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THE ACCEPTANCE OF TECHNOLOGY AND ENVIRONMENTAL AWARENESS
INFLUENCING THE DECISION TO TRANSITION TO ELECTRIC VEHICLES
AMONG WORKING-AGE INDIVIDUALS IN BANGKOK
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Abstract

The aim of this study is to investicate the influence of technology acceptance and
environmental awareness on the decision of working-age people in Bangkok to switch to
electric vehicles. The data was collected through a questionnaire distributed to a sample of
472 respondents. The data were analyzed using frequency, percentage, mean and standard
deviation, while hypothesis testing was conducted using multiple regression analysis.

The results showed that the most statistically significant factor influencing the
decision to switch to electric vehicles was perceived ease of use (B = 0.433), followed by
environmental participation (B = 0.267), perceived usefulness (B = 0.245) and environmental
awareness (B = 0.151). Together, these four variables explained 53.3% of the variance in the
decision to switch to electric vehicles. It is therefore recommended to promote public access
to the trial use of electric vehicles, increase the availability of public charging stations, support
legislative measures and tax incentives, and continuously disseminate information on the cost-
effectiveness and environmental benefits of electric vehicles alongside efforts to raise

environmental awareness.
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