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Abstract

The purpose of this study is to investigate the consumption habits and satisfaction
with the service of coffee shops. It also aims to compare the factors that influence
satisfaction with service in coffee shops in Hua Hin district, Prachuap Khiri Khan province. The
sample used for this research consisted of individuals who had visited coffee shops in Hua
Hin district, Prachuap Khiri Khan province. A specific sampling procedure was applied to a
total of 400 individuals, using questionnaires as the data collection instrument and testing
the hypotheses with t-test and one-way analysis of variance.

The results showed that the majority of respondents were males, under the age of
18, businessmen, earning between 30,001 and above. Frequency of daily use of the service.
The usage period is 6:01pm-21:00pm, and the test results show that different demographic
factors and consumption habits affect service satisfaction of coffee shop in Hua Hin District,

Prachuap Khiri Khan Province. Statistically significant at the .05 level.
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