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Abstract

This research aimed to 1) analyze the components and potential of cultural capital in
the Lampang Old Town under the creative economy framework, and 2) synthesize guidelines
for creating economic value from cultural capital among community entrepreneurs. This
qualitative study was conducted in the Lampang Old Town, covering Sob Tui, Suan Dok, Hua
Wiang, and Wiang Nuea subdistricts. The key informants consisted of 10 cultural entrepreneurs
selected through criterion-based purposive sampling. Data were collected through in-depth
interviews, participant observation, field notes, and documentary research. The data were
analyzed using content analysis and analytic induction.

The findings revealed that the cultural capital of Lampang Old Town comprises two
major categories: 1) architecture and 2) knowledge and practices concerning nature and the
universe. These cultural assets serve as essential resources for developing entrepreneurs’
products and services. Value creation was achieved through a systematic process involving
identity analysis, product development, brand and packaging design, and marketing
communication, resulting in new products, enhanced product value, and increased
competitive differentiation. Furthermore, entrepreneurs’ capabilities in product development,
marketing, and the application of marketing technology were identified as key factors
contributing to successful value creation from cultural capital. In addition, the Social Return
on Investment analysis indicated that entrepreneurs who systematically integrated cultural
capital with product development and marketing communication tended to generate greater
economic and social returns.

The study concludes that creating value from cultural capital requires the integration
of cultural resources, a systematic value creation process, entrepreneurial capability, and the
effective application of marketing technology. It also highlights the importance of establishing
knowledge transfer systems and collaborative networks among entrepreneurs to strengthen

the sustainability of the grassroots economy based on cultural capital.

Keywords: Cultural Capital, Value Creation, Community Entrepreneurs, Lampang Old Town,

Creative Economy
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AnuasatunsLdturesiusznaunsluguiieuniuasaung
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3. AUENTI0VRRUTENBUNTYNBUTUNTUUA UM TS TIY

naMTIdenuin fUszneunsyrLiiunumddlugiusmnasnsuasquAdenles
numsimusssuiunatn Taeguszneunisdmalaenssieruanunsalunisainayaaiinandudn
WATUINITUUIUTMUGTTH il Anenindanannanansnesuisldlu 3 Gvan Tiun Funisiam
WARsaue sumsraauarnsdeans uazsunsldinalulagnismann (MarTech)

Tufifdnumsiamnndn fue fuszneunsidauaiunsalunsiniudadnuainis
Tausssuaunsaiosdusenouledyanual Wy JUkuUan1Tnenssy anany MUERaNIsY Lag
Feadwieadu udszgndlilunisesnuuvaumldegiaiiamuming dwalidudiinanuuandig
uwazilnuALdsszaunisalseduslaa uananil navuruMIL AN SeiSinTouAGUANINARES
USudgs mawamnussadue waznsmusuamnm dsfidutisenszdusnsgiududliaenndos
fupuABINTIsvemannadelv

TufiRdunisnaiauagnisdears nuin guszneunisiiniglddeanisesulay 1y
Facebook Wag Line lumsuszunduiusauduazdoansfugndn Tnauunisiiauel3essims
TUsTIU (storytelling) Lﬁaa%ﬂaﬂﬁ%’uﬁuazmwé’ﬂm}uaaﬁu@ﬁ pgelsfiny nsAniufanssune
msnanadsfidnungliseilos vinnsnaunudanagns wagdiliamnsoivuangudmnevionis
doasnuelfegedniou dwalidnennlumsvenenaindsddediie

Tufiishunisldimaluladnisnatn (MarTech) nuin fuszneunisunsseisutinasesiio
Adviaunld 1Wu nsadrerewmudesulal nsdienmaud uaznsdeansiuuwanesudeay
ooulatl Fstraifinnsidndsgndiuazlontanisnisnann egnalsfiny nsldimaluladdseglusedu
Fudu ansysanmsiedesile wazlifinislideya (data-driven) ileatuayunisdadulania
msmann vilvidliannsaldfnenmues MarTech ldograiam

Tnvagy wansidsazdieulfifiuin amnuannsavesfusznoumsguruluisaudmdy
Haduimunmiudniavesmsuamunisinussaguanifiumaasugia lngguszneunisidl
amvaansalunisysanmsmsimuInansus nsdearsnisnain uazmslidinaluladedradu
spuu azaNnsaadisnuldiuTovlunisutadunazifinyanlvivauduazuiniglfediad
Usgdndnm

4. nadWSuaIN1UUAWUMN TR TTIgYARLAY

HAN15ITENUIN N5LEUNITTausTTURIUANgN MBI UTENBUNITYUYUN B LLAA
sarfinlunansd sieludedndoe nanain waskadnsmaasugia lnsanunsnesuisldwsd

Usenswsn Tulifvesmsimuindndaaivazusnisiug gusenaunisanunsatdndnual
ya¥ausIsuresiud 1y ULUUanIdnensTy aInaNeuERNTIN uaressAINEA LM I
Uszgndldlunisesnuuududuazuinsifiendnualianiziu dswalyifnndnSausilnifiazieudn
dnualvesyuruogistalay wazansonevaussieAuFeInIsvesinvieaisuaziuslnagalyid
TudAgivuszaunsalidaimusssy

Usgmsitaes TuliRvesnsiiiuyasivesdud wagu3nis wuin nseuInesdUsznaunis
Sausssudniuauan 1wy nsades (storytelling) LAZNITOBNHUUUTTAUNTIIAUSITY Fredial
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AnuAdedydnuaiiazauadesaunisal (experiential value) ¥ilsifuslangoususianiigady
dwaliAnnsfiuyadludaasvgiasgradugsss

Usgnmsfiany lufifvesnisa¥ianuuandiaimiagsia nsldmunisiausssuyinle
fUszneunsannsaaiisgauieiiuanssaindudilulunats Tnsanzasiiauesnanual
viadufiliansnaenideuuuuliie dehsaduaismnulsiuoulunsutsiy wasifinauand,
VOUUTUALUTZELE

Uszmsiia lufidvesmsifisloniayamsaaiauazsield nsuszgndliinalulagnisnain
(MarTech) tu Aodsnuaaulay warnsaiadonidelansssn FalifUsznaunsannsnvenegos
yamsd e dfandugnénll waseifislomalunisne iilusaatiesduuasnainosulat

ogdlsfiny nanidedsazvioudadosiindslasiaiianaziBsdnenn fdwaseniny
deBuveanisairagadiia Toun nsimuindadueifidwiaanudussuuuazannsgiu nnld
waluladnsnanailiseilesuazviansnunudinagns sudsnsuvstufududmaunulunain
ildnuaradendaiy dienvanmeuruannsalunisudsiuvesiuseneunslussezen

uonn# lwFesr0n15iAT1zviyaninanouununIadeau (Social Return on
Investment: SROI) wanalitfiudnn1suuasun1siausssunIunszuIuNIsHAILINAn S n9iLas
é’i’ﬂamwmaqQ’Uizﬂaumiddﬁlﬁmmaé’wa‘mqLﬂi@gﬁwazﬁmﬂuizﬁuﬁmﬂmqﬁu Wunsuseidiy
Ingl¥3Uuwuu Ex-ante and On-going evaluation 1agA1 SROI fixnnan 1 agvioudinisasuly
AanssudananneliiAnsane uLUNIdanTiduen

INHANTITY WU FUsEnauNIsUesIeden SROI Tusediuge wu Sruusidestrimiles
J1en (16.21) war$1ua1dai (15.56) deazvioufismnuanansolunsarayanfinainyunia

a a

Sausssulfodreiiuszaniam lagianizmsiauinsiaud n1seenuuundnfusi Lagn1sdeans
MsmannTiaenadosiusnanualyiaanu

Tuvaugiguseneumsunasieiian SROI indn 1 1wy thudesu (0.21) waz¥umseames
(0.27) sagvtoutedrinlusunmsiaundeszuuuagnslinagninianismainegseiilos dawali
msudasunisiausssudildanseadmaneuwnumaasegialdsgruaudnanim

Tngsau A1 SROI TuauAdeiuandiifiuin nisadeyarfina mumefaussauduegiu
FEAUNITYTNINITTENTNIDIAUTENBUVBINU NTEUIUNITHUAMU kagAnenIMeegUsenauns
Tngianizainuaiuisalunsimuindndusitaznisdearsauainisfmusssugnainegisd
Usgdndnm

agu msudasumeimusssdyaniiunaassgialugudeniuasdiuisnel i
uadwsiBsuanluvansfii idludundndog n1smann uagseldvesiusznaunis egrslsfinin A

gaguveIraansaIng NdWuegfiuaNaNIsaluM IR AN INVBILU TENBUNTHAYNITUSINS
Jan1seeadussuy
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M1919 3 HATNEVBINITWUAIUMNTINUETTUELAANTNNIATYFNT

Ausznaun1me NRveIHAINS SROI
TUsTIH QRN YaAREUAT | AIUUANAIINI Tonanis
CEEHOITEE UazuINg §3na NSAAIAUAY
U313 seld
1. Grunszen Warnwesfiszdn | Wuyaan enanyal fagatinvioadion 0.95
guauns LazLAS oI Ussaumsaine | anndeenssulusiar | lawiengy
UseiRenans
2. 009BouTl | Wannendud | diuyadiiansssy | Sndnvaliuluna | venegiugnéd 0.65
a7 (huthan wazUITYiY | Ju tinvidien
W)
3. UuAeeu Wanyowns | dugasnisan | wuanudwiesdiu | venegiugndn 0.21
Tyl 5o LazANLAAAY tfnvieaiflen
4. $uwiiontnn | fawandud | duyadiosnsiu | Sadnuainiainam | Wiuveamnsda 16.21
willgrdagmatn | wandoeilval fiu Iy
11377 wagnni
5. 5 wefewns | Wanwdednel | iinyadigns Wa-AuU VLILAAN 2.00
AR ER Y uazuTTatos | A soulal
fsumain
6. $ruiddn Waneanuas | Liuyare s gnanualduaIuwl | Ye18gIugNA 15.56
U590 tinviaidien
AAIAVOEN/
poulatl
7. by Waussafaet | duyavuy YOTIMUUURIAL nanvesn/ 0.59
ugle i soulall
8. $1u3uuns Waumsndudn | iugadl yosrhniuty F1eliangnA 7.89
Uweu AANUALUTTY Used wavves
fiouan Hn
9. SunBUATUNY | Waray diuyarsndnual | enumannvanena | gnénligl 1.40
U VaINvaY 91113 Ty
10. yruweames | simwnaannuaz | Wsgadgidagn | avwilindadu AANAGYNN 0.27
U530 e qUNMN

anUs1EHNaN1SIVY

HANTTITBLTBINITAT YA NANAINYUMITTRUSTILaWRWIAne A MEUTENBUN S YXYL:
a0 = J [ a [ o w (% c’lj
nstlgulosnuATaIUN amnsaeduTelalu 4 Ussihudidey aell

Usensivile umedausssuluguggumingnsivensaseyanInasegiag nan1sidey
WU Numeiausssuvesgudennuasaiune liesduaateenssy vuinanssy Qiidayan
Viesdu wazesRAuIsuoImskasnIsunndurulne Wundnensdrdynausatinsdesenidu

duAuarusnsndyanniiul egnelsfinig nsadayaandlafinannisiyunmeiausssuiiesegns
WAgn uwadusgiuaualisavredusznaunislunisiiniuuasinundnanualvesyusandilv
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aonadasfuaudenIsvenain TedunuiaenadesfuuuiAnyumsiaussauees Bourdieu
(1986) wazuUIARLATEAIA3s@TIAYBY Throsby (2010) uaw Richards (2018) flgdunedn AmATMS
LATEFNAAAIINATHAUKAIUTENINNUNITTAUTITU ANAAATINETIA wagn15aS19AAI I
fuslna uenainil Seaenndostunantsidoves aywn ihdlvg) warlungiu fvow (2569) finudn
MseonLUUKARANsIuaz Ao sEndnwalviesiudutiadeddnlunsenssiuyarnaniamids
TUUTTTY

Usznsfiaes nszuaumsuUamumeinmussudszuy sanidouanddiiiiuin nsai
aAfinnumnsTausssdunssuiumsiideslosegaduiiu dudmslesgidndnual ns

q

&

v A

Andenuazinmnavyyumeiansssy nMswaLRaRNe MstmunauA wazn1sAeanNINNIRAR
nsTUIUMIRINANAYYIEUI NMsudasumsTansssndunszuiumsdeszuuiifesorfonisysan
MseednImg Msddmsmvesiidldduds uaznsuimsdantsedsieillos deaeandoiu
uwAnYes UNESCO (2013) uagnan153doves ofind nowwa wasamg (2569) Atliifiudn n1sdnnis
psAmLIu UM TSI suLaznsiiduvessuruunalnd fglunisaisyariiinnas
desumsvieaiiondeainsassdognsdsdy

Usznisitany unumvesfneningusznounisuasinaluladnisnain wansisenuin
Fneamuestiszneunisiiulladvdfdifmunanudisavesnisudasumsinusssy Tasiame
AMLAINNTIIUNITHRILINEAA I N15aT1IUTRNTIY MSAIMUAANAT kagn1sUssendldinalulag
M39a1m (MarTech) Liledoasdndnuaiwazidndanguitiming defunufindnasandosiuuuiin
994 Barney (1991) uaz Teece (2007) fioduraiminensuasdnauainsavesasnnsifuiaded
aanuldToulunsudedy sautidenadestunan1sideves naus1as Uz (2569) finui
fszneumsluiuiidondemsamsadenlsmumeausssudrfunsiausdafasiuagnns
ai1anIeYIgAuTINile vuAgiU Nan15Idedmuinnslyd MarTech vesUsznaunisdiulg
Favnanuseideanazvinnislideyaiientsdndulaisnsnatn deazviouindediesindlunis
fiangnmduATraresisznaunslussduiiud

Uszm3iia nadwsvesnsadnayanuazamdiduesszuy namidemuin msulasmuma
fusssuannsaneliinuadnsnsluiiniaassgiouardsan Tiun msWaundnsosiln n1sia

EN

YarduA1 N158319ANUULANANNNTUYITE kagn1SIeNEleNIanIeNIIRaIn LAgNaNITIATIZY

D.

YAAIHNANDULVUNIFIAN (Social Return on Investment: SROI) uanslitfiudn §usenaunisi

pud)}

ansaysanmsusiaussaifunstaunsdndasiuagnsdeasnsnainegadussuy
wrlilnasmanauwnunLATygnakazderulagindtfununisau (SROI > 1) Tumemseiudiy
fuszneumsifnanszuIunsuimsinnisuas msussgndldinaluladogiseiilos duwililssy
naRoULIUAINTY (SROI < 1) agfiouliifiuin arudsduvesnisadrsyadildtuogfuyums
Fausssufesesnafor wituegiudnonwlunisuimsdnnig nedeud uaznisitauiegaedes
VOIRUTLNOUNIS

Ingagy KA sITetvdiu mMsa$syarumaianssandunssuiunndessuuiiiiaan
N13YIUINITTENINNUNITAIUTITU NT3UIUNITUUAINU ANENINYBIRUTENOUNTT wagn1sly
walulaBnismanasiuiu fedunuiliifesdudunguinumefausssuasasvsivaisassdviniy
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uifsvesesimuilasiausdn dnenimwesiusznaunisimihiidunalnidenles (Strategic
Enabler) filvunisiausssuannsaulanuyarmaasvgouasdanildosnadususssu Snit
wan153As1e% SROI Sadundngudeusedndiasioudszavinareenseuiunsdingta uay
annsoliiduuumdunmsimuaulsvieiioRmulasegiagusnuuguunsiaussseens
datiy

Ualauauue
1. YaiauauuzBUUuadmiuiusznaunisyuvu
NNHaNTITenUI fuszneumsiiunumadgylunsudanmunsiamsssugyaniinna
wAswgha Aauaasinisiaunded

(3 v v L3

1) nsWaundadusivugiudadneal fUsenaun15AITUINUNIITAIUGTTY LYU

43
a

aondnenssu Boudviosdu waziidaya anUsvendldlunisesnuuudumuasuInig \ieadnany
IENEANIEPRTRICES

2) mafmuinwEAuNsRaIaLazsieans esduaialiiuszneunsiinnuanansaly
nsiansed (Storytelling) wazn1sasieuusus Lﬁaﬁammmmmﬁmuﬁﬁmlﬂé’aém%‘[masm:ﬁ
Usgdnsnm

3) mslfieluladnisnana (MarTech) fusznounmsmsitmuvinuglunislddeivia 1wy
Facebook, Line, TikTok wazuwannosuasulan LﬁaLﬁumﬁﬁﬁagﬂﬁwLLaza%fNIamamqmﬁmmm

2. forauauuzinlouisuasmitsnuiitiedas

1) daeSunsiandnenmgusenaunts sunsiaaaadam msasidndnyal Msen
Se4 (Storytelling) warnsUszgnAldivalulagnsnanmavia WieinTauanusalunisu sy

2) WansEUUNsaenenasdaILg (Knowledge Transfer) Tngatfuayulifuszneunisi
Ussaummdd v fiduRiaes (Ventor ﬂ'ﬂawaﬂﬂﬁzaumiaiLLazLLmUﬁﬁ’ﬁﬁﬁLLfi;:JUﬁzﬂaUﬂﬁmsjﬁu

3) af1uA30U18ANTINTD TENINEUTENBUNTT YUBU @ndun1sAnyT wasnieau
A3y WisuaniUdsussArug aunuinngsy uavseenyunsTausIINT AL

6) FamaquéiFouduiogrutouansdanud Mununietausssy esusunsding
ArwANS edesile wazunUfiRTasoiludssgndl s luiuiiay

5) duatunsimuguszneunissulul Wdhunfduwsilunisdunengilaygwazse
goauMsTausTIl eaiunrurellouazaudidureaasvgiagiusin

3. daauauuzdmiun1sIdeluauian

1) msAnyideludainm Wefanansenuvesnsldyumeiausssudeseliuas
ANNENTALUNTUIITUYRIUTENOUNTS

2) msveneitufidnuludadennmiogusudu ieFeuiisusuuuunisldnumnis
Fauussauluuuniunnsstu

3) msAnwinsldmalulagidalugedn wu msldunannesuesuladuazninain
Fdvia eiuuszansnwlunisairayadiia
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