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Abstract

This article aimed to 1) develop and validate the consistency of a causal relationship
model of purchase intention, and 2) study causal factors that influenced customers' purchase
intention of household and home decoration products on social media platforms. The data
for this study were collected through online questionnaires administered to 378 people who
had bought household and home decoration products on social media platforms using
convenience sampling. The statistics used in data analysis were frequency, percentage,
confirmatory factor analysis, and structural equation modeling.

The results of this research showed that the developed causal relationship model
consisted of 4 components: 1) Micro Influencer Attributes, 2) Attitude towards Micro Influencer,
3) Attitude towards Brand, and 4) Purchase Intention; the model was consistent with the
empirical data to a great extent. The statistics showed that Chi-square/df = 1.133, CFl = 0.994,
GFI = 0.960, IFl = 0.994, TLI = 0.993, AGFI = 0.947, RMR = 0.048, RMSEA = 0.018, SRMR = 0.036.
The final predictive coefficient was 0.69, indicating that the variables in the model could
explain the variance of purchase intention for household goods and home decor on social
media platforms by 69 percent. It was found that micro influencer attributes, attitude towards
micro influencer, and attitude towards brand respectively influenced purchase intention for

household and home decoration products.

Keywords: Micro Influencer, Purchase Intention, Household and Home decoration products,

Social media
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Wednfny wazauidevesigde wsud, A¥w1ns 1atu wagysuns Jangied (2568) lnAnwignss
SvEnansmuAniiBvswamanssreviruaivesiuslnadiflvetnsedvsnannudn

wRuaEVuiiREafufuAATlade (Purchase Intention)

Awsidladie (Purchase Intention) vianefis Avwddlandoaugsiuvesiuslaalunisde
AuAvIauInNITla 9 5‘3@Lﬂuﬁaﬂa%ﬁﬁﬂﬁmﬁuquaﬂiimmi%aﬁq mqwﬁﬁLﬁmﬁé’faﬁummé?ﬂﬁ]%aﬁ
lasun1syaususgawnIviatefe wqwﬁmﬁﬂvﬁﬂmﬁmmma Fasimunlag Fishbein and Ajzen
(1975) T,ﬂaaﬁmemmmm’LafLumsmvqumsamm 9 unaunaniimuafivesupnasenginssy
tfu warussingumsdsauityanatud uenarndanmanumunuiseluefinues 43091 Sewuen,
ATEET ARTUINTUAT WAZITINT TR aﬂqmim (2567) wuh FaueRiiBnswaseauitlatiodudn
suundunsusiinevesiuilaanguiaauiea

NTULUIAANTTIY

msfnwauaTRvesnsIBEnasEAUgana Mnadeaudiladeresliarvomnusstiou
yosgnuuunanosudedinuoaulatl Tasmsmumuissunssulusfniiiomdesinmanising
(Gap Research) 11U5uUse wazinulagluwaaunisiasaadieves laun aunuay divednss
Sn3wasedugania (Micro Influencer Attributes) f1usiunifiiisegnssdninaszdugania
(Attitude towards Influencer) shusiruaRfisisonusus (Attitude towards Brand) fianSnasenny
filaderadiuarvomnudstuuesgnéuuunaniosudodneaulay fuamd 1
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o ada 1
ViruARse
HM3BviEnaTEAuania

AuENURYD4 P
AUdalaTe

ndviEnasEAugania

firuARRLnawUTUR

= a aw
AT 1 NTRULLIARLUAITINY

A5AIUN15IY

[
Y

nIvesiidun TITedsuna Tnedldunaunisaiun1sive fad

[

UsEynsuasngunlagi

Uszrnsveaniidoadedl lun {iinedevedlfuazvosmnudatuuuunanioudodsny
ooulatd Felinsrudulssansfiuueu

naudeg1onifensed WWun iinetovedduazresmnusstuuuunanlefudedany
poulall 91w 378 au launlaenisdudisguuuasnin (Convenience Sampling) Tun1sinuag
NAUAIDE19UINTIATIENLUNAANNTURUSIT AWM wUUTAILUTWIA (Causal Structural- Models
with Latent Variable) Kline (2011); Schumacker & Lomax (2010) lataua3n sawusdaunale
1 fuds msisuiusiodns 10 windueehaies videmetwiesfigaiivonsuldgaineaii Holster
figailauinnin 200 (Hoelter, 1983) TuaATednsuUsidunald $1uu 19 dauls feiuddd
naudeg1e 190 Aulusdieioy

inssilefldlumsiiusiusiudeya

Snuazvonadosdefldlunisiduaded Wunuvasuanuesulail (Online Questionnaire)
$1uau 1 atu Tnsuvnilemeanidu 4 nou léun noudl 1 dnudanseadosdiu S 1 4o léun
yhunsPovedliazvosmnudstuuuinaniesudedenusaulay noufl 2 feyaialuvesmey
wuUaouan 113 5 4o A e ong seRUNs@nw 01dw wazselddeiieu meuil 3 woAnssy
nstevadldazresmnuseti S1unm 5 9o ldun denalinfudte Al svoznald wenalunis
480 uazdomenistioves uaznoud 4 feyniferiuauanifvesinsadvinasedugana idnase
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aruilatovedluazvesmnursthuresgnéuuunaniesudodieanooulay Tnedemanuduuuy
WnsUsEINNAT 5 s2au (Likert, 1967) wualu 4 dnu loun 1) dunuantAvesnsdninasyeiu
9an1a 2) duvinuafnddegnssdninaszdugania 3) duiiauadfidewusud uaz
0) Fruausilato $1uau 19

N13ATIREBUAMININLATE D

praaoumanudesiulagl§ismAdulszanssailaeitnsduinvesnseutn
(Cronbach’s Alpha) ffungufa981911509 (Pilot test) F7uau 30 9819 NudmuAuaudRves
An3eBnEnasziugania WA 0.79 Fuiinuafiddegmsedninanisniiudn iadu 0.79
FuviruaRiieuusud Wity 0.83 wagduanusilatio Wiy 0.86 nwsaumudndiawinty 0.81
Tnefinnsanasiaanudesiu 0.70 FulU (Hair et al, 2010) uansliifiuindemanululuuaouny
fuflenindotielusziugs

nsiusIuTtoys

fdelasdunnivieyalnsuuuasunueeulavangiinsdevedduazvasnnudstuuy
unanvlesudedsauooulay lnefitosnudnnsosiuan 1 4o lHud iunetovedlduasvomnuss
thuvuuwanvesudedsauseulatl fdneunuvasuauneuitliiey {ideadhivifeyauiases
Tngiiudeyasinnisuusdudan URL vssuuvasuatuesulatiiugesnianguiedn iy
nauaanaaiesndnazvesidlutin naudersvedldlutiu vendu wazAudundy uasndy
lowieusatnu vasldlutau Minimal Style tlusiu Tugrafiounuaiiiug - fuay w.e. 2568 59
sgpnanlunisifivoyatiodu 2 Wou ffpounuuasuay $1uau 400 au ndsaniugideldiins
Andonuuuasuauiidimuanysallddiou 378 au thlvieseideyansaifsioly

nsATIEdaya

afiALdauT387e (Descriptive Statistics) [lunsussenenanisiinsesitoyaidossu tneld
adf ArA21ud (Frequency) waz3aeae (Percentage) @fift¥9oyu1u (Inferential Statistics)
TelunsimsnzsiosrusenouldsBiudu (Confirmatory Factor Analysis) Wagnsitas s ilulnaaunns
TAssadne (Structural Equation Model: SEM) tilanadeuniuasnadasnauniuszninedung
auuAgIuiutoyalieslszdny 1aeWa15191nANEER Chi-square/df < 5.00 (Marsh and Hocevar,
1985); CFl >0.90 (Bentler, 1990); RMR <0.08 (Hu and Bentler, 1999); GFI >0.90 (Joreskog &
Sorbom, 1993); AGFI >0.85 (Anderson and Gerbig, 1984); IFI >0.90 (Bollen, 1989); TLI >0.90
(Bentler and Bonett, 1980); RMSEA <0.08 (Browne & Cudeck, 1993); SRMR <0.05 (Hu and
Bentler, 1999) and Hoelter >200 (Hoelter, 1983)
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[

NAN15I9Y
1. 99

v

avlUvesinouwuuasunn 31w 378 au wudndwlvaidumanda $1uau 209
Au Antdusesas 52.3 Tongegdludae 21-30 U 91uu 128 au Anludesaz 32 fszdunisdne
USeyyns dwau 224 au Anduiesay 56 ordwninauussnensu S1wau 131 au Andudouas

i
d

32.8 Inewdeldsiawfion 25,001-35,000 v 91U 96 Au Anuesay 24 wagdnouLUUAOUN Y
favumasdevedliuazvasnnusistuuuunanlesudodnuenulat

2. foyaveanginssumstevasliuazvemnusstiu nui danlngidaudeiugemis
finfan $1um 278 Ay ﬁmmﬁiumﬂ%%’uLﬁammﬂt;iima%w%wamﬂmmﬁm°1 Tnewads 5-10 Aswie
Fou fsvernalunadnduiden 10-20 wiitsetu wanaiilinfuidomaininssdninan fo iile
ihdayaunysznaumsdnaulatelusuian S1uau 168 au Andudosar 42 uarindovedlivieves
AnuAsuINTeseignsBrsnansanuAnuuzilnonsa (udsivieldn) S1uou 136 Au An
usevaz 34

3. wamawaulueaaudiiudiiamg enuitlatovedliasvomnudstiiurosgniiuy
unasesudedsanooulayl wuin Tueaanuduiudidsanmefiiaundy Ussneudedudsuds
Mewen 913U 1 a1 biun dunaaudRvesmsdninaseauiania wagsnususeniely J1uau
3 ¢ 1A 1) suvimuadiiidegnssdvinasefugania 2) MusiruaAislseuususd waz 3) fu
Audalade uarn1snsanaauluinanisin (Measurement Model) @28 Confirmatory Factor
Analysis (CFA) 91nn153LA5189iA1 T atiuvesnltuaenndetnisly (Interal Consistency
ReLiability)WU’J'W(?hLLUiu,mﬂqﬂ&hﬁﬂ'wmsmmaaummL%aﬁuiamaﬂ&f’ummm (Composite
Reliability: CR) 111 0.70 wazdirasndesiu Cronbach’s Alpha 11nnn 0.70 Fsaguldinnisde
saudsudstanunluluinaiinanuindetio (Hair et al, 2014) Msisginuasudaonadas
(Convergent Validity) wu1n é’hLLU%LLNmﬂ&hﬁﬂ'wLaﬁaﬂaaﬂawmLLUiinﬁgﬂﬁﬁ’ﬂiﬁ Average
Variance Extracted (AVE) 11nnd1 0.50 Fsagulaindanunsadsaenndasiuyndiuusunivatdung
(Hair et al, 2014) drunsiwmszianuundetevesiuusdunals (Indicator Reliability) wuin 67
LL‘Uié’qLﬂmié'ﬁqﬂﬁaﬁmﬂfwwﬁﬂaﬂﬁﬂszﬂaumauaﬂ (Outer Loadings) 1nn31 0.70 Fadinna1e 1 uang
Tulsdaneldnauelulinaiiauundede (Hair et al,, 2014) Fai
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M1319 1 NaNTIATIwARAe dadsauuiinggiu uazluwanisin (Measurement Model)

RIRIETANGF Construct Validity 1% CFA
o o iy Mean SD 5 CR  AVE
AuUsdanale Y df P RMSEA GFI
AuanaNURYIENIBNEWE (MIF) 3.08 .81 334 5 0.64 0.00 099 079 0505
1.n3emmena anunsaaseenvaula (MIFL)  3.07 113 Outer Loading = 0.71
23dnlelamjumnisvinunazAuaiiveye 3.09  1.08 Outer Loading = 0.63
Wevunieaus (MIF2)
3lyvinwganugianizauiedivvedlyd uazve: 3.08  1.13 Outer Loading = 0.66
AnLAsUU vilmidietie (MIF3)
4.38nYuvsLAzgNTUNIIBNSNANIANART 3.06  1.07 Outer Loading = 0.64
(MIF4)
sdsUkvunsdnfudineateadeilvutauls 3.08 110 Outer Loading = 0.66
wazfna (MIF5)
fruvirunATididegmsdnswan (ATY) 302 079  1.20 4 0.88 0.00 099 078 0.523
rUswiulauardurevumdnanilameuagndn  2.99  1.05 _
' Outer Loading = 0.65
wamgean (ATI1)
2.4 %08991NN1TNABBIAUAINIBAULDIZY 3.04  1.03
Outer Loading = 0.66
(ATI2)
3 hllsmwanduAniuanuduase (AT 3) 299  1.09 Outer Loading = 0.63
a58nudanlul Audu aule dewhuilevey  3.05  1.08
N 4 . Outer Loading = 0.67
U 3le wazdeuszneulval (ATI4)
slasutdeyaninsuiiunasdalauainanuiuas 303 1.07
* ” ¥ Outer Loading = 0.64
Uszaunisallunsld (ATI5)
gusiAuaRfidowusus (ATB) 298 0.88  9.53 5 0.09 0.04 0.99 0.834 0.501
13AnndseuusuAnlasunIsuuLI (ATB1) 294 1.14 Outer Loading = 0.72
2 J@ndnduAuusiidnuninuazAuen (ATB2) 298 1.14 Outer Loading = 0.73
3.msuuziifneuaulaliduiusus (ATB3)  3.07  1.15 Outer Loading = 0.70
4 fmudesiulunsndudundu (ATBA) 298 1.12 Outer Loading = 0.71
gruannunsladie (PCI) 294 093 410 4 0.39 0.00 0.99 0.860 0.552
Laslaastovasldvsoveswmnuastnulueunan 292  1.18 Outer Loading = 0.72
(PCI1)
2.A4l9astovedliusovesmnuasinuiud (PCI2) 293 1.16 Outer Loading = 0.73
3.avlaazdovesliviovownunstnuedswoiiles 294  1.18 Outer Loading = 0.73
(PCI3)
a.ndlavzuenselvifounienuseutnede (PCl4) 290  1.15 Outer Loading = 0.75
5.alaazdevedldniovasmnuastnuegy (PCI5)  3.00  1.18 Outer Loading = 0.78
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M99 2 SINTNEDIVBIAT AVE UBIAUSHAN barA1duUseanSandunussenInaf U swe

Fornell-Larcker Criterion

MIF ATI ATB PCl
MIF 541
ATI 530** 123
ATB 503%* 657%* .708
PCl 522%* 679% 686 .743

NUIGLNG p<0l MIF = AUAMANURVDIANTIBNTNATEAUIANIA, AT = é’wuﬁmﬂﬁﬁﬁ@iaﬁmq
BvBwaTEAUTaA, ATB= FuviruaRfiinewusud, PC = FuAudidlate

3. Han1InTIRdUAmLADnAdwedluinaA LA USIB s e RN TufuToyalds
Usgdng nud1 Tueafifauntuiininuaeandosaznaundusudoyaidesedndifueded Tng
f9sananAbaauaIEuINS (Chi-square/dd = 1.133 Jadulumunasiiaes Chi-square/df fos
fientfondn 5.0 Adwil CFI = 0.994, GFI = 0.960, IFI = 0.994 uag TLI= 0.993 Fadulununasilag
@1 CFIL, GFI, IF, wag TLI #oeiiA1unnin 0.90 A1 AGFI = 0.947 dadlulumunanilaea AGFI fogl
A1LINNI1 0.085 A1 RMR = 0.048 way RMSEA = 0.018 tlulunsinasilaeat RMR way RMSEA faq
fiAtipanii 0.08 uag A1 SRMR = 0.036 \JulumuinaeilaeA SRMR feosilA1tiasnin 0.05 wazA
Hoelter = 423 \Juldmuinasiiagdn Hoelter Faafiinunnndn 200 Fsustlddlananinuduiugid
ammausiladeradduazvownuasturesgnéuuunanresudodinuseulatifiruaonados

U 14 a U & o d‘
NUVDYALTIUIZTINY PN 2

| ATI1 | | ATI2 ‘ l ATI3 ‘ I ATI4 ‘ ‘ ATI> |

g3v

oo
VIAUARYILAD
fnsaBvbwasziugana

Ao

mmdalsde

AnseBvibnaseiugama

VirtumRiiie
a51dud

X 2 = 165.40, df=146, Chi-square/df = 1.133, CFl = 0.994, GFI = 0.960, IFI = 0.994, TLI= 0.993,
AGFIl = 0.947, RMR = 0.048, RMSEA = 0.018, SRMR = 0.036, Hoelter = 423

MW 2 Anadfvedlunanuduiusavnanundatiovadliuazvasmnusatiu
YosgnAvuLnannesudedinteaulal (unanaenndeiutoyalieuseiny)
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4. wansfnwdadordeamgiiiavinaderuiilatevedduarvesmnussiurasgndun
unanslasudodsauooularl wud arwdilateovedlduazvomnuisiuasgnéuuunaniosude
dsauoaulatl l§5udnsnannsawnniignanduiinundniidogmsedvinasziugania dvuin
3nsnawinfu 0.70 egnafifedfgyvadAfisedu 01 tEsudninaninsssesunainiadediiu
AnauiRvesinsadvdnasziugania fvundvswamiiiu 0.63 egnsildudfymsadanseiu 01
uaziaglasudvinanmsssomnaniadesuinunafiideuusud dvundvswaindu 0.27 eehedl
foddymsadafiszdu 01 uwazldsudninamsdenuniignanauaudivesimssdvinasziu
a0 fuundvswawiniu 0.63 egilfedfynsadiffissiu 01 fanmdi 2

5. wansAnunadeidaanng dvinanismss dndnansdeunazdnsnasiuiiidvinasie
arusilatovedliuazvasnnusiathuresgniuuunaniledudedsauooulal fin1ss 3

A1519 3 LAAIANDNSNANIINTY BALDNTNANIIDDUNLDNTNAMDAUAILIY VDIl TUALVDINNLFAITIY
YasgnAuULNanesudedsauaaulall

Direct Effect B SE T p-Value Conclusion
H1: MIF => ATI 636 060 10.567 e aluayu
H2 : MIF = PC| 613 037 16.568 oo atuayu
H3 : MIF => PCB 578 035 16.514 wex auayu
H4 : ATI => PCl 702 .093 7.548 wex avuayuy
H5 : ATB = PC| 267 067 3.985 wex auayu
H6 : ATI = ATB -040 035 -1.211 226 yladuayu

Indirect Effect Coeff.
MIF => AT = PC 922 045 auayu
ATI => ATB = PCI 002 194 Tyladuayu
MIF => ATB => PC| 422 213 Tylatiuayu

NUBLNAR ***p < 001, **p < .01, *p < .05, MIF = AuAMaNURvegnIdnsnaseiugania, AT = oy
VAUARNIIA DN TIBNTNATEAUIANIA, ATB= AUTAUARTNIRBULUTUA, PCl = AMUAUAILAZD, Direct
Effect = BTNaN9ATY, Indirect Effect = BVTNaNI19984

291514 3 wuidadeenudtlatovedliuazvownudstiurosgniuuunanosudodan
ooulatl l#¥udvinaninsanniianainiedoiuiinuadfidnegnssdvinaszdugania fvuia
SvBwawiniu 638 egnailfeddymsadiifiszdu 001 uazldsudvdnamadenmnniigaantadesu
ARSI BvENaTEUIaNA TvundvEnawindy 922 ednsdltuddymaeadaiisesiu 001
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aAUsgNaN1sINY

fAfveAuTRamIIngUszasiraInsIdeld dodl

fnquszasAil 1 leamuazasaaeuamuaenndevadliuinan L duiusiGavnainy
filatovedliuarvownudstiuosgniuuunamiosudodsnuosulat wui Tumaruduiudids
amaruRalatovadlfuazvainnudstiiuresgniuuunansle sudedinusaulall Usznaude 3
A baun 1) auaaantRvesnsdnsnaseauyania (Micro Influencer Attributes) 2) suviAuad
fifdoimssdninaszfugania (Attitude towards Micro Influencer) 3) F1usinuaAfidsdouusud
(Attitude towards Brand) uaslunanuduiudidsavnfifaundugenndesiudeyaidaszng
Hueded lneRarsaanaadilaauals (X9 winiu 165.40 arlaawaisdusims (Chi-square/df)
Winfu 1.133, A1 CFI winAu 0.994, A1 GFI iy 0.960, A1 IFI 1Ay 0.994. A1 TLI winiu 0.993,
A1 AGFI 111U 0.947, A1 RMR 11111V 0.048, A1 RMSEA 111170 0.018, A1 SRMR 111U 0.036 wag
A1 Hoelter = 423 Fudulununaudives Chi-square/df < 5.00 (Marsh and Hocevar, 1985); CFI
>0.90 (Bentler, 1990); RMR <0.08 (Hu and Bentler, 1999), GFl >0.90 (Joreskog & Sorbom, 1993);
AGFI >0.85 (Anderson and Gerbig, 1984); IFI >0.90 (Bollen, 1989); TLI >0.90 (Bentler and Bonett,
1980); RMSEA <0.08 (Browne & Cudeck, 1993); SRMR <0.05 (Hu and Bentler, 1999) and Hoelter
>200 (Hoelter, 1983)

Inguszasdd 2 iefnundadoieavaiiddvinadernudiladovedliuasvsmnusietiu
yosgniuLLane fudedanuooular nui

1. arwasladeraddunzvasmnusisiuresgnéuuunaniesudedsauooulal 1#5udvdna
mensaandadesiuiruadininedysdvinasefuganiauniian esanduslaasindanudesiu
waziAndurousielnssdvsnansnnusziuganiaiiiyadnnmdame néuansesn uazuanseen
oghsvivlarulszaunsainisldaudndeaues Juhlddemildenenguidefiouasnsslunsen
Snvannstiiauefegunuuiiinauls Wy sunwvdeddlelul 4 Sehensedumuaulaldd fuslan
uFhauldsudeyatinsudiuanauiuarUszaunsaiveamsidvinanismiusefuganiadedana
TAneuiulauasaudilatoluiian aenedestunuiteresaing Seuuen, afudss aRsuing
Wi wazIs ST afidnglun (2567) ladnwiAudEnyEveIInTIBNSHATERUaN IAULBUAAILNTY
3ad fuundumsusisnte siauad waraudslatevesfuilaanduiioiauden wui fauaRsogns
SvswaszduganAvLBuanunsy Jad duwridunisuiiniefauduiudideuantuaudilat
vosuslnanduilaiauien Wulenualgninssel Iuana uwavniduns ausvasuey (2567) lafnw
fnsadndnanamsvienfisrvudedseusoulat: nansznuvesnimindeiefilidevinuniuazainy
felaidangingsy wui dauediiidodvssdvinadmalasnsionnuidladaginssuvodou
32UD9A@9AAADIAY Supriani, Ninglasari, & Iswati (2025) ﬁﬁﬂwﬁﬁﬁw'ﬁwauuim%aﬁﬁEJa%’N
wssgslalunistoindosdrensenanavesfuilaneayaduldednals arufnadesmau wuii
faundfidsodfisnsnaluleFoafifednaludsvandonisesursaiudslaluniste fadu
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fuszneunsasiilsiamsdaidonuasinaudiufumsadninanisanuaaiiannsaainanii
Undediouazaiuidnlnddadugdnniuld lngaisidengifinauaiunsalunsdearsesis
astlunsan Tanuasdla waraunsadieneayszaunisalannslddudlieginlusssuma wioy
fadvinurlunniauaidomiudeiifsgaenuaula wu 3ale sUam vieThiideruAnaisasse
delvuslnagdninldsudeyaiifinud undefio wazanunsaihluldusznaumsdnduladeldoeg
fula FafmunifagtisduasiliiAnaudiladeduduazuinsvesuususuuunan esudedsnu
saulatliogadiusedngnm

2. emuiislatovedliuazvowmnudsthurasgndununanilasudedsauaaulay lHsudvina
mensesesaanniadeanauifivesinsedninasziugania eanguslanidnaulaninnie
ymsfiruagmsaueiiiiaula Snvtagslindalunuumuasnisdunidoyaiifnsadninanis
arwszduanielflumsiiaueiion anuflameduivanseanagadmaudmaseniudede
yauziidiu msillaialndfindrendafiud oiliAnmuidnlnddn uaziilugnmsd urauasinma
othaiies Fafuusmdnduddyronnusidlate aenndesiuauisevessuiing aoud wazaasan
yInuud (2567) IdAnvandnuurresidninadenudsladondnsusto v naiuuudessulat
vosfuslnanguiatuaisdune wui audnvusvosiidvinavudessulatdmaroninuiilade
wdnfusievsiasuvudeseulatvesuilaanguiauiueisiuineg saufsaenadesiu Chen et al.
(2024) I¥AnyIndavesiiidnina: manaauuuidvinaidninadeanusdlalunsdovesiuilaa
oedls wuih diEvEwaiinanszmudsunegaditiodrdnydentsduaiuaudilalunistoveuslag
Lard@enAaodnu Renganathan, Goi, & Goi (2025) lﬁﬁﬂm@mé’ﬂwmmaaﬂwiﬂﬁw'ﬁwahﬁaﬁam
ooulatifunstodudundu: [fuusdunans nui andnuuedidninansaufndsnasgiad
dodAnernuiilate siuduauing siadng uazaswarl Aunade (2567) wui AudnuuYes
Micro Influencer favinaeanudslatolugsinedamiuninslulssmalne fudugusznaunis
msmilsiannsdenitinsadvinanmenusziuganefidearsundede faundovy uwagillad
dladlndiAeetunguitimune dWoadanuygniusaznszduanudiladossaiusednsain Snis
msupudastlunistevenidevliidusssuni aeandestufnuvesinsdninansanusedy
amA doiiuaruaidalunsiens uasduaiunistovesiuilnelusseyen

3. euiislatovedliuazvownnudsthurasgnduuunanilesudedsauaoulay lHsudvina
mensasesasnniadesudiruadnddeuusus esanguslaafnanuidniddeuusuddilasy
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Abstract

The incidence of non-communicable diseases (NCDs), such as diabetes, hypertension,
and cardiovascular diseases, has risen in Lampang Province due to the consumption of foods
high in fat, sugar, and sodium. Following the COVID-19 pandemic, the healthy eating trend has
expanded; however, misconceptions and dietary behaviors inconsistent with nutritional
principles remain prevalent, particularly among adolescents and the working-age population.

The objectives of this study were 1) to examine the relationship between demographic
factors and healthy food consumption behavior of residents in Mueang Lampang District,
Lampang Province, and 2) to investigate the relationship between marketing mix factors and
healthy food consumption behavior within the same population. Data were collected through
questionnaires administered to a sample of 400 respondents and were analyzed using
descriptive statistics, including percentage, mean, and standard deviation. Hypothesis testing
used chi-square analysis.

The findings revealed that demographic factors—namely gender, age, educational
attainment, occupation, and average monthly income—were significantly associated with
healthy food consumption behavior. Furthermore, marketing mix factors, including product,
price, distribution channels, and promotional activities, were found to be significantly
associated with healthy food consumption behavior at the 0.05 level of statistical significance.
These results provide practical implications for entrepreneurs and marketers in formulating
strategies to promote healthy food consumption in Mueang Lampang District, thereby
contributing to public health improvement and reducing the risk of NCDs in the region..

Keywords: Healthy food consumption behavior, Marketing Mix, Lampang Province

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



MsEssugamas U 3 aduil 2 (nqunnay - Bwneu 2568) / 23

unin

Uszinalnemdandganuviimeiuasisaguanmadasuilaiddinuaswginssunis
u3lna Tnsanngluwailosfissitesuaruimsaunmiiulnegusnii Smiadadunisly
fufiflasvganagnmaeadiornenes dwmalinginssunisuilnavestszains tnslanizluin
sunaidies Wasuuvaslueghedniau nnmenuanunisaiguaindaming el 2566 Fiddne
msthedelsalifiaseiiods (NCDs) wu Tsaumu lsaarudulafings uaslsevilauasviaanidon
ity Geflannuduiusfunginssunisuilnaeims (@dnauansisugudmingndng, 2566)
uen9ndl doyarnmsdisaguninlszsnsinelaenisasastnieduandiiduin dssmnsluan
deanamilefiuuliunisuilanewnsiiflusugs thanage uadlefeugs Sadudlafoidosddnse
maiAalsaldfnsiaies (@aniuiduszuuassaae, 2567)

Tuvzifeaiy U 2567-2568 fordudiaiardiAgueenisusudimisdinuiasiasysia
vdannaniunsainisunsszuiavedlsalain-19 lfndnateas msnsymiindiZesquanueslseuney
fuunlufingedu dwaliiAanssuamnudolunisudloaemsidiequnin nsldlalunmueima
Tnwuinis waznisidendeemsiivasnde Tnsawizlunguauiulviuag Toveulumies

a

(audIFandnslne, 2567) 3ns1e9unIvasugiadaminaivslasunan 19 2567 wuin §3fie

[y

FuomsiieaunIn warnainduntnensUasnastuunsinaiiosdsdinsiulnediaildud Ay

o
v

agvioulfidufuliuanudesnisenafioguaniifisturesdssansluiiufl (@rdnauads
Fawdadaung, 2567) adlsfiony ulfasfinszuanuovemafioguaimdindy winisfnwudody
yesdinnumssaguiminaddul 2567 wuin Uszansluwesuneidlesdunedsdanndlad
AaalAdeuAgIfUo I TLlogum uaringAnssunsuilanadiliaenadestundnlaruinisi
wangay Inglawglunguissunasovianuifided dadunaiuaziasugia (@innuaisisuge
Fanfnadtns, 2567) uenani Jadedutamusssunsuilarewnsviesiuvesnidsiitiondnual
e 1y onsiudlesifludugs ensutnaes wasnsliiedesgssaiidudy duduanusime
ﬁwé’tysiamidaLfcﬁ:quaﬂiimmwﬁmmmsLﬁaqmﬂwwluﬁuﬁ

Tud 2567 fguralnelduseniauloute “Ussinalnoudans” (Healthy Thailand) &al#
mnuddyfunsduaiuguamdsdesiunas msuiuasungAnssuaguaimusalszanvu Taglany
nsuilnAe sz aumumdnlaTuIns (NSENT1E5ITAUGY, 2567) dBAAABIRULNLTAIL
AUANMUAIRRTUT 14 (WA, 2566-2570) Mjaiiunisadnannuseuiiuguawliunussavu ms
Wausruue iy wagnsdanstaduidsmsguam Tuvazifedtu Smiaduaslddivun
gNSANANINITNAINITNIR U 2566-2570 taglinnudAyfiun1swauinan nadnuaggun1isves
Uszrvu Tudimsdaasunisnanwaznsuiinremnsdaensdy (@riinnudmindiuns, 2566)

whziinszuanazulevisativayy uinsAnwmgAnssunisuilaremnifieguanluuiun
gassnnadiosduedafisnin nuitefiddungilunnsussiuusemanseludedvg Faiuiun
sends nsredeyadeinluiuivhlinimiunuasleusguamodldnssiuaiudeans
WAL IRIUTTTUYBIYUYY

fathy nsfnwideides nsdmangAnssunsuilanomaiiiogunmluduneifieading
Fadad Faawdndu ielidleanunisaliagtuuastadeiinasenginssunisuilaa

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



sanssugmes U 3 adufl 2 (wquniew - Bwnau 2568) / 24

Joyarnnsideausaldidunwimeiguszneunisuaztinnisaaintunisiiauedudi Naenadad
fuaufeINTveslservy Hielilssvvuliguaniuasaun nddnnnvulussesend

UszaA

1. ilofnuanuduiussenindadesnulszvinsmansiungnssuguilnaemsiie
gunvasUsenshuundnellesdue Iminaus

2. WleAnwdsanuduiudszinstadeduuszaumamanmaiungAnssuguslnaems
WegunmvesUsznnsluunsunaidlesdi Smindiuis

NIOULLIAATIUNIGIVY

nseukIANNITITenSeil Useneudae daudsdase 2 fauus fe 1) Yeduussrnsanans
Uszneusy na 91y seRUNIAne anTn warsieldiadesoifeu uay 2) daulszaumanisnain
Usznousie NARSMI 591A1 T9IMIINITINTINUNEY KazN1TELEsUN1TRaIn FLUsnIuAD WeRnTIx
fuslna Usznaudae lashonanaitimane fuilanteerls shluduilnadsde lasidiusulunisde
fslnadfaidioln fuslnateiiluu uazduslnatentndls

AuUsoasy fiauusau
UatuUszvnsanans

1. e

2. 91y noAnTIuguilng

3. EAUNSANE 1. TpsPesanactvune

4. ®1TN 2. QU‘%‘[m%aa:;’La

5. s1wléiadesieiiou 3. yhlugislnedate

| 4. lasiidwsaulunsie

daulszaunianisnana 5. fuilaeteiioln

1. WARSS 6. éu‘%‘[m%aﬁlwu

2. 7 7. fuilnateatiils

3. YaanenTandnniie

4. nsdudTUNTRaIa

AN 1 NFDULLIAANITIVY

HUNAFIUNTITIAY

1. Yadusnuussannseans Uszneuse ne 91y sedunsfine 01dn warseldiadese
Fou fimnuduiusiunginssuiuslaromsiiioquan

2. Yadudruuszaunisnann Usenaueiy Baadue 517 90an19n159Ad g wagnis
daeumsnann Sanudusiusiungnssuguslnnevnaiioguam

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



MsEssugamas U 3 aduil 2 (nqunnay - Bwinau 2568) / 25

PR

waAnssuguslnaenunsiitaguatw mnedis nsnsevivenisuantesnvesyanalunisiden
Ms3ulsEnu uagmsdansevnsidaasmislavuinissenzea fdndwiiauna wavUasasde lag
gavnfdliiAnnadreguaiw mstlestulsa uaznsdiaanmiinia Useneuse lasAemaraiivene
fuslnatoosls shilufuilnadste Tasidausiulunisdndulate fuslnedoudlols duslaateiilny
way fuilnadoatiils

Uszvnslulasinaiiiosdne fwmdadiune vanedis yanafiasuilanemsiiiogunm
warerdvagluumnsunasasassunadiasdiunad e Smiadg fausssnsiitdeadlunzdou
sugiuarUszansudsiiinendevideuseneuen@nluiiuiisnd

9MsINBgUAIW Ui e1sfigaAmislavuInnsasuiau SUSNaTeImn T
winzaw SdndiuvesansTulewnsn Tusiu lufu 3oniiu wasindousfiauga fuaniana luify ua
Todeuiiligaiuly sudsemnsivasasoanasdudeusazihunssuiunmsususiaiignandnuos

Jadvdruuszaumenisnann mnefs esdUsznauvdelademanisnataiiiidvinasienis

v

andulaifendeuarusinandndusiomisiioguainvesuseinsiulun snneiilied1une Jamda

[

81118 Usenaunie 51A1 489n1an133ndiviig wagn1sdauasunisnain Alnasdenissuinagnis

N

a

Anaulagendnsiueiemsiveguamn

NNSNUNIUITIUNTTA
WUIAALNEINUBIMISLNRE YN

91M9LleguAIW (Healthy Food) munefis emnsifinuamialavuinisgs fuselevide
$19m8 uaztelesturieananudssueanisiinlsaniieg (@rinauanznssunIseImsiaze,
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ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



MsEssugamas U 3 adudl 2 (nqunnay - Bwinau 2568) / 28

dudunsesulay MiAsadosiuzemginssunisuilanemsilequamesuszvnslulnsine
iiadUe Saminaung
5. M3ATEdaya
TlUsunsunoufinnoidniagy lunsiesgideyaionun dudunisnsvasuay
auysalwazthunysyainana adanlilunsiinseiteya Ae Yevay Aade dudsauuuinggu
affiBseynu ielimaaouansfigiu Ao la-auads (Chi-square)

HaN13398

HaNFITeNkuUUasUnkariulglunM e e iteyadiual 400 feg IagwuaHanTs
Ansgvideyanonidu 5 dau fil

gufl 1 uansHanIATidnuALYEYINIMARTINGADULUUADBUAN $117U 400 AU

wu3 drulugilumands Sosay 73.50 f91gszning 21 - 30 U Sowaz 34.50 dn1sAnwsziv

o

ayUSyey1/uaa. Sewaz 26.80 fe13nsudneily Sewas 23.30 wasliselaiaiusaifiou 5,000-

[ Ag]

10,000 U Sevay 44.80

'
] I

g2ufl 2 LanawanTIAIzsingAnssunsuilanomaiiieauanangmeuLUUas UNN
117w 400 Au wuhdnlvgSuusenuomadunamu 3 fledetu $ovay 55.80 guagunNe
nseenidsneashiase fesay 46.00 SymaunmAetmdnunn evaz 28.00 farwiifeaty
oMsiileguaImUIuna1s feuaz 62.70 And1emsiitoguamilsgleviiuiunans Sevay 57.30
Fenudlanewnsiiiogunmivieuusud Jevay 24.80 Teudeewnaifioguninaniinsasawaudi Sou
av 36.30 Foomaiileguam 1 iew/nads Sevay 44.80 lunisteusazadaldidusnit 500 vn/ady
Savaz 49.30 yaaafildusnlumsinduladendoinniianfiedies fevay 37.80 wazdenuila
onsiileguamileladuunain fovay 34.80

gudl 3 uanawansiazitadudinuszaumanisnain nsnstiaueidudiiade di
Deauumsgu wazsziuauNevesALadY Fnsns 1

1519 1 mamﬁLﬁ51sﬁ%uﬂaﬂﬁadauﬂizmmmmm

Uadwdiudszaunisnain Aade dquLﬁ'mwummgﬂu nsuUana
ARl 4.09 0.541 110
371A1 3.95 0.549 un
YDINWNITIAINNUY 3.93 0.566 170
NITENLESNAITAAN 3.93 0.644 110

33 3.97 0.424 41N

AR 1 WU ;ﬁmamwuaaummﬁmmﬁmLﬁuﬁiaﬂﬁ]%’adauﬂizaumimmmﬁ’wmu aq
578115 UTLAUNINNINUA Imamamﬁmsﬁﬁizé’ummﬁ@Lﬁugqﬁqm 998917ABIIAN BINNINITIA
e kagmsdaasunsnan Gusaztdaduanunsoasulang

a

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



MsEssugamas U 3 adudl 2 (nqunnay - Bwinau 2568) / 29

a [ ¢ [y a < [ a1 a ! 14 Yo
NN EUN Ni%ﬂUﬂ'}"lNﬂﬂLﬁUIUi%ﬂUuqﬂ uAaaay 4.09 nun W‘IUF’lmﬂ’]WlﬂiUlﬂ@'ﬁ‘iﬁu
a v ¢ aa A & a v ecdad o 2 Ave
119 Lhae 8y, ‘Vi'U‘ViE)SU'E]\‘lUiﬁﬂqﬂm"V]LLagg‘ULL‘U‘Uﬁ?EN']lI PG M2 La@ﬂ"?j@ﬁ\laWﬂm%ﬂﬂﬂj@LaﬁﬁLﬂuwzﬂﬂ

WWSYIANY LABNTBNANNUNIINATNENWAVBIUIEN TAnuazaInlunIsSuUsTENIUY

51A1 dszauanudaiiuluseduun fauade 3.95 wuin Tenmnzauiulssleyinaglasu
AntesAndaau sidlleiieuiuruinussyda Ivatesianlmaen

Foamanisdndming Sszfuanudaiulusedunn daeds 3.93 wuin wandusiemns
esufldadminevily (Fsassnaudn quiesidunes vidoaudnmsmadislvi) mawansdud a g0
yethauls (Msnnuss Msdnsesluguanidud) msdndudlilusuwmisiuoadiudn

mMsduaiunsnan fsgduanuaaivluszdumn Sanade 3.93 wud Inislavasiude
g Tnsviemd wiisdefan Tnoasuiuiuvieluudy Yssenduius-as nansasildadluunaimiile

FUAMNIUeND NANAMTEIMTETUINITANITARASUNITUIY an kan Lan LausIg 9

A1919 2 NaNFIATIZYRNAITUS ST TaTeUsEnsmansiungAnssunsustnaemsiive

GRERIL

NgANTIUNITUSINA
9IMNSLNOAUN N

JoyausyunsAans

U

LA

JEAUNTANY

~
DIYN

Y A 1A
Telsndeselfou

XZ

XZ

X P

XZ

X P

yinusuusenu

&)
21vdulian
5ol

6.288

179

18.063

114

41.888 .003

62.618

.000

41.295 .000

Yagduinugua
guameesls

11.270

27

31.311

.069

55.739 014

76.620

.007

49.285 .000

Jaymguamves
udetaln

9.595

.384

86.710

.000

93.765 .000

125.739

.000

47.172 .009

uanudifeaty
IMsLiteaunIn
wiadle

20.758

.000

14.734

.098

42.109 .000

51.168

.000

27.735 .001

WuAndnemsiite
guamiiuselevi
Auvinuanntien
RIEN

13.090

.070

25.306

234

31.413 642

80.911

.003

16.499 741

udenuilaa
2IMTNOFUA W
gviolauniige

24.504

.027

80.431

.000

108.424 | .001

170.607

.000

85.039 .000

ynufeuaeais
WagunmaNile
NG

21.156

.001

27.139

.028

73.963 .000

61.106

.004

32.613 .005

UnRYINUT1MS
LaguNMUBE LA
vy

6.128

190

11.770

464

51.796 .000

59.395

.000

35.574 .000

Tunsteurazasa
yiuldaneRuduy
Fruuila

3.595

464

41.805

.000

108.498 | .000

84.512

.000

110.277 .000

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



213ETINLYIND 7 3 atiudi 2 (WgunaAL - Faau 2568) / 30

v

Joyausyynseans

NYANTIUNITUIINA

4 L 914 FAUNISANY 218N seliadesoifion
BINILNDEUVAN
' X P X P X P X P X? P
yanalafifidauson | 8783 | 067 | 36.640 | .001 | 47.220 | .001 | 55.968 | .001 | 39.095 | .000
lunsdndulaion
?gammﬁqm
vaudenilan | 23.212 | 001 | 35013 | 009 | 73914 | .000 | 64.01 | .016 | 40.095 | .002
BWWTiLﬁI@ﬁ;‘UﬂTW
wieustlovilugy
In
nsneaeuANduiusIEnIladelssunsmansiungAnssuni1suslanemsineguan
aunsaagulasiail

NANTI 2 HAMTNAFRUANNAFIL WU Aanuduius AunsiinnwiAeafuemsiile
quaw anuiifeuteomaiioaunin wasuselevdlunisuilaremsiiiequnin druengd
arudutusutymigun mnufsuresuusudemaiioguam mdsdovesiuilae uasdidu
$ulunsdnduladoomaiieguain dusedunisinuniiauduiudfunginssunsiuseniu
o1 aiiteguan Japmaunmvesiuilaa mstiruiifnfuonaiteguain amnudeuveausus
pnaifiogunw anuiideudeemnadioguam arwilunmstooimafioguniw fdsnsdoves
fuslnn dilduinilunsdadulatoomsiiiogunin uasdsslomilunsuilaromafioquamm dau
o wdmnuduiusiungAnssumsiulssmuovnaiieguamm Japmguainveasiuilan nsiinamd
Aeatuemsiiiegunim Uselevdlunisuilnrermsiiiogunm mnudeuvesuusudenmiaiie
qunn anuiifiendesaiiogunin arwilunisiesaiioguain fdsdevesiuilng uaxid
dusulunsdaduladoomaiieguam vennninelfindededeuiiamuduiusfunginssuns
SuuszmueMIiiegunm NaAnssuguagumueguilaa nmstianudiferivemsioguaiw
aufisuvosiusudensiioguain anuiidendosvindiiequam auilunisdoemaiiie
qunw Mdssevastiuilna fildusulunsdaduladomaifieguam uarusslomilunisuilaa
91N Tfiogunm

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



MsEssuganas U7 3 adudl 2 (nqunnau - Bwnau 2568) / 31

A9 3 HANITILATIZHALENIUGIZNINEIUUTTANNITNAIAAUNGANTINNITUTINABMSIND
4NN

- - drulszaunisnann

wqmﬂﬁﬂ,imsuﬂmmmi WA 1A FoINNA1TTNTNUY ATAAATUNITNAN

Woaunm

) X2 P X P X P X2 P

yhusuusemue sy 80.600 .039 43.454 326 28.872 626 74.766 .000
navseli
Yagtwinuguagunn 92.396 805 272.169 | .000 98.568 .000 97.943 .003
ag13ls
{]iqummwsuawhu fo 122.804 166 102.704 170 74915 .384 62.051 .942
Jala
vufimwdifeatuens | 90515 842 | 88.543 | .000 | 25338 388 33.237 189
Weguam uiodle
Vi?uﬁﬂ’jﬁm%ﬁlﬁ@ 90.515 .842 68.968 512 42.574 907 52.7157 .818
guamiiuseleviiiuving
wnesiiiudla
vhudenuslarewnsiile | 258.703 | 002 | 147623 | 138 141.067 009 154.917 011
gunmdvielauniian
ﬁwuﬁau%ammsl,ﬁa 103.042 018 78.897 .009 42.689 .356 172.061 .000
gunmanlaunniian
Uﬂavhu%aammﬁa 109.806 .000 73.046 .001 54.244 .008 31.818 .668
guanuesuelny
Tums%al,wiazﬂ%u’a vile 70.081 175 51.507 .105 35.100 323 52.744 .035
FreRuduinnuile
yanaladifidausndunms | 74.637 097 45555 | 252 73.625 .000 45.621 131
dnauladontouniian
ﬂwuﬁaaﬁimmmnﬁa 105.548 126 88.548 .020 63.763 .063 121.954 .000
gunmiteusslevilusu
1n

nsnaaeuAuduTudsenindtadudiuystannisnatatunginssunisuilaneimisiiie
aunw anansoagUlaed

1NATTI9 3 HANITNAFBUANNAFIU WU WARSuglAUduRusAUANTeNvaLUTUR
pnaifiogunn wazaudlunistooafiogunm dusiadienuduiudfunginssunsgua
aunmvasiuilng nsfieudifeafuemadieauaim uaganudlunisdesmaifioquaiw dau
Yan1an1 I mUneiianuduiusiungAnssunisguaguameeiusiag uazgildiusiulunis
ﬁﬂﬁu%%ammitﬁaqﬁumw uenaniinsduasunsnaiadauduiussungAnssunissussniu
pnaifleguam woinssunsguaguamvesiuila anufifiendesvnafiogunin wagysslowd
Tunsuslarovsiiliogunn

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



MsEssuganas U7 3 adudl 2 (nqunney - Bwnau 2568) / 32

aNUTENANTIVY

auuAgudl 1 Jadesuuszainsmans Usznausiie ina 91y seRUNNTANYY 01Tw uay
meldndesioiiou TamnudusiusiungAnssuduilaaomnsiiiogunm

FIMUNANLIA WU anﬂsiuQU%Iﬂﬂ@W%WiLﬁaqmﬂﬁwﬁLﬁaq 3 wAnssuTiiaTaddaynis
afiATiszdu 0.05 uane iInFdmadanws AU IIReguAm unasite uazlsslonifiden
U3lnA aenrdesiuiuidevedassen Jelley, wsdns avauain wazgnms asedauina (2563) 1
yimsideises ‘TJﬁ]é’]’m‘/‘idamaﬁiawqamiumi%ammsLﬁaqsumw (Clean Food) vaUs391n5tuLun
WAUIAIIMET FITRYaYT WU LnAlANUFURLSAUNG ANTTUNTUSIAANGRAS M LES DI
Tngmandaduunlduiwislnandndusiaduemmaiiogunmannnimeye

Suunmueny nuin weinssuguslanemsiiieguamilidios 4 wadnssundanediAama
afAfssu 0.05 wansi1 o1gdwmareauduiusiutymaunim Biefidenuilaa Alddnelunis
%o uazyanaiifdiusnlumsinduls aenndesfunuidevesansn qunsiuns, VUNUY INFNTIT
LaTuARDTULEY ansAuninatal (2561) ldvhnfidedes ngnssunsuilanoimisvesiindne
1 AInende s wui engilimnuduiusiungAnssunisularemns lnenguiin@nuiiisleny
toeilunliiufiazuilnnomnaiteguamannniinguifenguin

SuunausefunsAne wuin wndnssuguilaremsiiioguan faeddymieaian
5¥AU 0.05 kansinseAunsAnwlinuduiusiunganssunissulseniueins Jyniguain
Arwdifefiuenmaiaiy madenive uwasite anuilunisde Alddns didusulunsdaduls
wazUselovimdenuilan aenndosdunuidovesaninn qunsiuns, suyyy IaAn1s way
LARLVNETULDUY msﬁuamai’aé (2561) levinnnsideides ngAnssunisuilanemsveindng
AVTINEIRETNALIE WU SEdunsAnudauduiusiungAnssunisuilaaemslaeiinAnund
fiszfunsnungsiiuunlifufiazidonuslanemnsiioguamunnndi

FHUNAINBITN WU WeANTTUFUTINADIMSIRgUA W AAeddyveadansedu 0.05

Y a

Laned 813niladuduiusiunginssunisfulseniuetvns Jamiagunin adus inundse

i [y

Usglowil nsidendie wiaeiige Aud Alddne wasyaranldiusaulunisindula aenadasiu

Doy

NUAITeeITYINRE WL, ganaT wegansn, gwa auTuiuui, guinsal dudmuiuud, a3fne
Typasd, Agyaun fAvensaw, 7aens Nusugua wagdlsail &gm'%agt,aﬁm (2560) lvinn53981509 A1
LANANTDINGANTTUNITUTINADIMI5VBIUITVINT INE: ANuazUszyIng LAsugRaLazdIny uay
anuzauamarangsls nui1 erdndnasdengAnssunisuilnreimns lnenguendniunnsnaiud
wnlthlumsislnrenaiiogunmiluansiatu

'
aad (%

seldiedesiefiou wuin wgAnssufuilaremsifiequam fleloddymeadaiszsiv
0.05 wanei1 eldledssoifouiinuduiusfungAnssunisfuuseniuems msguagunm
arwd nsidenivie wndsiide Al Alddne didusalumsinaule wasusslonifidonuilaa
d0nAaeIuUATBVOITYIad WY, dann1 NdeNs1, dna Autmunuuni, Pnnsal Aulmuiuw,
qﬁﬁﬂé lapasd, Ayaul Avensau, 1eNT Nusugua wazileal Fuasaiades (2560) 18insise
Fe1 AruuandveangAnssunsuilnaensvesuszansine: dnuaglsyrng asugiauazdsay

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



213ETINLYIND 7 3 atiudi 2 (WaunaAL - Faau 2568) / 33

uazanuzaunmassasgals wui meldiededeifeuiinadengfinssunisuilane1vns Tnenguid
elageduulififiazuilanemnaifioquamainninnguiisisele

nanlasasy wan1sideadedannndestunarsnuidelulsamalneiduduindade
Uszmnseans Lown el 918 SeAunsAney) 9190 wazseld dBvsnasenginssunisuslanems
dogunm weludifvesanud anunseaiin Ysslewiildsu hmdsde uaznisdentomanisie 3
agviouliiudsnudfguesmsvihmsnainomsiitegunmlagmilsisnnuuaniaszninang
AustnamudnuaizUssynsmans

auNRgnuil 2 Jadudrutszaunsnatn Usenaude nandae s1a0 Yeamanisindiming
uaznsdEsuNIRaTIn deuduiusiunginssuguslaremsiilequamvesszansluunsine
WieadUne Jawmrina1une nansidenudn
Hadesundnfaridanuduiudiunginssuguilanomaiteguam Sauddnymeadan
53U 0.05 uanein nanAaidewdiusiungAnssunisuslanemsiiiequaim nsidenuilag
pnaiflegunniviouazauiluniste deandesturuiteresiufiun Jundiden (2567) Iivins
Wedes Jadvdmuszanmensnaiaiiinase nginssunsuilaresiiegunmguuuuemsad
wypslsrrvuluwnnauIaiiiesaiva Jaminaswal wud Yadeiunandaue Wy anuanlnivag
AN MBS fnnmdtusfungAnssunisuilanegiituddymieadfnsedu 0.05
Hadesusaniinuduiudiunginssuguilanemsioguain Sandeddgnisadan
58U 0.05 wansi1 dlanuduiusfungnssunsuslanemsifiequain nsquaguam A3
Lﬁ'mﬁummﬂﬁaqmmw LazAualunisde d40NAADINUITUITBVDINGALUS 0950,
Asaily NAuLNdy, Sunun Undlnan wazan aug1n (2566) TEimsiTeiies Anwtlasenisnig
anfidsnariomadondeesguamuaanguievine quilsing sinerdomaluladssusea
NTLUAT WU {]a]éﬁ'aéhuﬁﬂmﬁwaGiam':?Lﬁan%ammsqsumwsuaamjﬁaﬁ”muaEhaﬁﬁaﬁwﬁ’aujmﬂaﬁa
fiszu 0.05 Tnegfuslaalinnuddyfusaemdntusilunsdadulato
Jadusudemanisindmtnefinnuduiusfunginssuduilanermsiiiequain e
Heddyn1eadafisedu 0.05 waned1 Feamsmsindmiiedauduiusiunginssunisuilag
pnaLfleguam MIguaguaIm uazyarafitidnsslumsdndulate aenndesiuauidevesnua
asyana, Arss Juy, 81lw Usuiaigiaue wazoddnd uiumiod (2566) evihnmsideises Jaded
SvdnasongAnssunistondnfusifioauninluduazeindovesgsengluiiufingannumiuas

WU YBIN19N13TRTIMUIINSNadengAnssuNIsPenanduaioguaInlusuazaIndoues

aad

AavngegilidedrAgniaianseiu 0.01 lngdusinaliaudrdyiuauazainlunisidins
WM

Jaduiunisdauaiunisnainiaiuduiusifunginssuiuilaneimsiiegquaim fidn
TfudAynsadfiseiu 0.05 uanein mMsdaasunsnandanuduiusiunginssunsulnnens
Wlogunn aenndesiunuitevesiufu Sundiden (2567) Idvinmsideites dedudiutszaumis
mMsnaafidnadenginssunisuilanemsifioguamsuuuueynseduvesUszvmiluamaua
dlesasvan dminasual wud msdaaiunisnana wu mslavanuaglusludu fanuduiusiu

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



213ETINLYIND U7 3 avufi 2 (genaL - Bevinau 2568) / 34

[y

ngRnssuNIsUTIaA IR UBIl s ruluamauIaIlissaalag it d Ay niadfnseau
0.05

5%
a1 4

nanlaasy nan1sidoassd aonndostunatsruidelulsemnalne Adinduslaale
AU AN AN walduA i’lmﬁﬁm“ﬁwaﬁiawqaﬂiiumi@LLaffumWLLazmm?ﬂuﬂﬁ?ga lnglang
nauiiisglduunansisgs domnsinsminefazmnuasindefiotiediiunisiadulate wasns
duaFunsmanadsdiunumddnlunsnszdunginssunsuilaremailoguaimessieiiles.

SRIGIG]ISIE

1. masvinisaneluafiuisy 9 ynonneludamingiuig HBfNYIAINLANAIIVD
ﬁu%‘lmimwiazﬁuﬁ defiagldnanisfinuiivarnnanswazauisatiundseuidisusuld wazns
mawaqsﬁaﬁLﬁ&ﬁ@ﬁU@ﬂMﬂﬁLﬁaqmnww

2. psAnwiuUsauTRe ey fulsnisinaulede Wudu wensiuinfudsledldu
an ”zy}ﬁﬁﬂﬁ;ziu‘ﬁmﬁm%uiﬁa

3. imsidearudfianelavesuilnafifidoomsiilequam ilovenedeyauuziimailéun
Tusvloilugagsia

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



213ETINLYIND 7 3 atiudi 2 (WgunaL - Faau 2568) / 35

LaNEN381989

N @aYYUIA, AFST TuY, 51N Uselasginue wazaIdnm uiunsmi. (2566). Jadefidsnswase
ngRnssunsdendnsieifioquamluiuasmndevesgiengluiiuiingammamuns.
IFITFUNINUALIMITIITTNGTIA, 1(2), 1-12. https://he03.tci-
thaijo.org/index.php/JHFC/article/view/1750

NIENTNASITUGY. (2567). ulgvrgUsamalneudauss (Healthy Thailand) U 2567-2570.
N3N dnuleunguasensaIans NseNIINaIsIIMEY. https:/spd.moph.go.th/wp-
content/uploads/2024/06/uiau1EJﬂszm’mmmsmqm-w.ﬂ.-2567—2568.pdf

NS 509301, Asntis nAuLnde, dunun Unilnen uazinaae gugIN. (2566). Anw1dadenianis
naafidmaion1ndendosmsgunmuesnguiovhan quilsing wninedomalulad
FIVLIAANTEUAS. ’J’)iﬁ’)5ﬁwu7g55mms&gmﬁmmm, 3(3), 14-28. https://so15.tci-
thaijo.org/index.php/Journalbid/article/view/404

Jufsn Funfiden. (2567). adudruuszaunenmsaaeiifinasiongAnssunisuslanemsiile
guamsUiLuvamnsrdurasUsrrvuluamauiaiiliodaivan Jaminasan. 375975
UYWIAIANTUALAIANAIARS, 43(5), 806-818. https://s003.tci-
thaijo.org/index.php/humsujournal/article/view/273789

25581 Yeflow, s avanuadn uazanng asetanna (2563). Jadeiidwmarenginssuniste
9sLilequn1n (Clean Food) vesUszrnslulinimaunaiioniven Sminvays.
213375IME1MI15IANITUTIIAY, 22(2). 59-68.

Fynad Wi, gannn wedgnsn, ana AuTmunuun, Punnsel Autmuiuu, qiﬁ’ﬂﬁ lyeaan,
fAgyaun AvenSaw, 1dens Wusugua, kazilsay é}guﬁﬁyl,aﬁsﬁ. (2560). ANULANANVDY
NEANIINNITUTINADMITVRIUTEUINTINEY: dnwazUseyng wWisyghalasdiny waganiuy
guaadsnanguls. 27357939 UUAITITAlGY, 11(3), 316-26

suns ubugnn, auve Enady, wae 2536 Teeiumed. (2561). Jedeiiinadenginssunindente
onsiiteguamvesiuslaalunnamilenauans. 2750153990 15UmIMe 88T 19 AIYA
a9ATI, 10(2), 234-247.

33799 wonena. (2543). seuTyuIzIveN NNgANTSUmMIaNsUazaIAUAIanT. aUaTIvs1H: aandu
A9 UaTIV51H.

quiisonansing. (2567). uualtmaimermsiiogunmluyssmalned 2567-2568. njama:
AugIdendnsine.

aouIussuUasISRgN. (2567). 3989UMsTIvgun MUz nsinelaentsaaasme A% 7
WA, 2566-2567. WUNY3: an 1T sy uuansnsuan.

dtnauadsdmindng. (2567). MearunAasyAesmiaa U lasuan 1 7 2567, dhe:
dAuinauadedmInaUe.

dthandmiadnis, ngunugmsmansuaztoyaiionswaundanin. (2568). UsseIeasUsnin
87U, https://www2.lampang.go.th/wp-content/uploads/2025/01/25680131-U5581¢
a5U-um68.pdf

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)


https://www2.lampang.go.th/wp-content/uploads/2025/01/25680131-%E0%B8%9A%E0%B8%A3%E0%B8%A3%E0%B8%A2%E0%B8%B2%E0%B8%A2%E0%B8%AA%E0%B8%A3%E0%B8%B8%E0%B8%9B-%E0%B8%A1%E0%B8%8468.pdf
https://www2.lampang.go.th/wp-content/uploads/2025/01/25680131-%E0%B8%9A%E0%B8%A3%E0%B8%A3%E0%B8%A2%E0%B8%B2%E0%B8%A2%E0%B8%AA%E0%B8%A3%E0%B8%B8%E0%B8%9B-%E0%B8%A1%E0%B8%8468.pdf

213ETINLYIND U7 3 avufl 2 WgeaaL - Aenau 2568) / 36

Y

AUNNUTININAIUNN. (2566). UaWITLITINIRGIUI (W.A. 2566-2570). 1Une: drtinaudandn
a1,

drtinauassaguiingiua. (2566). s189ma07UNIsAlgUNINTINTRaI1UN Usydl 2566.
a1 drinnuassaguIstinaue.

dthaanssuguimindiung. (2567). s1e91uRanIsAnIRIIN A ngAnssunIsUSInAa LT
gunmyesUssrvuluiming v U 2567. s drdnauansisuguimdagiuia.

diihaunaegnssumsensuazen. (2563). glenrsiunedouaimsiiiogunim. nsenss
GULMPRIG

FNIAN AUNTLUAT, TUNYY INF0IT, WAZUARMOTULDY miﬁumﬂai’aé. (2561). WYANTIUNIS
UILNADIMNTVOIUNANYINNTINGNREIINAWIN. 2755790 15ANIAZN I TAIEIAY, 14(1),
209-220

Diplock et al. (1999). Scientific Concepts of Functional Foods in Europe — Consensus
Document. British Journal of Nutrition, 81(1):1-27

Engel, J. F., Blackwell, R. D., & Miniard, P. W. (1995). Consumer behavior 8" ed.). Dryden
Press.

Kotler, P., & Armstrong, G. (2020). Principles of marketing (18" ed.). Pearson Education
Limited.

Kotler, P., & Keller, K. L. (2016). Marketing management (15" ed.). Pearson Education
Limited.

Kotler, P., Kartajaya, H., & Setiawan, I. (2021). Marketing 5.0: Technology for humanity. \Wiley.

Laridge & Steiner. (1987). A Model for Predictive Measurement of Adverting Effectiveness.
New York: Jounal of Marketing research

Schiffman, L. G., & Wisenblit, J. (2019). Consumer behavior (12" ed.). Pearson.

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



213ETINLYIND 7 3 atiudi 2 (WaunaAu - Faau 2568) / 37

29AUTENBUNITAT NN WANYAlVRITIRAUTLANIATRIE1D19
nudadenuaaulail
Components for Shaping the Brand Image of Cosmetic Businesses

via Social Media

a ¢ a s a 1 4 4A¢ 2 aa v L) 3
IUNVANT LATYINAIUIT, 5379 ’J’i’]ﬁilwuuaﬁl HASNAYY AFFVUY
Inchalita Setphutibawon', Theerawee Waratornpaibul® and Kitichai Srisuknam®
Po19158Use A UImIgene unine dueilisenaLug

Corresponding Author: incharitrased@gmail.com
Received: June 26, 2025. Revised: August 14, 2025. Accepted: August 19, 2025

UNANLD

v
A v

n1sAnwUiTagUszasd (1) ied1933seiuni1ssuivesuslandessAausenaunisaing

'
=

ANENwAIFIAATEIE1019 Laun nandmua (Product) N15UTN15 (Service) naAnssuntnanu
(Employee) wazn15d38@150115ma1a (Communication) (2) tile3LAs 1A udURUETEMI14
psAUsENEURINANAUNWENYalLUTUALABTIN LA (3) tilelauauuImaimun A wanwalLu Ul
aenndosfunninssuguslnagaddvia nduiedisdeduilaneeulat 320 auflntolrdosdensiny
unanWosuAdvaiy 1 s 1495 duegsiefudeyadeuuuasuausnnsgu 4 87 (3w 16 fE)
AFIFRUANIITIBIMSIENT s eiesdUsenouldeudu (Confirmation factorial Analysis: CFA)

nanFienuinissuiidudsuinnniifenedsegluiag 4.01-4.23 ffndnsasiiiimn
03AUTENOUGIAN ABUTTA AR oS IAULUTUAWIAY 0.822 BsBufuinaunmduduazuiining
%ﬁﬁimasiamwé’ﬂwaiasJNﬁﬂ’sJﬁwﬁzy ffnsusnisfidauaraanlunisindedauaiuiinin
peAUTENOUZIAR Wiy 0.803 DAnTnaunuiinisfuiioaniunisalisedauidnsnadivdn
09kUsENoU = 0.734 wagdAnsfearsnmslavunesafuguninaiaiminesdusenau = 0.739 &
AdIAygean FawanisAnuiuugdifusznoumsmsliauddytuamnindudn n1suinig
povauethy MIvamuTnEninny wagmsdemsnsaiuameiauiioadiauas s wdnualiusudi
udawnsilunainesulail

o

AdARY: AnanualLUTUA, neRnsIuEUSInARaulat, sadusEnaunsaianIanyel,

v
a

§59NATDIAD

]

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



213ETINLYIND 7 3 atiudi 2 (WgunaAL - Faau 2568) / 38

Abstract

This study aimed to 1) examine consumer perceptions regarding the components that
influenced brand image in the cosmetics business, specifically product, service, employee
behavior, and marketing communication; 2) analyze the relationship between these
components and the overall brand image; and 3) propose strategic guidelines for brand image
development that aligned with the behavior of modern digital consumers.

The sample consisted of 320 online consumers who had previously purchased
cosmetics through digital platforms more than once. Data was collected using a standardized
questionnaire covering four dimensions with a total of 16 indicators. Simple random sampling
was employed, and construct validity was verified using Confirmatory Factor Analysis (CFA).

The findings revealed that consumers had consistently positive perceptions across all
dimensions, with mean scores ranging from 4.01 to 4.23. Within the product dimension, the
highest factor loading (0.822) was found in the indicator "packaging reflects brand identity,"
confirming the significant impact of product quality and packaging on brand image. In the
service dimension, "ease of contacting customer service" showed the highest factor loading
(0.803), highlighting the importance of responsiveness. In the employee dimension, "ability to
handle urgent situations" had the greatest influence (factor loading = 0.734). For marketing
communication, the highest factor loading (0.739) was associated with "advertising messages
that match actual product quality," indicating the relevance of message consistency and
transparency.

These findings suggested that cosmetics businesses should prioritize high product
quality, responsive customer service, well-trained and capable employees, and truthful

marketing communication to build and sustain a strong brand image in the digital marketplace.

Keywords: Brand Image, Online Consumer Behavior, Brand Image Components,

Cosmetics Business
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1A wdndnet n13U3NnT neRnssuvesniingy wagnsieansnisnain

2. Wiolnnginruduiudssninesduseneunsaianmdnvaiueagsnaaiesdionsiuns
Suinmanuallagsiuvesusing

N1INUNIUITIAUNTTY

§379LA38981914 (Cosmetics Business) mu1efs Avn1siisuiiunisiieadunisndn as
thidh nsdndiviing vienisnannvemdndusiiaiosdroraiiosimireliiuguslnaiiudemis
ooulatiuazeenlaiasaunquitusinisiauadn it vssius maasuusud mevhnmsnain U
URINTUININGIN5A8 (Kotler & Keller, 2016; Park & Lin, 2020)

psAUsEnRUVdnlunsaianmnualvesssiaaiosdions Téun 1) wdnfusi 2) msuinng
3) wgAnssuntinaIu wag 4) nsdeasmsnan lnefluunAavesindmnsAnwusingeeistalau
Lo
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1. nansfau (Product) MwdnwaivesnusudluaemfuslaaBuduanaunmuasdnuny
voawdnd dududiidudeslduaziinsnalaonssdonimuszvivlausnuosgnd Kotler was
Keller (2016) Wuiwandamidunisluiniosflondnvesmsatrsnmdnual inszuanioon fnu
Afluususfinaue duusEansa araaende uarn1seenuuuiiasieuendnuaiveuusus
dmsugsialniesdions ussieifiansny Tagiuiidusssund waganassumnuUasnioduiy
psAUsznouddnifuilaaldussifiununinvesnndnuwailusus vnizdl Delgado-Ballester &
Munuera-Aleman (2005) tiuinUszaunisalvesusiaaiuwusualdnsnalagnsaionnuinives
andn (Brand Loyalty) waglduyislunsasenmurinsduan (Brand Equity)

2. 115U3n15 (Service) NMsu3nsiiafidruddalunisvdenasunindnuaifinveuwusud
Tnslanzgsiaifignduiatugnilaenss 1wu $rududedesnassulatl Gronroos (1984) uaw
Parasuraman et al. (1988) 3¥431 AMAIWNITUINTIzdananonsTuSuagnAfianIems LAz
o13uai TagUinsiianm 520137 wagassmuaumaniavaisaufaelauazanulindaldunn
off Neuyen k@ Leblanc (2001) wuinnisusnisiiasiaueinadeanusnilussezen uazgiei
retention rate v83gnAlungugIAaUINIAIIALAZaYA M Tsgnitnedeuszaunisailusin
Hugmlunssindulaldusnnsen

3. WeANIIUNLNY (Employee Behaviour) WeAnssuvaaniing1uasiaufInuve shusue
og1adususssudian lasannzluaniunisaliignAnfinnsufdusiusinenss Bitner (1990) uaz
Zeithaml et al. (1996) fraiiumssiudn wifnswde “fununwdnual” HdsienuAveanususg
andn aduAng Amnugam uazyadnnw Sedaudwasionulseitulavesiuslae uazlulan
soulall woAnssuaiiouaseidunumlsiuiiu Adapon, Llave, Mendoza, Patenia, & Etrata, (2024)
wuiguslaadegulinuddniuyadnuazanuiidedevestiuuzii (influencer) ddlunanensdl
vimihfindnentinaunegalmiliuusihunuyaainswhiiu

4. Hoansn13mann (Marketing Communication) nsdeansnsaanevivinfiainsnisiuiuas
ANuvEBveILUsUsluasnfuslan Meidan (1977) anuddgyfuandnwaliitinannsiug
yosassuUHuAe Ysdl Bernstein (1984) §31 nmdnwalaunsamuguldrinunagnsnsdeans
i Tawain Msuszduiug uazfanssudaadunmsnanaiisjatunisaisanuduiudiugni e
¥4 Bennett & Rundle-Thiele (2005) waz Keller (2013) LLamﬂwmummwaﬂwmmwaum (Brand
image) lsiifisausiinainnisdearsveauusudivintgu uiduinanduenavesiuslaasiiunisuen
sorudosoulatl (eWOM) vie3irooulal IﬂsjLawwluﬂqmmaqmmwQ%amwawwmmmu&um
fpuroudndulate vasiieatu Putr waw Roslina (2023) 9mills Aaker (1996) saszydn n1sdoans
nwdnualegsanaueardaasy Brand Loyalty LAZNSNAULIT DTN

NNIARARING1 Fsennsaduassiiunseuuuaaiiaudeulesiunguinmainuay
11503117 IneMUuUABIAUTENOUNAN 4 AuAe KAASNI N1TUTNIT NEANTTUNTNIU Uazns
deansnisnana dedrudutladefidimasrionisiuiuaznisussiiiunwdnvaluusudlugunesvos
fuslnmogaiifudndy sieludssraunisainsauasnisiudinude muaildufiugiulunisimue
MuUsiagiumanTidesely
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NI2UKUIAATUNIIIRY

INMTNUNILITIUNTTN NUIMUIAAN WA WalvesgsRasinsAnurfinanvaneuazgn
oSunelaedndvinisnaneyinu 19y Meidan (1977) #derunmdnvalindunasiuvesnissuiain
yananeuendsldiudvsnanntadefunandne Msuinng naAinssuvemiingy wagnsieans
A3MAR VaUET Bernstein (1984) Novinnmdnvalanusadanisldriiunsaeansiisnagndediaiu
SEUU way Nguyen way Leblanc (2001) %’iwmwé’ﬂwaﬁﬁ%dﬂLa'%ummé’mﬁuéiwwnﬁuaﬂﬂé’ﬁ

£
)=

LawnsEAuNsTod Jsanunsathuasiadunseunisinudsil

WAl 1

a v o
wAnSua 2

o 6

wAnA 3

a v o
wannUN 4
ANFIEATS 1
15115015 >
A15115A15
15150152

Winan
NN -

ASUSANS

ANSNYRI
LA5D9AND19

.

ﬂ'ﬁﬂ’!ﬁ’]i 1
ﬁ’ﬁﬂ’\ﬁ’]i 2
ﬁ’ﬁﬁ’]ﬁ"l‘i 3

ﬁ’ﬁﬂ’\ﬁ’]i a

ARFLGAR

AN 1 NFOULUIARNITIIY

FUNAFIUNITIY

psfUsEnauNsaInmanwalvesgshaaiasdensiinuduiusedsildoddymsadiasu
nmsfuinmanuallaesiuvesrusian

521 08U75 7Y

n93Tefduns3duideUiuin (Quantitative Research) Tassaitiufinwenuduiussewing
psAUsENRUNTATINMEnualvesgsRaladasdionfiunsivivesuilaa Tnglduuvasunindy
iwsesiievdniumsiiusiurndeyanngusiedig
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(%
av a4 (3

fusdasylunuideife esdusznounisainindnualuesgsiaedesdions deuus
pamdu 4 Aundn laun nansdue (Product) N15U3115 (Service) waAnssuntneu (Employee
Behaviour) Lazn13dea1311350a10 (Marketing Communication) wiazasdusznauldsun1swau
JusTinanuuAnuesinimmsiildfunseeniuluammmmainaznisuimsnmdnal fams
1
Usztann153ds n1933efidun1939eidsUsina (Quantitative Research) Tnesjaiiufingn
mnuduiudszinesdusEneunsaianmdnualvesgsiaaiesdionsiunisivivesuilang lngld
wuaeunuiduaiesiiondnlunafiununudeyannngusiois
FuUsde Fuusdasrlunuifeife esduszneunmsaiunmdnuaivesgsiaaiesdions
Fautsoaniu 4 fuvan loun
1. wansdua (Product)
2. NM3UINS (Service)
3. WaFAnssUNLnU (Employee Behaviour)
4. msfpansnisnann (Marketing Communication)
uwiaresdUsznauldfunsimuduiinnnumdnvestinimmsiléfuniseensuluaian
MsmaALaEMsUIIANENual Fansaseluil

A1519 1 NSANYIAUSNLYIANITAS 19N INANwa

‘ y o o AU / LuIfad
29AUTENBUNAN #7279 (Items) vy A
T91989

1. Wansdoua 1. dumnansvuivlediiauaininazls  Keller (1993); Kotler &

9

(Product) mmgmmuﬁiqu”i Keller (2016)

(% 6

2. duidAndulaluaiulaendeveswinsiue
wilallALiiuvesass

3. BUSUALAUNAINTAANEUDINA RN D DN b9
Wanuuknannasueaulal

s a

4. 5Un1nua wsmﬁm%uuﬁulwamas
ALVOUAINUYDILUTUADLITALIU

2. MIUTNT 1. Wnihfeeuladlviusnismeaiugnn Parasuraman et al.
(Service) uaziuding (1988); Grénroos (1984)

2. Inmslvveyandnsinmiogadaauuumin
Suladvsalam

3. msandduAdulusg1aTnsInazns
ANUIANLDS

4. MsinfadaunuNILeaulall (WU wIn,
inbox, Insany) vilaagaan
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AvUALNEE / Ludfad

D9AUTTNOUNAN Fi7im (ttems) v -
91984
3. WeANIIY 1. Wvthiteeulavanunsalsiduueii Bitner (1990); Zeithaml
nineu Hanauelaeg1aiaNg et al. (1996)
(Employee 2. NNTNBUNAUYBILOAIUNI 8N UTYINT
Behaviour) anmuaziluiing
3. yAdnveliuIng (Fudesmsesulal)
wanstsanuluiionndn
4. Auuiinnuanansalunislausnisusly
anunsalissaunselymdudou
4. oansnisnann 1. “E’J’@ﬁ,ﬂaﬂ’]i@lﬁ?ﬂﬂ@ﬂLLUiuﬂwﬁ@ﬂﬂ’N Keller (2001); Duncan &
(Marketing paulauimnudniauuaraslsviau Moriarty (1998)

Communication) 2. amlawanusolUstudulianudannandny
ANMAUAIBLATUIT

3. Jildvswa (Influencer) NuusuAldiinasio
AR IUNSHNAULITD

4. M3FRANTVBIMUTUALUYNYDINI (A1
Website, G, TikTok) dayulusalanazlaiiy
39

\n30siladdy 1adesileldlun1sidefe wuvasuaiuda (Structured Questionnaire)
fwunTuannguiuaseniteiifetes Taglduamdutauuy Likert 5 sedu dous "Hiudhooeis
g9 Tuaude "ldifufeetneds ileyssidumiudndiuvosiuslandousasiuds dsferausiu
fiavun 16 Tera

AuLfisanssvaaaiasiio uuuaeUMLHIUAIRTIADUAIIAT AT BTY (Content
Validity) I@EJQJL%'EJWWEQ 3 v wardin1sAIuInA 10C (Index of Item-Objective Congruence) Lite
dndandosiniudiden 10C » 0.5 uagmsAnuadsil 10C fidn 0.725

nsnagauaudediu Sn1svaasdlduuvasuauiunduiediadasdu 30 au (Try-out)
uarAuImAIAd ey (Reliability) feduuszansuearivesnseuuin (Cronbach’s Alpha) Tng
Fadhenaudesiuviniy 0812

ngudege nausegiililunisifefeduilnaiinetontelfnand eiaiosdionsinude
ooulatl Tnodmuadiuiungufed1amiuuuInisues Hair et al. (2010) Fawugiirlwld 10-20 win
vosduufuUsdnng (observed variables) 91n31uau 16 Fauvslunuided MNUANGUAIDEN
Fus 160 Au wazgean 320 Au Tnsidenldnguiegiadiuan 320 au nsdadonnduiaogndld
Bn13duLUULIEaS (Purposive Sampling) Tnsrnumaauautivesdidniiufifszaunsaideviold
dudoseulavunnndt 2 ads (du iules Sneufiss 3o Social Media) flony 18 JFuly uae
guganiniumMNTelagadiasla
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Fumaunsiniiun1side

1. Anwmguiuazuideiieides WermunnseununAnuasfuuside

2. a¥1auuuasunIuLFILYTUAEFITTA (measurement items) #Alda1AN1ITNUNIY
13TUNTTY

3. AsRABUANLRTITLEM (Content Validity) vesuuuasunlaelifoivicedaios 3
v uazUfulssudolaueuuy uasmsfnwiadsd 10c= 0.725

a. maaﬂ%’uwaaummﬁ’una;uél"saaiwLﬂyaaé]’uﬁmu 30 AU LleUsELiuANTALILYD
AANLAEANNLITVBEROU

5. Ansgienmnudesiureauuuaounu (Reliability) sremduszavsusarnuesaseutia
(Cronbach’s Alpha) Taggeusuriitunnnin 0.70 Fuld Fsldedari 0.812

6. aanuvasumuatiuauysalluzuLuy Google Forms iteltifiudeyaseula

7. weunsdsiuuvasunuludangudmane ilauaudAnssnunus iuteamadodse
ooulatl (Wu Facebook, Instagram, Line) waznguyuvussuladimuamiuau/iaissdions

8. iiuTIuTINdeyanngufiedisdiuiu 320 AuniUssine uazdufindeyadilasuiing
gudeyaliiensiaaouanuATUiURoUNTIATIEN

9. InTwnteyaideatianelusunsd SPSS uag AMOS muingUseasnveinisiy

nsAATIEVTaYA

foyaildnnuuuaeunuasthuinseideadfdmesnuuaraindeyun fil

1. adAdenssniun Arfesar Anadey uagdrudosuunnsgiu ieeduisdnuvasiialives
nAuFIeE AL SEAUNTTUS TuuAAzALUS

2. adAFeuNIU NTIATIETRIRUIENUTEUEY (Confirmatory Factor Analysis)

NAN1599Y

1. Mmssudvesffuslnariaasdusznaunisadsnwdnualgsiaedesdieons 3ndnguseeaed
fai 1
1) fundadas (Product) guilaninissuimunaniasilussiugs (Aadesmegluta
4.04-4.23) TavUsziiuiifuigeando dudnfuansuuivlediinunmivaslfnasgumnuissyls (X
- 4.23) S9IRRNABAIINMAINYANBYBINAAS L (X = 4.09) wazarusiulalunnuyasnsoudlals
Furesads (X = 4.04) uenanigunmiarussatasifiasfiousinuresuusudlédaau (X = 4.04)
faheunnideieuazainsanuussivlasondnsasiliiuduslnalaes
2) sunsliuinng (Service) wuguilaaiinnssuidunsliuinislusedugs (Aiade
saueglutie 4.01-4.06) Insusziiuiisuigeansiuiuie Wmihiseuladliuinsfeanugain
wanidufing uay In1sbideyandndusiegrstnnuuuninivledviousmsiutanisindoaeuniuriy
ooulavirldazain (X = 4.06) sosaau1Aonsdndedudednssniiiuaznsanunaiiuds (X =
4.01) Fsuansinnszurunsuinsiaesiuiianuindefonazairennuianelalifuilnaldege
soLilos
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3) Aunna (Employee Behaviour) wuinguslaaiinissuinuninauluszdugs
(Aafesweglutig 4.04-4.10) IneUsenunlisuiasgafoyndnueliusnis (hudemeeulal)
= 3 A a = = = = Y a L3
wanshernuduiloandn (X= 4.10) sesmunfe inanudanuaansalunishivsnsuwiluaniunisel
saduvvelymidudeu (X= 4.08) nisliiduuzdmandueiegreaianiiug (X = 4.05) uag Msnay
v v | A & A = = o [ < A a cala DN

naumeviianmuaziduiing (X= 4.04) Feianuadugaudandisaiuussaumsalnfvesuilaa

GERNILRIGN
4) A1UN15804a150115Ma1A (Marketing Communication) Wu3Mguslaain1ssuinunis

Y
b4 A o

doansnisnainluszAuas (Anwdesineglutig 4.01-4.07) lnelsziuisuigeanfe Alawannse

q
yaa

Tsluduiianuaenndesfugunimaudiileldsuass (X = 4.07) sesasnfedindna (Influencen)
fuvsudldfnasonudoislunsindulate (X = 4.06) uaz n1sfeansvosuusudluyngosmed
anslusslauazlaiiueds (X = 4.05) wandidiuifuslaalimnuddyiuanuideievesiusus
wazyanailldfoamsunuuusud wideildasuuushanie dlavavielusludu @) (€ = 4.01) ud
Afegluseiugs wansinmsmmsioasvesuusudlasunissensuuazlindennduslan

2. N1571AS12%09AUTZNBULTIBUEY (Confirmatory Factor Analysis: CFA) 910
o sy o
naUszasAvan 2
a ¢ I3 A A o & A aady v | Iy )
A159LAT1E109AUTENA UL UL TUMATAN AT RN 1Y MSI@BUINLASIAS19UB I US
wels (latent variables) uaza@in (observed variables) Wulumumguinnsliviel Inglunsdne
Y 1% [ I3 Y 1 oa o I3 a .
Jlaneaaulasiasnewaddunanisin 4 asausenou b AN (Product) N15USN1S (Service)
NgANIIUNLNIW (Employee Behavior) wazn13@9a1501130a1m (Marketing Communication)
WHareIRUsENaULAIY IngaY 4 ¢
nsUsziluAmiinesAuseney (Factor Loadings) $1u3deatulingisgeuninugnees
1Balaseasne (construct validity) vashuuindszaunisalgnarvuinannesueoulad diunis
JATzeIRUTENaUNEUSUa1IAUWSA (First-Order CFA) TaauusdndsuasaamIuaig tawn a1y
nanA U (Product) Anun15liu3nIs (Service) Auniingnu (Employee) LayA1un1589a1s
(Communication) S48 16 §1%7a (indicator) Nan153LAsIERwanaliiiulInm standardized
factor loading ¥@4fa%IANIMHAZINTT 0.60 TIANTLNMATUAT 0.50 n1udalaueves Hair et al.
(2010) wazviangfdaA1gendn 0.70 Befudnegluseiu “Aunn” azvieudedneninvasuuinlunig
asunelasaas1auelalaagnaliuseansnin NallazveasuieseasdunmuUsSeawuiAfan1s1an 2
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M99 2 MTIATIEOIAUIENRUTSEUEU (Confirmatory Factor Analysis: CFA)

Variables X S.D. Loading a
ATUNAAAUN
Prol  Aufnfuansuuiuledfiaunmines  4.23 0.745 0.594 0.843
Inpsgrumuissyly
Pro2  Sansiulaluenuvaensioues 4.04 0.752 0.738 0.783
nanSuaudldlaiuresass
Pro3  WUSUANANNAINANYINARS N 4.09 0.735 0.777 0.807

Tmasnuusnanasuaaulall
Prod  sunmuazussainsiuuiuledo 4.04 0771 0822 0814
WAYALTNOUAINUYDILUTUADES

LU

arunsiuInIg

Servl  Wwthiiseuladlsiusnisseay 4.06 0.701 0.801 0.836
anmuazifuiing

Serv2  iimslvideyandndneiogndniauuy 4.06 0.732 0.766 0.833
wihAuleavisouam

Servd  msdnadsduandulusgrssimsiuas 4.01 0.747 0.765 0.841
ATIRNUIATNE

Servd  msAndadaUnMNIURUlAY (WU 4.06 0.697 0.803 0.825
v, inbox, Insdny) vinlagzaan

ATUWLINITU

Empl  W¥nthfiseulatianunsalisiuugi 4.05 0.718 0.726 0.801
ansualaeedinmg

Emp2  NISAaUNaUT0Leniy wonueull 4.04 0.733 0.733 0.799
iflanmuaziluding

Emp3  yAanvasliuinig ({udeamnia 4.10 0.712 0.722 0.803
poula) uanstsnuduiioondn

Empd  iususiauaiansalunisliuinig 4.08 0.674 0.734 0.807
wiluaniunisalisenaunsatgm
Fugou

Frunnsiosns

Coml  alaianvselusiudusiaiiu 4.07 0.707 0.739 0.770
aonadosriunuamaAuAileliFuaie

Com2  filaviswa (Influencen) fluusudlddl 406 0683 0677  0.791

1 d' & U a dy
NARBDANUIBDB LI UNISANAULITD
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M99 2 MTIATIEOIAUIENRUTSEUEU (Confirmatory Factor Analysis: CFA)

Variables X S.D. Loading a

Com3 m'ﬁ?iamssumLwium‘slwqﬂsdamw 4.05 0.668 0.706 0.752
(WU Website, |G, TikTok) A%
TUsslauaglaiiiuass

Comd  alaianviaslusiuduiiaiiu 4.01 0.686 0.701 0.776
aonadoafuannwaLAilelsisuaie

1. ifdhundnstasei (Product) fiftUsenoude 4 fdta Tedidnadedius 4.01 fa 4.23 uans
feszdumuAniiuiieglussfugeandneunuuasuny
Prot: "dufiiuansuuivlediaaunminazldunsgiunaiszyld” (X = 4.23,S0. =
0.745, factor loading = 0.594) uifagfiFimiinesdusenouiaalulifd widheglunasifiessuld
Pro2: "$Andulaluminuvaendvvesndndmsinifldlfiiuveass’ (X= 4.04, factor
loading = 0.738) wansdennuddgresanuiulaluauuasnde
Pro3: "wUSUALANNMAINMA8YBINARN Mg b aanULwanasuaaulayl" (X = 4.09,
factor loading = 0.777) uansieunumvesanuvanvaglunisasnenmuaisus
Prod: "sunnuazussyiaivuivledafuazasviousinuveswusud’ (X = 4.04, factor
loading = 0.822) \SushP¥afiiiavswauniianlufifd
Aaudoiiuneluresifil (Cronbach’s @) Wiy 0.843 wansiseuaonadoanieludia
e
2. fifdun1sliuinng (Service) BadlUseidiunmnmuesuinisiléfuandomisesulal
oA msuimsvesdmthil aumaifh wazaudniuvestoya
Servl: "Lé’mﬁwﬁaaulau‘iﬁﬁmié’asjmmqmwuazLﬁuﬁm" (X= 4.06, factor loading =
0.801)
Serv2: "Insludeyandndmudiogrataauuuninivledniawen’ (x = 4.06, factor
loading = 0.766)
Serv3: "mﬁmqﬁuﬁ'}LﬁulﬂasimmL%’;LLazmmmamﬁLL%’a" (X = 4.01, factor loading
= 0.765)
Servd: "n1shnsedsunNruesulatinlaagain” (X= 4.06, factor loading = 0.803) &

v
oA

loading gegalunguil

=

ArAUaRun1elu (Cronbach’s Q) WinAU 0.836 wandliliud 1AL L0009 U0IT IR
AelanFl

3. Afsunina1u (Employee) iATWUATINYE WagyAGNAINVBRINMINNTTUHFUTUEH U
Poansoaulal
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Emp1: "vihileeulatarunsalriduugiwdnSusildegadinnmy’ (X= 4.05, factor
loading = 0.726)
Emp2: "n1smaunduresiinaugnmuaziduling’ (X = 4.04, factor loading = 0.733)
Emp3: "yadnveliuinisuanatisnnnududioandn” (X= 4.10, factor loading = 0.722)
Emp4: "fiusnudainuaiunsalunisiauinsudlugaiunisaliseniu’ (X = 4.08, factor
loading = 0.734)
Arauiesiuniegluwindu 0.801 uansdemnuasnadasluduioniuazanudofeldvos
3ol nluling
4. iRgun13deans (Communication) fftiasouaguanulusilavesuusud Snswavoss
l29 LarANLEADNAADIYBITBANNANESUNITV A UAULAN
Com1: "lannulawanuselusiuduaanndesiunmuninaua” (X = 4.07, factor loading
= 0.739)
Com2: "{3answa (Influencer) Fuusudldfinananinuiede” (X= 4.06, factor loading
= 0.677)
Com3: "ﬂﬁiﬁ@ﬁﬂimaastumﬂunﬂsdamﬂﬂi'ﬂaLLaﬂmﬁuﬁa" (X= 4.05, factor loading
= 0.706)
Com4: "Yomrulavausolusluduiinuaenndestiududnileldsuase (X= 4.01,
factor loading = 0.701)
Aauidesfunigluresdiftiviniu 0.770 Seoglusziusensuld

a A v A

NIATIzeIAUTE NN EUSuEuduIATaslion1Tinusar IR Nldausaaz o uliAsIg 9

L4 v v a o o w g r.é}(u ISP goj L4 (3 J 6
vauszaunsalgnAteeulalliegreildedrdny lneyndidinilAnuminesdusenauganinnm
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CMIN/DF = 2.634 GFI = 0.909
AGFI =

0.863 RMR = 0.018 CFI = 0.959
TLI = 0.945 RMSEA = 0.072

Muil 2 sadUszneulddudunmsaianndnyalvesgsnausznniesesdrensiiunisididnvsedng

2. NM5USLEIUAINNEBAAABIYR9lUAALAE5IY (Model Fit Evaluation)

PnuanTIRTwilimalasiass nuiluieaiinnuaeaasesivtoyatuseiun "wald &

% 9-1" v v ‘:’l’
wazeausula” aunutiaadl

MA1519 3 NM5UTEEUAMLADAAR VR UAALAESIY (Model Fit Evaluation)

Aoyl A1 nasifigausy A15AANN
CMIN/DF 2.634 <3.00 gausula
GF 0.909 > 0.90 A

AGFI 0.863 > 0.80 A
RMR 0.018 <0.05 A
CFlI 0.959 > 0.95 AN
TL 0.945 > 0.90 A
RMSEA 0.072 <0.08 waldgle
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0.803 Feoglusziugs uansdisunumveanisuinislunisiaiuaiisaudseivlanaznmdnual
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Abstract

The agricultural and food industry is a vital sector in Thailand’s economy but is highly
susceptible to causing environmental impacts, such as deforestation, greenhouse gas
emissions, and excessive water consumption. Over the past decade, investors and
stakeholders have increasingly emphasized the importance of Environmental, Social, and
Governance (ESG) practices, given their direct link to corporate reputation, competitiveness,
and stock value. This study aimed to analyze and assess the environmental risks arising from
raw material usage in the production processes of the agricultural and food industries. It
applied Artificial Intelligence (Al) to support the analysis of ESG reports. A quantitative research
design was employed, using secondary data from the ESG reports of 80 listed companies in
the agricultural and food industries on the Stock Exchange of Thailand between 2018 and
2022. Al technology was applied to process and analyze the data, while appropriate statistical
models were used to evaluate the relationships among variables in accordance with the
research framework.

The results revealed that integrating the COSO-ERM framework with an Al application
could significantly improve environmental risk management efficiency, reduce resource
consumption, and lower greenhouse gas emissions. Companies with effective ESG practices
also demonstrated stronger transparency in governance and tended to achieve better long-
term stock value performance. The study recommended that organizations adopt ESG
reporting standards aligned with the COSO-ERM framework and utilize Al for real-time risk
monitoring to support strategic decision-making and foster both environmental and financial

sustainability.

Keywords: ESG, COSO-ERM, Artificial Intelligence, Agriculture and Food Industry, Equity Return
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Annsgadeiuiiuaganuvainvalen1sdinin lulssmelng deyaninnsullyd (2564) wandls
WU ldanasds 5% Tuseu 10 Vikwun Inedanuguanunainnisyngniiieyinisinensuay
nsuane1msdnd JeyadsnanluiiesnsenuneszuuidnaAuazautuaimiIeemis wadinelnia
L3INARUsIEN1ATIN AL HUN WAL T URRYR UAR AW INR DN T

Weowdlvdgyninaitl n1AgsnadaiuulIAnfIudIwIngon d9aL LagsITNIAUIA
(Environmental, Social, and Governance: ESG) unldidunsevunasgiulunsaniuanuvetodns
waztinawmuiilan nTauaINa Wy wanNsIIMen1TaImueglausuiayey (UNPR) 1105314
N1531897UY09 Global Reporting Initiative (GRI) waztoLuzi1a1n Task Force on Climate-related
Financial Disclosures (TCFD) lagnianusuldiieasisanulusalawazaiudsdu ludsemalng
pataraNnsNEwAtUsEmAlne (SET) wazd1inauanuenssunisimiunanninduaznainnannsng
(n.a.0.) lananduliusgnaanzidoulamedaya ESG Nuluunasy 56-1 One Report kagil
THSI agislsAiniu 9udTeratedu (Smith et al, 2021; g235501 n3eslnsuias, 2565) Wuin A3
AN ESG Tun1AgnaIvnssuinenskaze M sEauInnIIuATeuAREAIUNITUSINIAUE AL

1 [ 2 a 14 Ao v 1 v

nsmuaunglusgradusyuu lnglanvlulseauawedeundudou wu n1sdamsdym PM2.5
PINNISENIUTNSINERT Baazvioulniuiinisldifiesnseu ESG analiiissnamnusiaainnisasy
MELATRIlRIANITAUEINTUTEAVEA N

LN TAMUILUININITANTUNIUAIY ESG Lazu1nIn15annIsAadeslunany
AARAFIMNTIN WAFIMSURRAIMNTTUNYATUAT DM TEINUTD9I1909AANUTNA ARy AaN15UIA
LWINNYTAINITNTBUNMTUTINTAUE VB COSO Wag Enterprise Risk Management (ERM) 17
funsanduu £SG agnduszuu lnsmniglulifinisuszifiuanudssinudwindeuainnsly
Tmgavlunszviunmandn Faduladendniineliiiansdalivihatel nsvaesfiniounsyan uay

a 5 a & v = a ¢ = o a a ¢
waiiynen 8nns nsussgndldnalulad Jeyausedug (AN Weatuayun1sinnil IA5ed wag
Uszillupuidssdenanidaiinisldededin N33 dinseniazUseiiiuainudeaniu
AWINRBNIINTIBNUNMIATUNU ESG vaauTenaanetloulunquanavnssuinunsiaze1ns lay
Uszendld Al iieatuanun1siegedt Wsenseaunsaiuauveteianstilusela dussansam
wardaduluszageny el ivenaulandyesineienany Adedisnsdnuddnydn (1) nsysunnis
a = v = v w1 o a 1%

NsUIMIANNEBazN1sAIUANNIEluNglanTau COSO-ERM dauduiussonisaniuauniu
ESG v0angugnamnssuinunsuaze1visedals (2) msdssendld Al lunisinauuasdseiiiuaig
\deamudsndendiadaUseAnsamnisaniiuay ESG agals uag (3) nsanliuausu £SG i
VTNArENITAANANTENUAIWIAGRLLATNARBULNUYaAUBE 1 Euela
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UszaA
WelessiiarUsyifiuanundssndanedeuiiinannsldingivlunszuiunsndnves

NAUENAIVINTTUNYATLAZNENRRAMNTTNR M TVRIUST YA leulunatavan g laglddeya

INTIBNUNMTANLUIU ESG wazUssandldimalulagUayausehvg (A) Lﬁaaﬁuayumﬁmwﬁ

NSBUKUIANTIUNISIFY

Al1: Al-based
Monitoring

Al Adoption

Al2: Al Risk Prediction

Environmental . Governance
= & Social (faau)
(Fowmdan)

4 A

AI3: Al Financial (s3mnfiva)

Prediction

ERM1: Internal Control
Compliance

COSO & ERM & Decrease

Compli (ERM) s ESG Environmental
ERM2: Risk Governance

FCE1: Agricultural
Expansion

Sustainable

Feed Crop
FCE2: Land Use Change Expansion (FCE) Stock Value

Return

Deforestation Rate
(DFR)

AT 1 NTAULUIANTUNNTITEY

FUNAFIUNTIAY

1. mstiduvestlymamanden Tususisay nmsanawesiuiivililuvesUszmalne
Ugn1n15ann1Twasenu nMsanst mMstansvezLazvends MsUdosiuiieunszan Mstiudy
N5MNEIY TANUFURUSTUINAUNTVEIEAIVRINTFUIUNMSHARTUAIARAAINNTTH INNTHER
Tngauielflugnanvnisununsiargnannnisue v INuIAnsATUALA LA DL

2. m3Uszgndldingeu COSO wag ERM lunsuimsnrandesiudanndon dsauas 539
1Aua (ESG) axtneifinuszansnmlunsianisaudssinudunndonvesgramnssuinuniuas
913 LazaANANIENURUAWIndeuAR Tl

3, mieﬁ’ﬂLﬁumim:uLmeqmﬁU%msmmLf?‘ismLLazmsmu@umﬂluﬁﬁwmﬁu%ﬂhﬂLﬁm
aalusslarasnisdiiunuuarannansenuseduindoun uuuiAn Green Economy
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Torudni

ESG (Environmental, Social, and Governance) #1184 MﬁﬂLﬂmsﬁﬁisﬁﬂizLﬁumaﬂﬁi
ffiuauroseIinslusuawndes Wy N3TANsNEINY Msinsin Msdansveswazveads
N159AN15NN15UAREAYITDUNTEAN) ATURIAN LALAIUSTIUIAUIAVDIDIANT

Green Economy minefia iesughafijaiumaiiulnesdsdulnganuansenuseduindon
wardmanauLnuseyartfu :eld dils Smardumidudenu/reyadfuidudiu wu Snsnisan
msUdesfimdeunszan msifindadrunislindanumudou waznmsuiulseuszansamnsl 4
NINBINT

COSO Framework #1884 ﬂi’eJ‘ULL‘L!’Jﬁﬂ‘ﬁisﬁ‘Nﬂﬁﬂﬁ‘UF’]@Jﬂ’]&ﬂﬂLLﬁ%U%%’]Sﬂ’NmLéﬂx‘i‘U@x‘i
09N Mudermuaves COSO (2017) Taefiansanainesdussneuns 5 §u

ERM (Enterprise Risk Management) #1188 A32UIUN13TANITALLEBIB03AN ST
SLAUDIATIN MIULUINIG COSO ERM Imai’ﬂmﬂ%’jumumﬁw Uil MaUANSY LasRnnIUAIIY
FesfiAeadastuaandon

Deforestation Rate Manefls ns1nsanasvositufivals faluodifuddetlufiuiidnu
mm%@gaiwmmawmamuﬁlﬁ'm%’m %ammﬁmmﬂmsmmaﬁ”uﬁLﬂwmﬂﬁw'%aqmammm

ANSNUNIUITTUNTTY

gwummiimﬂﬁmﬁ'Lﬁ'msﬁaaﬁ’uﬂizLﬁu%’aé’m ESG (Environmental, Social, and
Governance) I(ﬂEJLﬁuﬂ’]iuﬂim’]miVli]‘t‘iﬁﬂ’]iU%W]iﬂ’J’]iJLgﬂﬂLLﬁBﬂ’liﬂ?Uf‘juﬂ’lﬁJiumﬁmﬂi@ULLu’Jﬁfﬂ
384 COSO faufunsUszgndlitaynusevg (A) lunisdanisauidss wedesfunanszny
éammﬁaﬂuqmmnﬁumwmLLazmmsmaqUﬁzmMm I@EJmsﬁﬂmwmauﬂqwqwﬁﬁugm
LAAMAINTTiReItes wazuiderslunarsnsUseme e lHdunseunuIAnLazLLINIINI
W lunan1siseegaduseuy

WuIAn ESG

WUIAA ESG (Environmental, Social, and Governance) AnTuandelauouos UN Global
Compact (2004) #itin1sawmueisinnsaniladeiannden dau warsssAvIanuanulady
179N1513U #1031 Principles for Responsible Investrent (PRI) Tu¥ 2006 Taaegunsld ESG Tunis
Andulaasu (Eccles et al., 2014)

ESG Usznausie 3 audiAgy taun

1. fudsuanden: n1saauafiv n1sldnineinsedradusedniain uagnisiuilents
LU?]IEJuLLUaQaﬂ’]WQﬁE]’lmﬂ

2. pnudany: ANUaRAABRTIY AnSuywery ANUTURAYEUADEIAL

3. iussTnAvIa: aulusala AnuSulaveuveRuIMT N13ATINAOUL AR
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NTBUMIUIMIINITTANI5AAELSRAE COSO uay ERM
n38U COSO (Committee of Sponsoring Organizations of the Treadway Commission)
favdudiodunnsgrudmiunsmuaunislusagnisuimsarindesesesdng Tngldwmundy
N9 Enterprise Risk Management (ERM) Lilansounaunnsszy Usedlu Aouauss waginnuai
Aesogradusyuu (COSO, 2017)
COSO ERM Usenausigasrusenau 5 ¢u laud
1. MIMAUUAKAYIRIUSTTY
2. MsMvuAnagnsuaz ingusveasn
3. mssufuauuazysziiunandes
4. MINUNIULaTUITUUTS
5. ansauLmA NSA0ANT LAYANTIIBIY
nspuiitglfesdnsanunsaysanmanisuimsanudsadisunsduiiunusesnagns
Weatfuayuanuassalunsusuiuarussatimangldegiedsdu (COSO, 2017; 150, 2018)

nsuszgndldmalulad Al ileatiuayy ESG

UyayrUsehng (Artificial Intelligence: Al) Lﬂumﬂiuiaﬁﬁﬁszuué’aﬂa‘%ﬁmLLagmiSauiﬁGﬂm
1A304 (Machine Learning) Lilodlaszideyasnuiusnnuazdudousg1aiuszansaim (Russell &
Norvig, 2021) TutFunvasnisaniuaiuanu ESG Al iunumaddglunisatduayunisinnisiazan
ANuABsFuAIINdel IRl UATSITINATIA WU MIlleTsilazAnaudeyasudndey 1wy
nsUsziunTUaniglaounszan NMSITNAIIU Lagn139ANI5URLLEs N1TRTIaTuANURAUNRALY
viulggunu telostunisayifindvsuyweruvionsldussnuiangrng waznslnsgiinas
wavdeyaledoaiifouuuiioalny eszyamndssinunmdnvaluarsssaniuiavesesdns (EA,
2022)

M3Y3aNNs Al funsUImsianis ESG Hreiiumnusiuglunsdadula nmsnevaues
Aoan umsallasinga wazmsldninensegneiivsz@ninn dwaliesAnsaunsasniuauldogig
faiu (PwC, 2022; World Economic Forum, 2023)

naufin1styTawindey

nguinsyTauindon (Environmental Accounting Theory) l@usliisausununieuen
sudawndon (Environmental Externalities) lhgszuudafuagseany iloagioudunuiusiase
YBIAINTIUNINATYIA (Gray et al,, 1992; Bebbington & Larrinaga, 2014) msﬁmqwﬁﬁfuﬂ%ﬂiw
TosdnTnaunudenagndlagdianudaiy LLazLﬂuﬁugmé’m%’umﬁmﬁﬁm&mu ESG

uAdeitigates

mui%’aﬁflmumﬂﬂ;l'jﬁul,t,awmﬂizmﬂ%iﬁl,ﬁuﬂmué"}ﬁﬁg“uaamﬂ%amim ESG laglanizanu
Aawnden funsinnisarendesig COSO-ERM wazn1suszend Al Lgu Smith et al. (2021) @nw

Usnemnsiuglsy wuinnisld COSO ERM $aufiussuy Al 1A 181idauadawindouylIganfuyunis
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fanrsaundesas 15% wenaintu wesd Agse (2563) nuinisUszegns COSO ERM Tugaanunssu
inwaslneiiveuasnsalunsdnnisaudssiudsnndeutas Guo et al. (2023) Tins1zsinsld
Al diensiaseudeya £SG lugnanmnssuemnsau nuindieiiuamgndedunisuseifiuanudes
110N 20% Foyamaniidinisuatu COSO ERM Al uag ESG anunsafmuingaun1sdanisnIta
desfiatiuayu Green Economy pgnsfiusz@naam

ns3eildnsouunurfnysannis ldu COSO ERM (COSO, 2017; IS0, 2018), Al (Russell &
Norvig, 2021; PwC, 2022; World Economic Forum, 2023), ESG (UN Global Compact, 2004; Eccles
et al, 2014) wae Environmental Accounting (Gray et al., 1992; Bebbington & Larrinaga, 2014)
dieadranuusiaosnisiamsmnudssiinseunquitsdifimsmugunislu welulad uazaudsdu
TnefithvsnefiedesiunansenumsdanndonlugramnssuineasuazammsvosUszmalng

F/ATUNTIVY
nseiiumsddoudseandu 5 Suneundn feil
Sunaudl 1 nsAnvlenauarIssanssuTig oo inmeiauduiusssrinefauys
fasy fuUsmIuay uagiuusiuifsatestunisuinsaiudsanazaiuaunislusiy ESG
(Environmental, Social, and Governance) lugnavnssun1sinunsuare1ms lagldinalulad Al
Huetesiloddglunisinnuuaziiesginsuimsanudsauazemuauniglu (Risk Management
and Internal Control) iiead1annulusslanaranuansenusedauwindoumuwAnn siauAddy
(Sustainable Development) el
1. Anwmguiuaznsounuifniiieides iy
1.1 ngufnmsmuaunigly (COSO 2013 / 2017)
1.2 mwﬁmﬁmmimmL?imaqﬁm (ERM)
1.3 ESG Reporting A3LuINIv04 N.a.0.
1.4 1514 Al lunsiesgimnuidssuazdeya ESG
2. mumnusATeARsesiugmamnI IS YATLATE NS
sunewdl 2 mstmuanseunsise
1. MruANTaULUIAANITINE (Conceptual Framework)
2. MUUARLLAFIUNTITY (Research Hypotheses)
3. fvunsuUswar T Taildnsee (Variables & Indicators)
fumeuii 3 nisdmfiudoya
1. doyanFenil (Secondary Data)
1.1 Joyadiunisiukas ESG wu anuludaszueianuznssunisnsiaaey nsiivue
Wlgungeu ESG 210 SETSMART waghuulanssnen15eyalszdnt (56-1 One Report)
1.2 %’ayjaé’m?ummﬁam U3 nsldndaanu anmhsnuiiiedes wu nsudildl nsu
Wauun7inu
2. msduRveya
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2.1 3udoyadn 2 undslng Ae Data SPSS1.xlsx (AMUN153U) wag ESG Comparison
(A1u ESG) 91nlnWd ESG Comparison 3 Category 15.03.251.x(s LUudoya fiiru191n91891Y
SETSMART ¥23USENAa Iananninguialseinadlgiduiu waiu1dnnisinseudeya Data
Preparation

2.2 1imafia ETL (Extract-Transform-Load) tiw3eudeyaneulingizsi aantuiing

[y

uAdoya AR IUMA RIS EYUNGL AN T TN YATLAL DI
Sumaudl 4 miinesidona
1. admdenssaun: 19 SPSS Tineviannud Aneds drudeuuannsgiu
2. avduius (Correlation): asvdeuAAdIRUS eI uUs ey
3. Msanneenyan (Multiple Linear Regression): A5 1gRANUAUTUSITIa 1A sE NI
wlsdaseiuduUsny
Sunaudl 5 nsagUnauazaviiTey
1. thiaueransinseideadfvavan
2. ayUnan1svnae vaNYRgIY
3. Bouleawansiteiunseunguiluuni 2
4. favidaiauanuidaulovieABauRdmsuniagsiauasnilganumiugua
5. davisenuineniinus/unanuinnisiiiemeuns

UsevInsuaznguAlagng

Usznsildlunsideaded 1oun uidmaansdeulunaravdnnindurisUssmelne nau
QAAMINTTUMINUATUAYDIMNT DBefiviaviun 80 U3t sraiisidumauarlaisidunmsdnu £SG uay
MIUIMsANUAsuaznsAIuANA1ETY (ESG SETSMART, 2025)

mafLdennguiied ald n1sduuuuiatzas (Purposive Sampling) Imawmimmwm
foyansduiiuanu £SG asufuisiudawindon () Wy msdansndanu 1 veads uaznisan
nsUdesMeisounszan daau (S) Wy ANUYABANELITIUKATANTURAYEUARAIAY WALSTTINA
v1a (6) 1y AnulusslanaznisiiAuguaianisiif uazds18a1uwUY 56-1 One Report d1w§u
Aaszndeyadoundiegniey 3-5 U lngd1989muuuInieves Patton (2002) vilvldngusiiegng
$1uau 17 UiEniAnadesiugmamnssunisinuasiuazemns uasinslawedeyasuuleute
dauandeu (£56) TusenulszdrUuionenuanudiduiivsznauleuienieuinsnisuily
nanszvuAauanden aniun 28 V3N

in3aailaflilunsise

wiosleflilun1sisensil Usenoudie wuunusmdoya (Data Extraction Template) 7
ponuuVIuieTIuTdeyannuvdsiayayRond ldu

1. Yayaf1un15:3uaIn SETSMART fio Uaya ESG 984 N.a.A.A wuunesy 56-1 One
Report
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2. FoyaUn1i91n518971UUIEN 91NTIBNUFUESG AenansENUNIiUAIAGoL N15an
il mmsUdesfedounszan PM 2.5

3. HAMBUUVULAATITY 910518911 ESG UVINdUUTENEAa1IMNTIUNITINYAT Wagngy
gravnssNe s Maamgidou Tunanandnning

a. walulad AlLTueIesdielunsfiamuuasiiesgsinsuimsanandsuasmuauniely
(Risk Management and Internal Control) tflaa319a11ulusslanazannanssnunaduindouniy
wIRANI ST 8 (Sustainable Development)

5. WWsunsupouiameinieada Ao WUsunsu SPSS dmSuIias e RadAdanssaiun wagns
annRENYIAM

msfusIuTIndaya

a a

mafiusuTindeyadiiunislugiuuy deyanfegi (Secondary Data) Ineftumnoudisil

q
[

1. $IUTTaYaNLUULAAISIEN15UaYaUsEIT (WU 56-1 One Report) vasus¥wlungy
QAAMNTINNTINUATUALDINNT

2. dnifiudeyadu ESG ainausives nana. len msudmsdnnisiudswnden msudes
FwiFeunszan Msdanswdsnu msudmsaudesinu £SG Wusdy

3. Yayanun13au Wy Mlsguis (Net Profit), ROE, ROA, é’mwmuwﬁjﬁuﬁianu

0. fayansldiinn mawdsuudasiiuiivldl wasulovisdunndenanunasdeyanmasuay
enuiiiedos

faiifin1sld ETL (Extract - Transform - Load) ilewn3eadieya uae Data Matching g
YAUBYANIY ESG kaLATUNITIIY

ad a ¢ v
P|TIATzidaya
n5iAsIERteyalinisiasieiaifiiganssaun (Descriptive Statistics) iieaSulednuuy
v 1 l N ] q' @ . |y
YOIUBYA L¥U ALRRY (Mean) @3ULUILUUNINTZIU (SD) ANU58§ U (Median) AN908a¢
(Percentage) Lilauanstayaliosnuuainnlsnane 1w Jayanisudeeinuiiaunssan n1sin
NITNEY 51807U ESG UAZHARDULNUNIINNTIRY

NANI5I9Y
1. foyamluvesnguiesng
ngudleg1efie vsEnaansideulunarandannindunsusenelng nqugnainnssy
ManERILareIms SnuuTEmualunduiife 14 U3sn @eyased)
2. iunsiliamedaya ESG
2.1 fudswnden (E)
2.1.1 Uitawlng Inmsdameteyasudunedeslusyiugs
2.1.2 Mweufunsdiamst msdansndin wevendeddndiugannnit 80%
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2.1.3 suiidadamerios wu deyadedniAeafunsgaduinaiieunszan wagnsld
HondeTanm
2.2 pudany (S)
2.2.1 U3EnlinudrAgiu Anumiiisunianeg Lagdnsuyuesy Wi n15de
Tomalviaufinisuazanuviniesluaniuiiviau
2.2.2 uAfaiuusEn ansenudimingssesenimudeny
2.3 UETIHIAUIA (G)
2.3.1 fn1sneeudes madeduaediUTu n1saruauniely waznsilame
Tasaadanssuns Tussduiimels
2.3.2 egalsimu msiawedeya AmouununssuNg waznagndaNdsdy &l
anysalasuiulunnuIwm

aNUTEHAN1TINY

31nn1sAnusEnaanziloulunainnannsndunaUssinelng nquanaInnIsunIsnNens
Lare1MT 91U 14 uTen taeglddoyadinsie91u ESG wag 56-1 One Report Wudn lagAIns
U‘%ﬁwﬁauimyjﬁmiﬂmstﬁagaﬁméunmé’am (E) ogluszdiuge TnelamzUsuiunsdanisi ns
Famawdsny waznsdnnsveads delldndunisienuginii 80% oenslsfinny muinszidiud
awetios lHud feyaitdiniAnrtumagaduindounszanuazmsldifomdsdanm lududey
(S) nuusenliaudrdgiuanuvinfisumanauasansuyvesy 1wy nsiWalenaliauiingg
vha1u wagmsdaasueawinienluaauiiviiau uideunauismiiviamsnesnudmngssey
p1dudsaegiedaiou dmsudusssinivia (6) visnamlngiinmslamedoyaiisifuns
sefuNInasnaesiUu nsmuuatelu wasmslamelassaiisnnznssunislussduiiinela
usiluunadiu 1wy maiawmedeyarinouumunssunsuaznagnsiua iy Seliauysaluazlsl
AsauApuAsUNNUIEY Tasasy nsdawedoya £5G vesngugnamnssuiiianulaaiduludiy
Aawandeu widilussifuidesimuiuduludfudsaunassssinivia welinsdamedeyai
arwasudau Widla uwavaenadosfuuiassiuanaundetu sisdl deyaildannsnilulivsadu
audssnudanadeuanmsliingivlunszuiumsndnlfedeiiussansnmsioly

Fsaonndesiunuideues Kansal, Joshi, & Batra (2014) l@Fnwusemluduieuasnuinns
Wawesudunadeuinildndiuganisudinunagsssnivia Wesnusanasuainngnouazs
fawladglunianisnds genrdapenuauIdevess Michelon, Pilonato, & Ricceri (2015) ladAnen
AATEENTIIBIU CSR/ESG vesuiemammeidouluglsy nuinussnmindamedeyasudaunndon
u1nndFudu Tnslamglugnaimnssuilininenssssuviigs aenndesdunanisinu
Jitmaneeroj (2016) lavims@nwiusenlunaiavannindlng nuinguanamnssuomIshasinens
fnmsamedeyasuisindoureuiisnsuiu wisudeuuagsssnAuiaddinumainmateuas
LipseunguynUusziiu wazdaanadesiui1uidaves Boiral & Heras-Saizarbitoria (2020) Wu31n13
Wawe £SG snfudeyaiiiu “1Bsuin” Tnslamziudunndon vusiiteyaidednudomudsay
LAESITINAUIRENAQNLUAKE TREN T
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VRIGIRINTE
1. dmugivuauleue
1.1 msatuayunsld Al uaz Big Data lunsiiasizi ESG egruluszuy
1.2 daedumsly usagslamenSvideliunu dmsuuiemidudunuiu £SG ogady
JUsTIU
2. dmiuaalenyy
2.1 AITYTANNT MIUTMIANUELS (ERM) 16U ESG Tagld COSO Framework
2.2 §av5180U ESG Ausnnsgu n.a.e. uasiUninedeyasderildiuladiudey
3. dmiumsidelueunan asAnwinmsiseuiisuiiugnangsy
wseveeraludlunalanensalsyuzend (Predictive ESG Risk Model)

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



213ETINLYIND 7 3 atudi 2 (WgunaL - FaAu 2568) / 68

LONEITB9BY

nsutldl. (2564). T1evaaIumsalthlissmalne w.a. 2564. nganna: nsudild nsens
VI%JWEJ’]ﬂiﬁiiilsmaLLﬂ%?QLL’Jﬂéj@N.

wss3 Agsr (2563). MsUIMIAMMIENIUGWINADN ey UazUITINAUIA: NIlANY)
ondIYNssUEa NI TUNINdUazneas19lunga ESG 100. UnINeNSesITuAans.
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Abstract

This study employed a participatory action research methodology with the following objectives:
1) To analyze the problems and needs for developing new entrepreneurs in the network of educational
institutions in Lampang province; 2) To develop students' analytical thinking and creative problem-solving
skills through hands-on learning activities; 3) To enhance students' entrepreneurial skills and confidence in
running a business through hands-on practice; and 4) To create guidelines for developing innovative
products from local resources that can be applied within the network of educational institutions.

The research involved the collaboration of 30 researchers, administrators of the educational
institution network, teachers, and students from four educational institutions: Thammasat University,
Lampang Inter-tech College, Mae Kong Wittaya School, and Mae Moh Wittaya School. This group worked
together to co-analyze problems and design activities, such as training workshops, product trials, test
marketing, and business plan development. Additionally, quantitative data was collected from a survey of
75 consumers through a satisfaction survey on a platform. Descriptive statistics were used to find
percentages and observe behaviors or outcomes.

The research findings indicated that the primary challenges within the educational institutions
were a lack of foundational business knowledge, cost planning, digital marketing, and risk management. This
resulted in students lacking skills in systematic product design and development, as well as proficiency in
digital technologies. To address these challenges, learning development activities were implemented
through a hands-on process. These included processing products from local resources, developing
marketing plans, and selling products on online platforms (e.g., Shopee). The approach emphasized the
role of teachers as coaches and mentors, encouraging students to think critically, analyze problems, and
apply their learning in practical situations. Consequently, new products were created, including lac-dyed
fabric bows, resin jewelry made from fragments of Khao Taen (a traditional rice cracker), relaxing herbal
sachets, and Makhwaen spice powder. These items, produced from waste materials or local resources,
reflected a process of creative learning and the valuable utilization of existing community capital. The
outcomes of the network's activities demonstrated a successful linkage of external knowledge from the
community and partner networks. Moreover, the project tangibly enhanced students' analytical thinking,
design thinking skills, and entrepreneurial confidence. This learning model, which connected theory with
practice by using local resources and integrating concepts of innovation and creativity, demonstrated high
potential for cultivating a new generation of resilient young entrepreneurs equipped with the skills to

respond effectively to the changes of the 21st century.

Keywords: Creative innovation, Hands-on learning, young entrepreneurs, educational networks
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Wiednszinginssufuslag Maununagnsuazaianisaluualiiunain (Chandra & Hendayana,
2024) ffuszneunsifimaluladuazidviaszuiuiiinginsugiafdanazaiadolsiusoulunis
uwietu 91338 v89 Bachmann et al., (2024) wuhmmansaduaITeinasendusluns iy
AUTENOUNISTHILAINGIS LU MITUIAIUEUNTOVDIAULBILAZLLIAAWUUEUTENBUNTS

2. AnuAnasasIALazuinnIIY (Creativity & Innovation) Auansalun1sAnuennsey
wazai1edslu q Ao Hlavesduszneunisiulus 1Wu nseenuuundniusiviouinisiingda
naudwangianie nsduianssy wu walulaglndnieluwagsfaluidun Ussyndld saufianns
W@um@mmﬁumﬁwmﬂ@mja (lieva-Asenova & Dancheva, 2023)

3.audanguskarai1uatu1satuni1susudi (Resilience &Adaptability)luqﬂﬁ
anmwindeniasunlasmaig Uuasuuussivliaenadesiuaniunisal Wy insugiavzass
vidoanudesmsguilaafiiuasuly wazdanzdiilunsdansfiuimnananiliniueu (Popescy,
2020)

4. 938555UkaYAMUTURAYDUADFIAN (Ethical and Social Responsibility) mjsma‘umi
fszauanudisafesdddenansenuserianlddids Wy gndn niinau ywvunardswandon
Aiugsivegalusala Snshluminasessan GmmwmuwmaumamﬂﬂﬂmwmmﬂmLLmUuﬂaq‘mﬁ
afannudesiulazAnuAnAvesgnAn (Sitnicki et al., 2022)

5. miﬁauiashwiat,ﬁaa (Lifelong Learning) 1uqﬂ1'7iLwﬂiuiaﬁLLawmmL‘Ué"auwmmaamnm
fusznoumsiulvaidesinnuuunlibi q egiausuazuarsmanudifiufuainunassiie 4 e
asumnuldiuioudanagnsissduliungusznauns (Popescu, 2020) fatiu vuAdeatiuayuii 5
psfUsznavvesiUsznaunsulnl AuusinueAtvialuandsniafeudnaendinuiateddyd
daasioaudnsalunisusznougsnalulangal

D ARMER G TEtY

Cohen and Uphoff (1980) #iauenisilaiusau (Participation) 1ndunisfivssvisuvse
fiiduisadeadrniunumlunssuaunsiauynsedu daud 1) nsiidusulunisdndula v
Aufileniatauendnudniiu 1unukazandulalulasinisviefanssy 2) n1sdidiusanlunis
fuiunusiumsasiiorn Wy MsvianALssy Gunu veninensiiteatuayuianssy 3) n1sd
drusinlumsliiuseloviainiasenis wu sld Msusnisvsenud wag 4) nisiidusinlunis
Usglllung NIATIEBU ANAI ‘vﬁaﬂizLﬁumaiﬂsqmil,ﬁat,aual,t,uw%’uﬂqq 3199999 Chandra &
Hendayana (2024) iiaueiinisiidiusau fe JadedrAgyiidsmadionsinuiaussouzvesynna
Tnglvnziflomugriunsfnuuayiinueidia HrelvfisountedusznoumsanansniFouduassuin
Igegluusuning SaufaunAnues Sitnicki et al,, (2022) aguinmsfidsandunszuiunmsisous
naonTinfitiunsfeuiuvuiidinsin Jahoimunanssousnefusznoundeadeassd lnogisou
dosiiusegslauaziidrnsulunszuiunsidouiedsioiies
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N39UNIZUIUNITIVY

N30UNTLUIUNMTITENAUINIINNE B N150dIUTWV8 Cohen and Uphoff (1981); Sitnicki
et al, (2022) NM3158u3RMNLLIAATDY Landorf & Wadley, (2021) nstlugusznaun1sniuuuifn
294 Li and Hunter (2015); Tosun (2020) kaghuiAnN1Ta3519UTnnT51989 Schumpeter (2011) 719
AR 1
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Jiaginain

AIULUINTRAA

NWHY Lyl Aesndgm L 5 ANUUNINTTY —» Wa?ﬂ%j‘lﬂmﬂ L ) AR
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Sunaudl 1 Maunulasans fMensinuszgueisnanuniousulsaioundeteTuil 7
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waznsUszendlinsnernslufiuiliiAnaudualunisduiunu fanmd 1 Ussguszanaiia
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fumeut 2 TiemeitlymuaraudenisvesinFeu/dnfnw fensiusunudeyann
naulvang Ae UnAnw1n 4 uiie Ae unINgIaEsIIUMAnS Inendedumesinadiung saseu
usifdineuaglsaFouniiunginen $1uau 30 AU JufismedmiudoyanuuuiAnyes Creswell
(2018) Fildtaussruglvideya 5-25 au dusuauidenldisnsdunvaldednmswdungy
06194 UL (Purposive sampling) nasanuudinseidamiuinee anuAnasassruas
anufunsduguszneunis saudsduaneinanisiinneiiieldlunisesnuuuianssud
MOUAUDIANUABINTVRUNAN Y lulsaz A UAN W

funauil 3 senuuuAINITIIETIVINYEMIARTAT LA ALARAS 9ATIA Faen1sdanis
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Funaufi 8 Snvhuuanansdaiuuinnssunudnaiinassd fensiisuFesdeyaan
nsneauNSouLiiadnrinlonaIsuuIme (Best Practices) dnfinssanisuanananuuinnssunas
wandsivesinAnwiuivlediaierisanufinu Mduniaiad ngamne uag Shopee 521
thludszndldlulsaFeudulilusuan

\3eaiinFdy
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LAZAINABINITVOIUNLTIULATIVBENIUANY 2) N1TdETNTINEEN15AR AAT1ziieynioeiell
wigna duasuliinanudnassassdlunsAnauuinnssuluniveunsedivaniudne 3) dnfnwd
vinwelunaduguszneunisuaziinisiseuiitunisufiiaswennietisanufnulunisiasuasne
Ausznounsiulvd wag 4) b sduasuuinnssun e nuAnTEINasIARandueilnl oy
nsmsavaeuAILiisanssduilenviedudanuaenndoslundasde (ndex of ltem-Objective
Congruence: 100) 9MELT8w18y 1171 3 AU WUTIAT I0C fiAregsyning 0.83-1.00 Faduluany
Heulvwas Rovinelli and Hambleton (1977) flagud1an 10C daust 0.50 Tuld wanadsasumanzas
vestafamiiiauaenadesdu duuvudnanuielataziuuuszsifiuaufnaiiassad
mmmaL%mfamimséﬁmmﬁy §1uau 3 v fidueainaseuuia suvatu Wiy 0.82 was
0.79 eiiudeyannnfiauingunsdunivalidedn mauszyungueesdanauiiuszaunisalngs
waznsdTIIRNenelavesilduld-diuds augddulaniidunisneldndnasesssumunuinig
994 Helsinki Declaration (World Medical Association, 2013) kaghuiUfjuRasesssunisiduluy
uywd TnedlidoyannauldfunistuasingUszasd 33duiiuns veuwnitounzavslunisufias
nienaumlalagliifanansyynule o swdsdlamuugeudiuegvalasla dnssnwinudures
foyadiuynna uazlidoyaarziiiedstlovimainnisiagliazidadniveslifeya Ssnnsifiu
swswdoya uvadu 2 duseu il
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w1g 1A Lleu war HungMunKong 2025 $1uau 75 au lutrafeunsngiauviidu dudunga
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ooulatl FsnAfedllldlénsduifiosyuumaadd (Patton, 2015)

2) Yoyanfendl unsiiusiusiudeya lun s1eaunsusegy unanuideuazionans
Ju 9 MAsrfes AazdidethdoyaainnisdunivaitaznisdannanmsauiuazsUszgunguges
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a1aén (Data Triangulation) Al N1sAsIR@BULMATBYA Lauazantudl Taedliteya fo fusms
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afsassalunsiduguszneunisuaznisdrsremnudianeleduslan aduidesma laoldada
wssauiedsamuiimels ferfevazuavaade
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Abstract

This study aimed to 1) examine the patterns of utilization of community-level herbal
plants in Chanthaburi Province, 2) analyze the market potential of these herbal plants, and 3)
analyze the marketing of community-level herbal products in Chanthaburi Province. A mixed-
methods research approach was employed, combining documentary analysis with in-depth
interviews involving members of community enterprises, local entrepreneurs, and enterprise
committee members. Data were analyzed using descriptive statistics, SWOT analysis, the TOWS
matrix, and the application of Value Chain Theory.

The findings revealed that community enterprises in Chanthaburi Province had
identified 160 species of herbal plants. Of these, 59.37% had not yet been utilized, while the
remainder were used for household consumption and commercial purposes. The herbal plant
market demonstrated significant potential for development. Key strengths included the
diversity of local herbal plants and strong community collaboration, while major obstacles
included the lack of product standardization and inconsistent government support. Value
chain analysis indicated that the production and marketing of herbal products were still in
their early stages, with opportunities for value-added enhancement and income generation if
systematic support was provided. The study underscored the importance of managing
community-level herbal resources to promote sustainable grassroots economic development,

with a focus on product development, market expansion, and alignment with government

policy.

Keywords: Utilization, Herbal Plants, Community-Based, Market Potential
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wazliiih 3 ¥lin nddgarnslivsrloninmeeanivagulnswuiiivagulnsfidseditandlu/sen
Huduihuldussleninise sesasne drduidden sin/v/nih wa/wda non wazyndiud
thanltiduenldl fvayulnsidrsedisnmslilaemsfusnniign sesauniedsou 4 wu msafn @
AINWIT WAz UANY fMuasTNAMMIsIvesiivayulnsnuIiivayulnsudazydafiassnaumised

wanenafiu Ly wild Snwalse Bamtds W anuduladings lsassuumadumela uaglsndu <

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



213ETINLYIND 7 3 atudi 2 (WaunaAL - FaAx 2568) / 95

iAdeves A3es dniilaana, Q801 AanradysTn wagsuns Aiatan (2562) Anwinisliuselovd
fiwomsuazfivasulnsgaiusiuasiiuoms vesthulium duanliuf s1neuiazys
Frfnrays wuirsuuuunmsinnisemnsdedinisldgdtdyaidunissenavemsiiut wuis
pnsuazfivayulnsilduiioadiuau 60 via deilldaunsassydengnumansuiedoinemans
16 Sruau 1 wile uagwuiivemsuasiivasulnsfianunsoliussloviluiagiuvesuuualiiuiy
$1unu 49 wila uazliansosyyBongnumaniviodoinermansle S1uau 6 vila

analdl as1aAsm Wuunas uazmasnny wiinsy (2562) Anwivayulnsviesduuaznisld
Usglovfluguvulnnay suneviandn daminmesysal wuitvviosiunfinmsianlfiduaslngd a9
win 45 ana waz 28 1d nsldayulnsussimeinistienselsawusla 8 ngu lawn nqueinisld
tanidlos ndulsanaiuens ndulsaniadumela nguennsdniau findie nguvosevnzefnds
naueINILaLlSARAUNRYINTEUIUNITUA VDT ﬂfcjummiﬁmﬂﬂamﬂms(?i’jmﬁﬁu,azﬂaam way
nauNI¥NIeINSAAUNADY 9

AAwile Useiaas Tarou, unds yayduiles uavvaitun ASAalatios (2565) Anwqdl
Hayauaznsliuselonianivayulnsvieadu wilnsnuanie Saniadunanes daulugldvie
Fnslilaedvuesiutududdidunum wamsnsdansnislivsslesdfivayulnsiasiuagng
wanzan fie 1) duduuazatiuayunsldussleninniivanulnsviosfuegadud uag 2) msdanis
osdaus ity wesdudunislifvayulnslnenisdienenasdaiudan nvmosfud e
sunwesiruinidyywiesdusuiivaulng

ndoyadnasiu wud nmsfnwivayulnsluusazginiavesussmelneasviouliiuii fiv

ayulnsfinrumannvanssiauasiinsldusdevilunarediu deludumsinwlse 01 uaznis
f139730 udaruiifiendnuaivesfivayulnsianizdiu Jusgiuilatedugiennia glivssine
Smusssuviesiu wazesamudpidya fidunentuin 91nMMUNIUITIANTINALNTIELATIEY
unAnfleasanseuLAnnTIde Taideslesesduszneundnlulifvessuuuumslivsslovinay
nsna1nveIi ALl SR UYLy

A5Adun15Y

1. Yszannis3de 1un1s3denuunaunau (Mixed Methods Research) 1435n153ias 1z
LoN&15 (Documentary Analysis) AUNITEUATYAILTIAN (In-depth Interviews)

2. Yszvnsuasngunlagne Usenaunig 1) inwnsnsTiduaindnngaianmiaguyuiam
NFNYINTTINMN FninTuny3 13I8 sduiegakuuanIzia1zas (Purposive Sampling) 3143 20
A 1433nsidennqusogndlagli38nsduiiegiauuuagnan (Convenience Sampling) siii Aniiu
Yowaz 90 vesdruruandnIamAagury 2) fuszneunis 1938n1sguiednsuuuianzianzasd
Uendnduaisayulnsanlamiagusululdusslovise 99UU 2 AU uae 3) AMENIIUNITNAY
Laun15ld38n 154U g 1 UULRNIZIAITY AINANENTIUNITUSNITVRINGUIAINA YUY
Usenaume Usesnu wagnssunig 31U 2 Ay

3. i3esflefl#luns38e Ao wuuasuay (Questionnaire) WumasaeTauvunsiaoy
579M3 wazmauUansda THIUNNTATITEEUAIULTIENTS (Validity) (Wainer & Braun, 1988) 21n
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Ai8918y 3 vy TAwvianuaenades (I00) wirtu 1 duladidaianuienss anduladeli
AMENTIUNITNINTUIITE5TIUNTITeTuNYwd un1dnerdoysniayds wagldsusa
HU137/2567(E2) neuthlUifiudeyadss
< v o o A = o o vas '
3. nsiiusausandaya daudiud 1 wweuieiun 30 nguatay w.ea. 2568 1435n1sdu
AIBEIMLUURNIZLA1EIT (Purposive Sampling) UNITIAN AR TaMAIYUIURRIUINTNEINTTINN

[ v v

Fm¥aduny ilesanddnenmlunsaisgasiiinvesivayulnsluewan wasdminduny@idu
Fanniinufivanulnsgaududifudug veananzTuoen wazdudmindufu 1 vesnianzTuseni
ayulnsdndnualuszdndanin Insauzeynssunisaiuivinisiuasiaayulnsdndnuaiused
Fawo vt nsuunwdunlng s18e 57 Sfamuayulnsmenn uaglddsenia ayulnsdadnual
Usgddandn® fimsdaaiuugnuading Watesinisnaiauasyszandusius iiledaauduingiv
AN mANanvesimiafideudonluvindnfusiayulng duf OTOP (91¥dnszuuguam, 2567)
4. MsaTeidaya

4.1 WieAnwgunuunisldusslovidivesiivayulnssefugurudmindunys 19as
AATILATINTIUUT (Descriptive Statistic) Ae adfrAud (Frequency) uagmA3oeas (Percentage)

4.2 Wi giidnsnmvesnaafivayulnsseduguruludmiadunys Tnsiesed
SWOT analysis g Tows matrix

4.3 lediassintsnatnvendnfasifivayulnssedugusuludmiadunys 14
wurrmAnvesldamAn (Value Chain Theory) fisjdlfaudidyfuansaululdnmuen fausinns
anunaeingiu N13uUssu aaendudanssuiunsdsusuduar/uinishinugnan lagasna
ArANNsINTusiufeMIleTginuAfia (Margin) fintuluusasduney fuiuldauatds
Humaidenleafanssuding fasrsgaanniia (Value Added Activities) Fadeslosiugilulsgumu
¢ (Porter, 1985) Fan il 2

Infrastructure

I T T
Hun’fan Resourtce Manac_:jlement
! !

Support
Activities

| | |
Technology Development

1
L ; Procqrement

Inbound Logistics
Marketing and
Sales

Operations
Outbound Logistics

~—

Primary Activities

mwﬁ 2 The Generic Value Chain
3n: Porter. (1985)
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NNNTIATIRTYaNEna U TN Useaidveanuidy aunsaasunseumsiinszideyalan

A1919 1
M1919 1 NFOUNTIATIENTRYA
UILEIANIITY Fnshared  1n3esile/uudfndlld NAAWS

1. lefnwzunuunsly NMTAATIZIT AAuA Anfesay nslausslovivasivasulng
Usglovivosiivayulnsszau WITEUU
guyuluIwmindunys
2. WleAnevidnenmves MFNATIR  SWOT Analysis, TOWS  9auds 9aseu lend auassa
paavayulnsseRuyuvuly \InNagns Matrix WAZWNINUTINAYNS
JmInTuny3
3. e AT ININANAYDS MINATWAE  wwinuAnvedldamA  WialdnuAIuanIianTsuman
HAR o vayulnsssA gLy AOUA (Value chain Theory) wazfanssuativayy
luimindunys

NAN338

1. wan1sAnwgduuunsldusElevivasnvayulnsssiuyusuludavnindunys
FamAuURRILININEINITInN Faniadunys nuiivayulnsnaun 160 ¥ia
suwuulunslduselevd fe laifildusylownd Sosay 59.37 sesadun Ao Uslaaluasisau wagdvite
Jouag 35.62 uag 7.50 mudnu anvsinuinivayulnslaiinislduselevddiuauuin ey
ayulnsnany Ayuyunanldlunisuslan vy wussd Sadldesyin esndwiansideuasiaun
sEAunuNNfesofensativayuInranisITeIivayulnssiialaldUsvleviesls wasdnivenan
dfype aziiiipuaayulnsuany lfvlamlanisguvuiudeiietlundandndamanivayulng
| Gy & X ' R v

W g d13n (WUn) N2 137 e Wusu

£ sl & LY =) LY [
M1919 2 sULuunsliUsylevumdudagtuvesivayulnslussiugusuniane Tueen

Famia Hayulng suwuunslduselovd (viln)

vionun (wile)  ldlduselewd  uslam dwide

VNN BURNRUNTNGINTTINN 160 95 57 12
(59.37) (35.62) (7.50)

f11: annsifiusavslae3de
mnews: () Aefesazuazgluuumsldusslovdluivayulnsluidaziinenatinsldunnndt 1
sUkUU A Mauslnalay Iy

2. namsassidnanmvasnaanvayulnsszaugnsuludmIadunys
nyiATIERnen nvesnaIaiivayulng ldn1simseidaduniglunaznisuen lania
uwazaudss nasnauilymiuarquassrvesnanivayulnssedugurulumindunyd ldnns
AAT129 SWOT analysis dafiun1sinsesianmiindonnnigsia aunsaagunamslesgildwsd
2.1 3AK4 (S: Strengths)
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1) fufidsmindunys gaulludeivauulnslugusuiivarnvats Suidufivayulngd
AetuesnussanRdudunn

2) Jawmaguruludmindunyiinsiaunauesedseiies werewaisyasi
nivanlng lnesdendntasinnfivayulnsluguudtunn 1 9

3) aundnludamiaguvuiinssunguiuegraduudduiFosnisnuaunisugnity
anulnslugusu uaznsudandndaeianivayulnslugusu

4) imddamvisgusuiieuduuds Wi anedadnlng Wwmenud wazhings
Waruwansasianfivayulnslugusu wenewaayaaiinanfivayulnsluyivusgiane

2.2 3n8au (W: Weaknesses)

1) nansaranivayulnsluyuvudnlngdnnnsglunissessu

2) fafiivayulnslugusudnvaresiindslidunlduselovd inwasnsdindnvayulng
Tatne walinsuhasienlldussleviluals

3) FamAeaziifivayulnsndn q Athanlduselovd uazunadeyadiiiulnondn
wanAauefioslifvila lmAnmsgaaesnsliminens

a) wanfausionfivayulng Seladidunidnvosnainegreninewing imszaianis
Usgandusiusiio

2.3 Tan1a (O: Opportunities)

1) finaasesiuiivauulnslugumy voan uwis wazada edruseiiies

2) Sasnadulavesnismaiandadueiayulnsiinnegisdeides nseiinszuaniny
Duundnfasisssurfuundnfuridldased vldnaandasasiayuinsdinseefmniu uay
nsutstuilisunsannindsilonalunsareneldlitugua

3) nzAsEgnvesinevzassl diaslirssiudiuinin dwaliaulneduiiauls
wAnSuTfndslusanannty Salulemavemansusifivauulnslumumy

2.4 9Udssa (T: Treats)

1) viakaaukTsulunsEdandaguRnivayulnslugusy msgaundnynau
seilonwndn eslnaninefensiungundnnanios uaﬂmﬂﬁé’wmLL'ﬁaami’wﬂmanﬁ%m%
Prsde daulngjaudnfunduusanuliamietuegreudrnsosiiduussnundnlunssuiunis
WER

2) vnsatvayuurasiunulunsiunaaduianivayulnsluguulunisede
paimulrlFAsgILINNTy warmameainsessunantasiniivaylnslugeuesadaiiios

3) mhesunasgdnativayulideiles Weunatvayuliguyuairsyasanii
asulnslugusuldugy Ssamsfionu qua uazindu WleUssiiunadugvsanmatausyeze

1) Tuuntnamaiavesiivayulwsand bisonadesiuaudesnisvoman vivlv
TeTanas viisglaveununinsana

5) wandnsiayulnsiddmisludagtuilidonvatsyie fauedeadstuludos
Uslovidlasuannsld silvienndenisuenaruansine wasnsnduladevesiuslng
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'
a1

6) fiuslanunengu 1w Yenjuandsfinnudeiiinmsldayulnsduaulusalyl
fiuast Sedwmanonindifuaznisindulateduslnanguil

7) fununisndnAoudisgs liiAanisdsgndaainaunn silviniskas awdn st
asulnsegemy

8) JamAayururinsunaseseafufuszneunstnansnsiasulnsluaese

HANsUsSTUANEn MvBInaInivayulnsseaugusudminvays unlduseloviiions
Wauinainivaygulnsseauyusunufneninvesgusy nsen1satvayulussavuleviely
pUNAA TUNANITILATIEI SWOT analysis 1190311 TOWS analysis lananadl
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A1519 3 KANTTILATIEH TOWS analysis

O

T

S NagNINITUTMISLTIIN (SO Strategy)
mummqa%ﬁqyjamLﬂmfmﬁ%aguﬁlusqmu
atnaLiies Inedaseondoausiuiionnia
21130 AuluYLYY BIANTANN LA
euIENITiunsatuayy

nagnsn1suTMaBatasiu (ST Strategy)
1. Avuaswsransgivayulnsl
Fonau iiesdunisadns core product wiald
fuslnadadulatio uasiouiitouay
WANANIBENS ALY

2. igydsesu dunu egralugusssuluws
agdamiaYuvu lngauninnnaunedldin
FluNsINImE InsIgausauIIig
nsruuliiinUssanininasan

W nagnsn1susnisideuily (WO Strategy)
1. Wannuansnaiivayulnslilauinsgiu
aildneuainmelugmeunieludmin il
AeslasumuTILiisuarALGIBLUEDIN
23FNTHNIY S entheUTINSTAEYeq
LN WAUHEN A 919
2. Uszauausmuilouiinignn1snung
ayulws Weswilorumiluyuyulunisld
Usrlovinniivayulnsdiiotuiesey
sysnvRuadelianusaiunldusglovila
939

3. W1RaIn 19 N19995UNANS AN
ayulnsliognsdoiio

NAYNSNITUTMISLBITU (WT Strategy)

1. adeanudnlaliiudenisinemineins
Tugrualfifieaeneldlyifuguu deay
baulugnyusuusaslalunsiann
HAnAnuTivayulng

3. NANTAATITRTaYANINITRAINYaIN AR N vayulnsszRugN R TuImIaTUNyS

=

9
a o

WHUAINYISlgAAT (Mapping Value Chain) fiwayulnsseaugusuludmindunys a

= Y @ ® o v A v @ v v d a
Al 3 wansliiiuianisiadeudeuaznssaneivayulns seavyuvuludwmindunys Tnesuain
NunInsEUgniigayulng vieinuiigayulnsiAnTulesn1usssuyIf nasaInEIuNTEUIUNIS
wngdgnitvanulnsudy ssdmieglinugsiusiivayulnsoiaviaguouluinun uenainiidadl
TagRunuuimdaduianiigayulnsusenousmewssnu unuwazaenidy ussadue way
o a A ' a e v & v oa a & o = <
Togfvdue 1w a1saieneg Al dudiunan 1Wusu Jamnaguyunagiin suussuivayulnsidu

a (% ¢

nansaeiiiedmieliiuiusinalaenss aaiaviosiu 1Wusiu
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LWASNS 3T Auls3U Huilna

nEnsAsTLIuELTEn ARIPNDINUY

TEvnaguauivan gl

A 4

Tanviagau Yemitaguu aoulat Huslng

imaulng uaziiu
figaulwaunvig

Famdaguau

MWA 3 urunInialeRAl (Mapping Value Chain) Wasyulnsseavgusuludmindunys
117: 3INMITIUTINTRLAIINLUUFIN WAl kazn1sdTaniraunvasineItasliuldgumuie
anulnsseauyusuluTmindunys

a3 anansadanaireunuiagiieitesduldgunuiivayulns sedvguvuludmie
Funy Fanmdl 4 wwudafindniifanssueineg atunsonldamAvesiivayulnssedugumuly
Farfadunyd pnmsdsateyaditvasuiiieadedumsduiunululdamuaivayulnsluiiud
Usenausig 3 Ny Ao

1. nszurumsduin Ao inwasnsiifuanndndamiagusuiiugniivagulns wazifvdie
ayulnsonmsiAeduoamusssusiinane

2. n3zvaunsnatai Ae feaunuuazudssuivaulnadundafusonfivayulnsfto
SamRaguuluiiud

3. nazvrumstaneth fe fuilna lneiflauRegusuazaneesiunguiamia eaula Wy

Ay wazddluviedasualunainviaany

a a a_a a
wnensnsiduaindniamia
< -
guuilgnitvayulng uay
ey ulnsue

AsEUUNISALLN

nsEUIUNMINaN 4
EGRRREHENT

nszuIUNITUaneun \ v Y

paAvipIiu aoulal Famnaguy

HU3LnA

=

A 4 uaudsginestediuldgumuiivayulnsseauyavuludmindunys
11 MNMsTIvTINdeyadnuuuduwal wagnsdrmanaauuvesingtesluldgunuiiy
anulnsszaugusuludmindunys
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nsgvaunlnaluldnuriivayulnslunians fusen Fanndt 5 finsutsdauveslanme
ponidunszuaunsdudn nansh wazUateth Ssnssvrunisiududuianssuresniande Bu
fausiniamiladonisndn wasUgniisauulng eeuldfivayulnsidamnmuasiviinafismante
ArudesnIsresiamia diunsruaunsnansinduf anssuwesnissiusinfivasulng wagnsuys
U aunaneidundnsasionfivayulnsifiaunmuazainsgiulneiaviaguey uagnszuIuns
Uanedndufanssunsimdnsuraniivayulnsfifamunmuazinasgiuaneds 1euin el
HAR A9l UTLN AR TINNUANUABINIS

Aeanwanimue
man NaaUn Uay
HaR SIUTLAsLUS N13RAA
I
Hadumswin Ugn Fgetaplns wingfv wlsgu Aun AEnuavdnda ATHET
[
]
o . . Uimsdantsauy el . e
UIIIANsAUYUeEeiUsE v Vs wevdufiiinan AsIAILATLABINTTVBSEUTLA
= L,
LAWEINT WEF H“U':!Iﬂﬂ

ANIIHANDULNY

a | 1A Y v U W =
MW 5 nszurunisvaluldaaeivayulnsseavguouluimindunys
117: 3INMITIUTITRLAINLUUTIN YAl kagn15dTIanIAauuveineItasluldguniug
anulnsseauyasuluFmindunys

aAUTIINAN1IIAY
1NNSANYINUIN 1) JUBuuNIsdUsElevlvasivayulnsseauguyuludmindunys o
IUNINDS 160 ia wadnsihunlduseloviasuiesiosay 40.63 Tnsdrulngdsldlasunisla
Uszlevuludamsegiangruiun aenndosiunanisfineves quns Jusssy, Jualsda anading
= vV § v aa 6) A oA o (% 1 (% [y
wardsing 853Aadvin (2558) Anundvayulnsiwunluguyudinsegludnuaeldinents
Uslaaniglunsiseu n1ssiunquuesianisguouarnisiguindauaiuisalunisimundu

ﬂﬁﬁfﬁLa'%ﬂuﬂ'mﬁmgaﬁi’]ﬁ%amlwa FIAnARRITULLINIIVRY Useiaas Ualow, unnde ygyen
6§ aaa

dloe wazagritun Adaaties (2565) Mduunumvemuesiudiulunmsiiuinasesdnnnuiiay

¥

nsdnenenniiygnesiu feldmuiinsatandasusianivayulndinsszaudgmides

A7)

UINTFIULALNIINAIN AARGDINU Aaudd UL (2558) ANUT WIYUBUILTANUNAINNAIBVDY
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fwanulnsgs wiaszuunsdamailoadamdndusiniaudluduasegia 2) dnenmysmaaiiy
anulnsszavguruludmindunys 99nn153AsIeR SWOT analysis wudn wiagilonadlunisdivle
voamaananSasiasulng feannszuaguamarautoREnSuTNs IR uidiasdiouassa
sumsvamsaduayuseosninninig uaznsninsunaseseslunain aenndesiuiuyedies
dniilaana, N8 FanmaTaysTan wassuns miatan (2562) fnuitnsliuselovianiivayulngds
fidnwuznszdanszane uazliamnsaaireszuurldnueaniinsurasld uag 3) minainves
HanSnNvayulnsseavguuludmindunys nmsesgiiiddanen (Value Chain) wandls
Fuiserusndulunmsianynssdureanssuinns susnismizgn mawdsy Waudsnsnans
Tnelawignsinnsfunuuagnsaiandndusifidauunnene Saaonandosiuuuifnues Porter
(1985) Atfuinmsaisauanansalunisusiudndudonnanmafiunualunnduneuvesiily
UNu lawagy waﬂﬁiﬁﬂwﬁﬁﬁﬂamaaﬂﬂa”mﬁmm%%’aﬁ'mumiuﬁmmmﬁwé’agmaag:ﬁ{]@aﬁ
vipadu Amnuvanvansvesfivaulng uazeudndulunmsiauidssuuifiofingasmansugia
Tritugamu niewauansdsanusniuvesnsaduayuduulsuisiasamiusmiionnvaisniadiu
Torauouuzieuloviouvadu 2 sedufie seiuvieadu mafununuesdanuiuazduaiunisld
Usglovt] fauniadetnegnan-guussU-gsmine ieairoviisldnufinguises seiuUszina asi
msdmihuleunsysannissuayulnsuwiend Mdoulosnisousny nsimuiiasugia uazquam
T#Usgloviiann BCG Economy Model Tunsaiisyarfismazauddu

dalauauug

1. mMswaudngnimnaia Javnagusualsivuaiunlandadunivayulnslidaiau
diardunisadns core product Tuilnadadulade uasiuFouifisuauunndisvesndadusi
psdalau fdfydostamindnsusianfivayulnglilduinsgu vaddesldfuainudauie
LAZAINTIBNED91NBIANTAIY WS ontreus1wn1sTAedond W aunEndueidae
Usgnaufudszauainusiudoduininmsiuiivayulng edaudefuauluguulunisld
Usglemianiayulnsfifintuiosnusssuefuddalianmnsothuldussloudldage

2. nsifiumslivsylevdondivayulng 1nynsnsAITIeLaUNITHARI AU
anulwsrdaluuuenmiefiAntuiesnusssusafiannsatluiaiansausinfivayulnsves
JamAguruiiliyadivieduinwesnsuiniae ieidunisaieneldldduinensns feil
\N¥RTNIATTiNITTINNGUIiD NN TERLAZYNIAAIA SR UT A AR LYY Lileadisndny
Wuwdslituasasounasgumy

3. MyWABsEUUTEEEeN Mg udeyafivayulnsyuvy Tasdavigrudeyanansi
ogngliinisguatiuiuvesesdnsunasesdauiiosiiu Jamiagueu wasmissnuideluiiud el
mMssunndeyasieiios aaenuiauTEU Contract Farming Sevinanussnsfiuiauiayuvy tile
a¥annusiunsiusslduasingiu dualurhniseanaiiudomisesulauazesslall fwain
vipadu unansduiluUszva wazunanlesudaoudie
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LONHA11989

nesulevewaluladifien1sinwnsuazinuninssudsdu dinauldansensanvnsuazannsol.
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Abstract

This academic article provided knowledge and insights into agricultural commmunication
within the framework of media convergence. It emphasized agricultural communication as a
process of opinion exchange, mutual understanding, and participatory engagement among all
relevant stakeholders—from producers, researchers, and policymakers to consumers. The
primary function of agricultural communication was to transmit information, knowledge, and
policies from various sources to farmers, with the objective of fostering sustainable changes in
behavior, attitudes, and practices.

In the modern era, communication is situated within the context of media
convergence, which refers to the integration of traditional media with new digital platforms.
This convergence enabled users to act as both receivers and creators of content, thus
enhancing participatory communication, particularly among younger generations of farmers.
Communication under media convergence placed emphasis on the use of accessible
storytelling, visual aids, and multimedia techniques to inspire audiences and modernize the
image of agriculture as a profession. Key factors contributing to the success of agricultural
communication included the credibility of the message sender, the audience’s
comprehension, content relevance to specific contexts, accessible communication channels,
and alignment with community values.

Strategic development approaches involved empowering community leaders,
developing media tailored to target groups, supporting local educational institutions and
organizations as communication hubs, and continuously promoting research in this field to

advance the sustainability of Thai agriculture.

Keywords: Agricultural Communication, Technology Transfer, Media Convergence
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Abstract

This academic article discusses the analysis of beliefs in astrology and the Thai way of
life using the concept of semiotics that is present in the Thai way of life including Thai arts
and culture, various rituals linked to religion that affect decisions in daily life, such as finding
auspicious times, making merit to enhance luck, chanting prayers at the end of the year,
worshipping the Buddha of the day of birth. Astrology is not just a science of prediction, but
rather a "cultural sign system." Therefore, understanding astrology through symbolism helps
us comprehend that the stars, zodiac signs, and houses serve as the "language" of beliefs that
reflect the social structure, identity, and ideology of each era. Thai astrology is considered a
science that predicts the future based on statistics and the movement of stars in the sky,
which is linked to the semiotic system that reflects the relationship between humans and the
universe through the interpretation of stars, time, and events in daily life. It is explained
through various symbols, including the zodiac, planets, elements, and houses. In addition,
Thai astrology also has an influence and role in Thai art and culture, including paintings and
sculptures that depict the stars and zodiac. Including the use of astrological symbols in various
stories, it can be said that Thai astrology is accepted in Thai society, both in terms of daily life,
politics, and society. Thai astrology is an intellectual heritage that deeply reflects the Thai way

of life and beliefs, and continues to influence society even as it transitions to a digital society.

Keywords: Thai astrology, beliefs, semiology
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Abstract

This study explored the integration of circular economy (CE) principles with local cultural
and spiritual systems through an embedded case study of Wat Chak Daeng Temple and the Bang
Nam Phueng Floating Market in Thailand. Situated within the broader Sustainable Development
Goals (SDGs) framework, particularly Goals 11, 12, and 13, the research introduced the Culturally
Embedded Circular Innovation (CECI) framework to examine how Buddhist environmentalism,
grassroots innovation, and cross-sector collaboration enabled community-led sustainability
transitions. Using qualitative methods including in-depth interviews, participant observation,
document analysis, and international participant reflections, the study identified key themes
related to spiritual legitimacy, community co-creation, and behavioral transformation. The findings
affirmed that sustainability was most effective when it was culturally resonant, morally grounded,
and socially inclusive. Temples emerged as both ethical anchors and innovation platforms,
facilitating behavior change through spiritual narratives and community trust. The research
contributed to academic discourse by offering a transferable framework for culturally adaptive CE
practices and demonstrated potential for international knowledge exchange, particularly in Global
South contexts. The study concluded that localized and spiritually srounded approaches offered
a promising pathway for translating global sustainability targets into meaningful grassroots

action.RetryClaude can make mistakes. Please double-check responses.

Keywords: circular economy, Buddhist environmentalism, local innovation,
Community Based Model, SDGs.
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Introduction

Considering escalating environmental challenges such as climate change, waste
mismanagement, and overconsumption of resources, the circular economy (CE) has emerged as
a paradigm for sustainable development. CE aims to eliminate waste, retain materials in
productive use, and regenerate natural systems (Ellen MacArthur Foundation, 2021). In Thailand,
CE policies are increasingly aligned with the Sustainable Development Goals (SDGs), particularly
Goals 11, 12, and 13. Yet, implementation at the community level remains fragmented and often
lacks socio-cultural integration (Bocken et al., 2022).

A pressing environmental issue in urban Thailand is the high generation of municipal solid
waste, with an average of 1.14 kg per person per day, amounting to over 27 million tonnes
annually. Notably, approximately 65% of this waste of which organic waste constitutes around
64% is disposed of in landfills without proper separation or recovery, contributing to greenhouse
gas emissions and environmental degradation (Bunditsakulchai & Liu, 2021; Rado, 2022). Plastic
waste alone accounts for about 2 million tonnes annually, with recycling rates remaining below
one-third (Jambeck et al,, 2015; Poompruek et al,, 2022). These challenges are not merely
technical but are deeply rooted in social behaviors and cultural practices, underscoring the need
for context-sensitive circular solutions. In the Thai cultural context, Buddhist environmental ethics
rooted in principles such as moderation (Santutthi), non-harm (Ahimsa), and interdependence
(Paticcasamuppada)—provides a moral and philosophical foundation that can strengthen the
adoption of circular practices. By framing resource conservation and waste reduction as acts of
merit-making (Bun), communities can align CE principles with long-standing spiritual values,
thereby enhancing both participation and sustainability outcomes (Darlington, 2012).

This study investigates two community-driven models in Phra Pradaeng District, Wat Chak
Daeng and the Bang Nam Phueng Floating Market where Buddhist environmental ethics, cultural
identity, and grassroots innovations converge to form a locally embedded CE framework.
Initiatives such as plastic robe recycling, composting programs, and eco-tourism illustrate how
sustainability can be both spiritually motivated and practically operationalized. Using an
embedded case study approach, the research draws on qualitative data from interviews,
participant observation, community records, and reflections from 70 international participants of
the UN-SDGs Bootcamp Forum 2025. The findings highlight how CE practices gain resilience when
grounded in local traditions, spiritual leadership, and inclusive collaboration, offering replicable

insights for culturally adaptive sustainability worldwide.
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Research Objectives

1. To examine how circular economy (CE) principles can be localized through cultural,
spiritual, and participatory practices within a Thai community context.

2. To investigate the roles of Buddhist environmental ethics, grassroots innovation, and
cross-sector collaboration in shaping community-based circular models that align with
Sustainable Development Goals (SDGs) 11, 12, and 13.

3. To develop an analytical framework, Culturally Embedded Circular Innovation (CECI) to

guide future applications of culturally responsive circular economy practices.

Conceptual Framework

Based on the preceding literature, this study adopts a synthesized conceptual framework
that integrates Circular Economy (CE), Buddhist Environmentalism, and Community-Based
Innovation. CE provides the structural lens for analyzing resource flow, waste management, and
systemic transformation. Buddhist Environmentalism introduces a moral and spiritual dimension
that emphasizes mindfulness, moderation, and collective merit-making through environmental
action. Community-Based Innovation contributes a governance and agency perspective,
emphasizing co-creation, trust, and long-term ownership.

Together, these three pillars form the foundation of a Culturally Embedded Circular
Innovation Model. This model hypothesizes that when circular practices are aligned with cultural
and religious values and developed through participatory governance, they are more likely to be
adopted, sustained, and scaled. In this study, Wat Chak Daeng and the Bang Nam Phueng Floating
Market serve as embedded sub-units where these elements interact. The conceptual framework
guides both data collection and thematic analysis, allowing for a holistic understanding of the

social, spiritual, and technical dynamics underpinning circular innovation in the Thai context.
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Figure 1: Culturally Embedded Circular Innovation (CECI) Framework

In the context of this study, the term “culturally embedded” refers to sustainability
practices that are not merely adapted to local conditions (context-based), but are anchored in a
community’s shared moral values, historical traditions, and social identity. This embedding allows
for sustained behavioral change because environmental actions become expressions of cultural
belonging and ethical responsibility. Contextualizedsuistic variety and avoid redundancy, this
manuscript will use alternative expressions such as “culturally srounded,” “locally anchored,” or
“contextualized sustainability” where appropriate, while retaining the original term when
emphasizing the deep structural integration of culture and practice.

Religious institutions, such as temples, can be conceptualized as “spiritual infrastructures”
within social innovation ecosystems (Wongchai & Phromsila, 2022; Williams, 2020). In this capacity,
they provide not only moral legitimacy but also the spatial, social, and organizational resources
necessary for experimentation and community co-creation. This aligns with the concept of
“institutional entrepreneurs” in innovation studies, where trusted cultural actors initiate and

sustain change by mobilizing symbolic capital and community trust (Battilana et al., 2009). By

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May - August 2025)



MsEssuganas U7 3 adudl 2 (nqunneu - Bwnau 2568) / 135

positioning temples within this theoretical framing, their role in the CECI model moves beyond

mere moral authority to encompass active facilitation of innovation networks.

Literature Review and Theoretical Framework

The circular economy (CE) has traditionally been framed as a system-level transition
focused on material efficiency and industrial redesign. The Ellen MacArthur Foundation (2021)
defines CE as a system that eliminates waste and pollution, keeps products and materials in use,
and regenerates natural systems. While such frameworks have shaped global policy and business
practices, scholars such as Bocken et al. (2022) argue that CE’s long-term viability depends on its
contextual adaptability particularly within developing nations where local socio-cultural values
mediate environmental behavior. In the Thai context, CE cannot rely solely on formal policy
mechanisms. Research by Boonprasert & Rojniruttikul (2021) indicates that localized adoption
must align with traditional worldviews and everyday practices to drive lasting change. For peri-
urban communities such as Bang Nam Phueng, this suggests that CE models must engage with
lived realities and cultural meaning-making, rather than treating waste solely as an economic
input.

Buddhist environmentalism presents a complementary lens that infuses CE with spiritual
and ethical foundations. Rooted in doctrines such as non-harming (ahimsa), moderation, and
interdependence, Buddhist teachings offer moral justification for ecological mindfulness (De Silva,
2020). In Thailand, temples are central community institutions—simultaneously moral,
educational, and spiritual hubs. The work of Phra Maha Pranom (2023) exemplifies this intersection,
demonstrating how waste management can be framed as karmic purification and collective merit-
making. Such framing repositions sustainability not merely as a technical mandate, but as a form
of spiritual practice.

In addition to the concept of “Buddhist environmentalism,” which is deeply rooted in
Buddhist doctrines such as karma, ahimsa (non-harming), and merit-making for the benefit of
society and the environment, there exists a broader, cross-cultural perspective known as “spiritual
ecology.” Spiritual ecology investigates the relationship between spiritual worldviews and
ecological systems across diverse religions and cultural traditions (Berkes, 2017; Taylor & Van
Wieren, 2019). The key distinction lies in the source and scope of moral authority: Buddhist
environmentalism draws directly from specific Buddhist teachings, offering explicit ethical
precepts and ritual practices that frame environmental action as part of spiritual cultivation,

whereas spiritual ecology often integrates multiple belief systems and forms of spiritual meaning
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without being confined to a single religious canon. Clarifying this distinction underscores that the
CECI framework proposed in this study is srounded primarily in Buddhist environmentalism, rather
than a generalized amalgam of spiritual-environmental perspectives.

Comparable models of faith-based environmental action can be found in other religious
and cultural contexts. In India, Gandhian environmentalism integrates non-violence (ahimsa) with
village-based resource stewardship, emphasizing moral self-reliance and ecological harmony
(Hardiman, 2021). In Islamic contexts, the principle of khalifa (stewardship) and amana (trust)
underpins water conservation and sustainable agriculture in rural communities (Safi & Abdelzaher,
2019). Similarly, Christian eco-theology frames ecological responsibility as a form of creation care,
mobilizing congregations for habitat restoration and sustainable farming (Deane-Drummond, 2017).
These cases illustrate that while the moral foundations differ, faith-based institutions across
traditions can serve as effective catalysts for sustainability when their spiritual values are aligned
with environmental action.

Community-based innovation and co-creation offer operational pathways for embedding
CE in local settings. Mont et al. (2021) define co-creation as a collaborative process where citizens,
local institutions, and civil society jointly generate solutions. Unlike top-down interventions, these
grassroots approaches tend to be more resilient, equitable, and reflective of community
knowledge. In the case of Bang Nam Phueng, such dynamics are evident in the co-development
of waste banks, EM ball production, and participatory eco-tourism. These initiatives reflect a fusion
of local agencies, cultural tradition, and sustainability innovation.

Overall, this review positions CE not as a universal model, but as a culturally and spiritually
embedded framework. The intersection of Buddhist environmentalism, community-driven
innovation, and localized CE strategies forms the conceptual foundation for the current study and
informs the development of the Culturally Embedded Circular Innovation (CECI) framework

introduced herein.

Research Methodology

This study employed a qualitative embedded case study design to explore how spiritual
beliefs, community norms, and participatory innovation jointly contribute to circular economy
transitions. The methodological approach was closely aligned with the CECI framework, ensuring
that each step of the research process reflected its conceptual dimensions namely, Buddhist

ethics, cultural integration, and collaborative governance.
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Data collection was conducted through four integrated strategies. First, in-depth interviews were
held with purposefully selected participants, including monks, local leaders, teachers, market
vendors, and municipal officers. These individuals were chosen because they embodied or
influenced various components of the CECI framework. The interviews were designed to elicit
participants lived experiences and interpretations of how moral values such as karma and ahimsa
informed their environmental actions, thereby directly linking spiritual foundations to sustainable
practices.

Second, the researcher engaged in immersive participant observation at key community
sites Wat Chak Daeng and the Bang Nam Phueng Floating Market. Observations focused on rituals,
daily behaviors, and educational activities related to waste management, including EM ball
production, recycling ceremonies, and local eco-tourism events. These observations provided
first-hand insight into how participatory practices emerged from temple leadership and
community interaction, reinforcing the dimension of cultural integration.

Third, document analysis was conducted using a range of local materials, including temple
archives, school curricula, municipal development plans, and local news coverage. These
documents provided historical and institutional context that helped trace the evolution of
collaborative governance and policy alignment with sustainability efforts. In this way, the
institutionalization of CECI principles could be examined over time.

Finally, the research incorporated international reflections collected during the UN-SDGs
Bootcamp and Forum, in which 70 global participants engaged with the community over four
days. These reflections were gathered through semi-structured interviews and focus group
discussions and served both to validate the findings and to assess the broader applicability of the
CECl model across cultural contexts.

Data analysis was conducted using thematic analysis informed by Braun and Clarke’s
(2006) method. Interview transcripts, observation notes, and document excerpts were manually
coded using a structured framework derived from the core elements of the CEClI model. The
analysis revealed recurring patterns that were synthesized into three overarching thematic
clusters: cultural and spiritual drivers of innovation, community-led environmental practices, and
cross-sector collaboration. Each theme demonstrated how localized norms and shared values
catalyzed sustainable behaviors, consistent with the theoretical logic of the framework.

To ensure trustworthiness, the study implemented member checking by presenting initial
interpretations to key informants for feedback. Additionally, methodological triangulation across

interviews, observation, documents, and international data sources enhanced the credibility of
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the findings. Iterative readings and reflexive memoing were also employed to minimize researcher
bias and reinforce analytical rigor.

Ultimately, the methodological flow of this study rooted in qualitative inquiry, multi-
source triangulation, and thematic synthesis served not only to generate empirical insights but
also to demonstrate the operational validity of the CECI framework within a real-world community

context.

Findings
This section presents the core findings from a rigorous thematic analysis of interviews,
observations, document reviews, and international participant feedback. These findings are
organized into three principal themes, each with associated sub-themes, to demonstrate the
depth, credibility, and cultural embeddedness of circular innovation in the Bang Nam Phueng
community.
1) Cultural and Religious Drivers of Innovation

Wat Chak Daeng serves as more than a religious institution; it is a hub for cultural
transmission, behavioral transformation, and sustainability education. The temple’s signature
project transforming plastic waste into monk robes has become emblematic of how Buddhist
philosophy can directly inspire environmental innovation. This initiative is not merely about
recycling; it reframes waste as a source of merit, invoking the Buddhist principle of ‘making merit’
(tham bun) through acts that benefit both society and the environment. By converting discarded
plastic into sacred material, the temple elevates the status of environmental action to that of a
spiritual practice. Monastic leaders, particularly the abbot Phra Maha Pranom, play a pivotal role
in linking Buddhist teachings with ecological responsibility. Through sermons, community
workshops, and school partnerships, the temple disseminates messages that connect Dhamma
principles with actions such as reducing consumption, separating waste, and restoring ecosystems.
These teachings appeal deeply to community members because they resonate with moral values
already embedded in their cultural and spiritual lives.

Interviewees consistently reported increased engagement and behavioral change due
to this framing. Participants stated that the temple gave them moral motivation to act, not just a
legal or economic one. This moral framing also helps normalize sustainable behaviors, making
them part of community rituals and daily life. Moreover, the temple’s role as a trusted and
revered institution makes it uniquely positioned to lead change in ways that government or NGOs

often cannot achieve alone. The credibility of this model is further reinforced by the visibility of
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outcomes. Physical products like plastic robes act as tangible symbols of transformation. The
process is participatory, with community members contributing plastic bottles and witnessing their
transformation during temple ceremonies. This visibility helps reinforce the moral and communal
aspects of innovation, thus building stronger social cohesion around sustainability goals.

The case of Wat Chak Daeng illustrates how religious institutions can shift public
perception and behavior by embedding environmental practices within a spiritual and cultural
framework. It offers a model that is highly relevant for other Buddhist-majority communities and

demonstrates that sustainable development can be both sacred and practical.

Figure 2: Plastic bottles collected, sorted, and compacted at the Wat Chak Daeng recycling center.

Students and vendors also participate in upcycling initiatives. Source: Ronnaphop (2025).

While the “plastic robes” initiative is a central example of the temple’s role in aligning
spiritual values with environmental innovation, its detailed description has been consolidated to
avoid repetition. The Findings section presents the case as an empirical observation, while the
Discussion analyzes its theoretical implications within the CECI framework. This separation
maintains analytical clarity and prevents redundancy, ensuring that each section fulfills its distinct

purpose.

2) Community-Led Environmental Practices
The Bang Nam Phueng Floating Market exemplifies how community-led environmental
innovation can be integrated into local economic and cultural systems. Far from being a
conventional marketplace, it serves as a dynamic platform for educating residents and visitors on

sustainable living. The layout of the market itself reflects principles of environmental design:
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waste sorting bins are clearly labeled and strategically placed; vendors are encouraged to reduce
packaging; and community-wide initiatives promote a zero-waste ethos.

One of the most impactful initiatives is the community waste bank. This system enables
households and vendors to deposit recyclable materials in exchange for points or income, which
are reinvested into local development projects. Interview data revealed that over 80% of
households in the vicinity participate regularly, reflecting high levels of buy-in. The initiative has
reduced landfill waste significantly and improved local sanitation, particularly during market
weekends when visitor numbers spike. Education is a central component of these efforts. Schools
conduct field trips to the market, and local teachers collaborate with vendors and temple staff
to develop sustainability curricula. EM ball workshops where participants make microbial cleaning
balls to purify water are frequently held, attracting both children and adults. These workshops
not only disseminate technical knowledge but also reinforce community bonds through shared,
hands-on learning experiences.

What makes these practices sustainable is their grounding in local customs and informal
governance structures. Community meetings are held monthly to discuss progress and adapt
strategies. Vendors take turns managing waste stations, and volunteer networks mobilize during
festivals and public holidays. This rotation system builds shared responsibility and ensures that
sustainability is not perceived as a top-down mandate but a collective commitment. The findings
show that community-led practices succeed when they are visible, participatory, and supported
by both tradition and innovation. The market operates not just as a space of commerce but as a
living demonstration of how environmental responsibility can be embedded into everyday life.
As such, it offers a valuable reference point for other communities seeking to localize the SDGs

through culturally attuned grassroots action.

Figure 3: International participants engaged in cultural and sustainability dialogue workshops at
Wat Chak Daeng. Source: Ronnaphop (2025).
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3) Cross-Sector and International Collaboration

Cross-sector collaboration forms the backbone of the success and sustainability of
circular innovation in Bang Nam Phueng. The initiative thrives on dynamic partnerships that bridge
diverse sectors including religious institutions, educational bodies, local government agencies,
community vendors, and international stakeholders. These partnerships are not merely symbolic;
they translate into coordinated actions, co-learning processes, and shared ownership of
environmental goals. At the local level, temples, schools, and municipal bodies co-develop
programs that emphasize sustainability. Monthly planning meetings are conducted in an open
and participatory manner, enabling different community actors to contribute their perspectives
and resources. For example, teachers incorporate Buddhist environmental teachings into their
lesson plans, while local officials provide logistical and regulatory support. Vendors participate in
program design by proposing practical solutions for waste management within the market. This
structure facilitates both top-down and bottom-up feedback loops, ensuring that strategies are
culturally appropriate, socially inclusive, and technically feasible.

A distinctive feature of this collaboration is the trust placed in religious leaders to act
as conveners. The temple, particularly Wat Chak Daeng, plays a coordinating role that lends
spiritual legitimacy to sustainability efforts. Participants across sectors described the abbot’s
involvement as a major influence in ensuring high community turnout, rule adherence, and moral
alisnment. In settings where secular governance structures may lack deep cultural penetration,
spiritual institutions provide a foundation for sustained participation. The international dimension
adds a further layer of credibility and transferability. During the Global Youth Leadership
Programme: UN-SDGs Bootcamp & Forum 2025 Q2, Bangkok, 70 participants from 30 countries
engaged in immersive fieldwork at Bang Nam Phueng. Through structured interviews, reflection
sessions, and collaborative tasks, these participants shared their impressions and offered
comparative insights. They praised the model for its adaptability, simplicity, and deep cultural
anchoring features that make it replicable in various global contexts. Several participants from
Southeast Asia, South Asia, and Africa expressed interest in piloting similar programs in their own
religious or community centers.

Their observations added depth to the findings by framing local practices within a global
dialogue. One notable comment described the initiative as “a form of spiritual infrastructure for
the circular economy,” which underscores the conceptual innovation present in the Bang Nam
Phueng model. External validation also served to motivate local stakeholders, who viewed

international recognition as an affirmation of their cultural identity and environmental leadership.
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This cross-sector and international engagement shows that circular innovation is not the exclusive
domain of technical experts or policymakers. When diverse actors collaborate through shared
values and mutual respect, solutions emerge that are context specific, scalable, and culturally
powerful. This finding points to a broader implication: cultural institutions, when activated as
convening forces, can accelerate the localization of the SDGs and amplify the voices of grassroots
actors in global sustainability discourse.

These findings highlisht how culturally contextualized practices and inclusive
governance structures can drive effective, scalable, and spiritually resonant circular innovations.
How culturally contextualized ractices and inclusive governance structures can drive effective,

scalable, and spiritually resonant circular innovations.

7 < b

Figure 4: Participants from 30 countries engaging in small group discussions during the UN-SDGs

Bootcamp Forum 2025. Source: Ronnaphop (2025).

Discussion and Recommendations

The findings of this study underscore that sustainable transformation within local
communities is most effectively achieved when circular economy (CE) practices are embedded
within cultural, spiritual, and social frameworks. Rather than viewing sustainability as a
technocratic or purely environmental issue, this research reconceptualizes it as a culturally
mediated process anchored in ethical traditions, communal identity, and spiritual worldviews.

First, the integration of Buddhist environmental ethics was not a superficial narrative
layer but a functional moral infrastructure that shaped environmental behavior. Concepts such
as karma, non-harming, and moderation acted as internal motivators for sustainable action. By
positioning waste as a form of “negative karma” to be purified through communal merit-making,
the temple transformed abstract ecolosgical goals into culturally resonant responsibilities. This
finding reinforces claims by De Silva (2020) and others that religious belief systems can function

as powerful normative frameworks for sustainability.

ISSN 2985-0193 (Online) Rom Yoong Thong Journal Vol.3 No.2 (May — August 2025)



MsEssuganas U7 3 adudl 2 (nqunneu - Bwnau 2568) / 143

Second, the study highlights that innovation emerges not only from technical expertise
but from the co-creative capacity of communities. In Bang Nam Phueng, circular practices were
generated and maintained by diverse stakeholders througsh a bottom-up approach. These
included EM ball production, recycling rituals, and local eco-tourism. Such initiatives are more
likely to succeed because they align with everyday life and local wisdom. This supports Mont et
al. (2021), who argue for the legitimacy and durability of citizen-driven innovation.

Third, cross-sectoral collaboration was essential to institutionalizing change. Temples
acted as moral conveners, while schools, local governments, and market actors contributed
logistical support and educational outreach. The triangulation of cultural authority, administrative
structure, and social practice created a holistic ecosystem for sustainability. This reflects the
importance of multi-actor governance models in achieving the SDGs, particularly Goals 11, 12,
and 13.

From a theoretical perspective, compared to conventional Circular Economy (CE) models,
which typically focus on optimizing material efficiency, minimizing waste, and closing resource
loops through technological and market-based mechanisms (Geissdoerfer et al., 2020), the
Culturally Embedded Circular Innovation (CECI) framework integrates cultural and moral
dimensions as central drivers of change. By leveraging spiritual authority, community rituals, and
moral narratives, CECI transforms sustainability from a compliance-driven activity into a value-
based, participatory process. This moral integration provides greater social legitimacy and
community ownership, which can be particularly advantageous in contexts where purely technical
or regulatory approaches may have limited reach or acceptance.

This study highlights that bridging the gap between top-down policy frameworks and
grassroots implementation requires not only administrative coordination but also cultural and
moral integration. In the Thai context, spiritual institutions such as Buddhist temples play a pivotal
role in translating national CE strategies into locally relevant actions. By leveraging moral authority,
community trust, and ritualized environmental practices, these institutions serve as intermediaries
that contextualize abstract policy goals into tangible, culturally resonant initiatives. Such
mediation not only accelerates policy adoption but also enhances the legitimacy and

sustainability of grassroots innovations.

Recommendations drawn from this analysis include:
1. Policymakers should integrate religious and cultural actors into environmental planning to

foster legitimacy and participation.
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2. Educators should build curricula that connect spiritual values with ecological practices to
shape ethical environmental citizens from an early age.

3. Community leaders should be empowered to design sustainability solutions that reflect
their cultural context rather than replicate external models.

4. Future research should test the adaptability of the CECI framework in other cultural or
religious settings to evaluate its broader applicability.

In conclusion, this study demonstrates that culturally embedded innovation when co-
produced through shared values and cross-sectoral trust offers a viable path for sustainable
transformation in the Global South. The Thai case reveals a broader truth: that sustainable
development cannot be imposed; it must be interpreted, translated, and embodied through local

meaning systems.

Implications and Benefits of the Study

This study offers key insights for advancing sustainability through culturally embedded
approaches. By operationalizing the Culturally Embedded Circular Innovation (CECI) framework, it
illustrates that effective circular economy practices in the Global South must align with local
worldviews, institutions, and community dynamics. From a policy perspective, the research
underscores the role of religious and cultural institutions, especially temples as credible agents
for behavioral change. Their moral authority and social embeddedness can be leveraged to
strengthen policy legitimacy and public trust in environmental programs.

In education, the findings suggest that integrating spiritual values into environmental
curricula such as linking Buddhist ethics with waste separation and organic composting can
enhance both environmental literacy and ethical reasoning among youth. For community
empowerment, the study shows that innovation need not be imported from external actors but
can arise from local wisdom and participatory processes. This challenges technocratic models
and affirms the agency of grassroots actors in shaping their sustainability futures.

In the domain of academic research, the CECl framework contributes a novel
interdisciplinary tool for understanding place-based circularity. It bridges spiritual ecology,
grassroots innovation, and sustainability science thus opening new pathways for comparative
research in culturally diverse settings. Finally, in terms of international cooperation, the case of
Bang Nam Phueng demonstrates how localized, value-driven sustainability models can resonate
globally. The enthusiastic reception by participants in the UN-SDGs Bootcamp affirms the potential

of South-South knowledge exchange in scaling culturally adaptive practices.
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Beyond the immediate context, these findings offer broader implications for sustainability
transitions in culturally diverse settings. By embedding CE principles within local moral systems
and spiritual practices, policymakers and practitioners can enhance community ownership,
increase resilience to socio-economic shocks, and foster long-term behavioral change. The CECI
framework developed in this study can serve as a replicable model for integrating cultural
dimensions into sustainability policies, particularly in regions where spiritual institutions hold
significant social influence.

In summary, the study reinforces that sustainability transitions are most resilient when

rooted not only in technical feasibility, but also in moral legitimacy and cultural relevance.

Conclusion

This study investigated how circular economy (CE) principles can be localized through
cultural, spiritual, and participatory practices in Thailand. Focusing on the Bang Nam Phueng
community and Wat Chak Daeng, it employed an embedded case study design to explore how
Buddhist environmentalism, grassroots innovation, and community co-creation support
sustainability goals, particularly SDGs 11, 12, and 13.

Findings confirm that CE implementation, when embedded within the cultural and moral
fabric of the community, produces outcomes that are both environmentally effective and socially
resonant. Figure X presents a synthesized view of the Culturally Embedded Circular Innovation
(CECI) model as validated by these findings. It shows how the integration of religion, community,
and innovation strengthens the cultural legitimacy of circular economy practices, which in turn
generates a reinforcing cycle that drives sustainable behavior and supports the localization of the
Sustainable Development Goals (SDGs). This interdependent relationship underscores the
model’s potential for replication in culturally diverse contexts, where aligning sustainability
initiatives with local values can significantly enhance community ownership and long-term impact.
These findings validate the CECI (Culturally Embedded Circular Innovation)
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Culturally Embedded Circular Innovation: CECI

Figure 5: presents a synthesized view of the Culturally Embedded Circular Innovation (CECI)
model as confirmed by the study’s findings. It illustrates how the integration of religion,
community, and innovation not only strengthens the cultural legitimacy of circular economy
practices but also creates a reinforcing cycle that drives sustainable behavior and facilitates the
localization of the Sustainable Development Goals (SDGs). This interlinked dynamic reflects the
unique value of embedding circular innovation within cultural and moral frameworks, thereby

enhancing both community ownership and long-term impact.

The study contributes theoretically to environmental humanities and spiritual ecology by
demonstrating the integration of moral narratives with practical environmental action. Practically,
it presents new avenues for collaboration between policymakers, educators, and spiritual
institutions in designing culturally resonant sustainability strategies. While rich in contextual
insights, the research is limited by its geographic and temporal scope. Broader validation of the
CECI framework will require future research across different spiritual and social settings, as well
as longitudinal assessments of behavioral outcomes.

In essence, the Bang Nam Phueng case affirms that sustainability need not be externally
imposed but can grow organically from within through cultural relevance, moral guidance, and
collective action. Such locally grounded models may hold the key to fulfilling the global
aspirations of the SDGs.
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Limitations of the Study

Despite its contributions, this study presents certain limitations. First, its scope is limited
to two embedded case studies within a single Thai community, which may constrain the
generalizability of findings to other cultural or geographical contexts. Second, the fieldwork was
conducted over a brief four-day period, offering a rich but time-bound snapshot of community
practices rather than a longitudinal view of behavioral change. Third, the data analysis relied on
manual thematic coding, which despite being rigorous and triangulated may still be influenced
by researcher subjectivity. Lastly, the CECI framework, though effective in the Thai Buddhist setting,
may require adaptation in other spiritual or institutional environments. Future research is
encouraged to test its applicability across diverse contexts and over longer periods to assess its
scalability and durability.

Beyond the methodological and temporal constraints noted, there are structural and
policy-related challenges to the broader adoption of the CECI framework. These include limited
integration of cultural actors into national sustainability strategies, inconsistent governmental
funding for community-based environmental programs, and the absence of regulatory incentives
that recognize and support faith-based innovation initiatives. Without institutional alignment, the
scalability of such culturally embedded models remains contingent upon the voluntary

commitment of local actors, which may fluctuate over time.
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