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Abstract

Background and Objectives: Thai—Khmer textiles are beautiful and distinctive products of local wisdom, reflecting
a unique cultural identity through traditional weaving techniques and pattern creation. The wisdom has been
passed down through generations for a long time. To preserve, promote, and generate awareness of these
textiles, while enhancing their commercial potential, this research aimed to study their historical background and
cultural significance, create cultural value, and explore ways to increase the commercial value of Thai-Khmer
textiles.

Methods: This qualitative research collected data using purposive sampling. The participants included community
and local wisdom leaders, as well as members of weaving groups, totaling 75 people. The data were gathered
from the areas where the Thai-Khmer hand-woven cloth production has been passed down through generations,
continuing for 50-80 years. Five areas were included: Ban Sanuan Nok, Huai Rat district, Buriram province; Ban
Bu, Krasang district, Buriram province; Ban Ta Long, Satuek district, Buriram province; Ban Sawai, Mueang
district, Surin province; and Ban Muang Luang, Huai Thap Than district, Sisaket province. The data were collected
through in-depth interviews and focus group discussions. They were analyzed content-wise, categorized,
compared, analyzed, and presented descriptively by using the concept of culture as meaning, structural
functionalism, and semiotics theory to study the background, potential, cultural values, and the added value of
Thai—-Khmer textile.

Results: It was found that Thai-Khmer textiles are a beautiful, distinctive, and unique textiles that can identify the
ethnic groups. They can be divided into many types, including traditional pattern textiles and contemporary pattern
textiles, featuring animals, plants, tools and equipment, nature, and beliefs. In terms of cultural value, these textiles
reflect both potential and identity, expressed through the meticulous production process of experienced weavers.
Their knowledge and skills are passed down through generations, typically from mother to child within families
and ethnic groups. Woven textiles are often used as symbolic expressions in each activity, and are sometimes
framed to decorate spaces, becoming sources of cultural learning. The commercial value was increased by
transforming the textile into a prototype bag, while adding more cultural value by using the wisdom of embroidering
the ancient pattern and 8-petal lotus pattern. Integrating lifestyles, beliefs, and faith together creates a balance
between intangible and tangible values of Thai—-Khmer textile.

Application of this study: Weaving plays an integral role in the lives of Thai-Khmer communities, fostering the
formation of weaving groups or other social groups. Furthermore, woven textiles serve as valuable cultural
products. Studying the potential, cultural significance, and commercial enhancement of Thai—-Khmer textiles—
such as their transformation into prototype bags—can be beneficial to social and semiotic studies. This approach
also supports the sustainable use of local wisdom products, providing opportunities for community income
generation.

Conclusions: Thai—-Khmer textiles are outstanding products of wisdom, crafted through a meticulous production
process by skilled weavers proficient in creating textiles of various patterns. Each textile and its patterns can
convey symbolic meanings, telling the story of the cloth and reflecting the pride and knowledge inherited across

generations. Moreover, these textiles can be value-added to create income for the community.



Thai-Khmer Textile: Wisdom Products to Create Cultural Values and Enhance Commercial Value, E5182 (1-16)

unaaya

a

s:' o ¢ w . a v ¢ a & a o ¢ Ha :
VIN’ILLEIZ'!GIQTJ?&&\W]: mﬂamadnsﬁummwuqmmnﬂwu Lﬂuwa@nmmmoguﬁmm’mumwmmm IG]G]LG]‘LL

o o &

Judaansoliawiziuiiauls dquandfnafioniine misieasidaaaalassrmafidunddyan

o—

da )

riosiunifuneaueniwn efumu snsuszdesearimaasiulnelwiduiiiin nunimsaiadstloniid
wdisd maatehladiaguizasdivadnmanuiduan dnonw sisguarslaussauazRuyaa s diod
vasnaiNsaning
AEnsdns: widdpiudunsitndgman iununatayalasiinaiendidiiiuuuuianzes i
guru nddyauszngunad $1wau 75 aw nnAunnannInAadmaia inskunaeaniugiuvesnguivusin
Inolugrsszoziann 50-80 T d1wau 5 Aufl dsznaudas thuawiunen dunawinms SandayTing dhuy
dunanszds 9aniayITnd thuensas d1neadn Sandayisug thusne sunalas Jandagiuniuaziiu
Woswans Suneviaeriuniv Siwiasiazine 185 nsduasallBadnuaznssunwinga insdianeidayals
Wawn danuaany Wisifey ienziuasiiauaifonsinmn lasihuwdadaursiudannunans nouj
lawssamihuasnnefagine suduwsamaiiednmanuiuu dnonw guamisiaussmauaznaie
yadwaskmainnsiulng
nams@En®: wud nduawstulne Sdmefimeny daasnsallaaidu sansavenldidnatmduainds
manutla dnesunsaudsldnatslzion uazarameinudaraaoiieinudad Wy tasasdainiaald
DI wazaNTe Inimsuunaiduuszaplizgnd dudunaigudneiansTINras eI
ng womsdadiwiausssudsdnanwuazguamalausssnfidanududasnsal inwienlszda
laggnenfianutwy dnsssdafunananiugiv anuigan iunsfuneansluasevaiuazngund
Wug dnslsimefidunisfedyyzanuninsluudazianssy wunshdmeanlanseudszavaniud e
oA v A . a A a & a o ¢ o v v o '
wndsSpuiangoiminis umaduyadudindrdlosmulsglidunianmsinszidhduiuy udibansi
a ' o a L o = o
nazuaumaAngudsiawssn laspddyginmudsdiduaslunauazasasniaudandiy Sansi
nifyyitdiannuideanuainmunysanmsiuns wnisivenuaugsninamiiiduwnussmns:
oA v o a
yadidugdsrsaldnudmainsiulng
Y o 9§ adda a v ' o A oA & a o

madszgndls: dnaagluiifievesgummansivlng mansneendunedmianguan 9 uaduiudims
ATy nsAnmdnsnw qudmnsiansTIsuazyad R disdresniadusidinaansining
Tumsudspilunszidhduuoy wenaniudulsslomidanmsfnmdudsauuazanine uazdadulszlomise
mabhnRannsinanddygrunsiene ldslinogrwldagbabs
unasy: dmansinlnoduniadusimapddygridenslaedu Snszuaunsudefdszdalosmeid
anudiuiglunsaiagssaiineuazalrnaisinainnats fuazaiaanslsing snisnFasyanyol

oA o ' P a o I3 a aa D oad a
anunaslunissanidniiessnvesdmandazfin Sudunianusinanidyyridemdfisesmuazd

anumandlalunsld ifansfusudsdanniugiv uszanansnhunnyaduiesimeldldniugum
o -
UNH (Introduction)

LHURRIWILATEg ALAzAIAILAIT Aarufl 13 a‘fl'uIstﬂLﬁ?aﬁgl,usl,ﬁﬂuvlﬂﬂﬁiamaﬁa:w”wmmmaﬂﬁazhmﬁu
AnunIw wi’auﬁ'umwm:éfuﬁamwmwﬁmLLazmﬂﬁU%nwﬂﬁ’mmsnaé”nga@inﬁuﬁgaifu Imaguuﬁugmmm
anugifiu anulanoaingn Lﬁuﬂwsﬁ'@umuugmnﬂﬁﬂzytym%LL@iizﬁuﬁuﬁmauﬁﬁ:é’uga Formaduiannszw
ﬂ?uﬁmm@ﬂn“ﬁﬂzytywmqi'@mﬁswﬁﬂazmwiia Afinszuiunsfuneannufa 38950 anude sy daziwdiuag
Jaurssuduinafidaraais § ’ﬁmsmLLazgﬂLLuuﬁLﬂuLaﬂﬁﬂmimmzﬂéjw fpidygauauwssdaniudain
wudafag I@mamzﬁmamaaﬂémLﬂumﬁuvlwﬂﬁmﬁ'ﬂa%ﬂuﬁmfﬂq%%ff JaniagIund uazdaniaaisziny huunai

LLuu@TaLﬁmﬁﬁgﬂLLuuﬂisu’i%miﬂaﬁmnsi’mn“’u@hﬂ%a 35n153@ FaN N wazaaaNy 1% ’laa Hanziia ’Hhandsw

©

s =

"dugedy drsndn drane dang dmesnaen ddzlud wazdlaniianaainds 9 Envsaraaeidiingun

rp X

v

& e a % X A4 4 a A o ) A ¥
N%N']E‘I’J%Lﬂ%aiyﬂﬂHﬂiﬂ“Eﬁdﬂaﬁiﬂdﬁiiﬁ“ﬂ%LW?Jﬁﬂﬂ’l']u%ll’]&lﬁﬁﬂ'ﬂ&lﬂ(ﬂ AINNLTD ﬂ’J']ﬁJg'ﬁﬂ L% AN8UIAF NI

AUgANANYITE (Boonpok, 2019) Hslandvasz1 Insiusaannudadu 1) vaslas Admaladenidunsdas

% !

AFmsaniz awsndadenuunidodudnald 2 a1n 2) 2098u idun1sdaniidunindiTdengwdoanunan

uaz 3) 989071 iumaianiinudunsusziduiu lavdmaustulnoiianaleaduagigmninaaadulnuian

Journal of Arts and Thai Studies Vol.47 No.3 September - December 2025 2



Thai-Khmer Textile: Wisdom Products to Create Cultural Values and Enhance Commercial Value, E5182 (1-16)

£ val a v add . A = 4 % a s 4 6
ndanuazli® imaftianisnadronssndifgeenann waidsdlosinmsldresgega 69 twaTad waslwyad
(Phanurat, 1993) w3tasun 1331 “nsfiued Duuaianslas ansudlumawiwinnuw Iidna THduaed lnauuiil da'lna

a r” £ a a A I A A A w 1 £ a v Ao o
giund dmawusiulnofiFesmanuduiniiauly efuau Snwuazdasaadmausiulnaldidunidnuas
Y & A A € A o & P @ a va v R A = X o Ao
sivdszloiifindiadresnianmainapidygidmaasiuing §i9pdfivszidulunmsdnsarunniise
(Research Text) “0Nnatansiwing” luaiudnonin aulaaian Ndusaanual MIHFNNIRIUBNIIIAUTTTNLING
mmmmmagj‘uaaﬁmammﬁuvlm Ui uMIEIgUsMTaILITINLAs LY ad LTI dlrdreadnalans

aulnonaansnafisnusimeldlinuguruiasiu

gGBHEERN AN13AN1" (Research Objectives)

A

A v a
1. LWE]?lﬂ'l&l"]ﬂ']']llL'f]ull']"l]ﬂdﬂuﬁfyiy’]“']‘ﬂaﬂ]uiﬂuvlﬂﬂ

2. Wl nzidnanwsasniadmsimanddygdmeusinlng

3. LﬁaaﬁwaqmmmﬁwuﬁﬁmLLa:Lﬁuga@hL%\iwwﬂmfmmNﬁ@ﬁmﬁﬁwwaLmuiﬁuvlﬂﬂ

133MNIINTLABITD9 (Literature Review)

mi“ntummﬁmmmﬁLﬁmﬁaﬂuﬂi:Lﬁumﬁmmf anuiaguizsduainITIv il

1. UWIAATABTITNABANRNNY (Culture as (Public) Meaning) 8@ TANAIN (Rabibhadana, 2008 : 71-74)
A8 JunITmsnanerinulafenuanurnsaAREIIN 8190 MEATNNITITITAT LW aad LeLINANNRNLUDS
Jausyaudu 5 ngulng 9 fa 1) f@uuﬁisuﬁagﬂLLuwaaﬂi’lngmmil,l,a:m@;ﬂ'ﬁniﬁ"lﬁé'@mmﬁu (Pattern of Observed
Events) \iluniauzaasinwn@nssneans 2) Taussinlugiuziduyainniw (Culture as Personality) {luanunanuues
WNINRBOINITAUTTTUUAZYARNANW 3) TausTIufan s iluanunuisvaanguinuyseInsdinning
(Cognitive Anthropologists) 4) f@uuﬁﬁuﬁaiﬂim{’mﬁug’mmaﬁ@llaw‘%wﬁ Lae 5) TWUDITNABANURINEY (Culture and
(Public) Meanings) uaananaf aannada (ioiad wazinuyseInsmatsviuld iReiad tiuiniaussud
mmmwn"ﬁamwmamaqu”l;ﬂLﬁaunﬂﬂsnﬁuﬂ@ﬁﬂmﬁmmLﬁmﬁuf@uuﬁﬁw Mmitaninmrhenugilaniassing
Wasdsngniant LL@i@‘TadﬁmmLﬁamamﬁamwwmUﬁLLNaagluf@uuﬁﬁu HAan ldthuwafa “Tausssnfennumany”
s nduuwamalunisesuisenunaneues “dnawusinlng” ﬁ'mjmuazz%’mmmmﬁu”[m lunsRansanaauzval
TAUUTITY ﬁa:@Taaa%mUIﬁLﬁuﬂ’sWé’uw"’uﬁmzﬂﬁé’mw"’uﬁﬁu;jﬂuua:ﬁ'aﬂmﬁaaﬁu Tudfvasnnunungnisgins
Tausysnluada o °ﬁ"s<1nmﬁﬁmammﬁu"lmagnai’wmsﬁﬁfum muldusundsnuiausrsurasiin

2. wnwﬁiasaaﬁ”w%ﬁwﬁﬁmw (Structural Functionalism) nNg#in19a e aasn1saaanmg Sonasiaamaueld
Wudn “lan” (world) LLazIaﬂiuﬂqwu%uwmeLmﬁﬁ'amﬂuaamsﬁnﬁ\a@m 9 LL@iﬁfﬂﬂﬂHﬁﬁmImmi”wﬁﬂmﬁ"uL%Uﬂéd“?f
dasnisneliiindt “Galidiin” (the unconscious) lag sa8as U1 unngeaudiagesdnnlasiasiouuas
]INLINE1IIN FossuduanFfidasmsdnm H/udvuen seniduniioten 9 wnhsudenaniianysznoudn
T LﬂumsﬂszﬂauLﬁ'aa%'m?qiwm’fumﬁmmsnmﬂlﬁm’uﬁﬂamqamaﬁuaavlsjLﬁuﬁa%'uflajvlé’l,uﬁaﬁuaﬂ'u na1an
fonils foidundsznavdulniifenasmisnioy nginaeiidudmnuanisinusasfsfidasnsdnm Apian
Fulnal M galn msmmmjwuuimqa%’wﬁwﬁﬁa%ﬁmmzmwmu Wudrowluszauresszuulaseans tian
simmngunmailassaafidudaimuammiuFiu Imda%mﬁwﬁﬁmuﬁpj’?aﬁ'ﬂmmiﬁﬂuummﬂumiﬁﬂm
ndafmameniTyydinaasiulngleasninsanuideuniegusudusuuiilassaeiduszuulng Heuu
tos udazszuutaniiniind (function) fidaafiaTosu FeuNUtTM (interaction) Mawuuiunandaszundaslaldvimin
mammaﬂﬁauuﬁﬂ (dysfunction) LL@iazifzumzmﬁ;m’auﬁ'ﬂhﬁmﬁaﬁuﬁawwﬁmuﬁﬂﬁiwué’muﬁmmau@;a (balance)
uaz@9UTuan (adaptation)lﬁmmzawﬂ”uma:umﬁauﬂéi"umv‘imﬁﬁﬁlﬁaugstﬁam:uUé’dﬂmg‘tuma:qaﬂmw

Journal of Arts and Thai Studies Vol.47 No.3 September - December 2025 3



Thai-Khmer Textile: Wisdom Products to Create Cultural Values and Enhance Commercial Value, E5182 (1-16)

(equilibrium) Gﬁdi:uuéﬁﬂuﬁmﬁwﬁﬁé'nwmuﬂ%ﬂmﬁﬂuL%aakl,mumﬁaumsﬁmﬁwﬁmaainmﬂwwﬁ wiamarming
vasndnsmaidnausiulnglunsfennununsrsinsdsiafiadiumamoiine iTimasioarsdduadned
Qmmmﬁwumiw’ﬁmﬂummi‘m LLaZﬁHﬂﬂ'WL‘%GW’]Iﬁ‘EﬁﬁLﬂ%EUﬁ‘SiN Lﬁmﬁaaﬂﬁﬁuwuuﬁﬁ'uazhdamqaslwﬁamﬁwm
fIAu (Charoensi.nolarn, 2012 : 42-49)

3. noudyiny (Symbolism) 13a3aTywe ﬁaﬁnﬁﬂﬁuimqﬂmaamu Ao uWidfies iaa lagd daiun
SANDN Uae WD Qﬁﬁ@ﬁw ‘fyenaad lao Saussure Aainnmeaaiiduaanisasmaaisudyysusnionde
AAASIA “FyAnen” (semiology) Lﬁaw‘lﬂﬁai:uwmmm wisaanidusasszuufe “Ganany” (signifier) waz “@Inansis”
(signified) suluiiuasnnurminefisanunosennunansduan e “FRURE” A MIANBIANUENNHDITNINIVaS
f09AS ;ﬁﬁ'ﬂﬁmqwﬁﬁnﬁﬂmfmml‘ﬁtﬂmmamﬂuﬂﬁﬁnmé’zgﬁ'ﬂmﬁmaawamﬁmfﬁmagﬁﬂ@@nﬁmammﬁﬂm%a
LI uANUFURBTIZHING 1) FUUZURZANURNILVAIFY W (sign and its meaning) N1 2) AUFUNWDIZHINTTAN
fidtyne (signs) ﬁgﬂﬂs:ﬂaumwmmmﬂmﬁa (code) TasANHMzuAz A BIadnainNIAnlng TasiiTas “nmad
aaitlnal (modern myths) 71 sa8a9 u1da ldwanaluieiAn sy yadedinnsiadyyzatmitinaodudmayns
fMSUAIAYzenIAu 9 U gﬂunﬁﬁulmzﬁuwﬁﬂﬁmié@ruv:asi'mﬁm@'rj%fluunﬂﬁu udludnszaunilouansis
FUANIN FIUMTTeTsRnThwe s LUR YRz renAas i malasiuine idennunansluszauee 9 wwuil
i‘i'n,ﬂmi”aaﬁ']mewﬁﬂmaé’aﬂwﬁnmluudgugu § WWaIILIENaUaIY (Sutthiyothin, 2020 : 179-213)

29n13@n®1 (Research Methods)

Aad =

mMaekidunAduiBigmnw (qualitative research) §35m3dnw aadh

1. 98uan13398  WWadneauduun iNaTtenzRdananw Lﬁaﬁ%ﬂdﬂm@h‘ﬂﬂﬂf@u%ﬁiiuLLﬂZLﬁMHﬂﬁWL‘E{‘I

[ '

& A

wm’lmﬁmadwﬁwﬁ’msﬁmagﬁﬂrgrgwﬁ'mawmﬁ'uvlﬂsJ lagiRanARALULIANZII ROAARDIANNAYINANY Tuiuis nia
q?%’wﬁ 5'\11;\';”@@%%“{13{ LA IR TAFTAZLNS $1U% 5 WA 1A TNUEWIBWEN SIUAFWIN SILNaRIITT 5’3%1”@114%%’115
1y duadiaiu dunanszas aﬁ'mi'mﬁ'%'uﬁ 1 uaaes @081 dnaadn 5’0%'3'@14%%’115 U%§218 d1uaalng
gnaliiod aﬁ'ama”@q?uw{ Trwdoanars duadasmais s1navieriunu sInsansasiny 99 Lﬂuqumuﬁﬁm:mumi
naarnefafidusasnual fimifunananiuginlutisszozian 50-80 1 Sﬂﬂ%Lﬂuqmu‘ﬁ'ﬁﬁ‘ﬂﬂmwmmma%a
qmmmai’wuﬁmLLa:Lﬁ'MQa@hL%ﬂWﬂﬁmﬁLﬁaLflwgwﬁuﬁmmuﬁa gasaRananosle

2. ﬂi:‘ﬁ’]ﬂiLLﬂZﬂﬁéﬁJﬁ’Jaﬂi’N loun ﬂizmniﬁw“@mmmmﬁuvlmj I@]mﬁann&juﬁaammummzm (purposive
sampling) $1W2% 75 A% 6135

Aa

2.1 9INNguK3 (key informants) $1wu 15 au Usznauds 1) gihluiud 9 az 2 au 393 10 au 2) nddwyailu
WWl 9 82 1 A% 390 5 At
2.2 ngugU 1@ (casual informants) 41424 45 A% sznaudls 1) ;j‘ll'nmzam%ﬂmﬁﬂuﬁuﬁ 9 82 6 Al

770 30 Au 2) ANeTasnudnaluiui 9 8z 3 An 33 15 A%

U
D
v v s

2.3 njurlidayanalyl (general informants) 3113w 15 au Usznaudis 5 AUl 9 8c 3 An

3. 1n309falun33se leun uuudiie wuussnandgiwiivuas s suusunsaiidsmsivnaslid
N3N sumgamsammmju

4. MANUNUTINTYA leun TOYRINLONTIT LATTBYAINAIATU ﬁﬂiﬂgaﬁvlﬁmmnaaummﬁﬁ e lwle
”agaﬁ'ﬁm'mLL&iuﬂ"WLLa:L%aﬁavl,@T

5. ms‘?mm:ﬁﬁaga ﬁ']ﬁagaﬁvlﬁmﬁl,mwzﬁl,l,uuqﬂﬁfﬁ wouduunriaesioys LLazmiLﬂ%ﬂmﬁmm‘Taga

Uszanana 830 afdnens augasivang LASTNLERBULUNITTHNALATIEY (descriptive analysis)

G'fiamﬁ{fﬂf'?lﬁmumi%'mma'%mﬁiiwmﬁaﬁ'ﬂsluw,wﬁ WAININRUPNENTANY 187 229-225/2567 lanfinvau

LUWIAAAITH

Journal of Arts and Thai Studies Vol.47 No.3 September - December 2025 A



Thai-Khmer Textile: Wisdom Products to Create Cultural Values and Enhance Commercial Value, E5182 (1-16)

Thai-Khmer Textile: Wisdom Products to Create
Cultural Values and Enhance Commercial Values
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Figure 1 Conceptual Framework

(Source: Wongkum, 2025a)
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Figure 2 Traditional Pattern of Thai-Khmer Textile

(Source: Wongkum, 2025b)
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dwiluiBusas uaz 5) maasanudefifsinunnsenaw) igu spwa Fedyansaiis wyrwadudiuiods

AT enugananyInl uazauime iudu mensuaziedyyzniadimansiifidnnguuiniimansinlng

LRI a3 Table 1

Table 1 Symbolic Patterns Related to Animal of Thai-Khmer Textile

ag A YzHI0AINANY

(Pattern)

(Symbol or sign)

| T3 = gaTwinu

(Elephant = beast of vehicle)

AN EHIDAIRNY DY
(Sign or signifier)
anuduiiusns anuduia wigimidslegdule

(Auspiciousness, success, advancement to greatness)

1 = datwnue

| (Horse = beast of vehicle)

AU uESuIna aAnudsa insreledusalasis

(Auspiciousness, success, doing things completed quickly)

4 @ 6
N, UNYY, WIN = §a3th

(Bird, Peacock, Swan = wild animal)

ANUduETNINY ANUEILY ANUTAEIATNFIE AU
WAZANYANFNYTTE
(Auspiciousness, gorgeousness, high honor, wealth and

abundance)

79 = &aith

(Deer = wild animal)

anuudtusns anumesny anudiissdngsss anuime
Lm:mmqﬂuauyirﬁ:
(Auspiciousness, gorgeousness, high honor, wealth and

abundance)

2 o X
16 = dadiaes
(Chicken = pet)

ﬂ’J'l%JL‘ﬂ%ﬁ%&lGﬂﬂ AMNRILINN ANINTY ﬂ’J’lN‘llﬂ“l«la e
ANUgANENYITL
(Auspiciousness, gorgeousness, wealth, diligence and

abundance)
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Table 2 Symbolic Patterns Related to Plant of Thai-Khmer Textile

ang NEl s R AINRNEY

(Pattern) (Symbol or sign)

AWEW, NIDIWT12 = W, W
2197
(Pine tree or ear of rice = plant,

| Edible plant)

HSHUWLATDAIMANLD

@ o

(Sign or signifier)

anududiuins awmsny gansuysthiaTyenna 1wl
nIadula

(Auspiciousness, gorgeousness, exuberance like rice or tree)

9 & v A =
ABANLNI = WY @an‘lu’ﬁuwm
(Orange jasmine flower = flower

plant)

anuduiuens anugess anumeny vednenlididioyleny
HHNE

(Auspiciousness, nobility, beauty of flower likens to young woman)

aanuzila = aanwoiinld
(Eggplant flower = flower of

Edible plant)

anuduiiuna mmg{id{l AMURILIN 1 ‘lumigmﬂz
(Auspiciousness, nobility, beauty, one of the things used for praise

teachers)

Table 3 Symbolic Patterns Related to Tools and Equipment of Thai-Khmer Textile

ane A UIDAINANNY

(Pattern)

(Symbol or sign)
a A A A )
1863 = 1nJeadainIadlt

(Bai Sri = Tools and equipment)

avdEnIannAghe
(Sign or signifier)
anududsuns anuenIw wautes asnm Wuadesdalums
§NNNTZ VONT
(Auspiciousness, respect, humility, faith, a tool for worship and

asking for blessings)

Tan = lan'lw

(Lantern = lantern)

anududsusaa anuasnu ﬂ'J’]iJgGﬁ{l ﬂﬁiLﬂﬁiWﬁﬂﬂWiH‘HﬂﬂJﬂWi

(Auspiciousness, gorgeousness, nobility, worship and respect)

Baow = 1e3aslainIadld
(Candlestick = Tools and

equipment)

anuduiiugan U8y f‘?ﬂﬂ'ﬁ&ﬂ’ﬁWH”ﬁ’]

(Auspiciousness, gorgeousness, used for worship)

R A )
v = LﬂﬁaGNﬂLﬂia\ﬂfﬁ

(Hook = Tools and equipment)

ﬂ’J'l%JL‘ﬂ%ﬁ%&JGﬂa ANURILINY mmé‘uwwufmﬁmu,ﬁu m’l:l,ﬁ?.n
AILTUAZVE
(Auspiciousness, gorgeousness, A strong relationship clings like

a hook)
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Table 4 Symbolic Patterns Related to Nature and the Environment of Thai-Khmer Textile

NEl s AR INRNLY

ang

(Pattern) (Symbol or sign)

Taa = il 53INTIARILIARDN
(Hol = Flowing water, nature,

environment)

FSHUWLATDAIMAND

@ o

(Sign or signifier)

anuduiiusns anussny anudilng anuiime Wudn
Iluntusna
(Auspiciousness, gorgeousness, greatness, wealth, used in

auspicious ceremony)

ARY = ARWIN TITNTIAFILINR DN
(Wave = water wave, nature,

environment)

anuduisusns anumsny anudusaluwmsdhwudym
9Ua3In
(Auspiciousness, gorgeousness, Success in overcoming

obstacles)

AN = AU

(Throwing star = stars in the sky)

AN IuFINING ANURIBIN ANNESIIUTaLFL ANWFIE
WA auaNILHAN
(Auspiciousness, gorgeousness, success in fame, nobility like

stars in the sky)

Table 5 Symbolic Patterns Related to the Beliefs of Thai-Khmer Textile

ang A THIDAINALY

(Pattern) (Symbol or sign)

win = 5@1'5“0@161%@3’1%’1%
(Naga = Legendary auspicious

animal)

A1IRYYLRIDAINNY DY

(Sign or signifier)

ANUTUETIINN 828970 ANUNTIBVBIETYT LaziTadn

wrgflmﬂl,ﬂuﬁuﬁmﬁmqwﬁ ganInNauin

(Auspiciousness, gorgeousness, The wealth of those who
worship, and believe that Naga is the origin of mankind, can give

water)

w9adasn = Wi ludunu
(Apsara = Legendary fairy)

anuduETIes 820970 §9ad ieiuealariduweaduu
FIIIRITIA
(Auspiciousness, chaste, gorgeousness, nobility, believed that

Apsara is fairy in heaven)

o

4 a a
FITNRWAUTIEIN = N N
SIRER YT
(Pulpit/Pastoral = Seat, Place of

! residence)

ﬂ’J’]&ILﬂ%ﬁ%NGﬂQ ﬁa’m ﬁﬁuﬂ‘ﬁdﬂ?ﬁ&li(‘ﬂ q@uaugsrﬁ L%ai’]aﬂﬂ
Iesuianszasalidwmnaiunsssusnal azfionfisadys
(Auspiciousness, chaste, brings happiness and prosperity,
believed that whoever listens to a monk preaching on the pulpit

will receive great merit)
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3. ﬂ’ﬁa%mm@hm\ﬁ'@uuﬁﬁwaaci”mammﬁuvlm HARU TN NTasLauiBing LazauLEe asnsen
WNBANEUT 31U 5 °gu°1ju1u 3 99170 Utznauaig dNuawinwan 81LNaw8ID ﬁ?’mi’mﬁ%’uﬁ 1uy d1nanszas
a‘i’mi’@q‘%%’uﬁ fuaaes suneadn ﬁ?’dﬂi'mﬁ'%'mi‘ Trus118 dinetlad ﬁ?’qmvﬂq’%uw{ R RV R LR
SUNDRIBNLNY IRIAFIFLLNE WLIN ﬂﬁa%“wqmmmﬁwuﬁiiw“nadﬁmammﬁuvlm iwumui'@uuﬁﬁumﬁaﬁmﬁu
@TﬁmqmmmﬁwuﬁiiwﬁﬁmwLﬂué'mé'ﬂmﬁ Taatdn 828910 FwuIwnsnaandszdialagtrneiddssauniyo
aulupurwiuguddanuaszwin Sanumandlafenmsssdafiunaaaniugiv ﬁmﬂ‘ﬁﬁﬂmLmuif{uvlmsl,umigam
Tug5avszdnin IFlufonssuamdszndiens 9 15w dssndinsuar msldidwesasanmazintusmauludsznwd
woulguan mu"ngamﬂ%@aﬁulummamﬁuﬁm LT NITUEAILIONATAVDITUTULIUAUINUEN FIUAEWIH
§uneiens InTayITNg mausasteandusrasruTuinuaaed duareds Sunesdn {i'mi'ﬂq%'{uﬁuanmnﬁma
qw%uvlﬁﬁnﬁmaLmuiﬁ'uvlmﬂmlﬁﬂsauLLa:ﬂ‘S:@”U@mmiw%nmmm'i'@Lflufﬁ’]mumﬂ LT% AR ALIBRIA I
AUASI9IU EUNBNIZRI a”m’i’@q%%’uﬁ WRZAIANIARIININDE duase stnatiiad ﬁ'dﬂf@q%uﬂf Afnnusrsaa
LLa:Lﬂmma'uL‘%qul,l,azﬁima@aaﬁmmfnﬂﬁﬂzyzy’]ﬁmaLmu'iﬁ'uvlmﬁﬂﬁmmmﬁd Wothmauidine snduuuanms
sl,ums’imﬂzﬁmia%aqmmmﬁ@uuﬁﬁmaawﬁm“’msvi(magﬁﬂzyzy’wﬁmammﬁuvlmﬂ MUz PTLERIRuT
wazaALde AN mamulquuﬁaa’ﬁ'u wui dmefiianldlufianssudns 9 fenaununsuazedyansol
08984 9 m;ﬂ"l,ﬁ@ﬁf:

A

1) dmenudsziwdiniuas wod Judyae da dilass dmnenszren (nziha) dhanad dalu dadyyznia

o

o

anunansvasglayzda dlads dhanadh Lﬂ%ﬁﬂﬂ@ﬂ@dﬂﬁjmmmﬁﬂm LLazLﬂuﬁmaﬁQmﬁﬁﬁm‘Ldm RIUBIFY Y
wiadwinadia dAa dlass W1 weastsanudugmouazanumandlalunadrgiunuaivaad

2) danudszwdilniusswan woulguen) wuin suse Aa flass dwnaah flas daiandaasoan 9
wazialy dadyyrniennunuisvasglayyfe dlase dra1i dlaa fdandaamodn 9 uazialududma
ma{lmjumeﬁuvlﬂULLa:Lf’]uﬁmaﬁWaLL&immj,mmﬁﬂﬂ'aﬁ%% s sayewsaamunoie fs dlass M1 uses
fsnnuaINnaadenIane swnsilan ddaniinesods 9 wazdaly uaEAIfaAMALAINNA Y AR
RRI

v o

3) dnanumiuaastutinwTanasauszinanunuaasiuiwiaudus wod Judywe de dlass dhaad

= U

ilaa dananazsan (n3zfla) ddandalsansde 9 wazdialy didygzniaanunuisveigdynie dlass
rha12ai dlaa dwenszsan (nazih) ddandaieaode 9 wazdaly Wudnevssnduuustulnouanduwiman
@ o a4 a = o« o A o 82 A o o @ = & @ aa
drouszindaiainlusfaauislagiu saumidyyzwiadmanais fa dlass 121280 uaasisanaudugoond
anuianusnsnanuaanwlunsinduanausnfivzauauainiowsasiuiuisanasauazsandwsle saudlan

'
v a A

FanIzIen (nIzih) Muanlaaasds 9 wasialy LLamﬁasmmwﬁmmfmmmmmmmawu’l.umiﬁmlmu

@

2

o

sanIafazauauainsouraIR i nS anasauazSon s ldiguru

4) N”T'naﬁ"ummL%iamwﬂ%'ﬂmLf"ﬁlmﬁ'mgﬂﬁmam wud sUsne fe dlass denaai dlea dimnenszsan
taly dhdudsu drsndn dhana dnesaniiaemodng 9w Mot mewgIwe aeungs moln Wudu dadyye
dmanswiaanananoasayyzAe dlass e dlas dwnanszsen dalu dhaudsy dhandn dhana dne
Jandaianodng 9 i et MmowyIwe aoungs auln Lﬂuﬁmamaanq’mmmﬁ'uvlmmmuﬂuﬁmaﬁﬁmmm:

v A

dndalddmiumajsinluadaauialagtin uasmampuiind u Mot mowgiwa moungs Mol Judaing

o

adda

aglwitdinvastane uaztrmaldianaiimouuiiudina ushwlng sussdyzniemnanois da daosia
doannudslng dMarowgiune AaaugananyIot $1971 H1an8wngy Aanubn AN é’dftqmmma
f@uuﬁiiwaaNﬁmﬁmﬁﬂw\igﬁﬂmutyﬂsi’mamsﬁumuﬂimtﬁ MILEaIRUtL wazauda anaasnm,m sanInagyle
¢4 Table 6
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Table 6 The Cultural Value of Thai-Khmer Textile Through the Tradition, Folk Performances, Beliefs and Faith in Buddhism

YN
(list)

RO

(Pictogram)
Usziwdiniauas (i)
(Tradition of ordination)

(Garbuch)

e
v

flass, shlaawsnesd, shamah, dsly
(Sarong, Holprah, Khaoma, Sbai cloth)

- Lﬂuﬁwamamémmmﬁu"lm
(It is a textile of Thai-Khmer group)

- \fwhmafigmofioavia

(It is a cloth that men like to wear)

- LLﬁmﬁummLﬂugﬁfﬁm

(Represents masculinity)

- wsasivnnumagilalunsdhgsumaninges
(Pride in being ordained as a Buddhist)

dszindblniusswom
(wrulguan)
(Tradition of paying
homage to ancestors)

(San ton ta)

y )
wlasd, £t

(Sarong, Khaoma cloth)
wlaa, ddand, daly
(Hol, Tie-dye, Sbai cloth)

- Lﬂuﬁmamaaﬂejummﬁuvlﬂﬂ

(It is a textile of Thai-Khmer group)

- ﬁﬂai'q, PN TR Lﬂuﬁ’m?ﬁlﬂ"ﬁ’mﬁﬂut}dﬁu gnehlas,
aiand, daly udmefigwigsiouiia

(Sarong, Khaoma cloth are fabrics that men like to wear and
Hol, Tie-dye, Sbai cloth are fabrics that women like to wear)

- UFPIANIAIWNG A FD KT ABND

(Respect and gratitude towards the men, who is the father)

- UFPIANNIAIWNG AR KA IR B

(Respect and gratitude towards the women, who is the mother)

o TR Y =
MIUFAINBLN® pﬁ ) e :

“ 5 e !
(FaN9IR) .

(Folk performances)
(Reum ftrat)
- LﬂuﬂﬂiLLﬁﬂGlu’ﬂ'N

NANREINTING mlasd, anaan

(It is a performance (Sarong, Khaoma cloth)

during the fvnenszsan(nizih), /aly

songkran festival) (hangkrarok(kanew), sabai cloth)

- Lﬂuﬁwwamamfcjmmmﬁu‘lm

(It is a textile of Thai-Khmer group)

- thlass, i Lﬂuﬁﬂﬂﬂﬁgﬁl’mnﬁyugmu

(Sarong and Khaoma cloth are the fabrics that men like to wear)
- ugastsanudugme

(Represents masculinity)

- dwnanszzan,faly wimedigndsfioukmia

(Hangkrarok sabai cloths and are the fabrics that women like to
wear)

- ugasfisnnudugnds

(Represents femininity)

- gamaussmeiutulunm Afnsiunas anamanile
fimsnfadn wasdrarhwiawsrsuanaudtaniu

(Ancient folk clothing that has been passed down, is proud of,
reproduced, and crosses cultures to the present day)

anada asnmln
V!'Y]ﬁﬂ']ﬁ%’]
(Beliefs and faith in
Buddhism)

N\ Y7/ 2 X

danagy, Hanswgue,
iaeungs daeln
(elephant, naga, eacock,

chickenpatterns cloth)

- Lﬂuﬁmamaaﬂaiummﬁu"lm

(It is a textile of Thai-Khmer group)

- Lfluﬁ'@'?ﬁayflu%?mﬁ*’ﬁwﬂaﬂﬂma%amUuuﬁmawm?{u‘lm
(It is an animal that is part of the way of life that use to create
patterns on textile Thai-Khmer)

- 59 meﬁammﬁalmg

(Elephants represent greatness)

- Wawa Ll,amﬁam’mqmuamgsrﬁ %:'ﬁ’m

(Naga represents abundance and wealth)

- wngy LLamﬁdm’mmmmgom

(Peacock represents beauty and nobility)

- vl,fi meﬁam']wﬂ'u %’ITJ?J

(Chickens represent diligence and wealth)

- udmediimiiunea fianumeagdle fimswdaduas
Turwiausrsnanauilagnis

(It is textile that have been passed down, are proud of,
reproduced and crossed cultures to the present day)
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4. mnﬁmﬂa@m;ﬁawwzﬁ"ﬁﬁ Wui1 lunszuiunnEe gu"ﬁuﬁaqﬁmwujt@uﬁl,ﬂum@ﬂn“ﬁﬁrgtywLLa’aﬁ'aVl@ﬁ'u
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Table 7 Showing Thai-Khmer Textile: Wisdom Products to Create Cultural Values and Enhancing Commercial Value

& 4

AN

(area)
TUFWINBEN 5’0%1"@115%&5

(Ban Sanunnook, Buriram

Province)

Figure 3 Cultural Product Design and Market Testing Process

(Source: Wongkum, 2025d)

[y a
Anatnsaning
(Thai-Khmer Textile)

alTabt e

(khao ma cloth)

thuy SawiayIsud

(Ban Bu, Buriram Province)

PRIERN)

(Sarong cloth)

1uaaes JwiayITug
(Ban Taloong, Buriram

Province)

Henaanaugnuia
53N
(Yokdook Kaew cloth,

Natural color)

thuans Jwiagiunt

(Ban savay, Surin Province)

fansaNe

(Samo cloth)

TNULIBINEI9 WRIAFIFLLNS
(Ban manglung, Sisaket

Provence)

Kunaanasgnui
A o =)
Fnuzinda

(Yokdook Kaew cloth,
Black-ebony)

a e I3 =+ ¥
WaanmMN NIz IawLUL

(Products: prototype bags)
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INNATLATLAZNAYAAT
(Add value and add value)

] o v A & A
1. ﬂ@]LﬂaﬂN']NaEl%’gN‘ﬂu 0N 5 NUN

$UIn 25 Hb ’Lﬁ;ﬂfmmm}@ﬁw‘msm

AULNDH

(Selecting 25 pieces of fabrics from 5

areas for experts to consider based on

criteria)

2. ud? (1) aelunm uazansaania 8

=
nay

(embroidering ancient pattern and add

the eight-petal lotus pattern)

3. dnszithdunuyldvinmsneass

ARAFUAINIIRINTIIN

(Taking the prototype bags to cultural

market testing.)

4. fersyyzRanNRY a9

! (There are symbols that convert

meaning as follow:)

- a e = dAnawwidwing

(Symbol = Thai-Khmer Textile)

- FQe = Mouslunm
(Symbol = Ancient pattern)
- IR = MBUEIN 8 NAL

(symbol = 8 petal lotus pattern)
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a@uazaﬁﬂswwamsﬁnm (Conclusion and Discussion)
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