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Abstract
This study was designed to analyze the economic conditions of the real estate
industry's market strategy in terms of the condominium, low-rise building, and construction
markets during the COVID-19 pandemic. It was essential to consider marketing strategy
planning, together with the economic conditions in Thailand, and global economic conditions
to analyze the movement of the real estate sector, including applying digital innovation and
digital marketing to become a market leader in the real estate industry during the COVID-19

pandemic in Thailand.
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