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Abstract

The objective of this study is to examine the problems and obstacles regarding brand
engagement toward electric vehicles (EVs), and to investigate the effects of EV brand engagement
on purchasing decisions. The sample group consists of 400 individuals who planned to purchase,
currently used or had previously used electric vehicles in Bangkok and its vicinity, selected
through simple random sampling. A questionnaire was employed as the data collection tool. The
research findings revealed that the majority of the respondents were female and currently owned
a personal vehicle. The hypothesis testing results indicated that all five engagement factors,
namely; communication, product attributes, after-sales service, price and expenses and electric
vehicle (EV) engagement significantly influenced EV purchasing decisions, with price and expenses
exerting the greatest influence. Furthermore, the analysis of direct and indirect effects of EV brand
engagement on purchasing decisions revealed that the variables predicting EV purchasing
decisions had a significant direct effect. Regarding indirect effects, product attributes and price
and expenses were statistically significant at the 0.001, communication was significant at the 0.01
and after-sales service was significant at the 0.05. Recommendations for future research include
conducting in-depth analysis of individual electric vehicle (EV) brands to identify flaws and market
gaps, enabling the development of products that better meet consumer needs. This should be
accompanied by an examination of government policies to stimulate widespread adoption, such
as tax incentives. Furthermore, research should explore public and private partnership (PPP)
models for infrastructure development, including battery charging stations and dedicated parking
spaces. Yet, study should be made focusing on enhancing vehicle efficiency for real life
application.
Keywords: Brand engagement; Electric vehicles; Purchase decision; Communication; Service
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