.760 1.316
foLfol
Sounin 1 adedeiiion - - - - - - -
(Ngx91989)
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M19197 2 LAAINANITIATIZVNDDENTAMYBINGANTINE UL ALAzdIuU ST AU AL UN1TAAA
warNINanaNISENLTUINNTIUVLL(5B)

dauuszaunisaaauy
NINAIAUAENANTIH B >t B t Sig. | tolerance VIF
I}EU%IJWI Error

nanlaeraefildlunisdosn
=11 =20 U -0.003 0.055 -0.003 -0.064 0.949 0.716 1.397
diaan 21 niiguly -0.229 | 0159 | -0.076 | -1.442 | 0.150 0.722 1.385
- UpBnin 10 Wi - - - - - - -
(Ngueed)
Aldineiadedansslunis
Foen
- 100 - 300 um -0.005 0.074 -0.005 -0.072 0.943 0.404 2.473
- 301 - 500 um 0.047 0.094 0.036 0.502 0.616 0.396 2.528
- 17AN37 500 UM 0.171 0.144 0.071 1.181 0.238 0.560 1.785
- oyn31 100 UM - - - - - - -
(N§191989)
7. daudszauni19aLEINN1INan
N15Y1ELAENLNIIU 0.262 0.048 0.270 5.419 0.000* 0.814 1.228
ANTEILEINNTTVIY 0.092 0.023 0.197 3977 0.000* 0.825 1.212
R? = 0.274 Adjusted R’ = 0.187; F = 3.148 Sig = 0.000*

*5yAUTYERYNIIERF 0.05

91ne51991 2 nua Jadeiiddninasensdnduladilduinsduesluwnsuaedios
guaTsil YminguaTesil Ae woAnssuduilnaldun Audiiduilaaie anngiiiuslnate §id
drusnlunsinaulade LLazﬂﬂis‘??aﬁuaﬂﬂU%Iﬂﬂ Tuduvestadedliulszaunisaduasunisnan lawn
msmelaentnanuuarnsanasunisee egedituddynieadffisediu 0.05 A1 Tolerance wazan
VIF fenananausivndiaulsfie A Tolerance 110031 0.1 wagA1 VIF Uaendn 10 (Hair et al., 2010)
Lansudsdaselifiauduiugiu Tnodewduaunsiased

Y = 2.270 = 0.145(X;) + 0.145(X,) + 0.145(X3) + 0.135(Xq) + 0.262(X5) + 0.092(X,)
el Y wiu Aannseeauladeanldusnissiunesn
X; unu fuiguslnage

MUUAA X, = 1 a0 IMNSLEsULAZINNTU

X = 0 Wedee15nwlsa
X, Wnu anveiguslnade
MUUA X, =1 WeFBLp991N51AUSENIARALAUANLAUNAINAAY
X, = 0 oL DIINAUNNELAIN SLeLNIINATIUNSDNYINUY
v ! o a X
X5 unu giddusilunisindulate
MUl X = 1 Waunasloyanainduns
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X5 = 0 Wounastoyafedumedidn Fuiuios)
X un Matevestuilna
el X, = 1 fleanuflunisderiosnin 1 adsdeiiou
X4 = 0 Wonnulunsde 1 - 2 edwiaifou
Xs wnu Uadeaudssaunisdaasunisnaianiunisvielagninau
Xs W Uadpaudseaunisdaasunisnainniunisaasunisue
NanTAATIEinnneENMAL WU TA1 F iy 3.148 wagen Sig. iy 0.000 7
syiutiuddnymeadia 0.05 Fauanain anuudsunuvestoys fnvuususuyiniu Tngen
ANULUsUTINYRIMISEeNtdUs M ungevesuilan asfiansantiainel Adjusted R?

LanaI1 BvsnavesngAnssugusinatavdiuuszaunisduasunnainuinis densandulaientd
Usn1s¥uviee daniiiuiosay 18.7 nunearudn fauusiildlunisfinwiaded anunsadily
wensaifonuiesnsvesiiuilaald fevay 18.7 daudnfovas 81.3 1Anandvwavesiiuusdy
Tnanunsaosunesuusane st

Yadudrulszaunsdaasunisnan nudn mndadediulszaunisdnasunisnainda 2
Uade lown nsvelaeninay uae nsdsasunmsve Tagasyilieinsdeduladenlduinisiu
1881g9%u TneRansanand1 standardized coefficient B fe 0.270 wag 0.197 Aud1dy

Jadviitlavswarensinauladenldusmsusen loud woiinssuvesfuilng fududn
fifuslnade anveiifuilnate fiddusiulunisdndulato msdovesiuslaa uay Hadvdiutss
aunsanasunIsan sunsmelaeninay wardunsduaiunisue egdiduddyniatan
¢ 0.05 IneRa15001910AN significant 71 0.000 wuin Yadedunisvielaeninau (B = 0.262)
dwmadenmssinauladenlduinmsdumesunniian sesande angiifuslnate uar wdsdoyai
dudu (B = 0.145) mudlumadniuunee (B = 0.135) Jadusunsdaadunisue (B = 0.092)
uay Audilde (B = -0.145) dwasemsdnduladenidusnisiuresn audwu nisieseiaed
VAAeU F = 3.148 A1 Sie. FANMNAU 0.000 Fatfenin 0.05 wansinfuUsdaszetiaties 1 6
nsnanafIkUIny

A
X

dadeifiavinadonisdnduladonlduinisiuest oun wadnssuguilaa fududi
fuslaeie anvniifuilaate fifdusanlumsdadulato nstevesuilng uay Jadedinuse
aun1sanasunIsann sunisuelaeninay wasiunisdnasun1sne sgnsdivedfynisadag
3Z61U 0.05
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Uimsiuneelunsunediosguanesil Sminguanesidl Wngldidulumuauufgnidaly 3
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sinaulatosuiuesunuiiagty Wesn tunmifiuiinseadendlivimsi s
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Aeunihiud e viefimandeyaifeniueisnwmenisiidundeundantesfidoms unuiia
Yo uwuzhnndnvseninmy

2.2 M3duaiunIsey Kan1sanwmudn Jadeaunisdaaiunisuiy duasenisdenld
Usmsiuueeluasdunediosguasuonil Swinguasuondl lneranisnaaeuilulumuauufignu
fikels Gaaonadoatuaidoves inssa oi3uredaing uazane (2563) lnsnansfnwnudn Jade
Frumsdaaiunmssaeiinasenisdadulatesaniuseludmiauasuion uinansAnull
donnaesuNITeves 113 grinBan (2558) lnsnan1sAnwinudn Jadeaunsduninuseianisiden
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unAnga

Mol ingusrasdifiofnumeuduiusseriayaagisssy warnadamedoyalumang
mnUsENBUIUNTRuYe AT esiiennsiuAfiauduiusfuyadiAants ausinnain Tne
wianguUszrinndu 3 nguldun ngusuins nguUsziuds uagnguan1tunisiudu (Non Bank)
Ausrurmainsunsivlungugsiadanandeglunaamdnnind unsuszimelne S1uau 55 Uitm
Tug9t) 2558-2562 lHnatlaneatis Regression Han15338NUI YaAEATTINLALDIAUTENBUVDS
nMsidameteyavouedssilonienisiu fanuduiusliaensstuyadAanismunanainvengs
antunsiuisaungy esnnyargfsssuuasmadamedeyavenniosiioniimsiu iuedos
agyiousIAfiuasuniaseduainaueldfiniinamuiiy dainansenusesuilsuamulagasa Tag
Tudnves maUamedoyavennisiionianisiu dilvideyavesnnuidsafinseunquainuidss
Tnosu vaonadasiunisfnuludsssna lnsnansiteassidmuidadeduiinad oyan
AansmIuTIAIRaIndn lawn wanisaiusuresaatiun1situ gaﬁwmﬁ’zy%sumLﬂ‘%lmﬁamamiﬁu
yaAEILINvsATIAsoy LS INsRuduyarmmusyTvesnensililvindesiionanis Gulsid
ANUALTUSABYaAIAINTINNTIARaIATRsEAIT UM TR LIABE A

AEARY: YareRAsTIY, IATeelaNn1eN1sEY, aa1tun1stulne

ABSTRACT

This study aimed to examine the relationships between (1) fair value and (2) disclosures
in the notes to the financial statements related to financial instruments and firm value measured
by market value. The sample was classified into three groups—banks, insurance companies, and
other financial institutions (non-banks). Data were collected from the financial statements of 55
firms listed on the Stock Exchange of Thailand over the period 2015-2019. Regression analysis was
employed. The results indicated that fair value and the components of financial instrument
disclosures were directly associated with market-based firm value across all three groups of
financial institutions. This is because fair value measurement and related disclosures reflect
continuously changing prices more effectively than historical cost, thereby affecting the income

statement directly. Moreover, financial instrument disclosures provide comprehensive information
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about risk exposure, capturing overall risk, which is consistent with evidence from international
studies. The findings also showed that other factors associated with market-based firm value
included financial institutions” operating performance, the book value of financial instruments, and
the initial value of financial derivatives. In contrast, the book value of non-financial items was not

related to the market-based firm value of financial institutions.
Keywords: Fair Value, Financial Instrument, Thai Financial Institutions

umin

serunensfuduteyaifamuinlilunsdaduladaasvgia Jagduyadigfsss
Arwddyenuansg U TiuLaskan IR dnnunnty Wesndunafiasieuaninaes
Auninduagviauduiligtunniian anirdndadlunssusmyududldinsduaialiondndnd
Tudszmelnesinasprudisusinszdvanna esaninasgriussnumanmsiududulseneuddny
fluguvesssuuAsgiafiimuILd SeinadewaiosnmuasauiunswesUsaa Tnsnmsgiunis
nenumInsiuiliiedosiuedestionisnsiiu Tiun masgiunstyd atufl 32 Fes matiaue
ipesilonansiu 1msgIunsTBnLINTiy atuil 7 Bes madawedeyainiesionanstu
LATINASHIUNSTIBNUMNSRY atudl 9 5o nsfuiuasTaAedesiiovnamsiiu Taevdnnsddsy
Aerfumsiuinemsuaznsiayadndulununseuves TFRS 9 Fes mMsiuiuayinaiaiesiionis
m3du ngluussmalnesassunsmenumanstuadtuiana s Gudeuldlul we. 2563 Seduasie
g3RannUszian TaessiadildSunansznuegiann loun nqugshefiAsatesiuaniiunisiu Tag
1P IUMITBNUMIMsRuiasiedesiuyargisssuegiann un snpsgrunstind adui
32 309 MananaTenaieiesiionaniaitu lnsaniglungussfaanidunisdu mefnuiFadu
msAnwAuduTusvesyargsssludLvensnyaruar e doyaveeiosiomansiiy
Faveiinadogiurnsduuay  wanmsdilunuvesiansiinaueulounsnstnydfesdeufiuay
PuduTUSAUYaAIRa19 Barth, 2006) Tulsemelnevihenuiiunsudinuanesgunstnyiuay
Mss1ea Faldun annindwmamstaydsadaldmmuelissfadesdieufifinunnsgiunsneuy
MINSRUAINAT walunguvasaniduntsiululsemalnelainuesgiunistaydveasuun Ysuldly
fouud 1A masgrunstiyBseninalszna adud 39 mssuduazmsindvesniosilienienisiiy
(azgrmaunulag IFRS 9 Tul 2563) Tudruresnissisdnsos Provision Impair Loan wawii Financial
Model ninredosionnsdunnty dsulvjasaonadastunsaunuifnues TERS 9 Liosann
IAS 39 Tigagouddniieravilifufudsedudnuiiesuazduiuly (oo little too late) Fefiansan
Mndeyaviouszaunsallusfnifivsedraien Taghimisdwansynuannsivasuulamaasegiad
ofinduluowanuagldtmualifinsiadgagfsssumntuninfy iWesnagilinisuans
emaesesionmsiulalndifsstusmiiduaianniigauassafedestumsideyamsdadly
THuselominngamuuaziifetes smunseuuunAmamdndian (Thid Pillar) vesmdninas UsIda
(New Basel Capital Accord) (Mariarodaria Agostino, Danilo Drago & Damiano B. Silipo, 2010) fitviun
Tngsuansiiien1stsziiussuinasumansefiondu 9 31 BIS (Bank International Settlement)
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1. Wiofnwanudusiusseninsgargdsssunardeyanidamelunne mgusnausumsiy
yoasesilomamsitufugamianisausiaeann lungusunesmdied

2. WlednmAuduiusseninayadgisssy wasdoyafilawelumneimnuseneuswmsiu
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1. yargfsssy wazdeyafidawmeluvanomsUsznausunisiuveasesilenanisiiy
AnudiusluiAnafetuiugamfianisnusInnatn lungusuinsnidve

2. YAAYRA5ITY LLazsﬁauuaﬁLTJﬂstﬂ,uwmamqﬂsmamumsﬁumaqLf-ﬁ'aaﬁamams@u 3l
AnudiusiuiAnafeItuiugacsfanismusinnatn Tunguuseiuge

pd)}

3. yar1gisssu wazdeyaiiUameluninemgUsznausunisiuyeuaiailenienisiiy
Anuduiusluiamadeiuiuyarfanisnusiaeain lunguanidunisiudu

NIOUKUIAANITITERMNLUUTIA09YB (Mohamat-Sabri Hassan et al., 2006) Tunsnaaeuauufgiu
n13398lanal

BVNIF
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OBDI
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Wanilun1sidy
1. Uszvnsuasnguiegng
Uszansuaznguiiogdildlunsinw Ao uidnaansidoulunainvdnning us
Uszinalng naugnannIsuniIstiu seninad w.a. 2558-2562 41U 55 USEN NUsUIAISTNINYE
$1uu 10 U3HM nguusziude d1uau 15 VT waznguanntunisiudu Taeidevhnisiansan
Fonngusegeitldlumsfnvinuuiagasmudnuasiiiivue lngidenuivn Mvhssanenisdy
91n5189°uUszT Ineuvadu 3 nqu laun ngusuiarswidyd 919U 10 USEM nquusziude
$1uau 15 U3 uaznguanitunisiudu S1uau 30 Uidn
2. w3silefldlunsise
wsesilenlflunide Fefidelaldlunmsine Ae asnamsiinsgideya manisiu
Tnof3daiiununudeyailflunis@nwannguuismannzifoulunaavdnniwdusialsemelne
NANYAAIMNTTUNITRU 5enI19T 2558-2562 31051894 Us8INTVRINGUTIAINNITREY 71U 3
naa oA nausuimsnded nauUseiudy wagnauanitunisiudu
3. MsiusIuTtoys
ARelAiuTIuTIndoyaun1sliuYesgsna Ussinnsuians Ussiudy wazanndunistu
9u (Non-Bank) Tutaed 2558-2562 dmsuldiiasgrimnuduiusszving yadmudyd yad
yAssu uazmsinnedeyavendesiiensnmstuiuyadinain nsdlantunisiulne laglddeya
wuuUgugianneaiavannindurisUsemelneg
4. Mynszidaya
fAfevhmeAeseidoyanniuusiivhnsfin S 2 diu fail
1. MInATIERBanAfanssaun (Descriptive Statistics) Wunisilaseianwuzves
foyalunguinegns Usznouse Adsauuiinsgiu (S.0.) Aade (Mean) A1engn (Minimum)
Agegn (Maximum) fopas UaTNISLANUKISAILA
2. MTIATILRARALT90YLY (Inference Statistic) Lun1sias1ziaduUsEanS
anduiusseninaiulsdaszuagiudiniy Tnssuidedezldaidd pearson’s Correlation
Coefficient 3o AduUszavsavduiuduuuiiiosdu ennaoum uduiusvosiuys fanuduiug
wuuifedndnmsadavioll Tnefiarsanlénind r Seazimegsewing -1 fis 1
fiall neesesianudutusssarinadiauls e ldnmraeumnuduiussenineiauys
(Multicorelation) Ingazlden Variance Inflation factor (VIF) 381 Tolerance lngfinaninauailunig
#37980U Fo A1 VIF fingadldasiidniu 10 winfundiduansin Multicorelation dwiusn
Tolerance miniiAning 0 wansimulilunsidadym Multicorelation SethauUssasyiiamunn
AnneinisannseiBamgal emanuduiudszrinsyargisssuuaznsilamedeyaveniosile
nMensRuivyarnan nsdlaaiunisiulng Al
Pit = L0 + OL1BVNFIit +OL2Eit + Q3TBFIit + A4TFFIit + A5O0BDIit+QL6CINFV it+Eit
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AUNU1BVDIAWUTN LY IUNITATUIUAEDNH AL

P = UAATIAIAAT0

BVNFI = ey vesensililtieiediomsnsiu

E = HANNSALHILILYBERTTUNTEY

TBFI = ya iy Tveadoslonensiu

TFFI = yargAsIIIvONASNavNINTRY

OBDI = LAANIFULINYBIATIENTOYIUSINTRY

CINFV = AzuuLRIAUsznaLTRIMI AN deyaTiReosiugame Rssuays
NaN133Y

1) MAnTendeyaadiiidanssaun (Descriptive Statistics) Usenauie AgA AEEn
ALRAY Aferas wazAlosuunsgu Fadumiesziiisiiuinmsmazanvaziiluves
Toya wansloyalanail

M350 1 : NaNTIATEVANNUANF19Yestaya luNgIs AT

Aaus Minimum | Maximum Mean Std.Dev. Skewness Kurtosis
P 2.07 86.13 28.24 25.99 321 -1.19
BVNFI 7835 213415 79672.37 67108.54 347 -1.375

E 356 9610 3764.46 2629.54 841 -337
TBFI 2337.00 772322.00 46181155 | 28823585 | -498 -1.379
TFFI .000 169620 41256.63 43794.85 1.214 1.399
OBDI 1200.00 2036589 719767 758031.92 | .381 -1.469
CINFV .00 g1 6724 157 -4.011 14.354

NN 1 agunamsiengianuuansvesdayalungusunmms lnasil

1. 4af151A198719 (P) wudn vsenaansideulunaiandnnindunisUseimalne lungy
5UIATYAATIAMAIAGIERIINTU 86.13 Umseu MaawiiAy 2.07 Umsevu Tnsladeiniy
28.24 s

2. yarmutnBvesnensildldedesdionansiu BYNF) wuin visnaazideu Tunans
vdnnindwissemalnelungusunnns fyadmudadvosnensihiltedesdionanisfuaigse
WinAu 213,415 WUAWUM G?ﬁqmwhﬁ’u 7835 U uum Tneaasviniu 79,672.37 WudTUM

3. Nan1sAsuUYeEEnTUNTRY (E) wud uiEnsmedeulunaiandnning wislsemne
Inglungusunans fnamssuiuaugaaminiu 9,610 Wuduum fgawinfu 356 Wuduum lag
WwABU 3,760.46 WA UUM
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4. yarmutyTeaasesdiomanisiiu (TBF) wuir visnaamzleulunanandnmindusia
Uszelvelungusuinns yasmaiyTveasodliomsnsiugeganiniu 772,322 siuduum dga
Wi 2,337 Wuduum Tnseasminiu 461,811.55 WS wum

5. yargfsssuvenasasiionanisiu (TFF) wui1 Usdmaavzidoulunanandnnindusia
Ussinalnglungusuians fyarigAsssuveaniesionamsiugeanviniu 772,322 fudwum uag
ﬁi"wqmwhﬁ’u 0 (HesnuissuAslill Port dunsudiiiodn) Tnawdswintu 41,256.63 WudWUM

6. yarEuLsNYRINSIENsEYHUSINaNS AL (OBD) wuin uismaanedoulunanavdnning
wisdszmalnelungusunans fyariFunsnvesnsiaseyiusnanisiugegaminiu 2,036,589 Wudu
UM LLaSQaﬂ'W?’]EjmwhﬁjU 1,200 Wuduum Tneadaminiu 719,767 wuduum

7. AuuuosdUsznouvasmslamedoyaiiiedesiuyadgisssuans (CINFV) wuii u3eh
wmzioulunaandnnsndurssemalnglungusuinis dezuuussduszneuvesnsamedoyadi
Aendestuyargfssuavisgsaawiniu 0.71 uazdgawiniu 0.00 Taeiadewinfu 06724

M13799 2 : NaNTIATIRVANULANA YRty lunguUseiugY

faus Skewnes

Minimum | Maximum Mean Std.Dev. < Kurtosis
P 10.09 368.49 55.9103 81.31092 2.709 6.973
BVNFI | 371.24 289047.11 22093.4487 53604.40882 | 3.552 11.922
E -6888.41 5122.37 403.2853 871.96401 -.031 20.460
TBFI 106.93 228939.84 18443.3823 46709.75058 | 3.549 11.495
TFFI 76.80 77559.34 6490.8977 13182.20050 | 3.133 10.278
OBDI | .00 4671.16 88.4176 572.13324 6.558 42.194
CINFV | .00 1.00 .9828 06954 -9.507 126.246

MNN97 2 agtamsliensimnuuanisesdayalunduussiude 16l

1. garnsinweana (P) wud usemaanzieulunanavannindurisssmalnglunguuseiuge
yamMAaRSlANgeanminty 368.49 Umsieviu Mgawintu 10.09 Ve Tnsndewinty 55.9103
UMY

2. yaAmudyTvosemsiililviniesdienisnisiu (BYNF) wuinidnasmezidevlunain
vdnninduisusemalnelungudseiude fyadmudyTvesonisilildiniosdlensnsiiugsgn
WInAU 289,047.11 WUAUUM oﬁ"wqmﬁ/hﬁ’u 371.24 suduum Tneilanaaeminfu 22,093.45 Wuduum

3. nansinsiuauveaniun1siu (B) wuin viensavedoulunaiavdnning uwisUsene
Inelunguuszriude fnamsduiuanugeaawiniu 5,122.37 fuduum sgawiniu -688.84 Wudnu
um TneeAsiiniu 40329 Wuduum
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Uszinalnglunguuseiu
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UUYUDILA
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S09a119N158U (TBFI) WU Usemaaneilaulunannnannsnewms
yarmudyivenIedlon1an1siuagainiy 228,939.84 Wuau
U Agawiiu 106.93 fuduum lagladewiniu 18,443.38 uduum

5. aA1YATITUYBUATBIEENNITIIU (TFF) wud uTEmaangileulunaiavdnnindum
Uszinalnglunguuseiude TyargfisssuveunIasiian1anisliugaaamiiiu 77,559.34 fuduum
AanINAY 76.80 Wua UM lagadewiiu 6,490.89 WuAwUMm

6. YAANITULINVDINT1A1TOUWUENIINT5EU (OBDN) wud1 vS¥naanzideulunain
nannindurisuszimalnglunguuseiudey Tyarsuusnvewsnaseuiusvnin1siugegaiviniu

4,671.16 UG WL fAgawiiu 0.00 Tpatadewiniu 88.42 uauum

7. aziuuesAlsznauveIn1silamedayaiineitesiuyangfsssuans (CINFV) wuin

a o I Y [ 6 | 1 (Y [y IS (3 a
‘Uﬁ%ﬁ/l"i]ﬂﬁ/lgLUEJUIUG]@’]G]V@ﬂV]iWEILLV\TUE%LVIF]lVIEJIUﬂQlIUi%ﬂ‘LmEJ HUAZLUUDIAUITENDUVDINITHUALNY

Poyaiingitesiuyamefsssugriasanviniu 1.00 Agamitiu 0.00 lagiademiiu 0.98

M13197 3 HaNTIATEviANIIuANA ety alunguan T UM IRUBY

fiauus Minimum | Maximum Mean Std.Dev. Skewness Kurtosis

P 54 186.00 13.85 24.33 3.32 12.10
BVNFI 37.96 24438.45 3193.4659 4608.29 2.240 4.60

E -1789.90 3286.80 2275.9315 461.14290 2.448 10.229
TBFI 8906 134360 14270.444 | 24179.6037 2.861 8.140
TFFI .00 33301 2159.7711 5824.88749 3.885 15.646
OBDI .00 19201.36 420.2403 1765.33446 6.476 50.078
CINFV .00 1.00 6395 .30510 -1.208 .025

MNN37 3 aganTinTgienuuanisestoyalunguanitunsudu 16

1. 4ar131A19aa (P) wud1 UsEnaanzideulunaiandnnindwisUsemalnelunguanidu
n1513udY flyarisAinaingeanivindu 186 umseu wazAgawindu 0.54 vindevu lagiade
Wiy 13.06 Unsieiu

2. yarmulydvessenisililiiniesdienianisiiu (BYNF) nui1 vismaanzidou Tu
panavdnnindurisusumalnelunguanidunsiiudu dyadmudadvessienisilildiaiesiie
M9M5TUgIAAITAY 24,438.45 uduum saawindu 37.96 Wuduum Taeddadswiidy
3,193.47 Wuauum

3. wan1saiuauvesan1tun1sdu (B) wudr vinmaansileulunaiandnninduis
Uszinelnelunguanitunstudu fnanisdnidunugsaawiidu 3,286.80 fuduum uazagn
WU -1,789.90 Wuduum Tneiiaaaswintu 275.93 sudiuum
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4. yarwatyveseiosilonnanisiu (TBF) wui1 Uismannsleulunaavdnnindus
Uszmalnglunguanitunsiiudu fyadimaudyvesaiosiionianisitugegawiidu 134,360
WUR WU ﬁi"wqmwhﬁ’u 8,906 Tngadeiniu 14,270.44 Wud LU

5. yargfsssuveaAesilen1snisiiy (TFF) wud visnasmezdoulumanandnnindums
Uszialnglunguanitunsiudu yadgfsssuvesniosdenisnsiugeaayiniu 33,301 fudu
UM LLazﬁwqumﬁU 0.00 TneLaaewinfy 2,159.77 U

6. yaA1L3uULINYBIATIANTOYIUSNIN1513U (0BDN) nuin vitmaanziloulunaia
wanninduisussnalnelunguanidunisiudu fyad1Suusnvesmaiseyiudninisiiugsgn
WU 19201.36 U™ wagsnanwiniu 0.00 lngladewiniu 420,24 um

7. AzuuussAUsEnouveImMsilamedeyaiiiAvatesduyarefsssugns (CINFY) wuin
Uitz DeulunanandnninduisUszmalnelunguaniunisiudu fezuuuosdusznouesnis
Wameteyaiietosiuyaregfssaugrdgeaaniiiu 1.00 sgawintu 0.00 Tneladewintu 0.72

1%
Yo A

2) MFIATIENERAT0UNIU (Inferential Statistics) ajularall

Y

A5199 4 : HANITIATIZNANUAUNUSTENINP LU DATEAY

wannsndvesUszmelnglungusunang

Usmuvesusenaanziou Tunain

fiauds P BVNFI E TBFI TFFI OBDI CINFV
P 1
BVNFI 552%* 1
E 598** 676" 1
TBFI 403 1527 .509** 1
TFFI 519 919 543% 8927 1
OBDI 257 T97** 378 .605** .7190** 1
CINFV 220 -013 -017 -113 -023 -078 1

** SEAUtYERYNISENATIZAU .01

A5 5 HANITIATIZIANUEUNUS T2 Ik UT D AT AT ALUIANNYRIUS INIangTeulunain

wannindvossemelnglunguuseiudy (* seduleddyniadanssau .01)

fiauus P BVNFI E TBFI TFFI OBDI CINFV
P 1
BVNFI 312% 1
E 445** .700** 1
TBFI 4417 7397 9947 1
TFF 561** .685** 964** | .958** 1
OBDI -021 540 3297 | 374 | 337 1
CINFV -.065 .080 027 034 .040 .044 1

(** szRuledRgyNIadAnseav .01)
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A5197 6 : WANNTILATIETANUFUNUSTEMINF LU TAUBALA U TANUVDIUSENIANL T oY Tumans
wanningvasUsemelnelunauaadumstuau

fiauus P BVNFI E TBFI TFFI OBDI CINFV
P 1
BVNFI 1397 1
E 125 197 1
TBFI -.260%** 293** -.129% 1
TFH 256 -.006 257% -528** 1
OBDI -.092% 150** .043 -.003 -.069 1
CINFV -275%* -.105* -.158** 109 -.266** .105% 1

* sgRutlydAgNatAfseAu .05

* JERUlEdIAYNNEDANTEAU .01

A9 7 : HANTSIASIEAANUAUNUS VDI LUTDATE WAL ILUTHNUVDIUS ENIANLLT YU AaA

wanningvasUsenalnglungusuieis

Enter Method
Standardized Colinearity
Unstandardized P-
Model Coefficients t Statistics
Coefficients value

B Std.Error Beta Tolerance VIF
(Constant) -203.391 61.91 -3.286 .001
BVNFI -3.973 11.051 -.064 -.359 720 .076 13.13
E 21.977 3.692 .452 5.953 .000 416 2.404
TBFI -21.01 5.36 -517 -392 .000 .138 7.253
TFFI 49.616 9.920 1.150 5.001 .000 .045 22.013
OBDI -14.374 2.931 -.447 -4.904 .000 .289 3.455
CINFV 80.844 25.778 .160 3.136 .002 923 1.084

* SgaulBd AU NatAnTzau .05

NAN 7 agURARANTIATIERANUFUTUSvewILUTBaTE gL UININYeIUTEN anneilsy

v (% & 1 Y éj
panannsngvasUsemalnglungusuinslanail

i | sunAgrumside Nan1INAdRY | P-value
1 | yarmaiyTveardolonlilvinsesiionienisiiy Ligdvewa | 720
2 | wamsauuYREINTUNSHY 19vigna .000
3 | yarmudndveaniesienamsii 1895 na 000
4 mﬂamqaﬁﬁmaqLﬂ%‘laqﬁamqmsﬁu 19vigna .000
5 mﬂafhl,%'uLLﬁﬂsuaqmﬁmiauﬁuﬁ‘mqmsﬁu 19vigna .000
6 | AruuupsdUsEnoUTRIMInmedoyaiiintesiuyamefsssugys | fBviswa 002
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M13197 8 : NanTAATTeyaRn v wUTBaTTIarMmLUIMvesUTEnIameLdeulunaanann g
vosUsenalnglunguuseiuge

Enter Method
Standardized
Unstandardized P- Colinearity Statistics
Model Coefficients t

Coefficients value

B Std.Error Beta Tolerance VIF
(Constant) 1284.619 235.430 5.456 .000
BVNFI .006 .007 .036 .907 365 319 3.130
E -1070.057 | 203.554 -2.524 -5.257 .000 .007 149.169
TBFI 55.411 22.989 1.136 2410 .017 .007 143.657
TFFI 93.315 7.041 1.972 13.254 | .000 .070 14.324
OBDI -.044 .007 -.308 -6.295 .000 .644 1.552
CINFV -120.324 44.781 -.106 -2.687 .008 989 1.011

* sgRutydAgnNatAfszAu .05

NATNT 8 ATUNAALNAFIUNITITEVBINTIATIVITOLAT N WA MU TBATEUAZAILUTA I VDIUTEN
mzilgunaavanningvasUsemealvelunguuseiude losal

r - ao NAN1S P-
# FUNRFIUNTTIVY
AU value

1 | garmaliyBvessenisilllieiesdieonenisiiu Lifdvdwa | 365
2 | wamInuUYREINTUNSHY 19vizna .000
3 | yarmutnBveaedesilemamsiiu 18vEWA 017
4 gamqaﬁiimmLﬂéaqﬁamﬂmiﬁu 19vizna .000
5 gamﬁmmﬂsuaﬂmwmiaqﬁuﬁ‘mqmiﬁu 19vizna .000
6 | AxuuuesdUsEnouTRIMsnmedoyafiiedesiuyargisssugys | Toviswa 008

MA15199 9 : mamﬁmeﬁ%’a%aé’ﬂwmzﬁaLLﬂiaaszLLagﬁaLLﬂimmaaU%’mwzLﬁaummwé’ﬂm%’wé
vossewalvy Tunguandumstudu

Enter Method
Standardized
Unstandardized P- Colinearity Statistics
Model Coefficients t

Coefficients value

B Std.Error Beta Tolerance VIF
(Constant) 44.871 5.240 8.563 .000
BVNFI -1.898 426 -.296 -4.453 .000 165 6.053
E .035 .002 .657 21.805 | .000 .806 1.241
TBFI 870 434 131 2.006 .045 171 5.850
TFFI -.466 .225 -0.69 -2.072 .039 667 1.500
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Enter Method
Standardized
Unstandardized P- Colinearity Statistics
Model Coefficients t
Coefficients value
B Std.Error Beta Tolerance VIF
OBDI -.002 .000 -.129 -4.484 .000 .885 1.131

* SEAUNYAIAYNNANATN fisesu 05

NATNT 9 ATUNAALNAFIUNITITEVBINTIATIZVITRLAR NwEFIMUTBATEUAZA LU IIVRIUTEN
meidounaavannindvessemalnelunguanidunisiudu laned

'
=

7l AUNAFIUNNTIAY NaMINA#au | P-value

1 | yarenuda@uesnensililviedesiiomamsiiu 19viEna .000

2 | HansAiuLYeEn iU {9visna .000

3 | yadwaniyTveasdosiomemsiu $9viEna 045

4 | yareisssuvonssosiomnsiu {9visna 039

5 | yarEuusnvessmansoyiusmenisiu 19viEna .000
ATLULBIAUSENOUTRIN T mNe T oyatiiendastusa -

6 - - b N UDNTNA .000
YRATIIUANT

2AUs8Na

paaINNSAny anansneAUTeRamTITElER

1. yarauddvesomsililviedosiionanisiu (BUNF) LifvEnasioyarinatn
yeangusuIATINalYE waznguusziude (osansiensitldldiedesiionisnisiiu Wuduning
UsziandilildSayansoyargfisssy udayiayardosayuidy Wy 7fu e1a1suazgunsal
odn3unindsenisue Aunindlididinu Weifsuiulaseaiisduningsimvesanituniaiu Tu
naussnan wui emsililsiedesiiemanisfusesonsiiuadesiionisnsiulusunsiy i
dndruding 15 : 85 vesdunindsuiisdu Sniaaunindililviedostionienisiu Lilédu Core
Business wadaa1Uun15du vinligldeunisdulilalddeyadanaundudeyalunisdndulaids
ATugAY TadonadesiunanisIduues Christian Laux & Christian Leuz (2010) 19738M3uanduuy
muidy flgmeenisesulsvesasuulasessziusaiivasuntas uidmiunguanitu
m3iudu yadmuliydinaeyarinain lesnnguanitumeiudu ifedulsaad 2508 nds
Andngenensiiu Uszneufulassaiamsdunndvesnguandunisituduldliddwilnainilon
NAUBUIA KA NGNYs2TUAY Snvis FldsunsGuidlensdinaulanduanidumaiudu dudugshai
ﬂﬂﬁ]ﬂmwa\‘iLﬂmﬂqmv}’l\‘iﬂ’lﬁl,\‘m ﬁ]dmﬂ’liaﬂﬂuwma’imwu 1n8 Pietro Veronesi & Luigi Zingales
(2010) AnwemiBesiuvesusznvuinly rammansiuluanigennmduiningn wavagulah
awgudniviliiandsanindede fo misnasewainiiu duinavhlisRaflintunddingmild
sumsualofavandanniy
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2. wansaniuauvesan1tunistiu (B) ddnswaluiimniafiiuseyarinainveingy
an1tun1siuiianungy Tnsdunnasfouvoswanisaniumu uagnsiudilsunyuues n1s
Fuiugsfia uazmsudmisiaieilion1inisiureaiants JsmauszneunsvesantunsiuiNIeIn
Core Business wasan18un1sidu éur s1eldnonide flsvierauannnssmieedesdionans
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Y94 IFRS 9 kA

- yaAngAsTsNvesduningvensiufidivualiinddoyangfssu liun Auniwg
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ABSTRACT

This research aimed to examine the transformational leadership model of students in
the Faculty of Management Science, Udon Thani Rajabhat University, using empirical data. Data
were collected through questionnaires from a stratified random sample of 357 students
enrolled in the 2024 academic year. Data analysis employed confirmatory factor analysis,
revealing that the model aligned with empirical data, shown by the following fit indices: a
relative chi-square (X2/df) of 1.68, GFI of 0.95, AGFI of 0.92, CFI of 0.99, SRMR of 0.039, and
RMSEA of 0.044. The transformational leadership model of the students consisted of six
components and 16 indicators: 1) Idealized Influence, with four indicators: being a role model,
possessing high morality and ethics, recognizing self-worth, and demonstrating steadfastness in
ideals; 2) Inspirational Motivation, with four indicators, including inspiring others to work,
fostering team spirit, presenting a clear vision, and committing to achieving goals; 3) Intellectual
Stimulation, with four indicators, including encouraging awareness of problems, stimulating
creative problem-solving, promoting rational thinking, and building confidence in solving issues;
4) Individualized Consideration, with four indicators, including addressing the needs of
collaborators, enhancing their potential, providing opportunities for learning, and assigning
tasks to support their development.The findings revealed that Inspirational Motivation and
Individualized Consideration were the most significant components. These results provide
practical guidelines for designing learning activities and enhancing students’ leadership

capabilities to meet the demands of the modern workforce.

Keywords: Transformational Leadership, Idealized Influence, Inspirational Motivation,

Intellectual Stimulation, Individualized Consideration
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Aalsas3sy, 2560)

amzfinadasundas iunilslunudnuazdifgiuninerdeaanidiaanisiam
wazleglushiindnw iunsuansqaantfvesiinfsfumnuausalunsinnsiiidviwaser
a1 naAe finsdsunUasia desmsgnindenudeanisvesiniunaznszdugnialiiia
Indniin snsgduaudosnisvesdmuligatunudifuduainuionts fuininddsundasds
Wasuulasmudeuaziimuaivesny afraussduatala viliiAnanunszmindlunisiauay
i Tianuddyiunadsylovidiusy wagsfazussqiimmnesiuiu (g dvsdnsusea way
ossoma s35ulwyad, 2559) dnsAnuitriusnluefin (@uysy Aatsesssy, 2560; Bass & Yammarino,
1991) 5331 Amzfihmaasuutas iugadnvardfyedsdesin@nuluumine ds e
yiliiunudnialumsiieu wazifislonafmiludinmshaulueuian matdnAnwildy
Saudiaudr fnngfimsdsuuvadusedugs azdeliAnanussiunasiiussgslalunsufaau
delvussaithmneuayiiusavesesdns

Tuusundagtuiinaluladddvauaziasugiagiuuinnssudulnegiasania dndnwidl
unumadgylumsduidsausulnindesiinuamnsalunisuius tmesdnsgeudsdu was
a$19naAnlvd (Nguyen & Tran, 2021; Smith, 2023) 8813l5AR18 91n191891U0115UsZTUAMAMN
nsAnwNeluYePuEINgINITIANTT UINeiesvaganTel nudtnfnyudiudainyinye
nsvieududin nMsuesnInsIn wazAunduansesn ililnanuauisalunisuudiseni s
LﬂﬁauLLUaaagiiuizﬁuﬂwuﬂawﬁqﬁﬁ %aL“fﬁluUizLﬁuﬁmiﬁ@ummwﬁﬁWﬂﬁLUﬁauLLﬂaqmmsaL#Tﬂiﬂ
wsulaognsltvdAey

ogalsfionu nmsAnvanediiinswisuuasesindnuluuunvesUssmalnedu Tag
drulng 935 TauvuAanRY 1wy 9uves auygy AadqesTTu (2560) LAZIINTEY ADTNT WONAING
(2563) T9n159LAS1899N150A008 (regression analysis) 1umiﬁﬂmﬂﬁﬂﬁdawasiamwrf{ﬁwmi
Wasuulaswestindnuiluuminendsvesss vieidusuves aaes gauseyu (2555) 19aiaids
w351 (descriptive statistics) Anwinzginsiasunlasvesindnwainaaudnwienyy 3
msldaiafenanidedrfndliidulusssuvvesnisin wu mainsginisonnee dtennaq
Jeaduinnisiadesdsidannaunaiaasy nanie wissdletndosdannnuiies (reliability)
Wi 1.00 1Hudy wasUssiiuddnio mademeilaedmguimsTauuusadudy liawunsofusy
insngnisaladsaenadewdedaudsiunguiiliifunseunisinu (@nuna Ssaled, aunda
WnTITIN wae Svllna Agleynydand, 2551)

Fudufumesmisinuluaded Saguszasdiionsaseulaanmedihmaasuulases
UnAnw1ANEINEINITIANTT UNINEIFETAnTe1dRuTeyadelsedny Tnedseynaldnig
Anngiiesdusznouideiusususiuass JuduiBmamaasungud (theory testing) fe3Bnsnisads
TnonannmsAnuazfuusslovisonsivuauumansiannngfiinswasuasinnsin
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AanssunsiFounsasureannineInsdnns uvinendesigeassiifiussansam ilevnlug
mMsussquimnevesmsianAuifinunwresUszinadely
19 UI28IANSIY

1. \lensraaeuluinaniizfiinisiasuudaswesin@nwianging1n1sdanis
wImedesuigenssifudeyalisusezany

2. ieiSsuifisunnuddadaivinvesesdusenounoe
UNANIANEINEINITIANTT UMINIREIIUA 9T

°

RFRIERPIRIGREGN

av o4 v

WuIAR NQug waseueiineadas
1. nguinzfihnisiasuudag

Jungufvesnisfnwinizgiiwualva Ined Bumns (1978) wag Bass (1985) 1Ju
Fndrnisiindninantaguionguid nngdiinaudsuutandunnddsunlainszuiudiag
(paradigm shift) "Lﬂgimmﬂuﬁﬁﬂﬁﬁié%ﬁﬁﬁ (visionary) wagiinsiaTuaiiandsdiunansendegala
(empowering) Ukl ASIIY (moral agents) waznseduinulvsiarudugin nguia1azdinng
Wasuwdas \unquiifisdeshddulugithmanedidng feihuaznuasnenswadlanaysslon]
Y9IPU VoIngN V830sAnT Videvesdsauinnnimalstlovivosmuies uazaziuFoussgslaniely
unndusagdlansuen wazituBosnsiiumdssnslugdu Menginssunaznseuiumsvesnie
Frhmsasuutas dndvnslafigdfenuideidassdnddnnuunnindiaumenzay wasdui
dioamsegnsddlulangailagtu Afimswdsuuasegmnduarduau wasingd atunnug

2. aaﬁﬂsznawmm'wﬁﬁﬁ'}miuJ%"ﬂuLqu

Bass & Avolio (1993) taualnan1izfiiinisiudsundasdl 4 asduszney fail

2.1 msiiBvwangsiigaunisal (Idealized Influence: 1) maneda Msiigisengish
Huuvuetne thendesimswiiuiie wagyhlsimuiAnmiuamagiladesinamiu audnuuzresiii
Ao Mdvvimduazaiunsaaienealuduiny aunsamvauersuallaluaniunisalings Ussnginu
diolhiAnUselosinndiusay Sauaietaatn daudela Weduluauies fanuuuly
gAuNIIal

2.2 msa¥rausstiunnala (Inspiration Motivation : IM) Mgl nsig1azUsengd
TunmsiigslalsiAnusadumalafuga Tnsmsasrausegslanielu mslinnumneuazinmelubes
uesgey fianseduiniyy nvedinlilidingn fihazlinsdnausideimifiunfgale
dmfueunan uazazdenunisifirdesnisensdaau waznisnszdumslagn Fedelignm
a131309AN13UQUATIAYRINULEY 11UYBY Al-Malki and Juan (2018) wuitnisasteusadunialaiing
RoANUKNTUveItnAnw luuine e feutunuddyvetesdusznouiluuunmsfn

2.3 msnsesunelgay (ntellectual Stimulation : I1S) Mg miﬁ@:ﬁwﬁmimzﬁuﬁ

mulnseniings Jamneng 9 Mieduluesdng vinladaudaudesnismsuimisninuitaymlu
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aghadusyuu TanuAessuaseassd Instimasladmulineemmmiaddeamsneising

2.4 msfilsfanmiduiiaenyana (individualized Consideration : IC) vsefis A5
dirlinsguatentaldgmulusieyana vinligmuddniinuawasdaniudidy uiaziduldy
(coach) wasibuiiuinun (advisor) fihazduaiuiaundnenmuasimuuaniteusunnuliasiu Tog
nsllemalumsiBousadlvag Wilauazeeniumnuunnsisszninteyana Wale malsignalaly

| & o PN ¢ ¢ i o = = &,
AITUANUITOADYLAUN VUEN ﬂ'Vllﬂﬂiﬁu UIUNA LasAy (2565) W‘U'J']ﬂ']ﬁﬂ']uflﬂﬂﬂ'lr]ﬂl,ﬂu{j‘ﬂL"Uﬂ

yanaddvanaseruisnalalufianssunsiieus JwaenaqediuuuIAnua Bass & Avolio (1993)

2. MINMAUALUABFNNAFIUNITIAY

HAIINAITNUNIURUIAA Nu]) wazawideiingitesiun1izgiinisiudeundas
o I3 a Y @ 3 Y [ 4:4'
mmsamwumﬂu‘lmmaammgmlmﬂu 4 93AUsENBU 16 MILUT AIAIS1N 1

a (3 U £ v a
A1519% 1 aAUsTnaUwazfuwlsdunalavesluwaduufgu

I3 o/ [ 14 1Y a
23AUIznNay Aaudsdanala WE9D19D9
nsldviswasenedl | Y1: UssngRnudunuuegnifliiuyanadu Y AN5INNTUIAG WA 8550
Rt v2: fifasssuuaziosussuadumues e s33ulwyad (2559)
(Idealized p , auyey AadsesTin (2560)
Y3: wpaiunmATtumnLLe .
Influence: 1) : Bass & Avolio (1993)
Ya: fanuwuilugaund
nsasussduana | Y5 nspdlaliiyamaduiinussiuanalalunisvineu Yy dMsIdRTUIAa Uar 8530

14 (Inspiration
Motivation : IM)

Y6: N13NT¥AUINIYRY 10D

Y7: AMsuLEUeIduiFlag 19T

v8: AnuntlanazasouuRlviussaidvane

wa s33ulnyad (2559)
auyey Aadgesssu (2560)
Bass & Avolio (1993)

N1INTEAUNN
gy (Intellectual
Stimulation : 1S)

Y9: nsnseulviEsiaunsymindadgyminini

Y10: M3nsefulviEsmanuanmuumailalymetn
GEANGERD]

Y11: n1snsedulvismnulanauAneg1slivang

Y12: msaseanudetiulunisudlutymiiudsaueu

Y fMEINTIIAG UAT B30
wa s35ulnyad (2559)
auyey Aadgesssu (2560)
Bass & Avolio (1993)

o = ¢ <
N19AHINIANNLTY
Janyana
(Individualized

Consideration : IC)

Y13: Msguatenialdanudonisve sy

Y14: mswmudnenmueadsinauliay

Y15: msblenansiunulaiseuiadng

Y16: nMsueunisauiieidudiumildunisiam
B3I

Y dNFIANTUIAG UAY BT
wa s3sulnyad (2559)
auyey Aadsessau (2560)
Bass & Avolio (1993)

1INASNUNIULBNAISNNANNU UL AL @NUITONITANNUAAINUFUNUSIATIFS 1L dUTU
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3BAnliun1sideg
n9Aded (??qasﬂiuuﬁugmmaaszLﬁsmﬂ’]ﬁ%’m%aﬂ%mm (quantitative research) lnginvun
funounmsfinu il
1. Useynsuazngunaagng
Usznslun1sidedl Ae dnAnuansinenisiamsfiamadouieuludmsfinum 2567
ﬁﬁmq 18 VAl $1uu 3,253 AU (UNINEI1REIIUAYRATEIT, 2567) AMNUATUIAFIDLININEGRS
99 Yamane (1976) w sefumnuaaiandeuiosas 5 ldvuiniegsflvazau dus S1uau 357
A Tneld3Bmsduuundund (stratified sampling) S1uunanudud
2. ispsilenldlunside
dnsumsifelundsliiselivanuuuasun nefnwannuuidn vud waseide

L =Sb.

Aendes TnsuuvasunueuAniiuierfunnefinsasuuias 4 fu ldun msiidvdwaseisd
gaun1sal nsadusetuniala nsnseiunetyan waznseilidsanuduiannyana ddnwoe
HuuuuanduUssnuivesdiAtn (Likert Scale) 5 5¢fu avugniesoaiomldumsusuiiu
Tnedidoavay 3 au Tngldndvdeuaanades (index of item objective congruence, I0C) Tnedio
AUl 10C 9851319 0.67 §i9 1.00 AuLneiRRIMuA 0.50 (Uszande WGUUN, 2558) 9t
wuvasunmldfunmsUsziiuanuidetolnenaassiuinAnwianzamans uinendusudy
9A3571 112U 30 AU KANTIATIERAIAIUTEANSLOAYNATEUUIA (O) WUT nMsiiBvEnasEn ]
gauN13al ARy 0.772 nsasiussduniala Zewviriu 0.818 n1snseAumedyyn Ay
0.925 waznisdsdsanududaanyana danvidu 0.913 FefiAunnnin 0.70 (Cortina, 1993)
wansliiuiuuuaeunuiinuies (reliability) Kusnausifidnualy
3. Msiusausutoys
fdelARdunaAvTuTnteyadisnuies luraadoudmay we.2567 ludosdy

2

TReldveounmngnoukuvaauau 1ieTuaringUsvaaveIn1sidy uaiddvineuwuuasuniy

Ee

dloldtoyansumudauiisinuely §iduldnmraeuaugniesiayanuauysaivasdoya a1ntu
Fahlldlumsiiasgideyasely
4. Mynszidaya
TfafRgsoyuu laun n193aseviesAlsenaulBedudududuas (second order
confirmatory factor analysis) d1m5unsuseiliunuaenndssveslunaiuleyalislszdng Ly

o & o PN
AMAUALNEUNAIAITNN 2
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AN5199 2 ANEDAVAFBUAINNADAAR IVDILLLAE

Anull LN 91994
AlA-aumSEuRTS fimsnan 2.00 Diamantopoulos and
(Relative chi-square: £ 2 /df) Siguaw (2000)
fulinsEAuANNANNAY fiAndaust 0.90 Fuly Kelloway (2015)
(Goodness of Fit Index: GFI)

AUtlinssAuANNALNAY fiAnsiaust 0.90 Tuly Kelloway (2015)
(Adjusted Goodness of Fit Index: AGFI)

AutinszauANnaunauIsuWisy fiAndaust 0.95 Fuly Kline (2011)
(Comparative Fit Index: CFI)

ﬂ'ﬁ’m%mmL.a'ﬁaﬁﬂé’aaawmlﬂ‘tﬂmﬁﬂugﬂ fifnsindn 0.05 Schumacker & Lomax
AZLUUNNNTFIU (Standardized Root Mean (2010)

Square Residual: SRMR)

ANSINANS EBIVDIAILAAIALAR B fiAndnan 0.05 Schumacker & Lomax
Tneusean (2010)

(Root Mean Square Error of Approximation:

RMSEA)

TunsalfilunaliiaenndosdudeyaiBauszdny {ideazviinisuiuluinalagnisuiu
wmfmesnuyindanuuUsUnIu-anuLUTUTINT BIssAsnaaAd s uve s LUsALNAle B9
nsUsulamadeisiannsavinsusulaviui luiifnansenudelasiasrvedunaauuisy uazile
USulumaaulaandviingiaaeuninuaennaosmuinaeiva dedluwanuauuigiuaenadesiuloya
FaUseany

NaN15I8

1. nan1sAasziatAnugIuvasinlsaanalanldlunisine

HAINMTAATIEVERRNUFIU WUl fudsdunalanilenaiegeande anundlaiiazasile

a

UtRlussquimane (Y8) fanadewindu 3.966 drusuusdunnldidaademiigade n1swamn
dnenmveadiueuligedu (1a) fduadewiiiu 3.782 WeRnsanmauaniasvesdoya wud1 i
wUsdaunalalagadulvgidnuvarnisuanuasvesdayauuuiian (Positive skewed distribution) 1A
ANaUagEnIne - 0.087 84 0.250 wagmuUsdunalandi dnswanuwasestoyaiiniulaesundn
Und (Platy Kurtic) fldaaulssegsening - 1.025 fa - 0.163 9nfina1auimuin A1adany
(Skewness) fidnlaliiu * 3 wagarulae (Kurtosis) danldiiu® 10 uansit nsuanuwasvesteyalidid
wagldldaaufinund (Kine, 2011) feduisaguldin doyafinnumunzandmivnisiases
psrUsEnouBsBududusiuass fe3s Maximum likelihood (ML) wanssieazideausing famnsed 3
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M99 3 AnadanugIuiLUsdELnalanlglunisfine

faudsdunale X S.D. Min Max Skewness Kurtosis
Y1 3.852 0.638 2 5 - 0.056 -0.163
Y2 3.930 0.685 2 5 - 0.068 -0.464
Y3 3.930 0.741 2 5 -0.013 -0.872
Y4 3.947 0.699 2 5 0.023 -0.817
Y5 3.891 0.646 2 5 -0.019 -0.317
Y6 3.790 0.759 2 5 0.140 -0.824
Y7 3.857 0.703 2 5 - 0.087 -0.361
Y8 3.966 0.734 2 5 0.010 - 1.025
Y9 3.877 0.659 2 5 0.018 -0.439
Y10 3.961 0.678 2 5 - 0.007 -0.662
Y11 3.922 0.699 2 5 -0.041 - 0.580
Y12 3.849 0.695 2 5 0.162 -0.820
Y13 3.790 0.689 2 5 0.250 - 0.803
Y14 3.782 0.748 1 5 0.177 -0.601
Y15 3.874 0.710 2 5 0.138 -0.902
Y16 3.902 0.730 2 5 0.066 -0.914

2. Mmsnsaadaulumaluningau

nnsasaaeuliwalunmsy o lealifienuaenadesiudeyadislseing I383s
IFihnsusuluma s 3 ads Tnensreuranedennasdedulimunannindeuvessudsdang
Igfinnuduiusiy Fmdnusulumands wuin lumalirnuaenndesiudeyaleusedng lagdian

la-auasduivg (2 /df) fawindu 1.68 A1 GFI §Ainiu 0.95 A1 AGFI fAwindu 0.92 A1 CFI &
AINAU 0.99 A1 SRMR JANAU 0.039 wazA1 RMSEA fawnniu 0.044 fann5199 4
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AN5199 4 HANTILASIEVIBIAUTENBULTIE UTUDUAUED

asAUszneu/fuUsdunald SFL t SE
Il: M3UdNSwasg1eiianun1Tal 0.97** | 10.21 | 0.100
Y1: UsengRnmadunuuegaidlituyanady 0.55* - -
Y2: ffasuuasiasusssugslunues 068" | 9.18 | 0.047
Y3: UDUAUANATIUALLDS 0.56* | 808 | 0.047
v4: fanuhuilugauag 0.59* | 837 | 0.045
IM: msaFrausedunala 0.99** | 11.17 | 0.088
v5: msgdlaliuaraduinusstiunalalunsviay 0.58 - -
Y6: NINTEAUINI Y IUVRITY 0.55% 8.40 | 0.050
v7: Mstdnaueddevirtog ey 0.55* | 848 | 0.046
v8: enusidlafiavasioufoaliussqidmane 0.61** | 9.16 | 0.050
1S: M3nszumatyyan 0.96** | 12.28 | 0.069
Y9: mansedulsiimnussevind sty 0.65 - -
Y10: nMsnseaulinsamauAavuIma lulymegaiassa 0.64* | 12.63 | 0.039
Y11: nMsnse Ul InulannuAneg1divinua 0.60% | 956 | 0.050
v12: msadmmdesilumsuladigmlvidudsunu 0.62* | 9.77 | 0.050
IC: nMmadnilsiennuduiannyana 0.99** | 10.89 | 0.079
Y13: n1sguatelaldaudosnsueTine 0.57 - -
Y14: simundnenmuessuiligedu 0.62 | 11.46 | 0.047
v15: mslilemarsanauldiSeuad] 059* | 874 | 0.055
v16: msuaumnenuiledudumildunsimungsuny 0.59* | 870 | 0.056

0.044

XZ: 163.29 df = 97 XZ /df = 1.68 GFI = 0.95 AGFI = 0.92 CFI = 0.99 SRMR = 0.039 RMSEA =

“* 0<0.01
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Y1 (.70
/ T2 ———(.54
.3.55/
0.68 T3 -] Ef\
|J.5€/ 0.36
0.5 T4 *-—nj.ae’
Y5 (68
0. ; 50/
" Yé ~—(.70
L <
1.-30@ o O 7 (.65
0.61
0.96 \“ b =0, 62
— (.5 49 (], 5%
0.99 0.20

Y10 -, 59"

it
.].62\
¥11 -0, 54

Y12 ~—+—0.62
Q.37
.3.62\ Y13 "'-_'3.6?‘
.54 0.23
'3'59\ 14 ~0.a”
\ 15 - (.65
¥l ~—0.66

Chi-Square=1€3.29, df=97, P-value=0.00003, RMSEA=0.044

o 5 Y 3 2 o a v =
A 2 dwtinesrusenauinaspuvedliaan1igiiininisilaguiuasestindny
ANYINYINTITIANT UMINFT1V49) 5571

91nP15199 4 uazand 2 aguliin agdihnsasuulasvesind@nwiangineanis
NS UNINBIR8I1900an5511 Usenoume 4 asrdsenau 16 fuls laetsesainud1fymiy
dwinesiusznevmasgiuaninnlumies dwioluil

1. msadausstiuniala (M) Sdwidnesdusznouannsgiusiiu 0.99 Usenaudeiuls
Funald 190 4 Fauvs enudslaiiezasdiefoaldussadnme (v8) iuduusiidiingn
04AUTENOUNINTFILINNTGA WU 0.61 se9asnAe n3gdlaliyanaduiAnusatuaialalunis
1914 (Y5) nsdnauaideiaded sdaiau (Y7) uag n15nseauinigyiavesiy (Y6) fidudn
BIAUTENBUNINTZIUMNAY 0.58 0.55 Ua 0.55 ANua AU

2. nsddadsanudutawnyana (10) ﬁfnwﬁnaaﬁﬂwnaummgmwi’w"’fu 0.99
Usgnaudnefudsdunald $1uau 4 fuus msiaundnenimesdamnuligedu (Y1) Wuiuus

' 1
aa o

CY (3 A I v A L) Y a Vo 1
V]NUW‘MUﬂ@\‘iﬂU'i%ﬂ@UiJ']G]'ﬁE']UlI’]ﬂW?!ﬂ WNAY 0.62 T98UNAD mﬂﬁiama@i:}mmlmLiaugaﬂ,W,J
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(Y15) msuoumnenuiieidudunilslunsiamnngsinnu (Y16) uaznmsguatenlaldeusiosnis
voaffauau (Y13) S widnesdusznauinnsg iy 0.59 0.59 wag 0.57 auddy

3. nsiidvswasehedigaunisal () Sdwiinessusznaumasguiiiu 0.97 Ysenoudae
faudsdanald S1uau 4 fuus SRasssunazdaiesssugdlunuies (v2) Wufuusiiddimn
psdUsENUINRSTILANATIgAwIAY Teiniu 0.68 sesawmnfe Taruuudlugauad (Y4) voadiu
anuAluauLes (v3) wagUssnninuduuuuedeiiflituyaaadu (Y1) Sdminesdusznavainsgiu
Winfu 0.59 0.56 uaw 0.55 muauy

1%
o

4. nsnszAunielay (1S) Tuminesdusenouninsguminiu 0.96 Usenaumigiiuys
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UNANYD

winnssunslussdnsierdesiunisdaasumuanadsassadsstuiadeunisiivle way
ANLANNTOLUNTUYITUTD983ANS UagUaTsAuasadinvasesrnstenaviiianlanialunisasna
winnssunieluesding wnufifedy (Gamification) Wun1sthesduszneuvenn 1 AzwLY Wdsg
A5 AIFNATRLY warn1sAesng q uildluusuniillldng eefidmanelunisifiunisiidusiuees
wifnoy afaussgslalunsiiduson uazaussemansiauiinisudsiufiaismnuaynauiy
densgdumnufnainsassnarnisiinuduiiy ueraiZadingusraslumseunsfiuamanis
THnuflieduiioduasunisidiusinlunsvmuiuinnssy Tnensiinudieduuildesnnsaas
muuadnanglunisiuldlndaan wu nsteuelenslud nsvieusiuiy wie nsueass laed
msfinsanldosdusznaurenny o9 nsliazuuy uaz n1sliseta aenadosiuinusssusidns
2IRNTITAINSALANENINANRNESINETIA uaz TUlAADULTANTTL @3 sENIMIInGNnTSTUT
yaanstinnusiunaziiusegdlalunsiidinsu

'
o [y

AdAey: Lnuilaty, winnssulussAng

ABSTRACT

Innovation within an organization involves fostering creativity, which drives growth and
enhances competitiveness. However, organizational obstacles and limitations can reduce
opportunities for internal innovation. Gamification is the application of game elements—such
as points, badges, leaderboards, and challenges—to non-game contexts. Its goal is to increase
employee engagement, motivate participation, and create a fun, competitive work
environment that stimulates creativity and teamwork. This article aims to explain how
gamification can be used to encourage participation in innovation development. To effectively
implement gamification, organizations should clearly define goals such as proposing new ideas,
collaboration, or experimentation. By incorporating game elements like points, levels, and
rewards that are inclusive and aligned with the organization's culture, organizations can
enhance creative potential, drive innovation, and create a work environment where employees

are motivated and committed to contributing.

Keywords: Gamification, Innovation within Organization
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ABSTRACT

Sustainable MICE city development refers to enhancing a city’s capacity and readiness
to host meetings, incentive travel, conventions, and exhibitions, while also promoting event-
based activities that stimulate the local economy and generate income. In practice, however,
MICE city development has often lacked continuity and clear, actionable guidelines that lead
to long- term sustainability. In addition, Udon Thani Province is scheduled to host the
International Horticultural Exposition in 2026, making it necessary for the province to establish
a concrete and systematic approach to MICE city development that can genuinely support

sustainable urban development. Accordingly, this academic article aims to analyze and
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propose guidelines for sustainable MICE city development to support international events in
Udon Thani Province. The article is derived from a synthesis of academic literature on
sustainable MICE city development in the context of hosting international events in Udon
Thani. Seven key components are proposed: (1) resource and environmental management; (2)
community participation; (3) stakeholder support; (4) awareness-building for international
events; (5) a distinctive city identity; (6) venue readiness; and (7) a festival-driven economy.
These components are intended to guide the development of the province’s MICE potential

and to contribute to strengthening Thailand’s MICE industry more broadly.
Keywords: Sustainable MICE City Development, International Events Management
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ABSTRACT

The sport apparel industry in Thailand has grown rapidly, particularly among
Generation Y consumers who incorporate sportswear into their lifestyle and identity expression.
This study aimed to examine the effects of celebrity endorsement, experiential marketing, and
perceived value on brand love, to identify the most influential factors, and to provide practical
recommendations. Data were obtained from 252 valid respondents via an online survey and
analyzed using multiple linear regression. The model explained 54% of the variance in brand
love. The results indicated that emotional value, quality value, and act experience exerted
the strongest positive effects on brand love. The findings suggest that Generation Y consumers
place greater emphasis on emotional gratification, product quality, and active participation
than on price-related considerations. The study concludes that sport apparel brands should
prioritize strategies that deliver superior emotional and experiential value while maintaining
consistent product quality in order to foster sustainable brand love and enhance
competitiveness in Thailand’s highly dynamic market.

Keywords: Brand Love, Celebrity Endorsement, Experiential Marketing, Perceived Value

INTRODUCTION

The sport apparel industry has experienced rapid growth worldwide, driven by
consumers’ increasing health awareness, fitness participation, and the adoption of sportswear as
part of everyday lifestyle. In Thailand, this trend is particularly pronounced among Generation Y,
who commonly defined as individuals born between 1981 and 1996 and are not only brand
conscious but also integrate sportswear into their self-expression and daily routines. The growth of
sport apparel industry has created both opportunities and challenges for marketers, as consumers
now expect more than just functional products; they seek meaningful brand relationships that
align with their values and lifestyle choices.

In this context, brand love has emerged as a central construct in understanding long-
term consumer-brand engagement. Defined as a deep emotional connection beyond satisfaction,
brand love encompasses passion, attachment, and loyalty toward a brand (Carroll & Ahuvia, 2006;
Albert & Merunka, 2013). While brand loyalty reflects behavioral commitment and repeated
purchase behavior, brand love represents a more affective and emotional bond that precedes and
strengthens loyalty outcomes. Research indicates that when consumers develop strong brand
love, they are more likely to demonstrate advocacy behaviors, word-of-mouth, and repurchase
intentions (Loureiro et al., 2012; Ferreira et al, 2019). Recent studies further emphasize that
emotional engagement and experiential value are critical drivers of brand relationships in lifestyle

industries, particularly among younger consumers (Wallace et al., 2021; Rodrigues & Borges, 2020).
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However, while the importance of brand love has been well-documented, its antecedents remain
less explored in the sport apparel sector, especially in the Thai market.

Prior studies suggest that factors such as celebrity endorsement, experiential marketing,
and perceived value play significant roles in fostering brand love. Celebrities enhance brand
credibility and symbolic value, thereby strengthening consumers’ emotional attachment (Hegner
et al, 2017; Qayyum & Saeed, 2019). Experiential marketing generates memorable brand
interactions, leading to stronger emotional bonds (Loureiro et al,, 2017; Ferreira et al.,, 2019).
Perceived value, encompassing both functional benefits and symbolic worth, has also been found
to increase consumer loyalty and attachment (Rodrigues & Borges, 2020; Wallace et al., 2021).
Nevertheless, few empirical studies have examined these factors together in the context of sport
apparel, particularly in Southeast Asian markets.

Moreover, this study therefore aims to examine the combined effects of celebrity
endorsement, experiential marketing, and perceived value on brand love among Generation Y
sport apparel consumers in Thailand. By applying multiple linear regression, this research provides
empirical evidence that advances theoretical understanding of brand love and offers practical
insights for marketers seeking to build sustainable consumer relationships in a highly competitive

and rapidly evolving sport apparel industry.

RESEARCH OBJECTIVES

1. To examine the effect of celebrity endorsement, experiential marketing, and perceived
value on brand love toward sport apparel brands among Generation Y consumers in Thailand

2. To identify the most influential predictors of brand love among Generation Y
consumers

3. To provide the recommmendation factors for managerial insights sport apparel industry
in Thailand

LITERATURE REVIEW

Brand love is recognized as a core driver of consumer—brand relationships, reflecting
emotional attachment, passion, and long-term loyalty (Carroll & Ahuvia, 2006; Albert &
Merunka, 2013). Unlike brand loyalty, which primarily reflects repeated purchase behavior,
brand love captures a more affective and identity-based bond that strengthens long-term
loyalty outcomes. In the sport apparel industry, where identity, lifestyle, and symbolic
consumption strongly shape consumer choices, brand love is essential for achieving
differentiation and sustainable loyalty (Pontinha & Vale, 2020; Islam & Rahman, 2017). Research
shows that strong brand love enhances advocacy, word-of-mouth, and repeat purchases,
positioning it as a strategic asset in highly competitive markets (Loureiro et al., 2017; Hegner et

al., 2017). More recent studies further emphasize that authenticity, experiential engagement,
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and self-congruity play significant roles in cultivating emotional bonds among younger
consumers (Wallace et al., 2021; Iglesias et al., 2019). Furthermore, recent studies emphasize
that authenticity, experiential value, and self-expression strengthen emotional bonds,
particularly among younger consumers who integrate sport apparel into everyday identity
(Wallace et al,, 2021; Rodrigues & Borges, 2020). Therefore, cultivating brand love is not
optional but a strategic imperative for sport apparel brands seeking long-term growth and
consumer engagement.

Perceived value represents consumers’ overall evaluation of a product based on
the trade-off between perceived benefits and costs (Zeithaml, 1988). While the conceptual
foundation remains relevant, contemporary research conceptualizes perceived value as a
multidimensional construct encompassing price value (PV1), quality value (PV2), social
value (PV3), emotional value (PV4), and functional value (PV5) (Sweeney & Soutar, 2001;
Rodrigues & Borges, 2020). In the sport apparel context, perceived value extends beyond
functional utility to include symbolic meaning and emotional satisfaction. Prior studies
demonstrate that higher perceived value enhances affective attachment, thereby facilitating
the development of brand love (Chaudhuri & Holbrook, 2001; Wallace et al., 2021). Thus,
perceived value is expected to exert a positive influence on brand love.

Experiential marketing emphasizes the creation of memorable interactions through
sensory, affective, cognitive, behavioral, and relational experiences (Schmitt, 1999). Its
dimensions include sense experience (EM1), feel experience (EM2), think experience (EM3), act
experience (EM4), and related experience (EM5). Although the foundational framework was
introduced earlier, recent empirical research confirms that immersive brand experiences
significantly enhance emotional engagement and brand attachment in lifestyle industries
(Iglesias et al., 2019; Wallace et al., 2021). In sport apparel markets, experiential elements
strengthen identity-based connections and symbolic value, which are critical drivers of brand
love (Loureiro et al., 2017). Accordingly, experiential marketing is hypothesized to
positively influence brand love.

Celebrity endorsement is a widely adopted marketing strategy that leverages
attractiveness (CE1), trustworthiness (CE2), expertise (CE3), match-up (CE4), and influence (CE5) of
public figures to influence consumer perceptions (Ohanian, 1990). In the sport apparel industry,
celebrities, particularly athletes, serve as symbolic role models, enhancing credibility and
emotional connection with the brand (Erdogan, 1999; Hegner et al,, 2017). When consumers
perceive alignment between the celebrity’s image and the brand, endorsement effectiveness
increases, strengthening brand attachment and fostering brand love (Qayyum & Saeed, 2019).
Recent studies further suggest that the effectiveness of celebrity endorsement depends on

perceived authenticity and relevance to consumer identity (Wallace et al., 2021). Research further

148



NIANTINYINTINNNT W INEEI1UI0 AT '

MSUDRU

U 8 aduil 1 (UNTIAN - NUANTUS 2569) Fournl

suggests that celebrity influence extends beyond awareness, shaping identity-based consumption
and deepening consumer loyalty in lifestyle-oriented markets (Spry et al., 2011).

Based on the reviewed literature, perceived value, experiential marketing, and celebrity
endorsement are hypothesized as significant antecedents of brand love. To empirically examine
these relationships, this study applies multiple linear regression, enabling the assessment of the
individual and combined effects of each independent variable (PV, EM, CE) on brand love (BL).
This statistical approach is suitable for testing causal relationships, measuring predictive power, and
identifying which factors most strongly foster emotional attachment toward sport apparel brands

among Generation Y consumers in Thailand. Accordingly, the proposed regression model can be

5 5 5
BL = Zﬂupvi + ZﬂZ/‘EMi + ZIB3/CE/
i=1 i=1 i=1

Moreover, the following hypotheses are formulated for statistical testing using

expressed as:

Multiple Linear Regression:
He B, =0,i=12,..5)=12.,5

Hy: Atleast B, 20,1 =1,2,..,5,/=1,2,..,5

METHODOLOGY

1. Population and Sample

The study’s sample consisted of Generation Y consumers in Thailand, defined as
individuals born between 1981 and 1996, who actively purchase or use sport apparel brands.
A purposive sampling technique was employed to ensure the inclusion of respondents meeting
the required behavioral conditions.
Determination of the minimum sample size followed the guidelines of Hair et al. (2022), which
recommend at least 10 observations per predictor variable in multiple regression analysis.
Given the 15 independent indicators (PV1-PV5, EM1-EM5, CE1-CE5), the minimum required
sample size was 150 respondents (Kock & Hadaya, 2018). To enhance statistical reliability and
generalizability, a larger target sample size of not fewer than 250 respondents was established,
exceeding the minimum threshold.

The final usable sample consisted of 252 respondents, which satisfies the

recommended minimum and provides adequate statistical power for regression analysis.

2. Research Instruments
The research instrument employed in this study was a structured questionnaire
developed based on established measurement scales from prior literature. Brand Love (BL)
was adapted from Carroll and Ahuvia (2006). Perceived Value (PV1-PV5) was adapted from
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Sweeney and Soutar (2001). Experiential Marketing (EM1-EM5) was based on Schmitt (1999)
and Brakus et al. (2009). Celebrity Endorsement (CE1-CE5) was adapted from Ohanian (1990).
The questionnaire was divided into four main sections. The first section contained screening
questions to ensure that respondents met the inclusion criteria, namely being part of
Generation Y and having prior experience with sport apparel brands. The second section
measured the independent variables, including perceived value (PV), experiential marketing
(EM), and celebrity endorsement (CE). Each construct was operationalized through five
indicators: PV1-PV5, EM1-EM5, and CE1-CE5, using a seven-point Likert scale ranging from
“strongly disagree” (1) to “strongly agree” (7). The third section measured the dependent
variable, brand love (BL), adapted from validated scales in consumer—brand relationship
research. The final section collected demographic information. Content validity was assessed
by three academic experts in marketing research. A pilot test (n = 30) was conducted prior to
full data collection. Cronbach’s alpha coefficients for all constructs exceeded the

recommended threshold of 0.70, indicating satisfactory internal consistency reliability.

3. Data Collection
Data were collected using a self-administered online questionnaire distributed
between January and February 2024. The survey link was disseminated through social media
platforms widely used by Generation Y consumers in Thailand, including Facebook and
Instagram, in order to reach respondents who are digitally active and aligned with the
characteristics of the target population.

A purposive screening procedure was implemented to ensure that participants met
the inclusion criteria. Respondents were required to (1) be born between 1981 and 1996
(Generation Y cohort), (2) have prior purchase or usage experience with sport apparel brands,
(3) engage with sport apparel products at least once per year, and (4) have used or purchased
sport apparel within the past six months. These criteria were designed to ensure that
participants possessed relevant and recent consumption experience, thereby enhancing the
validity of their responses.

The survey remained open for a period of four weeks. A total of 305 responses were
initially received. After data screening for completeness, consistency, and eligibility, 252 usable
responses were retained for statistical analysis, representing a usable response rate of 82.6
percent. This rate is considered acceptable and relatively high for online consumer surveys,
supporting the adequacy of the dataset for subsequent regression analysis.

Participation in the study was voluntary and anonymous. Prior to responding,

participants were informed about the research objectives and assured that their responses
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would remain confidential and used solely for academic purposes. No personally identifiable
information was collected.
4. Data Analysis

Data analysis was conducted in two stages. First, descriptive statistics, including
frequency, percentage, mean, and standard deviation, were applied to summarize respondents’
demographic characteristics and provide an overview of their purchasing and usage behavior in the
sport apparel category. This ensured a comprehensive profile of the sample.

Second, multiple linear regression (MLR) was employed to examine the hypothesized
relationships between the independent variables, perceived value (PV1-PV5), experiential
marketing (EM1-EM5), and celebrity endorsement (CE1-CE5), and the dependent variable, brand
love (BL). The regression analysis evaluated the statistical significance of each predictor and the
overall explanatory power of the model through R? and Adjusted R? values. A significance level of
0.05 was adopted. Prior to hypothesis testing, key assumptions of multiple linear regression were
examined. Multicollinearity was assessed using Variance Inflation Factor (VIF) values, all of which
were below the threshold of 5. Normality of residuals was examined through normal probability
plots, and homoscedasticity was assessed using residual scatterplots. No serious violations of

regression assumptions were detected.

RESULTS

The sample consisted of 252 Generation Y consumers in Thailand. The demographic
distribution, presented in Table 1, indicates a relatively balanced gender composition, with
52.38% male and 45.24% female respondents. The majority of participants held at least a
bachelor’s degree (56.35%), followed by graduate-level education (30.16%), reflecting a well-
educated consumer group.
More than half of the respondents were government officers (51.98%), and monthly income
levels were relatively diverse, with the largest group (29.37%) earning over 50,000 baht per
month. Overall, the demographic profile suggests that the sample represents economically

active and consumption-experienced Generation Y consumers in the Thai sport apparel market.
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Table 1. Demographic Profile of Respondents

Demographic Variable Category Frequency(n) | Percentage (%)
Gender Male 132 52.38
Female 114 45.24
Prefer not to say 6 2.38
Educational Background Less than high school 5 1.98
High school degree 15 5.95
Some colleges, no degree 9 3.57
Associate’s degree 5 1.98
Bachelor’s degree 142 56.36
Graduate degree 76 30.16
Occupation Government officer 131 51.98
Vendor 1 0.40
Employee 70 27.78
Freelance/Self-employed 50 19.84
Monthly Income Less than 15,000 baht 13 5.16
15,001 - 25,000 baht a3 17.06
25,001 - 35,000 baht 52 20.63
35,001 - 50,000 baht 51 20.24
Over 50,000 baht 74 29.37
Prefer not to say 19 7.54

Table 2. Regression Model Summary of Brand Love

R? | Adjusted R? | S.E.
Brand Love | 0.54 | 0.505 0.635

Table 3. Summary of the ANOVA

Sum square | df | Mean square F Sig.
Regression 109.465 | 18 6.081 | 15.213 | 0.000
Residual 93.139 | 233 0.4
Total 202.604 | 252

Table 2 presents the regression model summary. The coefficient of determination (R?)

was 0.54, indicating that 54% of the variance in brand love is explained by perceived value,
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experiential marketing, and celebrity endorsement. The adjusted R? of 0.505 confirms the
model’s explanatory robustness after accounting for the number of predictors.

As shown in Table 3, the overall regression model was statistically significant (F = 15.213,
p < 0.001), indicating that the set of independent variables jointly contributes to the prediction of
brand love among Generation Y sport apparel consumers in Thailand. An R? value of 0.54 suggests

moderate to substantial explanatory power in consumer behavior research contexts.

Table 4. Coefficient Table (B, S.E., T, Sig.) of PV, EM, CE on BL

Variables B SE | T value | P value
CE1 | Attractiveness 0.099 0.046 2.155 | 0.032**
CE2 | Trustworthiness -0.028 0.067 0.416 | 0.678
CE3 | Expertise -0.226 0.060 3.734 | 0.000**
CE4 | Match-up 0.077 0.066 1.157 | 0.249
CE5 | Influence 0.057 0.055 1.035 | 0.302
EM1 | Sense Experience | 0.075 0.073 1.035 | 0.302
EM2 | Feel Experience 0.141 0.055 2557 1 0.011**
EM3 | Think Experience | -0.077 0.081 0.961 | 0.338
EM4 | Act Experience 0.170 0.056 3.050 | 0.003**
EM5 | Relate Experience | 0.127 0.057 | 2.213 0.028**
PV1 | Price Value 0.115 0.059 | 1.943 0.053
PV2 | Quality Value 0.175 0.066 | 2.668 0.008**
PV3 | Social Value 0.073 0.048 | 1.526 0.128
PV4 | Emotional Value | 0.276 0.049 | 5.669 0.000**
PV5 | Functional Value | 0.133 0.052 | 2.545 0.012**

** - p-value<0.05

The regression analysis examined the effects of CE, EM, and PV dimensions on brand
love (BL). As presented in Table 4, several predictors were statistically significant. Within the
CE construct, attractiveness (CE1; B = 0.099, p = 0.032) and expertise (CE3; B = -0.226,
p < 0.001) significantly influenced brand love, while trustworthiness (CE2), match-up (CE4), and
influence (CE5) were not significant predictors.
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For EM, feel experience (EM2; B = 0.141, p = 0.011), act experience (EM4; B = 0.170,
p = 0.003), and relate experience (EM5; B = 0.127, p = 0.028) were positively associated with
brand love, whereas sense (EM1) and think experiences (EM3) showed no significant effects.

In terms of perceived value, quality value (PV2; B = 0.175, p = 0.008), emotional value
(PV4; B = 0.276, p < 0.001), and functional value (PV5; B = 0.133, p = 0.012) emerged as
significant predictors. Price value (PV1) was marginally significant (p = 0.053), while social value
(PV3) was not significant. Overall, these results highlight that brand love is primarily driven by
experiential and emotional dimensions of value, as well as selected attributes of celebrity
endorsement and perceived value.

Based on the regression results, the significant predictors of brand love (BL) include
attractiveness (CE1), expertise (CE3), feel experience (EM2), act experience (EM4), relate
experience (EM5), quality value (PV2), emotional value (PV4), and functional value (PV5).

Accordingly, the regression equation can be expressed as:

BL = 0.099(CE1) — 0.226(CE3) + 0.141(EM2) + 0.170(EM4)

+ 0.127(EM5) + 0.175(PV2) + 0.276(PV4) + 0.133(PV5) + &€

DISCUSSION

The findings of this study provide empirical insight into the factors shaping brand love
among Generation Y consumers in Thailand’s sport apparel market. The results demonstrate
that celebrity endorsement, experiential marketing, and perceived value collectively explain a
substantial proportion of variance in brand love. More importantly, the analysis reveals that
emotional and experiential dimensions play a more decisive role than purely economic
considerations.

With respect to celebrity endorsement, attractiveness was positively associated with
brand love, whereas expertise exhibited a significant negative effect. The positive role of
attractiveness supports prior research emphasizing the symbolic and aspirational function of
celebrities in lifestyle-oriented markets (Hegner et al.,, 2017). In the context of sport apparel,
brands often operate not only as functional performance providers but also as identity
markers. Attractive endorsers may therefore enhance symbolic meaning and reinforce
consumers’ self-expression.

The negative effect of expertise, however, represents a noteworthy finding. Traditional
endorsement theory suggests that expertise enhances credibility and persuasive power. Yet, in
the present context, the data indicate that excessive emphasis on technical competence may
weaken emotional attachment. One possible explanation is that Generation Y consumers
perceive sport apparel primarily as a lifestyle product rather than as specialized athletic

equipment. When endorsers are positioned as overly professional or technically authoritative,
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they may appear less relatable, thereby creating psychological distance. In identity-driven
markets, relatability and authenticity may outweigh technical authority in fostering emotional
bonds. This finding suggests that endorsement effectiveness is contingent upon product
symbolism and consumer expectations.

Experiential marketing also emerged as a strong determinant of brand love.

Specifically, feel, act, and relate experiences demonstrated significant positive effects, while
purely sensory or cognitive stimulation did not. This pattern indicates that consumers value
emotional engagement, participation, and social connection more than passive brand
exposure. These results are consistent with experiential marketing theory (Schmitt, 1999) and
subsequent empirical research demonstrating that affective and relational experiences deepen
consumer—brand attachment (Loureiro et al.,, 2017; Wallace et al., 2021). In the Thai context,
where social interaction and community engagement play an important cultural role, brand
experiences that foster participation and belonging may be particularly influential.
Perceived value likewise demonstrated strong explanatory power, with emotional value
emerging as the most influential predictor of brand love. Quality and functional value were
also significant, whereas price value was only marginally significant. This finding suggests that
Generation Y consumers in Thailand prioritize emotional gratification and product excellence
over cost considerations when forming deep brand attachment. While classical value theory
conceptualizes value as a trade-off between benefits and price (Zeithaml, 1988), the present
results indicate that emotional and symbolic benefits are more critical in contemporary
lifestyle markets. Emotional value appears to function as the primary pathway through which
consumers develop enduring brand affection.

Inconclusion, the results highlight that brand love in the sport apparel sector is largely
driven by emotional resonance, experiential engagement, and perceived product excellence.
For practitioners, this implies that strategies focusing solely on price promotions or technical
specifications are unlikely to generate strong emotional bonds. Instead, brands should cultivate
immersive experiences, reinforce product quality, and select endorsers who enhance symbolic
appeal without undermining authenticity. By aligning marketing strategies with the emotional
and identity-based motivations of Generation Y consumers, sport apparel brands can

strengthen long-term consumer relationships in an increasingly competitive marketplace.

SUGGESTIONS FOR FUTURE RESEARCH

Although this study provides empirical evidence on the determinants of brand love in the Thai
sport apparel market, several avenues for future research remain open.

First, the present study focused exclusively on Generation Y consumers. While this cohort
represents a significant segment of the market, generational differences in values, digital

engagement, and identity construction may influence the formation of brand love. Future
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studies may extend the analysis to other cohorts, such as Generation Z or Generation X, in
order to examine whether the relative importance of emotional value, experiential
engagement, and celebrity endorsement varies across age groups. Comparative studies would
contribute to a more nuanced understanding of generational consumption dynamics.
Second, the negative effect of celebrity expertise warrants deeper investigation. Qualitative
approaches, such as in-depth interviews or focus groups, could provide insight into how
consumers interpret expertise in the context of lifestyle brands. Experimental designs may also
be employed to test whether different types of expertise communication— technical
performance expertise versus lifestyle credibility— produce divergent effects on brand
attachment. Such studies would help clarify the contextual conditions under which expertise
enhances or diminishes brand love.

Third, this research employed a cross-sectional survey design, which limits the ability to infer
causal relationships over time. Longitudinal studies could examine how brand love develops
and evolves in response to repeated brand experiences, marketing campaigns, or changes in
brand positioning. Understanding the temporal dynamics of brand love would offer valuable
theoretical advancement in consumer—brand relationship research.

Finally, future research may incorporate additional variables that were not included in the
present model. Constructs such as brand authenticity, social media engagement, sustainability
orientation, or community identification may provide further explanatory power, particularly
in markets where symbolic consumption and digital interaction play central roles. Expanding
the model would contribute to a more comprehensive framework of brand love formation in

lifestyle industries.
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ABSTRACT

The 21st century changes are inevitable. Accordingly, driving organizational change has
become essential, requiring executives to integrate leadership with innovation—referred to as
innovative leadership. Innovative leadership is critical for enabling organizational transformation,
fostering organizational innovation, and progressing toward an innovative organization in the future.
This article aims to present: (1) the characteristics of innovative leadership; (2) the roles and
responsibilities of innovative leaders; (3) success factors of innovative organizations; and (4)
practical guidelines for developing innovative leadership. Innovative leaders who possess these
characteristics are able to perform their roles effectively and contribute to successful organizational
management through a management innovation process across four dimensions: (1) strategic
orientation; (2) innovation production processes; (3) organizational contextual support; and (4)
effective external linkages. Collectively, these dimensions facilitate the emergence of
organizational innovation. Therefore, developing innovative leadership influences organizational

change, supports the creation of innovative organizations, and leads to the success of innovative
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organizations. As a result, it is necessary for organizations to develop leaders who demonstrate the

attributes of innovative leadership.

Keywords: Leadership, innovative leadership, Innovative organization
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nsAulAAnNgAnTTULTauinnsIL (Innovative behavior) Yeaniiney Javisneds weRANTIUMAATY
Tngtanu wazdusnsnilugundauinnssy azdesinisiiwuidnlni o uldluesdng wielddu
Usglovinoasanslun1nning (Kamran & Ganjinia, 2017) @9n15dinisivasundasil enanelvesiu
V= =P ad & < = = ¥ av . . ~ .
m’mgaﬂwiamﬂuﬂmwLﬂummmﬂ’im%mawLLUaﬂim UIYUDY Moreira, Guimaraes & Philippe
(2016) wuin Lfianuduiussenitsanudnlanazdousdadunisliuinig wazuinnssudldlu
N3UsN1S vaneds nswnlaldsunlaty 91vendetadedunifeates Fuluaiuaiusoveadin
Waudnnssuaggdlandnauiasyilininanuianeladenisifsuwdas

HANTENUYDIN LU BIUIANTTUADNITHAIUIAMNINYDIDIANS

Anud§Ivesnsasunlawesesdns luiirmmeiifussdnsuieuianssy Wunisiaun
AMAINYBIBANT NIFTIAUTILTANTIN odAnsidnauausalunsnavaiasalulliy
mswasunasiueuian FadugavesmsldmiuAnatisassd Wunswdsuwlanisasumelulad
dspuuaziasughe TngasyhllduTeuduidlugaidnsudeduiugs Memmnavesnsivasundas
o9dnstiu Ao THanunsauiudgassdndamlunishauresesding dmiesdnslganudniouas
Audauld dadu wanszmuresnngiiniBauiansssoninisuuuasuesesdng Jaduanusi
MYANUANNTOVRIIUTILTANTTH Tunmsuimsdanisesdnsiassuudentsiudeuntas lUdesAns
wiwdanssu WemgAnssumdauinnssuluosdnitu Sudutiadeddylumssuimmduiusznaunis
vidomuuiloondw anunsaldnagnslumsairauazmsdanmsuianssuld ainnsdnwoinaiaaile
filszavBamdmiuesdns iellduamlsuasudsduiuguds mslénszuiumsvesmsiasundas
0ns Faihlugesdnsuisuinnssuti endornudiniie saulwvesyaraiiduntnaunieluesdng
(Kamran & Ganjinia 2017) 4114338289 Assumpta (2021) U3 aadnsfianunsasnuuTanssuliag
ogfiu wanfinldfinsfanuiruafvesniney sonsdaadulitnnansed uaslianuaulade
anszdduesauAnadsassfiaruinnssuiiintu dufe Uszavsnmueanundugih nsitagii
TAnTausssuesdns WunsBeswisamuazan dWelildanuAnaisassduinnssuedisioios
udugvina

3TUDY Rattanawichai, Wiriyapinit & Khlaisang (2022) Fain Jaseiidmansenuiidaa
nEnudengAnIINTIuTnnsTy Ysenauaie n1suusduadtus (Knowledge sharing) N353
AUANLNTAVINULDY (Self-efficacy) A1uaLNTalUNITUATYUKT (Problem-solving capacity) wag
Finwrn1avhauganiy (Collaborative skill) dafomand ieldhudunisnisdanislmanysslo
wtelmAnnsGens ludunsfinu nansenulasnssionisusuusanmuamnsfing Juegiugn
Teglduinnssuluesdnsedndls eliAnnmunimvesnisliuinig uasiinunieslunstuindou
finBauinnssy azdesdinuidadeding 9 fdwmadenisiwuinunimyssesdns (Diallo & Sukkar
(2021) daluszuuuinisguaim uAdeves Weintraub & Mckee (2019) lddaasgsinssnnssud
Aeates wudn uurAnfigiivieddnn1sdiuaunin (Health leaders/managers) a1snsayrluly
fuirdeuliAnuinnssusuauam tngriunszuaunsadauinngse liud 1) madensuuuunmne

o

W11 (Leadership styles) Lilad1LluUN1T 2) UTUNVDIRIANT Wag 3) A1Na1dARvaIngy (Group
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cohesiveness) Tiufte nngfiduinnssusuguam farsdududenistuindeoumsndnuinnssu
ysguam feliy ssdnsfivsraumnudiia awlinagnsuagidinaudnsavesesdns (indicators
of organizational success) a5UnszUIUMIHAALIANTTN LleadensounTIeuTmiY (Create a
common framework) ldMmsefuse uazn1s33n dwsutmuaidiauastimnensvhauudas
fupou nslfunvesuinnssufivsvauenudiialussdng Wunslinssuiunssdauinnssudisinue
1ud uagiimsdoansifeafuuinnssy nsvdulimdnaulussdnsifiuanen uasfionsainszuiuns
NAMUWINNTTURENNTINTUYIU (Desouza, 2009)
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Aggidinnssy 1ddevmilainnssy Tumsdmdnauniinsaduayulvgidivung
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wazImusIINRIANINSaY o AU neladadesing o Nnedes vienslulezaiguen

wuaUiadmiuiaunsdinguinngsy

MsfLgosAnsuiainnssy ofenzguindauinngsy dedlunumdrfylu 4 Sdves
uinnssunsdanig waridninadennuanaiieassduaznisndnuinnssy uinnssuiiuszay
Anudsa 19nnsussaimnefiduaie uasfumiusiueveminanulussdnsiifosnis
arudnfa otludesdnsuisuinngsy el msfagnmedindeuinngsy uenainoidenisiam
ThAnaudnvarddgueanzfindeuianssuud eliuansunuimutiivesnizgiinds
uianssu MaiaAEiduinnsy awnsalduuufiElu 2 Snvay fio 1) maiamNosi
Dunwudlunisiiauau wag 2) mewmunaudnvugazfindauinn sy

o a & a wa o
nswayuNasiiluuwUUR lun WA
asuduransiawinnssy Wunsimuyuuediduanedungauinnssy lnenisldiden
wURURluNSTRLIIY 5 Juneu @il (alharbi, jamil, mahmood & shaharoun, 2019)
2 a a & a vadaa . A a Ao Y vy o v
1. FendsmduwuiuuRnange (Best practice) nsodaviuadlananisuinuazatvayul
Urnmaasdld gundsuinnssuavldninudnadsassaiiaimunisnisindwaszuile
anunsal
2. Mmsdnduleegesiniuazlidua (Decision-making acceleration) §undswinnssuay
Tianudeiuduninaundanudisivguaryszaunisallunisvaaesyingslg o
3. Walenalnnidnauundguinazdnnisiueslude iy (Allowing members to run
some initiates or solve problems) 99N NLINIUIAILTTATUITUVDINULDY
4. wIenwonsuluaudual (Accept failures in few instances though it should not be
a norm) waglimasladundnau Wesonnmsuanuinnssuidunudes waglniedu
a v [ @ 1
uniseusazlanumalunlugaudasely
5. M33U3uaEn1sls1eTa (Consists of recognizing and rewarding) HUNTUIANTIUABIYY
YUAMNARAT1easIANTNMUmenITiissiae indnuidnlasuniseesusu vinlvd
wsegslauazianalalumuiiniuy

nsluUfoRdn e WunmsiamyunesvesinBauinnssy Aldquarduningu els
wilnouasondnuinnsslva q leghadule uazfiawelafudeivin Tuma o Snfmenanans
Uszns Milinmsdalusunsunsuuussaannduman esanuianisidmusimvesminny uans
31 daudnduseaimuinnzgundauinnssy Tugduuusng 9 el laluunummiinfivas
Qmé’ﬂwmgﬁ%msflﬁt,ﬁmmmﬁ’u,% LU 91U3IT8U09 Nzinga, Boga, Kagwanja, Waithaka, Barasa,
Tsofa, & et al. (2021) a¥1sgunvumsiingiudeuinnssudiuauain lasfunszuiunisdeans
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ANNANNTOIUNTTINNITIUDNTUA HaN1TITE WU PdneusuiinIsTuTHaraTENtnFluaued uaz
Aomaduiuinniu leedihldimsaieinuensite maasfeundy wazaruiuingeudenisdeans
Fadunsldanuamnsalunisdanismisersuaivesnues ilvaunsafiazdanslussuuuinig
auanlé Vel Kumar & Khiljee (2016) na1791 Tugailagsu yaainamnanisunmd (Healthcare
professionals) Wugidisinmdndny esanilunumilunsdanisiisafuszuunisuinsguamle
AaUszansan uagorfedadeddgaduayuliAnnisuivssaunm vesnisliuinisdiunis
$nwINEIUTA BaazananANEFoNsEIUNIsQUAgYN N sUTEsuTiRuTuben 1 uazaau
fioamsUsyBvsniniiiintuuty saudemafiietu dusnangmesesnisléuianssudugunm
o innssuluszuuuinisguam

nsHRIAMENYMEAIZHITInNTIY

MIRLINIEEI@InNTsy Usenauie 2 diu laun

1. mawmunandnuardfyestindminngsy Weldifiunuveinnziiinds
uianssu msineusailieug mnudile wariinUfdR Wuasvilidihanansowansunummiiily
nszuIuMsvesuianssuMsdinns favandilalumsiaunauanmsiaungusesiluuuufial
MmO uagiamminaudainngy ddaztlunmsimnaudsuulauarinnesdns
¢ Tnesjafunislinuafunginssudeuinnssuvesyaainsmiduninnuiduinngsy fomaia
Fn156ne q Adudsideadoud Wy 9uAdeves Jaruwanakul & Vongurai (2021) Wudn 15l
ANRLNBLNESnwal (Symbolic incentive meaning) N5I¥NWAIE1U1ANIRINGT (Psychological
empowerment) n1sidIusILTUN19Y1191U (Work engagement) Imal%mqgﬂaﬁﬁmﬂwmaL%ﬂ
deydnwal dnansznunenisaduasunaag uanedanine) waznsidusiulunisianulugiusdy
donansvesmginssudauinnssuvesniinay

2. maﬁmmmmLﬂuﬁﬁﬂmiwﬁ'smmm (Transformational leadership) n1satiuayuau
N1539n13 (Management support) LLazmﬁaﬁuayuLﬁauﬁamm (Coworker support) AziNanszNu
ARNEANTTUTIUTANTIU (Innovative behavior) YoININU #IUNWITEVBY Purc & Laguna (2019)
wansdie A1daudiuyana (Personal values) wazaa1utdudaszlunisviiaiu (Job autonomy) il
amudfydengAnssuideuinnssuveaminaulussdng Jsman1side wuin Ardealunsuiuuse
AULDIAMUFURUSITIUINAUNGANTINTIUTANTTUVDINTN I

fadu eimuniilinadnvuramefindauiansse Jafunisuiudisugusomeny
sounuwilval msfinevsusisluueu arundla wagnsldinedalunsuivisinnis maonau
nsiseuinisldmatiamedninet wu nslddydnual vsensiasundsguna dudu Inedidmune
osaiulmAnuinnssuesdng dsanmnsaldlumsfmununasiamndnaulfiisnginssuds
winnssn awhliAnimadsuasisssuumasnalnvesesdnslugitmanels
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(Tanyaros, personal communication, October 1, 2019)

2. JULUUNSIRBUINE1T81989718UNAIY
Tispyfoanadusdinsutunnau nedifudaduaniiu Wesydeduvosaniu fil
Blsia 1 A
awlve Fo/ana. 1y uuu 1@eUszaIv.
AWNDING W aqa,/%asja. Wiy Kotler, P.
Flsia 2 AY
awlne Fo1/anal/warlie2/ana2. 1wy iuu W@erseanu uagiv dndiyaed,
AWNDING aqa1,/%@8'@1.,/&/3@2,/%@&1'@2. Wiy Kotler, P., & Keller, K. L.

fusie 3 Ay July

mulng %'a1/aqa1,/%aZ/aqaZ/LLaz%yaqaa

WU U W@eUsEany, alg ausiayly wastiyn ﬁ’ﬂ‘@;yw@.
AWNDING W aqa1,/%'@8'@1.,/aqa2,/%asjaz.,/&/ aqa?),/%'asiaa
i Kotler, P., Keller, K. L., & Miller, M.

PUNELNANSANTNAIAIY 1 LA1ZINNTIAULAILBIDNANTULFLINU
—

176



NIANTINYINTINNNT W INEEI1UI0 AT ‘
' ' P MSUDRU
U 8 aUuuy 1 (UN31AN — ANNINUS 2569)

Journal

2.1 wilsde Wuguian
nmsodwneunanulidesszyaani Wszyaanihiamenisenadduilon

awlng
Yo/anausa./ W)/ AoiFay/aTaniiun (AT 2 \Juduly)/anuiiiut/ddnfiu,
AYIDINY Y

I
a 6 U

anaruss,/Aede./(Uiun)./Feiseyasanfiui(eishn 2 1Wudull)/aaunfiui/d1dniud.

MNEMANTAINI5O19B o AY 1 UssTaliiusees 7 @19nwsuse 1 wiu

3

19814

% & a aa v

Adud Andyadiay. (2560). FeRdvialvdfeursauan (WA 2). ngamme: aadudndin

2

[

WAUUINIANERS.
Kotler, P., & Keller, K. L. (2012). Marketing Management (14" ed.). New Jersey:

Pearson Education.

2.2 UNANRINTENS
nMwlng
%a/aqa;:JLWN./(?Jﬁuﬁ)./%'awmm./%'a'msms,/%ﬁ(aﬁuﬁ),ﬂawﬁwﬁﬂswﬂg.
AWNDING W
anafiusia,/ ot/ D). /Aounau./Aensas, AR@Tu) Lavmihiiusng,

MNENANIEINITODIT TN IAY 1 UTTTRAIUTEEE 7 Fonususe 1 wiy
- 9

78819

Usenna @3nnw, ayunedvyuaed, Wwied Isunsel, 35y a1avuesu wazqinsalwdulngane.
(2564). MU ININEIN TR WETdmAsioANRNUsDBIRNTYBIYARINTANTUgAN AN
ng. 219813015US9MsUNATaY, 10(1), 197-220.

Nguyen, H. V., Dommel, H. W., & Marti, J. R. (1997). Direct phase-domain modeling of
frequency-dependent overhead transmission lines. IEEE Transaction on Power
Delivery, 12(3), 1335-1342.

177



' JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY

MSUDRU

Journal Vol. 8 No. 1 (JANUARY — FEBRUARY 2026)

2.3 $8NUNTITE/Anednus/quinus
Tdednuvananumuandumsinudy q w NS Inelinus Y
ANUS @19 InusA1Alnus N1TAUATDETE T189IUNITITY
AMelng
To/anagusie/Dfu)./FoIneniinus. AnerdnusTouyan,Aeaniiu.
AWNDING
aqa;ﬁum,/%asia./(ﬂﬂmﬁ)./%a%wmﬁwuéﬁmmﬁwuﬁ‘%aﬂ%miyw,/G?iaamﬁ’u.

a 1% a o & a Y v v v v = 3
MNUUANTUNITO1DEL LW UAN 1 USTTALAIUSEEE 7 AI9NEIHTe 1 WA
——

720819

Uaula Auenns, Saudin Hedifunsuazesnigs 2edfi. (2550). yniladsvasarmdnialunsamn
nanfualmigaannssunasiasiderawisluwaniannuasysuuna. Inerdnus
YSYeunusmsgsnaumUudie, svnIneaedauing.

Smith, J. D. (2023). The impact of social media on adolescent mental health. Doctoral

dissertation, Stanford University.

2.4 1BNH15UTENUNTEIUNUY/N1TUTEYUNIIYING

aMelny
Fo/anagueie/ i) Aeunannu. Aw/Fensuszyu/SuiieuA ravviniusng,
/1171 /ety dnsinfiast

AWNDING
anafiusis,/ Dot/ Diiu). Founanu.Awdsnsussyn/iew/u,/A,imamthiiusing,
/11111 /aeuiiist/dninfiud,

a v a o & a Y] v v v v = 3
RUPNANTAUNITONDITIUDU AL 1 UTTNALMIUTEYY 7 FonuInTe 1 wiu
—

20819
& aa o 1% ) a £ =3 LY 1 =
4uU AR uazyaen Fxdasena. (2533). mslduaamuny Tuduunaslusiu
warnasuluomnsdmitn. Tu $1891UNMTUTEYUNIIVINTVRINMINGIRLINBATAEAS
ATIN 28 Ju 13 §ua1AN 2533, 1t 47-59. NTUNNY: UNTINGISUNYATAENS.
Henderson, S. (1978). An evaluation of the filter feeding fishes, silver and bighead carp, for
water quality improvement. In Symposium on the Culture of Exotic Fishes January

12, 1978, pp. 121-136. Alabama: Auburn University.

178



NIANTINYINTINNNT W INEEI1UI0 AT '

MSUDRU

U 8 aduil 1 (UNTIAN - NUANTUS 2569) Fournl

2.5 Foyaniduduldandumesiin
melng
%a/aqaQ’LL@'Q./(ﬂﬁuﬁ)./%aﬁm’%’laawmw./?mﬁu/"iu/tﬁau/ﬂ,/mm/wdﬁwi’fﬁﬂﬁ.
AWNDING Y
anarusis,/Aede /(Ufim) AewaiFasunaay. /Audy/ Wew/fu,/Ad /a0 /uasidfld

MNEUANTEN5o199lloniAu 1 usTvalAiussey 7 Msnesuse 1 uwiu wnlinsiude
anafweunsildBousum asdns viseantuiweuns wnddlinsulilddafuiuinaiusng

(e DIIMN

Uszan $auns. (2548). Taswnlawsn. duAu 3 surau 2548, 910
http://www.bnn.go.th/files/library/c-a03.htm.

Boyles, S. (2001). World diabetes day has people pondering their risk. Retrieved
November 16, 2001, from http://my.webmd.com/content/article/1667.51328.

a s a ¢

2.6 LdNd1I9LAaNNIDUNE
a & a cav M ya U a ¢ | Aa 6 O U A €YY a
LaﬂmiaLaﬂmauﬂavﬂﬂ@umiﬁmwuw ﬁ]gimuaﬂ’]UWWNWLLagﬁWUﬂWMW I‘VTQ'N@\T

'
[y

MINUITLAN VDAUBNANT STYNUIBUNMELNIALMBwaIdndaldvenanais lngludaaseyiud

9

duAu

28814

1Y 1 TUTEIU. (2564). na15UsENaunIsaaus1edvINIsIansade Ty, unineaesiuyg
Qmsﬁ’lﬁ. 910 http://www.ms.udru.ac.th/management.pdf.

Smith, J. D., & Johnson, M. R. (2023). The impact of online learning on academic
achievement of university students. Journal of Educational Research, 52(3), 215-
230. from https://doi.org/10.1234/jer.2023.52.3.215

2.7 doyaann1sduniual

Melny
%a/aqaéum;ﬂﬁémmwai @ ,/5’u/lﬁaw7'iéfumwa§)./¢?’1me;ﬂﬁé’mmwaﬁ(ﬁwﬁ),
11111/ Fomipnuviotieglvduntval. duntwal

AY1DINY
ana,/Aeteveslvidunwal /U, /few/ fuiiduawal) sunsglyiduntwalEd),
11111/ Fomipnuviotiegglvduntval. duntwal.

NG NIAINTTO19BIT TN IAY 1 UTTTRIALIUSEEE 7 Fnonususs 1 wiy
—

179



0 JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY

MSUDRU

Journal Vol. 8 No. 1 (JANUARY — FEBRUARY 2026)

A9
aumIT AUTTLEST. (2543, 12 Wwwe). 51993, vdtuluue o.fan o.1dllee 2. veuuiy. duntwal.
Chindaprasert, P. (1999, August 20). President, Khon Kaen University. Interview.

AsaefuaUy

annsaadsruaturasuesulatlan https:/s008.tci-thaijo.org/index.php/MSJournal/index
LazaUNINAARDADUALNILAN LAY

AREINEINITINANT UNTINENEEI1US 9 gn5571
9115 3 1871 64 aUUNINT FUAMINUTS
2LNBLIY JningAssil 41000

Insfwii: 042-211040 sio 5351 Insens: 042-211069

180


https://so08.tci-thaijo.org/index.php/MSJournal/index

JUd9911a:USN1SIBINTS
ACU=INYINISTANIS UK1INYIeSIBNNINSSIU
91A1S 3 1aVA 64 NUUNKAS FUAKUINITY
91INaITDY WHINGNSSTU 41000
Ins : 042-211040 »o 1160 Insans : 042-211069
E-mail : msudru.journal@udru.ac.th

Website : http://ms.udru.ac.th/msjournals




