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Abstract

The objectives of this research were 1) to study community identity, community products and ‘Nawatwithi’
tourism of Lao Khrang ethnic group in Nakhon Pathom province, and 2) to design tourism information media and
promotional media for community products in order to develop ‘Nawatwithi’ tourism of the Lao Khrang ethnic group in
Nakhon Pathom province. Data was collected from relevant research and from interviews with community
representatives. The findings indicated that the identity of the Lao Krang community in Nakhon Pathom province was
unique. There were interesting tourist attractions and unique community products which reflected the identity of the Lao
Khrang community. The PR media for tourism promotion included 1) electronic books, 2) LINE stickers, 3) a website, 4)
product packaging, and 5) motion graphics. These materials convey the identity of Lao Krang community in Nakhon
Pathom province. The assessment of information media by experts using Index of Consistency (IOC) found that the
designing of the media should consider the community first and foremost. The accuracy of community information and
illustrations that convey the identity of Lao Khrang should be checked carefully. The satisfaction survey of 100 local
people in the community found the means (f) as follows: 1) electronic books (f) = 4.63, S.D. = 0.46, 2) Line stickers
(X) = 4.53, S.D. = 0.60, 3) website (X) = 4.49, S.D. = 0.63, 4) product packaging (X) = 4.53, S.D. = 0.57, and 5)

motion graphics (X) = 4.55, S.D. = 0.53.
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(Source: Arayajaru, 2021)
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Figure 3 LINE stickers design

(Source: Arayajaru, 2021)
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Figure 5 Packaging design

(Source: Arayajaru, 2021)
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Figure 6 Motion graphics design

(Source: Arayajaru, 2021)

3. wadszifuanuiineladefossswmanuaasanuiudadnsolyusuaniaisdinianasdyn lay
[ =

nnadtna Djﬂszﬂaums LLﬂZQﬁ%l‘ﬂY}V’JVL‘]J %% 100 A% WLIT WAITBNITEANULL N9 5 NRIH @ 1. nuede

SunnTading dlady (X) = 4.63 S.D. = 0.46 2. latdladinines SaLady (X) =4.53 SD. =060 3. ulad denade

Vol.45 No.1 January-April 2023



Journal of Arts and Thai Studies Designing Tourist Information and Media Promotion

(X) =449 S.D. = 0.63 4.u339t4s] Teady (X) =453 SD. = 057 5. lutunafn Jaade (X) = 455 S.D. =
0.53 G9aN 97 1 Imwamuaammu%ﬁa§a§t§ﬂmaﬁﬂ§ﬁ;§aﬂmmnﬁq@

Table 1: The graphic designs satisfaction in relation to presenting of Lao Krang identity, Nakorn Pathom among tourists,

entrepreneurs, and interested person (N=100)

1. fadlanahanla (The media is interesting)

2. Lﬁaﬁ’]gnﬁaa 1 lade (The content is 490 030 432 090 431 083 444 085 449 0.71
accurate and easy to understand)

3. PWIAAIDNBILANZEN (Font size is 467 047 456 068 429 078 454 070 435 0.70
appropriate)

4. nnisznaugnion manzannude (The 463 048 461 049 453 064 471 045 465 0.51

illustrations are clear and appropriate to the

media)

5.n’mﬂiznaua'aﬁaé'mﬁnmﬁﬁheiIIustrations 458 049 472 045 458 049 458 049 458 049
convey the identity)

6. nnisznavuaziitavn N AN (The 488 032 451 077 424 100 437 076 7.79 0.40

illustrations and content are relevant)

7. §@19n¥IA1L9N (The font colour is beautiful) 559 057 459 057 459 057 459 057 459 057

8.’1|Wlﬁmmalamu’1:au(Themediasizeis 460 049 458 053 456 057 460 449 460 049
appropriate)

9. Tasas19N199AINTOYAUALATNIAANEEA (The 457 049 457 049 462 048 457 049 457 049
composition of the content and illustrations are

appropriate)

10. ﬁNﬁMLﬁaﬁﬂ LAN1ZEN (The amount of the 458 049 448 065 458 049 463 048 458 049

content is appropriate)

m?ilili’m (Average) 463 046 453 060 449 063 453 057 455 0.53
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gﬂuuumiﬁaaLﬁmﬁﬁ@uuﬁssu u,axwﬁmﬁ'wﬁqmuﬁﬁmmmaﬂa }OAARBINUNNIANEUBY Puntatong Phirasant &
Soodsang, (2012) 8177 msaammuﬁaﬁ'aﬁuﬁﬁamiﬁaaLﬁmL%aa"wuﬁiiwamwuﬁaUﬁial.:ﬁuLLaza%”wmwa”nuaf
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