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ABSTRACT

The objectives of this research are 1) to investigate the
individuals who influence consumers' purchasing decisions for
Good Health Nick products in Mueang District, Phitsanulok
Province.

2) to analyze the marketing mix factors that influence
consumers' purchasing decisions for Good Health Nick products
in Mueang District, Phitsanulok Province and 3) to explore the
relationship between personal factors and the marketing mix.
The sample used in this research consists of 400 people. The
research instrumentis a questionnaire, and the statistical
methods used include frequency, percentage, mean, standard
deviation, and the Chi-square test to test the hypothesis
regarding the relationship between the marketing mix and
consumers' personal factors.

The research results indicate that the marketing mix has a
significant influence on consumers' purchasing decisions for
Good Health Nick products, ranking at a good level. Price ranks
second due to marketing promotions and distribution channels,
as well as advertising media that increase consumer interest in
products from online media. Moreover, the marketing plan's
relationship with consumers shows that every Good Health
Nick product is reputed for safety and lack of chemical
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thailand. ingredients, with a significance level of 0.05. The price factor is
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