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Technology that Affect User Satisfaction and Loyalty for
Electric Three-Wheeler Service Via the MuvMi Application
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Abstract

The objectives of this research are to (1) study service quality factors that affect the
satisfaction and loyalty of electric three-wheeler users through the MuvMi application (2) study
factors of acceptance of the technology. Affecting the satisfaction and loyalty of three-wheeler
users through the MuvMi application. It’s quantitative research and collected data using a
questionnaire with 400 electric three-wheeler service users through the MuvMi application in
Bangkok. Statistics used in data analysis including percentages, averages, standard deviations
and multiple regression analysis. Research results found that Assurance, Empathy, Tangible,
and Perceived Ease of Use positive affect user satisfaction are statistically significant. While
Reliability and Perceived Risk negative affect user satisfaction are statistically significant.
Otherwise, user satisfaction positive effect to loyalty is statistically significant. Therefore, MuvMi
electric three-wheeler operators should strengthen trust and reduce various risks in developing

the MuvMi application to provide service users with satisfaction and loyalty.
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