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Abstract

Marketing strategy is an important factor affecting the survival of private schools, especially during
the COVID-19 crisis. This qualitative research aims to examine the marketing strategies of a large size private
Istamic s school in Pattani province purposely selected for a larger size school which have been growing
number of students. The semi- structured interviews were used as a research instrument with 5 key
informants including the executive and teachers involved in creating a marketing strategy for the school.

The collected data were analyzed using the content analysis together with the triangulation method.
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The results show that the school has adjusted its marketing strategy with the 4R process : R1 Remaining
the original marketing strength of the school (Remain)R2 Creating interesting marketing points (Re-invent)
R3 Reducing the hassle activities for students and parents (Reduce)and R4 Opening new areas and

communication channels to communicate (Re-channel).
Keywords : strategy, marketing, private school teaching commons and religion, Covid-19 epidemic, Pattani
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