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ABSTRACT

This research aims to study 1) the demographic factors
of consumers affecting the decision to purchase home
inspection services, and 2) the importance of Service
Marketing Mix (8P's) factors influencing the decision to
purchase home inspection services in Bangkok and Pathum
Thani. This study employed a quantitative research design
using questionnaires as the data collection instrument. Data
were collected from 168 respondents through both online
and offline methods during November 2025 to January 2026.
The instrument achieved a Cronbach's Alpha reliability
coefficient of 0.910, indicating very high reliability. Data were
analyzed using descriptive statistics and inferential statistics
independent-samples t-test one-way ANOVA with Scheffé
post-hoc analysis.

The results revealed that: 1) Demographic factors
including gender, age, occupation, experience, marital status,
and location showed statistically significant differences in
purchasing decisions, while education level and monthly
income did not show significant differences. 2) The overall
Service Marketing Mix score was at the highest level
(M= 4.53). When ranked by importance, Productivity &
Quality ranked first (4.85), followed by People (4.76),
Product/Service (4.73), Process (4.54), Price (4.45), Physical
Evidence (4.42), Place (4.41), and Promotion (4.06)
respectively.
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