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FACTORS AFFECTING CONSUMER'’S DECISION TO REPURCHASE
THAI CHILI PASTE PRODUCTS THROUGH BIG C DEPARTMENT
STORE IN PATHUMTHANI PROVINCE

Suphisara Kansit
Sunisa Moomthong!
Sicharat keawthaworn'

Morakot Junkrapor”

Abstract

The objective of this research is to study personal factors, brand value factors, and market
mix factors that influence consumers’ decision to repurchase Thai chili paste products through Big
C department store in Pathum Thani province. The sample were 160consumers who purchased
Thai chili paste through Big C department stores in Pathum Thani province. The questionnaires
were used to collect data. Frequency values, percentage values, mean, and standard deviations
were used to analyze the data. To test hypotheses, the Independent Sample t-test, F-test, and
multiple regression analysis were used.

The results showed that the majority of respondents were female, aged 21-25 years,
bachelor's degree, employed/traded/self-employed, and had an average monthly income level
of not more than 15,000 baht. The hypothetical test results showed that different personal and
professional factors affected the decision to re-purchase Thai chili paste products through a
consumer's Big C department store in Pathum Thani province with statistical significance at 0.05.
Based on market mix factors, it was found that product and promotion affected the decision to
repurchase Thai chili paste products through a consumer's Big C department store in Pathum Thani

province with statistical significance at the level of 0.05.

Keywords: Brand Equity, Marketing Mix, Repurchase Decision
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FACTORS AFFECTING THE PERFORMANCE OF
AIRLINE GROUND SERVICE AGENTS DURING COVID-19 EPIDEMIC

Detdieo Chantarawong’
Sompon Thungwa'

Thongfu Siriwong!

Abstract

This objective of this research is to study (1) factors derived from the epidemic and
factors of changing operating policies that involved ground service agents, (2) performance of
ground service agent, and (3) factors from the epidemic and factors of changing operational
policies that affect airline ground service agents’ performance during the Covid-19 epidemic.
The sample included 95 airline ground service agents. Based on convenience sampling, the
questionnaires were used as a research tool to collect data. The statistics used in the data
analysis were mean, standard deviation, and multiple regression analysis.

The results of the study found that epidemic factors in terms of causative factors that
caused disease had the highest impact on the operation, followed by the prevention of
disease spreading, while the health and environmental management had the least impact.
For changes in operating policies, structural changes had the greatest impact on operations,
while the aspect of changing culture or people had the least effect with statistical significance

at the level of .01.

Keywords: Covid-19 Epidemic, Performance, Airlines Ground Service Agents
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COMPARISON OF FACTORS AFFECTING SERVICE SATISFACTION OF
COFFEE SHOP IN HUA HIN DISTRICT, PRACHUAP KHIRI KHAN PROVINCE
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Titikan Donchapait
Suphawadee Thueansala’
Naruephon Nueanim!

Weerawan Pinchumponsang®’

Abstract

The purpose of this study is to investigate the consumption habits and satisfaction
with the service of coffee shops. It also aims to compare the factors that influence
satisfaction with service in coffee shops in Hua Hin district, Prachuap Khiri Khan province. The
sample used for this research consisted of individuals who had visited coffee shops in Hua
Hin district, Prachuap Khiri Khan province. A specific sampling procedure was applied to a
total of 400 individuals, using questionnaires as the data collection instrument and testing
the hypotheses with t-test and one-way analysis of variance.

The results showed that the majority of respondents were males, under the age of
18, businessmen, earning between 30,001 and above. Frequency of daily use of the service.
The usage period is 6:01pm-21:00pm, and the test results show that different demographic
factors and consumption habits affect service satisfaction of coffee shop in Hua Hin District,

Prachuap Khiri Khan Province. Statistically significant at the .05 level.

Keywords: Consumer Behavior, Service Satisfaction, Coffee Business
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BEHAVIOR OF FACEBOOK APPLICATION AND LINE AFFECTING
THE PURCHASING DECISION OF TOURISTS’ PRODUCTS AND SERVICES:
A CASE STUDY OF DON WAI FLOATING MARKET
AFTER THE COVID-19 SITUATION

Ntapat Worapongpat®’

Abstract

The purpose of this research was to investigate the behavior of using Facebook and Line
applications that influence the decision to purchase products and services of tourists at Don Wai
Floating Market. The sample used in this study consists of 400 Facebook and LINE application
members visiting Don Wai Floating Market. Questionnaires were used as a tool to collect data. Data
were analyzed using various statistical methods: Frequency, percentage, mean, and standard
deviation, as well as hypothesis testing with t-test, one-way ANOVA, and chi-square correlation
analysis.

The results show that most of the respondents were female, between 31 and 40 years old,
with a bachelor's degree, marital status, employee of a private company, and an average monthly
income of more than 20,001 baht. The frequency of using the service is once a week, during the
usage time from 08:00 to 18:00. The duration of using the service is less than 1 hour via the device
used, such as a smartphone. The purpose of use is to receive information about the Don Wai Floating
Market and promotional activities, and to interact with the community by using the Facebook and
Line application to like the featured content. In testing the hypotheses, demographic factors such as
gender, age, occupation, and income, excluding education and marital status, were found to be
factors influencing the decision to use products and services on the Don Wai Floating Market with
statistical significance at the .05 level. Facebook and Line application usage behaviors are related to
the decision to purchase Don Wai floating market products and services. Statistically significant at the

.05 level.

Keywords: Application Usage Behavior, Purchase Decision, Don Wai Floating Market
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MODIFYING THE DOCUMENT STORGAGE PROCESSUSING THE CONCEPT
OF DESIGN THINKING TO UPGRADE TO A SMART OFFICE

Intu-on Pajika’

Chanattee Poompruk?

Abstract

The progress of information technology has greatly developed and contributes to
making work easier, faster, more flexible and more efficient. Thus, the storage, search and
routing of documents inside and outside the organization can be more efficient compared to
the traditional methods where the document is in paper form. But converting the original
document process to the electronic document format to facilitate the benefits and maximum
efficiency in this work requires a number of components. For example, a budget, a system,
and the appropriate equipment. The most important thing is the participation of all
stakeholders. This paper presents the application of the concept of design thinking in the
process of transforming document storage processes to improve the work to a smart office.
From the process of understanding the problem, clarifying the problem, brainstorming,
selected prototyping, to the testing phase using the example of the Golden Jubilee Museum
of Agriculture Office (public organization) document format. In the near future, this academic
work can be presented as an advanced research process that is beneficial to academia, society

and the nation to promote the sustainability of work processes in smart offices.

Keywords: Modification, Document Storage Process, Design Thinking, Smart Office

! The Golden jubilee Museum of Agriculture Office (Public Organization)
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2 Faculty of Management Science, Phranakhon Si Ayutthaya Rajabhat University
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