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Abstract

This quantitative research aims to: (1) study customer satisfaction on the car care service
in Nakhon Pathom Province, classified by personal factors. (2) study the service marketing mixture,
namely product, price, distribution channel, promotion, people, physical aspect and process that
influenced the satisfaction of the car care service in Nakhon Pathom Province. We collected data
from the sample group of 400 customers who used the car care service in Nakhon Pathom Province
by quota sampling method. The research instrument was a questionnaire. The data analysis statistics
comprised percentage, mean, standard deviation, Independent t-test, One-way ANOVA and multiple
regression analysis.

The results revealed that: (1) Customer satisfaction on car care service in Nakhon Pathom
Province classified by personal factors was, significantly different in statistics by gender, age,
occupation, and income at the .01 level. (2) The influences of the service marketing mixture that
affects user satisfaction on car care service in Nakhon Pathom Province comprise product (b=0.34),
process (b = 0.17), price (b = 0.17), and people (b = 0.14). The equation has a forecasting power of
78.80% and can be described as: Y = 0.47 + 0.34X** + 0.17X,** + 0.05X5 + 0.01X, + 0.14X:s** +
0.03Xg + 0.17X;**
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