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Abstract

This research aims to investigate the organizational climate, motivational factors, and
hygiene factors that influence the organizational commitment of employee in a fitness brand
organization in Thailand. The research population and sample for this study consisted of
operational-level employees of a specific fitness brand in Thailand, totaling 214 individuals,
selected through non-probability convenient sampling. Data were collected through
questionnaires and analyzed using descriptive statistics, mean values, standard deviations, and
tested hypotheses through multiple regression analysis.

The research findings reveal that the organizational climate, specifically aspects
related to rewards and a warm atmosphere, significantly impact organizational commitment
of employee in a fitness brand organization in Thailand, with statistical significance at the .05
level and a predictive power of 41.0%. Motivational factors, particularly development
opportunities, also have a significant influence on organizational commitment of employee in
a fitness brand organization in Thailand, with statistical significance at the .05 level and a
predictive power of 19.0%. Additionally, hygiene factors such as supervision, salary, and status
have a significant impact on organizational commitment of employee in a fitness brand
organization in Thailand, with statistical significance at the .05 level and a predictive power of

43.1%.
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