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ABSTRACT

This study aimed to: (1) examine students’ perceptions
of Apple’s visual identity communication; (2) analyze students’
perceptions of Apple’s symbolic luxury brand image; and (3)
investigate the relationships among visual identity
communication, brand image perception, and perceived
symbolic luxury of Apple. A quantitative research approach
using a survey method was employed. The sample consisted
of 400 undergraduate students in Bangkok who were familiar
with, had used, or had experience with the Apple brand. Data
were collected using a five-point Likert-scale questionnaire,
which was subjected to content validity and reliability
assessments prior to administration. The data were analyzed
using descriptive statistics, including frequency, percentage,
mean, and standard deviation, as well as inferential statistics,
including Pearson’s correlation and multiple regression
analysis.

The findings revealed that students’ overall perception
of Apple’s visual identity communication was at the highest
level. Product design received the highest mean score,
followed by logo design, visual identity consistency, retail
space design, and packaging design, respectively. Overall
perceived symbolic luxury was at a high level, with reputation
and prestige receiving the highest mean score, followed by
self-expression, social recognition, social status, and
exclusivity, respectively. Furthermore, visual identity
communication was positively and significantly correlated
with both brand image perception and perceived symbolic
luxury, while brand image perception demonstrated the
strongest relationship with perceived symbolic luxury.
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Multiple regression analysis indicated that visual identity
communication and brand image perception jointly explained
55.30% of the variance in perceived symbolic luxury. These
findings suggest that visual identity serves not merely as a
tool for enhancing brand recognition but also as a strategic
communication mechanism that connects design with brand
image and symbolic value, particularly in terms of modernity,
taste, social status, and consumer self-expression.
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