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Abstract

This research was to study the demographic factors, consumer behavior factors such
as activities, interests, and opinions, as well as the factors of integrated marketing
communication, including advertising, sales, sales promotion, and public relations. These
factors collectively impacted the satisfaction in using e-commerce platforms for online
shopping among the younger generation. The study collected data through a questionnaire
from a sample group aged between 15 to 29 years old, who had used an e-commerce platform
at least once in the past 15 days. The sample size consisted of 410 individuals. From the
study, it was found that the majority of the sample group were males, with an average age of
21 years old, pursuing undergraduate studies. The primary occupation of the respondents was
mostly students. The average income of the majority was 13,353 Baht. The majority of the
sample group used the platform during the late hours (7:01 PM - 12:00 AM). Their average
order value was between 201-400 Baht. The predominant payment method used was Mobile
Banking. The most frequently purchased type of product on the e-commerce platform was
men's/women's fashion apparel. The primary reason for using the e-commerce platform was
attractive deals and prices. The promotional period that significantly influenced their
purchases was the Monthly Promotion. The results of hypothesis showed that demographic
characteristics and consumer behavior factors, when differing, did not significantly impact the
satisfaction in using e-commerce platforms for online shopping among the younger generation.
However, it was observed that integrated marketing communication factors significantly
influenced the satisfaction in using e-commerce platforms for online shopping among the

younger generation, with statistical significance at the .05 level.
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4.40 $ustu 2 Ao uwanmasy E-commerce Insudesafidalou uarsiaaumnana T ide
Winfu 434 §udfu 3 Ae unamedi E-commerce fiuaziBunvesdudiidniou wagnsstuaunm
dudn denadewintu 4.30 Susiu 4 fie umammledu E-commerce fmnuaeay Ul figaainy
aula fidadswiify 4.25 Sudfu 5 Ao unanwesu E-commerce flszaznainsdndsiisanida
Anadewiniu 4.24 Sufu 6 Ao unannla$y E-commerce gty (Admin) eslininuteimde
paeAan flaadewiiiy 4.06

Jademsieansnisnaiauuuysanmsfumsasaiunisee wuin nguiogisisesuay
flanelafunsduaiumselassuegluseiuinn Wefinsundusede awunsnFosdrwiuny
Anadsanunlutos el Susu 1 fe fduanlufufivey viewmaniasiieg Anadewiiu 4.50
Sudfu 2 A nn33amile (Collaboration) fukusuFAudtuti esudiuan daadewinfy 4.21
dusfu 3 Ao unasmesu E-commerce fimsuansdonudruanvunalvgluniusn edganim
auladoveagndn fidafoniiiy 4.18 Sudu 4 Ao n1savaw Coin Liieuandauan JAnadewity
4.15 $usiu 5 Ao Anudlunsdnfanssudauaiunisue danadewindu 4.10 Susfu 6 Ae Tunisieu
Fraglasnsilifaiiudnaiasin daademiifu 4.07 Sufu 7 e unanleu E-commerce fnuli
duiiiedudiuan danadewindu 4.01 Sudu 8 Ae M3 Live vodudlasilduanlu Live fidiade
Wiy 3.89

HadensdemsmnaiauuuysannsiunsUssnduius wui ngusegsiiszduauie
welasnunisusznduiuslaesimeglussivann defsandusede amusadssdifunudiade
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nunluties 16l sudu 1 8o malialenalignéfiiaeteduduuansninufafiuuay 1
aznuuiioadaauiulalunsdenldunanesy E-commerce SiAaduingu 4.27 Susu 2 e 3
NS ELNST1@15 U Iud /A taue dua1 lndkIUDIM19R19e 11 E-mail, Facebook, TikTok
Hugiu fieedewintu 4.25 susiu 3 Ao n1sldn153e Influencer WunSiwunasvasunannasy E-
commerce §iALadainiu 4.06 Susu 4 Ao nslidunivaindeluslunannidrvesunanedy E-
commerce Ingnss Lagn1siaysuuzunanilosy E-commerce AN Event 1eq fldade
WU 3.95 SUAU 5 Ao n15USTduNUsSLNannesy E-commerce Hnudnenansiulvneuay
fsUszma Sianedamiaiy 3.87

M1519 1 A1 P-value lumsnagevauyigiuvesnuuandislunudadenislseyinsmansves
Auslaawavaduianalavesduilnalunisdedudioaulau tnelyd T-test uay One — Way ANOVA

Ilag Pearson Product Moment Correlation Coefficient

A1 P-value Uadennauseunsenans

MOdeL — = Y a1 oA
91y LN ASENY 1IN selaedsnaLmou
ANMUTINBLVD Y
o - 0.804 0.367 0.179 0.208 0.981
HUILAA

M1579 2 A1 P-value Tunsneagevayigiuvesauwandslusulade nginssuvesuslaauay
Aufsnalavewusiaalunisdeduiesulal lngld One - Way ANOVA
A1 P-value Uadeiunginssuguilag

Model = —
NINTIU ﬂ’J’]ﬂJﬁ‘lfL‘i} AATHARN LAY

Ausnalaveuslan > 0.000 > 0.000 > 0.000

M1319 3 A1 P-value lun1snegeuanyigiuvesanuuanddluaudadenisdearsnisnaianuy
ysnsuarAnuitanelavesuslaalunsdedumesulall lngly Multiple Regression Analysis

ANSELASY o o <
Model Constant A5 layaIN N9V ANSUTLVIFUNUD
A58
B 0.846 0.157 0.333 0.202 0.115
P-value 0.000* 0.000* 0.000* 0.000* 0.003*

§/ = 0.846 + 0.157X; + 0.333X; + 0.202X5 + 0.115X4

*Statistical significance is 0.05

Wiefiasanauianalalunislduinisunannesy E-commerce Wy ngudieeganileny
WA SEAUNISANEI 81TN wazs e laedsnaLmounwaneneiy azlddinanamiunanalalunisly
USNIsnanasy E-commerce Liadndumaaulay Alulkansanaiu (115199 1)
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definrsanaufisnelalunisléuinisunansiess E-commerce nun nduiiogei
woAnssun1slduInsunasesu E-commerce ludufanssy duewaula wagduaudadiu 7
wansneify axlildwasernuiovelalunislivdnisunamesa E-commerce ioZoduoaulat 7
Tiuansaiu (31971 2)

dlefnnsanaufianelalunisldusnsunanesu E-commerce nuin Yadanisdeans
N1SAAIAKUVYIAUINS bAKA A1UAITIAYMT A1UAITUTY ATUNITEUETUNITVIY LagaY
Uszanduiiug dawasemnufiselalunislduinisunanilosy E-commerce iededuooulay 7
LANAAY FeEunsaAnduUssanaunanaduannis Tl y-0.846 + 0.157x; + 0.333x; +

0.202x5 + 0.115%, (151971 3)

aAUTENANTIVY

dnwaigmeUszanimans 1iun e sefunsfing 013w wazanmuan Arnety azdenae
anufiswelalunislduinisunanlesy Ecommerce ilododudeaulatvosauiulailuig
NILNNUAIUAT Alaisinetu Tnefinnsanana Sis.

nndadeliruinndt 0.05 uansliiuisdadednvaenisussrinsmans tiun e seiv
MmN 913N wazanunm hidwaserudfianelalunislduinisunamiesy E-commerce 1ilo
Fodudeoulatvosauiulmiluwansanmumuas eraifiosnainaufianelalunislduinig
uwanladi E-commerce Liletiedudosulativasauiului lildadsmnuunndidluies e sz
M3fnw 213w wazaniunin wnenslduinisunanresy E-commerce iiiedoaudooulat Tid
sginela sedunisnuila e1dnla wdeusiudaniunimla Aldsunisusnisluguuuuifiendu @
aenndesfuauidoves as1 Snwma (2563) fildinisAnuiies msdeansnisnainysanms
(IMC) fifinasiongAnssunistodudiiunisesulay lulwangammuviuas wudt guilaadidme
anTuzaNsa uazerdw Auandefuiinaseonginsunisdedudeeular luangaumnuuasy
WANANSAU

HadongAnssuduslaa dufanssu suanuaule wazsuanuAnudiu fidsiu szdamwasio
aufiswelalunislduinisunanlesy Ecommerce Lilodedudsaulatvasaugulualuin
nyamavLAs Ay Tnefinnsanaind Sig. nasuvestedewginssuguslaaliannnia
0.05 wansliiutadadenginssuguslaa dufanssu duanuaula uazduanudnmu lidwass
aufianelalunislduinisunanmesu E-commerce iitodeAudnoaulatl vosausulva Tuinn
NTEMIITILAT D199sLdle91n NsddeAudriuunanilasy E-commerce finTuazaInuay
5037 warluilgtiunisdsteduiooulavvesnuiulmildlfidudauani windududsfiousy
Tndanansavhnisddelamenues fuiy uilntadenginssuguiina Aufanssu Auauauls
wazdnuauAaiiu lidwadoanufovelalunisldudnsunanilosy E-commerce iflo%adudn
poulatvesruulmiluwanganmuniuns

nauieegsliszfumuddAeIfUTadosERunsdoasmsmaiauuUy SIS dssasie
aufiswelalunislduinisuwanslesy E-commerce iilododudeaulatvasaugulualuig
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(%
v A v

n3unnavuAT Inesideglusedu 1n wazSeemuaduanuddgasil dun1sue Aunsauaty
ns1e Frunislasan funsuszaduiug audidu dsaenndosiuauideves Doned da1
iy (2561) IivinmsfnwiFes BvSnavesnisdearsnanismainiuuysannswazautdede
voaduledndsemnulndavesfuilnalunaranansmdvddidnnseindvesdudleney

mMeAeTgianLanendmvauuestadusiunsdeaisnsnaiauuuy AN IR AL
melalunslduimaunaniosy E-commerce Liiotodufesulavvasauiulmailumngammamuas
wuhenudundsrestadeidvinadonnufimelalunisliuinsunanesu E-commerce iflade
dudesulatvesaugulnilulwnngammuniues losesas 51.8 uazdniouaz 48.2 \udnsnasin
Hadeilaliindrundnulastadodunislavun dunsue sunisdaaiunisvie funns
Ussmnduiug Swanmsuindennufinelanisliuinisunaniosy E-commerce iitodadudooulat
TuBadunse iszdutodfay 0.05 Fsanunsathaduusyansuuanaduaunis Wsadl y-0.846 +
0.157x; + 0.333x; + 0.202x3 + 0.115x%4

finrsananaunstradu wui Jadeszdunisdeansmsmaiauuuysannsiidsaasieniny
fanalalunisldvinisunanlesu Ecommerce iadoAudooulatiuniian Ao funisuieves
Auslanaugulnl wirdu 0.333 uUNISALETINITVIY WY 0.202 Arunisiasan wiadu 0.157
LaEAUNSUTEAFURUS AU 0.115 auanau

Jalauauue
= Y E a ] = [N
nn1sfnudadenisdearsnisaaianuuysannisidmareaiiuiiesnelalunisldusnig
wnannesu E-commerce iedoduiooulatvesausulndluluansunnuniuas a1u1sain
Han153TeluUTulale dadl
1. dnwardsEInImans naukTanavIswazmAng danuisnelanlndifesiu wazngus

4

=

a1 @mluiniew/indnw duwilduiianelalunisteduamitugeanedidnnsednduinniingy

b b

'
1%

au gusznounisenaiasanquidesinarndungugndndvune welilunisiwuanagns
nmseanlimganiuggenguaangts weldanunsadansneinslunisingsialaegianunzay uay

(% (%
A a 14 [

WisuiguaMNLana1elangstnlay wazdniseruisanudzaInlun1sTedun wiu ITunaunis
Fdefifiauazansonisldau lidudou dszuuuddudunisddodui fanuaniuznisuuds
audn danumiailumsindsdudiuaglfuinisdsdudiasouagquynivud TusnsAsssudoud
wnza eadarudetowazmnulindslunsteaudinuremedidnnseding

2. woAnssuEuIlaa ngugnAnldunannesu E-commerce Tugiafin Ae 19.01 - 24.00 .
wazflvonnisdadoads 201 - 400 U %aaamé’mﬁui‘]ﬁﬂﬁﬂwmzﬂswﬂmmam%ﬁ;ﬁﬁimﬁm%w
JuniFewdndnw guszneuniserafimuanagnénisnaraiyatilufingutiniFeuviesigtios
Tnensiidrwanlutanandifuslanddsldunanlesu E-commerce 3ofinsdnlusludusasiiy
Monthly Promotion Iagag18n15uangdiuan \uduanfinainrateuind iy flarau1s0fenm

duslnauazadsanuianelalvguslaalunisldunanilesy E-commerce \iiededudeaulall
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3. Yadunsdeansnsmaiauuuysannisiunislavan §usenaunisasiiauddgiu
stuvusazilevvestawanlidianuaulaunniu wu mslavarlvguilaalddamy dldldnis
Tawanifionsuigegiaiies msdeaunsnuwidansedymdsrudilvludlavan warn1siimaves
uwanyleda E-commerce Alondnuainieyndnvesfumaidnunaziiauls asldneuiugnasiu
N19WaIANAALAY Nsinantunseua azgreliinavesunannesufsgaduilon wazasis
Uszaunsaiiio mudadreanufovelalifuslnalunisldunanwosy E-commerce ilatodudn
ooulayl

4. J2dnnsdoansn1snaIALUUYIANNNIAIUNNTIY fUsEnaunImsiiauddniu
Funounisdstodudiiazan lududou unanrledu E-commerce mslddduiinagaanén ladazdu
nsdanalusludunsesiadiuanlvignaaiaunsaldanudie nmsuanssieasidunvesdud vies1ai
Foau Tudeeavidenveanisdnds Sniedeunanesy E-commerce arsininauitliaany
PIYLNRRBYNRBALIAN ﬂifﬁqﬂﬁﬂLﬁmfjﬁymmﬂﬂﬁﬁaﬁuﬁw diefiagldmavaussminudeanisves
Abduinislaegreliusednsain wazavvilvguilaaiiaanuianelalunisidunanvesy E-
commerce tiatedufeaulat

5. Yadunn580a13013AAIALUVYTAUINNTAIUNNTAUATUNTE fUTENOUNITAITIH
anudffunisuanadiuasiuTufivassing q lnensdiindiuiunswandiuanlings liguslan
iuinlddeugaiuiiosudiuan Tnaunanesy E-commerce asiiunisuandiuannisdiua nse
naostaaululandiaty Ha1sandiuanaiusigyanadinnisldnuvesiuilag uonaNtY
unanladu E-commerce msfimssauflofuuusudaudduii ilensedusonuevesmisiusuduas
nszfunsteAudriuTemauwanilasl E-commerce 1InTu ionouauaseufesnisuaraing
anufisnalaliguslaalunsldunanesy E-commerce Wededudesulal]

6. Yadun1380a130130AIALUUYTAUNNTAIUATTUTEVEUTUS §UTENOUN15AITIN
arwdrdyfunisuansaudaiiuainguilnafiaededudvinuunanwesu E-commerce Litoain
arwitulaliuguilnasielm q uagnisnsedumstouavaiannuadlaliguilnaainnisTusiun
wnasesunutemdelyduaiiiusa o lddnasdu Facebook Instagram w3 TikTok 53u8an13
Tn131%38 Influencer fifdudunszuanndundivumeosvesunanodu E-commerce Liteadns
usagdlanazauiisnelalunisldunanwosy E-commerce Liododudeaulay
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