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ABSTRACT

This research aims to 1. study consumer behavior that
affects the choice of restaurant business services; 2. to
compare the selection of restaurant business services
classified by personal factors. It was quantitative research.
The data collection tool was a questionnaire. The study
population consisted of 385 people from Lampang Province,
selected through an accidental sampling method. Statistics
used for data analysis included percentages, means, standard
deviations, F-values, and t-tests.

The research results found that 1. Opinions regarding
consumer behavior that affects the choice of restaurant
business services. Overall, consumer behavior that affects the
choice of restaurant business services is at a moderate level.
The average values are ranked from highest to lowest as
follows: evaluation of alternatives, information search,
problem awareness, purchase decision, and post-purchase
behavior, respectively. 2. The results of the comparison of the
selection of restaurant business services classified according
to different personal factors, including gender, age, education
level, occupation, and average monthly income, found that all
factors had no different opinions on consumer behavior that
influenced the selection of restaurant business services.
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