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THE QUALITY OF WORKING LIFE AFFECTING ORGANIZATION
COMMITMENT EMPLOYEES OF A TOUR COMPANY IN BANGKOK

Preeyarat Saihikum'
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Abstract

The purpose of this study is to compare the organizational commitment of
employees of a tour company in Bangkok according to personal factors and to examine the
quality of work life that influences the organizational commitment of employees. The sample
used for this research consisted of 145 employees of a tour company in Bangkok selected by
simple random sampling. A questionnaire was used for data collection. The data were
analyzed using frequency, percentage, mean, standard deviation and hypothesis testing with
t-test, one-way analysis of variance and multiple regression analysis.

The results showed that personal factors, including gender, status, education, and
work experience, did not differ in terms of organizational commitment, except for employees
with different ages and incomes, which showed statistically significant differences in terms of
organizational commitment at the .05 level. As for quality of work life, factors such as
organizational constitution, job characteristics, social involvement, and social integration within
the organization had a significant impact on organizational commitment among employees of

a travel company in Bangkok at the .05 level, with a predictive power of 74.8%.
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