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Abstract

This research study aimed to 1) investigate how different demographic
factors influence the repurchase intention of After You dessert shop consumers in the Bangkok
Metropolitan Area, and 2) examine the relationship between influential factors and the
repurchase intention of After You dessert shop consumers in the same area. Data were
collected using an online questionnaire with purposive sampling. The sample consisted of 400
consumers aged 18 years and above who had previously purchased products from After You
dessert cafés in Bangkok. The research instrument was a structured questionnaire that had
been validated for content validity and reliability, yielding a reliability coefficient of 0.827.
Statistical methods used for data analysis included frequency, percentage, mean, standard
deviation, t-test, F-test, and multiple regression analysis at the .05 significance level.

The study findings revealed that: 1) gender, as a demographic characteristic,
significantly affected the repurchase intention of After You dessert shop consumers in the
Bangkok Metropolitan Area at the .05 significance level, while other demographic
characteristics such as age, education level, occupation, and monthly income showed no
significant effect; and 2) corporate image, brand image, product quality, service quality, and
brand trust were found to have positive and statistically significant relationships with

repurchase intention at the .05 significance level.

Keywords: Corporate image, Brand image, Product quality, Service quality, Brand trust,

Repurchase intention
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