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Abstract

This study examined the factors influencing organizational commitment of support
staff at Kasetsart University in three main areas: personal characteristics, work motivation, and
work environment. A quantitative research methodology was used for the study where data
was collected from a sample of 249 support staff through purposive sampling. Questionnaires
were used as instruments for data collection. The data was analyzed using mean, standard
deviation, one-way ANOVA and least significant difference (LSD) tests.

The research results showed that the different levels of education had a significant
impact on the organizational commitment of Generation Y employees, at the statistical
significance level of 0.05, especially in the dimensions of continuance and normative
commitment. In terms of motivation, Generation Y employees prioritized work achievement
(mean 4.58) and pride in performance (mean 4.55). The highest rated maintenance factors
were clear and fair policies (mean 4.63) and convenient management systems (mean 4.54). In
terms of the physical environment, Generation Y employees valued adequate lighting (mean
4.74) and non-congested air circulation (mean 4.72). Furthermore, factors that significantly
affected organizational commitment included responsibility, career advancement, job
characteristics, salary and benefits, job security, and the physical and psychological
environment. These research findings could guide the development of policies and strategies
that effectively promote organizational commitment among support staff at Kasetsart

University, tailored to meet the needs of employees of different age groups.
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