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Abstract

Background and Objectives: Lampang province is renowned for its rich and distinctive cultural identity, as
reflected in the local way of life, architecture in the community, traditional practices, and local community beliefs.
This study examines and analyzes Lampang’s cultural identity across multiple dimensions, especially those
aspects that reflect its historical identity, architecture, way of life, and beliefs of the local community to analyze
the potential of transforming these cultural assets into a living museum model that supports creative tourism.
Methods: This study uses a quantitative research approach. The data collection tool used in this study was a
questionnaire, which was administered to a sample of 400 tourists visiting Lampang province. A mixed method
sampling technique was employed, and the data were analyzed using descriptive statistics, including mean and
standard deviation.

Results: The cultural identity of Lampang province has been acknowledged at a high average level, supported
by several significant components. These include temples and religious sites (mean = 4.33), nature (mean =
4.32), history (mean = 4.25), and local architecture (mean = 4.23). It received the highest level of recognition and
a high overall potential to become a living museum (mean = 4.17), reflecting Lampang’s distinct cultural identity—
especially in the dimensions of local identity (mean = 4.28), the identity of way of life, local wisdom, and knowledge;
the continuous transmission of cultural traditions; and the historical dimension (mean = 4.22), especially
documented historical, cultural, and traditional heritage. At the same time, the main approach or the most important
factors in promoting creative tourism are tourism experience design (mean = 4.24), community participation (mean
= 4.22), and cultural identity presentation (mean = 4.19).

Application of this study: The results of this study can be applied to formulate policies and developmental
guidelines for Lampang province, establishing it as a model secondary city in the upper northern region that
employs the concept of a living museum to promote creative tourism, which can enhance its economic strength
and preservation of local culture. This requires integrated collaboration among the public sector, the private sector,
and the local communities to ensure the cultural conservation process while generating sustainable economic
value.

Conclusions: This study indicates that Lampang has a distinctive cultural identity, including temples and religious
sites, nature, history, and local architecture, all of which demonstrate high potential for development as a living
museum. The development of Lampang as a living museum to effectively promote creative tourism should focus
on key strategic approaches: tourism experience design, cultural identity presentation, along with community
participation. By adopting an integrated approach, these measures will enhance the diversity and sustainability of
creative tourism in Lampang.
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Figure 1 The Location of the study. Lampang Province in the Northern part of Thailand

(Source: National Statistical Office, 2025)
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Table 1. Cultural identity of Lampang Province

Cultural identity of Lampang Province Standard deviation (SD)  Level of opinion
History 4.25 0.71 Highest
Local architecture 4.23 0.70 Highest
Folk culture 412 0.76 High
Traditional festivals 4.06 0.71 High
Art 4.21 0.74 Highest
Lifestyle 412 0.71 High
Markets 4.01 0.79 High
Local costumes 3.92 0.85 High
Nature 4.32 0.71 Highest
Temples and religious sites 4.33 0.71 Highest
Community beliefs 417 0.75 High
Local traditional communities 413 0.72 High
Overall Mean 4.16 (High)
Highest Mean 4.33 (Highest)
Lowest Mean 4.06 (High)
Standard deviation (SD) 0.74
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Figure 2 (a) Examples of Cultural attractions in Lampang Province e.g., Wat Phra That Lampang Luang.

(b) Wat Phra Kaew Don Tao Suchadaram. (c) Chae Son National Park.
(d) Ban Louis Cultural Learning Center. (e) Ratsada Phisek Bridge. (f) Kad Kong Ta Street Market.
(Source: Chaijan, 2025)
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duanuiduananunidwindia gddyy uazasdau] (@1ads 4.49) mafumwiausisudzindladnidaliied
' A & o o o o & ) P ' ' a o o
(fady 4.23) uazanumunInlunstudssguruluminmaasnsaimsiausywilaien (A1ade 4.11) My
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fanadszifemaat (@uadosiw 4.22) Josddsznauaduanuduanmadseifamand Jaussw uaslsswdmnaudule
(@NARY 4.25) LATUWARI UM UIDIBLAZNTANNIRANTABNTINARIA® (ALady 4.18) #nILAAANNRANRAL D
a o a a A o o AAa o  fada o = I3 >
AU IausITNuazTIINTd@ (@naioin 4.14) SdnonwlumanawiduRisiusiddialuszaugs Jasddsznavdin
WARIVIB L NLITITNINANRLananBaLANIEDY (A1LRRY 4.22) ANUIAINNNIARYZIWUTTIN (LATBILAINIBN LT B
a : a a : a a o g 4 a aaa
NUAADNTIV) (ANLBRY 4.12) LAZANWRIINNAIBVBININIINTIBINBNTIIRUTITNIUAUN (dLady 4.08) uazlidnansn
a a a v a P o Aa o  edda % a &
VoIguTUNFIFIINMIToUT (ALafoTin 4.05) Sdnsnwlunmswawiduinsiusiidialuszauann lasilasdizney
dunsewindnddygviesduiazanuiingus (@uade 4.12) mivamdunsusenmaianssuLazinguanng
' A A \ a \ = o A v a . a 4 o o &
(Aady 4.03) uaznsdidiuiinzasguruluianssumvanisn (huier nIliuinng) (@uaie 4.00) Ssdaansninig

A

JausruniadunumaaylumshannamnfiaziewuwfaAN oA usiddia uaadlu Table 2

Table 2. The potential of Lampang Province to develop into a Living Museum

Indicators Mean Standard deviation Potential
(SD) level
Dimension of Distinctiveness in way of life, local wisdom, and indigenous knowledge 4.49 0.65 Highest
local identity Continuous preservation of cultural traditions 4.23 0.74 High
Community resilience in safeguarding distinctive cultural identity 411 0.80 High
Historical Documented historical, cultural, and traditional heritage 4.25 0.77 High
dimension Ancient sites and local architectural heritage 4.18 0.76 High
Dimension of Cultural artistic beauty (traditional costumes, handicrafts) 412 0.86 High
diversity of arts, Natural attractions with distinctive local identity 4.22 0.70 High
culture and Diversity of cultural tourism activities in the area 4.08 0.80 High
nature
Dimension of Community participation in tourism activities (guided tours, service 4.00 0.85 High
community provision)
activities that Cultural heritage trail development and interpretive signage 4.03 0.88 High
promote learning  Preservation of indigenous wisdom and community-based knowledge 412 0.82 High
Overall Mean 417 (High)
Highest Mean 4.49 (Highest)
Lowest Mean 4.00 (High)
Standard deviation (SD) 0.78

3. NIIAILEINNIINDINYNBIFIAITA InIInInang

msﬁaLa’%wmiﬁaaLﬁmL%dﬁ%’maisﬁmaoﬁ'awi'@ﬁ']mamnmwﬁ@Lﬁumaaﬂﬁjuﬁﬁamaﬁfnﬁauﬁmﬁ@umamfiﬂu
Wauludsniaste wuin ﬂa’«i"sl‘ﬁ'ddLﬁ%wmsﬁmL“?'imL‘i‘mfﬁﬁaaiiﬂﬂﬁ%'umiﬂiuﬁusl,umwmuagll'sl,mm”ugu (FLafyTI
4.17) Icﬂﬂlﬁmwéﬂﬂ"'zymﬂﬁqﬂﬁ'uﬂaﬁ'ﬂﬁﬂumiaammuﬂsmumitﬁﬂauﬁm @iy 4.24) lagn133anianssy
Yio9lfin B §IusIu (Workshop Fnwaanssuinmw) %aﬂuﬂaﬁaﬁm@ﬁmﬁaLa?umﬂ“?'iqﬂ (f1La8Y 4.32) uaz
MU DA T HEIR IR T AU TITULAZ TITNTNG (ﬂ"]Li)oa;El 4.15) ﬁﬂ%%ﬂﬂfﬂﬁ'ﬂﬁﬁuﬂﬁﬁd’mﬁN"Hm‘gwﬁu
(Fafe 4.22) Lfluﬂafﬁ‘mﬁwﬁ'tyﬁ'msaaLa’%umnﬁqm'ﬁuﬁ'u I@]ﬂmsﬁnamuqmmﬂuﬁ'ﬂqLﬂﬂﬁﬁaoﬁu (FaRY 4.25) uas

@ e 6 . 1

MIFILRIUNAAA U lanatuazarnniviasdn (Aiady 4.18) TaaumumIhlawadnanuainIITmusIsy (A1afe 4.19)
nhdsgannarssassuanlasmsitinaluladiiainauelszifemaaiuazifdiaviasiin (duads 4.28) uazniia
wanaiaussndizid @uais 4.10) dniuadpdunseuinduaswam gy (duaids 4.09) wunssiemeld

MNYipaNEIRaERLIUUNITARINHIWUETIN (A18fL 4.12) uazmIsanuuuanwiiviasisfinaldifiananiznuda
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fauaadawd (duads 4.05) Smiudadbdunisieainisviendon (@uade 4.15) wumanamnihedayansluunas

risafipanndiga (@nads 4.21) uaznmisiafiemdwiienansaiuasiasiiu (Ao 4.08) usaslu Table 3

Table 3. Level of Creative Tourism Promotion in Lampang Province

Indicators Mean Standard deviation
(SD)
Tourism Experience Design Participatory Tourism Activities (Workshop Handicraft) 4.32 0.68 Highest
Cultural-Nature Integrated Route 4.15 0.72 High
Cultural Identity Presentation  Digital Heritage Interpretation Systems 4.28 0.65 Highest
Annual Cultural Festival Programming 4.10 0.74 High
Community Participation Community-Based Guide Training Program 4.25 0.70 Highest
OTOP Product and Local Culinary Promotion 4.18 0.76 High
Sustainable Conservation Low-Impact Tourism Site Design 4.05 0.82 High
and Development Culture Conservation Revenue Models 4.12 0.78 High
Tourism Communication Digital Content Creation for Place Identity 4.08 0.80 High
Development of language information signs in tourist 4.21 0.72 Highest
attractions
Overall Mean 417 (High)
Highest Mean 4.40 (Highest)
Lowest Mean 4.05 (High)
Standard deviation (SD) 0.76

aﬁgﬂuazaﬁﬂswwam‘sﬁnm (Conclusion and Discussion)

d & o
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fsdaanwniuaznisdionaanddyyasduniidia seausnshandilsidufansuluiisiusiidianasiata
mn’%mjt%aﬂsmummi FOAANDINUUWIAATEY McKercher Waz Du Cros (2002) ez Richards Laz Wilson (2006) ﬁif:fl_ql
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WaRsanhnAuuWAARASAMYIETIa (ICOMOS, 2011) Taikunaiouirudzauntsaiass mfiufaunus
TR IIgii BN TILAZTNTU Uazn A TaINasHauNITwusIINILeadle (Tangible) uazlaidudasle (Intangible) §1113d
NUNIIAIUTTINNGIATT0 (Living Culture) 1930330 Usziwdl anuidie Aavs waznidgygiviasdungsasdrssaguasi
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