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Abstract

This research was to study the demographic factors, consumer behavior factors such
as activities, interests, and opinions, as well as the factors of integrated marketing
communication, including advertising, sales, sales promotion, and public relations. These
factors collectively impacted the satisfaction in using e-commerce platforms for online
shopping among the younger generation. The study collected data through a questionnaire
from a sample group aged between 15 to 29 years old, who had used an e-commerce platform
at least once in the past 15 days. The sample size consisted of 410 individuals. From the
study, it was found that the majority of the sample group were males, with an average age of
21 years old, pursuing undergraduate studies. The primary occupation of the respondents was
mostly students. The average income of the majority was 13,353 Baht. The majority of the
sample group used the platform during the late hours (7:01 PM - 12:00 AM). Their average
order value was between 201-400 Baht. The predominant payment method used was Mobile
Banking. The most frequently purchased type of product on the e-commerce platform was
men's/women's fashion apparel. The primary reason for using the e-commerce platform was
attractive deals and prices. The promotional period that significantly influenced their
purchases was the Monthly Promotion. The results of hypothesis showed that demographic
characteristics and consumer behavior factors, when differing, did not significantly impact the
satisfaction in using e-commerce platforms for online shopping among the younger generation.
However, it was observed that integrated marketing communication factors significantly
influenced the satisfaction in using e-commerce platforms for online shopping among the

younger generation, with statistical significance at the .05 level.

Keywords: E-commerce, Integrated Marketing Communication factor, Satisfaction, products online
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duAmTedug Nilnuen wazatunsavilgusiaafanuuseiule Fuuazaivdiuaiuaanis
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dawasilsziuanuwelavesusazauuanmaiy vinauAvewaniae wieauriiuilaelasusi
N1AUAIANTe Azdaralviguslnainaduldiienala (Dissatisfaction) WHnINAMAIYDINER T
visedumifuslaalisunsafuanuameaniswesiuilaafaziinniufisnsla (satisfaction) wazdn
AnrveNanfusiviedumifuilanliiuganianunaniefgiliguilaainanuuseivle
(Delight)

arfianela mneds mMauanseeniamuiBnuieruAnuesuyudidlunisuanuazay @
Ananmsldsunmsnouauasmuiinuaants guilaefazifnauidniddessdy asstudaumn
mnudeanisvesiuilanlildiunsnovauss mnufisnelaavduluiBeay de1nmsdanaseniig
AugAniueawitanels Avwadesmuiild

LLu’mmmiaaaﬁmimmmLL‘U‘U‘U‘JmWﬂﬁ (Integrated Marketing Communications: IMC) W
LLmﬂmwwwmmmﬂmﬁmﬂwuaqmﬁaamimsmammmmmmanuiuaﬂwaaamﬂaaaﬂuua“m
Wmaneidigaiiu miaamsmimamLLU‘UpJim’lmimuumﬂ%anﬂgﬂLLUU Wiy lawamalnsyimid
Ing viieusiuiy dodsauosulatl nsUszuduius uaznsdnfonssusneg ieareduiusuay
auaiennulindaluduilon wasihiuilamngnmadadulalunistedudvieuinisvasesdns

indan3 adngls (2563) nd1311 ma%mamwamLL‘U‘UUimeaLﬁWﬁummﬂmi
L.‘UasmLL‘UaﬂuamwmsmmmLLaqummimmmﬂm Tnstawwnswdountadumalulagfil
fuslnadivosndunisidrdedoyauniy mimamwuLmuwimtawwuaawuwLLavaamm lydananse
ma‘uiwamimmmiuqﬂi’jmuuimme fst Msfeansnisnaiauuuysannsnatefuisnnsieans
MsmanaTiunzaniuaninasmanalutlag iy

W3 U (2547, 9190ty auges 9yiBasIa, 2559) tananiin N1589a15115AAIALUY
ysannis nueds nnsldiadesiiensiearsnismaianateguuuuiiuiu WieldiAansdeansd
wasmanuiuldognamngan nensdearslusuuysannistagldvanstomns wu nislilawannig
Tnsvien] dng vidednoans viuled uagdug nislddedenuesulayl wu wadn ninwes lod wions
Tdweundiadu waznsldnutominIsnaIakuuBNULUY WY 1159RLLARNELAT NMIYaUSY
nsdnAanssufneg iedoulostunguilivung msdeansuuuysannisiauddylunisaiis
mnuduiusseninsgnnduaudvideuusus uaziloairsmnulindalududvieuinisvesesdns
M13ADANIMINAIALUTYIANNNT axdeaiEItesiunisdoas Ssnnsdeansiifluszavsainanas i
1‘1/11JLLmﬂmmEJ’Jﬂ‘Umiaaa’ﬁmmmm%wimﬂmi (Integrated Marketing Communication) ) lasu
arudsioduseuitsharlflumsnuaunsdoasnniy
Wanilun1side

Msfnyieisestiadensdeasnsnainnuuysanmsiidssasonudfionslalunslduins
unasada E-commerce WiateAudooulatvesruiuluiluwansannamiuas Hunisifeds
Ui Befideldtnuatuneuiinisdniunuidenusiy fuiolud

Ussynsuazngugualagig Usvﬁmﬂﬂummaamqu A muﬂmﬁ“maasﬂmm 15-29 1

]

Laziagldusnsunanedy E-commerce aghatios 1 e Tutae 15 Yuiiniuun d9luiislinsiu
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o d‘ 1 [} gj Va v =X Va o 1 Y} 1 v o v
IuNwuey Ay {IeEIEnsAunuuIaveInguiiegdlaglyans W.G.Cochran sl
~ = % ~ ) A ° Yy 1 v o w aaa ) =
fimuaaiapaould 5% NseAUALTEIU 95% wayinualriladudAynIadaAniseau 0.05 &
AUNsaAWINNGNAIBE19lA 384 Mage waglaiiudwIumeg1a 26 FeEs e lilavoyaiiaay
auyselunndelu fety uddetazldnguieginduduiunisdu 410 Mege wazidandiegimuy

1 Y oa a'a I 1 a dl‘ & 1 I3 1 L 1 I 1 A Ly 1 I~
WraINnauRusnandiongegluyae 15 - 29 U Fediodnlungudiegne ldldnisidendiegne lu
nsdendiegmnaraInaNnguRusinalasldusnIsunanneasy E-commerce agtloy 1 A3
Tyt 15 Jufruun

ﬂl = dl a o & 1 < 1 v 1 1 d'

1AS9daN 1ETuIUAY Ao LuudsuUlAgLUIBaNWU 4 @731 Lawn @3UN 1 wuvasuay
Neatudeyatadednuusniauseansenans @i 2 wuuasuauinediuladengfnssuguslaai
dapasonufianalalunisldusnisunannesy E-commerce Wiadadumisaulay @1uf 3
wuugeunuiefudadunisdearsnisnatanuuysainisdwmanaanuiienalalunisldusng
wwanWasy E-commerce wiadadumoaulall wazdiun 4 wuvuaasuauneInuaANLNanalalunis
danldusnisunannesy E-commerce Wiindaaurioaulaldl lnoiuusalimduszdvuinsidiu
Useanaua (Likert Scale) wazldinaugilun1shudseaunISHIAIINNINGYBIDUNTAIATY JINIAUANIT
wUanununenaginisinruAndiuld Asil 4.21 - 5.00 nuneds fawelauiniign 3.41 - 4.20
pnea Wawalauin 2.61 — 3.40 nunede Hewalau una 1.81 — 2.60 nuneds fenalatay 1.00 —
1.80 vanedls Nanelatosiian

Ya o o =~ A Al ¢ ° v a 9 °

AIdein1snaaeuinIeslenldluns@nu Inedwuvasunuliseussawds dilunageu

a v A o o v a a A P & ' P
ANAgnsweLuUaeunlagldiuuUssludmsudde vy iiiedades (I00) Navun 3 vinu lae
ANUNINTIVBITEIN QYU 0.768 ndaantutlunaasy (Try-out) lagniswaniuuaauniy
fungusiteg1adiuIn 30 gn udnhlumalasldansduuszdnsueaniveasouuia (Cronbach’s
Alpha Coefficient) :nA1AuLBiuaINngudlegtludadenisdeansnisnaiaLuuysansne 4
AU IAA1SEAUANILTBLNUTINWINAY 0.906

ad a ¢ v = :.’/ le/ Ya o Y o a & v

Asn1sasizndaya lunis@nwiasell §idelaviinisiiasigideyalasldlusunsy
paufinmesdnsagunisads laun n1sldarnisuanwasnaiud (Frequency) wazAdaeas
(Percentage) lun1seSungdayadnuuenislszvnsmans wasdoyanginssuduslnadwmasieniny
fanalalunisldusnisunamasy E-commerce wWindodunisaulay ltadanaay (Mean) wagdiu
e auunnsgiu (Standard Deviation) lun1seSunedeyatadenisdearsnisnainwuuysainis
wazldafifinsnegilaely Independent sample T-test, One — Way ANOVA, Pearson Product
Moment Correlation Coefficient iLa¢ Multiple Regression Analysis

TonNauloinuraInITiATIZinIsanneenvaN (AU Yuzysy, 2560)

1. fuUsdasy wazduusnu Juasiadu Interval TulU (eygnlidiudsdaszunedag
1719530u Nominal #58 Ordinal laing Tngazaasinnisilasudinusdaseniiumsiadu Nominal
38 Ordinal mantiu JWududsvu widuihnsieszinisanaes lngldiuusiuiiavuwuda
wUSLANNL

2. ToyAvaeiILUsdasy WagmlUTny AgAesduinINUTEINTNENITLINLIRUUUNG
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3. nguveiulsdasgluguiuunisanaseazdeshifinnuduiudiBadusenuy wienrevzdes
liiiAntlamiliGondn Multicollinearity Ssanunsansiaaouldlasgainduussansavdusius r, vio
A31nA" Variance Inflation Factors (VIF)

4. Toyavziaalifimnuduiusnglusies

5. AMAnuLUTUTINTeIANARALAAudAuAsTiynANdne viFeRfeazdedliiAntlymni
13un31 Homoscedasticity ArauAaIaw@EouTiAnaInn1snennsel asde

5.1 Jn1TUaNLAUUUN® (Assumption of Normality)

5.2 fdnademiiiy 0

5.3 fimunususiuasii (Homogeneity of Variance)

5.4 auepa1adeududaseiu (Assumption of Autocorrelation)

msiteadsdasdnmiutafensdearsnisnaianuuysannisiidsmaenufelaluns
Tu3maunanledu E-commerce ilodedudosulatvesaugulvel Tulwmngammmiuas éaunis
AegULUL il
Y = bot+biXi+boXo+03x3+baxa

fviuelyt ¥ aduduusann Ae amnuitanelalunislivinisunaniiosy E-commerce ilo

Foaudooulay wastwualy (i ) (usudsdasslaed
X usuussinunislavan
X, Wuiudsiunisee
X5 Wuiuusiunsdaasunisung
Xq WusnUssinunisussdunus

NANI5I9Y

myaszideyanuii nguiegidnlngilumeis donegwds 21 U nsAinwiegluszu
YSyy1ns sesasniinisAnwedluseduiseudnuineuday vse Uirv/dqa. dilvgdendn
o o ¢ A a o = Yy a1 oA
UnisewAinfny) sesmenfe §3nvdd uasiseldafenabiou 13,353 Um

JadengAnssuguilam auAanssy 31nn1sAnwinudn draanlunisidunannesy £
commerce vaangquiiagvdulng Ao 923fin (19.01 u. - 24.00 w.) Andudosas 54.9 Awdly

v ¢ o A Y | ) " S a

nsldunannasy E-commerce nely 15 Jufiiiuw vesnauiegsdiulug Ao 1 - 2 Ase Andu
2 o o X = ! v v 1 ! P a [ 2
Jovay 57.3 UIULEANITAITRIRALRAREATaINgUmagwdlvg Aa 201 - 400 um Anlusee
ay 41.2 3511591 58dumFuAvuLnannasy E-commerce vaangudlagadiulngde Mobile
Banking Anilufesay 38.3 Jadengfnssuguilan druaruauls wnanwesu E-commerce Ml
U3nsiiededudeaulatlesianvesngudiiegadiulngfie Shopee Anlufoway 73.7 Usziam
vesduANyeoaulatuuLnaniasy E-commerce vasngusitonsdiulngAeiderundugvie/
Avdge Anlufeway 41.0 ngunseynrnalanddnsnasenisdnauladeduesulatvenguiiegns
dalngifienuies Andusevar 59.0 Jadengfnssuduslan suanudeaiu warandnlunisidentd
UIN1sunaneasy E-commerce Liedoduraaulatvainguiiegisdiulg Ao Aawazsnauiaula
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[

Anlufosns 359 Jgmmieguassaiinuainnislduinisunanesu E-commerce ilododudn
ooulavesnguinedwdwlngfeldfuauiat1 Andufosay 27.3 dranalaveslusludu 7s
duswadenisdedudooulatveangudiatisdiulug Ao Monthly Promotion 1t 9.9, 10.10,
11.11 Andudewa 59.8

adensieansnisnaiauuuysanmssmunslawan nuin nguiegisiissiuanufisnela
sunslavanlaosueglusgiuunn defnsuniusede aunsniFesddusmudiadsanuinly
ffon I8l Sudu 1 Ao nrslawaunanlasy E-commerce fauindofio uasunanvedu £
commerce Sdolawaniivainvians W1asleaine Wy Swa Facebook, 1G fidaaeviniu 4.26 susu
2 Ao Tawanveaumanlasy E-commerce finruninaule wu 3du suuuy wesdomvedlawan &
Anadewiiiy 4.23 Sudfu 3 fio mwdvosmslavanunanosy E-commerce WaNzaNRaNTaI
anuaulasiongugnd feadewiiiu 4.07 Susfu 4 e fnsTavasiiu Google W WodumAud
Tu google Aazdsddudtusnfiuannoda E-commerce sfuft dAadswindu 4.04 Susu 5 Ao
unanlesy E-commerce finslawanmsinsiimifsianumnzauiufiauiuazuing daede
W1fiu 3.93 UAU 6 A unanlasy E-commerce In1slawanaudienanskdy/vusalsedmiy
saltih fflnmsnzanfufidufuazuing Saiedeviitu 3.86

Jadensdoansnismanauuuysanmssunsee wui ngusegisissiuanuiieelasy
msvelaesiuegluseiuanniian WeRasandusiede aunsadssdunmdiadsaninnlues
18l Sudy 1 Ao Tunounsdoduidusfuanay Snszuaunsfiazain dieane fanadei
4.40 $ustu 2 Ao uwanmasy E-commerce Insudesafidalou uarsiaaumnana T ide
Winfu 434 §udfu 3 Ae unamedi E-commerce fiuaziBunvesdudiidniou wagnsstuaunm
dudn denadewintu 4.30 Susiu 4 fie umammledu E-commerce fmnuaeay Ul figaainy
aula fidadswiify 4.25 Sudfu 5 Ao unanwesu E-commerce flszaznainsdndsiisanida
Anadewiniu 4.24 Sufu 6 Ao unannla$y E-commerce gty (Admin) eslininuteimde
paeAan flaadewiiiy 4.06

Jademsieansnisnaiauuuysanmsfumsasaiunisee wuin nguiogisisesuay
flanelafunsduaiumselassuegluseiuinn Wefinsundusede awunsnFosdrwiuny
Anadsanunlutos el Susu 1 fe fduanlufufivey viewmaniasiieg Anadewiiu 4.50
Sudfu 2 A nn33amile (Collaboration) fukusuFAudtuti esudiuan daadewinfy 4.21
dusfu 3 Ao unasmesu E-commerce fimsuansdonudruanvunalvgluniusn edganim
auladoveagndn fidafoniiiy 4.18 Sudu 4 Ao n1savaw Coin Liieuandauan JAnadewity
4.15 $usiu 5 Ao Anudlunsdnfanssudauaiunisue danadewindu 4.10 Susfu 6 Ae Tunisieu
Fraglasnsilifaiiudnaiasin daademiifu 4.07 Sufu 7 e unanleu E-commerce fnuli
duiiiedudiuan danadewindu 4.01 Sudu 8 Ae M3 Live vodudlasilduanlu Live fidiade
Wiy 3.89

HadensdemsmnaiauuuysannsiunsUssnduius wui ngusegsiiszduauie
welasnunisusznduiuslaesimeglussivann defsandusede amusadssdifunudiade
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nunluties 16l sudu 1 8o malialenalignéfiiaeteduduuansninufafiuuay 1
aznuuiioadaauiulalunsdenldunanesy E-commerce SiAaduingu 4.27 Susu 2 e 3
NS ELNST1@15 U Iud /A taue dua1 lndkIUDIM19R19e 11 E-mail, Facebook, TikTok
Hugiu fieedewintu 4.25 susiu 3 Ao n1sldn153e Influencer WunSiwunasvasunannasy E-
commerce §iALadainiu 4.06 Susu 4 Ao nslidunivaindeluslunannidrvesunanedy E-
commerce Ingnss Lagn1siaysuuzunanilosy E-commerce AN Event 1eq fldade
WU 3.95 SUAU 5 Ao n15USTduNUsSLNannesy E-commerce Hnudnenansiulvneuay
fsUszma Sianedamiaiy 3.87

M1519 1 A1 P-value lumsnagevauyigiuvesnuuandislunudadenislseyinsmansves
Auslaawavaduianalavesduilnalunisdedudioaulau tnelyd T-test uay One — Way ANOVA

Ilag Pearson Product Moment Correlation Coefficient

A1 P-value Uadennauseunsenans

MOdeL — = Y a1 oA
91y LN ASENY 1IN selaedsnaLmou
ANMUTINBLVD Y
o - 0.804 0.367 0.179 0.208 0.981
HUILAA

M1579 2 A1 P-value Tunsneagevayigiuvesauwandslusulade nginssuvesuslaauay
Aufsnalavewusiaalunisdeduiesulal lngld One - Way ANOVA
A1 P-value Uadeiunginssuguilag

Model = —
NINTIU ﬂ’J’]ﬂJﬁ‘lfL‘i} AATHARN LAY

Ausnalaveuslan > 0.000 > 0.000 > 0.000

M1319 3 A1 P-value lun1snegeuanyigiuvesanuuanddluaudadenisdearsnisnaianuy
ysnsuarAnuitanelavesuslaalunsdedumesulall lngly Multiple Regression Analysis

ANSELASY o o <
Model Constant A5 layaIN N9V ANSUTLVIFUNUD
A58
B 0.846 0.157 0.333 0.202 0.115
P-value 0.000* 0.000* 0.000* 0.000* 0.003*

§/ = 0.846 + 0.157X; + 0.333X; + 0.202X5 + 0.115X4

*Statistical significance is 0.05

Wiefiasanauianalalunislduinisunannesy E-commerce Wy ngudieeganileny
WA SEAUNISANEI 81TN wazs e laedsnaLmounwaneneiy azlddinanamiunanalalunisly
USNIsnanasy E-commerce Liadndumaaulay Alulkansanaiu (115199 1)
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definrsanaufisnelalunisléuinisunansiess E-commerce nun nduiiogei
woAnssun1slduInsunasesu E-commerce ludufanssy duewaula wagduaudadiu 7
wansneify axlildwasernuiovelalunislivdnisunamesa E-commerce ioZoduoaulat 7
Tiuansaiu (31971 2)

dlefnnsanaufianelalunisldusnsunanesu E-commerce nuin Yadanisdeans
N1SAAIAKUVYIAUINS bAKA A1UAITIAYMT A1UAITUTY ATUNITEUETUNITVIY LagaY
Uszanduiiug dawasemnufiselalunislduinisunanilosy E-commerce iededuooulay 7
LANAAY FeEunsaAnduUssanaunanaduannis Tl y-0.846 + 0.157x; + 0.333x; +

0.202x5 + 0.115%, (151971 3)

aAUTENANTIVY

dnwaigmeUszanimans 1iun e sefunsfing 013w wazanmuan Arnety azdenae
anufiswelalunislduinisunanlesy Ecommerce ilododudeaulatvosauiulailuig
NILNNUAIUAT Alaisinetu Tnefinnsanana Sis.

nndadeliruinndt 0.05 uansliiuisdadednvaenisussrinsmans tiun e seiv
MmN 913N wazanunm hidwaserudfianelalunislduinisunamiesy E-commerce 1ilo
Fodudeoulatvosauiulmiluwansanmumuas eraifiosnainaufianelalunislduinig
uwanladi E-commerce Liletiedudosulativasauiului lildadsmnuunndidluies e sz
M3fnw 213w wazaniunin wnenslduinisunanresy E-commerce iiiedoaudooulat Tid
sginela sedunisnuila e1dnla wdeusiudaniunimla Aldsunisusnisluguuuuifiendu @
aenndesfuauidoves as1 Snwma (2563) fildinisAnuiies msdeansnisnainysanms
(IMC) fifinasiongAnssunistodudiiunisesulay lulwangammuviuas wudt guilaadidme
anTuzaNsa uazerdw Auandefuiinaseonginsunisdedudeeular luangaumnuuasy
WANANSAU

HadongAnssuduslaa dufanssu suanuaule wazsuanuAnudiu fidsiu szdamwasio
aufiswelalunislduinisunanlesy Ecommerce Lilodedudsaulatvasaugulualuin
nyamavLAs Ay Tnefinnsanaind Sig. nasuvestedewginssuguslaaliannnia
0.05 wansliiutadadenginssuguslaa dufanssu duanuaula uazduanudnmu lidwass
aufianelalunislduinisunanmesu E-commerce iitodeAudnoaulatl vosausulva Tuinn
NTEMIITILAT D199sLdle91n NsddeAudriuunanilasy E-commerce finTuazaInuay
5037 warluilgtiunisdsteduiooulavvesnuiulmildlfidudauani windududsfiousy
Tndanansavhnisddelamenues fuiy uilntadenginssuguiina Aufanssu Auauauls
wazdnuauAaiiu lidwadoanufovelalunisldudnsunanilosy E-commerce iflo%adudn
poulatvesruulmiluwanganmuniuns

nauieegsliszfumuddAeIfUTadosERunsdoasmsmaiauuUy SIS dssasie
aufiswelalunislduinisuwanslesy E-commerce iilododudeaulatvasaugulualuig
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(%
v A v

n3unnavuAT Inesideglusedu 1n wazSeemuaduanuddgasil dun1sue Aunsauaty
ns1e Frunislasan funsuszaduiug audidu dsaenndosiuauideves Doned da1
iy (2561) IivinmsfnwiFes BvSnavesnisdearsnanismainiuuysannswazautdede
voaduledndsemnulndavesfuilnalunaranansmdvddidnnseindvesdudleney

mMeAeTgianLanendmvauuestadusiunsdeaisnsnaiauuuy AN IR AL
melalunslduimaunaniosy E-commerce Liiotodufesulavvasauiulmailumngammamuas
wuhenudundsrestadeidvinadonnufimelalunisliuinsunanesu E-commerce iflade
dudesulatvesaugulnilulwnngammuniues losesas 51.8 uazdniouaz 48.2 \udnsnasin
Hadeilaliindrundnulastadodunislavun dunsue sunisdaaiunisvie funns
Ussmnduiug Swanmsuindennufinelanisliuinisunaniosy E-commerce iitodadudooulat
TuBadunse iszdutodfay 0.05 Fsanunsathaduusyansuuanaduaunis Wsadl y-0.846 +
0.157x; + 0.333x; + 0.202x3 + 0.115x%4

finrsananaunstradu wui Jadeszdunisdeansmsmaiauuuysannsiidsaasieniny
fanalalunisldvinisunanlesu Ecommerce iadoAudooulatiuniian Ao funisuieves
Auslanaugulnl wirdu 0.333 uUNISALETINITVIY WY 0.202 Arunisiasan wiadu 0.157
LaEAUNSUTEAFURUS AU 0.115 auanau

Jalauauue
= Y E a ] = [N
nn1sfnudadenisdearsnisaaianuuysannisidmareaiiuiiesnelalunisldusnig
wnannesu E-commerce iedoduiooulatvesausulndluluansunnuniuas a1u1sain
Han153TeluUTulale dadl
1. dnwardsEInImans naukTanavIswazmAng danuisnelanlndifesiu wazngus

4

=

a1 @mluiniew/indnw duwilduiianelalunisteduamitugeanedidnnsednduinniingy

b b

'
1%

au gusznounisenaiasanquidesinarndungugndndvune welilunisiwuanagns
nmseanlimganiuggenguaangts weldanunsadansneinslunisingsialaegianunzay uay

(% (%
A a 14 [

WisuiguaMNLana1elangstnlay wazdniseruisanudzaInlun1sTedun wiu ITunaunis
Fdefifiauazansonisldau lidudou dszuuuddudunisddodui fanuaniuznisuuds
audn danumiailumsindsdudiuaglfuinisdsdudiasouagquynivud TusnsAsssudoud
wnza eadarudetowazmnulindslunsteaudinuremedidnnseding

2. woAnssuEuIlaa ngugnAnldunannesu E-commerce Tugiafin Ae 19.01 - 24.00 .
wazflvonnisdadoads 201 - 400 U %aaamé’mﬁui‘]ﬁﬂﬁﬂwmzﬂswﬂmmam%ﬁ;ﬁﬁimﬁm%w
JuniFewdndnw guszneuniserafimuanagnénisnaraiyatilufingutiniFeuviesigtios
Tnensiidrwanlutanandifuslanddsldunanlesu E-commerce 3ofinsdnlusludusasiiy
Monthly Promotion Iagag18n15uangdiuan \uduanfinainrateuind iy flarau1s0fenm

duslnauazadsanuianelalvguslaalunisldunanilesy E-commerce \iiededudeaulall
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3. Yadunsdeansnsmaiauuuysannisiunislavan §usenaunisasiiauddgiu
stuvusazilevvestawanlidianuaulaunniu wu mslavarlvguilaalddamy dldldnis
Tawanifionsuigegiaiies msdeaunsnuwidansedymdsrudilvludlavan warn1siimaves
uwanyleda E-commerce Alondnuainieyndnvesfumaidnunaziiauls asldneuiugnasiu
N19WaIANAALAY Nsinantunseua azgreliinavesunannesufsgaduilon wazasis
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Abstract

The research study on the online purchasing behavior through the TikTok application
among students in the municipality of Udon Thani aimed to 1) investigate the usage behavior
of the TikTok application among students in the municipality of Udon Thani, 2) explore the
online purchasing behavior through the TikTok application among students in the municipality
of Udon Thani, and 3) examine the benefits and satisfaction derived from online shopping
through the TikTok application among students in the municipality of Udon Thani. Research
tools utilized consist of a questionnaire divided into four sections, comprising general
information, usage behavior, purchasing behavior, satisfaction, and benefits derived from the
TikTok application. The sample group comprised of 400 students from the municipality of
Udon Thani, selected through multistage random sampling. The statistical research methods
employed include mean values and standard deviations.

The research findings reveal that among students in the municipality of Udon Thani,
the majority, accounting for 98.5%, used the TikTok application. Approximately 66.3% of
students used the TikTok application through the iOS operating system (such as iPhone, iPad).
Around 74.5% of students became acquainted with the TikTok application through various
media platforms like Facebook, Twitter, and Instagram. Roughly 54.3% of students spent more
than 4 hours using the TikTok application. Approximately 65.5% of students used the TikTok
application daily. About 78.3% of students utilized the TikTok application for entertainment
purposes. Approximately 92.8% of students had previously purchased products through the
TikTok application. Moreover, online shopping behavior through the TikTok application among
students in the municipality of Udon Thani indicated that the majority were interested in
purchasing skincare/cosmetics, accounting for 52.9%. The primary reason for interest in
purchasing was affordability/discounts, accounting for 75.2%. Around 55.3% of students order
products through live streaming channels. Approximately 35.0% of students made purchases
on a monthly basis, and 39.5% of students made purchases valued between 500-1,000 baht.
In addition, the utilization and satisfaction in purchasing products online through the TikTok
application among students in the municipality of Udon Thani showed that the overall
satisfaction and benefits regarding the products were significantly high, averaging at 4.38.
Likewise, the overall satisfaction and benefits in the purchasing process through the TikTok
application stood at a high level, averaging at 4.38. Moreover, the overall satisfaction and
benefits concerning the pricing through the TikTok application were at a high level, averaging
at 4.29. Lastly, the overall satisfaction and benefits in terms of marketing promotion through
the TikTok application were also at a high level, averaging at 4.37.

Keywords : Behavior, Purchase Decision, Satisfaction, TikTok
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Abstract

This research aimed to achieve three objectives: 1) to survey the tourism context of the
Ban Madeua community, Chumphon District, Kosamphi Nakhon District, Kamphaeng Phet
Province, 2) to disseminate marketing communication innovations for the development of
community-based tourism in Ban Madeua, Chumphon District, Kosamphi Nakhon District,
Kamphaeng Phet Province and 3) to develop tourism activities within in the community of Ban
Madeua, Chumphon District, Kosamphi Nakhon District, Kamphaeng Phet Province. The research
tools consisted of in-depth interviews and focus group discussions with 16 key informants. The
data analysis was conducted utilizing content analysis.

The research findings revealed that the community of Ban Madeua, Chumphon was
situated along the Ping River and possesses various tourism resources within the community.
These included the Madaeu community market at Wat Madaeu, Ping River boat tours, Thai
dessert-making classes, health spas offering traditional Thai massages, Luang Pu Haad Wat Madaeu
Chumphon, Wat Ko Tam Yea, the Sua God Shrine, mango orchards in the community in the
community, as well as resorts and riverside dining establishments along the Ping River. Following
the dissemination of marketing communication innovations for the development of community
tourism, it became evident how important it is to transfer innovations from local areas to foster
sustainable community-based tourism activities in Ban Madeua, Chumphon community.
Moreover, the community-based tourism activities in Ban Madeua aligned with the local culture,
history, and environment. These activities included pilgrimage tourism, rubber ring rafting, Thai

dessert-making classes, and health promotion activities.

Keywords: development, tourism activity, community-based tourism
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warauANTInveIUszruiinnd Woudlullymimard Usemelneldidudeugnsmansnisiaun
‘UivLﬂnﬂiﬂamiamﬂuLUuﬁuaﬂmwaﬂmiwwm uazlfuumamaianuuvesdsuumunsiuuuuy
uond I Sududunuinunasugiauasdieuuianiatud 8 unuimuiassgiauasdauuiand at
7l 9 Wauddgyiv “vsvgrvenasugianetiios” dadunuimensiauiasugia daau uaz
dawandonatsanga tnslsinnudfyfuanudsdutazaumanveynaindiuvosdany danald
nguvessiandunarafuamdnithluganuasyfmivessanaaznismssdinves
Uszrrsuagnedaiu (as5vasey 29AvEau, 2554) whnswauUsemeaasiinisuSuasudvansuay
wvnsnegiseiles udegelsAnu JymiAndugiiegluasugiagiusn sudssnouseyuy
WNWATNT LLazr;:IUizﬂaumiﬁuumLﬁﬂé’qmﬂizauﬂzymashwiaLﬁamiuﬁ’u latanIzn15IAlanNTaLaY
mmanansalunnhauimaluladuazuinnssuluimunsoseniiionslivssloviananuvainvany
nfananlaedrafudnanin nsvianatnnszanenalszlogiedianiusssy swdslssmevin
ANNANLNTORUNTHERFUAILINNTTUVRINULDY (NTENTNNMITAAUANET INeAans IFeuasuinnIsy,
2564)

lueauwafn BCG Wukummemswauassgiadeuinnssuilinnudifyfunindulnegn
Faiulunnnrdinvesdsen lurusiforfufduatunsiaudeunasdunndey uwmslaenadeaiy
niniasugianeifiesiidsdaasunmaiulalaglifngulangunisl Hrmds Yssmalngldtmuadmne
msaidadulrdnsaniely 20 ¥ sadissyliluunugnseanssnd wiudsnaniitmaneiedis
waATlFfuudinunsuasnandusidu 4 annislinineinsedrsdudes uarliauddyfuaia
Huegivamneu Tasiamedszinsiiugiu Tnssuussfugunndinuazanuduegfissdu

uananil uunavieiivssmalvenanUssgndldlianaudaiulutlagiiu Ao BCG Model Su
UseEnausme LAs¥gNatInm (Bio Economy) iesegiaviyuiisy (Circular Economy) haglAsygnadlen
(Green Economy) wuamssananifunisiauniasugiauazdeny mugivdaindes Taoideuloman
Aniaswgiananiios (SEP) uazilun1sysannisseninenaUssenvu ANty Masauansy sni
TuinauAsugha BCG davimiiiiysannsmastanndusiduiifash Tngldosdanuidwinemans
welulad uazuinnssy (ST) uiaiesiendnlunisa¥rayaniin (Value Creation) 39n511A273
VAINVANEYRMININTTINMUAL TALETIN waskanAaIsNsInwRsAgaNaLysal Uiuidsussuuns
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wanlugnslininensetnsduan iiesnuannavesiuinden BCG Model noulangmsinmnidsdu
(SDG) vosanyswufegaties 5 wWwang (Ussy1auidgamuasegnadnnin wsugnanyuiley uag
LATYENAATYI, 2561; WINAU ASHU, 2564)

Wil n1sue Uil uazTausssy Ao NsUIeIesAAuIIINmIYAA YuYU Qildyan
Uswefiiesdu suAnnszuaumsthluiaundunin Ysemd Jausssu iilugnmslivsslenivazam
aagiilalumnududinuvesmuemeiugiidyy Auimusssy (@nnsal Ussadviu, 2556) A1
londnwaliaranulausiududiumiesdnenmuazdunumaminensvossusulunisiau afnse
viunsiidgusubifausslosinaasvgiasaznseaeselalinuaulugusuld (@ins s1ug3A3,
2562)

agulén mawamngrusiswndn BCG Wunsiieaiedlefiilugamiiduvesusulaeiia
Tomalviyuu 1nunsns wazgusznounisvuiadnihanuiinaluladuazuinnssuluinmunsosenaiiie
nsliusgloviannmnuvainvateynsdaniitesnwinuaunavesdsindenlugasulaeiianyumis
Tausssu Qildeysyn W0%n wavsondnualaulamauanlduselevtifitunsidinsin Ty 53
aslle wassiusunauszlevd lagtwunAnlasugianyuiis (Circular Economy) A n1sasnesele
myudsuluguyy neganauslovisauiulasaudnlugueuuaziasysiadiden (Green Economy) e

msldnsnensmssssumfegaduan WWulinsivasnndon unduaisadelunisiauinisveaieilaeg

[
a VYA v

guwy Ml Idelenuninissunssuieatunisviesiellneguyusely

e

nsvisaiitealagyusy

wnlimsvieafivessemalneidufvlaluiiemsuiniinvieadierdumidiauaulaty
nsunslUduanuas T iuvosiuiiane Tulnediinanndu waglidlanszandiegludialngjus
fafinnsnszanefgyuvuy nadfdnvionfierfiiiunisisaiiodludszmalne 7 lewdn (lisaw
n3awmne) lokA N1Yauys wisuAsATaYsen ¥ays Wedlml uassvdun uwagdsnugsonll (nTensaens
viafleauazfini, 2565) dwmaliiesiunarswiisfunmsinisesinveaiisatnisiesieuniy
in3esflolumsiaunassganazaunm@in nafslaemienuiifedesineiliaudidyiunis
vipuflealnggmuiiunniu mnnisussnmaliviendeddnedunssuienn Snsdaviusugnsmans
maviendisalaeyuvy ielvimsiannnsves i lnegurululufiensidedu femngluusuinuinis
vioufloausianAatuil 3 Y na. 2566 - 2570 aziunsounmsimurdunseafisrvesszinalneg
mevdsaniumsniunsszuiavedlsalain19 Feasdvaifinisiam uaznisudly Wyuwjmﬂmsviauﬁm
iielasundasuazinnngnaivnssulitaeniufuanuunidaly (Next Normal) wnuilszezinan 5§

[ L3

Werimlauuaude “nsvesfisrmestssmdlnaidugnainnssuiiitiunuan Sanuasnsalunisusudi
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dulnegadeBunasidiusan” (Rebuilding High Value Tourism Industry with Resilience, Sustainability
and Inclusive Growth) neldignsamansnisimun dail 1) iduadisnnuduuduazgiduiues
gaavinssun1sviaaiedlue (Resilient Tourism) 2) Wnuntadeitugiuvegaamnssumsvioaiiorlid
ABNINES (Quality Tourism) 3) gnsEAUUsTAUNSAliUANTYiBafien (Tourism Experiences) uag 4)
duasuniswamInsvieafiteg1adsdu (Sustainable Tourism) (AazsINNNTUlEUIEANTHBALTEY
WASTRA, 2566)

“maviendiealpeguey” uedesdlelunswannyuwuldsed Wumsenflenfiwurududves
yntuluguruddiusanlumsiimuaiianasazdadule 1unsveafiedfiviedsuendnsinaz
Sausssuvesiesiuaiaaiuauaagilaluiifausssuvesnuonmsnluimusssufiunndisuas
inswdnariandugudlaowifion Wunsieuderfitissnszfuamnmiinvesnuiiesiudeaiuls
AannsiFeuiuaznisuanidsusenineauinsiamnsssy anunsaaiisauddududanndouliiv
vioafiu Wumsviendfiefiianansuunuiidusssuuiauieaiu (nsems1e¥amsssy, 2560) MIvieadion
ImaisﬁsqmsnuLﬁugmlumw%mi%’mm'i (Community-based tourism, CBT) #3® Host management 34
Juiadesiloadrsmuduudesynntiulunsinnimineinssssuei uaziausssu Invende
nszvaunsidudmvesaulugusuiiefmunfianisnisimuuasgusu Tiuuseloviiiluiesns
afunelfanmevieafiedddfuuangunineinssssued UseiRmans 3aiamusssy sinmiees
gusugmsiiisgarfundafusivnainvieadien

n1seenuUUAINTIINTiBaLlBnlaeyuvuaIeETA

shenseuansiaLUsEmameulsusiATysRaaieasse (Creative Economy) MiFuilasaludl
w.A. 2552 avmsvieadisnduaieuinisiignuesitaninsaaisyarmasasugialifulsemasonis
a¥19dufmenisieaiiealn q mudiunsUfuuTesTuUUImMITanIsuazainaiessIvedud
viewfisafienlovinmsssuuaridiinvosnuluudasdiesiu fadu nsiwuinisviesiiorfmusssmds
afsassrdaduussifundeiignussyBlunnuwsivndunsviesiieanieldgnsaansvii 20 T (w.e.
2561 - 2580) Inagaiun1sldaadaanuduazuinnssunud niugaRdinuANRAINTA1EN 1IN TNEINT
s9IUA AL TIINAEATTIN ileadnuAlifuAuduar U sFum e ionfinouausmgAnsy
AuFeInIsvestnienfieawaradtamiadenvesUsraunisallmi 4 Wiudnreadisn @dnau
Udansensranmaviesiisanazfivn, 2563) lumseenuuuianssunisviendiealasyuruiulalvidesiiay
thanfvuafuguuuuionssy uidmilsiozanunsavilifonssunsvisadislnsgusuianuuansng
Nnyrudy Ae msthulsuieiassgheaisassrunifunnAnnisaiiesavenisviead slagyuy
981985198557 (Community-based Creative Tourism)
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fenseenuuuAanssunmsviendrlnegusuiuanutsouusld o 1) Aanssunisviondiodfiuywd
sty WuianssumsTasssufidatiuniseynsiayTausssusiesiu (Ohridska-Olson & Ivanov,
2010) tivioaifienanansndrsuvieddausan WWun msusimenudnuurnslitinvesaulugum s
Sudszmuesresduluguey nsvhuadaiuvudnislugmey sufavzuasaudidolugusy Ja
Tomalitinviesfendidausuiuinssumvieadisavesuvuuazduaiunsuandudviesiullougnain
(Ohridska-Olson & lvanov, 2010; Sinha, 1997) way 2) AanssuNTViedTisIn1assTNvIA WuRanssy
msvteafiendagneuanimwiadonynesssuid (matudu Ry th T uagmsernia) Wufanssud
ﬁ’lﬁ'ﬂviaﬂLﬁ&lﬂﬂgﬂméwiaﬂLﬁa’m’mﬁiimﬁa (Gonzalez-Morcillo, Horrach-Rossello, Valero-Sierra, &
Mulet-Forteza, 2022) l¢iA Msifisrvaunassssund madutiszeylng nsveafisndaousny nns
doadousii (Sinha, 1997) ImaﬁfﬂviaqLﬁmﬁiﬁmmaﬂaLLasLﬁ“fJuﬂa;mﬂmmwé’ﬂmmmwiaﬂl,‘ﬁmt,%q
aduasslasgurutiuaduiidnieaiisanguiifinuaulaame (Niche Interests) uaglvinruddiyiu
Uszaunisalvestinvieaiiien nsiidrusinuaznisidoudsiufuguvuidudify (Ohridska-Olson &
lvanov, 2010) viatl inesosrunanlinIsnee U s LU UBANUUIA I LARITHAIUIANUARES19ETSA
(Richards, 2017) Tngas1sfanssunsvieafieluguruiianansafsgerinvieadiodls senuuuianssudiis
lushemnuutanlvi sudsmsfuniondnuaivesyuvuainninensiiifiodiuaiadnen nuay
ANNARESNETIATRIYUTURB LY

A5AIUN15IY
v Y
K lidaya
Alvideyanan Ae aAnnettesiunisviesiigtlugusy laua 1) aarduns@nw 2 Ay 2) 5579
9IMTUALLATRIAN 2 AU 3) §5NWN 2 AU 4) Usey1vu 2 AU 5) AYuU 2 AY 6) LNYATNT 2 AU 7)
AUTENOUNITAUAT OTOP 2 AU kAT 8) UIBNUIIYNT 2 AU I1UIUNIMNA 16 AU agdudiagaien
LUULA12aY (Purposive Sampling) HnauaitunisAndannisdusiaaeng fe glviteyanandesdiniidnuiey
TuNuN 8 NalNAUNUAT FIMIANTLNWNYS DE1NUDY 6 LHBU
4. = ¢ﬂl a o
1ASD9N IFIUN15IY
A A a v & X a ) ¢ = Y . . .
LASDILNITIUNTI8ASIT Ao wWUUALNWAkUUNIlASIASNe (Semi-structured interview form)
LLUUé’mmwzﬁﬁé’ﬂwmzL%iﬁamﬁnmmﬁﬁ’]%@L%aainvlf’ir'f]uumﬁ’]mmLﬁdﬁlé’%’azﬂasﬁatﬁ%‘%a LAZNIS
aunwINguees (Focus Groups Discussion) nedafnudusienisianuieatunisimunianssunis
ViosfignlagyuruinuNzRaYUns 81nalnduiiuas JmInM NS
nsiusIuTtoys

[

MyAeaslnuTIuTINdeyannslnsgiteyalneaniiunutuneu feil

Y
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1. fnupqasneuastunsumsunvaiiaou Ussneuluienseudemanuiléindsimey
fannsameuingUszasdnisidele

2. Maunuimua iy nan uaraufiazdunival lnsfnsevenrmsamiionnglidunivallasns
wugihqaUszasdnmsdunival Uselowifanainaglisy

3. anasdestu it anuilvesnisduniual Mniuiedaenananddevetanane wiounseude
maun s wallugelvidunivel

4 Suiinteyandansduniual damnamyvestoyaiieltlunsdeuneunsise

nsATIEdaya

m3AsIgiilen (content analysis) Wun1sinreideyalasusnuesilevviedsiiusngly
oNnans MaeTgRiestannsonseyhlaleiBideUinn wio1dmmnin @nned Sunnis, 2548)
fiail §Aeldnstieseiidonfie3tidsqunin Ao nisfiaunaneudadedoasy wuugule
(induction) &nuaigdrduesnsinsegidon fe wWunsusseredomauivsngluenans Taglsl
HiunsReamsneviemenaniefitousgdomds

HaN13398
1. WWBHI593UTUNAIUNITHBUTIEIVDIYNYUTIUNLLABYUNS BLnalnduiuas T9udn
AUNIUNYS

a

HANITE WU uTunyasuinuLsiaeyuns sunelnduiiuas Smiatunanys Usenauly

9

me 1) gilggviesdiu fe nMsuusguems alidyaiwnmdunulng nsviuslng eimsvissdu au

A7}

a

uzaing arunenldl 2) A8TAeguau Ao nradnududiauvuiieudielas i Udunisiinuesnssy
Uszmvudilvgtuiiemaumns 3) Gudwilsivanimdnias fe nszoransldvuslng 4) iasugia
wyuIgu (Circular Economy) A9 yusuiinistndansne q navunldusslevi wu eranisosud Whsala
uidmundaudasfunmugfu-de dnvieadien msthizedldmaiuneasnuinisinviendien uay 5)
\AsugAadLT8 (Green Economy) fie mMssnwidswindesliaunauazainannudsdu wu nsiilifll
ney1A1 Tanessuyfulglunsdnriniesanaesieens
2. WileaneneauIanssuNsaaIsMINIsAAIALIaRRILINTYiBTiEalnsyuyy Truuzide
YUNT DUNDINFUNUAT N TANUNINYT
mMsteveauinnssunsaeasmensnaiaiiiensimuinsiesfiolnsyuvulagaazgie
#rneneniiudavimd Fos uinnssunmsveadisalasgususiuammwuasdaduiiuidmunefituadns
NIATINTYNTLAULATEFND UardInNTIEMUaLUUYTINIT 1AEnTenIsnn1seaudnyl Ingrmans

TRewazwinngsy (23.) lwiuil 24 furey 2566 A maneeyuvuiosesludmiamunanys 3 guyuy
31uu 80 Au Lagldnssuiunisanenemmilouduns 3 guwu laun 1) gusuvesiedivalieindou 2)
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yusHANIUNTen s lnyuvUMAUIAITIR UNIINGS LT 3) YUVUNZADYLNT AUUTUNVDIIRAL
yuvy Fsysruihuizfounaiinmssunguuagifuloniavesnsiannianssunsvieniielneyuyy
trunpdorumslagligadumuniugmiusiihtendugnneiisssnuuuinssumsviondes
Aevdanseenenuianssumsdeasmanisaaaiiensiamnsieaisalag sy
wui Indweinsmsviesfiodluguvy loud 1) dadsgalemisnsvieaiien (Attraction) liun Sanziie
s Fuuaidils ingide qusinenmans sua funanes madinede Yainzdue agwiugding lag
grlus1as (Mueaa) 3) dueaneudndaunasiesiien (Accessibility) Sslaifisn¥udradnlSayuu
uianansaiumadnisldlasasandesnsuddruyanaiiosneglndfunuunvaledu uenani
aelugursuiiouuaineranasadunis waziiduniafudiese 3) Avnluunaevioaiion
(Accommodation) l#ufl §nfls3aesyn druaiuudlnad aruniafuidenzds idsaideiasdn )
Aanssumsviesiien (Activity) Taun lninssrensasdnaans daSevunznanaudinds Seuhuualng
wausulng wag 5) Assnnauazanluumasioniie (Amenities) léuA $uemwnssnds A

A. ANENBAUINATTY

AN 1 AANTTUNIsaNeneauInnITUNISERAITNINTTRAIR N. AINTTuLULTYUYY
U. MIFUNTBAUTIAN A. D1ENBAUIANTIU
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3. liaWaluIRanssunsiailenlasyuvutiunzifeyuns sanalnduiiuas Sanda
AUNANYT
nan53%s wuin suvuthunzifewms suaelnduiiuas Smiamunawes Téiamnaanssu
nsvisafisafiaenadestuuunyuaulagtimineinsmsviesiigalugusuinuinnduianssunig
vieaien léun Uszneulude 1) Aanssuluinszuazdnniszdsdnaans liun Sauzifeyums Joine
fue enariiniaide 2) Aanssuisuiemnsive léun aaiasui fausifeguns susthduusiund suy
Inewduam nsseransvldvunlne 3) Aanssudsadeassd laud glidyawinunulnelassueiu
Aanssu DIY §nTs Shuaauanalngs dhuausniums uay 4) Aanssunisraasiouuaeih leud dosun
Bon dowieens tadoruusitle inede asvuding 91nAenssumsvieilonita 4 wnfa §35uld

ihaeenwuuldudunianisvieaden famnsed 1

M1319% 1 LduN1eNIsviesigmaissezan 13U yusuinuusieguns onnalnduiiung

JIIAMUNINYS

Ssui anudl nanssy
1 | vihinusdeyums NIUNAWUNIA wazidndutudosnainamiinusioyums
2 | lsswmuediu Seusniidyinsinwiwuulusn
3| Crweuanalnan yuthuinusseniaeugy uwaymsdnauiinaundulufuyuuy
4 | #nds Aanssu DIY Tuduemns Al Tuussenniasidu
5 | Inngsinug Ininszvewsasdnians
6 | aynnding YUAUUVBIAT Y
7| vivbeuunu (hudlve) | aeduils Wasunvusdusovesiuluvieadielugumy
8 | Uhueudniuumna yEunenaTIies 1nisn dnwes afesnes maanal
9 | vunlneuslunm Seud/asaisnsvinvuilneg (myudew)
10 | yunthdunsindl Bouy/aBeisnsvivuuihiy
11 maﬂm‘%mﬁﬂi’muztﬁaﬁquvvi ﬁf\]ﬂiiwé’faﬂauﬁwmummm‘%mfﬁ@mtﬁaﬁmﬁ
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2

A, ILNITALY

I o A

P Y 1 - 5 0w 1Y) v a 2 5 Y o
2N 2 EUmsvisaig madidnsy 1w n. 8ntde 2. ingide (nanewaiidnde) A, daunngeiiue
SRRl

ﬁﬁmﬁumﬁuﬁauumaﬁw dosuwnlon ao9119879 (Water Tubing) U%Lammaﬁmmﬁﬁ’mm?{a
s Tnoguruuzdorumslaimualiifanssuunamasiniddlndfurini fausdesuns Tnefinng
famamnipnssumsdniueny ﬂ’ﬁ/iuﬂi’]ﬂ’lﬂ']Uiﬂ’]'iﬁ’lMi‘lJuﬂVlENLV]EJ’JV]U?”EN@E]ENW’NEJ’N WazUIN1TaRN
unidon nieurednlfuinisnisguarmnulaendevesinveaiiss uasuinistiiuiidmiudmminedudn
Tusaavininfausidiorams vl IdalitinmaaeshonssunasUssmnduiusinuinssdviwaludedsny
saushedletuil 25 furaw 2566 7 wagWalruinstinveadieafiaulaiiisuAanssuaudasuggiusm
Wounguanay 2566 vilyumuinseldnmsviesfisuenggniaiiuifenananmanisinns
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Al. STWINNADINYY 4. USM5505U-89 Unvioaen

Ml 3 ANTINEBININENN N. TABUABINNEI V. UTTHINIFEBININEN A, SENINTEDS
W74 4. USN15asu-de dnvieaiien

aNUT8NANTIVY

1. 1ied1919UsUndun1svisaiienvesgurudiuuziiayuns sunalnduiiuas Jamda
NUNIUNYS

gusuthuszifoyuws s1nolndufiuas Swindunanes daddyaviosdiu Ae nsuss

9115 Qidayaunndunulng nsviwuslng e1mnsviesiu arungsiae asusenlsl nsdududinuuy
Beudrelagerdousitdtslunsiunuasnssy dsemaudnivgifufiomauinms uaslidudmisihua
wilwdndnst Ao nszenansnldvuulne uenainiy wrudsUssgndlduuAnasugRanuiou (Crcular
Economy) faan1sianmne q nduuildussleed wu srnmisesus disalaundumuudaulandu
Wmuz3U-ds dnvieaien msthiFerliviinunsunuinisinvieadien uarduszgndliuunfnasugied
{71 (Green Economy) fie M3snudsnndenliiaunauarairsanudadiu wu madhlsild vghan Yag
5550917 1lUN1590INN195090 8099199879 @aAARBINUKUEIAA BCG Model ¥09Us81ANIT8AU
WITWENATININ LATUINANYUIEU UaBLATYAAETEY (2561) WAy WINIU AIAY (2564) T8UT “N13
a¥rsyaniia (Value Creation) 910 1UANAMAINNANEYDINTHEINTTINMLAL TAILETIY UATHANER
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mansinunsigauauysal Yiudsussuunisuanlugnislininensesduen ilesnuiaunaves
Aaundon BCG Model noulandmsimuniidsdu (SDG)”

2. \ilernenanuinnssunsieansmanisnaiaiitantsiauInsie e lneyuvy trunziie
YUNT DUNDINFUNUAT I TIANTUNINYT

yuyuthuzideruns sunelnduiiuns Saviafunanys 1 sunsdheveauianssudeiiud

ileFuvninginsmsviesiiodluguvu gidggruulng Swemsluyuu Ainluywy uagianss
msvieafleluyseu Fsaenndosiu Teded 3sdunvid wagiinaws Insad (2564) wudn 1) Asdegale
nansviesiien fe iy uazndniu 2) degrunreanuazaanluwvaiendien fe Sudn
Suemnsluguy 3) fnlugueu fo fusmsiinusseimeaievaswsinadusssumi uaviinmdy
d1us 4) Ranssumiaviendien Ae (uAenssuiiufiRnuiaTiauas Tausssuvosmuru uenani &
AonAdesty aYu AIFES wazAny (2560) Ui Asnssunsveiisndsuiiitinuay Samsssuue Ao
nsdnnszAednAavsveay vAdTAnLasaTonmuwaz sl

3. iaWmuAanssun1svisailealasyurutiuuzifoguns sunslnduiiuas Jendn
AUNIUNYS

yuruthusziieyuns sunelndufiuas Smiadunanys IifauiAanssunsvisaiiond

aonadosfuuiunyurulpethmineinsnmsveaderlugusuiauuidufnssumateadeama 3
doAndaeiuNUITeves $aRen Wwillod1una neswmUsERWE wavdown inddy (2019) wudl M3ANTS
nsvieiisaFuduInauluguvuioiisafidiusinlunisussyuszananss A15919UNY AAA1N
Usziliuwalunsdansvienilon msafisdsdiusmiuazain fanssumsvieniidfeaiuaingiuves
guvuiiugua waghidsunaditvururesyury aiuanugile waznszuinlugudvemingIns
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Abstract

The purposes of this research were to 1) analyse the control of tobacco product use
in educational institutions below the tertiary level, 2) study the communication formats for
advocating tobacco control in secondary schools, and 3) investigate the participatory
communication approaches for advocating tobacco control in secondary schools under The
Secondary Educational Service Area Office Lop Buri. It was a mixed-method research
combining quantitative and qualitative approaches. The sample group consisted of 321 high
school students and 19 key informants. The research methodology involved surveys,
document analysis, interviews, and group discussions. Data analysis included statistical
percentages, averages, and descriptive statistics.

The research findings indicated that, following the Tobacco Control Act of 2017, the
majority of schools had implemented tobacco control driven by their parent organizations
and related entities. This involved the implementation of guidelines for smoke-free schools
and criteria for assessing smoke-free status, aiming to meet the standards of a "Tobacco-Free
School". Moreover, the communication formats for advocating tobacco control in most
schools were aligned with the policies of their parent organizations. There was a significant
involvement of the YC student group in assisting peers, and there was coordination with public
health offices and local hospitals in the area. Recommendations for fostering participatory
communication regarding tobacco control in schools included the necessity to establish
provincial-level policies by integrating various entities. This involved developing communication
plans that could be effectively implemented and initiating the promotion of "Smoke-Free

Electronic Cigarette Schools" in line with the Ministry of Education's policies.

Keywords: Cigarettes, Non-smoking educational institution, Communication campaign,

participatory communication
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Abstract

Thailand's automotive industry began in the early 1960s and has since become the
largest automotive producer in Southeast Asia. The growth of Thailand's automotive industry
is primarily attributed to foreign direct investments (FDI) and the relocation of production
facilities from Japan. Thailand's investment policies, including strategies like tax reductions,
have successfully attracted foreign investments.

The automotive industry is undergoing a significant transformation worldwide, with a
growing emphasis on electric vehicles (EVs) and advanced technologies. As a result, tax
reduction policies may no longer be sufficient to support Thailand's automotive industrial
development. Instead, it is crucial to focus on innovation and technology to adapt to this
changing landscape. To maintain its competitive edge in the automotive industry, the Thai
government needs to reconsider its investment and industry development policies in light of
this transition.

This paper examines the recent developments in Thailand's automotive industry, with
a specific emphasis on the car sector. It analyzes the policies introduced and implemented in
response to global trends. Results, the success of Thailand's ambitious EV program depends
on how these challenges—high competition in the EV market in the region, lack of its own
production technology, scarcity of local minerals for battery production, and unclear

regulations—can be overcome.

Keywords: Automotive parts and Components, Electric Vehicles, Thailand EVs project,

Thailand Automotive Industry
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Introduction

Thailand’s automotive industry began in the early 1960s. With its strategic location and
robust government support, Thailand has since become the largest automotive producer in
Southeast Asia and was ranked 11™ in the world and is called the Detroit of Asia (Thailand
Board of Investment, 2022). The automotive industry has long served as one of Thailand’s
pivotal industries, the rise of the automotive industry not only boots Thailand’s economy but
also plays an important role in fostering infrastructure development. In 2022, Thailand's
automotive sector contributed approximately 10.0% to GDP and employed over 550,000
people. The country hosts most major global car brands, with Japanese car manufacturers
leading the market, followed by Chinese carmakers. Recently, there were 21 car manufacturers
with 30 plants operating in Thailand (Krungsri Research, 2023). Toyota Motor Thailand is the
largest car manufacturer, with a production capacity of 760,000 units per year, followed by
Mitsubishi Motors Thailand with a capacity of 420,000 units per year. In terms of domestic
sales, Toyota leads with a 34% market share with 288,809 units, followed by Isuzu at 25%
with 212,491 units (Thailand Automotive Institute, 2023).

In the past, the automotive industry and auto parts industry played a significant role
in boosting Thailand’s economy. Its growth primarily stemmed from direct investments (FDI)
and the relocation of production facilities from Japan. This was, in part, a result of Thailand's
investment policies, which included strategies like tax reductions to attract foreign
investments, trade liberalization, and incentive policies, and the establishment of special
economic zones (Natsuda K. and Thoburn J., 2011). However, it is worth noting that the
relocation of production bases to Thailand during that period occurred after the Plaza Accord
Agreement’ in 1985, which strengthened the Japanese Yen and led to Japan losing its
competitiveness, prompting the shift of production bases to Thailand (KKP Research, 2022).

When the global automotive industry is transitioning into a new era, particularly with
the shift towards electric vehicles (EVs) with advanced technologies, tax reduction policies
may no longer be effective for Thailand’s automotive industrial development. Instead,
innovation and technology must be developed to adapt to this transformation. This
transformation towards electric vehicles (EVs) could potentially hinder Thailand from
becoming a production hub for electric vehicles in the region, much like it has been for internal

combustion engine vehicles in the past.

"' The Plaza Accord, signed in 1985, was an agreement between the G-5 countries, which included France,

Germany, the United States, the United Kingdom, and Japan. Its aim was to influence exchange rates by

devaluing the U.S. dollar in comparison to the Japanese yen and the German Deutsche mark.
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This paper aims to examine the recent development of the Thailand automotive
sector, with a specific emphasis on the car industry. It examines the policies that have been
introduced and implemented to develop the industry in response to global trends like the
growing popularity of electric cars (EVs) and gain a competitive advantage in the region. It
explores the impact of the industrial policies on the transformation of the automotive industry,
as well as how private sectors respond to these policies. This paper also provides an overview
of the automotive industry in Thailand. It discusses some of the general trends in production,
sales, exports, supply chains and the competition within the industry and in the region. The
final section concludes with a discussion on the challenges encountered by the automotive
industry, especially under the impact of the Thailand Industry 4.0 framework. The data and
related information for this study were collected from reliable sources, including government

agencies, private firms, and academic papers.

An overview of the automotive industry in Thailand
1. Industrial upgrading in Thailand’s automotive industry

In the last decade, there has been a shift in the geographical location of automotive
production, with a move from developed to developing countries. This change is driven by
the quest for lower production costs and a response to the increasing local demand
(Athukorala P. and Archanun K., 2010: Natsuda K. and Thoburn J., 2011). The Thai automotive
industry commenced its journey in the last six decades, with the repair of imported
completely built-up vehicles (CBU) and the establishment of the first automobile assembly
plant in 1961 (Thailand Automotive Institute, 2022), supported by a government that
recognized the industry's significance in economic development. The automotive sector is
renowned for its capacity to connect with various other industries. Initially, the government
pursued a policy focused on domestic production to reduce imports (Import Substitution
Industrialization-ISI), thereby fostering economic growth and advancements in labor skills and
technology. The Thai government offered investment packages to attract foreign direct
investment (FDI) in the automotive industry, providing both tax and non-tax incentives,
including corporate income tax exemptions, import duty exemptions, and land ownership
rights.

In the first stage, the industry began with the assembly of imported completely
knock-down (CKD) kits by foreign carmakers. This was followed by the localization of
component production, starting with the original equipment manufacturing (OEM) of lower
value-added parts in the 1960s and progressing to higher value-added parts with higher local
procurement in the 1980s and 1990s (Natsuda K., and Thoburn J., 2011: Patarapong I., 2021).
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Since the 2000s, foreign car manufacturers have been increasingly using Thailand for advanced
technological operations, including advanced process engineering, product development and
design as well as established regional research center. In 2022, there were 21 carmakers with
30 plants operating in Thailand with total production capacity of 4.1 million units per year
(Thailand Automotive Institute, 2023). Toyota Motor Thailand is the largest manufacturer, with
a production capacity of 760,000 units per year, followed by Mitsubishi Motors Thailand with
a capacity of 420,000 units per year. In terms of domestic sales, Toyota leads with a 34%

market share, followed by Isuzu at 25%.

Table 1 Industrial upgrading and developing focus in Thailand’s automotive industry

Stage Production Activity
1 Repairing imported completely built-up (CBU) vehicles
2 Assembling of imported completely knock down (CDK) kits
3 Producing automotive components, based on original equipment

manufacturing (OEM) of lower value-added parts
4 Producing automotive components, based on original equipment
manufacturing (OEM) of higher value-added parts

5 Establishing research and development center (R&D). Shifting production
towards Electric Vehicles (EVs)

Year Developing focus

1960s Promotion of local product to substitute import

1980 Promotion of local product to export

2005 1-tonnage truck pickup promotion scheme

2007-2013 Eco-Carl, Eco-Car 2 promotion scheme
2017-Present EVs production and sales scheme

Source: Natsuda and Thoborn, 2011: Patarapong, 2021, Board of Investment (BOI)

2. Car production, sales and export

The Thai automotive industry continues to be a mainstay of Thailand’s economy.
In 2022, Thailand’s automotive industry was the largest export sector, with an export value of
US$20 billion according to the Thailand Ministry of Commerce. Thailand is in a superb location
for automotive production due to its strategic location at the center of Southeast Asia,
strongest supporting industry in the region, excellent infrastructure, and strong government
support. (ASEAN UP, 2016). Recently, Thailand was the largest car production center in
Southeast Asia and 10" in global and 5™ in Asia (by volume) with a total production capacity
of 4.1 million units per year (TAI, 2023).
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Car production, sales, and exports are linked with a country’s economic growth,
government policies, and global economy. Hence, as shown in Figure 1, when the Covid-19
crisis impacted the global economy in late 2019, car production experienced a sharp decline.
As the crisis improved, production gradually rebounded. The Thai automotive industry
experienced historic growth during 2012 and 2013. In both of these years, Thailand produced
over two million vehicles due to the success of Thailand's Eco Cars Project and the first-car-
buyer tax rebate program (1% Car Scheme), marking a new chapter in the history of the Thai
automotive industry. In 2022, the distribution of car production in Thailand was 31.5% of

passenger cars and 68.5% of commercial cars.
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Figure 1 Total car production in Thailand, 2007-2022

Source: Thailand Automotive Institute

Table 2 Number of car assemblers and total production capacity, as of 2022

Categories Thailand’s automotive industry
Car assembles 21 companies (30 production plants)
Total industry production capacity 4.1 million units/years

Production capability of the leading assembly | Toyota Motor (760,000 units/year)

Total vehicles production in 2022 1.88 million units
Product champion Commercial cars (1-ton- pick-up)
Top production by brand Toyota (659,262 units)

Source: The Federation of Thai Industry (FTI)
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Thailand's automotive sector contributed approximately 6.4% to GDP in 2019 and
employed over 550,000 people. The country hosts most major global car brands, with
Japanese automakers leading the market, followed by Chinese companies. In 2022, there were
25 car manufacturers with 30 plants operating in Thailand. Toyota Motor Thailand is the largest
manufacturer, with a production capacity of 760,000 units per year, followed by Mitsubishi
Motors Thailand with a capacity of 420,000 units. In terms of production, total car production
in 2022 was at 1.88 million units, an 11.73% increase from the previous as Thailand’s economy
recovered from the pandemic and thanks to the availability of auto parts (Krungsri Research,
2023).

In 2022, according to the Thailand Ministry of Commerce, Thailand produced a total
of 1,883,515 units of cars, the production increased by 12 percent from the previous year,
attributed to the gradual recovery from the outbreak of Covid-19. This positive trend was
influenced by China's decision to open the country, leading to increased trade and tourism
globally, including in Thailand. The recovery trend was further supported by the resolution of
issues such as semiconductor shortages and container shortages for sea shipping.
Consequently, economic activities and consumer demand/purchasing power, both within the
country and in Thailand's crucial export markets, have begun to exhibit positive signs and show
robust recovery. Out of the total production output, 1,000,256 units, accounting for 55% of
the total, were exported, while 849,388 units, or 45% of the total, were sold domestically.
The automotive market is split into two categories, see Table 3, 1) Passenger cars: which
accounted for 32% of total production, and, 2) Commercial cars: which contributed for 68%
to total production.

Cheaper and simpler cars are naturally preferred. Outstanding is the popularity of
1-ton-pickups, holding a share of over half on production, sales, and exports. This makes
Thailand the world's second biggest market for such vehicles, after the United States. Their
popularity has been explained as a result of government tax policies as well as a need for
multi-purpose vehicles. Almost 0.85 million units were sold to the domestic market in 2022,
a rise of 11.9% from the previous year. Domestic sales were boosted by the easing of Covid-
19 restrictions, enabling economic activity to return to normal. Out of 0.85 million domestic
sales, 495,137 units, or 58.2%, were commercial cars, while 354,251 units, or 41.8%, were
passenger cars. Regarding the market share of domestic sales, as illustrated in Table 4, Isuzu
leads in the commercial car segment with a 45.18% market share, followed by Toyota at 25%,
Ford at 8.17%, and Mitsubishi at 5.57%. In the passenger car category, Toyota holds the top
position with a 30.19% market share, followed by Honda at 23.80%, BMW/Benz/Volvo/Audi at
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9.15%, Mazda at 8.66%, and MG at 7.11%. These market shares indicate the popularity of

Japanese car brands among Thai car buyers.

Table 3 Proportion of Thai cars production, sales and exports by type in 2022

cars

(Pickups = 1,242,658)

(Pickups = 454,875)

Type Production Domestic sales Exports
(Units) (Units) (Units)
Commercial 1,282,676 (68%) 495,137 (58.2%) 717,200 (72%)

(Pickups = 627,560)

Passenger cars

600,839 (32%)

354,251 (41.8%)

283,056 (28%)

Total

1,883,515

849,388

1,000,256

Source: The Federation of Thai Industry (FTI), Thailand Automotive Institute

Non-Japanese carmakers have been making efforts to set up and expand their
production base in Thailand. BMW, Mercedes Benz, Volvo, and Audi, for instance, are
maintaining their presence in the market by being concerned with producing high-end cars.
Chinese car manufacturers, MG and GWM, for example, have also entered Thailand's

automotive market but are facing a huge challenge in finding a target.

Table 4 Share of domestic car sales market in 2022.

Commercial cars Passenger cars New registered EV cars

Brands Share (%) Brands Share (%) Brands Share (%)
Isuzu 45.18 Toyota 30.19 GWM 39.96
Toyota 38.14 Honda 23.80 MG 33.05
Ford 8.71 Benz, BMW 9.15 Volvo 6.41
Mitsubishi 5.56 Mazda 8.66 Tesla 4.41
Nissan 1.37 MG 7.11 BYD 3.87
MG 0.66 Mitsubishi 6.15 BMW 3.26
Mazda 0.39 Suzuki 4.80 Porsche 3.02
Tata 0.01 Nissan 4.55 Mini 2.33

Source: Krungsri Research
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Table 5 Thai new registered passenger EV cars.

Vear Domestic sales Share of EVs
ICE EVs (%)
2016 564,854 9,578 1.67
2017 653,429 11,963 1.80
2018 694,036 20,024 2.80
2019 739,213 27,074 3.53
2020 557,868 29,556 5.03
2021 511,139 43,328 7.81
2022 569,491 84,384 12.91

Source: Krungsri Research

In 2022, Thailand produced a total of 1,883,515 units of cars. Out of this output,
1,000,256 units, accounting for 55% of the total, were exported, while 849,388 units, or 45%
of the total, were sold domestically. With regards to exports, commercial cars (CVs) accounted
for 72% (see Table 3) and 28% for passenger cars. The total number of cars exported in 2022
was 1,000,256 units, out of this number, 627,560 were 1-ton-pickup cars. Australia is the largest
export destination for Thailand's automotive industry, followed by ASEAN nations such as
Indonesia, Malaysia, Vietnam, Middle East countries, and Japan. As Australia is Thailand’s
largest car export destination, it imported roughly 274,675 units (5,200.6 million USD) in 2022,
exports to Australia are a direct consequence of the 2005 Thailand-Australia Free Trade
Agreement (Natsuda and Thoburn, 2011).

Thailand exports automotive products worth 18,807.6 million US dollars. The top
five important automotive export markets by value for Thailand are (1) Australia, accounting
for 5,200.6 million USD (28.10 % of automotive exports from Thailand to the world); (2)
Philippines 1,661.6 million USD (8.84%); (3) Vietnam 1,211 million USD (6.78%); (4) Saudi Arabia
794 million USD (5.19%); and (5) New Zealand 838.2 million USD (4.46%).
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Figure 2 Total car production, sales and exports of Thailand, 2007-2022
Source: The Federation of Thai Industry (FTI), Thailand Automotive Institute
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Figure 3 Thailand automotive exports value in 2022, by destination

Source: Ministry of Commerce of Thailand, Thailand, The customs department
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3. Industry production capacity, supplier, and industry cluster

Thailand is the largest car production center in Southeast Asia and ranks 11" global
with a total industry production capacity of over 4.1 million units per year. Nevertheless, with
its current robust growth, Thailand is poised to expand its production capacity significantly,
potentially maintaining its position in the Southeast Asia region and becoming the world's top
ten car producers shortly.

The country hosts most major global car brands, with Japanese automakers leading
the market, followed by Chinese companies. In 2022, According to the Thailand Automotive
Institute and The Thai Automotive Industry Association, there were 21 car manufacturers with
30 production plants operating in Thailand. Toyota Motor Thailand is the largest manufacturer,
with a total production capacity of 760,000 units per year, followed by Mitsubishi Motors
Thailand with a total production capacity of 420,000 units per year, Honda Automobile
Thailand with 420,000 units per year, Isuzu Motor Thailand with 385,000 units per year, Nissan
Motor Thailand with 220,000 units per year, Ford Thailand with 150,000 units per year and
Suzuki Motor Thailand with 100,000 units per year.

Table 6 Number of car assemblers and total production capacity, as of 2022

Categories Thailand automotive industry
Car assembles 30 plants (21 firms)
Total industry production capacity 4.1 million units/years
Total production in 1.88 million units

Production capability of the leading assembly | Toyota Motor (760,000 units/year)

Total production of the leading assembly in 659,262 units

Product champion Commercial cars (1-ton- pick-up)
Source: The Federation of Thai Industry (FTI)

A supply chain encompasses the entire system of producing and delivering a
product or service, starting from the initial stage of sourcing raw materials to the final delivery
of the product or service to end-users. For this study, a supply chain essentially represents a
sequence of connections between automotive manufacturers and suppliers in each tier.
Suppliers are a critical factor for every business, and in the automotive industry, suppliers are
categorized within their supply chain as Tier 1, Tier 2, and Tier 3.

In the automotive industry, there are three tiers of suppliers. Tier 1 suppliers provide

parts directly to car manufacturers. Tier 2 suppliers provide components to Tier 1 suppliers,
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and Tier 3 suppliers supply raw materials and smaller parts to Tier 2 suppliers. Effective
interactions between these tiers are vital for a smooth supply chain, as issues at one tier can
impact the other tiers, potentially affecting automotive production. The automotive parts and
components sector is vital to the success of Thailand’s automotive industry. In 2021, around
2,200 automotive suppliers operate in the country (see Figure 4). Tier 1 suppliers, primarily
producing high-tech automotive parts, are mostly non-local, with Japanese firms like Denso,
Toyota Boshoku, Yazaki, Hitachi, Panasonic, JTEKT, Sumitomo, and AISIN Seiki leading the way.
Notably, non-Japanese Tier-1 suppliers from Europe, the US, and China, such as Robert Bosch,
Magna International, Continental, ZF, Magna, Faurecia, and Lear, have recently established
operations in Thailand. There are a total of 720 Tier-1 suppliers, with the top 100 global OEMs’
suppliers also present. Tier-2 and Tier-3 suppliers exceed 1,500 firms, with most being local
companies. Thailand boasts a robust supply chain network, supporting upper-tier automotive

production.

/
car rer

Foreign Majority 47%
Thai Majority 30%

Wholly Thai 23%

590 000 workers J
Mostly Local
producers

Figure 4 Structure of Thailand’s automotive industry

Source: Thailand Automotive Association, Krungsri Research (2021)

In addition to possessing a robust supply chain, Thailand’s automotive industry
receives substantial support from the government and non-government institutions such as
educational institutions, financial institutions, and various automotive-related associations. The
government and Board of Investment (BOI) issues policies to promote and support the
industry, educational institutions produce skilled workers for the industrial sector and transfer

technological knowledge, financial institutions provide crucial financial support, and the
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Automotive Association such as Thailand Automotive Institute (TAI), Thai Automotive Industry
Association (TAIA), Electric Vehicle Association of Thailand (EVAT), and Thai Auto Parts
Manufacturers Association (TAPMA) facilitate collaboration within the industry while advocating
for policies with the government. In terms of workforce, Thailand has an abundance of skilled
labor. In 2022, there were more than 690,000 workers in the automotive industry, covering
every stage of production in Thailand’s automotive sector. With 29 universities and other
institutes offering automotive and mechanical engineering programs, it is forecasted that in
2021, 61% of the workforce in the Thai automotive industry will consist of high-skilled labor
with a vocational diploma or above, 27% with a bachelor's degree in engineering, and 5% with
a master’s degree or above. Many auto assemblers in Thailand, such as Isuzu, Toyota, and
Honda, have their employee training programs, contributing to the improvement of

competitiveness and efficiency (EEC Development Project, 2021).
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Figure 5 The Thai automotive cluster and supporting industries

Source: Sasin Graduate School of Business: Department of Trade Negotiations

Thailand is internationally recognized for its high-quality vehicles and auto parts, a
result of robust supporting industries that encompass plastic, tires, oil and gas, lubrication oil,
electronics, machinery, and more. Automotive electronics, specifically, is a focal point and is
supported as the 'Smart Electronics' hub in the country. With over 1,700 suppliers across all
supporting industries contributing to the completion of the country’s supply chain, Thailand

stands out as the ideal location for automotive production worldwide. The collaborative
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efforts and support from these diverse entities collectively contribute to promoting the
sustainable growth of the automotive industry in Thailand.

Apart from auto parts manufacturing and other supporting industries, as the trend
in car production shifts from Internal Combustion Engines (ICE) to Electric Vehicles (EVs), the
importance of EV charging stations is becoming evident. According to data reported by Thairath
Money, Thailand now has 1,664 stations nationwide, representing an increase of nearly 200%
from the previous year (855 stations). With good support from the government and an
increasingly positive attitude from consumers towards using electric cars, it is anticipated that

more charging stations will be opened in the future.

Government policies

One of the most important contributory factors behind the development of the
automotive industry relates to specific economic and industrial policies (Thoburn and Natsuda
2018; Negara and Hidayat 2022). In the past, the automotive industry and auto parts industry
played a significant role in boosting Thailand’s economy. Its growth primarily stemmed from
direct investments (FDI) and the relocation of production facilities from Japan. This was, in
part, a result of Thailand's economic policies, which included strategies for tax reductions to
attract foreign investments, trade liberalization, and incentive policies, including the
establishment of special economic zones. Table 7 shows some of the general tax and non-

tax incentives available to foreign investors in the automotive industry.

Table 7 Tax and non-tax incentives offered by the Thai government

Incentives
Tax incentives — eligible activities CIT exemption Exemption of
import duty

- Research and development in the automotive
industry and automotive training centers 8 years ves
- Manufacture of vehicle parts using high-
technology
- Manufacture of automotive parts for safety
parts and energy-saving parts 8 years Yes
- Manufacture of Parts for Hybrid, Electric
Vehicle (EV) and Plug-in Hybrid Electric Vehicles
(PHEV) Automobile
- Manufacture of automotive engines 5 years Yes
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Incentives
Tax incentives - eligible activities CIT exemption Exemption of
import duty

- Manufacture of Fuel System Parts
- Manufacture of Transmission System Parts
- Manufacture of Turbocharger
- Assembling of Engine
- Manufacturing of Fuel Pipe/ Tube
- Manufacture of Steering System Parts 3 years Yes
- Manufacture of Cooling System Parts
- Manufacture of Exhaust System Parts
- Manufacture of General Automobile - Yes
Non-tax incentives
1. Permit to bring in expatriates 2. Permit to own land 3. No restriction on foreign currency.
4. 100% ownership 5. Work permit and Visa facilitation 6. No export requirements

Source: Board of Investment of Thailand

When the global automotive industry is transitioning into a new era, particularly with
the shift towards electric vehicles (EVs) with advanced technologies, tax reduction policies
may no longer be effective for Thailand’s automotive industrial development. Instead,
innovation and technology must be developed to adapt to this transformation. By these
production and consumption trends, The Thai government plans to become a Southeast Asian
production hub for electric vehicles (EVs) and aims to have electric vehicles (EVs) account for
30% of its automotive production by 2030. To reach the plan, the Thai government has passed
several EV-related regulations that aim to stimulate EV production and market growth and has
launched the national EV strategic roadmap.

The national EV strategic roadmap is made up of three-phase action plans. Under
phase 1 (2021-2022), the government will promote electric motorcycles and develop
infrastructure for the EV nationwide. From 2023 to 2025 the phase is planned to start, expected
to produce 225,000 units of electric cars, 360,000 units of electric motorcycles, and 18,000
units of electric trucks/buses. In the last phase which will run from 2026 to 2030, the
government plans to adopt a “30@30” policy to achieve a 30% vehicle ratio of EVs to its total
automotive production by 2030. In this phase, the government expects to produce 720,000
EV cars and pick-ups and 675,000 EV motorcycles. To support this, the government has
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implemented a number of measures aimed at ensuring the rapid mass adoption of electric
vehicles (EVs) and the achievement of these goals (Krungsri Research, 2023).

1. To make the use of EVs more convenient, the government is encouraging public and
private sector entities to expand access to EV charging stations. Data from The Electric Vehicle
Association of Thailand as of December 2022 shows that, at that point, there were 1,239
charging stations in the country with a total of 3,739 chargers available. These were divided
between 2,404 standard alternating current units and 1,342 fast direct current chargers.

2. For 2022 and 2023, import duties on fully assembled Battery Electric vehicles (BEVs)
have been reduced to 40% for manufacturers participating in the government’s BEV promotion
scheme. Under this program, manufacturers can import and distribute BEVs to the Thai market
at a discounted rate before offsetting this by increasing their Thailand-based production of
EVs, in accordance with the program's specifications.

3. From February 2022 - December 31, 2025, the government will provide subsidies
worth THB 70,000-150,000 per vehicle for BEV autos and pickups that are manufactured in
Thailand.

Table 8 The 30@30 Electric Vehicles (EVs) promotion scheme

Year Promotion scheme

Phase 1 Pilot scheme for promoting EV motorcycles and developing the
(2021-2022) national infrastructure needed to support greater use of EVs.

Phase 2 By 2025, target domestic production of 225,000 EV cars and
(2023-2025) pickups. Also, target manufacturers of batteries to support

domestic EV production.

Phase 3 Pursue the 30@30 policy of 30% of domestic production of cars

(2026-2030) and pickups being of EVs, or a total of 725,000 cars and 675,000

motorcycles. Continue to support domestic EV production.

Source: Thailand Board of Investment (BOI), Krungsri Research

To support the production and use of EVs and BEVs and to reach the 30@30 goal, the
Thai government offers tax and non-tax incentives to EVs and BEV producers including
Exemption on CIT, exemption of import duties on raw materials used in R&D, exemption of
import duties on machinery, exemption import duties on raw materials, and non-tax

incentives. The details of these incentives are shown in table 8.
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Table 9 Incentives for Electric Vehicles (EVs) promotion scheme by BOI

Manufacturers of Tax-incentives
BEVs, PHEVs, HEVs and BEV platforms 1. Total investment capital of over 5 billion Baht
- HEV: No CIT exemption
- PHEV: 3 years CIT exemption

- BEV: 8 years CIT exemption

** 1 to 5 years CIT exemption in case of R&D
2. Total investment capital of less than 5 billion Baht

- HEV: No CIT exemption

- PHEV: 3 years CIT exemption

- BEV: 3 years CIT exemption

** 1 to 5 years CIT exemption in case of R&D

Battery Electric Buses and Truck and 3 years CIT exemption
Platforms
EV Key Parts including Electric Battery 1. 17 Key parts for EVs

- 8 years CIT exemption

2. Pack assembly (Battery)

- 5 years CIT exemption
3. Module or CTP (Battery)

- 8 years CIT exemption
4. Cell production (Battery)

- 8 years CIT exemption

Charging Stations 1. At least 40 chargers, 25% of which are fast chargers
- 5 years CIT exemption
2. Other cases

- 3 years CIT exemption

Battery Swapping Station 5 years CIT exemption

Source: Thailand Board of Investment (BOI)

The Ministry of Finance also provides EV subsidy package and tax incentives including
70,000 Thai Baht/unit cash subsidy for EV passenger cars with a battery capacity of 10-30kWh,
150,000 Thai Baht/unit with a battery capacity of more than 30kWh and 150,000 Thai Baht/unit

for EV commercial cars (1-ton-Pick-up).

Private sector response to the new policy
In 2017, Thailand's Board of Investment (BOI) introduced the Electric Vehicle and Hybrid
Incentive Program, which provides incentives to manufacturers incorporating domestically

produced batteries and components in their vehicles. Participants in this initiative enjoyed
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significant reductions in excise taxes and exemptions from corporate income tax for up to
eight years. As a result, the program successfully attracted investments totaling more than
80,208.60 million Baht (US$2.8 billion). All the major players from Japan and Europe engaged
in this program including Toyota, Honda, Nissan, Mitsubishi, Benz, and BMW. it’s noteworthy
that, their car makers are primarily involved in Thailand’s automotive market through Internal
Combustion Engine (ICE) vehicles. However, during the initial stage of the program, their
production focus shifted mainly to hybrids and plug-in hybrids (PHEVs).

In 2020, the BOI shifted its attention to Battery Electric Vehicle (BEV) technology,
announcing increased incentives for BEV project investments. These incentives attracted
heavyweight Chinese automakers, and by the end of 2022, Chinese brands such as BYD, GWM,
and MG, had come to dominate the BEV segment (Raghav Bharadwaj, 2023). The progress of

BOl-approved investment projects on EVs can be seen in Tables 10 and 11.

Table 10 BOI approved investment projects on EVs, as of 2022

EVs investment projects HEV PHEV BEV Total
Projects approval 7 Projects 8 Projects 15 Projects 30 Projects
Investment (Million Baht) 38,623.9 11,665.6 27,745.2 80,208.60

Car makers 7 makers 9 makers 15 makers 18 makers*

Source: Thailand Automotive Institute

Note* 1 maker can make more than 1 type of EVs

In terms of the domestic market for EVs, in 2022, two years after this shift, EV car sales
reached 21,000 units, PHEVs dominate the market and the producers are mostly Japanese
and European companies that were shifting from ICE to EV technology. Earlier in 2023, when
Chinese carmaker BYD entered the market, it became the top-selling brand for EVs. Chinese
carmakers play an important role in accelerating the adaptation of EVs and EV technology
with the launch of the BEV model. Recently, Chinese EV brands have been the main players
in the country, Chinese EV makers were able to offer low-priced EVs by availing the incentives
offered by Thailand’s government. The Japanese and European brands are also competing
with Chinese brands in Thailand. For example, Mercedes-Benz chose Thailand as the
manufacturing hub for the electric Mercedes-EQS. The company also selected Thailand as one
of its seven global locations for producing high-performing Li-ion batteries. BMW achieved
early success in the Thai EV market with its strategy focused on charging stations. As of 2022,
the company holds almost one-third of the total EV market share in Thailand. BMW

experienced early success in the Thai EV market by focusing on charging stations in its strategy.
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As of 2022, the company commands nearly one-third of the total EV market share in Thailand
(Raghav Bharadwaj, 2023). Major carmakers, such as Toyota, the largest in the country, and
Mitsubishi, the first to export from Thailand, along with several other major auto brands, have

also declared investments in the Thai EV sector.

Table 11 Some of the approved investment projects on EV parts and components

Parts and components No. of projects Investment (MB.) No. of entities
Traction motor 7 projects 2,586.0 7 entities
Battery management system 3 projects 237.6 3 entities
On-board charger 2 projects 644.0 2 entities
Charging devices 2 projects 157.0 2 entities
DC/DC converter 2 projects 1,169.7 2 entities
High-voltage Hamess 3 projects 118.2 3 entities

Air conditioning system 2 projects 557.3 1 entity
Battery cooling system 1 project 93.7 1 entity

Total 17 projects 5,980.4 15 entities

(Source: Thailand Automotive Institute)

Note* 1 maker can make more than 1 type of EV’s parts

Table 12 BOI promoted projects on Electric Battery

Projects Battery for Electric Vehicle (xEV) High-Density Battery
1. DTS Draexlmaier Automotive System | 1. Amita Technology
2. Toyota Motor Thailand 2. Beta Energy Solution
3. Honda Automotive Thailand 3. Nouvo Plus
4. Thonburi Energy 4. Graphene Globe
5. SAIC Motor-CP 5. BEV Technology
6. Mine Mobility Corporation 6. Garguar E Power
Manufacturers 7. MMTH Engine 7. Transpower Technologu
8. Nissan Powertrain 8. Honglin Technology
9. GWM
10. BYD
11. Vitchukhanee
12. Raja Cycle
13. Somboon Tron Energy
Total projects 30 projects / 21 entities
Investment values 19,027.8 million Baht

(Source: Thailand Automotive Institute)
Note* 1 maker can make more than 1 type of EV’s parts
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Competition in the region

Indonesia, the second-largest car production center in Southeast Asia and 17th in
global, has traditionally been overshadowed by Thailand which ranked 11th in the world.
Nevertheless, with its current robust growth, Indonesia is poised to expand its production
capacity significantly, potentially surpassing Thailand to become the largest automotive
production hub in Southeast Asia shortly.

In 2019, before the onset of the COVID-19 pandemic, Indonesia had a production
capacity of roughly 1.3 million units, while Thailand's capacity was at 2.0 million units. In 2022,
following the Covid-19 pandemic, Indonesia produced a total of 1.47 million cars, placing it
12th in global car production rankings. In comparison, Thailand produced 1.88 million cars,
securing the 11th spot worldwide. Looking at both the rankings and total car production
fisures, it becomes evident that the production capacity gap between Thailand and Indonesia
has significantly narrowed. In 2022, the distribution of car production in Indonesia and Thailand
was 86.2% for passenger cars and 17.4% for commercial cars in Indonesia, while Thailand had

31.5% for passenger cars and 68.5% for commercial cars.

—&—Thailand =—#—Indonesia

3,000,000
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Figure 6 Total car production in Thailand and Indonesia

Source: Association of Indonesian Automotive Industries, Thailand Automotive Institute

Thailand and Indonesia exhibit distinct market structures in their automotive industries,
with Thailand primarily focused on international markets and Indonesia catering to the
domestic market, as evident in Tables 12 and 13. In 2022, Thailand produced a total of
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1,883,515 units of cars. Out of this output, 1,000,256 units, accounting for 55% of the total,
were exported, while 849,388 units, or 45% of the total, were sold domestically. In contrast,
Indonesia's total car production for the same year amounted to 1,470,146 units. Out of this

production, 1,048,040 units, constituting 71% of the total, were intended for the domestic

market, and 473,602 units, equivalent to 29% of the total, were exported.

Table 13 Number of car assemblers and total production capacity, as of 2022

Country/Categories

Thailand

Indonesia

Car assembles

30 plants (25 firms)

22 plants (22 firms)

Total production capacity

4.1 million units/years

2.35 million units/year

Production capability of the

leading assembly

Toyota Motor Thailand
(760,000 units/year)

Toyota Motor Indonesia
(661,000 units/years)

Product champion

Commercial cars (Pickups)

Passenger cars (SUV, MPV)

Source: Association of Indonesian Automotive Industries, The Federation of Thai Industry

Table 14 Car production and the proportion of sales and export volumes in 2022.

Industry

performances

Thailand

Indonesia

Car production

1,883,515 units

1,470,146 units

Product Champion

1-ton-pick-up

SUV, MPV

Domestic sales

849,388 (45%)

1,048,040 (more than 71%)

Car export

1,000,256 (55%)

473,602 (29%)

Major Export

destinations

ASEAN, Australia, the Middle

East, and Japan

ASEAN, Japan, Middle East, and

South America

(Source: Association of Indonesian Automotive Industries, The Federation of Thai Industry)

The Indonesian government is aiming to transform Indonesia into a global production
base for car manufacturing and wants to see all the world's major car manufacturers set up
their factories in the country as it aims to overcome Thailand as the biggest car production
base in the Southeast Asia region. In the long term, the government aims to shift Indonesia
into an independent car manufacturing country that delivers completely built units (CBU) of
which all components are produced domestically.

In 2013, the Low-Cost Green Car Regulation (so-called LCGC) was introduced to the
automotive market. With this regulation, the government will grant tax incentives to those

automotive manufacturers that meet requirements of fuel efficiency targets. This regulation
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was one of the government's strategies aimed at curbing costly fuel imports amid rising
domestic fuel consumption. The introduction of LCGC was intended to encourage local car
buyers to afford their first car and to encourage car makers to use eco-friendly machines as

Indonesia has pledged itself to be a net-zero country by 2060.

Table 15 Tax and non-tax incentives offered by the Indonesian government

Incentives
Tax incentives — eligible activities Corporate Income Exemption of
Tax exemption import duty
1. Research and development in the automotive 300% of the total Yes
industry costs for research
activities
2. Manufacture of General Automotive Yes
: : 30% of investment
3. Assembling of Engines _ Yes
value (reduction for 6
4. Manufacture of Automotive Parts Yes
years, 5% each year)
5. Manufacture of Automotive Engines Yes

(Source: Investment Coordinating Board of Indonesia)

The primary incentive behind the transition to electric vehicles (EVs) is the abundant
availability of domestic raw materials crucial for the production of the most essential EV
component: the battery pack. Indonesia possesses the world's largest nickel reserves,
accounting for approximately 22% of the total. Additionally, the country has access to cobalt,
which enhances the lifespan of EV batteries, and bauxite, utilized in aluminum production—
an essential element for EV manufacturing. Having a reliable supply of various components
for EV battery production ensures a steady source of raw materials, potentially contributing
to cost reduction. Under the EV development plan, the government has set a major target—
to start producing EVs by 2021, with 35 percent local content in 2022 and increasing it to 80
percent by 2030.

Developing the EV industry is part of a bigger national industrial policy that is stated in
the Making Indonesia 4.0 roadmap. the plan aims to achieve the export of domestically
manufactured EVs by 2030. Indonesia aspires not only to enter the EV industry but also to
emerge as one of the leading global producers of lithium batteries. The Indonesian

government is proactively inviting foreign investors to participate in the electric vehicle (EV)
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industry. Recognizing the nation's limited expertise in this field, Foreign Direct Investment (FDI)
in lithium battery production is considered the key solution to bridge the current technological
gap. Indonesia has extended invitations to several Chinese battery manufacturers to contribute
to the development of the lithium battery industry in Morowali, Central Sulawesi (Negara and
Hidayat, 2022).

Indonesia has ambitious EV growth plans as it competes with Thailand to establish a
robust EV industry as an alternative to China, the world’s largest producer and achieve its
ambitious target of having 2.5 million EV users by 2025. In the future, the Indonesian
government hopes to have a complete industrial chain, encompassing not only battery
production but also vehicle manufacturing and vehicle components. Therefore, Thailand's

automotive industry must face challenges in this sector and be prepared for this competition.

Conclusion

When the industry is shifting from Internal Combustion Engine (ICE) to electric vehicles
(EVs), the 30@30 project of the Thai government aims to achieve a 30% vehicle ratio of EVs
to its total automotive production by 2030. Incentives such as subsidies and tax exemptions
are being offered to EV producers, however, the Thailand EV market currently appears to be
unable to unlock its full potential.

Although Thailand's EV policy is one of the most ambitious and proactive frameworks,
it may not be sufficient to achieve national EV goals due to challenges that adversely impact
the Thai EV market.

1. Non comprehensive EV policy and regulatory challenges: Thailand, once a
production base for Internal Combustion Engine (ICE) cars, lacks a clear roadmap and action
plan for transitioning to electric vehicles (EV). Thailand is losing its comparative advantage in
the automotive industry, as evidenced by a decline in market share in the passenger car
segment to Indonesia. The 30@30 project is divided into three phases. Phase 1 (2021-2022)
focuses on improving infrastructure for electric vehicles, including the construction of battery
charging stations. Currently, the project is in Phase 2 (2023-2025), with the main goal of
producing and selling 225,000 electric cars by 2025. However, it is evident that as of 2022,
there were only 84,384 registered electric cars, with 15,000 imported from China. This data
suggests that the EV producers in Thailand have not fully adapted to the changes yet, and
achieving the goal of producing and selling 225,000 cars by 2025 may face challenges.

2. The private sector's response has been relatively slow. The leading Japanese car

brand, holding a market share of more than 80 percent as the primary automobile

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.1 No.3 (September - December 2023)



215e5sNgmas U 1 adud 3 (Aueneu - SuAw 2566) / 95

manufacturer in Thailand, specializes in the production of combustion engines. However, as
the industry transitions to EVs, it has been observed that these manufacturers have been slow
to adapt to the changing trends. This is evident in the limited number of investment projects
in EV production, with most initiatives coming from manufacturers in China and Europe, such
as MG, BYD, GWM, and Volvo. These companies have relatively lower production capacity,
capturing only about 20% of the market share in overall car production. The slow adjustment
by Japanese manufacturers may jeopardize the competitive potential of the Thai automobile

industry.

3. Lack of local minerals: the automotive supply chain has shifted, with battery
production playing an important role in EV manufacturing. Thailand cannot compete for two
main reasons: 1) it lacks its production technology, while China has made significant
advancements, and 2) Indonesia may attract more Foreign Direct Investment (FDI) due to its

larger market size and being one of the world's significant sources of nickel.

4. Competition in the Southeast Asia region is growing: with Indonesia aiming to
become the largest EV production hub in the region and attract foreign investors to its EV
industry.

All the aforementioned challenges will ultimately impact the overall development of
the automotive industry. The success of Thailand's ambitious EV program depends on how
these challenges—high competition in the EV market in the region, lack of its own production
technology, scarcity of local minerals for battery production, and unclear regulations—can be

overcome.

Discussion and recommendations

The automotive industry plays a crucial role in Thailand's economic development.
With the shift in production trends towards electric vehicles (EVs), Thailand, previously
excelling in internal combustion engine (ICE) production, must swiftly adapt to this new trend.
Slow adjustment may impact not only on the automotive industry but also on the overall
economy, impacting production, consumption, exports, and employment. The necessary
adaptation entails the entire industry, prompting the government to implement development
and investment promotion policies. Particularly, there is a focus on investing in technology
development and innovation, as Thailand has historically heavily relied on Japanese
technological advancements and lacks its production technology. In the future, if Japan or car
assemblers from other countries relocate their production bases or cease operations, the

country's automotive industry and economy could confront serious challenges."
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Because the automotive industry is expansive, with numerous stakeholders associated
with it, especially within each tier of the supply chain, this study specifically explored the
automobile manufacturing sector, with a focus on the manufacturers themselves. Therefore,
for future studies, researchers should also investigate the development and adaptation of
manufacturers in the automotive parts manufacturing industry. This approach will lead to
comprehensive results that encompass the entirety of the industry. "In terms of competition
within the region, this study exclusively analyzed Indonesia, as it boasts the second-largest
automobile production base in the ASEAN region after Thailand. However, other countries in
the ASEAN region, such as Vietnam, Malaysia, and the Philippines, serve as production bases
for both local and foreign car brands, actively developing their automotive industries.

Therefore, the researcher may need to analyze the potential of these countries as well.
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(wqﬁamwﬂmaLLa:mmé’ﬂﬂqw)
Corresponding Author : TaBla......o.ooooooooeooeeeeo.
TNTENT (lomsUszanunupiiy liumngluumenuatumeuns)

(14 pt. dafanana)

undn (16 pt. WU ITAe8)
#dese ((1d) (16 ptyu)
(BT 16 P UNR)...oeeeeeeeeeeeee oo eeeeesssnos

Waw (16 pt. wu1 InTade)
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(B 16 P UNR)...eeeee e
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SULUUNTSI WS99 APA

(American Psychological Association 7 edition)

1. vilsda (nwlne)

ﬂqiL%EJ‘Ll‘UiimTklﬂill:

Fov Foana.v [ UARUN). v Jonieda v (ASINAUN). v @ UnRun: v @iniun.

9

518uns Aadang. (2560). n153dBuasIiasieidayanieaifne SPSS uag AMOS (W

ASIN 17). UUNYT: 10d. 815, WSUAS wualuseand.

JULUUNI581934:

sUkUUN 1 Yuduselen

=D

51fluns Aadang (2560) 8FU1891 N1IFULUULAIEAL (purposive sampling)

Y
[ I o/ 1 4

Junsdudiegafivuegiunaefidevesdidedndesnisdulasdng wu desnsiiudeyasin
=
Aulunguilivingdu
sUluUn 2 vineUselen

]
= Y]

198 UWUULA1229 (purposive sampling) tdun158 ud108197 9 uog fu

nagfilavesiveindeanisdulastng wu desnsiiudeyainaulunquilvindy (s1funs
AalUang, 2560)

Y Ay 1 a N O ! & v v 44'
ﬂ'uJIZjLLWQLﬂu 5 AU NTDRILE 6 ﬂuGUUIU IﬂaQLQWWSﬂULLiﬂ FIUNIYLAIBINUNY

38010 () kagA13n “Uazaudy 97 dmsuniideniwing diograau

msﬁaumsmmnsu:

A313900 WEIIY, wazARBU 9 (2548). N1538g3NR (RUUUTUUTlMN). nFawme: s35uans.

JUKUUNI581984:

v
= 14

sULUUN 1 Yuduselen
A319900 1@T35MI, WazAUDU 9 (2548, i1 252) Na17I91 NMTIATIERANULLUTUTIU
U QQdI

= = v aadyy . Y a i @
NWLNYT A m?ﬁﬂ(ﬂmi‘ﬁ F Lﬂum'ﬂaﬂG]‘V]ISUL‘UﬁEJ‘ULVl‘EJ‘U@'J']@JLLU?‘U??Uﬁ%‘W’JWQﬂQNﬂ‘Uﬂ?WN

wUsusrunelungy
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sUwuun 2 vedselen

Y

AT IATITIANULUTUTIUMINAED A Fradanly “F” iWusadfnlduSeuiau

AMUBUTUTIUTERINguiuANLUTUTIUAslungy (AS35500 1333, uazAudu 9,
2548)

2. wleda (A9UsTne)

ﬂﬁiL%ﬂuUiimﬂ‘L‘!ﬂiﬂl:

6

Yoanav Yoauv yonane. v ANTiuN). v enlsde v (ATITIRUN). v @ uifiu: v drdniiud.

Cooper, D.R., & Schindler, P.S. (2014). Business Research Methods (12" ed.). The

United States of America: McGraw-Hill/Irwin.

1'% a
sUkUUN1Td9B:
sUkUUN 1 Yuduselen
Awes, uarliuniaes (Cooper, & Schindler, 2014) 85u1831 NM3338 e
nszvrunsAumteyaiialdlunisuiladami Felivuneundrfglaun n1slsusieau
(writing) N15UT3818 (descriptive) N3850 (explanatory) uagniswensal (predictive)
sUwuun 2 vedselen
a o = 1Y v ‘:4' & N ‘:4'
N33 vaneds nszviunsAundeyaiiteldlunisunlalawn Fulivunoun

dAgylann NIRBUIIBIU (writing) N15UTT878 (descriptive) N3850 (explanatory) Way

n1swennsal (predictive) (Cooper, & Schindler, 2014)

Y Y 1 a =) g:' 1 d%l v 14 dl
AU LAINY 5 AU n3anca 6 AUTULY THalanigausn MUAIELAT BIUUNY

o 1

9807A () WAz “et al.” dusuntsden1wdnaUsema faegau

NSAUUTIUIYNTY:

Downward, P., et al. (2019). The SAGE Handbook of Sports Economics. The United
Kingdom: SAGE Publications.

sUBUUNTd9B:
sUuuUi 1 Fuduuselen
AIISA, LazAUDY 5 (Downward et al., 2019) 85U1871 LLuaﬁ@ﬁaqmwgmam%

s lasuTTulug9d 19508
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sUwuun 2 vedselen

LWIARLIBAATEgAAnSNSAN IsHTUTUYSY 19505 (Downward et al., 2019)

3. unAdTul1SEns viselingans (nuntne)

ﬂ'ﬁL%fJuUiiﬂJ’]‘léﬂiil:

a s

%a/%aaqa./(ﬂﬁﬁuﬁ).\/%awmm.\/%a'mms, v Yii@iudl), v windiffium

UNAITA.

59330 aunda. (2561). mswmdngnmurauseuzamiunsianisldguniuduainuns
Uaansie (nseviow) wuulldiusinvasguauludminanys. 1sa1siudinfne

UNINYEINVNYT9918, 11(2), 63 - 75.

4. 113813 (NMW1D9INaY)

msﬁﬂuussmmnsu:

Yoanav Yosuv yonan.v ([UNfu). v Founaiu.v' ¥eisans, v Un(adui),

v R AR RURUNAIL.

Sohn, J., Woo, S., & Kim, T. (2017). Assessment of logistics service quality using the
Kano model in a logistics-triadic relationship. The International Journal of

Logistics Management, 28(2), 680 - 698.

Rezaei, J., Ortt, R. & Trott, P. (2018). Supply chain drivers, partnerships and performance
of high-tech SMEs: An empirical study using SEM. International Journal of
Productivity and Performance Management, 67(4), 629 - 653.

5. dayaainduinasiile

ﬂﬁiL%ﬂu‘UiimTL}ﬂill:

Fov yoana.v Wnuwnluvseuiuliedeya).v ¥eiFes. v auauv inieuy full, v,

V' NV LAAIRNTAUWA.
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v =) ¥

dnauAsegianisinens. (2558). aan. 13933eladadind 5 Gudnuasdrdsy. dudu

dquiey 13, 2561 70 http://logistics.oae.go.th/web/p/html/page/N7

JULUUN1581934:

a [

NITNTNUNEATUAZENNTA 5’18\1'11‘!’]"]LLN‘NQWﬁﬂWﬁﬁ%ﬂ?iW@MUﬂi%UUIaaﬁ@ﬂa

[ [y

YesUsemnalnessesd 1 w.a. 2550-2550 wagsyesd 2 w.A. 2556-2560 Laldainudfa i

o

nsuSulsslsEansamsyuuladaindlunianisudn nslviaudidgiunisasisesdninug
Aunsianisszuuladafndluseaunisy wagnsiulsz@nsaImn1TUInISTANITAUAY

= v

WNEAT LARNIZAUANNBATANAL A 917 TUF1Us1aY 819m151 10 (MU ldlise) wazwalsl

o

(MSeu) (@nnuAsygianisinens, 2558)

6. wnasnsUszyuRfRuiduguiau

msﬁﬂuussmmnsu:

Naa 6

Yov oana. v WNum).v Founanu.vlu v yansussyuy undauszyuy i

Aa ¢ Aa ¢ o v a ¢
AWUNUNAINU). Y @O IUNNUNW: v @ UNNUN.

3517550 aundd. (2558). WUINWNIWAUININTTIUIMITUUTFUTNUTTYlun1vuens ey
Iy (primary GMP) vaegUsenaunsiamiaguvuludawinanys. Tu Ussyy
a (4 a & o «w.Y 1 b4 a 4 a a 1 & 9
AYINTILAVYIR AN 3 “danisagnelsligsnadiesdulneiulnegiedeguy
AUN 27 WeAINEY 2558 (W11 495 - 506). BUATIYEIL: UMIINYNHETIUAY

gUATIYTH

7. UNduN ¥allagns

mslﬁaumsmmnsu:

Y

Alvidun el v (U, vifleuv funfiduniwel). viuvdmseiiegianusafasals.

v dunwal.

audnd Wiudeu. (2561, nsngiax 6). Jlvajiruny 11 Yrudewsal dualnoula dune
U9svdu Jarindaiys. dunivel.

a ¢ o/

gUIR NA3EY. (2561, NINGIAY 6). UIWBWNDUNTETU Tamindeaiys. dunival.
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JULUUNN581934:

INNTHUNEAUIETUNBUIITEIY wazylvgUrumy 11 Yrudesal sdua

v Y

Tnuld dunauiesydu nudgmdsll 1) sndndianusiesnisiaeimunyusy Tidunyiiu
Vioaifiey OTOP windd widtw1nnug uazn1susmsinnisnsvieaiiesguvulutdagdu &

lavduszuu ldfianudaau wazlidfanssunisvewd ganigluguyuiunaulaliun

CY |

= aa b dy 4 a IS 16 1
UNVIDINYT WA 2) AR YUVUNEFUA 0N wagosiutunuaula diaun ooy uay

I puvannnany Faudnangfidygrvndiu widtlidunidnvesinviendien mszun

v o & o Y o [ Ay 1y N d‘ d‘d‘
N15UTEVIFUNUT V]']IW/TEIQVL@JLUUV]E f LLa%vLﬁJllﬂqiLGU@lIIEIQLﬂuvnQﬂ']ﬁV]'PJQLVIEJTVlu ULa

1 S A a a o £ . A
VOUNYIDU ) (@YI9 NLATEY, WaraENANG WL, 2561)

8. INg1unus

ﬂﬁiL%ﬂuUiimﬂ‘L‘!ﬂiﬂl:

It A a a

A eWIneninug. v ANfiun). v Yo mendnus. v seauinendnus v uninedevise

an1Uu.

[ L4 L3 S a ¢ & a o [ = a 1'% 1

Waumey wawsndl. (2559). NsAwszinasnmansaudniuaatiussguazuendudingss
(ICD): nsaifnYn AaldvasUszindlne. InednusuTygyineeansunvudin
PANTUUNTINESE.

(% 6

laviug pauning. (2561). wWuANINITHALINITIANITIaTaRndiNan1TviaiaIgus Y
viaaiigy OTOP win3d aaaUnliainegy d1naAuIYY WIANNG. N3

AUATBATZUS YT UNTINEIRDTIUATLNL,

9. 184I1UNT5IY

mslﬁaumsmmnsu:

6 O v a ¢

Foruea. v [UNAL). v ¥851891UN538. v @anuiiu: v drindium.

397115504 AUNT4. (2559). 5189I1UNTFIVY 1589 NITIANITIAFAANHAINSUNISVIDN LTS
TUUSTTUNFUVIANUTA1UID JeavdnanyT a2y wazdeiys. nsumne: driinau

AENITUNITIVYLAIIR (3%.).
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TANUS WINANT, LazgAUBY 9. (2553). $189TUNTIULIDY TATINITANWILUININITIANTS
asldaununazladaindvasduannens nneldlasainisnisAnenitenasnau
AnnuUsZIdUNALNBLEUILUINIG Ylau1en15USULATIE51901ANISNAR NT1TAN

WATNITANNU. NFINNY: aaTuIdeiiieon s Usemelneg.
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